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ABSTRACT

Multinational corporations have become increasingly ascendant in the world
economy. In order to survive and to achieve profitability, multinational corporations
need to create and to sustain competitive advantage. The source of competitive
advantage are from both internal and external factors. For the firms competing in the
same industry, internal factors such as strategy, management practices, corporate
structure, etc. play a major role in the firms’ success. This study investigates the
relationship between multinational corporation strategies and human resource
management practices, which are critical in gaining competitive advantage. This
study attempts to combine these three concepts and empirically investigated the
proposed framework in the Thai rubber industry by selecting only the multinational
corporations. The rubber multinational companies that had participated in this study
had consisted of based on Department of Business Development (DBD) in Thailand.
Expert interview was used as an instrument for pilot test and to check the
questionnaire. The mail survey was employed to collect data. A total of 94
multinational companies had participated in the questionnaire surveys.

The findings of this study revealed that national responsiveness strategy had
negative relationship with competitive advantage and global integration with local
responsiveness strategy vhad positive relationship with competitive advantage.
MoreoVér, employee security, reward system at performance level and employee
participation had positive relationship with innovation and selection by job
competency, reward system at performance level and employee participation had

positive relationship with productivity.
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In addition, the research had also compared the difference between
multinational corporation strategies and human resource management practices. It
was found that different multinational corporation strategies lead to different selection
by job competence, emplqyee security, clarity of work, reward system at performance
level, employee participation and employee contribution. The academic, managerial,
and policy implications, limitation of the research of the research and suggestion for

further research sere also explained.



ABSTRAK

Firma-firma multinasional telah menjadi semakin penting dalam ekonomi dunia.
Firma-firma multinasional perlu menjana dan melakukan kelebihan singan untuk terus
wujud dan mencapai keuntungan. Faktor-faktor dalaman dan luaran merupakan
sumber kelebihan singan. Faktor-faktor dalaman seperti strategi, amalan pengurusan,
struktur korporat dan lain-lain memainkan peranan penting dalam menentukan
kejayaan semua firma. Kajian ini menyelidik faktor-faktor dalaman strategi firma-
firma multinasional dan amalan pengurusan sumber manusia yang amat kritikal bagi
mencapai kelebihan saingan. Di dalam bidang pengurusan strategik, bilangan kajian
empirical ke atas impak-impak strategi firma-firma multinasional dan amalan
pengurusan sumber manusia ke atas kelebihan saingan adalah amat sedikit. Kajian ini
telah mencuba menggunakan ketiga-tiga konsep ini untuk menguji kerangka kajian
yang dicadangkan. Kajian ini menumpukan kepada firma-firma multinasional di
dalam industri getah di Negara Thailand. Temuduga pakar telah digunakan sebagai
instrument untuk kajian awal dan untuk menyemak sebarang kelemahan dalam kertas
soal selidik. Beberapa hipotisis telah dikemukakan bagi mengkaji keberkaitan di
antara firma-firma multinasional, amalan pengurusan sumber manusia dengan
kelebihan saingan. Hipotisis juga telah diketengahkan untuk menyelidik perbezaan di
antara strategi-strategi firma-firma multinasional dengan amalan-amalan firma-firma

‘multinasional. Kelebihan kompetitif dikaji melalui inovasi dan produktiviti syarikat.

Kajian ini mendapati bahawa strategi standardasi dan strategi respon nasional
mempunyai kaitan negatif yang signifikan dengan inovasi dan produktiviti syarikat.
Strategi integrasi global beserta strategi respon tempatan mempunyai kaitan positif

yang signifikan dengan inovasi dan produktiviti syarikat. Bagi amalan pengursan
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sumber manusia, penemuan kajian menunjukkan bahawa pemilihan melalui
kompetensis kerja, sistem ganjaran mengikut tahp perstasi, penglibatan pekerja dan
sumbangan pekerja mempunyai kaitan positif yang signifikan dengan inovasi dan
produktiviti syarikat. Kajian juga mendapati sekuriti pekerja dan kejelasan kerja tidak

inempunyai sebarang kaitan dengan inovasi dan produktiviti syarikat.

Bagi perbezaan di antara strategi pengurusan sumber manusia dan amalan pengurusa
sumber manusia dan amalan pengurusan sumber manusia, kajian menunjukkan
bahawa firma yang berlainan strategi pengurusan sumber manusianya mempunyai
amalan pengurusan sumber manusia yang signifikan kelainannya dari aspek
kompetensi pekerjaan, sekuriti pekerja, kejelasan bekerja, system ganjaran mengikuti
tahap prestasi, amalan bekerja dan sumbangan pekerja. Sebagai kesimpulan, kajian ini
mendapati integrasi global bersamz; strategi responsif tempatan dan sistem ganjaran
mengikut tahap prestasi mempunyai keberkatan yang lebih baik dengan saingan
kompentatif. Aspek-aspek akademik, pengurusan, kekangan kajian dan cadangan

untuk kajian seterusnya perlu dibincangkan.
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CHAPTER 1

INTRODUCTION

The objective of this chapter is to present the introduction of this study. It
starts with the background of the study, problem statements, research questions,
research objectives, scope of the study, significance of the study, operational

definitions, and organization of the study.

