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ABSTRACT

The purpose of the study is twotold. First, to examine the relationship between organizational
characteristics and entrepreneurial orientation, and second to examine the mediating effect of
knowledge management enabler between organizational characteristics and entrepreneurial
orientation among employees of cement manufacturers in the state of Johor. Fifteen
hypotheses were formulated; that there is significant relationships between organizational
characteristics (work discretion, resource/time availability, management support and
reward/reinforcement) and entreprencurial orientation (innovativeness, risk-taking and pro-
activeness) and knowledge management enabler mediates the relationship between
organizational characteristics and entrepreneurial orientation. The data for the quantitative
study were collected from an online internet-based web survey questionnaire through a
simple random sampling method. The population consisted of all employees who were
working in the three cement manufacturing companies under study. The total number of
respondents was 257 out of 300 employees randomly selected. An overall response rate of
70.4 per cent was obtained. Multiple regression analysis was utilized to analyze the survey
data while ensuring that all the necessary assumptions are met. The results indicated that nine
out of fifteen hypotheses tested were supported. Generally, the study provides empirical
evidence that there is significant relationship between organizational characteristics and
entrepreneurial orientation. Knowledge management enabler was also found to partially
mediate the relationship between organizational characteristics and entrepreneurial
orientation. Theoretical and managerial contributions were discussed as well as study
limitations and suggestions for future research.

Keywords:  entrepreneurial  orientation, organizational characteristics, knowledge
management enabler, cement manufacturers



ABSTRAK

Kajian ini dijalankan berasaskan dua tujuan utama. Pertama untuk mengenalpasti hubungan
antara ciri-ciri organisasi dan orientasi keusahawanan, dan kedua meneliti kesan pengantara
pengurusan pengetahuan antara ciri-ciri organisasi dan orientasi keusahawanan di kalangan
pekerja syarikat pengeluaran simen di negeri Johor. Lima belas hipotesis telah dibentuk; iaitu
terdapat hubungan yang signifikan antara ciri-ciri organisasi (budi bicara kerja, ketersediaan
sumber/masa, sokongan pengurusan dan ganjaran/pengukuhan) dan orientasi keusahawanan
(inovasi, pengambilan risiko dan proaktif) dan pembolehubah pengurusan pengetahuan
menjadi pengantara antara ciri-ciri organisasi dan orientasi keusahawanan. Data untuk kajian
kuantitatif dikumpulkan melalui borang soal selidik yang berasaskan laman web di internet
dengan memilih kaedah persampelan rawak mudah. Populasi kajian terdiri daripada semua
pekerja di tiga syarikat pengeluaran simen. Jumlah responden adalah 257 daripada 300
pekerja yang dipilih secara rawak. Kadar respons keseluruhan sebanyak 70.4 peratus telah
diperolehi. Analisis regresi berganda telah digunakan untuk menganalisis data kajian dengan
memastikan bahawa semua andaian yang perlu telah dipenuhi. Dapatan kajian mendapati
sembilan daripada lima belas hipotesis yang diuji telah disokong. Secara umumnya, kajian ini
memberikan bukti empirikal bahawa terdapat hubungan yang signifikan antara ciri-ciri
organisasi dan orientasi keusahawanan. Pembolehubah pengurusan pengetahuan juga didapati
menjadi pengantara antara ciri-ciri organisasi dan orientasi keusahawanan. Sumbangan kajian
terhadap pengukuhan teori dan bidang pengurusan serta batasan kajian dan kajian masa depan
telah dibincangkan.

Kata Kunci: orientasi keusahawanan, ciri-ciri organisasi. pembolehubah pengurusan
pengetahuan, pengilang-pengilang simen
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CHAPTER ONE

INTRODUCTION

1.1 Background

The economic development of a nation is largely dependent on the contribution of
construction sector (Agapiou, 2002) and the sector has a powerful role to play in generating
the economic growth (Dlamini, 2012). Various scholars (e.g. Bon, 1992; Tan, 2002; Myers,
2008; Jackman, 2010) emphasized that construction sector remain an important sector to
grow economy. The construction growth rate in the developing economies generally outpaces
the gross domestic product growth rate. In addition to this, the construction sector doesn’t
only make extensive contribution to economic development but also connected to other

sectors of economy.

