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ABSTRACT

Nowadays, internet has become a medium that has a superb marketing solution. With it
fast, easy to use and cheap in term of operational cost a marketing process can be done
with just a click. E-commerce has significantly affected the business world and will
continue to be important. Catering services is one of the industries that have been
affected by the rapid growth of e-commerce. From literatures, it is observed that there
are still many challenges to be tackled in e-commerce applications. One of the
challenges in e-commerce especially in online catering services is lack of integration,
flexibility and information sharing between three major entities involved which are
customer, caterer and supplier. Hence, this study intends to close the gaps that exist

between these three entities which prevent them to move forward.



ACKNOWLEDGEMENT

In the name of Allah, Most Gracious, Most Merciful.

All praise and thanks be to Allah for His guidance that had lead me in completing this
research. His blessings had given me strength and courage throughout this past year and
had helped me overcome difficulties during this research period. First and foremost, I
would like to take this opportunity to express my sincere gratitude to those who had
assisted me in finishing this research. To my dear supervisor, Miss Syahida Hassan,
thank you for all your supports and guidance in showing me the right path towards
completing this research. I really appreciated your advices and motivations that you had
given me within the period of this research. My infinite thank you are dedicated to my
loving and caring family, who had cherish me and give me full support in any kind. I am
deeply appreciated for all the motivations and inspirations. Without them, it is
impossible for me to finish my research. And last but not least, an endless appreciation
to all my fellow friends and classmates for all the supports and encouragements. Their

friendships never fail to amaze me.

May Allah S.W.T bless them all and repay all of their kindness and sacrifices.

it



TABLE OF CONTENT

Permission to Use
Abstract
Acknowledgements
Table of Contents
List of Tables

List of Figures

1 Introduction
1.1 Introduction
1.2 Background Study
1.3 Problem Statement
1.4 Project’s Objective
1.5 Scope
1.6 Significance

1.7 Summary

2 Literature Reviews
2.1 Introduction
2.2 Catering Services
2.3 E-commerce
2.3.1 E-commerce Business Model
2.3.2  Overview of Research on E-Commerce Web Sites
24 Web-based Catering Services
2.4.1 Review on Web-Based Catering Services in Malaysia
2.4.1.1 Tok Li Nasi Padang
24.1.2  Sofi Catering

iv

ii

il
v
vil

viii

[V NV N N

NeliN e N = N e

13
15
16
16
17



2.5

24.1.3  Caterer.com.my

Summary

3 Methodology

3.1
32

33

3.4

3.5

Introduction
Phase I: Define Requirement

3.2.1 Literature Review

322 Observation

323 Interviewing

Phase II: Analyze Requirement

33.1 System Modeling

33.2 Unified Modeling Language

Phase III: Requirement Model Validation

34.1 Prototype Development

Summary

4 System Analysis and Design

4.1
4.2
4.3

4.4
4.5

Introduction
List of Requirements
Use Case Diagram
4.3.1 Use Case Specification
Sequence Diagram

Summary

18
19

20
20
21
22

22

23

23

23

24

24

25

25

26

26

26

29

30

44
50



5 Finding
5.1  Introduction
5.2 Finding

53 Summary

6 Conclusion and Recommendation
6.1 Introduction
6.2  Limitation
6.3  Recommendation
6.4  Conclusion of the Study

6.5  Summary

References

Appendixes
Appendix A
Appendix B

vi

Sl
51
Sl
60

61
61
61
62
63
63

65

71
73



LIST OF TABLES

Table No. Title Page
2.1 Internet business models (Loudon & Loudon, 2000). 12
4.1 Functional requirements. 27

42 Non-functional requirements. 28

vii



Figure No.

2.1
2.2
2.3
3.1
4.1
4.2
43
44
45
46
4.7
4.8
49

4.10

4.11

LIST OF FIGURES

Title

Homepage for Tok Li Nasi Padang Catering.

Homepage for Sofi Catering.

Homepage for Caterer.com.my.

The system analysis phases of a project.

Use case diagram for Online Catering Collaboration System.
Sequence diagram for Login.

Sequence diagram for Edit Profile.

Sequence diagram for Search Caterer.

Sequence diagram for View Booking List by customer.
Sequence diagram for View Message by customer.

Sequence diagram for View Favorite List by customer.

Sequence diagram for View Booking List by caterer/ supplier.

Sequence diagram for View Message by caterer/ supplier.
Sequence diagram for Manage Item by caterer.

Class diagram for Online Catering Collaboration System.

viii

Page

17
18
19
21
28
44
44
45
45
46
46
47
47
48

49



5.1

52

53

54

5.5

5.6

5.7

5.8

59

Home page of Online Catering Collaboration System.
Main page for customer.

My Booking module for customer.

Booking Details page for customer.

Main page for caterer.

Booking Lists module for caterer.

Booking Details page for caterer.

Item Manager module for caterer.

Register New Item page for caterer.

X

52

53

54

55

56

57

58

59

59



CHAPTER

INTRODUCTION

1.1 Introduction

This chapter described about the background study of catering and e-commerce. This
chapter continues to discuss the problem statement regarding the catering and e-
commerce application nowadays. The objective, scope and significance of the project

are also discussed.

1.2 Background Study

With the evolving of communication technology nowadays, the Internet technology had
give lots of contribution towards Malaysia’s income. The topic is related to catering
industry in Malaysia, which has potential to expand with the aid of internet based
information technology that exists nowadays. Generally, catering industry is closely

related to food and drinks enterprise as one of the services to customer. Nevertheless,
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