1.1 BACKGROUND OF THE STUDY

I

In the global market, firms need to build competitive advantage. Several
empirical studies have shown that it is important for the firms in any particular
country to create and sustain competitive advantage (Porter, 1991). Dunning (1995)
found thaf sources of competitive adva;ltage come form internal and external factoré
of the firms, Internal factors include people, management process, corporate culture,
man‘agement practices, corporate strategy, corporate structure, etc. Extefna’l factors
include host culture, political imperativeness, market demands, foreign éxchapge
‘rates, suppliers, labour unions, etc. (Dunning, 1995). The question _hqw:the firm
achieves competitive advantage over competitors draws the researchers’ interest to
find out which internal and external factors explain differences of com-p_‘eti_tive
success among firms (Porter, 1991),

For the firms that compete within the same market or envi?onment, internal
factors (such as strategy, corporate' culture, management pr'actices,i company’s

technology, etc.) play a major role in the firm’s success (Porter, 1991). Dunning



The contents of
the thesis is for
internal user
only



References f
\

Afuah, A. (2003). Innovation management; Strategies, implementation and profits,
(" ed.) New York: Oxford University Press.

Allen, G. (1990). Every market needs a different message. JABC Communication
World, 7(4), 16-18.

Allen, MR, & Wright, P.M,. (2006). Strategic Management and HRM. (Working
Paper Series 06 — 04). Retrieved May 16, 2007 from Comnell University.
Center for Advanced Human Resource Studies (CAHRS). Website:

http://www.ilr.cornell.edu/cahrswp.

Amabile, T. (1997). Motivating Creativity in Organizations. California Management
Review, 40(1): 39-58.

Andersson U., Forsgren M., & Holm U. (2001). Subsidiary Embeddedness and
Competence Development in MNCs — Amulti-level. Unpublished doctoral
dissertation, Uppsala University Sweden.

Armitage, H.M., & Atkinson, A. A. (1990). The choice of productivity measures in
organizations. In R.S. Kaplan (Ed), Measure for manufacturing excellence.
Boston: Harvard Business School Press.

Armstrong. J.S., & Overton, T. (1977). Estimating nonresponse bias in mail surveys.
Journal of Marketing Research, 14(8), 396-402.

AT Kearney,Inc. (2005). FDI bonﬁdence Index. (Vol 8), Alexandria, VA: Author.

Babbie, E. (2004). The practical of social research. (10" ed). New Jersey: Van
Nostrand.

. Bae, J,, Chen, S,, & Lawier, J. (1998). Variations in human resource management in

Asian countries: MNC home-country and host-country effects.  The

International Journal of Human Resource management, 9(4), 653-670.

152



Baliga, B.R. and Jaeger, A.M. (1984). Multinational corporations: Control systems
and delegation issues. Journal of International Business Studies, 15(2): 25-39.

Banai, M. (1992). The ethnocentric staffing policy in multinational corporations: A
self-fulfilling prophecy. International Journal of Human Resource
Management, 3(3), 451-472.

Bank of Thailand. (2007). Annual Economic Report. Bangkok: Author.

Bank of Thailand. (2008). Arnnual Economic Report. Bangkok: Author.

Bank of Thailand. (2009). 4nnual Economic Report. Bangkok: Author.

Barney, J.B. (1991). Firm resource and sustained competitive advantage. Journal of
management, 17(1), 99- 120.

Barney, J.B., & Wright, P. M. (1998). On becoming a strategic partner: The role of
human resources in gaining competitive advantage.  Human Resource
Management. 37 (1), 31-46.

Bartlett, C.A., & Ghoshal, S. (1991). Global strategic management: Impact on the
new frontiers of strategy research. Strategic Management Journal 12, 5-16.
Bartlett, C.A., & Ghoshal, S. (1998). Managing across borders: The transnational

solution. Boston: Harvard Business School Press.

Bartlett, C.A., & Ghoshal, S. (2000). Transnational management.: Text, cases and
readings in cross-border management. (3" ed.) Boston: McGraw Hill.

Becker, B.E., Huselid, M.A., & Ulrich,D. (2001). Hr scorecard. Boston: HBS Press.

Beechler, S. (1992). International m;ma'gement control in multinational corporation:
The case of Japanese consumer electronics firms in Asia. ASEAN Econimics
Bulletin, 9(2), 149-168.

Berensbn, M.L, Levine, D.M., & Krehbiel, T. C. (2004). Basic business statistics:

concepts and applications. o ed.). New Jersey: Pearson Prentice Hall.

153



Biogness, W., & Blakely, G.L. (1996). A cross-national study of managerial values.
Journal of International Business Studies, 27(4), 739-752.

Bird, A., & Beechler, S. (1995). Links between business strategy and human
resource strategy in US - based Japanese subsidiaries: An empirical
investigation. Journal of Internc;tional Business Studies, 26(1), 1-20.

