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Abstract 

 Nowadays, higher education is becoming increasingly globalized and 

internationalized. The number of international students studying in Malaysian 

institution of higher education is continuously growing. International students 

contribute their own success, campus diversity, campus internationalization and also 

economic of Malaysia. However, decreasing number of international students in 

UUM show a declining trends compare with the increasing number of international 

students in Malaysia. So, the purpose of the study is to examine the determinants of 

international student’s satisfaction.There is a large body of research on student 

satisfaction and factors leading to student satisfaction. However, this study will focus 

only on all the international students in UUM, total 2053 international students in 

different education level and from different countries. This study is a quantitative 

research, a questionnaire has been developed and an online survey was used. A total 

of 178 usable responses were received and regression analysis is using to analyze the 

data.This study develops and tests a model of international student satisfaction. The 

findings indicate the importance of service quality related to both educational and 

non-educational services varies among nationality groups, therefore has a differential 

impact on student satisfaction. Eight factors that have been investigated in the study is 

accommodation, economic consideration, safety, education, technology, social, image 

and prestige and culture integrated. The eight factors were adopted from previous 

research by Arambewela & Hall (2009) and Akiko (2008).  
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Abstrak 

Kini, sector pendidikan tinggi telah menjadi semakin globalisasi dan 

internationalize. Bilangan pelajar antarabangsa yang belajar di instituisi pengajian 

tinggi Malaysia juga semakin berkembang dan mereka bukan sahaja menyumbangkan 

kerjayaan mereka sendiri, kepelbagaian kampus antarabangsa dan juga ekonomi 

Malaysia. Sebaliknya, UUM pula menunjukkan bilangan pelajar antarabangsa di 

UUM semakin menurun. Keadaan yang betentangan dengan bilangan pelajar 

antarabangsa yang semakin betambah di Malaysia perlu diperhatikan. Oleh itu, kajian 

ini adalah untuk mengenalpastikan factor-faktor yang akan menjejaskan kepuasan 

pelajar antarabangsa di UUM. Walaupun terdapat banyak penyelidikan yang telah 

menjalankan kajian mengenai kepuasan pelajar dan factor-faktor yang menjejaskan 

kepuasan pelajar, tetapi kajian ini hanya member tumpuan kepada semua pelajar 

antarabangsa di UUM sahaja. Sejumlah 2053 pelajar antarabangsa di UUM yang 

berbeza peringkat pendidikan dan pelbagai Negara termasuk dalam kajian ini. Kajian 

ini adalah kajian kuantitatif. Borang soal selidik yang disediakan akan dihantar 

kepada responden melalui email. Sebanyak 178 balasan jawapan soal selidik yang 

boleh digunakan telah diterima. Teknik Regression dalam SPSS telah digunakan 

untuk menganalisiskan data yang diterima. Kajian ini dapat membina dan menguji 

model kepuasan pelajar antarabangsa. Kajian ini menunjukkan kepentingan kualiti 

perkhidmatan kepada aspek kepuasan pelajar baik dari segi pendidikan ataupun bukan 

pendidikan di kalangan kumpulan pelajar antarabangsa. Lapan factor yang dikaji 

dalam kajian ini adalah penginapan, pertimbangan ekonomi, keselamatan, pendidikan, 

teknologi, social, imej dan prestij dan budaya. Lapan factor ini adalah diambil dari 

kajian-kajian lepas yang dikaji oleh Arambewela (2009) dan Akiko (2008). 

 

Katakunci: Pendidikan Tinggi, Internationalize, Pelajar Antarabangsa, Kepuasan 

Pelajar, UUM Malaysia  
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CHAPTER 1 

INTRODUCTION 

This chapter introduces outline of the study. The chapter will begin with problem 

statement, which will describe the concerning issues of study. The next step will 

touch on research objective and this objective is to determine what the researcher 

want to achieve in the study. After the objective, research questions will be 

demonstrated. Next, significant of study and definition of key terms will be 

highlighted. On the final stage of the chapter will state out the organization of chapter 

for the study. 

1.1  Background 

Service is any activities that does not directly produce the physical product but 

create value for customer through some activities and it involves transaction between 

buyer and seller with non-good activities, it is refer to intangible and it cannot be 

stored, repair or moved but can be felt, enjoyed and get benefit from it (Evan 

&Collier,2007, P11). As mention by Falindah et al (2013), higher education also 

referred as services industries because the knowledge provided by higher education 

with using their feeling, their communication with lecturer but they can’t actually 

touch and take the knowledge directly and keep inside their bag or brains. 

In the last century before, higher education industry is taking more 

conservative approach on marketing sector as they did not put so much effort on 

doing promotion attracting consumer attention (Naude &Ivy,1999) However in the 

recent years, changes in policy, governance, structure and status of higher education 

have been taken place all over the world (Nicolescu,2009). Environmental changes 

such as privatization, diversification, decentralization, internationalization and 
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Page 1

This is a questionnaire use for Ong Chee Hui- Student of MSC dissertation survey

INTERNATIONAL STUDENTS SATISFACTION IN UUM

Please write your answer in English only.

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

4) How you know about UUM?

    

5) What is your nationality?

    

6) Accomodation provided by UUM is convenient

7) The standard of accomodation provided by UUM is better than 

8) The cost of accomodation in UUM is to be worth.

9) My belongings are safe and secure at UUM

10) UUM classroom are comfortable

11) UUM public areas are secure

12) UUM public areas are comfortable

    

1) Gender

    

2) Age

    

3) What is your course of study?



This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

26) I can communicate well with the administrator in UUM

27) The information system for international student in UUM is 

25) UUM provides opportunities to participate in international activities

14) UUM premises are tidy

15) The canteen premises are tidy

16) Malaysia's people are friendly

17) Malaysia's people are passion

18) The food in Malaysia are delicious

19) Malaysia's food are similar with my own country's taste

20) The weather in Malaysia is fine

21) I love the culture in Malaysia

22) UUM has a good reputation

23) I have enough information about the studies from this institution

24) Study in UUM had improve my working capability to work in 

13) There are enough signs at UUM for locating different sites



This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

38) I receive help in problem related to the information systems

39) Classroom arrangement are well organized

40) The system and machine in library is easy to access

41) I can get help in using the library service when i need it

42) I have opportunity to get guidance for my learning difficulties

37) UUM's computers and network function well

28) Orientation program provide for new international student is useful

29) The teaching staff in UUM are welcoming

30) The counseling service for international student in UUM is 

31) UUM staff are helpful

32) There are enough necessary tools and equipment for studies in 

33) UUM tools and equipment work properly

34) UUM teaching aids are available as planned

35) I can get help in the use of equipment when i need it

36) I am satisfied with my opportunities to use IT (email and software) 



This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

This is the first answer choice

50) The assessment criteria of courses have been explained to me at 

51) The supply of book in library is sufficient

52) The range of professional journal is sufficient

53) The library open hour suits me

54) Lecturer professional skills were up to date

55) Work during the lesson and in workshop was efficient

56) I got enough supportive feedback from the teacher

57) Group work session help my learning

49) My interest in study foreign languages and cultures has grown

43) I get sufficient information about matter related to my studies

44) I have achieved the objectives that i set for my learning

45) Teaching groups sizes are enough for my learning

46) Various teaching method have been used (pairwork,groupwork)

47) I have received sufficient feedback on my studies

48) I have the opportunity to give lecturer feedback on courses



This is the first answer choice

This is the first answer choice

This is the first answer choice

64) What is the main reason for you to 

come abroad UUM continue your study?

