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ABSTRAK

Tujuan kajian ini adalah untuk memahami bagaimana proses globalisasi budaya
mempengaruhi industri televisyen Malaysia dan mempengaruhi budaya Melayu.
Penswastaan televisyen dan peningkatan kecenderungan mengimport drama luar
negara serta kesannya terhadap audien telah menghidupkan minat minat para
penyelidik industri komunikasi di peringkat antarabangsa. Kajian ini tertumpu
kepada Malaysia yang mempunyai banyak ciri-ciri keadaan negara yang
membangun pesat. Dalam hal ini, kajian bertujuan memberi bukti kepada debat
ini melalui lima proses “lingkaran budaya”: pengeluaran, penggunaan, identiti,
gambaran dan pengawalan (du Gay et al., 1997). Proses-proses ini dikaji
bagaimana ia dimanifestasi oleh industri televisyen Malaysia, bagaimana
globalisasi budaya mempengaruhi proses ini, dan dalam masa yang Ssama
bagaimana globalisasi budaya berlaku melalui proses ini. Untuk pengumpulan
data, dua metod yang digunakan dalam kajian ini adalah analisis kandungan dan
temuramah mendalam. Metod pertama, melihat kepada nilai-nilai dan gaya hidup
yang dipaparkan oleh drama tempatan dan luar Negara yang dimain stesen
televisyen diwaktu Malaysia diwaktu prima. Pendekatan kedua digunakan untuk
mengkaji penggunaan drama televisyen tempatan dan luar Negara yang
ditayangkan televisyen Malaysia dengan memperincikan penggunaan televisyen
yang berubah dalam berbagai jenis keluarga dan daripada kedudukan sosial
berlainan. Hasil kajian menunjukkan bahawa akibat proses globalisasi budaya
yang deras, drama waktu prima televisyen Malaysia menunjukkan lebih banyak
nuilai-nilai dan cara hidup barat. Dikalangan orang Melayu, terutamanya remaja,
terdapat juga bukti yang menunjukkan penerimaan lain-lain nilai barat seperti
individualisme dan kepenggunaan. Melalui lingkaran budaya, adalah didapati
bahawa bahawa penswastaan dan konvergen telekomunikasi bersama-sama
dengan kempen penswastaan yang dijalankan kerajaan membawa perubahan
mendadak kepada sernario penyiaran Malaysia. Kesemua perkembangan ini telah
membawa kepada tuduhan globalisasi budaya melalui drama televisyen barat yang
juga kian dituduh mempunyai pengaruh negatif terhadap moral masyarakat.
Bagaimanapun, sebagaimana yang ditunjukkan dapatan kajian, penggunaan
televisyen dan persepsi audien sebenarnya adalah suatu proses yang komplek dan
berbagai. Hasil kajian menunjukkan terdapat ambivalen dimana berbagai family
yang ditemuramah mempunyai persepsi berbeza mengenai program televisyen
yang sama. Kajian ini merumuskan bahawa, apa juga penyelidikan globalisasi
kebudayaan serta penggunaan televisyen dalam sesebuah keluarga hanya boleh
difahami melalui konteks menyeluruh kehidupan keluarga dan lingkaran budaya.



ABSTRACT

The purpose of this study is to understand how the rapid process of cultural
globalization affects the Malaysian television industry and the Malays culturally.
The privatization of television and the increasing tendency to import foreign
dramas as well as its impact on the audience has renewed the interest of
researchers in the communication industry at the international level. This study
focuses on Malaysia which represents most of the characteristics of the situation
in many rapidly changing societies. In light of this, the study will attempt to
provide evidence to the cultural globalization debate through the five processes of
the “circuit of culture”: production, consumption, identity, representation and
regulation (du Gay et al., 1997). These processes were examined for the ways they
manifested in the television industry in Malaysia, how cultural globalization is
influencing the process, and at the same time how cultural globalization is being
produced through the processes. To collect data, two methods used for this study
are content analysis and, in-depth interviews. The first, look at the values and life-
styles portrayed in local as well as foreign dramas shown on prime-time
Malaysian television. The second approach will explore the Malay viewers'
consumption of foreign as well as local dramas portrayed on Malaysian television
detailing the changing uses of television in different types of families from
different social positions. Results of the study showed that with rapid process of
cultural globalization, Malaysian prime-time television dramas portrayed more
Western values and lifestyles. Amongst the Malays, especially the youngsters,
there were also evidences of the adoption of other Western values like
individualism and consumerism. Through the circuit of culture, it was also shown
that the deregulation and the convergence of telecommunications together with
the privatization drive by the government brought about drastic changes to the
Malaysian broadcasting scene. Together, this has brought about accusations of
cultural globalization through Western television dramas that have also been
increasingly accused of having negative influence on the morals of society.
However, as shown by the findings of the study, television consumption and the
audience perception is indeed a diverse and complex process. Research results
showed that there are ambivalences whereby different families studied had
surprisingly differing perceptions of the same television content. The study
concluded that, any investigation into cultural globalization and the consumption
of television within the family could only be understood in the overall context of
family life and the circuit of culture.
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CHAPTER 1
INTRODUCTION

A. Background of the Research

In tandem with the process taking place internationally, Malaysia embarked
along the path of development through export oriented industrialisation, urbanisation,
rural development, foreign trade, integration  with the world market, and

participation in the globalization process (Abdul Rahman Embong, 2007:58).

Although temporarily hit by the 1997-1998 Asian financial crisis, Malaysia
did not go bust and can be regarded as progressing well towards achieving its goal of
a developed nation status by 2020. Abdul Rahman Embong, a leading sociologist
postulates that to date Malaysia is one of the most developed and industrialised
nation among developing economies, one of the most industrialised among the

Muslim countries and the 18" largest trading nation in the world (ibid:58).

As an active player in the globalization process, Malaysia’s economy is
highly open and integrated with the world economy. Malaysia benefited
tremendously from foreign trade and investment, and sophisticated technology
usage. In terms of social engineering, various plans have been launched. According
to Zulkarnain Awang (in Abdul Rahman, 2007:50) the Ninth Malaysia Plan (2006-
2010) showed that Malaysia has indeed made significant strides in nation building,

developing its economy and improving the quality of life of her people.

As a nation with a strong commitment to her Vision 2020 of becoming a
caring and fully developed nation, Malaysia has embarked on programmes to meet

the challenges and issues faced by her population, especially those involving the



The contents of
the thesis is for
internal user
only



BIBLIOGRAPHY

Abdalati, Hammudah (1998) Islam in Focus. Beltsville: Maryland, USA: Amana.

Abdullah, Asma (1996) Going Glocal:  Cultural Dimensions in Malaysian
Management. Kuala Lumpur: Malaysian Institute of Management.

Abdullah, Taib and Ismail, Mohamed Yusof (1982) ‘The Social Structure’, in
E.K.Fisk and H. Osman-Rani (eds), The Political Economy of Malaysia. Kuala
Lumpur: Oxford University Press.

Abdul Rahman Embong (2007) (ed) Social Science and Malaysian National
Development. Bangi: Malaysian Social Science Association, UKM.