Blanchard, P.N., & Thacker, J.W. (1998). Effective training: systems, strategies, and
practices. Upper Saddle River, New Jersey: Prentice-Hall Inc., A Simon and
Schuster Company.

Board of Investment. (2007). World Investment Report. Thailand Investment
Review, 11(17), 18 - 19.

Board of Investment. (2008). Thailand Advantage. Retrieved July 2, 2008 from
http:/www.boi.go.th/Thailand_advantages.asp.

* Board of Investment,. (2009). Annual Investment Report. Bangkok: Author.

Bollen, K. A. (1989). Structural equation with latent variables, New York: John
Wiley & Son.

Boonsathorn., W. (2007). Understanding conflict management styles of Thais and

~ Americans in multinational corporations in Thailand. International Journal of
Conflict Management, 18 (3), 196 — 221.

Boxall, P., & Purcell, J. (2000). Strategic human resource management: Where have
we come from and where should we be going? International Journal of
Management Reviews, 2(2), 183 —203.

Boulton, W., Dowling, M., & Lohmeyer, J. (1992). Technology development
strategies in Japan, Europe, and United States. Technovation, 12(2), 99-118.

Bradbury, J.A. (1989). Product innovation, Idea to exploitation. New York: Wiley.

154



‘Brimble P., & Urata S., (2006). Behavior of Japanese, Western, and Asian MNCs
in Thailand: Lessons for Japanese MNCs. (JCER Discussion Paper. No. 105).

Bryman, A., & Bell, E. (2003). Business research methods. New York: Oxford
University Press.

Buckly, P. J., & Casson, M. (1991). The future of the multinational enterprise. New
York: Holmes and Meiers.

Buckely, P. J., & Casson, M. (1998). Models of the multinational enterprise.
Journal of International Business Studies 29 (1), 693-708.

Caligiuri, P.M., & Stroh, L.K. (1995). Multinational corporation management
strategies and international human resources practices: Bringing IHRM to the
bottom line. The International Journal of Human Resource Management 6 (3),

494-507.

Caligiuri, P.M. (2006). Performance measurement in a cross-nation context, In W.
Bennett, D. Woehr & C. Lance (Eds), Performance measurement: Current
perspectives and future challenges (pp. 227-243). Mahwah, NJ: Lawrence
Erlbaum Associates.

Caligiuri, P. M., & Colakoglu. S. (2007). A strategic contingency approach to

- expatriate assignment management. Human Resource Management Journal,
17(4), 393- 410.

Cameron, K. S., & Quinn, R. E. (1999). Diagnosing and changing organizational
culture.Wash}ngton: Addison Westley.

- Cantwell, J.A., & Mudambi. (2005). Mne Competence-Creating Subsidiary Mandate.

Strategic Management Journal, 26(12), 1109-1128.

155



Carpenter, M., Sanders, W.G., & Gregersen, H. (2001). Building human capital with
organisational context: The impact of international assignment experience on
multinational firm performance and CEO pay. Academy of Management
Journal, 44(3), 541 - 65.

Cavana, R. Y., Delahaye, B. L., & Sekaran, U. (2001). Applied business research:
Qualitative and quantitative methods. Singapore: Markono Print Media Pte.

Chakravarthy, B.S., & Perlmutter, H.V. (1992). Strategic planning for a global
business. In H.V. Hortzel & Wortzel LH. (Eds.), Global Strategic
Management The Essentials. New York: John Willey and Sons.

Chan, C. F., & Bruce, H. (2001). Marketing home and away: Perceptions of
managers in headquarters and subsidiaries. Journal of World Business, 36(2),
1-19.

Chan C. J., & Huang J. W. (2009). Strategic human resource practices and
innovation performance : The mediating role of knowledge management
capacity. Journal of Business Research. 62(2009), 104-114.

Chan. L. L. M., Shaffer. M. A., & Snape Ed. (2004). In search of sustained
competitive advantage: The impact of organization culture, competitive
strategy and human resource management practices on firm performance. 7The
International Journal of HumaniResource Management. 15 (1), 17 - 35.

Chase, R.B., Jacoms, F.R., & Aquilano, N.J. (2005): Operations Management for
Competitive Advantage. New York: McGraw-Hill.

Choi,C., & Beamish, P. (2004). Split management control and international joint
venture performance. Journal of International Business studies, 35,201-215.

Churchill, G. A. (1995). Marketing research methodological foundations. (6™ ed).

Mason, Ohio: The Dryden Press.

156



Coakes, S. J., & Steed, L. G. (2003). SPSS: Analysis without anguish: Version 11.0

Sfor Windows. Singapore: Kyodo.

Cohen J., & I;atricia C. (1983). Applied multiple regression/correlation analysis for
the behavioral science (2" ed.) Hillsdale, New Jersey: Lawrence Erlbaum
Assoc.

Cohen, J. (1988). Statistical power analysis for the behavioral science. Hillsdale,
New Jersey: Lawrence Erlbaum.

Collis,D., & Aontogomery, C.A. (1995). Competing on Resources: strategy in the
1990s. Harvard Business Review, 73(July — August), 118-128.

