UNIVERSITI UTARA MALAYSIA

FACULTY OF INFORMATION
TECHNOLOGY

MSC (IT)
TZ6996-PROJECT

PROJECT TITLE:
E-BROCHURE: USER’S SATISFACTION AND IT’S
INFLUENCE TO COMMUNITIES (A CASE STUDY AT
RIC BALIK PULAU, PENANG)

STUDENT NAME:
Mornizawati Binti Abdullah
84129

SUPERVISOR NAME:
Azizi Bin Abas



PERMISSION TO USE

In presenting this thesis in partial fulfillment of the requirements for a
postgraduate degree from Universiti Utara Malaysia, I agree that the University
Library may make it freely available for inspection. I further agree that permission
for copying of this thesis in any manner, in whole or in part, for scholarly purpose
may be granted by my supervisor(s) or, in their absence by the Dean of the Graduate
School. It is understood that any copying or publication or use of this thesis or parts
thereof for financial gain shall not be allowed without my written permission. It is
also understood that due recognition shall be given to me and to Universiti Utara
Malaysia for any scholarly use which may be made of any material from my thesis.

Requests for permission to copy or to make other use of materials in this
thesis, in whole or in part, should be addressed to

Dean of Graduate School
Universiti Utara Malaysia
06010 UUM Sintok
Kedah Darul Aman.



JABATAN HAL EHWAL AKADEMIK
(Department of Academic Affairs)
Universiti Utara Malaysia

PERAKUAN KERJA KERTAS PROJEK
(Certificate of Project Paper)

Saya, yang bertandatangan, memperakukan bahawa
(I, the undersigned, certify that)

MORNIZAWATI ABDULLAH

calon untuk Jjazah
(candidate for the degree of ] MSc. (IT)

telah mengemukakan kertas projek yang bertajuk
(has presented his/ her project paper of the following title)

e-BROCHURE: USER'’S SATISFACTION
AND IT’S INFLUENCE TO COMMUNITIES
(A CASE STUDY AT RIC BALIK PULAU, PENANG)

seperti yang tercatat di muka surat tajuk dan kulit kertas projek
(as it appears on the title page and front cover of project paper)

bahawa kertas projek tersebut boleh diterima dari segi bentuk serta kandungan
dan meliputi bidang ilmu dengan memuaskan.

(that the project paper acceptable in form and content, and that a satisfactory
knowledge of the filed is covered by the project paper).

Nama Penyelia Utama
(Name of Main Supervisor): MR. AZIZI ABAS

Tandatangan =
(Signature) : W//'
Tarikh

(Date) : > -JUN - cCcq




ABSTRAK (BAHASA MALAYSIA)

Teknologi Informasi dan Komunikasi (ICT) memainkan peranan penting di dalam
sosial dan ekonomi. Dalam dunia informasi atau digital, ICT adalah alat untuk
mempengaruhi perubahan di dalam sosial dan ekonomi. Tetapi sesetengah orang
seperti komuniti di kawasan luar bandar atau desa, warga emas dan wanita masih
ketinggalan di belakang perubahan tersebut. Perbezaan di antara orang ini di panggil
jurang digital. Jurang digital wujud dari pelbagai segmen seperti dari segi lokasi,
antara negara, jantina, umur, agama, taraf pendidikan, taraf pendapatan dan lain-lain
lagi. Terdapat banyak faktor yang menyumbangkan ke arah perluasan jurang digital.
Di Malaysia, Pusat Internet Desa (PID) diperkenalkan oleh kerajaan untuk
merapatkan jurang digital antara komuniti di bandar dengan komuniti di luar bandar.
Kajian ini adalah sebahagian daripada usaha untuk mempromosikan PID. Risalah
Elektronik (e-risalah) memainkan peranan utama di dalam mempromosi dan
mempengaruhi komuniti di kawasan luar bandar atau desa. E-risalah ini dihasilkan
untuk menggantikan kaedah tradisional (risalah bercetak) untuk mempromosikan
PID. 75 responden dari 100 orang populasi dipilih secara rawak untuk menilai e-
Risalah. Borang soal selidik yang diambil dan diubahsuai dari QUIS untuk
digunakan sebagai instrumen untuk melihat seberapa banyak responden berpuas hati
dengan E-Risalah.. Beberapa elemen seperti isi kandungan dan mudah digunakan
dari UIS diletakkan di dalam borang soal selidik. Kebolehpercayaan borang soal
selidik adalah tinggi iaitu Cronbach’s alpha=.94. Hasil dari kajian menunjukkan
kebanyakkan responden (70.03%) berpuas hati dengan keseluruhan borang soal
selidik. 56.54% dari responden mengatakan e-risalah mudah dipelajari and 62.65%
mengatakan rekabentuk e-risalah adalah baik. Isi kandungan e-risalah boleh
dikatakan baik (67.44%). 93.3% responden berpendapat bahawa e-risalah boleh
mempengaruhi mereka untuk datang menggunakan kemudahan yang ditawarkan di

PID.
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ABSTRACT (ENGLISH)

ICT plays the main roles in social and economic changes. In the digital or
information age, ICT plays as the main tool to influencing the social and economy.
But several people such as communities at rural areas, the senior citizen and the
women still stay at the behind of the changes. The different of this people were
called digital divide. Digital divide exist in several segment such as location, across
countries, gender, age, religious, education level, income level and so on. Many
factors contribute too widely of digital divide phenomena. In Malaysia, rural internet
center (RIC) was introduced by government to bridge and shrinking the digital
divide between communities at urban areas with communities at rural areas. This
study is a part of effort to promoting the RIC. E-Brochure plays as the main tool to
promoting and influencing the communities at rural areas. E-Brochure was produced
to replace the traditional method (printed brochure) for promoting RIC. 75
respondents from targeted 100 population respondents were randomly selected to
evaluate E-Brochure. Questionnaire adapted from QUIS (questionnaire for user
interface satisfaction) were use as instrument to see how much the respondent
satisfied with E-Brochure. Several elements such as content and ease of use from
UIS (user information satisfaction) were put in questionnaire. The reliability of the
questionnaire was high, Cronbach’s alpha=94. The results seem that most of
respondents (70.03%) are overall satisfied using the E-Brochure.56.54% respondents
says that learning to use E-Brochure are easy and 62.65% says that the design are
good. The E-Brochure’s content are also can be defined as good (67.44%).93.3%
respondent thinks that E-Brochure can appeal them to come using the facilities that
offered by RIC.
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CHAPTER 1

INTRODUCTION

Information and Communication Technology (ICT) brought the changes in the
economy and society (Servon, 2002). ICT has instrumented the shift from an
industrial age to information age. Societies now live in information age where
knowledge is the main driven to global economy. The changes of the age, transform
the bigger power in the life. ICT bring the benefit to the economy and also to the
society. In addition, ICT bring the affect to the structure of commerce, education,
government and communication. At the same time, technology can bring the better
education to people whom living far from good schools. It also can connect people to

wide range of opportunities such jobs, food, health care and so on.

Although, everybody was talking about the Internet, there are several people such as
rural and underserved does not have the opportunities to use the internet. Mostly the
people at urban area maximize the Internet usage. This is because the Internet access
is easy to access at urban area compared than rural. In Eighth Malaysia Planning,
Malaysian are being toward to k-economy where is knowledge-based but not
everybody participate in build the Malaysia’s knowledge based economy. This is
because they cannot to access the knowledge. The Malaysian Communications and
Multimedia Commission (MCMC), Tan Sri Nuraizah Abdul Hamid in her speech

says that:
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