Abercombie, Nicholas and Longhurst, Brian (1998). Audiences. London and
California: Sage.

Adam, Barbara (1995) Timewatch: The Analysis of Time. Cambridge: Polity.

Adam, Barbara (1996) ‘Detraditionalization and the Certainty of Uncertain Futures’ in
Hellas, Paul et. al., (eds) De-Traditionalization: Critical Reflections on Authority
and Identity at a Time of Uncertainty. Massachusetts, USA; Oxford: Blackwell.

Adorno, Theodor and Horkheimer, Max (1997) 'The Culture Industry: Enlightenment
as Mass Deception’, pp. 349-83 in Curran, James, Gurevitch, Michael and
Woollacott, Janet (eds), Mass Communication and Society. London: Verso.

Ahmed, Akbar (1992) Postmodernism and Islam; Predicament and Promise, London:
Routledge.

Akwule, Raymond (1992) Global Telecommunications: The Technology,

Administration and Policies. London: Focal Press.

Alasuutari, Pertti (2006) Researching Culture: Qualitative Method and Cultural
Studies. London: Sage.



Allen, Robert C, Hill, Annette (eds) (2003). The Television Studies Reader. London:
Routledge.

Allen, Robert C. (ed) (1995) To Be Continued.... Soap Opera Around the World.
London: Comedia.

Allen, Robert C. (ed) (1992) Channels of Discourse, Reassembled: Television and
Contemporary Criticism. London: Routledge.

Alleyne, Mark D. (1995) International Power and International Communication.
Palgrave: Macmillan Press Ltd.

Ang, len (2003) ‘Culture and Communication: Towards an Ethnographic Critique of
Media Consumption in the Transnational Media System’, European Journal of
Communication, 5 (2): 239-60.

Ang, len (1991) Desperately Seeking the Audience. London: Routledge.

Ang, len (1985) Watching Dallas: Soap Opera and the Melodramatic Imagination.
London: Methuen.

Ang, Ien (1994) ‘Global Village and Capitalist Post Modernity’, in D. Crowley and D.
Mitchell (eds), Communication Theory Today. Cambridge: Polity Press.

Ang, len (1996) Living Room Wars: Rethinking Media Audiences for a Postmodern
World. London: Routledge.

Anuar, Mustafa K. and Wang Lay Kim (2000) ‘Aspects of Ethnicity and Gender in
Malaysian Television’, in French, David and Richards Michael (eds)
Contemporary Television: Eastern Perspectives. New Delhi: Sage.

Appadurai, A. (ed) (2001) Globalization. Durham: Duke University Press

Appadurai, A. (1996) Modernity at Large: Cultural Dimension of Globalization.
Minneapolis: University of Minnesota Press

Appadurai, A. (1990) ‘Disjuncture and Difference in the Global Cultural Economy’,
in Featherstone, Mike (ed), Global Culture. London: Sage.

Atkinson, P. (1992) Understanding Ethnographic Texts. California: Sage.

Azizul Halim, Yahya ((2006). Political Economy of the Mass Media in Malaysia. Shah
Alam, Selangor: Pusat Penerbitan Universiti (UPENA) UiTM.



Bailey, Kenneth D. (2007) (4™ ed) Methods of Social Research. London: Simon and
Schuster.

Barker, Chris (1997) Global Television: An Introduction. Oxford: Blackwell
Publishers Ltd.

Basic Media Facts Malaysia (Jan — Feb 2009) Petaling Jaya, Selangor: Carat
Mediabase Sdn. Bhd.

Bello, Walden, Cunningham,Shea and Rau, Bill (1994) Dark Victory: The United
States, Structural Adjustment and Global Poverty. London: Pluto Press.

Berger, Arthur A (2004) (3" ed.) Media Analysis Techniques.London: Sage.

Berger, Arthur A  (2000) Media and Communication Research Methods: An
Introduction to Qualitative and Quantitative Approaches. London:Sage.

Berger, Arthur A (1995) Cultural Criticism: A Primer of Key Concepts. London:
Sage.

Berger, Mark T. (1994) ‘The End of the ‘Third World”’, in Third World Quarterly, 15
().

Bienefeld, Manfred (1995) "The New World Order: Echoes of a New Imperialism’, in
Third World Quarterly, 16 (2).

Biltereyst, Daniel (1995) ‘Qualitative Audience Research and Transnational Media
Effects: A New Paradigm?’ in European Journal of Communication, 10(2): 245-
270.

Birch, David (1998) ‘Communication Policy in Asia: Limited Democracy and the
Public Sphere’ in Media International Australia, 86: 87-102.

Blumler, Jay G. (ed) (1992) Television and the Public Interest: Vulnerable Values in
West European Broadcasting. London: Sage.



Boyd-Barret, O. (1977) ‘Media Impeialism’, pp. 116-40, in Curran, James, Gurevitch,
Michael and Woollacott, Janet (eds), Mass Communication and Society.
London: Edward Arnold for the Open University Press.

Boyd-Barret, O. (1982) ‘Cultural Dependency and the Mass Media’, in Gurevitch, M.
(etal), Culture, Society and the Media. London: Methuen.

Boyd-Barret, O. and Thussu, Daya K. (1992) Contra-Flow in Global News:
International and Regional News Exchange Mechanisms. London: John Libbey.

Brandt, George W. (1993) British Television Dramas in the 1980s. Cambridge:
Cambridge University Press.

Branston, Gill and Stafford, Roy (2008) (4" ed.) The Media Student’s Book. London
and New York: Routledge.

Brants, Kees, Hermes, Joke and Van Zoonen, Liesbet (eds) (1998) The Media in
Question: Popular Cultures and Public Interests. London: Sage.

Brenner, Michael, Brown, Jennifer and Carter, David (eds) (1985) The Research
Interview: Uses and Approaches. London: Academic Press.

Brewer, A. (2002) (3" ed) Marxist Theories of Imperialism: A Critical Survey.
London: Ebenezer Baylis and Son Limited.

Bryce, J. (1987) ‘Family Time and TV Use’, in T. Lindlof (ed), Natural Audiences.
Norwood, NJ: Ablex.

Bryman, A. (1995) Quantity and Quality in Social Research. London: Routledge.

Buckingham, David (1987) Public Secrets: EastEnders and Its Audience. London:
BFI Books.



Carnoy, Martin (1978) Education as Cultural Imperialism. London: Prentice Hall
Europe.: David McKay Inc.

Christie, Clive J. (1996) A Modern History of Southeast Asia: Decolonization,
Nationalism and Separatism. London; New York: Tauris Academic Studies.

Collins, R. (1990) Television: Policy and Culture. London: Unwin.

Collins, R. (1990) Satellite Television in Western Europe. London: John Libbey.

Collins, R. (1994) Broadcasting and Audio-Visual Policy in the European Single
Market. London: John Libbey.

Creswell, John W. (1998) Qualitative Enquiry and Research Design: Choosing
Among Five Traditions. Thousand Oaks, Calif; New Delhi; London: Sage.