Cooper, D.R., & Schindler, P.S. (2001). Business research method. Singapore:
McGraw-Hill.

Czinkota., M.R., & Ronkainen, I.A. (1997). International business and trade in the
next decade: Report from a delphi study. Journal of International Business
Studies, 28 (4), 827-844.

Das,.D. (1-998). Research report: The dynamic growth of the electronics industry in
Asia. Journal of Asian ?usiness, 14(4), 14-18.

Data, K.D.,Guthrie.P.J, & Wright M/P. Human Resource Management and Labor
Prodcutivity: Does Industry Matter?, Academy of Management Journal. 48(1),
135-145.

Davenport T.H. (1993).  Process innovation: reengineering work through
information technology. Boston, Massachusetts: Harvard business school
press.

Davis, D., & Cosenza, R. , (1993). Business research for decision making. (3" ed).

California: Wadworth Publishing.

157



Delery,J. E., & Shaw,].D. (éOOI). Ihe strategic management of people in work
organizations: review, synthesis, and extension. Research in People and
Human Resource Management, 20, 165-197.

Dessler, G. (2005). Human resource management (10" ed). New Jersey: Prentice
Hall.

Dielman, E.T. (2005). Applied regression analysis: A second course in business and
economics statistics. (4™ ed.). New Jersey : Brooks/Cole, Thomson Learning.

‘Don M.S.B. (2007). International joint venture performance: The role of behavioral
characteristics and organizational control factor. Unpublished doctoral
dissertation, Universiti Sains Malaysia.

Duncan, W.J., Gintei, P.M.,& Swayne, L.E. (1998). Competitive advantage and
internal organizational assessment. Academy of Management Executive, 12(3),
6-16.

Dunning, J.H. (1993). Multinational enterprises and the global economy. New York:
Addison Westley.

Dunning- J.LH. (1995). Reappraising the eclectic paradigm in an age of alliance
capitalism. Journal of International Business Studies, 29(1), 23-32.

Edstrom, A., & Galbraith, J. R. (1977). Transfer of managers as a coordination and
control strategy in multinational organizations. Administrative Science
Quarterly, 22(2), 248-63.

Eisenberger, R., & Cameron, J. (1996). Detrimental effects of reward: Reality or
myth?, American Psychologist, 51(11), 53-66.

Espey, J. (1991). When global markets get tough. Chief Executive, (October), 49-

51,

158



Evans, P., Pucik, V., & Barsoux,J.L. (2002). The global challenge: Frameworks for
international :human resource management. New York: McGraw-Hill.

Farndale E., & Paz;luwe.J. (2007). Uncovering competitive and institutional drivers
of HRM practices in multinational corporations. Human Resource
Management Journal, 17(4), 355-375).

Ferraro, G. (2002). The cultural dimension of international business. (4™ ed.) New
Jersey: Prentice Hall.

Fey, F.C., (2000). The effect of human resource management practices on MNC
subsidiary performance in Russia. (Working Paper Series in Business
Administration No. 2000:6).

Florkowski, G.W., & Schuler, R.S. (1994). Auditing human resource managent in
the global environment.  [nfernational Journal of Human Resource
Management, 5(4), 827-851.

Fombrun,C.J., & Wally,S. (1993). Global entanglements: The structure of corporate
transnationalism. In V. Plucik, N. Tich & C. Barmett (Eds.), Globalizing
management: Creating and leading the competitive organization. New York:
John Wiley and Sons.

Gamst, F. C., & Norbeck, E. (1976). Ideas of culture: Sources and uses. New York:
Holt, Renehart, and Winston.

Garg, R., & Kim, S.H., & Swinnerton? E. (1999). The Asian financial crisis of 1997
and its consequence. Multinatio;ial'Business Review, 7,32 — 36.

Gering, D.; & Anderson, J.C. (1988). An updated paradigm for scale development
incorporatin unidimenionality and its assessment. Journal of Marketing

Research, (May), 186-192.

159



Ghoshal, S. (1992). Global strategy: An organizing framework. In F.R. Root & K.
visudtibhan (Eds.), International strategic management: Challenges and
opportunities (pp.3-28). Washington, DC: Taylor & Francis.

Gopalakrshnan, S. (1995). Competitive strategy-innovation strategy co alignment
and organizational performanc;.' a study n the commercial banking industry.
Unpﬁblished doctoral dissertation, The State University of New Jersey.

Guthrie, J. P. (2001). Hign-involement work practices, turnover, and productivity:
Evidence form New Zealand. Academy of Management Journal, 44, 180-190.

Hair, J. F., Anderson, R.E., Tatham, R.L., & Balck, W.C. (1992). Multivariate data
analysis with reading. (3™ ed.)New Jersey: Macmillan.

Hair, J.Jr.,Anderson,R.E., Tatham, R.L.; & Black, W.C. (1995). Multivariate data
analysis with readings. (4™ ed.). New Jersey: Prentice-Hall.

