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ABSTRACT 

 

The main objective of this study is to disseminate guidelines for the use of the Internet 
for financial information between the ASE listed companies for the year 2010, This 
issue is motivated by the growing concern with internet as a medium to disseminate 
financial information from regulatory bodies e.g. IAS.  The lack of regulation of the 
rare use of online reporting by Jordanian companies. This study investigated the 
extent of dissemination of financial information over the Internet by Jordanian 
companies in Amman Stock Exchange (ASE) stock exchanges. This project 
investigates the extent of disclosure financial reporting on internet. The main 
objective of this study is to examine the relationship between factors and adoption to 
internet for disclosure financial reporting. To examine the extent of disclosure 
financial reporting on internet. To put light on the factors that affects these companies 
in the adoption of the internet to provide financial disclosure. The results show that 84 
out of 100 (84%) of ASE public listed companies have web sites. It also can be seen 
that the lowest internet reporting is on Interim Report (only 73% i.e. 61 out of 84 
websites). The most commonly found financial information is the balance sheet and 
income statement, both of which were disclosed by the 84 companies (100%). 
Accountant’s notes was disclosed by 79 companies (94%). cash flow statement, all of 
which were disclosed by the 77 companies (92%). Auditor reports were disclosed by 
76 companies (90%). Financial highlights which were disclosed by 73 companies 
(86%). In addition to statement of stakeholders equity which was disclosed by 72 
companies (86%). The lowest declared items were Interim report which was disclosed 
by 61 companies (73%). The results show that companies still partially behind those 
of other developed countries and other developing countries. This study also 
examined the effect of three factors, namely firm size, leverage and profitability at the 
Internet reporting (IFR). A linear regression analysis is applied for this purpose. The 
results show that profitability and leverage significant financial impact reports via the 
Internet. The result also shows that there is a significant positive relationship between 
the amount of financial communications through the Internet and company size.



iv 
 

ACKNOWLEDGEMENTS 
An outstanding cooperation of dedicated professional at Faculty of Business 

Management and Graduate School made the creation of the thesis a pleasure. My 

supervisor, ABDUL MANAF BIN BOHARI, enthusiastically support and backed 

the project and play a large role in completing the thesis. Thank you very much for 

the invaluable guidance, encouragements, suggestions, comments, and assistances 

through-out the period of this thesis. Your kind advice will encourage me to do 

further research in future. 

 

I thank the faculty staff for valuable information, supply many insightful reaction, and 

suggestions for final works improvements especially for Prof. Dr Nasruddin B 

Zainudin, Dean of Faculty of Business Management, UUM. I am particularly grateful 

to Assoc. Prof. Dr Faudziah Hanim Bt Fadzil and Prof. Dr. Noor Azizi B Ismail, 

who helped me refine the psychological characteristics and entrepreneur success 

analyses. Also, I am particularly grateful to my colleagues, friends, and course-mates 

who in anyway help me through this research paper. 

 

Finally, I dedicate this humble work to my father and mother; the spring of loyalty, 

affection, and dedication. They raised me on the principles of virtue, to my, brothers, 

sisters, and friends. I dedicate this work to my brother raed, this is best brother in all 

the world. My thanks and gratitude goes to my cousins Dr. amjad alsakarneh, 

abdullah alsakarneh, Dr. Omar A. Ananzeh,“My firends”,Ashraf AL-abadi”, 

“Mohammad Al-nsour” , and my best friends in Malaysia "Anas Abdullah", "Ahmad 

Alhawamleh",”Ahmed Badi Sariera” "Mohammad Ahid", "mohammed 

abriema","Nayyel Aloun", " suliman almaradat", " yazan alharizah" , "My 

Roommate”, "Rochdi Debili”, and all my family members for their encouragement 

and support all the period of my Studying, and to my AL-SAKARNAH family. 

 

 

Khaled Abdel halim Ibrahim  

22 May 2011 



v 
 

TABLE OF CONTENTS  

PERMISSION TO USE I 

DISCLAIMER ii 

ABSTRACT iii 

ACKNOWLEDGEMENT iv 

TABLE OF CONTENTS v 

LIST OF TABLES viii 

LIST OF FIGURES ix 

 

CHAPTER ONE: INTRODUCTION  

1.0   Introduction ....................................................................................................... 1 

1.1   Background ....................................................................................................... 5 

1.1.1 Financial reporting ........................................................................................ 5 

1.1.2   Growth in Web-based Reporting ................................................................. 6 

1.2   Problem statement ............................................................................................. 8 

1.3   Research Questions............................................................................................ 9 

1.4   Research objective ........................................................................................... 10 

1.5   Significance of the Study ................................................................................. 10 

1.6   Scope of the Study ........................................................................................... 10 

CHAPTER TWO: LITERATURE REVIEW 

2.0   Introduction ..................................................................................................... 12 

