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ABSTRAK

Disebabkan kepesatan perubahan dan persaingan yang sengit bagi pasaran dunia pada
masa kini, orang ramai berusaha gigih mengendalikan perniagaan secara moden dan
maju bagi mengekalkan kelebihan persaingan yang kompetitif dan mendapatkan
keuntungan. Laman web adalah satu cara yang digemari bagi mengendalikan
perniagaan untuk mendapatkan apa juga barangan melalui Internet.

Ramai orang telah menerima inisiatif laman web untuk menjual barangan mereka
bagi memperolehi pengurangan kos dan menjimatkan masa pemasaran.
Bagaimanapun, terdapat banyak laman web pelanggan kepada pelanggan (C2C) yang
boleh didapati, namun masih tiada laman web yang selaras yang menjadi amalan di
kalangan mereka bagi memastikan ianya direkabentuk berorientasikan pengguna.

Oleh itu, objektif kajian ini adalah untuk menilai kebolehgunaan laman web C2C
untuk mengetahui sama ada ianya memenuhi kehendak pengguna atau sebaliknya.
Kajian ini juga mengupas kandungan e-dagang, model kebolehgunaan dan bagaimana
untuk membuat penilaian terhadap kebolehgunaan laman web tersebut dan eBay.com
adalah kajian kesnya.
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ABSTRACT

Due to the rapid change and high competitive of the world market today, people are
imperatively to conduct business in the modern and easy way in order to remain
competitive and profitable. Web site is popular way of conducting business regarding
to get any things via the Internet.

Most people are adopted portal initiative to sell their things in order to gain lower
cost, and reduce time to market. However, there are many C2C (customer-to-
customer) web site available but there have no standardize C2C web site to be a
practice among them in order to ensure it is a user-centered design.

The objective of this paper to evaluate the usability of C2C web site to know whether
it is meets customer’s requirements as well. This paper presents the review of the
literatures regarding to the e-commerce, usability model and how to evaluate the
usability of the web site, as well as the usability of eBay.com web site.
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1.1

CHAPTER 1

INTRODUCTION

Introduction

A way of conducting business online is referred to ‘Electronic Commerce’ (e-
commerce), which is significantly involved with the Internet technology. E-commerce
is more inductive to any field of business.

E-commerce provides important benefits to the firms such as increased sales,
marketing cost reduction, improved customer services (Turban et al., 2000; Chaffey,
2002; Schneider, 2002; Greenstein & vasarhelyi, 2002; Palmer & Lindermann, 2003).
E-commerce is often focusing on the commercial transaction between an organization

and customers (Chaffey, 2003).

The retail model of e-commerce is the simplest: put up a secure order form, collect
orders and credit card numbers and ship the material. While this is convenient and

saves all participants time and paper work, e-commerce can be much more.

The big savings for small businesses are in relationships with suppliers and wholesale
customers. There is already have an on-going and contractual relationship based on

good faith so that payment and credit card verification is not a key factor. Instead, the



The contents of
the thesis is for
internal user
only



REFERENCES

Alexander, S. McKenzie, J. & Geissinger, H. (1998). An evaluation of information technology
projects for university learning. Canberra: Committee for University Teaching and
Staff Development.

Avgerou, C & Cornford, T (1993), Developing Information System — Concepts, Issues and
Practices, 1* Edition. London: Macmillan Press Ltd.

Cheskin Research & Studio Archetype/Sapient. (1999). "E-commerce Trust Study.” Retrieved
on September 25, 2006 from http://cheskin.com/think/trust/assets/images/etrust.pdf

Clarke, A. (1992). The principles of screen design for computer based learning materials.
U.K.: Department of Employment.

Cox, K. & Walker, D. (1993). User interface design (2" ed.). London: Prentice Hall.

Fogg, B. J., Kameda, T., Boyd, J., Marshall, J., Sethi, R., Sockol, M., Trowbridge, T. (2002).
Stanford-Makovsky Web Credibility Study 2002: Investigating what makes Web sites
credible today. A Research Report by the Stanford Persuasive Technology Lab in
collaboration with Makvosky & Company. Stanford University. Retrieved on
September 15, 2006 from www.webcredibility.org

Gaffney, G. (2000). Web site evaluation checklist v1.1. Retrieved on September 15, 2006
from www.infodesign.com.au

Gagne, RM,, Briggs, L. J., & Wager W, . (1998). Principles of instructional design. New
York: Holt, Rinehart, and Winston.

Guba, E. G., & Lincoln, Y.S. (1981). Effective evaluation. San Francisco: Jossey-Bass.
IEEE (1990). IEEE standard computer dictionary. New York: Institute of Electrical Engineers.

IEEE. (1991). Standard Glossary of Software Engineering Terminology. Springer Edition.

50



Marcus, A. (1999). Improving the user interface. Retrieved September 15, 2006, from
http://www.webward.com/interviews/marcus.html

Patton, M. Q. (1990). Qualitative evaluation and research methods (2" ed. ). Newbury Park,
CA: Sage.

Practical heuristic for evaluating usability. Retrieved on September 15, 2006 from
www.acm.org/~perlman/question.cgi

Princeton Survey Research Associates (2002). A Matter of Trust: What Users Want From
Web Sites. Results of a National Survey of Internet Users for Consumer WebWatch.
Retrieved on September 25, 2006 from
http://www.consumerwebwatch.org/news/reportl.pdf

Nielsen, J. (1992). Usability Engineering, Academic Press. San Diego: California.

Nielsen, J.(1994). How to Conduct a Heuristic Evaluation. Available at :
http://www.useit.com/papers/heuristic/heuristic_evaluation..html.[22th September
2006]

Nielsen, J. (1994). Heuristic evaluation. In Nielsen, J., & Mack, R. L. (Eds.). Usability
inspection methods,. New York: John Wiley & Sons, 25 — 64.

Schaefermeyer, S. (1990). Standards for instructional computing software design and
development. Educational Technology, 6,9 — 15.

Scheucher, R.(2000). A study on Information Portals. Available at:
http:/'www.iicm.edu/ceuetl/education/projects/rscheuch/seminar/node2 1. html
[22™ September 2006]

Shahizan, H. & Li, F. (2003). Utilizing IGV approach to identify factors affecting web
usability. Journal of Information and Communication Technology, 2(2), 25-40.

Shahizan, H. & Norshuhada, S. (2003). Utilizing IGV approach in evaluating the usability of
web sites. Journal of Information and Communication Technology, UUM.

51



Whitten, J. L., Bentley, L. D. & Dittman, K. C. (2001). Systems Analysis and Design
Methods (5™ ed.). Boston: McGraw-Hill.

Zaidatun, T. & Mohd, S. A. (2003-). Analisis Data Berkomputer SPSS 11.5 for Wiondows.
Kuala Lumpur: Venton Publishing.

52





