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ABSTRACT

In Thailand, there is lack of information about telephone booth available on any medium
that results time consuming and costly of procurement for such product. Based on the
observation of number of existing e-commerce applications, in this study, e-commerce
application, named T-Booth.com, has been proposed and developed. The main focus is to
demonstrate the functionality of T-Booth.com as a medium Jor telephone booth supplier
and telephone company to run commercial activities on the network. Through T-
Booth.com, telephone booth suppliers able to post their telephone booth specification on
the e-commerce site and telephone company able to browse and procure product through
the site. T-Booth.com is divided into six modules: publish module to manage posted
information (about product and company detail) to the site; search module to browse
telephone booth and its specification as well as to display the comparison between
product based on certain criteria, purchase module to manage procurement, report
module to prepare report to the particular supplier based on order and database module
lo arrange transaction data and requested information from the user. The successful of T-
Booth.com is assessed based on the criteria proposed by Merwe & Bekker (2003) and
Torkzadeh & Dhillon (2002), that highlight five criteria to evaluate an e-commerce

applications that are interface, navigation, content, reliability and technical.
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Chapter 1

Introduction

This chapter presents the overview of the e-commerce application, the problem

identification, objective of the study, and scope of the project are also discussed.

1.1 Overview Of The Study

Currently, everywhere is e-commerce, any company running their business alone without
e-commerce, will be left behind. No exception for even business in Thailand also call for
e-commerce. E-commerce is one of the strategic management to bring a successful to the
business. In running business, various components are needed, for example, high

technology, hardware, software, technical staff, skill of management, and information.

E-commerce can take a variety of forms including electronic data interchange (EDI),
mobile telephone, direct link-ups with suppliers, internet, intranet, extranet, electronic
catalogue ordering, and e-mail. Its alleged popularity is due to a multitude of perceived
operational benefits it can bring to purchasing practices (Jutla ef al., 2002; Wagner et al.,
2002). Examples of these benefits are cost savings resulting from reduced paper

transactions, shorter order cycle time and the subsequent inventory reduction, resulting



The contents of
the thesis is for
internal user
only



BIBLIOGRAPHY

Agarwal and Venkatesh (2002). Measuring factors that influence the success of Internet

commerce. Information Systems Research. 13(2), pp. 187-204.

Applegate, M.L., Mcfarlan, W.F. and McKenney, J.L. (1996), Corporate Information
Systems Management: The Issues Facing Senior Executives, 4th ed., p. 32, Irwin,
Chicago, IL.

Chetcuti, J. P. (2002) Taxation of e-commerce: The Challenge of E-commerce to the
Definition of a Permanent Establishment: The OECD’s Response. Retrieved April
26, 2004, from http://www.cc-advocates.com/publications/articles/oecd-e-

commerce-permanent-establishment. htm

Commission to the Council, the European Parliament, the Economic and Social
Committee and the Committee of the Regions on a European Initiative in Electronic
Commerce" (COM(97)0157 - C4-0297/97). Retrieved May 2, 2004, from
http://europa.eu.int/ISPO/ecommerce/epreports/EP223 962 en.pdf

E-Commerce (a brief overview and its effect on economy and society). Retrieved May 2,
2004, from http://pages.stern.nyu edu/~kbrabazo/ecommerce_draft pdf

Georgia Tech University (2000). Retrieved May 2, 2004, from http:/gtresearchnews.
gatech.edu/innews/

Hanson, J. (2001) The Evolution of eCommerce. Retrieved May 2, 2004, from
http://iml. jou.ufl.edw/projects/Fall01/hanson/Home.htm

Hasan, H. & Tibbits, H. (2000). Strategic management of electronic commerce: an
adaptation of the balanced scorecard. Internet Research: Electronic Networking
Applications and Policy. 10(5). 2000 . pp. 439 — 450

58



Hazari, S. L (2000). The Evolution of eCommerce in Internet Time. Retrieved April 26,

2004, from http://www.sunilhazari.com/education/documents/ecomeval.htm

Hichcox, A. L. (2001). Finally. Someone knows what he's talking about. Hydraulics &
Pneumatics; Dec2001, Vol. 54 Issue 12, p4, 1p, 1c

