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ABSTRAK

Kajian peranan jaringan dalam bidang keusahawanan telah banyak dilaksanakan.
Hasilnya ada memberi kesan positif dan kadangkala mengelirukan. Tujuan kajian ini
adalah mengkaji pengaruh jaringan terhadap sikap, keyakinan dan kecenderungan
keusahawanan di kalangan pelajar Institusi Pengajian Tinggi (IPT) Malaysia. Model
kajian dibina berdasarkan- Model Ekonomi-Psikologi untuk mengenalpasti
kecenderungan keusahawanan yang diperkenalkan oleh beberapa penyelidik utama yang
lalu. Kajian dilaksanakan di Universiti Utara Malaysia (UUM), Kedah dan Universiti
Teknologi MARA (UiTM) Perlis. Subjek kajian terdiri daripada 205 orang pelajar
tahun akhir program Ijazah Sarjana Muda Pengurusan Perniagaan (BBA) yang
mengikuti subjek keusahawanan untuk memenuhi syarat pengijazahan. Set soal-selidik
meliputi lima bahagian iaitu faktor demografi, keyakinan, kecenderungan, jaringan dan
orientasi sikap keusahawanan. Analisis data menggunakan Ujian Taburan-Silang, Khi-
Kuasa Dua dan Korelasi Pearson. Hasil analisis menunjukkan penggunaan jaringan
keusahawanan tidak formal iaitu keluarga dan rakan mempengaruhi sikap, keyakinan
serta kecenderungan keusahawanan pelajar. Selain itu, faktor demografi seperti jantina,
tempat pengajian dan minat mengikuti subjek keusahawanan menunjukkan perkaitan
yang signifikan terhadap jaringan keusahawanan. Sikap keusahawanan dikenalpasti
tidak mempunyai kaitan yang signifikan dengan jantina, tempat pengajian, minat
mengikuti subjek keusahawanan, pengalaman mengikuti ko-kurikulum keusahawanan
dan aliran pengajian di sekolah menengah. Sebaliknya, faktor tersebut mempunyai
kaitan dengan keyakinan dan kecenderungan. Minat mengikuti subjek keusahawanan
terbukti mampu melahirkan potensi kecenderungan keusahawanan di kalangan pelajar.
Hasil kajian juga menunjukkan, seseorang yang mempunyai sikap keusahawanan tidak
semestinya berpotensi ke arah kecenderungan keusahawanan. Ini sekaligus memberi
cabaran kepada IPT untuk membentuk kecenderungan keusahawanan dalam program
pembangunan keusahawanan di kalangan pelajar. Di akhir kajian, beberapa cadangan
telah dikemukakan untuk memastikan pembangunan keusahawanan di kalangan pelajar

IPT dapat dilaksanakan dengan jayanya.
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ABSTRACT
The network construct has been used extensively in entrepreneurship studies. However,
while the increasing use of the construct has enhanced our understanding of the
phenomenon, its popularity has sometimes led to misconception and inconsistency
research findings. The aims of this research were to determine the relationships
between entrepreneurial network with entrepreneurial attitude, conviction and intention
among students in Higher Leéming Institution in Malaysia. The research model was
adopted from Economic-Psychology Model, which was developed by previous
researchers to study the determinants of entrepreneurial intentions. This research was
conducted at Universiti Utara Malaysia (UUM), Kedah and Universiti Teknologi
MARA (UiTM) Perlis. The respondents of the research comprised a sample of 205 final
year students from Bachelor of Business Administration program who are currently
enrolled entrepreneurship subject as a partial fulfillment for graduation. The
questionnaire consists five sections, namely demographic factor, entrepreneurial
conviction, intention, networks and attitude orientation. The data were analyzed using
Cross-Tabulation, Chi-Square Test and Spearman Correlation techniques. From the
analysis, informal entrepreneurial network such as family and friends had significant
relationships with students’ entrepreneurial attitude, conviction and intention.
Meanwhile, demographic factors such as gender, study place and interest in
entrepreneurship subject showed significant relationships with entrepreneurial network.
On the other hand, entrepreneurial attitude was found out not to be significantly
associated with gender, place of study, interest in entrepreneurship subject, experience
in entrepreneurship co-curriculum and stream of study in secondary school. However,
the above demographic factors had significant association with entrepreneurial
conviction and intention. Also, the result of the study suggests that interest in
entrepreneurship subject had significant relationship with entrepreneurial intention. The
study also yields evidence to suggest that entrepreneurial attitude was insignificantly
associated with entrepreneurial intention. Thus, these revelations pose a challenge for
Higher Learning Institutions to breed, encourage and foster entrepreneurial intention in
their entrepreneur development programs. Finally, some suggestions and direction for
future researches have been forwarded to facilitate the entrepreneur development

programs in Higher Learning Institutions.
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BAB SATU

PENGENALAN

1.0 PENDAHULUAN

Bab ini menyatakan perkara awal yang berkaitan dengan kajian yang dijalankan iaitu
signifikan kajian dilaksanakan, pernyataan masalah kepada kajian, tujuan, objektif dan
beberapa persoalan kajian di samping memperkenal istilah-istilah pengoperasian yang

sering digunakan dalam kajian ini.

1.1  SINGNIFIKAN KAJIAN

Kajian mengenai pengaruh jaringan terhadap sikap, keyakinan dan kecenderungan
keusahawanan pelajar tahun akhir program Pengurusan Perniagaan (BBA) yang
mengikuti kursus keusahawanan di Universiti Utara Malaysia (UUM) dan Universiti

Teknologi Mara (UiTM) Perlis ini dirasakan amat penting kerana:

a) Bertujuan menjelaskan kenapa seseorang yang mempunyai sikap keusahawanan
tinggi tetapi tidak kepada kecenderungan keusahawanan. Di sinilah penyelidik

mengkaji faktor-faktor yang mempengaruhi sikap, keyakinan dan kecenderungan



The contents of
the thesis is for
internal user
only



RUJUKAN

36 333 usahawan lahir dalam RMK-7. (2001, Februari 9). Utusan

Malaysia.

