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EXECUTIVE SUMMARY

AMS Solution is designed to be a one-stop centre IT solutions center by providing
ICT product which includes computer maintainance, supply and services. We also
focused on development of Multimedia product such as web based development as
portal, montage, video interactive and software development. In line with the
company’s start-up plan, we focus on the development of software products and
multimedia development products. With the skills and willingness to produce new
innovative products, we try to fulfill the customer’s need and we try to find the

solutions.

Having a wvast experience in the development of software and multimedia
product.AMS Solution has come out with a new branding product call Online

Campus Broadcast (OCB).

Online Campus Broadcast or OCB is the Portal Web TV. The brand name uses
campus because this application is targeted to get more interaction to the youngster
when using this platform. This is part of our strategy to grab the market
segmentation involving youngster. This market segmentation is very big and most of
the internet user’s age between 13 years old to 29 years old (Wikipedia: /nternet

User)

OCB is the streaming video content that the user can watch live streaming or
recorded video content. User can also watch the satellite television from OCB
player. User can register OCB for free. User must pay the access to watch satellite

television such IP TV from worldwide channel.
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CHAPTER ONE

INTRODUCTION TO THE COMPANY

1.1 Company Background

All of the partners are from the Multimedia and IT background. Even though all of us
came from the same background, but the expertise are totally difference and that
differences we take as our strength. We divide our task to three parts, Technical,
Marketing and, Administration. For the technical part, it will cover all about the
research and development of the project. Marketing part is to make sure the project get
to the targeted and potential customer. The administration part task is to make sure all
the operational work smoothly. All parts have to make sure the project accepted by the

customer.
e Vision
We aim to be one stop center IT provider in Web Application
Development, Multimedia Development and IT Training.
e Mission

= To build a profitable company renowned for its quality.

= To develop and improve our product and services to meet our
customer’s needs.

= To continuously do research and development to remain
competitive.

= To be a good corporate citizen.

1



The contents of
the thesis is for
internal user
only



REFERENCES

[1]Bronkhorst, T. (June 4, 2007). White paper: Segmenting Internet Users, Implications
for Online Advertising. Boston, Massachusetts.

[2]Monitor, B. (n.d.). Business Monitor. Retrieved December 26, 2008, from Malaysia
Business Forecast Report: http://www.businessmonitor.com/businessforecasts/
malaysia.html

[3]Cast ells, M. (1996). Rise of the Network Society. 3 vols. Vol. 1. Cambridge, MA:
Blackwell Publishers.

[4]Cast ells, M. (2001), “Lessons from the History of Internet’, in “The Internet
Galaxy”, Ch. 1, pp 9-35. Oxford Univ. Press.

[5]C. Machover. (1999). “Going Strong,” Computer Graphics World.

[6]Clarke, A. (1992) “The Principles of screen design for computer-based learning.”

[7]Deck’s & Careel (1990).The systematic design instruction .Thrd Edition. Harper
Collins.

[8]Deitel, HM, PJ & Sheito, T.R.(2001), and Internet & World Wide Web: How
program, 2nd.ed.Prentice Hall.

[9]1Gonzalez, Nick (2007-10-02). "Justin.TV Teams Up With On2 And Opens Network"
(in  English). Retrieved October 10, 2007, from TechCrunch:
http://www.techcrunch.com/2007/10/02/ justintv-teams-up-with-on2-and-opens-
network-finally.

[10]Kruse’s & Neil J (2000).”Technology base training: The art & science of design,
development and delivery”. An Francisco: José Ross.

[11]Rehmeyer, Julie J. (2007). “Mapping a medusa: The Internet spreads its tentacles.
Science Retrieved June 23, 2007 from News:
http://www.sciencenews.org/articles/20070623/fob2.asp

[12]Viacom, “Audio Communication” Retrieved June 13, 2009 from (Wikipedia):
http://en.wikipedia.org/wiki/Video_%26_Audio_Communications.

67