In the building materials industry and construction sector, cement remains a vital component
(Rehda, 2012) to fast growing economies (The Economist, 2013) and is the single most
important and profitable product (Shankar, Agarwal, Goel & Jha, 2011) that facilitates
growth and development of a nation (Vinayagamoorthy, 2012). It is the most preferred
building material that is used in housing, industrial and infrastructural construction (Times of
Oman, 2013). For a substantial period of time, production and consumption of cement was
also used as a measure of national development (Treloar, Owen, & Fay, 2001; Pipilikaki,
Katsioti, & Gallias, 2009). Therefore, the growth of the cement industry has been considered
as the barometer of economic activity in a country (Mirza Rohail, 2008). In addition, it is
undisputable fact that cement industry plays a pivotal role through the residential,

infrastructural and industrial developments that is crucial in speeding up socio-economic



The contents of
the thesis is for
internal user
only



REFERENCES
Abd Aziz, S. & Mahmood, R. (2011). The relationship between business model and

performance of manufacturing small and medium enterprises in Malaysia. African

Journal of Business Management, Vol. 5(22), pp. 8918-8932.

Aber, J.W. (1996). Building a risk management culture. Bankers Magazine, Vol. 179, pp. 3-

6.

Acharya, A. (1999). Indian Cement Industry-Present and the Past. /ndian Cement Review,

Annual, pp. 63-64.

Addicot, R., McGivern, G., & Ferlie, E. (2006). Networks, Organizational Learning and
Knowledge Management: NHS Cancer Networks. Public Money & Management, Vol.

26(2), pp. 87-94.

Adler, P.S. (1999). Building better bureaucracies. Academy of Management Executive, Vol.

13(4), pp. 36-47.

Agapiou, A. (2002). Perceptions of gender roles and attitudes toward work among male and
female operatives in the Scottish construction industry. Construction Management and

Economics, Vol. 20, pp. 697-705.

Ahmed, P.K. (1998). Culture and climate for innovation. European Journal of Innovation

Management, Vol. 1(1), pp. 30-43.

Al-Alawi, A.l. (2005). The practice and challenges of knowledge management in financial

sectors in Bahrain. Asian Journal of Information Systems. Vol. 4(1), pp. 101-107.

242



Alavi, M. & Leidner, D. (2001). Review: Knowledge Management and Knowledge
Management Systems: Conceptual Foundations and Research Issues. MIS Quarterly,

Vol. 25(1), pp. 107-136.

Aldrich, H. & Wiedenmayer, G. (1993). From traits to rates: an ecological perspective on
organizational foundings. Advances in Entrepreneurship, Firm Emergence and Growth,

Vol. 1, pp. 145-95.

Allee, V. (1997). Knowledge evolution: Expanding organizational Intelligence. Boston, MA:

Butterworth-Heinemann.

Allison, P. (1999). Comparing Logit and Probit Coefficients across Groups. Sociological

Methods and Research, Vol. 28(2), pp. 186-208.

Almeida, P. (1996). Knowledge sourcing by foreign mulitinationals: patent citation analysis in

the U.S. semiconductor industry. Strategic Management Journal, Vol. 17, pp. 166-165.

Alpkan, L., Bulut, C., Gunday, G., Ulusoy, G., & Kilic, K. (2010). Organizational Support
for Intrapreneurship and its Interaction with Human Capital to Enhance Innovative

Performance. Management Decision, Vol. 48(5), pp. 732-755.

Alpkan, L., Yilmaz, C., & Kaya, N. (2007). Market Orientation and Planning Flexibility in
SMEs: Performance Implications and an Empirical Investigation. International Small

Business Journal, Vol. 25(2), pp. 152-172

Alstete, J. W. (2002). On becoming an entrepreneur: an evolving typology. International

Journal of Entrepreneurial Behaviour and Research, Vol. 8(4), pp. 222-234.



Althouse, L.A., Ware, W.B., & Ferron, J.M. (1998). 4 Monte Carlo comparison of the g" and
K° tests for normality. Paper presented at the Annual Meeting of the American

Educational Research Association, San Diego, CA.

Alvarez, A.A., & Busenitz, L.W. (2001). The entrepreneurship of resource-based theory.

Journal of Management, Vol. 27(6), pp. 755-775.

Alvarez, S.A., & Barney, J.B. (2001). How entrepreneurial firms can benefit from alliances

with large partners. Academy of Management Executive, Vol. 15(1), pp. 139-148.