Cruz, Jon and Lewis, Justin (eds) (1994) Viewing, Reading, Listening: Audiences and
Cultural Reception. Oxford: Westview Press.

Cunningham, Stuart and Jacka, Elizabeth (1996)  Australian Television and
International Mediascapes. Cambridge; Melbourne: Cambridge University Press.

Curran, James (2000) ”Cultural Dependency and the Mass Media’, in Culture, Society
and the Media, Gurevitch, M. (et. al.) London:Arnold.

Curran, James (1996) ‘The ‘New Revisionism’ in Mass Communications Research: A
Reappraisal’, European Journal of Communication, 5 (2/3): 135-64.

Curran, James and Gurevitch, Michael (eds) (1991) Mass Media and Society.  Kent:
Hodder and Stoughton Limited.

Dahlgren, Peter (1993) ‘What’s the Meaning of This? Viewers’ Plural Sense-Making
of TV News’, in Scannell, Paddy, Schlesinger, Philip and Sparks, Colin (eds),
Culture and Power: A Media, Culture & Society Reader. London: Sage.



Dahlgren, Peter (1995) ‘Cultural Studies and Media Research’ in Corner, J.,
Schlesinger, P. and Silverstone, R. (eds) The International Handbook of Media
Research. London: Routledge.

Dahlgren, Peter (1995) Television and the Public Sphere: Citizenship, Democracy and
the Media. London: Sage.

Dahlgren, Peter and Sparks, Colin (eds) (1990) Communication and Citizenship:
Journalism and the Public Sphere. London: Routledge.

de Bens, Els (1998) ‘Television Programming: More Diversity, More Convergence?’
in Brants, Kees and Hermes, Joke and van Zoonen, Liesbet (eds), The Media in
Question: Popular Cultures and Public Interests. London: Sage.

Denzin, Norman and Lincoln, Yvonna (eds) (2008) (3" ed). Strategies of Qualitative
Research. London: Sage.

Desai, J. (2004) Beyond Bollywood: The Cultural Politics of South Asian Diasporic
Films. New York: Routledge.

Dicken, Peter (1992) Global Shift: The Internationalization of Economic Activity.
London: Paul Chapman.

Downing, John, Mohammadi, Ali and Sreberny-Mohammadi, Annabelle (eds) (1995)
(2" ed.). Questioning the Media: A Critical Introduction. London: Sage.

Du Gay, Paul (ed) (1997) Production of Culture/Cultures of Production. London:
Sage in association with The Open University.

During, Simon (1993) The Cultural Studies Reader. London: Routledge.

Dwyer, Denis J. (1990) ‘Urbanization’, in Dwyer, Denis J. (ed), Southeast Asian
Development:  Geographical Perspective. Essex: Longman Scientific and
Technical.



Dyson, Kenneth and Humphreys, Peter (eds) (1990) The Political Economy of
Communications: International and European Dimensions. London: Routledge.

Dyson, Kenneth and Humphreys, Peter with Negrine, Ralph and Simon, Jean-Paul
(1988) Broadcasting and New Media Policies in Western Europe. London:
Routledge.

Editorial, in The Star newspaper, January 17, 1995.

Eldridge, John, Kitzinger, Jenny and Williams, Kevin (1997) The Mass Media and
Power in Modern Britain. New York: Oxford University Press Inc.

Ely, M., et al. (1994) Doing Qualitative Research: Circles Within Circles. London:
Falmer Press.

Featherstone, Mike (ed) (1990) Global Culture. London: Sage.

Featherstone, Mike (1991) Consumer Culture and Postmodernism. London: Sage.

Featherstone, Mike, Lash, Scott and Robertson, Roland (eds) (1995) Global
Modernities. London: Sage.

Fejes, F. (1984) ‘Critical Mass Communications Research and Media Effects: The
Problem of the Disappearing Audience’, Media, Culture and Society, 6: 219-232.

Ferguson, Marjorie and Golding, Peter (eds) (1997) Cultural Studies in Question.
London: Sage.

Ferguson, Marjorie (1990) ‘Electronic Media and the Redefining of Time and Space’,
in Ferguson, Marjorie (ed), Public Communication: The New Imperatives:
Future Directions for Media Research. London: Sage.

Ferguson, Marjorie (1992) ‘The Mythology About Globalisation’, European Journal
of Communication, 7(1): 69-93.



Fetterman, David M. (1998) (2" ed.) Ethnography: Step By Step. London: Sage.

Fisk, E.K. and Rani, H. Osman (eds) (1982) The Political Economy of Malaysia.
Kuala Lumpur: Oxford University Press.

Fiske, John. (2003) (2" ed.) Reading Television. London: Routledge.

Fong Chan Onn (1989) ‘The Malaysian Telecommunications Services Industry:
Development Perspective and Prospects’, Columbia Journal of World Business,
Spring 1989: 83-100.

French, David and Richards, Michael (eds) (2000) Contemporary Television: Eastern
Perspectives. New Delhi: Sage.

French, David and Richards, Michael (2000) ‘Open Markets and the Future of
Television - Fiction and Fact: GATT, GATS, and the World Trade Organization’,
in French, David and Richards Michael (eds) Contemporary Television: Eastern
Perspectives. New Delhi: Sage.

Friedman, J. (1994) Cultural Identity and Global Process. London: Sage.

Garnham, Nicholas (1986) ‘The Media and the Public Sphere’, in Golding, Peter,
Murdock, Graham and Schlesinger, Philip (eds), Communicating Politics: Mass
Communications and the Political Process. Leicester: Leicester University Press.

Garnham, Nicholas (1991) Capitalism and Communication: Global Culture and the
Economics of Information. London: Sage.

Gerbner, G., Mowlana, H. and Nordenstreng, K. (eds) (1994) The Global Media
Debate: Its Rise, Fall and Renewal. Norwood, N.J.: Ablex Publishing.

Gerbner, George (1998) ‘Stories of Violence and the Public Interest’, in van Zoonen,
Liesbet, Brants, Kees and Hermes, Joke (eds), The Media in Question: Popular
Cultures and Public Interests. London: Sage.



Giddens, A. (1990) The Consequences of Modernity. Cambridge: Polity Press.

Giddens, Anthony (1991) Modernity and Self-Identity. Self and Society in the Late
Modern Age. Cambridge: Polity.

Giddens, A (1994) Sociology. Cambridge: Polity Press.

Gilbert, Nigel (ed) (2001) Researching Social Life. London: Sage.

Giles, Steve (ed) (1993) Theorizing Modernism: Essays in Critical Theory. London;
New York: Routledge.

Gillespie, Marie (1995) Television, Ethnicity and Cultural Change. London:
Comedia.

Giorgi, Amedeo (1988), ‘Validity and Reliability From a Phenomenological
Perspective’, in Baker, W.J.; Mos, L.P.; Rappard, H.V.; and Stam, H.J. (eds),
Recent Trends in Theoretical Psychology, New York: Springer Verlag.

Golding, Peter (1974) ‘Media Role in National Development: Critique of a
Theoretical Orthodoxy’, Journal of Communication, 24: 39-53.