    

65) What is your overall satisfaction on uum?

61) About how much your monthly living 

cost? (Except tuition fee)

    

62) Did part time job important for you in 

UUM to solve your financial problem?

    

63) Do you currently work in campus as 

teaching assistant or research assistant?

    

    

58) Lecturer assessed students equally

59) Lecturer were competent on the topic

60) What is your main source of income?( 

scholarship from own country, support 

from family, part time job, saving, other)
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APPENDIX B 



 

 
Reliability 
 

 
Scale: ALL VARIABLES 
 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 166 92.7 

Excluded
a
 13 7.3 

Total 179 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.845 3 

 

 

Item Statistics 

 Mean Std. Deviation N 

Accomodation is convenient 3.4940 1.69043 166 

Better than expectation 3.0843 1.60079 166 

Accomodation cost is worth 3.9639 1.66567 166 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Accomodation is convenient 7.0482 8.470 .756 .740 

Better than expectation 7.4578 8.832 .775 .725 

Accomodation cost is worth 6.5783 9.664 .612 .878 

 



 

Scale Statistics 

Mean Variance Std. Deviation N of Items 

10.5422 18.771 4.33254 3 

 

 

 
Reliability 
 
Scale: ALL VARIABLES 
 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 166 92.7 

Excluded
a
 13 7.3 

Total 179 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.374 7 

 

 

Item Statistics 

 Mean Std. Deviation N 

Belongings are secure at 

UUM 
4.4217 1.62272 166 

Classroom are comfortable 4.6084 1.46794 166 

Public area are secure 4.6325 1.39823 166 

Public area are comfortable 4.4819 1.53632 166 

Sign locating are enough in 

UUM 
3.8554 1.57351 166 

Premises are tidy 4.5904 5.01522 166 

Canteen premises are tidy 3.7831 1.41463 166 



 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Belongings are secure at 

UUM 
25.9518 51.149 .139 .353 

Classroom are comfortable 25.7651 53.260 .074 .376 

Public area are secure 25.7410 51.042 .200 .335 

Public area are comfortable 25.8916 47.176 .354 .275 

Sign locating are enough in 

UUM 
26.5181 48.530 .273 .303 

Premises are tidy 25.7831 24.231 .154 .527 

Canteen premises are tidy 26.5904 48.340 .338 .288 

 

 

Scale Statistics 

Mean Variance Std. Deviation N of Items 

30.3735 56.999 7.54977 7 

 

 

 
Reliability 
 
Scale: ALL VARIABLES 
 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 166 92.7 

Excluded
a
 13 7.3 

Total 179 100.0 

 

a. List wise deletion based on all variables in the 

procedure. 

 

 

 



Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.527 6 

 

 

Item Statistics 

 Mean Std. Deviation N 

Belongings are secure at 

UUM 
4.4217 1.62272 166 

Classroom are comfortable 4.6084 1.46794 166 

Public area are secure 4.6325 1.39823 166 

Public area are comfortable 4.4819 1.53632 166 

Sign locating are enough in 

UUM 
3.8554 1.57351 166 

Canteen premises are tidy 3.7831 1.41463 166 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Belongings are secure at 

UUM 
21.3614 17.990 .262 .489 

Classroom are comfortable 21.1747 18.666 .269 .485 

Public area are secure 21.1506 17.789 .380 .433 

Public area are comfortable 21.3012 18.078 .290 .474 

Sign locating are enough in 

UUM 
21.9277 19.619 .153 .542 

Canteen premises are tidy 22.0000 18.364 .319 .462 

 

 

Scale Statistics 

Mean Variance Std. Deviation N of Items 

25.7831 24.231 4.92255 6 

 
 

 

 

 



Reliability 
 

 
Scale: ALL VARIABLES 
 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 166 92.7 

Excluded
a
 13 7.3 

Total 179 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.542 5 

 

 

Item Statistics 

 Mean Std. Deviation N 

Belongings are secure at 

UUM 
4.4217 1.62272 166 

Classroom are comfortable 4.6084 1.46794 166 

Public area are secure 4.6325 1.39823 166 

Public area are comfortable 4.4819 1.53632 166 

Canteen premises are tidy 3.7831 1.41463 166 

 

 

 

 

 

 

 

 



Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Belongings are secure at 

UUM 
17.5060 13.100 .331 .471 

Classroom are comfortable 17.3193 13.443 .374 .446 

Public area are secure 17.2952 12.634 .506 .368 

Public area are comfortable 17.4458 15.400 .154 .576 

Canteen premises are tidy 18.1446 15.385 .201 .544 

 

 

Scale Statistics 

Mean Variance Std. Deviation N of Items 

21.9277 19.619 4.42933 5 

 

 

 
Reliability 
 
Scale: ALL VARIABLES 
 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 166 92.7 

Excluded
a
 13 7.3 

Total 179 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.576 4 

 

 



Item Statistics 

 Mean Std. Deviation N 

Belongings are secure at 

UUM 
4.4217 1.62272 166 

Classroom are comfortable 4.6084 1.46794 166 

Public area are secure 4.6325 1.39823 166 

Canteen premises are tidy 3.7831 1.41463 166 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Belongings are secure at 

UUM 
13.0241 8.424 .461 .412 

Classroom are comfortable 12.8373 9.276 .444 .434 

Public area are secure 12.8133 8.298 .639 .273 

Canteen premises are tidy 13.6627 13.546 -.014 .753 

 

 

Scale Statistics 

Mean Variance Std. Deviation N of Items 

17.4458 15.400 3.92429 4 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Reliability 
 
Scale: ALL VARIABLES 
 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 166 92.7 

Excluded
a
 13 7.3 

Total 179 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.753 3 

 

 