2.1 Review of Literatures ........................................................................................ 12 

2.2 Firm size ........................................................................................................... 16 

2.3 Profitability ....................................................................................................... 19 

2.4 Leverage ............................................................................................................ 21 

2.5 Under Pinning Theories ..................................................................................... 23 

2.5.1   Agency Theory.......................................................................................... 23 

2.5.2   Signaling theory ........................................................................................ 24 



vi 
 

2.6   Theoretical Framework : .................................................................................. 26 

2.7   Hypothesis ....................................................................................................... 27 

2.7.1   firm size .................................................................................................... 27 

2.7.2   Profitability ............................................................................................... 27 

2.7.3   Leverage ................................................................................................... 27 

CHAPTER THREE: RESEARCH METHODOLOGY 

3.0    Introduction .................................................................................................... 28 

3.1   Research Design .............................................................................................. 28 

3.2   Measurement of Variables ............................................................................... 29 

3.2.1   Dependent Variable ................................................................................... 29 

3.2.2   Independent Variables ............................................................................... 31 

3.2.2.1   Firm Size ............................................................................................ 31 

3.2.2.2   Profitability ......................................................................................... 31 

3.2.2.3   Leverage ............................................................................................. 32 

3.3   Data Collection ................................................................................................ 33 

3.4   Sample Selection ............................................................................................. 33 

3.5   Data Analysis .................................................................................................. 34 

3.5.1   Descriptive Analysis ................................................................................. 34 

3.5.2   The Correlation of Variables ..................................................................... 34 

3.5.3   Model Specification and Multiple Regression ........................................... 34 

3.6   Summary ......................................................................................................... 35 

CHAPTER FOUR: ANALYSIS AND FINDINGS 

4.0 INTRODUCTION ............................................................................................. 36 

4.1 ANALYSIS ....................................................................................................... 36 

4.1.1 Descriptive Statistics ................................................................................... 36 

4.1.2 Correlation .................................................................................................. 40 

4.1.3 Regression analysis ..................................................................................... 41 

4.2 Summary of the Chapter .................................................................................... 42 

 



vii 
 

CHAPTER FIVE: CONCLUSION 

5.0 INTRODUCTION ............................................................................................. 43 

5.1 Discussion on Results ........................................................................................ 43 

5.2 Limitation of the Study ...................................................................................... 44 

5.3 Recommendation ............................................................................................... 45 

5.4 CONCLUSION ................................................................................................. 45 

REFERENCES ...................................................................................................... 48 

 APPENDIX …………………………………...……………………………………55 



viii 
 

LIST OF TABLES 

 

Table 3.1: Definition and Measurement of Variables 35 

Table 4.1: Type of Industry Classification ASE Stock Market (2010) sample 
37 

Table 4.2: Internet Usage by ASE Listed Companies sample 37 

Table 4.3: Financial Information Provided via 84 Internet Websites 
38 

Table 4.4: Financial Information Provided via Internet (% in brackets) 
39 

Table 4.5: Financial Information Published via Internet by Industry type 
39 

Table 4.6: Descriptive Analysis for Dependant Variable and Independent 

Variables (All companies) 

40 

Table 4.7: Correlation Matrix among Independent Variables 41 

Table 4.8: Model Summary 42 

Table 4.9 Regression Analysis for All Observations Coefficients (a) 

 

43 



ix 
 

LIST OF FIGURES 

 

2.5   Theoretical Framework 25 

 



1 
 

CHAPTER ONE 

INTRODUCTION 

 

 

1.0   Introduction 

Financial reports play an important role in companies, with high importance, because 

it reflects the efficiency and effectiveness in the management of the company and the 

work undertaken by the company. Financial information is important because it is 

important when investors, management, government, business and shareholders. The 

financial statements are for the organization and all stakeholders including the 

government, creditors, investors, accountants and the general public. Over the years 

has been focusing on the assessment of the quantitative aspects of the financial 

statements and accounting information (Hirshleife and Teo, 2002). Less emphasis was 

placed on the qualitative elements. Often the use of common sense rule, intuition and 

experience to evaluate the qualitative value of select financial information. 

The global network of computer networks like the Internet. Heralded as the 

information superhighway, it has over the past few years been used as a new a 

marketing application for companies where the Internet is a communication tool that 

provides access, distribution, interaction and presentation of financial reports have 

been used. In this new approach are the companies who use the Internet to promote 

their businesses to shareholders and investors market. Coined the term ‘inflection 

point’ which he defined as “a change in business environment that has the potential to 

alter the way a company operates”. According to King (2001) Internet is a turning 
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