Golding, Peter (1977) ‘Media Professionalism in the Third World: the Transfer of an
Ideology’, in Curran, J., Gurevitch, M. and Woolacott, J. (eds), Mass
Communication and Society. London: Edward Arnold.

Golding, Peter (1990) ‘Political Communication and Citizenship: The Media and
Democracy in an Inegalitarian Social Order’, in Ferguson, Marjorie (ed), Public
Communication: The New Imperatives. London: Sage.

Golding, Peter (1994) ‘The Communication Paradox: Inequality at the National and
International Levels’, Media Development, 24 (3): 7-9.

Golding, Peter (1998) ‘New Technologies and Old Problems: Evaluating and
Regulating Media Performance in the “Information Age™, in Brants, Kees,



Hermes, Joke and van Zoonen, Liesbet (eds) The Media in Question: Popular
Cultures and Public Interests. London: Sage.

Golding, Peter and Harris, Phil  (eds) (1997) Beyond Cultural Imperialism:
Globalization, Communication and the New International Order. London: Sage.

Golding, Peter and Murdock, Graham (1986) ‘Unequal Information and Exclusion in
the New Communication Market Place’, in Ferguson, Marjorie (ed), New
Communication Technologies and the Public Interest. London: Sage.

Golding, Peter and Murdock, Graham (1991) 'Culture, Communications and Political
Economy', pp. 15-32 in Curran, James and Gurevitch, Michael (eds), Mass Media
and Society. London: Edward Arnold.

Gomez, Edmund Terence (1994) Political Business: Corporate Involvement of
Malaysian Political Parties. Queensland, Australia: James Cook University of
North Queensland.

Gomez, Edmund Terence (2004) (ed). The State of Malaysia: Ethnicity, Equity and
Reform. London: Routledge Curzon.

Goonatilake, Susantha (1995) ‘The Self Wandering Between Cultural Localization and
Globalization’, in Pieterse, Jan Nederveen and Parekh, Biku (eds), The
Decolonization of Imagination. London: Zed Books.

Greenberg, Bradley Satkin, Chaarles A (et. al.) (1980) Life on Television: Content
Analysis of US TV Drama. Norwood, N.J.: Ablex Publishing.

Gullick, John (1981) Malaysia: Economic Expansion and National Unity. London:
Ernest Benn Limited.

Gurevitch, Michael, Bennett, Tony, Curran, James and Wollacot, Janet (eds) (1988)
Culture, Society and the Media. London: Routledge.

Hall, David and Hall, Irene (1996) Practical Social Research. Kuala Lumpur:
Macmillan Press Ltd.



Hall, Stuart (1992) ‘Encoding and Decoding’, in Stuart Hall, (et al) (eds), Culture,
Media, Language. London: Hutchinson.

Hall, Stuart et al. (1992) 'Modernity and Its Futures' London: Blackwell
Publishers and the Open University.

Hamelink, Cees (2008) Cultural Autonomy in Global Communications: Planning
National Information Policy. London: Centre for the Study of Communication
and Culture.

Hamelink, Cees (1993) ‘Globalism and National Sovereignty’, in Nordenstreng, Karl
and Schiller, Herbert (eds), Beyond National Sovereignty: International
Communication in the 1990s. Norwood: Ablex Publishing.

Hamelink, Cees (1994) The Politics of World Communication. London: Sage.

Hamelink, Cees (1994) Trends in World Communication: On Disempowerment and
Self-Development. Penang,Malaysia: Southbound and Third World Network.

Hammersley, Martyn (1992) What’s Wrong with Ethnography. London: Routledge.

Hammersley, Martyn and Atkinson, Paul (1992) Ethnography: Principles in Practice.
London; New York: Tavistock Publications Limited.

Hansen, Anders (2003) The Portrayal of Alcohol and Alcoholic Consumption in
Television News and Drama Programmes. London:Alcohol Concern.

Hansen, Anders (1984) The Portrayal of Alcohol and Drinking on Prime Time
Television. CMCR, University of Leicester.

Hartley, J. (1989) ‘Invisible Fictions: Television Audiences, Paedocracy, Pleasure’,
Textual Practice, 1: 121-38.

Hartmann, Paul (1981) Radio Drama for Development. CMCR, University of
Leicester.



Harvey, David (1989) The Condition of Postmodernity. Oxford: Blackwell.

Hellas, Paul et. al., (eds) (1996) De-Traditionalization: Critical Reflections on
Authority and Identity at a Time of Uncertainty. Massachusetts, USA; Oxford:
Blackwell.

Henderson, John W. et al. (1977) Area Handbook for Malaysia. Washington, D.C.:
US Government Printing Office.

Hesmondhalgh, David (2007) The Cultural Industries. London: Sage

Higgott, Richard and Robison, Richard (eds) (1985) Southeast Asia: Essays in the
Political Economy of Structural Change. London: Routledge and Kegan Paul.

Hills, Jill (1994) ‘Dependency Theory and Its Relevance Today: International
Institutions in Telecommunications and Structural Power’, Review of
International Studies, 20:169-186.

Hills, Jill. (1987) Deregulating Telecoms; Competition and Control in the United
States, Japan and Britain. London: Frances Pinter.

Hing Ai Yun (1984) ‘Capitalist Development, Class and Race’ in Syed Husin Ali (ed)
Ethnicity, Class and Development, Malaysia. Kuala Lumpur: Persatuan Sains
Sosial Malaysia.

Hisham Dzakiria (2008). Pragmatic Approach to Qualitative Case Study Research
Learning By Doing: A Case of Distance Learning Research in Malaysia. Sintok,
Kedah: Universiti Utara Malaysia Press.

Hobson, Dorothy (2003) The Drama of a Soap Opera. London: Wiley— Blackwell.

Hoijer, Birgitta (1989), ‘Reliability, Validity and Generalizability: Three Questions
for Qualitative Reception Research’, Paper presented to the IX Nordic
Conference for Mass Communication, Borgholm, Oland, August 20-23, 1989.



Hoijer, B. (1990) ‘Studying Viewers' Reception of Television Programmes:
Theoretical and Methodological Considerations’, European Journal of
Communication, 5 (1): 29-56.

Holloway, Nigel (1996) ‘Star Struck’, Far Eastern Economic Review, January 11,
1996: 64-65.

Hong, Junhao and Hsu, Yu-Ching, “Asian NIC’s Broadcast Media in the Era of
Globalization: The Trend of Commercialization and Its Impact, Implications and
Limits”, in International Communication Gazette, Vol 61 (3-4), 1999:225-242.

Hopper, Paul (2007) Understanding Cultural Globalization. Cambridge: Polity.

Hutcheon, Linda (1995) The Politics of Postmodernism. New York; London:
Routledge.

Ingelbrecht, Nick (1997) ‘Asia - The Supplier’s Dilemma’, in Ure, John (ed)
Telecommunications in Asia: Policy, Planning and Development. Hong Kong:
Hong Kong University Press.

Jameson, F. “ Globalization and Strategy,” in New Left Review 4 (July/August
2000):49-68.

