
 

     M
O

H
D

 H
ELM

EE FIR
D

A
U

S SA
LEH

U
D

IN
        TH

E IN
FLU

EN
C

E O
F M

A
R

K
ETIN

G
 STR

A
TEG

Y               2009
 

                                                                                        O
N

 A
SLA

H
 PER

SO
N

A
L FIN

A
N

C
IN

G
-I                  

 
 

THE INFLUENCE OF MARKETING STRATEGY  
ON ASLAH PERSONAL FINANCING-I  

 
 
 

 
 
 
 
 
 

MOHD HELMEE FIRDAUS SALEHUDIN 
 
 

 
 
 

                                                           
 
 
 
 
 
 
 
 
 

 
 

UNIVERSITI UTARA MALAYSIA 
 

 2009 



THE INFLUENCE OF MARKETING STRATEGY  
 

ON ASLAH PERSONAL FINANCING-I  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

By 
 
 
 

MOHD HELMEE FIRDAUS SALEHUDIN 
 

2009 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Master Project Submitted to the UUM College of Business, 
Universiti Utara Malaysia, 

in  
Fulfillment of the Requirement for the Master of Science (Management) 



ii 

 

PERMISSION TO USE 

 

In presenting this study in partial fulfillment of the requirement for a postgraduate 

degree from Universiti Utara Malaysia, I agree that the UUM Library may take it freely 

available for inspection. I further agree that permission for copying of this study in any 

manner, in whole or in part, for scholarly purpose may be granted by my supervisor or in 

their absence, by the Dean, Research and Innovation Office, UUM College of Business. 

It is understood that any copying publication or the use of this study or parts thereof for 

financial gain or commercial purposes not be allowed without my written permission. It 

is also understood that due recognition shall be given to me and to Universiti Utara 

Malaysia for any scholarly use which may be made of any material from this project 

paper. 

 

Request for permission to copy or to make other use of materials in this study, in whole 

or in part, should be addressed to: 

 

Dean, Research and Innovation,  

UUM College of Business, 

Universiti Utara Malaysia (UUM), 

06010 Sintok,  

Kedah Darul Aman 

 



v 
 

ACKNOWLEDGEMENT 

 

“In the name of Allah the most Benevolent and most Merciful, All praises to Allah, 

the Lord of the universe and peace be upon His Messenger”. 

 

Firstly and foremost, I am grateful to Allah the Almighty for everything He has 

granted me. Beside that, this project paper would have not been carried out 

successfully without the cooperation from many parties who contributed in 

preparing and completing this master’s project paper. 

 

More directly, I would like to take this opportunity to convey my gratitude and 

deepest appreciation to those who assisted me in completing this project paper 

especially my advisor, Dr. Azizi bin Abu Bakar for his professional and untiring 

guidance from the beginning of the study until the end of this report. His valuable 

comments, suggestions, support and their skillful guidance, supervision, time, 

and advice have been instrumental guidance in finalizing this report. 

 

Special thanks for all my friends and especially to Miss Basripuzi Nuruladila binti 

Hassan Basri and Miss Suzlina binti Tahir who have helped me by giving their 

opinions and how to improve the quality of my project paper. They also gave me 

some advice that can be used in my master’s project paper. Thousand thanks for 

all that participate and assist me to complete my master’s project paper.  

 



vi 
 

In addition, thanks to all my lecturers that teaches me a lot during my study as a 

student of Master of Science (Management) from July 2008- November 2009. I 

am proud to be your student; no word could say enough to dedicate this 

devotion. Then, I would like to thanks to all respondents that give good feedback 

when answering my questionnaires. 

 

Last but not least, special thanks to my beloved family for your understanding in 

performing and supporting my master’s project paper. Thank you also for all your 

support in term of money, helping, advices, moral support and encouragement to 

me to fulfill the requirement of the faculty. I love both of you. 

My dad and mum, 

Salehudin bin Dolah and Azimah binti Musa 

My younger brothers and sisters, 

 Mohd Zulfa Izinn, Ainun Mardhiah, Muhammad Faris, and Ainun Shakirah. 

 

Finally and most importantly, I am very grateful to The Allah S.W.T whose 

guidance had helped me the whole way through. Amin. 

May Allah bless all of us. Thank You.   



iii 
 

ABSTRACT 
 

 
This study focuses the influence of marketing strategy on personal financing 
among the teachers with offered by Bank Rakyat. According to this study, there 
were lots of interests about the Aslah Personal Financing-I from the customers 
especially teachers regarding as a government servant because before it, Aslah 
Personal Financing-I as known Aslah Personal Financing-I (Ministry of 
Education) and Mudarris Personal Loan. The objective of this study is to 
determine the influence of marketing strategy on Aslah Personal Financing-I.  In 
this study, the researcher has focused on the marketing mix in determining the 
marketing activities for an organization. The marketing strategy consists that was 
recognized and suggested by Kotler and Amstrong are 4Ps’, which are namely 
product, price, promotion and place. But, in this study, the researcher was used 
3Ps’ that were suitable with the topic which are product, price, and promotion. 
So, from this study the researcher wants to identify whether these 3Ps’ of 
marketing strategy have a relationship with the teachers are influence to apply 
Aslah Personal Financing-I. In this study, there are 211 respondents selected 
among the teachers who are teaching at seven secondary schools in town of 
Kuantan that represented 468 of the total population. The sampling technique 
used by the researcher is non-probability sampling which is quota sampling. The 
researcher used in order to gather the data by using sets of questionnaires that 
were distributed to the teachers. Meanwhile, in this study, the researcher will use 
primary data that is through questionnaire and personal interview. There are 
several methods used in order to analyze this data such as frequency 
distribution, reliability analysis, cross tabulation, correlation coefficient and Chi-
Square test. In this study also, the researcher will make a decision regarding the 
study through hypothesis testing where the entire independent variables are 
accepted and influence the dependent variable. Overall study result also found 
the teachers are more influence to apply Aslah Personal Financing-I are because 
of marketing strategy factor which is products, price and promotion has been 
implemented by Bank Rakyat more attractive and effective. Then come out with a 
conclusion about this study and some of recommendations from the researcher 
regarding to this study. 
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ABSTRAK 
 