Hair, J.Jr.,Anderson,R.E., Tatham, R.L.; & Black, W.C. (1998). Multivariate data
analysis with readings. (5" ed.). New Jersey: Prentice-Hall.

Hair, J.F.; Bush, R.P.; Ortinau, D.J. (2003). Marketing research: Within a changing
information environment. (2nd ed). New York: McGraw-Hill Irwin.

Hamel G., & Prahalad, C. K. (1994). Competing for the future. Harvard business
review, (July — August), 3-9.

‘Hafris, M. (2000). Human resource management:. A practical approach. (2"
ed.).New York: Harcourt Brace & Company.

'Harris; P.R., & Moran, R.T. (1996). Managing cultural differences. (3™ ed).New
York: Gulf Publishing.

Harzing, AW. (2000). An 'empirical analysis and extension of the Barlett and

Ghoshal typology of multinational companiew. Journal of International

Business studies. 31(1), 101-120.

160



Hedlund, G. (1986). The hypermodern MNC - a heterarchy? Human Resource
Management, (Spring), 9-35.

Heenan, D.A., & Perlmutter, H.V. (1979). Multinational organizational
development: A social architecture perspective. Reading, Massachu: Adison-
Westley.

Heide, J.B., & Weiss, A.M. (1995). Vendor consideration and switching behavior
for buyers in high-technology markets. Journal of Marketing. 59(7), 30 -34.

Hj Din, M.S. (1997). Entrepreneurship development in Malaysia. Sydney: NSW
Agency.

Hom, H.L., Berger, M., Duncan, MK, Miller, A., & Blevin, A. (1994). The Effects
of Cooperative and Individualistic Reward on Intrinsic Motivation. Journal of
Genetic Psychology, 155(1): 87-97.

Ho, R. (2006). Handbook of univariate and multivariate data analysis and
interpretation with SPSS. Boca: Chanman & Hall/CRE, Taylar & Franeis
group.

Hodgetts, M.R., & Doh, P.J. (2006). International management culture, strategy and
behavior (6™ ed). New York: McGraw-Hill.

Hodgetts, M.R., & Luthans.,P.J. (2000). International management culture, strategy
and behavior (4" ed). New York: McGraw-Hill.

. Hofstede, G. (1984). Culture’s consequences: international differences in work-
related values. (Abridged ed.). London: Sage publications.

Hofetede, G., Neuijen.B., Ohayv.D.,& Shanders.G. (1990). Measuring organization
cultures: a qualitative and quantitative study across twenty cases.

Administrative Science Quarterli), 35,286 -316.

161



Hofetede, G. (2003). Greet Hofstede™ Cultural dimensions. Retrieved January 10,
2008 from htfp://www.Greert-hofstede.com/hofstede_thailand.shtml.
International i{ubber Study Group. (2008). Annual rubber report : Author.

Horwitz, F.M., & Smith, D.A. (1998). Flexible work practices and human resource
management: A comparison of South African and foreign owned companies.
International Journal of Human Resource Management, 9(4), 590-607.

Jarillo, J.C., & Martinez J.L (1990). Different roles for subsidiaries: The case of
multinational corporations. Strdtegic Management Journal, 11, 501-512.
Jobber, D, & Saunders, J. (1988). An experimental investigation into cross-national
mail survey response rates. Journal of International Business Studies, (Fall),

483-489.

Johnson, T. (1990). Performance measurement for competitive excellence. In R.S.
Kaplan (Ed.), Measure for manufacturing excellence. Boston: Harvard
Business School Series.

Jorgenson, D.W., Ho.S.M., & Stiroh.J.K..(2002) Projecting Productivity Growth:
lesson from the U.S. Growh Resurgence. Economic Review, 87(3), 1-13.

Kaplan, R. S., & Atkinson, A.A,. (1998). Advance management accou‘nting. (3" ed).
Upper Saddle River, New Jersey: Prentice Hall.

Kaplan, R. S., & Norton, D. P. (1992). The balance scorecard-measures that dirve
performance. Harvard Business Review. (Jénuary — February), 71 — 79.

Kazmie, J.L. (1996). Theory and problems of business statistics: Introduction fo
business statistics and intermediate business statistic;. (3rd ed.).New York:

McGraw-Hill.

162



Kendrick,J.W. (1981). Background and overview of productivity improvement
programs. In V.M. Buehler & Y.K. Shetty (Eds), Productivity improvement:
case studies of proven practice. New York: A division of American
management association.

Kerlinger, F. N., & Lee, H. B. (2000). Fundations of behavioral research. Texas:
Harcourt College Publishers. |

Khatri, N. (2000). Managing human resource for competitive advantage: a study of
companies in Singapore. The International Journal of Human Resource
Management, 11(2), 336-365.

Kochan, T., & Osterman, P. (1994). The mutual gains enterprise. Boston, MA:
Harvard Business School Press.

Kogut, B. (1991). Designing global strategies: comparative and competitive value-
Added ;:hains. In H. V. Wortzel, & L. H. Wortzel (Eds.). Global strategic
management the essentials, (2nd ed.). New York: John Wiley & Sons.