Ahmed, S.U. (1985). nAch, risk-taking propensity, Locus of Control and
entrepreneurship. Personality and individual differences. 6(6) 781-782.

Ajzen, L (1987). Attitudes, traits and actions: Dispositional prediction of
behavior in personality and social psychology. In Berkowitz, I. (Eds.)_Advances in
experimental and social psychology. Academic Press: San Diego.

Ajzen, 1. (1991). Theory of planned behavior. Organizational Behavior &
Human Decision Process, 50, 179-211.

Ajzen, 1., & Fishbein, M. (1980). Understanding attitudes and predicting social
behavior. Prentice-Hall, Englewood Cliffs.

Ajzen, I, & Madden, TJ. (1986). Prediction of goal-directed behavior:
Attitudes, intentions, and perceived behavioral control. Journal of Experimental Social
Psychology, 22(5), 453-474.

Aldrich, H. E., Rosen, B., & Woodward, W. (1987). The impact of social
networks on business foundings and profits: A longitudinal study. Paper presented at the
Babson Entrepreneurship Research Conference. Pepperdine, California.

Aldrich, H., & Zimmer, C. (1986). Entrepreneurship through social networks. In
Donald, S. & Raymond, S. (Eds.) The Art and Science of Entrepreneurship, New York:
Ballinger.

Aldrich, H., Elam, A.B., & Reese, P.T. (1997). Strong ties, weak ties and
strangers: Do women owners differ from men in their use of networking to obtain
assistance? In Birley, S. & MacMillan, 1.C. (Eds.) Entrepreneurship in a global context:
Routledge studies in international Business and the world economy. Routledge: London
& New York.

Allport, J.W. (1968). The historical background of modern social psychology. In
Gardner Lindzey & Elliot Aronson (Eds.). The Handbook of Social Psychology. 1, 1-80.
Reading. Addison-Wellesly: Massachusetts

Anderson, H.H. (1959). Creativity and its cultivation (Eds.). Harper & Row
Publisher, Inc.: New York.

Arkes, HR., & Garske, J.P. (1982). Psychological theories of motivation.
Monetary, Ca. Books. Cole Publishing Company.




Audet, J. A longitudinal study of the entrepreneurial intentions of university
students.

(www.sauder.ubc.ca/research/research centres/era/arena2/Papers/BKERCAudet.pdf))

Autio, E, & Klofsten, M. (1998). A comparative study of two European business
incubators. Journal of Small Business Management, 36(1), 30-43.

Autio, E., Keeley, R., Klofsten, M., & Ulfstedt, T. (1997). Entrepreneurial intent
among students: Testing an intent model in Asia, Scandinavia and in the USA. Frontiers
of Entrepreneurship Research, Babson College. MA: Wellesley.

Badrul Hisham bin Hj. Alang Osman. (1995). Pengaruh pendidikan formal dan
non-formal terhadap prestasi usahawan. Abstrak Tesis Sarjana Universiti Kebangsaan
Malaysia.

Baharu Kemat. (1994). Orientasi sikap keusahawanan di kalangan pelajar
Politeknik di Malaysia. Tesis Sarjana Sains (Pengurusan) Universiti Utara Malaysia.

Baker, W.E. (1994). Networking smart: How to build relationship for personal
and organizational success. McGraw-Hill, Inc.: United States of America.

Baradocco, Jr., J.L. (1991). The knowledge link. Harvard University Press:
Cambridge, Massachusetts.

Barcelona, A.C., & Abdul Jumaat Mahajar. (1992). Predictors of entrepreneurial
potentials among senior business students in Northern University Of Malaysia. Abstrak
Penyelidikan 1987-1996. Universiti Utara Malaysia.

Barcelona, A.C., & Valida, A.C. (1992). Interrelationships between the personal
variables and entrepreneurial potentials of senior students of Universiti Utara Malaysia.
Malaysian Management Review, 29(4), 15-28.

Barnes, J.A. (1954). Class and committees in a Norwegian Island Parish. Human
Relations, 7, 39-58.

Barr, A. (1997). Entrepreneurial networks and enterprise performance. Presented
at the Sixth Annual Conference on the Ethiopian Economy.

Barringer, B.R., & Bluedorn, A.C. (1999). The relationship between corporate
entrepreneurship and strategic management. Strategic Management Journal, 20, 421-

222.

Bateman, T.S., & Crant, M.J. (1993). The proactive component of organization
behavior. Journal of Organizational Behavior, 14(2), 103-118.

II



Becherer, R.C., & Maurer, J.G. (1997). The moderating effect of environmental
variables on the entrepreneurial and marketing orientation of entrepreneur-led firms.
Entrepreneurship Theory and Practice, 22, 47-58.

Begley, T.M., & Boyd, D.P. (1987). Psychological characteristics associated
with performance in entrepreneurial firms and smaller businesses. Journal of Business
Venturing 2, 79-83.

Berchard, J.P, & Toulouse, J.M. (1998). Validation of didactic model for the
analysis of training objectives in entrepreneurship. Journal of Business Venturing, 13(4),
317-332.

Bird, B. (1988). Implementing entrepreneurial ideas: The case for intention.
Academy of Management Review, 13 (3), 442-453.

Bird, B.J. (1989). Entrepreneurial Behavior, Scott, Foresman and Company:
Glenview, Illinois.

Birley, S. (1985). The role of networks in the entrepreneurial process. Journal of
Business Venturing, 1(1), 107-117.

Birley, S. (1986). The role of new firms: Births, deaths and job generation,
Strategic Management Journal, 7.