 
Kajian ini memfokuskan tentang pengaruh strategi pemasaran dikalangan guru-
guru mengenai produk pembiayaan peribadi yang telah ditawarkan oleh Bank 
Rakyat. Berdasarkan kajian, pembiayaan peribadi-i Aslah mendapat perhatian 
dan sambutan dari pelanggan yang terdiri daripada kakitangan kerajaan 
khususnya golongan guru kerana sebelum  pembiayaan peribadi-i Aslah 
diperkenalkan, pembiayaan peribadi tersebut dikenali sebagai  pembiayaan 
peribadi-i Aslah (Kementerian Pelajaran) dan pinjaman peribadi Mudarris. 
Objektif kajian ini adalah untuk menentukan pengaruh strategi pemasaran dalam 
pembiayaan peribadi-i Aslah. Dalam kajian ini, penyelidik menumpukan pada 
campuran pemasaran(marketing mix) dalam menentukan aktiviti-aktiviti 
pemasaran bagi sesebuah organisasi. Berdasarkan apa yang dicadangkan oleh 
Kotler dan Amstrong, strategi pemasaran merujuk kepada 4P yang dikenali, 
sebagai produk(product), harga(price), promosi(promotion) dan tempat(place). 
Tetapi, dalam kajian ini, penyelidik hanya menggunakan 3P yang bersesuaian 
dengan topik kajian yang dijalankan iaitu produk(product), harga(price), dan 
promosi(promotion). Jadi, daripada kajian ini penyelidik mahu mengenal pasti 
sama ada 3P dalam strategi pemasaran yang digunakan mempunyai hubungan 
berkaitan dengan mempengaruhi guru-guru dalam memohon pembiayaan 
peribadi-i Aslah. Dalam kajian ini, terdapat 211 orang responden dipilih di 
kalangan guru-guru yang mengajar di tujuh buah sekolah menengah di sekitar 
bandar Kuantan yang mewakili 468 orang daripada jumlah sebenar  populasi. 
Teknik persampelan digunakan oleh penyelidik adalah pensampelan tak 
berkebarangkalian berdasarkan persampelan kuota. Penyelidik menggunakan 
set soal selidik yang diedarkan kepada guru-guru tersebut secara langsung bagi 
tujuan mengumpul data. Sementara itu dalam kajian ini juga, penyelidik 
menggunakan set soal selidik dan temuramah peribadi sebagai sumber untuk 
data primer. Terdapat beberapa kaedah yang telah digunakan bagi tujuan 
menganalisa data seperti taburan kekerapan, analisis kebolehpercayaan, 
penjadualan silang, pekali korelasi dan ujian Chi-Square. Dalam kajian ini juga, 
penyelidik  membuat keputusan berdasarkan hasil kajian melalui pengujian 
hipotesis di mana  pembolehubah-pembolehubah tidak bersandar adalah 
diterima dan mempengaruhi pembolehubah bersandar. Hasil kajian keseluruhan 
juga mendapati guru-guru lebih cenderung untuk memohon pembiayaan 
peribadi-i Aslah adalah kerana  faktor strategi pemasaran iaitu produk, harga dan 
promosi yang telah dijalankan oleh Bank Rakyat cukup menarik dan berkesan. 
Penyelidik juga membuat kesimpulan keseluruhan kajian ini dan mengemukakan 
beberapa cadangan berdasarkan kajian yang telah dijalankan.  
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CHAPTER 1 

INTRODUCTION 

 

1.1 BACKGROUND OF THE STUDY 

Marketing includes convinced component of the activities which all those 

individual and group receive what they need and want through the trade of the 

value between each others. Marketing is not also engage the attempt of sale and 

promotion, but also involve another activities. To justify the successful of the 

marketing effort, the success of activities must start with the understanding about 

the market itself to make sure the fulfillment of the need been utilize. 

Based on that, the researcher mainly focuses on marketing strategy of Aslah 

Personal Financing-I done by Bank Rakyat. Marketing strategy consists of 

selecting a target market and developing a marketing mix to persuade their 

market need. Bank Rakyat has formulated and implemented their marketing 

strategy for the main selected group target is government employees especially 

to attract teachers in applying Aslah Personal Financing-I.  

 

1.2 BACKGROUND OF THE COMPANY 

In economy section, banking operation show a certain part of business which is 

an important role in market. Beside banking operation, there also taking part from 
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