-Kongchant, A. (2001). Human resource management in Thai firms and multinational
corporation in Thailand, A research report. Bangkok: Chulalongkorn
University.

»Kim, Han E. (1998). Globalization of Capital Markets and the Asian Financial
Crisis. Journal of Applied Corporate Finance,11,30 -39.

Kim, J., & Mueller, C. W. (1990). Factor analysis: statistical methods and practical
issues. New Jersey Park: SAGE Publications.

Kim, L. (1999) Pros and cons international technology: A developing country vies.
In L. Kim (Ed.), Learning and innovation in economic development (pp. 125 ~

141). Notrhampton, MA: Edward Elgar.

163



Kim. Y., & Gray S.J. (2005). Strategic factors influencing international human
resource man?agement practices: an empirical study of Australian multinational
corporation. ?The International Journal of Human Resource Management. 16
(5), 809 — 830,

Kumar, R. (1996). %Research methodology: A step-by-step Guide for beginner. South
Melbourne Afustralia: Addison Wesley Longman Australia Pty Limited.

Kutalad, A,. (19995). International human resource strategy and IT determinants:
The case MNC subsidiaries in Thailand. Unpublished doctoral dissertation,
School of Business and Entrepreneurship, Nova Southeastern University.

Lado. A., & Wilson, M. (1994). Human resource systems and sustained competitive
advantage: A competien;y-based perspective. Academy of Management Review
,19, 699-727.

Laurent, A. (1993). The cross-cultural puzzle of global human resource
management. In V. Pucik, N. Tichy & C. Barnett (Eds.), Globalizing
management: creating and leading the competitive organization. New York:
John Wiley and Sons.

Leininger, C. (1997). The alignment of global management strategies, international
communication approaches, and individual rhetorical choices. Journal of
Business and Technical Communication. 11(3), 261-280.

Lim, L.Y.E., & Fong, P.E. (1992). Foreign direct investment and industrialization in
Malaysia, Singapore, Taiwan, and Thailand. Development Center Studies, 23 ,

158.

164



Lismen. LM.C., Shaffer M.A., & Snape.,S. (2004). In search of sustained
competitive advantage: the impact of organizational culture, competitive
strategy and human resource management practices on firm performance, The
International Journal of Human Resource Management, 15(1), 17 - 35.

Lu .Y, & Bjorkman I. (1997). HRM practices in China-Western joint ventures:
MNC standardization versus localization, The International Journal of Human
Resource Management, 8(5), 614 —28.

Madhavan. R., & Grover. R. (1998). From embedded knowledge to embodied
knowledge: new product development as knowledge management. Journal of
Marketing, 62(4), 1-12.

McDaniel, C., & Rogers, G. (1999). Contemporary marketing research. (4™ ed.).
Cincinnati, Ohio: South Western College Publishing.

Miller, S.R. (2003). Local Density and Foreign Subsidiary Performance. (Working
Paper Series in Business‘Administration No. 2000:8).

Mondy, R.W., Noe, R.M., & Premeaux,S.R. (2002). Human resource hanagement
(8™ ed.). Upper Saddle River, New Jersey: Pearson Education.

Mondy, R. Wayne; & Noe, Robert M. (1996). Human resource management. New
York: Prentice Hall.

Morgan, G.A, Leech, N.L, Gloeckner, G.W., & Barrett, K.C. (2004). SPSS for
introductory statistics:u Use and interpretation (2"‘d Ed), London: Lawrence
Erlbaum Associates.

Murray, J.Y. (2001). Strategic alliance-based global sourcing strategy for
competitive advantage: A conceptural framework and research propositions.

Journal of internatonal Marketing. 9(4), (30-58).

165



Newman, K.L., & Nollen, S.D. (1996). Culture and congruence: the fit between
management practices and national culture. Journal of International Business
Studies 27(24), 753-779.

Noe R.A., Hollenbeck J.R., Gerhart B., & Wright P.M., (2003). Human resource
management. Gaining a competitive advantage. New York: McGraw-Hill.

Norusis, M. J. (1997). SPSS 7.5 guide to data analysis. New Jersey: Prentice Hall.

Novit, M.S. (1979). Essentials of personnel management. Englewood Cliffs:
P_rentice-Hall, Inc.

Nunallly, J. C. (1967). Psychometric theory. New York: McGrawhill.

Ouchi, W. (1977). The relationship between organizational structure and
organizational control, Administrative Science Quarterly. 22, 95-113.

Paik, Y & Sohn, J.H.D. (2004). Striking a balance between global integration and
local responsiveness: The case of Toshiba Corporation in redefining regional
headquarters’role. Orga[nizationlal Analysis, 12(4), 347 — 345.

Park, H.J., Mitsuhashi, H., Fey,C.F., BJorkman, 1. (2003), The effect of human
resource management practices on Japanese subsidiary performance: a partial
mediating model. International Journal of Human Resource Management,
14(8): 1391-1406.

Pedhazur, E. J. (1997). Multiple regression in behavioral research: Explanation and
prediction (3" ed.). U.S.A.: Harcourt Brace College.