Jensen, Klaus B. (2008) (ed) Handbook of Media and Communication Research:
Qualitative and Quantitative Methodologies. London and New York: Routledge.

Jensen, Klaus B. (1991) ‘Introduction: The Qualitative Turn’, pp. 1-11 in Klaus
Bruhn Jensen and Nicholas Jankowski (eds), A Handbook of Qualitative
Methodologies for Mass Communication Research. London: Routledge.

Jensen, Klaus B. (1992) ‘The Politics of Polysemy: Television News, Everyday
Consciousness and Political Action’, in Scannell, Paddy, Schlesinger, Philip and
Sparks, Colin (eds), Culture and Power: A Media, Culture & Society Reader.
London: Sage.

Jensen, Klaus B. (1995) The Social Semiotics of Mass Communication. London:
Sage.



Jensen, K.B. and Jankowski, N.W. (1991) A Handbook of Qualitative Methodologies
for Mass Communication Research. London: Routledge.

Jhally, Sut and Lewis, Justin (eds) (1992) Enlightened Racism: The Cosby Show,
Audiences, and the Myths of the American Dream. Oxford: Westview Press.

Jomo, K.S. (1994) U-Turn: Malaysian Economic Development Policies After 1990.
Queensland: James Cook University of North Queensland.

Jomo, K.S. and Ishak Shari (1986) Development Policies and Income Inequality in
Peninsular Malaysia. Kuala Lumpur: Institute of Advanced Studies, University of
Malaya.

Jorgensen, D. (1989), Participant Observation: A Methodology for Human Studies.
London: Sage.

Joseph Man Chan (1994) ‘National Responses and Accessibility to STAR TV in Asia’,
in Journal of Communication 44 (3): 112-131.

Karthigesu, R (1994) Sejarah Perkembangan Televisyen di Malaysia. Kuala Lumpur:
Dewan Bahasa dan Pustaka.

Karthigesu, R. (1994) ‘Broadcasting Deregulation in Developing Asian Nations: An
Examination of Nascent Tendencies Using Malaysia as a Case Study’, Media,
Culture and Society, 16: 73-90.

Kathirithamby-Wells, J. (1998) ‘The Old and the New’, in Maidment, R. and
Mackerras C. (eds) Culture and Society in the Asia Pacific. New York; London:
Routledge.

Katz, Elihu and Liebes, Tamar (1986) ‘Mutual Aid in the Decoding of Dallas:
Preliminary Notes from a Cross-Cultural Study’, in Drummond, Phillip and
Paterson, Richard (eds), Television in Transition. London: BFI Publishing.

Katz, Elihu and Wedell, George (1977) Broadcasting in the Third World. Cambridge,
Mass.: Howard University Press.



Kellner, Douglas (1995) Media Culture: Cultural Studies, Identity and Politics
Between the Modern and the Postmodern. London: Routledge.

Kellner, Douglas (1997) ‘Overcoming the Divide: Cultural Studies and Political

Economy’, in Ferguson, Marjorie and Golding, Peter (eds), Cultural Studies in
Question. London: Sage.

Kellner, Douglas (1997) ‘Social Theory and Cultural Studies’, in Owen, David (ed),
Sociology After Postmodernism. London: Sage.

Kelly, Gail P. and Altbach, Philip G. (1978) Education and Colonialism. New York:
Longman.

Khairul B. (1989) The Vigilant Press: A Collection. Paris: UNESCO

Khoo Kay Kim (2001) (3%° ed.) Malay Society: Transformation and Democratisation.
Petaling Jaya, Malaysia: Pelanduk Publications.

Khoo Khay Jin (1991) Whose War? What Peace? Reflections on the Gulf Conflict.
Penang: Aliran Kesedaran Kebangsaan.

Khor, Martin Kok Peng (2005) The Future of North-South Relations: Conflict or
Cooperation? Penang: Third World Network.

Kim Uichol (et al) (1995) Individualism and Collectivism: Theory, Method and
Applications. Thousand Oaks, Calif.: Sage.

Kofman, Eleanor and Youngs Gillian (eds) (1996)  Globalization: Theory and
Practice. New York: Pinter.

Krippendorff, Klaus (2004) (2" ed). Content Analysis: An Introduction to its
Methodology. London: Sage.



Kronig, Jurgen (2000) ‘Elite Versus Mass: the Impact of Television in an Age of
Globalization’, in Historical Journal of Film, Radio and Television. Vol. 20, No.
1, 2000.

Kvale, Steinar (1983) ‘The Qualitative Research Interview: A Phenomenological and
Hermeneutical Mode of Understanding’, Journal of Phenomenological
Psychology, 1983 (14): 171-96.

Kvale, Steinar (1996) InterViews: An Introduction to Qualitative Research
Interviewing. London: Sage.

Lasswell, T.E. (1965) Class and Stratum. Boston: Houghton and Miflin Company.

Lee, Paul Siu-nam (1995) ‘A Case Against the Thesis of Communication Imperialism:
The Audience's Response to Foreign TV Programs in Hong Kong’, Australian
Journal of Communication, 22 (3): 63-81.

Lent, John A. (1991) ‘Telematics in Malaysia: Room at the Top for a Selected Few’,
Ilmu Masyarakat, 18: 17-50.

Lent, John A. (2001) ‘Introduction’, in Lent, John A. (ed), Asian Popular Culture.
Boulder, Colorado: Westview Press.

Levine, Donald N. (1985) The Flight From Ambiguity: Essays in Social Science and
Cultural Theory. Chicago; London: The University of Chicago Press.

Lewis, Justin (2001) The Ideological Octopus: An Exploration of Television and its
Audience. London: Routledge.

Liebes, Tamar and Katz, Elihu (1993) The Export of Meaning: Cross-Cultural
Readings of Dallas. Cambridge: Polity.

Livingstone, Sonia M. (1988) ‘Why People Watch Soap Opera: An Analysis of the
Explanations of British Viewers’, European Journal of Communication, 3: 55-
80.



Livingstone, Sonia M. (1998) Making Sense of Television: The Psychology of
Audience Interpretation. Oxford: Routledge.

Livingstone, Sonia M. (1992) ‘The Meaning of Domestic Technologies: A Personal
Construct Analysis of Familial Gender Relations’, in Silverstone, Roger and
Hirsch, Eric (eds) Consuming Technologies: Media and Information in Domestic
Spaces. London: Routledge.

Livingstone, Sonia M. (1998) ‘Relationships Between Media and Audiences:
Prospects for Audience Reception Studies’, pp. 237-55 in Liebes, Tamar, Curran,
James, Media, Ritual and Identity. London: Routledge.

Loh Kok Wah (2009) Old Vs New Politics in Malaysia: State and Society in
Transition. Petaling Jaya-Penang: Strategic Information and Research
Development Centre and Aliran.

Lowe, Vincent (1994) ‘Malaysia and Indonesia: Telecommunications Restructuring’
in Noam, E. and Komatsuzaki, S. (eds), Telecommunications in the Pacific Basin:
An Evolutionary Approach. New York; Oxford: Oxford University Press.