Birley, S., & MacMillan, I. C. (Eds.) (1997). Entrepreneurship in a global
context: Routledge Studies in international business and the world economy. Routledge:
London & New York.

Birley, S., & MacMillan, I.A. (1995). International Entrepreneurship. Routledge:
London & New York.

Birley, S., Cromie, S., & Myers, A. (1990). Entrepreneurial networks: Their
creation _and development in different countries. Granfield School of Management,
Working Paper No. SWP 24/90.

Birley, S., Cromie, S., & Myers. A. (1990/1991). Entrepreneurial networks:
Their emergence in Ireland and Overseas. International Small Business Journal, 9(4),
56-74.

Birley, S., MacMillan, I.C., & Subramony, S. (Eds.) Entrepreneurship research:
Global perspectives. Elsevier Science Publishers B.V: United Kingdom.

Boissevain, J. (1974). Friends of friends, Blackwell: Oxford.

I



Borch, O.J., & Arthur, M.B. (1995). Strategic networks among small firms:

implications for strategy research methodology. Journal of Management Studies, 32(4),
419-441.

Bott, E. (1957). Family and social networks. Tavistock Publications: London.

Boyd, N.G., & Vozikis, G.S. (1994). The influence of self-efficacy on the
development of entrepreneurial intentions and actions. Entreprencurship Theory &
Practice, Summer, 63-77.

Brass, D.J., & Burkhardt, M.E. (1992). Centrality power in organization. In
Nohria, N., & Eccles, R.G. (Eds.) Networks and organizations: Structure. form and
action. Harvard Business School Press: Boston & Massachusetts.

Brewer, J., & Hunter, J.E. (1989). Competitors as allies: a study of
entrepreneurial networks in the U.S. wine industry. Journal of Small Business

Management, 33(3), 57-66.

Brockhaus, R.H. (1980). Risk-taking propensity of entrepreneurs. Academy of
Management Journal, 23 (3), 509-520.

Brown, B., & Butler, J.E. (1993). Networks and entrepreneurial development:
the shadow of borders. Entrepreneurship & Regional Development, 5, 101-116.

Buletin Utama TV3, Berita Ekonomi dan Perniagaan, 2003, Disember, 21.

Butler, H.E., & Hansen, G.S. (1991). Network evolution, entrepreneurial success
and regional development. Entrepreneurship & Regional Development, 3, 1-16.

Carland, J.W., Hoy, F., Boulton, W.R., & Carland, J.A.C. (1984). Differentiating
entrepreneurs from small business owners: A conceptualization. Academy of
Management Review, 9, 354-359.

Carlson, S.D. (1985). Consistency of attitudes components: A new proposal for
an old problem, Dissertation Abstracts International, 46(9B) (3261).

Chan K.K. (1996). Entrepreneurial orientation among Vocational and Technical
students in Kuantan District. Tesis Sarjana Sains (Pengurusan) Universiti Utara
Malaysia.

Coakes, S.J. & steed, L.G. (2003). SPSS analysis without anguish. Version 11.0
for Windows. John Wiley & Sons, Ltd: Australia.

Colemann, J. (1988). Social capital in the creation of human capital. American
Journal of Sociology, 94, S95-S120.

v



Colemann, J. (1990). Rational action, social networks, and the emergence of
norms. In Calhoun, C. & Meyer, M.W. & Scott, W.R. (Eds.). Structure of power and
constraint. Cambridge University Press: New York

Consortium for Entrepreneurship Education (2002). Rujukan tidak dapat
ditunjukkan dengan jelas. Sila rujuk Rasheed, H.S. (2001). Developing entrepreneurial
characteristics in youth: The effects of education and enterprise  experience.
International Journal of Entrepreneurship Education, 4-24.

Cook, K.S., & Whitmeyer. (1992). Two approaches to social structure: Exchange
theory and network analysis. Annual Review of Sociology, 18, 109-127.

Covin, J.G., & Slevin, D.P. (1989). Strategic management of small firms in
hostile and benign environments. Strategic Management Journal, 10, 75-87.

Crandall, R. (1973). Measurement of self-esteem and related constructs. In J.P.
Robinson & P.R. Shaver (Eds.), Measurement of social psychological attitudes.
University of Michigan: Ann Arbor.

Crant, JM., (1996). The proactive personality scale as a predictor of
entrepreneurship intention. Journal of Small Business Management, 34(3), 42-29.

Cromie, S. (1992). Networking by female business owners in Northern Ireland.
Journal of Business Venturing, 7(3), 237-251.

Cromie, S., & Johns, S. (1983). Irish entrepreneurship: some personal
characteristics. Journal of Occupational Behavior 4, 317-324.

Curran, J. & Blackburn, R.A. (1994). Small firms and local economic networks:
The death of the local economy. Paul Chapman Publishing: London.

Davern, M. (1997). Social networks and economic sociology: a proposed
research agenda for a more complete social science. American Journal of Economic &
Sociology, 56 (3), 287-302.

Davidsson (1995). Determinants of entrepreneurial intentions. Paper presented at
the RENT Conference. Piazena: Italy, Nov 23-24.

Dickson, P.H., & Weaver, K.M. (1997). Environmental determinants and
individual-level moderators of alliances use. Academy of Management Journal, 20(2),
404-425.

Doh, J.C., Tan, W. L., & Chiong, T.S. (1996). Entrepreneurship inclination of
Singapore Business Studnets. ENDEC Journal of Enterprising Culture, June 4(2), 209-
223.




Dollinger, M.J. (1996). Entrepreneurship: Strategies and resources. Richard D.
Irwin, Homewood: Illinois.

Douglas, M.E., (1976). Relating education to entrepreneurial success. Business
Horizon ( December). 40-44.