Amit, R. & Schoemaker, P.J.H. (1993). Strategic assets and organizational rent. Strategic

Management Journal, Vol. 14(1), pp. 33-46.

Amo, B.W. (2006a). Employee innovation behaviour in health care: The influence from

management and colleagues. International Council of Nurses, Vol. 53, pp. 231-237.

Anandji, C. (2006). Management accounting glossary. [Online]. Available WWW:
http://services.eliteral.com/glossary/managerial-accounting-glossary.php  (Accessed 5

May 2013).

Andersen, O, & Kheam, L.S. (1998). Resource-based theory and international growth

strategies: An exploratory study. International Business Review, Vol. 7, pp. 163-184.

Anderson, M.A. & Goldsmith, A.H. (1997). Mr. Keynes' Theory of Investment: Do Forward
Looking Expectations and Weight Really Matter. Journal of Economic Psychology. Vol.

18(5), pp. 547-74.

Andrews, R. (2010). Organizational Social Capital, Structure and Performance. Human

Relations, Vol. 63(5), pp. 583-608.

244



Ansoff, H.I, & McDonnel, E. (1990). Implanting Strategic Management, Second edition,

New Jersey: Prentice Hall.

Antoncic, B. & Hisrich, R.D. (2002). Intrapreneurship: Construct refinement and cross-

cultural validation. Journal of Business Venturing, Vol. 16, pp. 495-527.

Antoncic, B. (2007). Intrapreneurship: A comparative structural equation modeling study.

Industrial Management & Data Systems, Vol. 107(3), pp. 309-325.

Antoncic, B., & Hisrich, R.D. (2003). Clarifying the intrapreneurship concept. Journal of

small business and enterprise development, Vol. 10(1), pp. 7-24.

Appelbaum, E, Bailey, T, Berg, P, & Kalleberg, A.L. (2000). Manufacturing Advantage. Why

High-Performance Work Systems Pay Off. Ithaca, NY: ILR Press, 2000.

Arad, S., Hanson, M.A. & Schneider, R.J. (1997). A framework for the study of relationships

between organizational characteristics and organizational innovation. The Journal of

Creative Behaviour, Vol. 31(1), pp. 42-58.

Arbaugh, J.B., Cox, L.W., & Camp, S.M. (2005). Nature or nurture? Testing the direct and
interaction effects of entrepreneurial orientation, national culture, and growth strategy
on value creation. In S. A. Zahra, C. G. Brush, R. T. Harrison, J. E. Sohl, P. Davidsson,
M. Lerner, J. Wiklund, J. Fiet, C. M. Mason, M. Wright, P. C. Greene & D. Shepherd

(Eds.), Frontiers of Entrepreneurship Research Wellesley, MA: Babson College.
Argote, L., & Epple, D. (1990). Learning Curves in Manufacturing. Science, Vol. 247(23),
pp. 920-924.

Armstrong, ).S., & Overton, T.S. (1977). Estimating Nonresponse Bias in Mail Surveys.

Journal of Marketing Research, Vol. 14, pp 396 - 402.
245



Arthur D. Little (1998). Knowledge management: reaping the benefits. Prism, Arthur D.

Little, Second Quarter.

Ary, D, Jacobs, L.C., & Razavieh, A. (2002). Introduction to research in education (6th ed.).

Belmont, CA: Wadsworth/Thomson Learning.

Atif, A., Richards, D., & Bilgin, A. (2012). Estimating Non-Response Bias in a Web-based
Survey of Technology Acceptance: A Case Study of Unit Guide Information Systems.

23rd Australasian Conference on Information Systems, Geelong.

Atuahene-Gima, K. & Ko, A. (2001) An empirical investigation of the effect of market
orientation and entrepreneurship orientation alignment on product innovation.

Organization Science, Vol. 12(1), pp. 54-74.

Awang, A., Khaluid, A.A., Yusof, A.A., Kassim, K.M., Ismail, M., Zain, R.S., & Madar,
R.R.S. (2009). Entrepreneurial Orientation and Performance Relations of Malaysian
Bumiputera SMEs: The Impact of Some Perceived Environmental Factors. International

Journal of Business and Management, Vol. 4(9), pp. 84-96.

Bahrami, H., & Evans, S. (1987). Stratocracy in high-technology firms. California

Management Review, Vol. 30(1), pp. 51-66.

Bailey, K. 1987. Methods of Social Research. 3rd ed. New York: Free Press.