Lockard, Craig A. (1995) ““Hey, We Equatorial People’: Popular Music and
Contemporary Society in Malaysia’, in Lent, John A. (ed), Asian Popular Culture.
Boulder, Colorado: Westview Press.

Lovelock, Peter (1997) ‘Information Highways and the Trade in Telecommunications
Services’, in Ure, John (ed) Telecommunications in Asia: Policy, Planning and
Development. Hong Kong: Hong Kong University Press.

Lovelock, Peter and Schoenfeld, Susan (1997) ‘The Broadcast Media Markets in
Asia’, in Ure, John (ed) Telecommunications in Asia: Policy, Planning and
Development. Hong Kong: Hong Kong University Press.

Luke, Timothy (1996) ‘Identity, Meaning and Globalization: Detraditionalization in
Postmodern Space-time  Compression’ in Hellas, Paul et al (eds) De-
Traditionalization: Critical Reflections on Authority and Identity at a Time of
Uncertainty. Massachusetts, USA; Oxford: Blackwell.

Lull, James (ed) (1988) World Families Watch Television. London: Sage.



Lull, James (1990) Inside Family Viewing: Ethnographic Research on Television’s
Audiences. London: Comedia.

Lull, James (1991) China Turned On: Television, Reform and Resistance. London:
Routledge.

Lull, James (2000) Media, Communication, Culture: A Global Approach. New
York: Columbia University Press.

Mackay, Hugh (ed) (1997) Consumption and Everyday Life. London: Sage in
association with the Open University.

Mahathir Mohamad (1995) The Challenge. Petaling Jaya: Pelanduk Publications.

Mahoney, Eileen M. (1994) ‘International Telecommunication in the Global Political
Economy: Relocating Decision-Making’, unpublished paper.

Maidment, R. and Mackerras C. (eds) (1998) Culture and Society in the Asia Pacific.
New York; London: Routledge.

Malaysia (1991) ‘Malaysia: The Way Forward (Vision 2020)’, working paper
presented by Prime Minister at the Inaugural Meeting of the Malaysian Business
Council, 28 February 1991. Kuala Lumpur: National Printing Department.

Malaysia (1991) The Second Outline Perspective Plan 1991-2000. Kuala Lumpur:
National Printing Department.

Manuty, Muhammad Nur (1994) Ketahanan Umat: Penjanaan Generasi Abad 21.
Petaling Jaya: Angkatan Belia Islam Malaysia.

Martin-Barbero, J. (1993) Communication, Culture and Hegemony. London: Sage.

Mason, Jennifer (2002) Qualitative Researching. London: Sage.



Mattelart, Armand (1983) Transnationals and the Third World: The Struggle for
Culture. Mass.: Bergin and Garvey.

Mattelart, Armand (1979) Multinational Corporations and the Control of Culture,
Brighton: Harvester Press.

Mattelart, Armand (1994) Mapping World Communication: War, Progress, Culture.
Emanuel, Susan and Cohen, James A (trans). University of Minnesota Press:
Minneapolis.

Mattelart, Armand and Mattelart, Michele (1998) Theories of Communication: A
Short Introduction. Cohen, James A. and Taponier, Susan G. (trans). London:
Sage Publications.

May, Tim (2001) Social Research: Issues, Methods and Process. Milton Keynes:
McGraw Hill Education.

McDaniel, Drew (1994) Broadcasting in the Malay World. New Jersey: Ablex
Publishing Corporation.

McGrew, A. (1992) ‘A Global Society?’ in Hall, S., Held, D. and McGrew, T. (eds)
Modernity and Its Futures. Cambridge: Polity Press.

McGuigan, Jim (ed) (1997) Cultural Methodologies. London: Sage.

McNeill, Patrick (1985) Research Methods. London: Tavistock Publications.

McQuail, Denis (2009) McQuail’s Mass Communication Theory: London: Sage.

McQuail, Denis (et. al.) (eds) (2006) Communication Theory and Research. London:
Sage.

McQuail, Denis (1995) Media Performance: Mass Communication and the Public
Interest. London: Sage.



McQuail, Denis (1997) Audience Analysis. London: Sage.

‘Meter to Monitor Viewers’, Malaysian Business, November 1, 1985.

Michael, J. (1990) ‘From the Discretion of Sound Chaps to Argument by Lawyers’, in
Ferguson, Marjorie (ed) Public Communication: The New Imperatives. London:
Sage.

Mohammadi, Ali (1995) ‘Cultural Imperialism and Cultural Identity’, in Downing, J.,
Mohammadi, Ali and Sreberny-Mohammadi, Ali (eds), Questioning the Media.
London: Sage.

Mohammadi, Ali (ed) (1997) International Communication and Globalization: A
Critical Introduction. London: Sage.

Moore, Marvin L (1992) ‘The Family as Portrayed on Prime-Time Television, 1947-
1990: Structure and Characteristics’, Sex Roles, 26: 1-2.

Moores, S. (1990) ‘Texts, Readers and Contexts of Reading: Developments in the
Study of Media Audiences’, Media, Culture and Society, 12: 9-31.

Moores, S. (1993) ‘Satellite TV as Cultural Sign: Consumption, Embedding and
Articulation’, Media, Culture and Society, 15: 621-40.

Moores, S. (1995) Interpreting Audiences: The Ethnography of Media Consumption.
London: Sage.

Morley, David (1980) The 'Nationwide' Audience. London: British Film Institute.

Morley, David (1988) Family Television: Cultural Power and Domestic Leisure.
London: Comedia.

Morley, David (1989), Changing Paradigms in Audience Studies’, in Seiter, Ellen,
Borchers, Hans, Kreutzner, Gabrielle, Warth, Eva-Maria (eds), Remote Control:
Television, Audiences and Cultural Power, London: Routledge.



Morley, David and Silverstone, Roger (1990), ‘Domestic Communication:
Technologies and Meanings’, Media, Culture and Society, 12 (1): 31-56.

Morley, David (1992), Television, Audiences and Cultural Studies, London:
Routledge.

Morley, David and Robins, Kevin (1995) Spaces of Identity: Global Media,
Electronic Landscapes and Cultural Boundaries. London: Routledge.

Morley, David and Kuan-Hsing Chen (1996) Stuart Hall: Critical Dialogues in
Cultural Studies. London: Routledge.

Morley, David (1997) ‘Theoretical Orthodoxies: Textualism, Constrictivism and the
‘New Ethnography’ in Cultural Studies’, in Ferguson, Marjorie and Golding,
Peter (eds), Cultural Studies in Question. London: Sage.

Morley, David (2006)’To Boldly Go..: The Third Generation of Reception Studies’, in
Alasuutari, Petit (ed), Rethinking the Media Audience.

Mosco, Vincent (1988) Toward a Theory of the State and Telecommunications
Policy’, Journal of Communication, 38: 1 (Winter).107-25.

Mosco, Vincent (2010) (2™ ed.). The Political Economy of Communication.
California and London: Sage.