Downing, S. (1998). Relationship interaction skills of entrepreneurs and business
advisers. The Institute of Small Business Affairs 21 National Small Firms Policy and
Research Conference. Durham University Business School, 832-853.

Drucker, P.F. (1985). Innovation and entrepreneurship: Practices and principles.
Harper & Row Publisher Inc: New York.

Dubini, P. & Aldrich, H. (1991). Personal and extended networks are central to
the Entrepreneurial Process, Journal of Business Venturing, 6(5), 305-313.

Ede, F.O., Panigrahi, B., & Calcich, S.E. (1998). African American student’s
attitudes toward entrepreneurship education. Journal of Education for Business, 73 (5),
291-296.

Edwards, A. (1959). Manual for the Edwards Personal Preference Schedule. The
Psychological Corporation: New York.

Emeric, S. (1998). Entrepreneurial dimension: The relationship of individual,
venture, and environmenta] factors to success. PHD. UMI Pro Quest Digital
Dissertations. Abstract. Case Western Reserve University.

Epstein, A.L. (1961). The network and urban social organization. Rhodes-
Livingstone Journal, (29), 29-62.

Forsgren, M. & Johanson, J. (eds.) (1992). Managing networks in international
business. Gordon and Breach Science Publishers: United States of America.

Galloway, L., & Brown, W. (2002). Entrepreneurship education at university: a
driver in the creation of high growth firms? Education and training, 44(8/9), 398-405.

Garavan, T. N., & O’ Cinneide. (1994). Entrepreneurship education and training
programmes: a review and evaluation — Part 1. Journal of European Industrial Training,
18(8), 3-12.

Garavan, T., Costine, P., & Heraty, N. (1995). Training and development in
Ireland: Context. policy and practice. Oak Tree Press: Dublin.

Gartner, W.B, (1990). What are we talking about when we talk about
entreprencurship? Journal of Business Venturing, 5, 15-28.

VI



Gartner, W.B., (1989). Some suggestions for research on entrepreneurial traits
and characteristics. Entrepreneurship Theory & Practice, Fall, 27-37.

Gasse, Y. (1985). A strategy for the promotion and identification of potential
entrepreneurs at the secondary level. Frontiers in Entrepreneurship Research, 538-554.

Gibb, A., A. (1987). Enterprise culture-its meaning and implications for
education and training. Journal of European Industrial Training, 11(2), 1-45.

Gibb, A, A, & Ritchie, J.R. (1981). Entrepreneurship part 1: Entrepreneurialism
as a social process. Shell UK Ltd.: Durham University Business School.

Gilad, B. (1984). Entrepreneurship: The issue of creativity in the market place.
The Journal of Creative Behavior, 18 (3), 151-161.

Gilmore, A., & Carson, D. (1999). Entrepreneurial marketing by networking.
New England Journal of Entrepreneurship, 12 (2), 31-38.

Gorman, G., Hanlon, D., & King, W. (1997). Some research perspectives on
entrepreneurship education, enterprise education and education for small business
management: a ten year literature review, International Small Business and
Entrepreneurship, 4 (3), 42-47.

Granovetter, M. (1973). The strength of weak ties. American Journal of Business
Venturing, 3, 249-258.

Granovetter, M.S. (1974). Getting a job: A study of contacts and careers.
Harvard University Press: Cambridge MA.

Greve, A. (1995). Networks and entrepreneurship — analysis of social relations,
occupational background, and use of contacts during the establishment process.
Scandinavian Journal of Management, 11(1), March 1995, 1-24.

Hagen, E.E. (1962). On the story of social change: How economy growth begins.
Dorsey Press: Homewood, Illinois.

Hakansson, H. & Snehota, 1. (1995). Developing relationship in business
networks. Routledge: London & New York.

Hallinan, M. & Willaims, R. (1987). The stability of students’ interracial
friendships. American Sociology Review, 52, 653-655.

Hansemark, O. (1998). The effects of an entrepreneurship programme on need
for achievement and locus of control of reinforcement. International Journal of
Entrepreneurship Behavior and Research, 4 (1), 28-50.

VII



Hansen, E.L. (1995). Entrepreneurial networks and new organization growth.
Entrepreneurship: Theory and Practice, 19 (4), 7-20.

Hatten, T. S., & Ruhland, S.K. (1995). Students attitude toward entrepreneurship
as affected by participation in an SBI program. Journal of Education for Business, 70
(4). 224-227.

Henderson, R., & Robertson, M. (1999). Who wants to be an entrepreneur?
Young adult attitudes to entrepreneurship as a career. Education & Training, 41(5), 236-
245.

Henderson, R., & Robertson, M. (2000). Who wants to be an entrepreneur?
Young adult attitudes to entrepreneurship as a career. Career Development International,

5(6), 279-287.

Hermann, N. (1988). The creative brain. Brain Books: Lake Lure, NC.

Hill, J. & McGowan, P. (1996). Marketing development through networking: a
competency based approach for small firm entrepreneurs. Small Business and Enterprise

Development, 3, 148-156.

Hirata, M., & Okumura, A. (1995). Netwoking and entrepreneurship in Japan. In
Birley, S. & MacMillan, I.C. (eds.) International Entrepreneurship. Routledge: London
& New York.

Hisrich, R.D, (1986). Entrepreneurship and Intrapreneurship: Methods for
Creating New Companies That Have and Impact on the Economic Renaissance of an
Area,”. In Hisrich, R.D. (Eds.), Entrepreneurship. Intrapreneurship, and Venture Capital,
Lexington Books: Lexington, MA.

Ho, K. (1988). The dimensionality and occupational discriminating power of the
Hermann Brain Dominance Instrument. Dissertation Abstracts International, 49/06B,
2409. (University Microfilms No. 88-11716).