Jentzsch, R., & Miniotas, A. (1999). The Application of E-commerce to a SME.
Retrieved March 17, 2004, from http.//www.vuw.ac.nz/acis99/Papers/Paper
Jentzsch-038.pdf

Kauffman et al. (2001). Economics and Electronic Commerce : Survey and Research

Directions. Retrieved May 2, 2004, from http://gunther.smeal.psu.edwpapers/E-

Commerce/442/http:zSzzSzmisrc.umn. edu
zSzwpaperzSzWorkingPaperszSzkwa_ijec final 30701.pdf/kauffman01economics.
pdf

Korper & Ellis (2000). The E-commerce Book : Building the E-Empire. Academic Press,
US.

Lynch, Patrick J. and Horton, Sarah (1997). CAIM/Yale web style guide. Retrieved May
2, 2004, from http://info.med.yale.eduw/caim/manual/.

Merwe, R. and Bekker, J. (2003). A framework and methodology for evaluating e-
commerce web sites. Internet Research: Electronic Networking Applications and
Policy. 13 (5) 2003 . pp. 330-341

Mesenbourg, T. L. (2001). Measuring the Digital Economy. Retrieved April 26, 2004,
from http://www.census.gov/eos/www/papers/digitalecon.pdf

Nunamaker, J. F et al. (1991) . System Development in Information System Research.
Journal of Management Information System / Winter 1990-1991, 7(3), pp. 89-106.

59



NUA. Retrieved May 2, 2004, fromhttp://www.nua.ie/surveys/index.cgi?’BN=1&f=
KS&keyword_list=NUMBER%200F%20PEOPLE%20WITH%20INTERNET%?2
0ACCESS%201999&cat_id=&loc_id=&org_id=&start_date=&end_date

Rose et al. (1999). Current Technology Impediments to Business-to-Consumer
Electronic Commerce. Communication of the Association for the Information

System. Volume 1, Article 16

Shaw, J. (1998). Tapping of power of e commerce. Association management. Vol. 50

Issue 1, p86

Straub, et al (2002). Measuring e-Commerce in Net-Enabled Organizations: An
Introduction to the Special Issue. Information Systems Research, 13(2), June
2002, pp. 115-124

Taylor Nelson Sofres (TNS) Interactive's third annual Global e-commerce Report (GeR)
released on June 26, 2002. E-Tailers Fail To Persuade Users To Buy Online Global
Survey Findings (2002). Retrieved May 2, 2004, from http://www.tns
global.com/corporate/Doc/0/MQ63QVGLIVRKSA KOSC5MVR78BD/590.htm

Torkzadeh, G. and Dhillon, G. (2002). Measuring factors that influence the success of
Internet commerce. Information Systems Research. 13 (2), pp. 187-204

Turban, E. et al. (2002). Electronic Commerce - An Overview. Retrieved March 17, 2004
from http://www.webchalkboard.com/ecommerce/index.shtml

UN E-Commerce Report 2001. United Nations Conference on Trade and Development

E- commerce and Development Report 2001. Retrieved May 2, 2004, from
http://r0.unctad.org/fecommerce /docs/edr01_en/edrO1_en.pdf

60



Viehlan, D. (1999). Personal Web Pages. Retrieved May 2, 2004, from http://www.
massey.ac.nz/~DViehlan/

Wade, V., Lewis, D., Brook, J., & Donnelly, W. (2002). Towards a Framework for
Managing the Business-to-Business e-Commerce Chain. Retrieved March 17, 2004,

from http://kdeg.cs.tcd.ie/form/results/papers/pdf/O6wade.pdf

Wigand, R. T. (1997). Electronic Commerce: Definition, Theory, and Context. The
Information Society, 13, pp. 1-16.

Whitely, D. (2000). E-commerce : Strategy, Technologies and Application. Bell & Bain
Ltd., Glasgow.

ZwasS, v.(2003). Electronic Commerce and Organizational Innovation: Aspects and

Opportunities. International Journal of Electronic Commerce. 7 (3), pp. 7-37.

61