Item Statistics 

 Mean Std. Deviation N 

Belongings are secure at 

UUM 
4.4217 1.62272 166 

Classroom are comfortable 4.6084 1.46794 166 

Public area are secure 4.6325 1.39823 166 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Belongings are secure at 

UUM 
9.2410 6.293 .567 .694 

Classroom are comfortable 9.0542 7.276 .520 .739 

Public area are secure 9.0301 6.720 .672 .575 

 



 

Scale Statistics 

Mean Variance Std. Deviation N of Items 

13.6627 13.546 3.68050 3 

 
Reliability 
 
Scale: ALL VARIABLES 
 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 166 92.7 

Excluded
a
 13 7.3 

Total 179 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.753 6 

 

 

Item Statistics 

 Mean Std. Deviation N 

Malaysia's people are 

friendly 
4.0361 1.72641 166 

Malaysia's people are 

passion 
3.7771 1.60067 166 

Malaysia's food are delicious 3.0843 1.53113 166 

Malaysia's food similar own 

country's taste 
2.3193 1.50570 166 

Weather is Fine in Malaysia 3.9036 1.62268 166 

love Malaysia culture 4.2711 1.56631 166 

 

 



Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Malaysia's people are 

friendly 
17.3554 27.467 .576 .692 

Malaysia's people are 

passion 
17.6145 28.857 .550 .701 

Malaysia's food are 

delicious 
18.3072 28.299 .628 .680 

Malaysia's food similar own 

country's taste 
19.0723 32.916 .329 .757 

Weather is Fine in Malaysia 17.4880 31.500 .370 .750 

love Malaysia culture 17.1205 29.682 .512 .711 

 

 

Scale Statistics 

Mean Variance Std. Deviation N of Items 

21.3916 40.870 6.39296 6 

 

 

 

 
Reliability 
 
Scale: ALL VARIABLES 
 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 166 92.7 

Excluded
a
 13 7.3 

Total 179 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

 



Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.841 3 

 

 

Item Statistics 

 Mean Std. Deviation N 

UUM has good reputation 4.4880 1.45951 166 

Have enough information for 

UUM 
4.0422 1.47444 166 

Improve working capability 

in international working 

environment 

4.2651 1.51825 166 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

UUM has good reputation 8.3072 7.305 .710 .774 

Have enough information for 

UUM 
8.7530 7.460 .671 .811 

Improve working capability 

in international working 

environment 

8.5301 6.881 .735 .749 

 

 

Scale Statistics 

Mean Variance Std. Deviation N of Items 

12.7952 15.037 3.87770 3 

 

 

 

 

 

 

 



 
Reliability 
 

 
Scale: ALL VARIABLES 
 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 166 92.7 

Excluded
a
 13 7.3 

Total 179 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.893 7 

 

 

Item Statistics 

 Mean Std. Deviation N 

Opportunities participate in 

international activities 
3.6807 1.62570 166 

Well communicate with UUM 

admin 
3.6627 1.53960 166 

Complete information 

system in UUM 
3.4880 1.46779 166 

Orientation program is 

useful 
3.9398 1.57133 166 

Teaching staff are 

welcoming 
4.4096 1.46089 166 

Satisfied counseling service 3.5843 1.46953 166 

Staff are helpful 4.0181 1.58964 166 

 

 



 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Opportunities participate in 

international activities 
23.1024 51.717 .672 .879 

Well communicate with 

UUM admin 
23.1205 53.125 .650 .882 

Complete information 

system in UUM 
23.2952 51.991 .753 .870 

Orientation program is 

useful 
22.8434 53.309 .623 .885 

Teaching staff are 

welcoming 
22.3735 51.835 .766 .868 

Satisfied counseling service 23.1988 52.184 .741 .871 

Staff are helpful 22.7651 52.666 .645 .883 

 

 

Scale Statistics 

Mean Variance Std. Deviation N of Items 

26.7831 70.074 8.37102 7 

 

 

 

 
Reliability 
 
Scale: ALL VARIABLES 
 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 166 92.7 

Excluded
a
 13 7.3 

Total 179 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 



 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.924 10 

 

 

Item Statistics 

 Mean Std. Deviation N 

Necessary Equipment for 

studies is enough 
4.3855 1.47571 166 

Tool and Equipment work 

properly 
4.3072 1.45505 166 

Teaching Aids are available 

as planned 
4.1988 1.42370 166 

Can get help in the use of 

equipment 
3.9036 1.48622 166 

Opportunities to use IT at 

UUM is satisfied 
4.0843 1.58558 166 

Computer and network 

function well 
3.4940 1.54428 166 

Receive help in problem 

related to information 

system 

3.6928 1.46749 166 

Well classroom arrangement 4.3193 1.38406 166 

Easy access to system and 

machine in library 
4.7892 1.29713 166 

can get help when using the 

library service 
4.7711 1.34232 166 

    

 

 

 

 

 

 

 

 

 



Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Necessary Equipment for 

studies is enough 
37.5602 99.812 .763 .913 

Tool and Equipment work 

properly 
37.6386 100.075 .766 .913 

Teaching Aids are available 

as planned 
37.7470 101.802 .719 .916 

Can get help in the use of 

equipment 
38.0422 98.816 .794 .911 

Opportunities to use IT at 

UUM is satisfied 
37.8614 98.993 .728 .915 

Computer and network 

function well 
38.4518 104.686 .551 .925 

Receive help in problem 

related to information 

system 

38.2530 101.584 .701 .916 

Well classroom arrangement 37.6265 100.696 .788 .912 

Easy access to system and 

machine in library 
37.1566 105.381 .654 .919 

can get help when using the 

library service 
37.1747 105.042 .641 .920 

 

 

Scale Statistics 

Mean Variance Std. Deviation N of Items 

41.9458 124.488 11.15742 10 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 



Reliability 
 
Scale: ALL VARIABLES 
 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 166 92.7 

Excluded
a
 13 7.3 

Total 179 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.782 18 

 