Bain, J.S. (1968). Industrial Organization, Wiley & Sons, New York.

Bair, J. (1997). Knowledge management: The era of shared ideas. Forbes, Vol. 160(6), pp.

28-31.

246



Baker, T., & Nelson, R.E. (2005). Creating something from nothing: Resource Construction
through Entrepreneurial Bricolage. Administrative Science Quarterly, Vol. 50(3), pp.

329-366.
Barnett V., & Lewis T. (1994). Qutliers in Statistical Data. 3™ Edition, John Wiley.

Barney, J.B. (1986). Strategic factor markets: expectations luck and business strategy.

Management Science, Vol. 32(10), pp. 1231-1241.

Barney, J.B. (1991). Firm Resources and Sustained Competitive Advantage. Journal of

Management, Vol. 17(1), pp. 99-120.

Baron, R.M. & Kenny, D.A. (1986). The moderator-mediator variable distinction in social
psychological research: conceptual, strategic and statistical considerations. Journal of

Personality and Social Psychology, Vol. 51(6), pp. 1173-1182.

Barrett, H., & Weinstein, A. (1998). The effect of market orientation and organizational
flexibility on corporate entrepreneurship. Entrepreneurship Theory and Practice, Vol.

23(1), pp- 57-70.

Barringer, B.R., & Bluedorn, A.C. (1999). The relationship between corporate
entrepreneurship and strategic management. Strategic Management Journal, Vol. 20(5),

pp- 421-444.

Barringer, M.S., & Milkovich, G.T. (1998). A theoretical exploration of the adoption and
design of flexible benefit plans: a case of human resource innovation. Academy of

Management Review, Vol. 23(2), pp. 305-324.

Bartlett, M.S. (1954). A note on multiplying factors for various chi-squared approximations.

Journal of the Royal Statistical Society, Vol. 16, pp. 296-298.

247



Baskerville, R. & Dulipovici, A. (2006). The theoretical foundations of knowledge

management. Knowledge Management Research & Practice, Vol. 4(2), pp. 83-105.

Baughn, C.C., Cao, J.S.R,, Le, L.L.M., Lim, V.A., & Neupert, K.E. (2006). Normative, social
and cognitive predictors of entrepreneurial interest in China, Vietnam and the

Philippines. Journal of Developmental Entrepreneurship, Vol. 11(1), pp. 57-77.

Baum, J., Locke, E., & Smith, K. (2001). A multidimensional model of venture growth.

Academy of Management Journal, Vol. 44(2), pp. 292-303.

Baumol, W.J. (1990). Entrepreneurship: Productive, unproductive and destructive. Journal of

Political Economy, Vol. 98(5), pp. §93-921.

Baxter, L.A., & Babbie, E.R. (2004). The basics of communication research. New York:

Wadsworth/Thomson.

Beard, J. & Sumner, M. (2004). Seeking strategic advantage in the post-net era: viewing ERP
systems from the resources-based perspective. Journal of Strategic Information Systems,

Vol. 13(2), pp. 129-150.

Becherer, R.C., & Maurer, J.G. (1999). The proactive personality disposition and
entrepreneurial behavior among small company presidents. Journal of Small Business

Management, Vol 37(1), pp. 28-36.

Beckman, T. (1997). A Methodology for Knowledge management. International Association
of Science and Technology for Development (IASTED) Al and Soft Computing

Conference. Banft, Canada.

Berenson, M.L., Levine, D.M., & Krehbiel, T.C. (2004). Basic Business Statistics: Concepts

and Applications, 8¢, Upper Saddle River, NJ: Prentice Hall.

248



Berger, P. L. & Luckmann, T. (1966). The Social Construction of Reality: A Treatise in the

Sociology of Knowledge. Garden City, NY: Doubleday.

Berrens, R., Bohara, A.H., Jenkins-Smith, Silva, C., & Weimer, D. (2003). The Advent of
Internet Surveys for Political Research: A Comparison of Telephone and Internet

Samples. Political Analysis, Vol. 11, pp. 1-22.

Bhardwarj, B.R., Sushil. & Momaya, K. (2007). Corporate Entrepreneurship: Application of

Moderator Method. Singapore Management Review, Vol. 29(1), pp. 47-58.

Bhide, Amar (1994). Bootsrap Finance: The Art of Start-Ups, Harvard Business Review, Vol.

7(6), pp. 109-117.

