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ABSTRACT

Motivated by the purported benefits of XBRL, yet its slow adoption by financial data
consumers, the aims of this study are to determine the significant factors affecting the
adoption and usage of XBRL amongst financial data consumers. However, currently no
model addresses this problem from the viewpoint of financial data consumers, which is
the focus of the proposed model. The model is developed by using technology diffusion
and adoption theories such as Diffusion of Innovation (DOI), Theory of Reasoned
Action (TRA), Theory of Planned Behavior (TPB), Decomposed Theory of Planned
Behavior (DTPB), Campeau Social Cognitive Theory (CSCT), Technology Acceptance
Model (TAM), Technology Acceptance Model 1999 (TAM1999), Technology
Acceptance Model 2 (TAM2), Technology Acceptance Model 2001 (TAM2001),
unified theory of acceptance and use of technology (UTAUT) and use diffusion model
(UD). The data was collected using an online survey approach. The findings of this
study indicate that attitudinal and control factors are significant factors in explaining
financial data consumers' behavior intentions to adopt XBRL. In term of usage, HTML
& PDF users are significantly different in 11 out of 23 online services. All these findings
can be used by the regulators or industry to further increase the adoption and usage of

XBRL amongst financial data consumers.
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ABSTRAK

Penggunaan XBRL adalah rendah di kalangan pengguna data kewangan walaupun ia
memberi faedah yang banyak kepada mereka. Bertitik tolak dari situasi ini maka tujuan
kajian ini adalah bagi mengenalpasti faktor-faktor yang mempengaruhi penerimaan dan
penggunaan XBRL di kalangan pengguna data kewangan. Setakat hari ini tidak ada
model yang boleh digunakan bagi menyelesaikan masalah ini déripada perspektif
pengguna data kewangan. Justeru, fokus bagi model yang dibina oleh kajian ini adalah
untuk membantu menyelesaikan permasalahan tersebut. Model yang dicadangkan dibina
dengan menggunakan teori-teori penyebarluasan dan penerimaan teknologi seperti
Diffusion Of Innovation (DOI), Theory of Reasoned Action (TRA), Theory of Planned
Behavior (TPB), Decomposed Theory of Planned Behavior (DTPB), Campeau Social
Cognitive Theory (CSCT), Technology Acceptance Model (TAM), Technology
Acceptance Model 1999 (TAM1999), Technology Acceptance Model 2 (TAM2),
Technology Acceptance Model 2001 (TAM2001), unified theory of acceptance and use
of technology (UTAUT) dan use diffusion model (UD). Data kajian telah dikutip dengan
menggunakan kaedah tinjauan. Dapatan daripada kajian ini menunjukkan bahawa
faktor-faktor sikap, kawalan dan normatif mempengaruhi secara signifikan niat tingkah
laku pengguna data kewangan untuk menerima XBRL. Dari aspek penggunaan pula,
pengguna HTML dan PDF adalah berbeza secara signifikan dalam 11 daripada 23
perkhidmatan atas talian. Semua dapatan kajian ini boleh digunakan oleh pihak berkuasa
atau industri bagi meningkatkan penerimaan dan penggunaan XBRL di kalangan

pengguna data kewangan.
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CHAPTER 1

INTRODUCTION

1.1 BACKGROUND

Financial data has become a key resource of most financial data consumers,
companies and economies. Today's consumers' financial data are operating in the
Internet financial reporting (IFR) form. The IFR such as portable document format
(PDF) or Web pages formatted using Hyper Text Markup Language (HTML), has
changed from traditional presentation format to interactive data such as eXensible
Business Reporting Language (XBRL) (Doolin & Troshani, 2004; Hodge, Kennedy &
Maines, 2004; Taylor & Dzuranin, 2010). More and more financial data consumers
believe that XBRL is critical to their success (Plumlee & Plumlee, 2008; Boyer-Wright,
summers, Kottemann, 2010; Debreceny et al., 2010), however not many of them have

turned this belief into actual usage (Henderson, Sheetz & Trinkle, 2009).

Traditional presentation format of data (non-XBRL data such as HTML and
PDF) can have significant social and business impacts {(Henderson et al., 2009). There is
strong evidence that traditional presentation format problems, such as manual rekeying
of data, time consuming and error-prone human interaction, high cost, lack of
transparency (Hodge et al., 2004; Henderson et al., 2009), information asymmetry and
lack of timeliness (Yoon, Zo & Ciganek, 2010) are becoming prevalent in the practical

setting (Hodge et al., 2004; Naumann, 2004; Premuroso & Bhattacharya, 2008). Most
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