Item Statistics 

 Mean Std. Deviation N 

Have Opportunity to get 

guidance for my learning 

difficulties 

4.2048 3.41391 166 

Get sufficient information 

related to studies 
3.9759 1.31634 166 

Achieve the objective i set 

for my learning 
3.8735 1.41495 166 

Teaching group sizes are 

enough for learning. 
4.1687 1.39540 166 

Various teaching method 

have been used 
4.0301 1.47884 166 

receive sufficient feedback 

on my studies 
3.9096 1.34760 166 

have opportunity to give 

lecture feedback on courses 
3.9880 1.47705 166 

Interest in study foreign 

language and cultures has 

grown 

4.0422 1.49079 166 



Assessment criteria of 

courses have explain at the 

begining of course 

4.2470 1.45825 166 

Book suply in library is 

sufficient 
4.5241 1.33349 166 

Range of professional 

jpurnal is sufficient 
4.2771 1.42543 166 

Library open hour suits me 4.6928 1.34239 166 

Lecturer professional skills 

were up to date 
4.2169 1.49381 166 

Work during lesson and 

workshop was efficient 
4.0542 1.35403 166 

Enough supportive feedback 

from the lecturer 
4.1506 1.40828 166 

Group work session help my 

learning 
4.0241 1.52535 166 

Lecturer accessed students 

equally 
4.0542 1.57348 166 

Lecturer were competent on 

the topic 
4.5301 1.95301 166 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Have Opportunity to get 

guidance for my learning 

difficulties 

70.7590 156.790 .183 .815 

Get sufficient information 

related to studies 
70.9880 162.897 .580 .760 

Achieve the objective i set 

for my learning 
71.0904 161.283 .580 .759 

Teaching group sizes are 

enough for learning. 
70.7952 166.515 .435 .768 

Various teaching method 

have been used 
70.9337 165.577 .430 .768 

receive sufficient feedback 

on my studies 
71.0542 165.203 .494 .765 

have opportunity to give 

lecture feedback on courses 
70.9759 165.066 .445 .767 



Interest in study foreign 

language and cultures has 

grown 

70.9217 166.242 .407 .769 

Assessment criteria of 

courses have explain at the 

begining of course 

70.7169 164.774 .460 .766 

Book suply in library is 

sufficient 
70.4398 170.793 .331 .774 

Range of professional 

jpurnal is sufficient 
70.6867 169.659 .335 .774 

Library open hour suits me 70.2711 174.126 .231 .780 

Lecturer professional skills 

were up to date 
70.7470 169.148 .328 .774 

Work during lesson and 

workshop was efficient 
70.9096 167.161 .432 .768 

Enough supportive feedback 

from the lecturer 
70.8133 167.135 .412 .769 

Group work session help my 

learning 
70.9398 170.093 .294 .776 

Lecturer accessed students 

equally 
70.9096 163.610 .448 .766 

Lecturer were competent on 

the topic 
70.4337 167.993 .243 .782 

 

 

Scale Statistics 

Mean Variance Std. Deviation N of Items 

74.9639 184.120 13.56908 18 

 

 

 

 

 

 

 

 

 

 

 



 
Reliability 
 
Scale: ALL VARIABLES 
 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 166 92.7 

Excluded
a
 13 7.3 

Total 179 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.172 4 

 

 

Item Statistics 

 Mean Std. Deviation N 

The main source of income 1.8494 .98237 166 

Monthly living cost (Except 

tuition fee) 
3.2711 1.04098 166 

Did part time job important 

to solve financial problem 
1.3554 .48009 166 

Do you work in campus as 

teaching assistant or 

research assistant 

1.9518 .21482 166 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

The main source of income 6.5783 1.385 .139 .026 



Monthly living cost (Except 

tuition fee) 
5.1566 1.236 .152 -.007

a
 

Did part time job important 

to solve financial problem 
7.0723 2.431 .006 .207 

Do you work in campus as 

teaching assistant or 

research assistant 

6.4759 2.615 .014 .192 

 

a. The value is negative due to a negative average covariance among items. This violates reliability 

model assumptions. You may want to check item codings. 

 

 

Scale Statistics 

Mean Variance Std. Deviation N of Items 

8.4277 2.671 1.63417 4 

 
Reliability 
 
Scale: ALL VARIABLES 
 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 166 92.7 

Excluded
a
 13 7.3 

Total 179 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.192 3 

 

 

 

 



Item Statistics 

 Mean Std. Deviation N 

The main source of income 1.8494 .98237 166 

Monthly living cost (Except 

tuition fee) 
3.2711 1.04098 166 

Did part time job important 

to solve financial problem 
1.3554 .48009 166 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

The main source of income 4.6265 1.314 .149 .000 

Monthly living cost (Except 

tuition fee) 
3.2048 1.182 .154 -.023

a
 

Did part time job important 

to solve financial problem 
5.1205 2.398 -.009 .291 

 

a. The value is negative due to a negative average covariance among items. This violates reliability 

model assumptions. You may want to check item codings. 

 

 

Scale Statistics 

Mean Variance Std. Deviation N of Items 

6.4759 2.615 1.61696 3 

 

 
Reliability 
 
Scale: ALL VARIABLES 
 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 166 92.7 

Excluded
a
 13 7.3 

Total 179 100.0 

 



a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.291 2 

 

 

Item Statistics 

 Mean Std. Deviation N 

The main source of income 1.8494 .98237 166 

Monthly living cost (Except 

tuition fee) 
3.2711 1.04098 166 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

The main source of income 3.2711 1.084 .171 . 

Monthly living cost (Except 

tuition fee) 
1.8494 .965 .171 . 

 

 

Scale Statistics 

Mean Variance Std. Deviation N of Items 

5.1205 2.398 1.54839 2 

 
COMPUTE SAFETY=(Safety_1 + Safety_2 + Safety_3) / 3. 

EXECUTE. 

REGRESSION 

  /DESCRIPTIVES MEAN STDDEV CORR SIG N 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Satisfaction 

  /METHOD=ENTER ACCOMMODATION 

  /METHOD=ENTER CULTURE 

  /METHOD=ENTER IMAGE 

  /METHOD=ENTER SOCIAL 



  /METHOD=ENTER TECHNOLOGY 

  /METHOD=ENTER EDUCATION 

  /METHOD=ENTER SAFETY. 

 

 

 

 
 

 
 

[DataSet1] C:\Users\SONY\Desktop\spss 1.sav 

 

 

 

 

 
 

 

 
 

a. Dependent Variable: Overall satisfaction 

b. All requested variables entered. 