Bhuian, S.N., Menguc, B., & Bell, S.J. (2005). Just entrepreneurial enough: The moderating
effect of entrepreneurship on the relationship between market orientation and

performance. Journal of Business Research, Vol. 58, pp. 9-17.

Billikopf, G. (2006). Empowerment and Delegation. Labor Management in Agriculture:

Cultivating Personnel Productivity. The Regents of the University of California.

Bird, B. (1988). Implementing entreprencurial ideas: the case for intention. Academy of

Management Review, Vol. 13(3), pp. 442-453.

Birkinshaw, J. (1997). Entrepreneurship in multinational corporations: The characteristics of

subsidiary initiatives. Strategic Management Journal, Vol. 18, pp. 207-229.

Black, T.R. (1999). Doing quantitative research in the social sciences: an integrated

approach to research design, measurement and statistics. London: Sage Publications.

Block, Z., & Ornati, O.A. (1987). Compensating corporate venture managers. Journal of

Business Venturing, Vol. 2(1), pp. 41-51.
249



Bluman, A.G. (2009). Elementary Statistics. A step by step approach (7th edition).USA:

McGraw-Hill.

Bock, G. (2001). Determinants of the Individual’s Knowledge Sharing Behavior in the
Organization: The Theory of Reasoned Action Perspective. Ph. D. Dissertation, Korea

Advanced Institute of Science and Technology.

Bon, R. (1992). The future of international construction: Secular patterns of growth and

decline. Habitat International, Vol. 16(3), pp. 119.

Borg, W.R., & M.D. Gall. (1979). Educational Research. 3rd edition. White Plains, NY:

Longman.

Bosma, N.S., Stam E., & Wennekers, S. (2012). Intrapreneurship versus independent
entrepreneurship: A cross-national Analysis of individual entrepreneurial behavior,
Tjalling C. Koopmans Institute Discussion Paper Series 11-04, Utrecht School of

Economics, Utrecht University.

Bostjan, A. & Hisrich, R.D. (2001). Intrapreneurship: Construct Refinement and Cross

cultural Validation. Journal of Business Venturing, Vol. 16, pp.5-495.

Bostrom, R., & Heinen, J. (1977). MIS problems and failures: a socio-technical perspective.

MIS Quarterly, Vol. 1(3), pp. 17-32.

Bourgeois, L. (1980). Strategy and environment: A conceptual integration. Acadeny of

Management Review, Vol. 5(1), pp. 25-39.

Bowling, A. (1997). Research Methods in Health. Open University Press, Buckingham.

Bozbura, F.T. (2007). Knowledge management practices in Turkish SMEs. Journal of

Enterprise information, Vol. 2(2), pp. 209-221.
250



Brazeal, D & Herbert, T. (1999). The genesis of entreprencurship. Entreprencurship: Theory

and Practice, Vol. 22(3), pp. 29-45.

Bresnahan, J. (1997). The elusive muse. CIO, Vol. 11(2), pp. 50-56.

Brockhaus, R.H. (1980). Risk Taking Propensity of Entrepreneurs. The Academy of

Management Journal, Vol. 23(3), pp. 509-520.

Brockhaus, R.H. (1982). The Psychology of the Entrepreneur, in C. Kent, D.L. Sexton, and

K.H. Vesper, Encyclopedia of Entrepreneurship, Prentice-Hall, Englewood Cliffs, NJ.

Brockman, B.K. & Morgan, R.M. (2003). The role of existing knowledge in new product

innovativeness and performance. Decision Science, Vol. 34(2), pp. 385-420.

Brown, D.L. (1983). Managing Conflict at Organizational Interfaces, Addison-Wesley,

Reading, MA.

Brown, J.D. (1996). Testing in language programs. Upper Saddle River, NJ: Prentice Hall

Regents.

Brown, J.D., Cunha, M.L.A., & Frota, S. de F.N. (2001). The development and validation of a
Portuguese version of the Motivated Strategies for Learning Questionnaire. In Z.
Dérnyei & R. Schmidt (Eds.), Motivation and second language acquisition. Honolulu,

HI: Second Language Teaching & Curriculum Center, University of Hawaii Press.

Brown, S.L. & Eisenhardt, K.M. (1995). Product development: past research, present

findings, and future directions. Academy of Management Review, Vol. 20, pp. 343-378.

Brynjolfsson, E. &Brown, P. (2005). VII Pillars of IT Productivity. Optimize, Vol. 4(5), pp.

