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ABSTRAK

Bidang keusahawanan sememangya telah dilihat sebagai pemangkin kepada
pembangunan ekonomi. Kerajaan berpendapat bahawa kejayaan negara pada masa
hadapan bukan sahaja dari segi intelek, malah ia juga dilihat dari aspek keperibadian dan
intelektual. Oleh yang demikian, kajian ini mengeksploitasikan model personaliti dan
pengetahuan dalam mengenalpasti pencapaian usahawanan terutamanya dikalangan
usahawan di Kota Bharu, Kelantan. Model personaliti ini terdiri daripada empat elemen
yang menentukan kecenderungan seseorang iaitu dorongan kejayaan, lokus kawalan,
kesediaan mengambil risiko dan toleransi kesamaran. Manakala pengetahuan terdiri
daripada tiga elemen iaitu tahap pendidikan, pengalaman kerja dan kemahiran.
Responden yang terlibat dalam kajian ini terdiri daripada usahawan-usahawan yang
menjalankan perniagaan di Kota Bharu, Kelantan. Oleh itu, analisis korelasi hubungan
dan regrasi berganda telah digunakan untuk mengkaji kesan personaliti dan pengetahuan
para usahawan terhadap pencapaian mereka dalam bidang yang diceburi. Secara amnya,
analisis kolerasi pearson mendapati bahawa tidak terdapat hubungan antara toleransi
kesamaran terhadap perncapaian usahawan. Manakala, analisis regrasi mendapati ke
ketujuh-tujuh (7) iaitu dorongan kejayaan, lokus kawalan, kesediaan mengambil risiko,
toleransi kesamaran, tahap pendidikan, pengalaman kerja dan kemahiran mempengaruhi

pencapaian usahawan di Kota Bharu, Kelantan.

iv



ABSTRACT

It is widely accepted that entrepreneurship represents a real engine of economic
development. The government acknowledge that to become success in the future not
enough just have a good personality traits and intellectual, it more but it more depends on
human capital. This study tends to exploit the model of personality traits and knowledge
approach in order to capture the entrepreneurs’ performance among entrepreneurs in Kota
Bharu, Kelantan. Model of personality traits suggests four dimensions that determine
traits which are need for achievemént, locus of control, risk-taking propensity and
tolerance for ambiguity while knowledge consists of three distinct dimensions namely
education level, work experience and skills. The respondents in this study comprise of
entrepreneurs in Kota Bharu, Kelantan. Hence, Pearson correlation and multiple
regression analysis are conducted in order to examine the impact of personality traits and
knowledge on entrepreneurs’ performance. The element of personality traits based on
their need for achievement, locus of control, risk-taking propensity and tolerance for
ambiguity. Meanwhile for the element of knowledge consists of education level, work
experience and skills. Generally, results of Pearson correlation for tolerance for
ambiguity revealed that there will be no relationship between personality traits towards
entrepreneur performance. Furthermore, results of multiple regression shows that that the
seven (7) independent variables namely need for achievement, locus of control, tolerance
for ambiguity, risk taking, education level, working experience and skills dimension were
important in determining the factors influencing the entrepreneur performance in Kota

Bharu, Kelantan.
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CHAPTER 1

INTRODUCTION

1.0 Introduction

This chapter emphasize on the explanation of the background of study where the general
ideas on the scope of study is clarified. Then, the problem statement on this research is
stated followed by the research questions, objectives of the study, significance of this

study, limitations on conducting this study as well as the organization of the study.

1.1  Background of Study

All developed and developing countries have recognized the importance of the
development of Small Medium Enterprises (SMEs) because it plays a significant role in
economic development. SMEs perform as a useful vehicle for economic growth of
countries, because they have capacity to achieve rapid economic growth while generating

a considerable extent of employment opportunities (Namalathasan 2005; Reddy, 1991).

Development of SMEs is significant in the developing countries which suffered from
problems of unemployment, lack of investment, balance of payment and poverty because
growth of SMEs provides solution for the complex economic problem of a country.

SMEs are assumed to play a key role in social and economic development.
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