 

 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .033
a
 .001 -.005 1.25973 

2 .121
b
 .015 .003 1.25492 

3 .237
c
 .056 .038 1.23217 

4 .238
d
 .057 .033 1.23554 

5 .280
e
 .079 .050 1.22489 

6 .281
f
 .079 .044 1.22863 

7 .304
g
 .093 .052 1.22325 

 

a. Predictors: (Constant), ACCOMMODATION 

b. Predictors: (Constant), ACCOMMODATION, CULTURE 

c. Predictors: (Constant), ACCOMMODATION, CULTURE, IMAGE 

d. Predictors: (Constant), ACCOMMODATION, CULTURE, IMAGE, 

SOCIAL 

e. Predictors: (Constant), ACCOMMODATION, CULTURE, IMAGE, 

SOCIAL, TECHNOLOGY 



f. Predictors: (Constant), ACCOMMODATION, CULTURE, IMAGE, 

SOCIAL, TECHNOLOGY, EDUCATION 

g. Predictors: (Constant), ACCOMMODATION, CULTURE, IMAGE, 

SOCIAL, TECHNOLOGY, EDUCATION, SAFETY 

 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression .282 1 .282 .178 .674
b
 

Residual 260.254 164 1.587   

Total 260.536 165    

2 

Regression 3.838 2 1.919 1.219 .298
c
 

Residual 256.698 163 1.575   

Total 260.536 165    

3 

Regression 14.579 3 4.860 3.201 .025
d
 

Residual 245.957 162 1.518   

Total 260.536 165    

4 

Regression 14.760 4 3.690 2.417 .051
e
 

Residual 245.777 161 1.527   

Total 260.536 165    

5 

Regression 20.480 5 4.096 2.730 .021
f
 

Residual 240.056 160 1.500   

Total 260.536 165    

6 

Regression 20.521 6 3.420 2.266 .040
g
 

Residual 240.015 159 1.510   

Total 260.536 165    

7 

Regression 24.113 7 3.445 2.302 .029
h
 

Residual 236.423 158 1.496   

Total 260.536 165    

 

a. Dependent Variable: Overall satisfaction 

b. Predictors: (Constant), ACCOMMODATION 

c. Predictors: (Constant), ACCOMMODATION, CULTURE 

d. Predictors: (Constant), ACCOMMODATION, CULTURE, IMAGE 

e. Predictors: (Constant), ACCOMMODATION, CULTURE, IMAGE, SOCIAL 

f. Predictors: (Constant), ACCOMMODATION, CULTURE, IMAGE, SOCIAL, TECHNOLOGY 

g. Predictors: (Constant), ACCOMMODATION, CULTURE, IMAGE, SOCIAL, TECHNOLOGY, 

EDUCATION 

h. Predictors: (Constant), ACCOMMODATION, CULTURE, IMAGE, SOCIAL, TECHNOLOGY, 

EDUCATION, SAFETY 

 



 

Coefficients
a
 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 
(Constant) 4.604 .258  17.854 .000 

ACCOMMODATION .029 .068 .033 .422 .674 

2 

(Constant) 4.116 .414  9.934 .000 

ACCOMMODATION .028 .068 .032 .412 .681 

CULTURE .138 .092 .117 1.503 .135 

3 

(Constant) 3.649 .443  8.235 .000 

ACCOMMODATION .039 .067 .045 .590 .556 

CULTURE -.033 .111 -.028 -.296 .767 

IMAGE .243 .091 .250 2.660 .009 

4 

(Constant) 3.619 .452  7.999 .000 

ACCOMMODATION .042 .067 .049 .631 .529 

CULTURE -.045 .117 -.038 -.389 .698 

IMAGE .216 .119 .223 1.821 .070 

SOCIAL .046 .133 .043 .344 .731 

5 

(Constant) 3.286 .480  6.845 .000 

ACCOMMODATION .039 .067 .045 .586 .559 

CULTURE -.060 .116 -.051 -.516 .607 

IMAGE .165 .121 .169 1.364 .174 

SOCIAL -.041 .139 -.039 -.295 .768 

TECHNOLOGY .226 .116 .201 1.953 .053 

6 

(Constant) 3.233 .577  5.600 .000 

ACCOMMODATION .035 .072 .040 .490 .625 

CULTURE -.061 .116 -.051 -.521 .603 

IMAGE .164 .121 .169 1.354 .178 

SOCIAL -.043 .140 -.041 -.310 .757 

TECHNOLOGY .220 .122 .195 1.805 .073 

EDUCATION .026 .156 .016 .165 .869 

7 

(Constant) 2.923 .609  4.802 .000 

ACCOMMODATION -.018 .079 -.021 -.229 .819 

CULTURE -.080 .117 -.068 -.685 .494 

IMAGE .193 .122 .198 1.578 .117 

SOCIAL -.034 .139 -.032 -.244 .808 

TECHNOLOGY .230 .122 .204 1.894 .060 

EDUCATION -.051 .163 -.030 -.311 .756 

 

Coefficients
a
 



Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

7 SAFETY .150 .097 .147 1.549 .123 

 

a. Dependent Variable: Overall satisfaction 

 

 

Excluded Variables
a
 

Model Beta In t Sig. Partial 

Correlation 

Collinearity 

Statistics 

Tolerance 

1 

CULTURE .117
b
 1.503 .135 .117 1.000 

IMAGE .233
b
 3.063 .003 .233 .998 

SOCIAL .191
b
 2.473 .014 .190 .987 

TECHNOLOGY .256
b
 3.381 .001 .256 .998 

EDUCATION .154
b
 1.914 .057 .148 .925 

SAFETY .107
b
 1.170 .244 .091 .728 

2 

IMAGE .250
c
 2.660 .009 .205 .662 

SOCIAL .190
c
 1.945 .053 .151 .621 

TECHNOLOGY .257
c
 2.998 .003 .229 .784 

EDUCATION .128
c
 1.496 .137 .117 .823 

SAFETY .102
c
 1.122 .264 .088 .727 

3 

SOCIAL .043
d
 .344 .731 .027 .368 

TECHNOLOGY .191
d
 1.967 .051 .153 .606 

EDUCATION .070
d
 .800 .425 .063 .757 

SAFETY .145
d
 1.606 .110 .126 .707 

4 

TECHNOLOGY .201
e
 1.953 .053 .153 .544 

EDUCATION .067
e
 .743 .459 .059 .726 

SAFETY .145
e
 1.600 .112 .125 .707 

5 
EDUCATION .016

f
 .165 .869 .013 .659 

SAFETY .138
f
 1.531 .128 .121 .706 

6 SAFETY .147
g
 1.549 .123 .122 .641 

 

a. Dependent Variable: Overall satisfaction 

b. Predictors in the Model: (Constant), ACCOMMODATION 

c. Predictors in the Model: (Constant), ACCOMMODATION, CULTURE 

d. Predictors in the Model: (Constant), ACCOMMODATION, CULTURE, IMAGE 

e. Predictors in the Model: (Constant), ACCOMMODATION, CULTURE, IMAGE, SOCIAL 

f. Predictors in the Model: (Constant), ACCOMMODATION, CULTURE, IMAGE, SOCIAL, 

TECHNOLOGY 



g. Predictors in the Model: (Constant), ACCOMMODATION, CULTURE, IMAGE, SOCIAL, 

TECHNOLOGY, EDUCATION 

 
REGRESSION 

  /DESCRIPTIVES MEAN STDDEV CORR SIG N 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Satisfaction 

  /METHOD=ENTER ACCOMMODATION CULTURE IMAGE SOCIAL TECHNOLOGY EDUCATION 

SAFETY. 

