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ABSTRACT

Zakat payment by online is one of the new approach in Malaysia. Know as an
electronic payment or e-payment, the payment transaction through Internet network
more easily and quickly without going to zakat counter. Becoming in developments
of technology changes, are not left behind Majlis Agama Islam Perak varied zakat
payment, with desire to ease customers implement this pillar of Islam. Beside that,
zakat institution can increase their total zakat collection. In this study, was to see
customer’s perceptions on zakat payment by online. 150 questionnaires have been
distributed and only 130 can be collected. Moreover, the finding shows that four
variables (perceived usefulness, perceived ease of use, perceived behavioral control

and trust) have a low relationship to customers’ perception of zakat online payment.

Keyword: Consumer Perceptions on Zakat Payment by Online, Perceived
Usefulness, Perceived Ease of Use, Perceived Behavioral Control and Trust.
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ABSTRAK

Pembayaran zakat secara online adalah salah satu pendekatan baru di Malaysia.
Lebih dikenali sebagai pembayaran electronik, proses transaksi pembayaran melalui
jarigan internet lebih mudah dan pantas tanpa pergi ke kaunter zakat. Sejajar dengan
perubahan teknologi, tidak ketinggalan Majlis Agama Islam Negeri Perak telah
mempelbagaikan pembayaran zakat, dengan hasrat untuk memudahkan pengguna
melaksanakan rukun Islam yang keempat ini. Selain itu, dapat meningkatkan jumlah
kutipan zakat. Tujuan kajian kes ini adalah untuk melihat persepsi pengguna
terhadap pembayaran zakat secara online. 150 borang kaji selidik telah diedar dan
hanya 130 sahaja dapat dikutip. Respon daripada responden hanya 18 orang sahaja
daripada 130 orang pernah melaksanakan pembayaran zakat secara online. Selain
itu, kebergunaan, kesenangan pengguna, perilaku niat dan kepercayaan adalah
empat faktor telah dikenalpasti untuk menjayakan kajian kes ini. Selepas analisa
dilaksanakan, persepsi responden terhadap pembayaran zakat secara online adalah
rendah.

Kata Kunci: Persepsi Pengguna Terhadap Pembayaran Zakat Secara Online,
Kebergunaan, Kesenangan Pengguna, Kelakuan Kawalan Dan Kepercayaan.
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1
INTRODUCTION

1.0 CHAPTER INTRODUCTION

This chapter, explore customers’ perception of online zakat payment between
government and private sector employees. This chapter presents seven parts as
follow: (1) background of study, (2) problems statement, (3) research questions, (4)
research objectives, (5) significant of study, (6) scope of study and (7) structure of

report.

1.1 BACKGROUND OF STUDY

The advancement in technological developments in information technology has lead
to the evolution of payment transaction. The evolution of payment transaction
transformed the way traditionally when, customers can conduct their activities
manually. Electronic payment has become growth for organization to deliver their

products and services.

Payment via online is one approach to electronic payments or more
commonly known as an “e-payment”. It has the ability implementing the payment
process through the Internet without using manually processes. The method of e-

payment used such as credit or debit card, direct through the account as well as



The contents of
the thesis is for
internal user
only



REFERENCES

Abrazhevich, D. (2010). Electronic Payment Systems: Issues of User Acceptance.

European Journal of Economics, Finance and Administrative Sciences ISSN

1450-2275.
Ahasanul, H., Ahmad Zaki, I. & Abu Hayat, D. (2009). Issues of E-Banking

Transaction: An Empirical Investigation on Malaysia Customer Perception.

Journal of Applied Sciences 9 (10): 1870-1879.
Ahmad Shahir, M. (2007). Paradigma Pengurusan Institusi Zakat: Pengalaman
Lembaga Zakat Selangor (MAIS). Persidangan Cukai & Zakat Kebangsaan.
Ajzen, 1. (1991). The Theory of Planned Behavior. Organizational Behavior And

Human Decision Processes 50, 179-211.

Ajzen, 1., & Fishbein, M. (1980). Understanding Attitudes and Predicting Social

Behavior. Prentice-Hall, Inc.

Alfitri (2006). The Law of Zakat Management and Non-Governmental Zakat

Collectors in Indonesia. The International Journal of Not-for-Profit Law
Volume 8, Issue 2.

Al-Qardawi, Y. (1999). Figh az-Zakat: A Comparative Study-The Rules, Regulations
And Philosophy Of Zakat In The Light Of The Qur’an And Sunna, trans.

