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ABSTRACT

The objective of this study is to explore the influential factors that contribute the
successfulness of Dubai SME’s to expand abroad by applying the theory of
internationalization (OLI model), resource base theory, and institutional base
theory. The internationalization process will be examined comprehensively to

achieve the research objective by using the quantitative approach in the research.

There are five main hypothesis has been developed to examine and analyze the
progress of internationalization process of Dubai’s SME’s. Practically, the data of
93 small and medium sized enterprises from Dubai has been collected to review
the actual condition of internationalization process in Dubai. Furthermore, data
collected has analyzed with the SPSS software in obtaining the relevant

information with numerical statistic and Pearson’s correlation analysis.
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CHAPTER 1

INTRODUCTION

1.1  Background of the Study

Global business is getting severe and very harsh in the market nowadays. Most
business, especially small and medium enterprises (SMEs), have received great
business opportunities and successful chances from the global market around the
world; they are expanding their operations abroad to seek more business

opportunities and potential markets.

This study will examine the influence of Dubai’s SME challenges and their
internationalization process. These challenges exist in the intermational market
environment which is leading to their success in a good strategy of well
performance. These are factors to predict the business achievement among
Dubai’s SME in internationalization process. Demographic character such as
small and medium companies will be investigated to provide the detailed analysis

related to the doing of business in international market.

It is important for a firm to precisely define its strategic choice to emphasis its

internal and external operations to attain its organizational goal. According to
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