 

 

 

 
Regression 
 

 

 

Notes 

Output Created 09-JUN-2014 14:51:06 

Comments  

Input 

Data 
C:\Users\SONY\Desktop\sps

s 1.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 
179 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics are based on 

cases with no missing values 

for any variable used. 



Syntax 

REGRESSION 

  /DESCRIPTIVES MEAN 

STDDEV CORR SIG N 

  /MISSING LISTWISE 

  /STATISTICS COEFF 

OUTS R ANOVA 

  /CRITERIA=PIN(.05) 

POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Satisfaction 

  /METHOD=ENTER 

ACCOMMODATION 

CULTURE IMAGE SOCIAL 

TECHNOLOGY 

EDUCATION SAFETY. 

Resources 

Processor Time 00:00:00.05 

Elapsed Time 00:00:00.06 

Memory Required 4740 bytes 

Additional Memory Required 

for Residual Plots 
0 bytes 

 
 

[DataSet1] C:\Users\SONY\Desktop\spss 1.sav 

 

 

 

Descriptive Statistics 

 Mean Std. Deviation N 

Overall satisfaction 4.7048 1.25659 166 

ACCOMMODATION 3.5141 1.44418 166 

CULTURE 3.5653 1.06549 166 

IMAGE 4.2651 1.29257 166 

SOCIAL 3.8262 1.19586 166 

TECHNOLOGY 4.1946 1.11574 166 

EDUCATION 4.1647 .75384 166 

SAFETY 4.5542 1.22683 166 

 

 

Correlations 

 Overall 

satisfaction 

ACCOMMODAT

ION 

CULTURE IMAGE 

Pearson Correlation Overall satisfaction 1.000 .033 .117 .231 



ACCOMMODATION .033 1.000 .008 -.048 

CULTURE .117 .008 1.000 .579 

IMAGE .231 -.048 .579 1.000 

SOCIAL .185 -.113 .604 .766 

TECHNOLOGY .254 -.040 .462 .613 

EDUCATION .152 .273 .322 .380 

SAFETY .095 .522 .034 -.121 

Sig. (1-tailed) 

Overall satisfaction . .337 .067 .001 

ACCOMMODATION .337 . .460 .269 

CULTURE .067 .460 . .000 

IMAGE .001 .269 .000 . 

SOCIAL .008 .074 .000 .000 

TECHNOLOGY .000 .307 .000 .000 

EDUCATION .026 .000 .000 .000 

SAFETY .112 .000 .332 .060 

N 

Overall satisfaction 166 166 166 166 

ACCOMMODATION 166 166 166 166 

CULTURE 166 166 166 166 

IMAGE 166 166 166 166 

SOCIAL 166 166 166 166 

TECHNOLOGY 166 166 166 166 

EDUCATION 166 166 166 166 

SAFETY 166 166 166 166 

 

Correlations 

 SOCIAL TECHNOLOGY EDUCATION SAFETY 

Pearson Correlation 

Overall satisfaction .185 .254 .152 .095 

ACCOMMODATION -.113 -.040 .273 .522 

CULTURE .604 .462 .322 .034 

IMAGE .766 .613 .380 -.121 

SOCIAL 1.000 .648 .399 -.109 

TECHNOLOGY .648 1.000 .480 -.039 

EDUCATION .399 .480 1.000 .333 

SAFETY -.109 -.039 .333 1.000 

Sig. (1-tailed) 

Overall satisfaction .008 .000 .026 .112 

ACCOMMODATION .074 .307 .000 .000 

CULTURE .000 .000 .000 .332 

IMAGE .000 .000 .000 .060 

SOCIAL . .000 .000 .081 

TECHNOLOGY .000 . .000 .311 



EDUCATION .000 .000 . .000 

SAFETY .081 .311 .000 . 

N 

Overall satisfaction 166 166 166 166 

ACCOMMODATION 166 166 166 166 

CULTURE 166 166 166 166 

IMAGE 166 166 166 166 

SOCIAL 166 166 166 166 

TECHNOLOGY 166 166 166 166 

EDUCATION 166 166 166 166 

SAFETY 166 166 166 166 

 

 

Variables Entered/Removed
a
 

Model Variables 

Entered 

Variables 

Removed 

Method 

1 

SAFETY, 

CULTURE, 

EDUCATION, 

ACCOMMODAT

ION, 

TECHNOLOGY, 

IMAGE, 

SOCIAL
b
 

. Enter 

 

a. Dependent Variable: Overall satisfaction 

b. All requested variables entered. 

 

 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .304
a
 .093 .052 1.22325 

 

a. Predictors: (Constant), SAFETY, CULTURE, EDUCATION, 

ACCOMMODATION, TECHNOLOGY, IMAGE, SOCIAL 

 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 24.113 7 3.445 2.302 .029
b
 



Residual 236.423 158 1.496   

Total 260.536 165    

 

a. Dependent Variable: Overall satisfaction 

b. Predictors: (Constant), SAFETY, CULTURE, EDUCATION, ACCOMMODATION, 

TECHNOLOGY, IMAGE, SOCIAL 

 

 

Coefficients
a
 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) 2.923 .609  4.802 .000 

ACCOMMODATION -.018 .079 -.021 -.229 .819 

CULTURE -.080 .117 -.068 -.685 .494 

IMAGE .193 .122 .198 1.578 .117 

SOCIAL -.034 .139 -.032 -.244 .808 

TECHNOLOGY .230 .122 .204 1.894 .060 

EDUCATION -.051 .163 -.030 -.311 .756 

SAFETY .150 .097 .147 1.549 .123 

 

a. Dependent Variable: Overall satisfaction 

 



GET 

  FILE='C:\Users\SONY\Desktop\spss 1.sav'. 

DATASET NAME DataSet1 WINDOW=FRONT. 

COMPUTE SAFETY=(Safety_1 +  Safety_2 +  Safety_3 + Safety_4 + Safety_5 + Safety_6 

+ Safety_7)/7. 

EXECUTE. 

COMPUTE CULTURE=(Culture_1 + Culture_2 + Culture_3 + Culture_4 + Culture_5 + 

Culture_6) / 6. 

EXECUTE. 

COMPUTE IMAGE=(Image_1 + Image_2 + Image_3)/3. 

EXECUTE. 

COMPUTE SOCIAL=(Social_1 + Social_2 + Social_3 + Social_4 + Social_5 + Social_6 

+ Social_7)/7. 

EXECUTE. 