Hoang, H., & Antoncic, B. (2003). Network-based research in entrepreneurship:
A critical review. Journal of Business Venturing, 18(2), 165-187.

Hoo, F.K. (1996). Entrepreneurial inclination among secondary school teachers
of Kuala Muda Yan. (Abstrak Tesis Sarjana Sains (Pengurusan). Universiti Utara
Malaysia.

Hornaday, J.A., & Aboud, J. (1971). Characteristics of successful entrepreneurs.
Personnel Psychology, 24, 141-153.

Hornaday, J.A., & Bunker, C.S. (1979). The nature of the entrepreneur.
Personnel Psychology, 23, 47-54.

VIII



Horst, P. (1968). Personality: Measurement of dimensions. Jossey-Bass: San
Francisco.

Hunt, H.K., Huefner, J.C., Voegele, C., & Robinson, P.B. (1989). The
entrepreneurial consumer. In, G.E. Hills, R.W. LaForge, & B.J. Parker, (Eds.) Research
at the Marketing/Entrepreneurship Interface, (pp. 175-184). Chicago: University of
[llinois at Chicago.

Hynes, B. (1996). Entrepreneurship education and training: Introducing
entrepreneurship into non-business disciplines. Journal of European Industrial Training,
20(8), 10-18.

lacobucci, D., & Zeriilo, P.C. (1996). Multiple levels of relational marketing
phenomena. In lacobucci, D. Networks in marketing. Sage Publications: Thousand
Oaks, CA.

Jackson, P.W., & Messick, S. (1967). The person, the product and the response:
Conceptual problems in the assessment of creativity. In Kogan, J. (ed). Creativity &
Learning. Houghton Mifflin: Boston, MA.

Johannisson, B. (1986). New venture creation: A network approach, Frontiers of
Entrepreneurial Research, Babson College: Wellesley.

Johannisson, B. (1986b). Network strategies: Management technology for
entrepreneurship and change. International Small Business Journal.

Johannisson, B. (1996). The dynamics of entrepreneurial networks. In Reynolds,
P et al., Frontiers of entrepreneurship research, Center for entrepreneurial studies:
Wellesley, MA, 253-267.

Johannisson, B., & Johnson, T. (1988). New venture network strategies. Reports
from Vaxjo University, Sweden.

Johnanisson, B., & Monsted, M. (1997). Contextualizing entrepreneurial
networking. International Studies of Management & Organization, 27(3), 1-19.

Kaltsounis, B. & Honewell, L. (1980). Additional instruments useful in studying
creative behavior and creative talent. Journal of Creative Behavior, 14(1), 56-67.

Kanter, RM., & Eccles, R.G. (1992). Making network research relevant to
practice. In Nohria, N. & Eccles, R.G. (Eds.) Networks and organizations: Structure,
form and action. 521-527. Harvard University Press: Boston.

Katz, J., & Gartner, W. (1988). Properties of emerging organizations. Academy
of Management Review, 13, 429-441.

IX



Katz, J.A., & Williams, P.M. (1997). Gender, self-employment and weak-tie
networking through formal organizations. Entrepreneurship & Regional Development,
9, 183-197.

Kent, C.A. (1990b). Introduction: Educating and Heffalump, In C.A. Kent (ed).
Entrepreneurship Education: Current development. future directions, 1-27, Quorom:
New York.

Khandwalla, PN. (1977). Some top management styles, their context and
performance. Organization & Administrative Sciences, 7(4),21-51.

Kim, Min. S., & Hunter, J.E. (1993). Relationships among attitudes, behavioral
intentions, and behavior. A meta-analysis of past research. Part 2. Communication
Research, 20(3), 331-364.

Kirzner, LM. (1982). The theory of entrepreneurship in economy growth In
Kent, C.A., Sexton, D.L., & Vesper, K.H. (Eds.), Encyclopedia of entrepreneurship.
Prentice Hall: Englewood Cliffs, New Jersey.

Klofsten, M. (2000). Training entrepreneurship at universities: a Swedish case.
Journal of European Industrial Training, 24(6), 337-344.

Koh, H.C. (1996). Testing hypotheses of entrepreneurial characteristics: A study
of Hong Kong MBA students. Journal of Psychology, 11(3), 12-25.

Kolvereid, L. (1996). Prediction of employment status choice intentions.
Entrepreneurship Theory & Practice, 20(3), 47-56.

Kourilsky, M.L. (1980). Predictors of entrepreneurship in a simulated economy.
The Journal of Creative Behavior, 14 (3), 175-199.

Krueger, N. F., Reilly, M.D., & Casrud, A.L. (2000). Competing models of
entrepreneurial intentions. Journal of Business Venturing, 15 (5/6), 41-432.

Krueger, N.F. (1993). The impact of prior entrepreneurial exposure on
perceptions of new venture feasibility and desirability. Entrepreneurship Theory &
Practice, Fall, 5-21.

Krueger, N.F. (1994). Strategic optimism: Antecedents of perceived probabilities
of new venture success. Paper presented at the Academy of Management Meeting, BPS
Division.

Krueger, N.F., & Brazael, D.V. (1994). Entrepreneurial potential and potential
entrepreneurs. Entrepreneurship Theory & Practice, Spring, 91-104.




Krueger, N.F., & Casrud, A.L. (1993). Entrepreneurial intentions: Applying the
theory of planned behavior. Entrepreneurial & Regional Development, 5, 315-330.

Kuratko, D. (1998). Entrepreneurship: A contemporary approach. Harper &
Row: New Jersey.

Lago, U. (1995). On _inter-firms networks development and performance: a
transaction cost_perspective. RENT IX Conference- Research in Entrepreneurship,
Piacenza, Italy.

Lars, K., & Opystein, M. (1997). Entrepreneurship among business graduates:
Does a major in entrepreneurship make a difference? Journal of European Industrial
Training, 21 (4/5), 154.