Monzer Kahf, edits. Abdalhaqq Bewley and Mohmed Isa Waly, London: Dar

Al Tagwa Ltd.
Alrafi, A. (2006). Technology Acceptance Model. Retrieved 4th February 2009,

from www.imresearch.org/RIPs/2005/R1P2005-4.pdf.

Amin, H. (2007). Internet Banking Adoption among Young Intellectuals. Journal of

Internet Banking and Commerce, 12(3), 1-13.
52



Amin, H. (2008). Factors Affecting The Intentions Of Customers In Malaysia To Use
Mobile Phone Credit Cards. Management Research News, 31(7), 493-503.

Amin, H. (2008). Factors Affecting The Intentions Of Customers In Malaysia To Use
Mobile Phone Credit Cards. Management Research News, 31(7), 493-503.

Amin, H., Baba, R., & Muhammad, M. Z. (2007). An Analysis of Mobile Banking
Acceptance by Malaysian Customers. Sunway Academic Journal, 4, 1-12.

Amir Akmar, B. (2009). Payment Systems in Malaysia: Recent Developments and
Issues. ADBI Working Paper Series, No. 151, September.

Azman, A. R. & Syed Mohd Najib, S. O. (2010). Tauhid Epistemology in Increasing
the Number of Zakat-Of-Wealth Payers and Its Contribution toward the
Development of Malaysia Economy. Seventh International Conference: The
Tawhidi Epistemology: Zakat and Wagqf Economy.

Berry, L. & Parasuraman, A. (1991). Marketing Services. The Free Press, New York.

Broadhead-Fearn, D., & White, K. M. (2006). The Role of Self-Efficacy in
Predicting Rule-Following Behavios in Shelters for Homeless Youth: A Test
of the Theory of Planned Behavior. The Journal of Social Psychology, 146,
307-325.

Brodie, R.J., Winklhofer, H. & Coviello, N.E. (2007). Is e-Marketing Coming of
Age? An Examination of the Penetration of e-Marketing and Firm
Performance. Journal Interac. Market, 21: 2-21.

Casalo, L. V., Flavian, C., &. Guinaliu, M. (2007). The Role of Security, Privacy,
Usability and Reputaiton in the Development of Online Banking. Online

Information Review, 31 (5), 583.

53



Chellapa, R.K. (2002). Consumers Trust in Electronic Commerce Transaction: The
Role of Perceive Privacy and Perceived Security. Marshall School of
Business, University of Southern California Los Angeles.

Chung, D. (2008). A Comparison of Three Models to Understand Purchasing
Behaviour of Avatar-Related Products. Paper Presented at the Annual
Meeting of the International Communication Association. Retrieved from
http://'www.allacademic.com / meta / p11540 _index.htmi.

Chuttur, M. Y. (2009). Overview of the Technology Acceptance Model: Origin,
Developments and Future Direction. Working Paper on Information System,
ISSN 1535-6078, 9(37).

David, H., Wong, N. & Phau, 1. (2008). Re-examining Traditional Service Quality in
an E-banking Era. International Journal Bank Market, 26: 526-545.

Davis, D. F., & Arbor, A. (1989). Perceived Usefulness, Perceived Ease of Use, and
User Acceptance of Information Technology. MIS Quarterly September
1989.

Davis, F. D. (1985). A Technology Acceptance Model for Empirically Testing New
End-User Information System: Theory and Result. (Unpublished Doctoral
Dissertation). MIT Sloan School of Management, Cambridge, MA.

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use and User
Acceptance of Information Technology. MIS Quarterly, 13(3), 319-340.

Davis, F.D. (1993). User Acceptance of Information Technology system: System
Characteristics, User Perceptions and Behavioral Impacts. International

Journal of Man-Machine Studies, Vol.38, pp. 475-87.

54



Davis, F.D., & Venketesh, V. (1996). A Critical Assessment of Potential
Measurement Biases in the Technology Acceptance Model: Three
Experiments. International Journal of Human- Computer Studies (45:1), 19-
45.

El-Badawi, M.H., & Al-Sultan, S.M. (1992). Net Working Capital versus Net
Owner's Equity Approaches to Computing Zakatable Amount: A Conceptual
Comparison and Application. The American Journal of Islamic Social
Sciences, 9(1), pp69-85.

Fishbein, M., & Ajzen, 1. (1975). Belief, Attitude, Intention, and Behavior: An
Introduction to Theory and Research. Reading, MA: Addison Wesley.

Flavian, C., Guinaliu, M., & Torres, E. (2006). How Bricks-And-Mortar Attributes
Affect Online Banking Adoption. The International Journal of Bank
Marketing, 24 (6), 406.