COMPUTE TECHNOLOGY=(Tech_1 + Tech_2 + Tech_3 + Tech_4 + Tech_5 + Tech_6 + Tech_7 

+ Tech_8 + Tech_9 + Tech_10)/10. 

EXECUTE. 

COMPUTE EDUCATION=(Edu_1 + Edu_2 + Edu_3 + Edu_4 + Edu_5 + Edu_6 + Edu_7 + Edu_8 

+ Edu_9 + Edu_10 + Edu_11 + Edu_12 + Edu_13 + Edu_14 + Edu_15 + Edu_16 + Edu_17 

+ Edu_18)/18. 

EXECUTE. 

REGRESSION 

  /DESCRIPTIVES MEAN STDDEV CORR SIG N 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Satisfaction 

  /METHOD=ENTER ACCOMMODATION 

  /METHOD=ENTER SAFETY 

  /METHOD=ENTER CULTURE 

  /METHOD=ENTER IMAGE 

  /METHOD=ENTER SOCIAL 

  /METHOD=ENTER TECHNOLOGY 

  /METHOD=ENTER EDUCATION. 

 

 

 

 
Regression 
 

 

 

Notes 

Output Created 09-JUN-2014 14:20:32 

Comments  

Input 

Data 
C:\Users\SONY\Desktop\sps

s 1.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 



N of Rows in Working Data 

File 
179 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics are based on 

cases with no missing values 

for any variable used. 

Syntax 

REGRESSION 

  /DESCRIPTIVES MEAN 

STDDEV CORR SIG N 

  /MISSING LISTWISE 

  /STATISTICS COEFF 

OUTS R ANOVA 

  /CRITERIA=PIN(.05) 

POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Satisfaction 

  /METHOD=ENTER 

ACCOMMODATION 

  /METHOD=ENTER 

SAFETY 

  /METHOD=ENTER 

CULTURE 

  /METHOD=ENTER 

IMAGE 

  /METHOD=ENTER 

SOCIAL 

  /METHOD=ENTER 

TECHNOLOGY 

  /METHOD=ENTER 

EDUCATION. 

Resources 
Processor Time 00:00:00.05 

Elapsed Time 00:00:00.09 

 

Notes 

Resources Memory Required 5100 bytes 

Additional Memory Required 

for Residual Plots 
0 bytes 

 
 

[DataSet1] C:\Users\SONY\Desktop\spss 1.sav 

 

 



 

Descriptive Statistics 

 Mean Std. Deviation N 

Overall satisfaction 4.7048 1.25659 166 

ACCOMMODATION 3.5141 1.44418 166 

SAFETY 4.3391 1.07854 166 

CULTURE 3.5653 1.06549 166 

IMAGE 4.2651 1.29257 166 

SOCIAL 3.8262 1.19586 166 

TECHNOLOGY 4.1946 1.11574 166 

EDUCATION 4.1647 .75384 166 

 

 

Correlations 

 Overall 

satisfaction 

ACCOMMODAT

ION 

SAFETY CULTURE 

Pearson Correlation 

Overall satisfaction 1.000 .033 .211 .117 

ACCOMMODATION .033 1.000 .181 .008 

SAFETY .211 .181 1.000 .319 

CULTURE .117 .008 .319 1.000 

IMAGE .231 -.048 .377 .579 

SOCIAL .185 -.113 .407 .604 

TECHNOLOGY .254 -.040 .408 .462 

EDUCATION .152 .273 .398 .322 

Sig. (1-tailed) 

Overall satisfaction . .337 .003 .067 

ACCOMMODATION .337 . .010 .460 

SAFETY .003 .010 . .000 

CULTURE .067 .460 .000 . 

IMAGE .001 .269 .000 .000 

SOCIAL .008 .074 .000 .000 

TECHNOLOGY .000 .307 .000 .000 

EDUCATION .026 .000 .000 .000 

N 

Overall satisfaction 166 166 166 166 

ACCOMMODATION 166 166 166 166 

SAFETY 166 166 166 166 

CULTURE 166 166 166 166 

IMAGE 166 166 166 166 

SOCIAL 166 166 166 166 

TECHNOLOGY 166 166 166 166 

EDUCATION 166 166 166 166 



 

Correlations 

 IMAGE SOCIAL TECHNOLOGY EDUCATION 

Pearson Correlation 

Overall satisfaction .231 .185 .254 .152 

ACCOMMODATION -.048 -.113 -.040 .273 

SAFETY .377 .407 .408 .398 

CULTURE .579 .604 .462 .322 

IMAGE 1.000 .766 .613 .380 

SOCIAL .766 1.000 .648 .399 

TECHNOLOGY .613 .648 1.000 .480 

EDUCATION .380 .399 .480 1.000 

Sig. (1-tailed) 

Overall satisfaction .001 .008 .000 .026 

ACCOMMODATION .269 .074 .307 .000 

SAFETY .000 .000 .000 .000 

CULTURE .000 .000 .000 .000 

IMAGE . .000 .000 .000 

SOCIAL .000 . .000 .000 

TECHNOLOGY .000 .000 . .000 

EDUCATION .000 .000 .000 . 

N 

Overall satisfaction 166 166 166 166 

ACCOMMODATION 166 166 166 166 

SAFETY 166 166 166 166 

CULTURE 166 166 166 166 

IMAGE 166 166 166 166 

SOCIAL 166 166 166 166 

TECHNOLOGY 166 166 166 166 

EDUCATION 166 166 166 166 

 

 

Variables Entered/Removed
a
 

Model Variables 

Entered 

Variables 

Removed 

Method 

1 
ACCOMMODAT

ION
b
 

. Enter 

2 SAFETY
b
 . Enter 

3 CULTURE
b
 . Enter 

4 IMAGE
b
 . Enter 

5 SOCIAL
b
 . Enter 

6 TECHNOLOGY
b
 . Enter 

7 EDUCATION
b
 . Enter 

 



a. Dependent Variable: Overall satisfaction 

b. All requested variables entered. 

