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ABSTRAK

Tujuan kajian ini adalah untuk menilai prestasi inovasi produk (PIP) di kalangan
enterprais kecil dan sederhana (EKS) bagi sektor pengeluaran di Malaysia. Perhatian
difokuskan ke atas EKS memandangkan sebahagian besar peratusannya berada di
dalam populasi bisnes di Malaysia. Tambahan pula, kebanyakan sektor pengeluaran
dalam EKS terlibat di dalam aktiviti inovasi. Di samping itu juga, terdapat
peningkatan tahap inovasi produk di dalam sektor pengeluaran sejak tahun-tahun
kebelakangan ini. Kajian ini telah menilai perhubungan sebenar dan jangkaan ke atas
sumber-sumber EKS dan PIP. Ia juga membincangkan kesan penyederhana saiz dan
usia EKS terhadap perhubungan tersebut. Tambahan lagi, terdapat juga dapatan kajian
mengenai industri pengeluaran paling inovatif di Malaysia.  Penyelidikan ini
menggunakan metodologi kajian yang meliputi analisis deskriptif, ujian non-response
bias, analisis kesahan dan kebolehpercayaan dan analisis regresi (multiple dan
hierarchical) ke atas populasi kajian dari kalangan EKS dalam sektor pengeluaran.
Dapatan kajian berkaitan PIP dan sektor pengeluaran mendapati industri elektrikal
dan elektronik (E&E) telah mencapai PIP yang tertinggi. Di dalam kes perhubungan
secara langsung antara sumber-sumber EKS dan PIP, hasil kajian menunjukkan
sumber-sumber ketara tidak mempunyai hubungan dengan PIP. Namun demikian,
sumber-sumber tidak ketara menunjukkan perhubungan yang positif dengan PIP.
Seterusnya, dapatan kajian mendapati usia EKS mempunyai kesan penyederhana ke
-atas sumber-sumber ketara dan PIP. Berlainan pula apabila mengaitkan kesan
‘penyederhana saiz EKS, kajian menyimpulkan bahawa saiz EKS tidak memberi kesan
penyederhana ke atas perhubungan antara sumber-sumber dan PIP. Keaslian kajian ini
adalah dengan sumbangan terhadap aliran penyelidikan resource-based view (RBV)
dan inovasi khususnya dalam konteks kajian, konseptualisasi dan metodologi.
Penemuan kajian ini juga memberikan sumbangan penting bagi para pengamal dan
pembuat dasar dalam membangunkan polisi dan strategi untuk mempromosikan EKS.

lKatakunci: prestasi inovasi produk, enterprais kecil dan sederhana (EKS), sumber-
sumber EKS, saiz EKS, usia EKS.



ABSTRACT

The purpose of this research was to assess the product innovation performance (PIP)
in small and medium-sized enterprises (SMEs) in the Malaysian manufacturing
sector. The research focused on SMEs because of the high percentage of them in the
Malaysian business population. Furthermore, manufacturing SMEs are mostly
involved in innovation activities. Also, there are increasing levels of product
innovation in the manufacturing sector in recent years. The present research has
assessed the actual and expected relationship of the resources of SMEs and PIP. It has
also discussed the moderation effect of the size and age of the SME on this
relationship. In addition, there are also findings on the most innovative manufacturing
industries in Malaysia. This research uses survey methodology that includes a
descriptive analysis, test of non-response bias, validity and reliability analysis and
regression analysis (multiple and hierarchical) of the study population from among
SMEs in the manufacturing sector. Findings showed that the production of electrical
and electronic industry (E&E) has achieved the highest PIP. In terms of the direct
relationship between SME resources and PIP, the results showed no relationship
between tangible resources and PIP. On the other hand, intangible resources
demonstrated a positive relationship with PIP. Moreover, there was a moderation
effect of the SME’s age towards tangible resources and PIP. Conversely, the size does
not moderate the relationship between SME resources and PIP. Originality of this
study is to contribute to the flow of resource view (RBV) and innovation research,
especially in.the context of the study, conceptualization and methodology. The
findings of this research also provide important contributions for practitioners and
policy-makers in developing policies and strategies for promoting SMEs.

Keywords: product innovation performance, small medium enterprises (SMEs), SME
resources, SME size, SME age. ‘
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1.1

CHAPTER ONE
INTRODUCTION
Research Background

Governments worldwide recognize the importance of small and medium-sized
enterprises (SMEs) and their contribution to economic growth, social
cohesion, employment and local development (Oke, Burke, & Myers, 2003).
The governments of most developed economies, including Malaysia, see
SMEs as the well-spring of economic growth and job and wealth creation. In
Malaysia, the Small and Medium Industries Development Corporation
(SMIDEC) is responsible for formulating policy and strategy for SMEs
(BERNAMA, 2008). SMIDEC was renamed the SME Corporation, becoming
fully operational on 2 January 2009, to widen its scope as a central
coordinating agency for Malaysian SMEs.

In order to formulate broad policies and strategies, and at the same
time to oversee and guide the overall development of SMEs, the National
SME Development Council (NSDC) was established in June 2004 as the
highest policy-making body to chart the direction and strategies for SMEs in
Malaysia. Bank Negara Malaysia (BNM) was responsible as the secretariat for
the NSDC from its establishment on 1st June 2004 (BNM, 2005). On 24™ July
2008, BNM’s function as the NSDC secretariat was handed over to the SME
Corporation (BNM, 2008).

The Malaysian government recognizes that innovation is an important
factor for the success of SMEs since the emergence of new technologies and

products have influenced the way business is conducted (NSDC, 2007). This
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