Laumann, E.O., Marsden, P.V., & Galaskiewicz, J. (1977). Community-elite
influence structures: Structures: Extension of a network approach. American Journal of
Sociology, 83, 594-631.

Levenson, H. (1973). Multidimensional locus of control in psychiatric patients.
Journal of Consulting and Clinical Psychology, 41 (3), 397-404.

Levie, J. (1999). Entrepreneurship education in higher education in England: A
survey. London Business School. Oct.

Louw, L., Du Plessis, A.P., Bosch, J.K., Venter, D.J.L. (1997). Empirical
perspectives on the entrepreneurial traits of undergraduate students at the University of
Port Elizabeth: an exploratory study. Management Dynamics, 6(4), 73-90.

Luthje, C., & Franke, N. (2002). The “making” of an entrepreneur: Testing a
model of entrepreneurial intent among engineering students at MIT.

Lynn, R. (1969). An achievement motivation questionnaire. British Journal of
Psychology, 60, 529-534.

Manchester Business School (UK) & Harstad College (Norway). A study of
entrepreneurial intentions among a cohort MBAs — The extended Bird ModelY Truls
Erikson. (www.sbaer.uca.edu/Research/1998/ICSB/e001.htm)

Markovsky, B., Ridgeway, C., & Lawler, E. (1993). Structural social psychology
and the Micro-Macro problem. Sociological Theory, 11, 268-290.

Marlow Ari, C. (1994). The identification of business starters using attitude
measurements. MBA. UMI Pro Quest Digital Dissertations. Abstract. University Of
Calgary (Canada).

Xl



Marsden, P., & Campbell, K. (1984). Measuring tie strength. Social Force, 3,
842-501.

Marsh, H.W., & Richards, G.E. (1987). The multidimensionality of the Rotter I-
E scale and higher-order structure: an application of confirmatory factor analysis.
Multivariate Behavioral Research, 22, 39-69.

Mayer, A.C. (1966). The significance of quasi-groups in the study of complex
societies. In Banton, M. The social anthropology of complex societies, Tavistock
Publications: London.

Mayer, P. (1961). Townsmen or Tribesmen. Oxford University Press: Cape
Town.

Mazzarol, T., Doss, N., & Thein, V. (1999). Factors influencing small business
start-up. International Journal of Entrepreneur Behavior and Research. 5(2), 48-63.

Mc Clelland, D. (1965). N” achievement and entrepreneurship: A longitudinal
study. Journal of Personality & Social Psychology, 1(4), 389-392.

Mc Clelland, D.C. (1961). The achieving society. Van Nonstrand: Princeton,
New Jersey.

Mc Clelland, D.C., & Winter, D.G. (1969). Motivating Economic Achievement.
The Free Press: New York.

McMullan, W.E., Long, W.A., & Graham, J.B. (1986). Entrepreneurship
education in the nineties. Journal of Business Venturing, 2 (3), 261-275.

Ming, G. (1990). Attitudinal and motivation characteristics of Chinese
entrepreneurs _and a comparison between Chinese and American entrepreneurs
(attitudinal characteristics). PhD UMI Pro Quest Digital Dissertations. Abstract

Mintzberg, H. (1973). Strategy-making in three modes. California Management
Review. 16(2), 44-53.

Mitchell, J.C. (1969). The concept and use of social networks. In Mitchell, J.C.
Social networks in Urban Situations. Manchester University Press: Manchester.

Mohd Fuad Razali. Universiti wajibkan kursus usahawan. (2003, Disember 16).
Berita Harian.

Mohd Safar Hashim. Wujudkan universiti usahawan. (2000, Julai 24). Utusan
Malaysia.

X1



Mohd Salleh Hj. Din & Gibb, A. A. (1990). Small business and entrepreneurship
education: an innovative approach. Paper presented at International Conference on
Small and Medium Scale Enterprises. 28-30 May, 1990, Langkawi Island, Malaysia.

Mohd Salleh Hj. Din.(1992). The development of entrepreneurship and
enterprise in higher education in Malaysia. PhD Dissertation, University of Durham.

Mohd Taib Ariffin, Najib Ahmad Marzuki, Rohana Yusof & Che Su Mustaffa.
(1994). Sikap pelajar di institusi kemahiran terhadap bidang keusahawanan. Abstrak
Penyelidikan 1987-1996. Universiti Utara Malaysia.

Mohd Zin Mamat (2002). Kecenderungan keusahawanan: Satu kajian empirikal
di kalangan tenaga akademik. Tesis Sarjana Universiti Utara Malaysia.

Muhammad bin Hussin. (1994). Kesediaan guru-guru dalam penerapan nilai-
nilai keusahawanan di sekolah-sekolah menengah negeri Selangor Darul Ehsan, Tesis
Sarjana Universiti Kebangsaan Malaysia.

Myers, L.B., & McCaulley, M.H. (1989). A Guide to the development and use of
the Myers-Briggs Type Indicator. Consulting Psychologist Press: Palo Alto, CA.

National Commission On Entrepreneurship (2001, December). Building
entrepreneurial networks. Kauffman Center for Entrepreneurial Leadership. 1-42.

Nelson, R.E. (1989). The strength of strong ties: Social networks and inter-group
conflict in organization. Academy of Management Journal, 32, 377-401.

Nohria, N., & Eccles, R.G. (eds.) (1992). Networks and organizations: Structure,
form and action. Harvard Business School Press: Boston, Massachusetts.

Nonaka, I. (1988). Creating organizational order out of chaos: Self-renewal in
Japanese Firms. California Management Review, Spring, 57-73.

Norhanizan Ismail. Kursus usahawan untuk siswazah. (2003, Februari 3). Utusan
Malaysia.

Northwestern Mutual life Insurance Company. (1985). What’s your E.Q.?
Northwestern Mutual Life Insurance Company: Milwaukee, MI.