Murdock, Graham and Golding, Peter (1978) ‘Theories of Communication and
Theories of Society’, Communication Research, 5 (3): 390-456.

Murdock, Graham and Golding, Peter (1989) ‘Information Poverty and Political
Inequality: Citizenship in the Age of Privatized Communications’, Journal of
Communication, VVol.39 (3): 180-95.

Murdock, Graham (1989) ‘Audience Activity and Critical Inquiry’, in Dervin, Brenda
et al. (eds), Rethinking Communication Volume 2: Paradigm Exemplars.
London: Sage.



Murdock, Graham (1989) ‘Cultural Studies: Missing Links’, Critical Studies in Mass
Communication, 6 (4): 436-40.

Murdock, Graham (1990) ‘Redrawing the Map of the Communication Industries’, in
Ferguson, Marjorie (ed) Public Communication: The New Imperatives. London:
Sage.

Murdock, Graham (1992) Citizens Consumers and Public Culture’, in M. Skovmand
and M. Christian Schroder (eds), Media Cultures. London: Routledge.

Murdock, Graham (1997) ‘Base Notes: The Conditions of Cultural Practice’, in
Ferguson, Marjorie and Golding, Peter (eds), Cultural Studies in Question.
London: Sage.

Murdock, Graham (1997) ‘Thin Descriptions: Questions of Method in Cultural
Analysis’, in McGuigan, Jim (ed), Cultural Methodologies. London: Sage.

Nagy, Sharlene, Hesse-Biber and Leary, Patricia (2006). The Practice of Qualitative
Research. Thousand Oaks, CA: Sage.

Nain, Zaharom (2000) ‘The Impact of the International Marketplace on the
Organization of Malaysian Television’ in French, David and Richards Michael
(eds) Contemporary Television: Eastern Perspectives. New Delhi: Sage.

Negrine, Ralph (1994) Politics of the Mass Media. London: Routledge.

Negrine, R. and Papathanassopoulos, S. (1990) The Internationalization
of Television. London: Pinter.

Noam, Eli M. (1993) ‘Reconnecting Communications Studies with Communications
Policy’, Journal of Communication, 43: 3 (Summer).

Noam, Eli M. and Kramer, Richard A. (1994) ‘Telecommunications Strategies in the
Developed World: A Hundred Flowers Blooming or Old Wine in New Bottles?’,
in Steinfield, Charles, Baner, Johannes M. and Caby, Laurence (eds),



Telecommunications in Transition: Policies Services and Technologies in the
European Community. London: Sage.

Nordenstreng, Kaarle and Schiller, Herbert 1. (eds) (1993) Beyond National
Sovereignty. Norwood, NJ: Ablex Publishing Corporation.

Patton, Michael Quinn (2002) (3" ed) Qualitative Research and Evaluation Methods.
Thousand Oaks, CA: Sage.

Petras, James (1993) ‘Cultural Imperialism in the Late 20th Century’, Journal of
Contemporary Asia, 23(2): 139-48.

Pieterse, Jan Nederveen and Parekh, Biku (eds) (1995) The Decolonization of
Imagination. London: Zed Books.

Raghavan, C. (1990) Recolonialization: GATT, the Uruguay Round and the Third
World. London: Zed Books.

Rao, Shakuntala (2007) The Globalization of Bollywood: An Ethnography of Non-
Elite Audiences in India’, in The Communication Review, 10:57-76.

Real, Michael R. (1989) Super Media: A Cultural Studies Approach. London: Sage.

Reddi, Usha Vyasulu (1987) ‘New Communication Technologies: What Sort of
Development Do They Bring in Their Wake?’, in Jayaweera, Neville and
Amunugama, Sarath (eds) Rethinking Development Communication. Singapore:
The Asian Mass Communication Research and Information Centre.

Reeves, Geoffrey (1993) Communications and the 'Third World'. London:
Routledge.

Richards, Michael and French, David (2000) ‘From Global Development to Global
Culture’, in French, David and Richards Michael (eds) Contemporary Television:
Eastern Perspectives. New Delhi: Sage.



Richardson, Kay and Corner, John (1992) ‘Reading Reception: Mediation and
Transparency in Viewers’ Reception of a TV Programme’, in Scannell, Paddy,
Schlesinger, Philip and Sparks, Colin (eds), Culture and Power: A Media,
Culture & Society Reader. London: Sage.

Robertson, Roland (1992) Globalization: Social Theory and Global Culture.
London: Sage.

Robertson, Roland (1995) ‘Globalization: Time-Space and Homogeneity-
Heterogeneity’ in Featherstone, M., Lash, S. and Robertson, R. (eds) Global
Modernities. London: Sage.

Rowland Jr., Willard D. (1993) ‘The Traditions of Communication Research and
Their Implications for Telecommunications Study’, Journal of Communication ,
43 (3).

Rutkowski, A.M. (1991) ‘The ITU at the Cusp of Change’, Telecommunications
Policy, 15 (4): 286-97.

Salazar, Lorraine Carlos “Privatisation, Patronage and Enterprise Development:
Liberalising Telecommunications in Malaysia” in Gomez, Edmund Terence
(2004) (ed) State of Malaysia. London: Routledge.

SarDesai, D.R. (1994) Southeast Asia: Past and Present. Boulder, Colorado:

Westview Press Inc.

Scannell, Paddy, Schlesinger, Philip and Sparks, Colin (eds) (1992) Culture and
Power: A Media, Culture & Society Reader. London: Sage.

Schiller, Dan (1985) ‘The Emerging Global Grid: Planning for What?’, Media,
Culture and Society, 7: 105-25.

Schiller, Herbert (1986) Communication and Cultural Domination. White Plains, New
York: International Arts and Sciences Press.

Schiller, Herbert (1981) Who Knows: Information in the Age of the Fortune 500.
Norwood, N.J.: Ablex.



Schiller, Herbert (1993) ‘The Erosion of National Sovereignty by the World Business
System’, in M. Traber (ed) The Myth of the Information Revolution. London:
Sage.

Schiller, Herbert (1991) Culture Inc.: The Corporate Takeover of Public Expression.
New York: Oxford University Press.

Schiller, Herbert (1991) ‘Not Yet the Post-Imperialist Era’, Critical Studies in Mass
Communication, 1991: 8.

Schiller, Herbert (1992) Mass Communications and American Empire. Boulder,
Colorado: Westview Press.

Schiller, Herbert (1993) ‘Transnational Media: Creating Consumers Worldwide’,
Journal of International Affairs, 47(1): Summer.

Schiller, Herbert (1996) Information Inequality: Making Information Have and Have
Nots. London: Routledge.

Schlesinger, P. (1991)  ‘The Political Order and the National Identity’, Media,
Culture and Society, 13(3).

Schofield, Janet Ward (1993) ‘Increasing the Generalizability of Qualitative
Research’, in Hammersley, Martyn (ed), Social Research: Philosophy, Politics
and Practice. London: Sage in association with the Open University.

Seale, Clive (ed) (2004) Researching Society and Culture. London: Sage.