26-35.

251



Bueno, E. & Ordoiiez, P. (2004). Innovation and learning in the knowledge-based economy:
Challenges for the firm. International Journal of Technology Management, Vol. 276(7),

pp. 531-533.

Building Materials Distributors Association of Malaysia (2012). Cement Prices to go up?

Retrieved on the 20, December, 2013 from http://www.bmdam.org.my/v2/news

Burgelman, R.A. & Sayles, L.R. (1986). Inside Corporate Innovation. Strategy, Structure,

and Managerial Skills. Free Press, New York, NY.

Burgelman, R.A. (1983a). Corporate Entrepreneurship and strategic management: Insights

from a process study. Management Science, Vol. 29(12), pp. 1349-1364

Burgelman, R.A. (1983b). A process model of internal corporate venturing in the diversified

major firm. Administrative Science Quarterly, Vol. 28(2), pp. 223-244.

Burgelman, R.A. (1984). Designs for corporate entrepreneurship. California Management

Review, Vol. 26(2), pp. 154-166.

Burgelman, R.A., & Sayles, L.R. (1986). Inside corporate innovation: Strategy, structure and

managerial skills. New York: Free Press

Burnes, B. (1996). Managing Change, Second Edition, Pitman Publishing.

Burns, N. & Grove, S.K. (1997). The Practice of Nursing Research Conduct, Critique, &

Utilization. W .B. Saunders and Co., Philadelphia.

Burns, T., & Stalker, G.M. (1961). The management of innovation. London: Tavistock

Publications.

252



Busenitz, L.W. & Barney, J.W. (1997). Differences between entrepreneurs and managers in
large organizations: Biases and heuristics in strategic decision-making. Journal of

Business Venturing, Vol. 12(1), pp. 9-30.

Bygrave, W.D., Reynolds, P.D., & Autio, E. (2004). Global Entrepreneurship Monitor, 2003

Executive Report, Babson College: London.

Cahill, D. (1996). Entrepreneurial orientation or pioneer advantage. Academy of Management

Review, Vol. 21(3), pp. 603—605.

Calnan, M. (1988). Towards a conceptual framework of lay evaluation of health care. Social

Science and Medicine, Vol. 27, pp. 927-933.

Campbell, SM., Braspenning, J., Hutchinson, A., & Marshall, M. (2002). Research methods
used in developing and applying quality indicators in primary care. Quality Safety Health

Care, Vol. 11(4), pp. 358-364.

Carey, J.W. (1993). Linking qualitative and quantitative methods: Integrating cultural factors

into public health. Qualitative Health Research, Vol. 3, pp. 298-318.

Carrier, C. (1996). Intraprenetirship in Small Businesses: An Exploratory study.

Entrepreneurship Theory and Practice, Vol. 21, pp.1-5.

Caruana, A., Ewing, M.T, & Ramaseshan, B. (2001). Effects of some environmental
challenges and centralization on the entrepreneurial orientation and performance of

public sector entities. The Service Industries Journal, Vol. 22(2), pp. 43-58.

Casson, M.C. & Wadeson, N. (2007). The Discovery of Opportunities: Extending the

Economic Theory of the Entrepreneur. Small Business Economics, Vol. 28(4), pp. 285-

300.



Cavana, R.Y, Delahaye, B.L., & Sekaran, U. (2001). Applied business research: Qualitative

and quantitative methods. New York, NY: John Wiley & Sons.

Cement and Concrete Association of Malaysia (2008/2009/2010). Cement Sales Report,

December 2010.

Cement and Concrete Association of Malaysia, Members Directory, retrieved from

http://www.cnca.org.my/dir.html

Certo, T.S., Moss, T.W., & Short, J. (2009). Entrepreneurial orientation: An Applied

Perspective. Business Horizons, Vol. 52(4), pp. 319-324.

Chadwick, K., Dwyer, S., & Barnett, T, (1999). An empirical investigation among
entrepreneurial orientation, organizational culture, and firm performance. AOM

proceedings of the 1999 conference.

Chan, 1., & Chau, P.Y.K. (2005). Getting knowledge management right: Lessons from

failure. The International Journal Knowledge Management, Vol. 1(3), pp. 40-54.

Chan, Y. & Reich, B. (2007). State of the art IT alignment, what have we learned. Journal of

Information Technology, Vol. 22, pp. 297-315.

