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ABSTRACT
The main purpose of this study is to reveal the factors influencing the tendency to
subscribe Takaful among martial arts practitioners. Specifically, three objectives
established to compare the different in tendency to subscribe Takaful within
demographic factors (age, gender, marital status, income, as well as education level).
Beside that, this study also tried to clarify the relationship between four factors of
knowledge, awareness, performance of Takaful operators, as well as Islamic religious
belief with the tendency to subscribe Takaful and sought to determine whether that four
factors of knowledge, awareness, performance of operators, as well as Islamic religious
belief have a influence or not with the tendency to subscribe Takaful among martial arts
practitioners. The study was conducted among 123 martial arts practitioners in
Universiti Utara Malaysia (UUM). The finding of this study suggest that there are have
significant different between gender, male and female with the tendency to subscribe
Takaful, but in term of age, marital status, income, and education level there are no
significant difference with the tendency to subscribe Takaful. Findings also reveal that
there are have relationship between factors awareness and no relationship between
factors of knowledge, performance of Takaful operator, and Islamic religious belief with
the tendency to subscribe Takaful. Finally, the finding also found out that factor of
performance of Takaful operator has significant influence with the tendency to subscribe
Takaful and the rest did not have significant influence with it. As a conclusion, finding of
this study clearly demonstrated that factor of awareness and performance of Takaful
operator is the foremost factors that have relationship and influence with respect to

tendency to subscribe Takaful.



ABSTRAK
Tujuan utama kajian ini dilakukan adalah untuk mendedahkan faktor-faktor yang
mempengaruhi kecenderungan untuk melanggan Takaful insuran di kalangan pengamal
seni mempertahankan diri di Universiti Utara Malaysia. Tiga objektif kajian dirangka
untuk membandingkan perbezaan di dalam kecenderungan untuk melanggan Takaful
iaitu dari segi umur, jantina, taraf perkahwinan, pendapatan, dan tahap pendidikan.
Kajian ini juga turut menghuraikan hubungan diantara pengetahuan responden,
kesedaran responden, pelaksanaan syarikat Takaful serta kepercayaan agama Islam
responden dengan kecenderungan untuk melanggan Takaful dan kajian ini juga turut
menentukan samada faktor-faktor pengetahuan responden, kesedaran responden,
pelaksanaan syarikat Takaful, dan kepercayaan agama islam responden mempunyai
pengaruh atau tidak dengan kecenderungan untuk melanggan Takaful. Keputusan
kajian ini telah menunjukan bahawa terdapat perbezaan di antara lelaki dan
perempuan, dan tiada perbezaan di antara umur, taraf perkhawinan, pendapatan, dan
tahap pendidikan responden dengan kecenderungan untuk melanggan Takaful.
Sementara itu, terdapat hubungan di antara faktor kesedaran dengan kecenderungan
untuk melanggan Takaful dan tiada hubungan bagi faktor pengetahuan, pelaksanaan
syarikat Takaful, dan kepercayaan agama Islam responden. Untuk faktor yang
mempunyai pengaruh ke atas responden untuk melanggan Takaful, kajian
menunjukkan bahawa faktor pelaksanaan syarikat Takaful mempunyai pengaruh ke
atas kecenderungan untuk melanggan Takaful. Jelas di sini bahawa faktor kesedaran
di kalangan respoden dan pelaksanaan syarikat Takaful merupakan faktor yang

terpenting dan utama di dalam mempengaruhi responden untuk melanggan Takaful.
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CHAPTER 1
INTRODUCTION

Nowadays, Takaful industry has been expanded widely to the entire world. Takaful not
only viable and burgeoning in Malaysia but Takaful was booming ground in the Middle
East, South East, and South East Asia like in Bahrain, Saudi Arabia, Syria, Indonesia,
China, as well as in European and Western countries such as United Kingdom, United

State of America and Canada.

Furthermore, forecast total Takaful contribution globally in 2015 estimated about
US$7.4 billion who claim that 42% (US$3.1 billion) contribution are from Asia Pacific
(Malaysia / Indonesia US$ 1.4 billion), 31% (US$2.3 billion) from Europe, Turkey,
China, as well as India, and 27% (US$2 billion) from Gulf Cooperation Council (GCC)
countries (Kingdom Saudi Arabia (KSA) $900 million, United Arab Emirates (UAE) $480

million, and Egypt $467 million) (Islamic Finance News, 2007).

This reflects that Takaful operators worldwide have a big change to spread their
business in future as well as strive to perform well. Based on data provided by Ernst &
Young reported that by the end of 2010, Takaful premiums are expected to grow around

$8.8 billion globally contrast with $3.4 billion in 2007 (Ernst & Young, June 28, 2010).
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