Seiter, Ellen (et al) (1991) Remote Control: Television, Audiences and Cultural
Power. London: Routledge.

Seiter, Ellen, Borchers, Hans, Kreutzner, Gabriele, Warth, Eva-Maria (eds) (1991)
Remote Control:  Television Audiences and Cultural Power. London:
Routledge.



Self, David (1984) Television Drama: An Introduction. Bassingstoke: Macmillan.

Sen, Krishna and Stivens, Maila (eds) (1998) Gender and Power in Affluent Asia.
New York; London: Routledge.

Sepstrup, Preben (1990) Transnationalization of Television in Europe. London:
John Libbey.

Shome, R., Hegde, R. (2002). Culture, Communication and the Challenges of
Globalization, Critical Studies in Media Communication, 19(2) 172-189.

Silverman, David (2006) (ed) Interpreting Qualitative Data: Methods for Analysing
Talk, Text and Interaction. London: Sage.

Silverstone, Roger (1989) ‘Television and Everyday Life: Towards an Anthropology
of the Television Audience’, in Marjorie Ferguson (ed), Public Communication:
The New Imperatives. Newbury Park, Calif.: Sage.

Silverstone, Roger (1994) Television and Everyday Life. London: Routledge.

Silverstone, Roger and Hirsch, Eric (eds) (1992) Consuming Technologies: Media
and Information in Domestic Spaces. London: Routledge.

Siune, Karen (1998) ‘Is Broadcasting Policy Becoming Redundant’, in Brants, Kees,
Hermes, Joke and van Zoonen, Liesbet (eds) The Media in Question: Popular
Cultures and Public Interests. London: Sage.

Sklair, Leslie, “Competing Conceptions in Globalization” in Journal of World-System
Research, Vol. 2, Summer 1999, 143-163.

Smart, Barry (1993) Postmodernity. London: Routledge.

Smythe, Dallas (1981) Dependency Road: Communications, Capitalism,
Consciousness and Canada.  Norwood, NJ: Ablex.



Spradley, J. (1980) Participant Observation. London: Holt, Rinehart and Winston.

Sreberny-Mohammadi, Annabelle (1991) ‘The Global and the Local in International
Communications’, in Curran, J and Gurevitch, M. (eds) Mass Media and Society.
London: Edward Arnold.

Sreberny-Mohammadi, Annabelle (1997) ‘The Many Cultural Faces of Imperialism’,
Golding, Peter and Harris, Phil (eds), Beyond Cultural Imperialism:
Globalization, Communication and the New International Order. London:
Sage.

Sreberny-Mohammadi, Annabelle, Winseck, Dwayne, Mckenna, Jim and Boyd-
Barrett, Oliver (eds) (1997) Media in Global Context: A Reader. London:
Arnold.

Stevenson, Nick (2002) (ed) Understanding Media Cultures: Social Theory and Mass
Communication. Thousand Oaks, CA: Sage.

Storey, James (1997 (2" ed.) An Introductory Guide to Cultural Theory and Popular
Culture. London: Prentice Hall.

Storey, James (2006) (2™ ed). Cultural Studies and the Study of Popular Culture:
Theories and Methods. Edinburgh: Edinburgh University Press.

Straubhaar, J. (2002) World Television: From Global to Local. Thousand Oaks, CA:
Sage.

Strinati, Dominic (1995) An Introduction to Theories of Popular Culture. London:
Routledge.

Sussman, Gerald (1984) ‘Global Telecommunications and the Third World:
Theoretical Considerations’, Media, Culture and Society, 6: 289-300.

Sussman, Gerald and Lent, J. (1991) Transnational Communications: Wiring the
Third World. Newbury Park, CA: Sage.



Tester, Keith (1994) Media, Culture and Morality. London: Routledge.
The World Guide: A View From the South (1997). Oxford: New Internationalist
Publications Ltd.

Thompson, John B. (1995) The Media and Modernity: A Social Theory of the
Media. Oxford: Polity Press.

Thompson, Kenneth (ed) (1997) Media and Cultural Regulation. London: Sage in
association with The Open University.

Tomlinson, Alan (ed) (1990) Consumption, Identity and Style. London: Routledge.

Tomlinson, John (1999) Globalization and Culture. Cambridge: Polity.

Tomlinson, John (1991) Cultural Imperialism: A Critical Introduction. London:
Pinter.

Tomlinson, John (1997) ‘Internationalism, Globalization and Cultural Imperialism’, in
Thompson, Kenneth (ed) Media and Cultural Regulation. London: Sage in
association with The Open University.

Towler, R. (1991) ‘Ethnographic Audience Research’, in Jensen, K.B. and
Jankowski, N.W. (eds), A Handbook of Qualitative Methodology for Mass
Communication Research. London: Routledge.

Tracey, M. (1985) ‘The Poisoned Chalice?: International Television and the Idea of
Dominance’, Daedalus, 14: 4.

Tulloch, John (1990) Television Drama: Agency, Audience and Myth. London:
Routledge.

Tunstall, Jeremy (2008) The Media Were American: US Media in Decline. London:
Oxford University Press.



Tunstall, Jeremy (1977) The Media Are American. London: Constable.

Turner, Bryan S. (1994) Weber and Islam: A Critical Study. London: Routledge.

Turner, Graeme (1996) British Cultural Studies: An Introduction. New York;
London: Routledge.

Ure, John (ed) (1997) Telecommunications in Asia: Policy, Planning and
Development. Hong Kong: Hong Kong University Press.

Urry, John and Lash, Scott (1997) The End of Organized Capitalism. Cambridge:
Broadway Books.

Wallerstein, Immanuel (1974) The Modern World System: Capitalist Agriculture
and the Origins of the European World-Economy in the Sixteenth Century.  New
York: Academic Press.

Wallerstein, Immanuel (1990) ‘Culture as the Ideological Battleground of the Modern
World-System’, in Featherstone, M. (ed), Global Culture. London: Sage.

Warren, B. (1980) Imperialism: Pioneer of Capitalism. London: Verso.

Wasko, Janet (1994) Hollywood in the Information Age: Beyond the Silver Screen.
Cambridge: Polity Press.

Waters, Malcolm (2001) (2™ ed.) Globalization. London: Routledge.

Westerway, Peter. (1990) Electronic  Highways: An Introduction to
Telecommunications in the 1900s. Sydney: Allen & Unwin.

Wilson, Kevin G. (1992) ‘Deregulating Telecommunications and the Problem of
Natural Monopoly: A Critique of Economics in Telecommunications Policy’,
Media, Culture and Society, 14: 343-68.



Wheeler, Mark (1997) Politics and the Mass Media. ~Cambridge, Mass; Oxford:
Blackwell.

Williams, Raymond (2004) (3" ed.) Technology as Cultural Form. London: Routledge.

Wimmer, Roger D. and Dominick, Joseph R. (2005) (8". Ed.) Mass Media Research:
An Introduction. California: Wadsworth Publishing Company.



	serius betul
	permision sapai list of tables
	LIST OF FIGURES
	LIST OF ABBREVIATIONS

	Cha1
	BIBL