 

 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .033
a
 .001 -.005 1.25973 

2 .211
b
 .045 .033 1.23579 

3 .217
c
 .047 .030 1.23782 

4 .270
d
 .073 .050 1.22468 

5 .270
e
 .073 .044 1.22850 

6 .299
f
 .089 .055 1.22162 

7 .299
g
 .089 .049 1.22547 

 

a. Predictors: (Constant), ACCOMMODATION 

b. Predictors: (Constant), ACCOMMODATION, SAFETY 

c. Predictors: (Constant), ACCOMMODATION, SAFETY, CULTURE 

d. Predictors: (Constant), ACCOMMODATION, SAFETY, CULTURE, 

IMAGE 

e. Predictors: (Constant), ACCOMMODATION, SAFETY, CULTURE, 

IMAGE, SOCIAL 

f. Predictors: (Constant), ACCOMMODATION, SAFETY, CULTURE, 

IMAGE, SOCIAL, TECHNOLOGY 

g. Predictors: (Constant), ACCOMMODATION, SAFETY, CULTURE, 

IMAGE, SOCIAL, TECHNOLOGY, EDUCATION 

 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression .282 1 .282 .178 .674
b
 

Residual 260.254 164 1.587   

Total 260.536 165    

2 

Regression 11.608 2 5.804 3.800 .024
c
 

Residual 248.928 163 1.527   

Total 260.536 165    

3 

Regression 12.319 3 4.106 2.680 .049
d
 

Residual 248.217 162 1.532   

Total 260.536 165    

4 

Regression 19.062 4 4.765 3.177 .015
e
 

Residual 241.475 161 1.500   

Total 260.536 165    



5 

Regression 19.062 5 3.812 2.526 .031
f
 

Residual 241.475 160 1.509   

Total 260.536 165    

6 

Regression 23.251 6 3.875 2.597 .020
g
 

Residual 237.285 159 1.492   

Total 260.536 165    

7 

Regression 23.255 7 3.322 2.212 .036
h
 

Residual 237.281 158 1.502   

Total 260.536 165    

 

a. Dependent Variable: Overall satisfaction 

b. Predictors: (Constant), ACCOMMODATION 

c. Predictors: (Constant), ACCOMMODATION, SAFETY 

d. Predictors: (Constant), ACCOMMODATION, SAFETY, CULTURE 

e. Predictors: (Constant), ACCOMMODATION, SAFETY, CULTURE, IMAGE 

f. Predictors: (Constant), ACCOMMODATION, SAFETY, CULTURE, IMAGE, SOCIAL 

g. Predictors: (Constant), ACCOMMODATION, SAFETY, CULTURE, IMAGE, SOCIAL, 

TECHNOLOGY 

h. Predictors: (Constant), ACCOMMODATION, SAFETY, CULTURE, IMAGE, SOCIAL, 

TECHNOLOGY, EDUCATION 

 

 

Coefficients
a
 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 
(Constant) 4.604 .258  17.854 .000 

ACCOMMODATION .029 .068 .033 .422 .674 

2 

(Constant) 3.650 .432  8.444 .000 

ACCOMMODATION -.005 .068 -.005 -.070 .944 

SAFETY .247 .091 .212 2.723 .007 

3 

(Constant) 3.501 .485  7.215 .000 

ACCOMMODATION -.002 .068 -.003 -.033 .974 

SAFETY .226 .096 .194 2.353 .020 

CULTURE .065 .096 .055 .682 .496 

4 

(Constant) 3.268 .492  6.637 .000 

ACCOMMODATION .015 .068 .017 .215 .830 

SAFETY .170 .099 .146 1.729 .086 

CULTURE -.057 .111 -.048 -.516 .607 

IMAGE .199 .094 .205 2.120 .036 

5 
(Constant) 3.268 .496  6.594 .000 

ACCOMMODATION .014 .069 .017 .210 .834 



SAFETY .170 .101 .146 1.688 .093 

CULTURE -.057 .116 -.048 -.490 .625 

IMAGE .200 .119 .206 1.684 .094 

SOCIAL -.001 .135 -.001 -.006 .995 

6 

(Constant) 3.042 .511  5.954 .000 

ACCOMMODATION .017 .069 .019 .244 .808 

SAFETY .139 .102 .119 1.363 .175 

CULTURE -.067 .116 -.057 -.582 .561 

IMAGE .158 .121 .162 1.309 .192 

SOCIAL -.068 .140 -.064 -.484 .629 

TECHNOLOGY .197 .118 .175 1.676 .096 

7 

(Constant) 3.056 .591  5.175 .000 

ACCOMMODATION .018 .072 .020 .246 .806 

SAFETY .140 .104 .120 1.349 .179 

CULTURE -.067 .116 -.057 -.579 .564 

IMAGE .158 .121 .163 1.306 .194 

SOCIAL -.067 .141 -.064 -.477 .634 

TECHNOLOGY .199 .123 .176 1.618 .108 

 

Coefficients
a
 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

7 EDUCATION -.008 .158 -.005 -.048 .962 

 

a. Dependent Variable: Overall satisfaction 

 

 

Excluded Variables
a
 

Model Beta In t Sig. Partial 

Correlation 

Collinearity 

Statistics 

Tolerance 

1 

SAFETY .212
b
 2.723 .007 .209 .967 

CULTURE .117
b
 1.503 .135 .117 1.000 

IMAGE .233
b
 3.063 .003 .233 .998 

SOCIAL .191
b
 2.473 .014 .190 .987 

TECHNOLOGY .256
b
 3.381 .001 .256 .998 

EDUCATION .154
b
 1.914 .057 .148 .925 

2 

CULTURE .055
c
 .682 .496 .053 .896 

IMAGE .179
c
 2.174 .031 .168 .844 

SOCIAL .123
c
 1.440 .152 .112 .798 

TECHNOLOGY .204
c
 2.454 .015 .189 .820 



EDUCATION .086
c
 1.001 .318 .078 .799 

3 

IMAGE .205
d
 2.120 .036 .165 .615 

SOCIAL .130
d
 1.269 .206 .100 .557 

TECHNOLOGY .213
d
 2.361 .019 .183 .701 

EDUCATION .076
d
 .859 .392 .068 .752 

4 

SOCIAL -.001
e
 -.006 .995 .000 .352 

TECHNOLOGY .160
e
 1.608 .110 .126 .573 

EDUCATION .037
e
 .409 .683 .032 .715 

5 
TECHNOLOGY .175

f
 1.676 .096 .132 .526 

EDUCATION .038
f
 .414 .679 .033 .696 

6 EDUCATION -.005
g
 -.048 .962 -.004 .643 

 

a. Dependent Variable: Overall satisfaction 

b. Predictors in the Model: (Constant), ACCOMMODATION 

c. Predictors in the Model: (Constant), ACCOMMODATION, SAFETY 

d. Predictors in the Model: (Constant), ACCOMMODATION, SAFETY, CULTURE 

e. Predictors in the Model: (Constant), ACCOMMODATION, SAFETY, CULTURE, IMAGE 

f. Predictors in the Model: (Constant), ACCOMMODATION, SAFETY, CULTURE, IMAGE, SOCIAL 

g. Predictors in the Model: (Constant), ACCOMMODATION, SAFETY, CULTURE, IMAGE, SOCIAL, 

TECHNOLOGY 

 