Nunnally, J.C. (1967). Psychometric theory. Mc-Graw Hill: New York.

O’ Donnell, A., Gilmore, A, Cummins, D., & Carson, D. (2001). The network
construct in entrepreneurship research: A review and critique. Management Decision,
39(9), 749-760.

XII



Oppenheim, A.N. (1986). Questionnaire desicn and attitude measurement.
Gower Publishing: Great Britain.

Ostgaard, T.A., & Birley, S. (1994). Personal networks and firm competitive
strategy- a strategic or coincidental match? Journal of Business Venturing, 9,281-305.

Paasche, T., Pettersen, A., & Solem, O. (1993). Network theory- a critical
review. In Virtanen, M. The development and the strategies of SMEs. Helsinki School
of Economics and Business Administration, Mikkeli: Finland.

Panduan akademik UUM 2003/2004. Jabatan Hal Ehwal Akademik, Universiti
Utara Malaysia. Percetakan Nasional Berhad: Kedah.

Patricia, L., R. (1999). Home-based entrepreneurs. non-home-based
entrepreneurs and white-collar, non-management worker: A comparative study of
attitudes toward achievement, personal control, self-esteem, innovation and business
growth. PhD UMI Pro Quest Digital Dissertations. Abstract. University Of Calgary
(Canada).

Paulhus, D. (1983). Sphere-specific measures of perceived control. Journal of
Personality and Social Psychology, 44(6), 1253-1265.

Pauw, B.A. (1963). The second generation. Oxford University Press: Cape

Town.

Pedige, P. S. (2003). Entrepreneurial networks and small business development:
The case of small enterprises in Sri Lanka. UMI PhD Dissertation Pro Quest.
Technische Universiteit Einhoven (The Netherlands).

Perry, C., Macarthur, R., Meredith, G., & Cunnington, B. (1986). Need for
achievement and Locus of Control of Austrian small business owner-managers and
super-entrepreneurs. International Small Business Journal, 4 (4), 55-64.

Peterman, N. E., & Kennedy, J. Enterprise education: Influencing student’s
perceptions of entrepreneurship. (www.yaa.org.au/journalarticles.pdf).

Provan, K.G., & Milward, H.B. (1995). A preliminary theory of inter-
organizational network effectiveness: a comparative study of four community mental
health systems. Administrative Science Quarterly, 40, 1-33.

Ramachandran, K., Ramnarayan, S., & Sunderarajan, P.S. (1993). Subcultures
and networking patterns: Comparison of entrepreneurs from two states in India. In
Birley, S., MacMillan, 1.C., & Subramony, S. (Eds.) Entrepreneurship research: Global
perspectives. Elsevier Science Publishers B.V: United Kingdom.

XIV



Rao, T.V. (1985). The entrepreneurial orientation inventory: Measuring the
Locus of control. The 1985 Annual Developing Human Resources, University
Associates: San Diego.

Rashid, H.S. (2001). Developing entrepreneurial characteristics in youth: The
effects of education and enterprise experience. International Journal of
Entrepreneurship Education.

Reese, P.T. (1992). Entrepreneurial networks and resource acquisition: Does
gender make a difference? (Organizational Ecology). UMI PhD Dissertation. The
University Of North Carolina at Chapel Hill.

Reese, P.T., & Aldrich, H.E. (1995). Entrepreneurial networks and business
performance: A panel study of small and medium-sized firms in the research triangle. In
Birley, S., & MacMillan, I.A. (Eds.) International entrepreneurship. Routledge: London
& New York.

Robinson, P.B. (1987). Prediction of entrepreneurship based on attitude
consistency model. (Doctoral dissertation, Brigham Young University, 1987).
Dissertation Abstracts International, 48, 2807B.

Robinson, P.B., Huefner, J.C., & Hunt, HK. (1991b). Entrepreneurial research
on student subjects does not generalize to real world entrepreneurs. Journal of Small
Business Management, 29, 42-50.

Robinson, P.B., Stimpson, D.V., Huefner, J.C., & Hunt, HK. (1991). An attitude
approach to the prediction of entrepreneurship. Entrepreneurship Theory and Practice,
15(4), 13-33.

Rogers, E.M. (1983). Diffusion of innovations 3™ ed. The Free Press: New York.

Ronstadts, R.C. (1985). The educated entrepreneur: A new era of entrepreneurial
education beginning. American Journal of Small Business. 10(1). 7-23.

Roscoe, J.T. (1975). Fundamental research statistic for the Behavioral Science
(2™ ed.) Holt, Rinehart & Winston: New York.

Rosli Mahmood, & Habshah Bakar. (2002). Kecenderungan keusahawanan di
kalangan pelajar-pelajar bidang Pengurusan Perniagaan universiti-universiti tempatan.
Kertas kerja dibentangkan di Seminar Dinamika Perubahan Siri Ketiga-2002. 28 Julai
2002.

Rosli Mahmood, Habshah Bakar, Mohd Hanizan Zalazilah & Dr Mohd Salleh
Hj. Din. (1994). Tanggapan pelajar pra universiti terhadap keusahawanan. Kajian
persepsipelajar _Kolej MARA. Kulim Kedah. Abstrak Penyelidikan 1987-1996.
Universiti Utara Malaysia.

XV



Rosni Jameeah Ahmad Said. (1994). Factors associated with the level of
entrepreneurial performance of graduate entrepreneurs. Dissertasi tesis Universiti Putra
Malaysia.

Rotter, J. B. (1966). Generalized expectations for internal versus external control
reinforcement. Psychological Monographs: General and Applied, 80 (1), 1-27.

Rotter, J. B. (1975). Some problems and misconceptions related to the construct
of internal versus external control of reinforcement. Journal of Consulting and Clinical

Psychology, 43, 56-67.