Chandler, A.A., Jr. (1962). Strategy and Structure: Chapters in the History of American

Industrial Enterprise, The MIT Press, Cambridge, MA.

Chandler, G.N., Keller, C., & Lyon, D.W. (2000). Unraveling the determinants and
consequences of an innovation-supportive organizational culture. Entrepreneurship:

Theory and Practice, Vol. 25(1), pp. 59-76.

Chen, C.N., Tzeng, L.C., Ou, W.M., & Chang, K.T. (2007). The Relationship among Social

Capital, Entrepreneurial Orientation, Organizational Resources and Entrepreneurial
254



Performance for New Ventures. Contemporary Management Research, Vol. 3(3), pp.

213-232.

Chiao, Y.C., Yang, K.P., & Yu, C.M.J. (2006). Performance, Internationalization, and Firm-
specific Advantage of SMEs in a Newly-Industrialized Economy. Small Business

Economics, Vol. 26(5), pp. 475-492.

Child, J. (1972). Organizational Structure, Environment and Performance: The Role of

Strategic Choice. Sociology, Vol. 6(1), pp. 1-22.

Chisholm T.A. (1987). Intrapreneurship and Bureaucracy. Advanced Management Journal,

Vol. 52 (3), pp. 36-41.

Chong, S.C. (2006). KM critical success factors: A comparison of perceived importance
versus implementation in Malaysian 1CT companies. Journal of learning organization,

Vol. 13(3), pp. 230-256.

Chrisholm, A., & Nielsen, K. (2009). Social capital and the resource-based view of the firm.

International Studies of Management and Organisation, Vol. 39(2), pp. 7-32.

Christensen, M. & T. Knudsen. (2010). Design of Decision-Making Organizations.

Management Science, Vol. 56(1), pp. 71-89.

Clark, AM. (1998). The qualitative-quantitative debate: Moving from positivism and
confrontation to post-positivism and reconciliation. Journal of Advanced Nursing, Vol.

27(6), pp. 1242-1249.

Clausen, T.H. & Madsen, E.L. (2011). Entreprencurial Orientation & Firm Performance: A
Dynamic Perspective. Frontiers of Entrepreneurship Research, Vol. 31(12), pp. 365-

375.

255



Coakes, S.J. & Steed, L.G. (2003). SPSS: analysis without anguish: version 11.0 for

Windows. Brisbane: Jacaranda Wiley.

Coakes, S.J., Steed, L., & Dzidic, P. (2006). SPSS Version 13.0 for Windows: Analysis

without anguish. India: Wiley-India.

Cohen, D. & Prusak, L. (2001). In Good Company, How social capital makes organizations

work, Harvard Business School Press.

Cohen, J. (1992). Quantitative Methods in Psychology: A Power Primer. Psychological

Bulletin, Vol. 112(1), pp. 155-159.

Collinson, D.L. & Haern, J. eds. (1996). Men as Managers, Managers as Men: Critical

Perspectives on Men, Masculinities and Managements. London: SAGE.

Collis, D. (1991). A resource-based analysis of global competition. Strategic Management

Journal, Vol. 12(Special Issue), pp. 49-68.

Collis, D.J., & Montgomery, C.A. (1995). Competing on resources: Strategy in the 1990s.

Harvard Business Review, Vol. 73(4), pp. 110-135.

Companys Y, & McMullen J. (2007). Strategic entrepreneurs at work: the nature, discovery,

and exploitation of entrepreneurial opportunities. Small Business Economics, Vol. 28(4),

pp. 301-322

Cook, D.A. & Beckman, T.J. (2006). Current Concepts in Validity and Reliability for
Psychometric Instruments: Theory and Application. The American Journal of Medicine,

Vol. 119, 166.e7-166.e16.

Cooper, D.R., & Schindler, P.S. (2006). Business Research Methods (9th edition). USA:

McGraw-Hill.
256



Coulthard, M. (2007). The role of entrepreneurial orientation on firm performance and the
potential influence of relational dynamism. Journal of Global Business and Technology,

Vol. 3(1), pp. 29-39.

Couper, M.P. (2000). Web Surveys: A Review of Issues and Approaches. Public Opinion

Quarterly, Vol. 64, pp. 464-494.

Covin, J.G., & Covin, T.J. (1990). Competitive aggressiveness, environmental context, and

firm performance. Entrepreneurship Theory and Practice, Summer, pp. 35-50.