Peng, M. W. (2001). The resource-based view and international business. Journal of
Management, 27, 803 —29.

Perlmutter, H.V. (1969). The tortuous evolution of the multinational company.

Columbia Journal World Business, 4(Jan-Feb), 9-18.

166



Peter, J.P. and Churchill, G.A., Jr. (1986). Relationships among research design
choices and psychometric properties of rating scales: A meta-analysis. Journal
of Marketing, 23(2), 1-10.

Peter, T. (1990). Get innovation or get dead. California Management Review, 33(1),
9-26.

Pfeffer, J. (1994). Competitive advantage through people. Boston: MA: Harvard
Business School Press.

Porter, M.E. (1991). Towards a dynamic theory of strategy. Strategic Management
Journal 12, 95-117.

Porter, M.E. (1985). Competitive advantage: Creating and sustaining superior
performance. New York: The Free Press.

Porter, M.E. (1990). The competitive advantage of nations. New York: The Free
Press.

Porter, M.E. (1992). Changing pattern of internation competition. In F.R. Root & K.
visudtibhan (Eds.), International strategic management, challenges and
opportunities (pp.61-85). Washington, DC: Taylor & Francis.

Prahalad, C. K. (1983). Developing strategic capabilities: An agenda for top
management. Human Resource Management 22(3), 237-255.

Pucik, V. (1993). Globalization and human resource management In V. Plucik, N.
Tichy & C. Barnett (Eds.), Globalizing management: Creating and leading the
competitive Organization. New York: John Wiley and Sons.

Rayome, D, & Baker, J. C. (1995). Foreign direct investment: A review and analysis

of the literature. The International Trade Journal. 9(1), 263-291.

167



Richardson, S., Guru, K.B., Yu, M.C., Wei, K.K., & Pointon, L. (2005). How to
research: A guide for undergraduate & graduate students. Singapore: Thomson
Learning-Division of Thomson Asia Pte Ltd.

Rindflesisch, A. (1997).  Cooperative research ventures and new product
development. unpublished doctoral dissertation, University of Wisconsin-
Madison.

Ring, P.S., Lenway, S.A., & Govekar, M. (1990) Management of the political
imperative in international business. Strategic Management Journal 11, 141-

151.

Root, F., & Visudtibhan, K. (1992). Defining and measuring the international
strategic focus of multinational corporations. In F.R. Root & K Visudtibhan
(eds.). International strategic management: challenges and opportunities
pp.61-85. Washington, DC: Taylor & Francis.

Rosenzweig, P. M., & Nohria, N. (1994). Influence on human resource management
practices in multinational corporations. Journal of International Business
Studies, 25(2), 225-251.,

Rousseau,, D.M., & Greller.,M.M. - (1994). Human resource practices:
Administrative contract makers. Human Resource Management, 33(3), 385-

401.

Rubber Research Institute. (2007). Rubber & outlook. Retrieved May 9, 2007, from
http://www.Rubberthai.com.
Schneider, S., & Barsoux, J.L. (1997). Managing across cultures. London: Prentice

. "Hall.

168



Schuler, R.Dowing, P., & Jac'kson S. (1993). An integrative framework of Strategic.
Human Resource Management, 4, 717-764.

Schuler, R.S., & MacMillan, I.C. (1984). Gaining competitive advantage through
human resource management practices. Human Resource Management
Journal, 23,241-255.

Sekaran, U. (2000). Research methods for business: A skill-building approach (3™
ed.). New York: John Wiley & Sons.

Selmer. J., & Lee. S. (1994). International transfer and assignment of Australian and
European Business Executives. Asia Paciﬁc Journal of Human Resource,

32(3), 1-12.

Shibata.,H. (2006). International Human Resource Management of Japanese,
American, and European Firms in Asia: The Roles of Headquarters and
Subsidiaries. (JCER Discussion Paper. No. 98).

- Shipton, ., Fay, D., West, M., Patterson, M., & Birdi, K. (2005). Managing people to
promote innovation. Creativity and Innovation Management, 14(3), 118-128.

Shipton, H.,West, M.A., Dawson, J.,Birdi K., & Patterson, M. (2006). HRM as a
predictor of innovation. Human Resource Management Journal, 16(1), 3-27.

Siengthai, S., & Bechter, C. (2001). Strategic human resource management and firm
innovation. Research an Practcie in Human Resource Management, 9(1), 35-
57.

Siengthai, S., & Bechter, C. (2005). Human resource management in Thailand: A
strategic'tfansi,tion for firm competitiveness. Resarch and Practice in Human

Resource Management, 13(1), 18-29.

169



Slater, S. (1996). The challenge of sustaining competitive advantage. Industrial
Marketing Management 25, 79-86.

Slisatkorn, N. (2003). A4 study of human resource management of MNCs in Thailand.
Unpublished masters thesis, The Asian Institute of Technology.

Smith, J.L., & Flanagan, W.G. (2006). Creating Competitive Advantage: Give
customers a reason to choose you over your competitors. London (UK):
Currenc'y.