Sahlman, W.A., & Stevenson, H.H. (1992). The entrepreneurial venture. Harvard
Business School: Boston, Massachusetts.

Scherer, R.F., Adams, J.S., Carley, S.S., & Wiebe, F.A. (1989). Role model
performance effects on development of entrepreneurial career preference,
Entrepreneurship Theory & Practice, Spring, 53-71.

Schumpeter, J.A. (1934). The theory of economic development, in studies in
economic development. Ed. E. Okum. Harvard University Press: Cambridge Mass.

Scott, J. (1991). Social network analysis: A handbook. Sage: London.

Segumpan, R. G. (2001). Entrepreneurship: Perception among MBA students of
Universiti Utara Malaysia. Presented in the 6™ Annual Asia-Pacific Forum For Small
Business. Small and Medium Enterprise Linkages, Networking and Clustering. 16-18
Oct 2002.

Sekaran, U. (2003). Research methods for business: A skill building approach
(4" ed.). John Wiley & Sons, Inc: Singapore.

Sexton, D.L., & Bowman, N. (1983). Determining entrepreneurial potential of
students. Academy of Management Proceedings, 408-411.

Shapero, (1982). Social dimensions of entrepreneurship. In Kent, C. et al., (Eds.)
The encyclopedia of entrepreneurship. Prentice-Hall: Englewood Cliffs.

Shapero, A. (1984). The entrepreneurial event, In Kent, C.A., (Eds.),
Environment for entrepreneurship, D.C. Health: Lexington.

Sheperd, D.A., & Douglas, E. (2002). Entrepreneurial attitudes and intentions of
career decision makers. Entrepreneurship Theory & Practice, Spring.

Sobri Solomon (1988). Perniagaan menurut Islam. Al-Ramanah: Kuala Lumpur.

XVI



Stanton-Salazar, R.D., & Dombush, S. (1995). Social capital and the
reproduction of inequality: Information network among Mexican-origin High school
students. Sociology of Education, 68, 116-135.

Stewart, W.H., Watson, W.E., Carland, J.C., & Carland, J.W. (1999). A
proclivity for entrepreneurship; a comparison of entrepreneurs, small business owners,
and corporate managers. Journal of Business Venturing, 12 (2). 189-214.

Stimpson, D.V., Huefner, J., Narayanam, S. & Shantakumar, D. (1992).
Attitudinal characteristic of male and female entrepreneurs in the United States and
India. In the Conference Internationalizing Entrepreneurship Education and Training,
Dortmund: Germany.

Stimpson, D.V., Robinson, P.B., Waranusuntikule, S., & Zheng, R. (1990).
Attitudinal characteristics of entrepreneurs and non-entrepreneurs in the United States,
Korea, Thailand, and the People’s Republic of China. Entrepreneurship & Regional

Development, (2), 49-55.

Szilagyl, A.D., & Schweiger, D,M. (1984). Matching managers to strategies: a
review and suggested framework. Academy of Management Review, 9 (4), 626-639.

Tan, G.S. (1996). Entrepreneurial inclination among upper secondary students in
Sungai Siput (U). Tesis Sarjana Sains (Pengurusan) Universiti Utara Malaysia.

Tan, W.L., Wayne, A.L., & Robinson, P.B. (1997). Entrepreneurship attitude
orientation and the intention to start a business. Journal of Small Business and
Entrepreneurship, 13 (4), 39-50.

Theodorus, S. C.P., (1994). Attitudes and preferences as methods to differentiate
among_entrepreneurs, engineers and managers: Successful and less successful
entrepreneurs and entrepreneurs from different economic sectors (Afrikaans text) DBA.
UMI Pro Quest Digital Dissertations. Abstract. University Of Pretoria (Africa).

Tichy, N. M., & Tushman, M.L. & Fomburn, C. (1979). Social network analysis
for organizations. Academy of Management Review, 4, 507-519.

Tjosvoki, D., & Weicker, D. (1993). Cooperative and competitive networking by
entrepreneurs: A critical incident study. Journal of Small Business Management, 31(1),
11-21.

Universiti  Teknologi MARA Cawangan Kedah: Sepintas Lalu 2003.
Ogos 2003.

Useem, M. (1984). The inner circle. Oxford University Press: New York.

Venkatapathy, R. (1984). Locus of control among entrepreneurs: a review.
Psychological Studies, 29(1), 97-100.

XVII



Vesper, K. H. (1990). New Venture Strategies, Prentice-Hall, Englewood Cliffs:
New Jersey.

Vesper, K. H., & McMullan, W.E. (1988). Entrepreneurship: Today courses:
tomorrow degrees? Entrepreneurship Theory & Practice, 13 (1), 7-13.

Vyakarakan, S., Jacobs, R., & Pratten. (1995). Using a competence framework to
achieve change. British Academy of Management Conference, Shefficld University.

Walker, K.N., Macbride, A., & Vachon, M.H. (1977). Social support networks
and the crisis of Bereavement. Social Science and Medicare, 35-41.

Wang, C.K., Wong, P.K., & Lu, Q. Entrepreneurial intentions and tertiary
education. (Www.scte.mgmt.rpi.edu/phanresearch/teemm/D3S6P4.pdﬂ

Weber, M. (1958). The protestant ethics and the spirit of capitalisme. Translated
by Parsons, T. Scribner’s: New York.

www.ipk.uum.edu.my

www.medec.com.my

WWW.NCOE.0rg

www.sbaer.uca.edu/Research/1998/ICSB/e001.htm

www.scte.mgmt.rpi.edu/phanresearch/teernm/D3S6P4.pdf

www.uitm.edu.my

www.ums.edu.my

www.upm.edu.my

www.uum.edu.my

www.vaa.org.au/journalarticle.pdf

XVIII





