FACTORS INFLUENCING E-BANKING ADOPTION AMONG
CUSTOMERS IN LIBYAN BANKS

SALEM OGRIRH OMAR EMZIO

(803311)

UNIVERSITI UTARA MALAYSIA

OCT 2010



FACTORS INFLUENCING E-BANKING ADOPTION AMONG
CUSTOMERS IN LIBYAN BANKS

SALEM OGRIRH OMAR EMZI10

(803311)

UNIVERSITI UTARA MALAYSIA
OCT 2010



FACTORS INFLUENCING E-BANKING ADOPTION AMONG
CUSTOMERS OF LIBYAN BANKS

A thesis submitted to the College of Business
in partial fulfillment of the requirements for the degree

Master of Business Administration in Accounting (MBA
Accounting)

Universiti Utara Malaysia

By

Salem Ogrirh Omar Emzio

Salem Ogrirh Omar Emzio, 2010. All rights reserved



KOLEJ PERNIAGAAN
(College of Business)
Universiti Utara Malaysia

PERAKUAN KERJA KERTAS PROJEK
(Certification of Project Paper)

Saya, mengaku bertandatangan, memperakukan bahawa

SALEM OGRIRH OMAR EMZIO (803311)

Calon untuk ljazah Sarjana

(Candidate for the degree of) MASTER OF BUSINESS ADMINISTRATION (ACCOUNTING)

telah kertas projek yang bertajuk
(has presented his/her project paper of the following title)

FACTORS INFLUENCING E-BANKING ADOPTION AMONG CUSTOMERS
- IN LIBYAN BANKS |

Seperti yang tercatat di muka surat tajuk dan kulit kertas projek
(as it appears on the title page and front cover of the project paper)

Bahawa kertas projek tersebut boleh diterima dari segi bentuk serta kandungan dan meliputi bidang ilmu dengan

memuaskan.
(that the project paper acceptable in the form and content and that a satisfactory knowledge of the field is covered by

the project paper).

Nama Penyelia
(Name of Superyisor}
~ Tandatangan
(Signature)
Tarikh ; 10 OCTOBER 2010

Date)



PERMISSION TO USE

In presenting this thesis in partial fulfillment of the requirements for the
postgraduate degree of Master of Business Administration in Accounting (MBA
Accounting) from the Universiti Utara Malaysia, 1 agree that the University’s
library may take it freely available for inspection. 1 further agree that the
permission for copying of this thesis in any manner, in whole or in part, for
scholarly purpose may be granted by my supervisor or, in his absence, by the Dean
of the College of Business. It is understood that any copy or publication or use of
this thesis or parts thereof for financial gain shall not be allowed without my
written permission. It is also understood that due recognition shall be given to me
and to the Univergiti Utara Malaysia for any scholarly use which may be made of

any material from my thesis.

Request for permission to copy or make other use of material in this thesis in whole

or in part should be addressed to:

Dean (Research and Post-Graduate)
College of Business
Universiti Utara Malaysia
06010 UUM Sintok
Kedah Darul Aman
Malaysia



ABSTRACT

Banking has always been a highly information intensive activity
particularly over the last few decades that information and Communication
technology (ICT) has affected the banking industry heavily. One of the most
growing phenomenon’s in financial services is internet banking. The main aim of
this study is to determine or examine the factors that influence the adoption of
internet banking among bank customers in Libya. In the process of finding the
desired objectives, four variables were considered based on previous studies to be
the independent variables of this study. To this end, perceived ease of use,
perceived usefulness, perceived credibility and computer self efficacy were tested
on e-banking adoption. A survey form of study was considered as questionnaires
were distributed among the respondents of this study. The subsequent result
shows that all the variables considered are significantly related to e-banking

adoption. Discussions, recommendations and conclusions are also reported.
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CHAPTER ONE

INTRODUCTION

1.0 INTRODUCTION

This chapter is the first chapter of this study this chapter is aimed at
introducing the background of this study, the problem statement, research
questions, objectives, significance and the scope of this study. This is therefore, the

introductory chapter of this study.

1.1 BACKGROUND OF THE STUDY

The explosion of Internet usage and the huge funding initiatives in
electronic banking have drawn the attention of researchers towards Internet
banking. In the past, the conventional focus of Internet banking research has been
on technological development, but this is now shifting to user-focused research.
Although millions of dollars have been spent on building Internet banking systems,
reports have shown that potential users may not use the systems in spite of their
availability. This points out the need for research to identify the factors that
determine acceptance of Internet banking by the users. According to the technology
acceptance model (TAM), perceived ease of use and perceived usefulness
constructs are believed to be fundamental in determining the acceptance and use of
various IT. These beliefs may however not fully explain the user’s behavior toward

newly emerging IT, such as Internet banking ( Wang, Wang, Lin & Tang, 2003).
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