SPSS Inc., (1999). The SPSS base 10.0 User’s quide. United State of America: SPSS
Inc.

Stephanie H,. (2007). ..ﬂ‘.What local responsiveness really means to multinational
corporations. The Journal of American Academy of Business, Cambridge.
11(2), 43 - 50.

Strandskov, J. (2006). Sources of competitive advantages and business performance.
Journal of Business Economics and Management, 6(3), 119 — 129.

Stroh, L.K., & Caligiuri, P.M. (1998). Strategic human resource: a new source of
competitive advantage in the global arena. International journal of Human
Resource Managemen,t 9(1), 1-17.

Subramanian, M., & Youndt, M.A. (2005). The influence of intellectual capital on
the types of innovative capabilities. Academic Management Journal. 48(3),
450-63. |

Sudman, S. (1976). Apply sampling. New York: Academic Press.

Sullivan, D. (1994). The threshold of intérnationalization: replication, extension, and

reinterpretation. Management International Review, 34(2), 165-186.

170



Tallman, S. (1997). Strategic and organizational issues in international joint ventures
in Moscow. In P.W. Beamish & J.P. Killing (Eds.), Cooperative strategies:
European perspectives (pp.184-211). San Francisco: New Lexington Press.

Tangen, S. (2005). Professional practice: Performance measurements: from
philosophy to practice. intemational Journal of Productivity and Performance,
53(8), 726-737. Retrieved February 11, 2008, from ProQuest database.

Taylor. S., Beechler, S., & Napier. N. (1990). Toward an integrative model of
strategic international human resource management. Academy of Management
Review, 211(4), 959-985.

Termpittayapaisith, A. (2007). Strategic importance of rubber industry in Thailand
and strategic ‘development plan (medium-long term). Paper presented at
conference: National Economic and Social Development Board (NESDB) at '
Thai Rubber Conference. Retrieved January9, 2008. from
http://www.nesdb.go.th/Portals/.

Terpstra, V., & David, K. (1991). The cultural environment of international
business. (3 ed.). Cincinnati: South-Western Publishing.

Thai Population Association. (2008). National symposium on population studies
2008. Retrieved January 11, 2009, from
http://www.thaipopulation.orglanalytical.htm

The Office of Industrial Economics,.(2009). Monthly report on rubber and rubber

.' product industry situations. Retrieved January 11, 2009, from
http://www.oie.go.th/industrystatatus.

Thomas, A. (1996). A call for research in forgotten locations. In B.J. Punnett & O.
Shenkar (Eds.), Han;ibook for international management research.

Cambridge, MA: Blackwell.

171



Thomson, A.A. Jr. and Strickland III, A.J. (1992). Strategy formulation and
implementation: Tasks of the general manager. (5" ed.)Georgetown, Ont:
Irwin-Dorsey.

Tourism Authority of Thailand. (2008). Retrieved April 28, 2008, from
http://www.tourismthailand.org/about_thailand/overview/facts.php.

Tsai.M.T., YuM.C,, & Lee. K.W. (2006). Relationships between subsidiary strategic
roles and organizational configuration: The case of Taiwanese multinational
companies. International Journal of Computational Methods, 16(1), 3-14.

UNCTAD. (2007). World Investment Prospects Survey 2007 — 2009. Retrieved
December 9, 2007, from http://www.unctad.org/en/does.wrips2007.en.pdf/

Welch, D. (1994). HRM implications of globalization. Journal of General
Management, 19(4), 51-68.

Werther, Jr., W.B., & Davis, K. (1996). Human Resources and Personnel
Management. (5‘h ed.). New York: McGraw-Hill.

West, M., Hirst, G., Richter, A., & Whipton, H. (2004). Tweleve steps to heaven:

- successfully managing change through developing innovative teams, European.
Journal of Work and Organizational Psychology, 13(2), 269-299.

Wheelen.T.L., & Hunger J.D. (2006). Strategic management and business policy:
Concepts and cases. (10th ed.). London: Prentice Hall.

- Wikipedia, The free encyclopedia (2007). Economy of Thailand. Retrieved January
8, 2008 from http://en.wikipedia.org/wiki/Economy_of Thailand.

Wind, Y., Dauglas, S.P., & Perlmutter, H.V. (1973). Guidelines for developing

| international marketing strategies. Journal of Marking, 33(4), 14-23.
World Bank Office — Bangkoi(., (April 2007). T hailand Economic Monitor, annual

report. Retrieved September 8, 2007 from http://www.worldbank.or.th.

172



Wright, P. M., Dunford, B. B., & Snell, S. A. (2001). Human resources and the
resource based view of the firm. Journal of Management, 27, 701 - 721.

Yip. G.S. (1995). Total global strategy: managing for worldwide competitive
advantage. New Jersey: Prentice Hall.

Zikmund, G. W. (1991). Business research methods (3™ ed.).Orlando: The Dryden
Press.

Zikmund, G.W. (2003). Business research methods (7" ed.). Orlando: South-

« .. | .
Western, Diviston of Thomson Learning.

173