Gonzalez, M.E, Dentiste, M.R. & Rhonda, M.W. (2008). An Alternative Approach in
Service Quality: An e-Banking Case Study. Quality Manage Journal, 15: 41-
48.

Grandison, T. & Sloman, M. (2000). A survey of Trust in Internet Applications.
IEEE  Communications Survey and Tutorial. Retrieved from
http..//www.comsoc.org/pubs/surveys/.

Jing, Y. (2009). On-line Payment and Security of E-commerce. Proceedings of the
International Symposium on Web Information Systems and Applications.

Kannen, M., Leischner, M., & Stein, T. (2003). A Framework for Providing
Electronic Payment Services. 10th annual workshop of HP-OVUA, July 6-9,
Geneva.

Kreitner, R. & Kinichi, A. (1995). Organizational Behavior. Irwin, Chicago, IL.

55



Lee, Y., Kozar, K.A., & Larsen, K.R.T. (2003). The Technology Acceptance Model:
Past, Present and Future. Communication of the AIS, 12 (50), 752-80.

Luarn, P., & Lin, H.H. (2005). Toward an Understanding of the Behavioral Intention
to Use Mobile Banking. Computers in Human Behavior, 21, 873-91.

Mayer, C., Davis, J. & Schoorman, F. (1993). An Integrative Model of
Organizational Trust. Academy of Management Review, 20,709 — 734.

Mayer, R. C., Schoorman, F. D., & Davis, J. H. (1995). An Intergrative Model of
Organizational Trust. The Academy of Management Review, 20 (3), 709-734.

Morgan, R. M., & Hunt, S. D. (1994). The Commitment-Trust Theory of
Relationship Marketing. Journal of Marketing, 58 (3), 20-38.

Mujaini, T. (1998). Struktur Kutipan dan Penagihan Zakat Berkonsepkan
Pertumbuhan Pembangunan Insan dan Ekonomi Masyarakat. IKIM Journal,
Vol.6.No 2, 85-101.

Mukherjee, A., Nath, P. (2003). A model of Trust in Online Relationship Banking.
International Journal of Bank Marketing, 21(1), 5-15.

Noor R, A. H. (2008). Consumers’ Behaviour towards Internet Technology and
Internet Marketing Tools. International Journal of Communications, Issue 3,
Volume 2.

Paynter, J., & Lim, J. (2001). Drivers and Impediments to E-Commerce in Malaysia.
Malaysian Journal of Library & Information Science, Vol.6, no.2, 1-19.

Philips, Lisa A., Calantone, Roger, & Lee, Tung, M. (1994). International
Technology Adoption: Behavior Structure, Demand Certainty and Culture.

Journal of Business & Industrial Marketing. Vol. 9 No.2 pp. 16-28.

56



Ramayah, T., & Jantan, M. (2004). Technology Acceptance: An Individual
Perspective Current and Future Research in Malaysia. Review of Business
Research, International Academy of Business and Economics (IABE), 2(1),
103-111.

Reichheld, F. F., & Schefter, P. (2000). E-Loyalty: Your Secret Weapon on the Web.
Harvard Business Review, 78 (4), 105-113.

Robbins, S. (1999). Organizational Behavior: Concepts, Controversies, Applications.
8th Edition, Prentice-Hall, Englewood Cliffs, New Jersey.

Roscoe, J.T. (1975). Fundamental Research Statistics for the Behavioral Sciences.
Holt, Rinehart and Winston (New York).

Rotchanakitumnuai, S., & Speece, M. (2003). Barriers to Internet Banking Adoption:
a Qualitative Study among Corporate Customers in Thailand. International
Journal of Bank Marketing, Vol. 21 No.6, pp.312-23.

Sekaran, U., & Bougie, R. (2003). Research Methods for Business: A Skill Building

Approach.

Shively, M. (2001). Male Self-Control and Sexual Aggression. Deviant Behavior, 22,
295-321.

Suhani, A., & Radiah, O. (2010). Determinants of Online Tax Payment System in
Malaysia. International Journal of Public Information Systems, vol. 1.

Sumanjeet, S. (2009). Emergence of Payment Systems in the Age of Electronic
Commerce: The State Of Art. Global Journal of International Business
Research, Vol. 2. No. 2.

Wong, D. H., Loh, C., Yap, K. B., & Bak, R. (2009). To Trust or Not to Trust: The

Consumer’s Dilemma with E-banking. Journal of Internet Business, Issue 6.

57



Yan, A.W., Khalil, M.N., Emad, A.S., & Janejira, S. (2009). Factors that Affect
Mobile Telephone Users to Use Mobile Payment Solution. International

Journal of Economics and Management 3(1): 37 — 49.

58