Covin, J.G., & Miles, M.P. (1999). Corporate Entrepreneurship and Pursuit of Competitive

Advantage. Entrepreneurship: Theory & Practice, Vol. 23(3), pp. 47-64.

Covin, J.G., & Slevin, D.P. (1986). The Development and Testing of an Organizational-level
Entrepreneurship Scale, in R. Ronstadt, J. A. Hornaday, R. Peterson and K. H. Vesper
(eds.), Frontiers of Entrepreneurship Research, Babson College, Wellesley, MA,

pp.628-639.

Covin, J.G., & Slevin, D.P. (1988). The influence of organization structure on the utility of an
entrepreneurial top management style. Journal of Management Studies, Vol. 25(3), pp.

217-234

Covin, J.G., & Slevin, D.P. (1989). Strategic management of small firms in hostile and

benign environments. Strategic Management Journal, Vol. 10(1), pp. 75-87.

Covin, J.G., & Slevin, D.P. (1991). A conceptual model of entrepreneurship as firm behavior.

Entrepreneurship: Theory and Practice, Vol. 16(1), pp. 7-24.

257



Covin, J.G., Green, KM., & Slevin, D.P. (2006). Strategic Process Effects on the
Entrepreneurial Orientation-Sales Growth Rate Relationship. Entrepreneurship Theory

and Practice, Vol. 30(1), pp. 57-81.

Covin, J.G., Prescott, J.E., & Slevin, D.P. (1990). The effects of technological sophistication
on strategic profiles, structure and firm performance. Journal of Management Studies,

Vol. 27(5), pp. 485- 507.

Covin, J.G., Slevin, D.P., & Schultz, R.L. (1994). Implementing strategic missions: Effective
strategic, structural, and tactical choices. Journal of Management Studies, Vol. 31(4), pp.

481-503.

Crant, M.J. (1996). The Proactive Personality Scale as a Predictor of Entrepreneurial

Intentions. Journal of Small Business Management, Vol. 34(3), pp. 42-49.

Crant, M.J. (2000). Proactive behaviour in organizations. Journal of Management, Vol.

26(3), pp. 435-462.

Creed, W.E., & Miles, R.E. (1996). Trust In Organizations: A Conceptual Framework
Linking Organizational Forms, Managerial Philosophies, And The Opportunity Costs Of
Controls. In Kramer, R. M. & Tyler, T. R. (Ed.), Trust In Organizations: Frontiers Of

Theory And Research, 16-38. Thousand Oaks, CA: Sage.

Crossan, M., Lane, H., & White, R. (1999). An organizational learning framework: From

intuition to institution. Academy of Management Review, Vol. 24, pp. 522-537.

Cunningham, J.B. & Lischeron, J. (1991). Defining entrepreneurship. Journal of Small

Business Management, Vol. 29(1), pp. 45-61.

258



CW Group (2012). Malaysia Cement Market and Forecast. CW Group Market Report, Las

Vegas, USA.

Czaja, R. & Blair J. (1996). Designing surveys: a guide to decisions and procedures.

California, Pine Forge Press.

Damanpour, F. (1991). Organizational innovation: A meta-analysis of effects of determinant

and moderators. Academy of Management Journal, Vol. 34(3), pp. 555-590.

Daniels, A.C. & Daniels, J.E. (2006). Positive Reinforcement: Misunderstood And Misused.

American Society for Training and Development, Vol. 16(3), pp. 16.

Darroch, J. (2003). Developing a measure of knowledge management behaviors and

practices. Journal of Knowledge Management, Vol. 7(5), pp. 41-54.

Darroch, J. (2005). Knowledge management, innovation and firm performance. Journal of

Knowledge Management, Vol. 9(3), pp. 101-115.

Das, T.K. & Teng, B.S. (1997). Time and entrepreneurial risk behavior. Entrepreneurship:

Theory and Practice, Vol. 22(2), pp. 69-88.

Davenport, T (1994). Saving IT’s Soul: Human-Centered Information Management. Harvard

Business Review, Vol. 119, pp. 27-33.

Davenport, T.H., & Prusak, L. (1998). Working knowledge: How organizations manage what

they know. Boston, MA: Harvard Business School Press.

Davidsson, P., & Wiklund, J. (2001). Levels of analysis in entreprencurship research: current

research practice and suggestions for the future. Entrepreneurship: Theory and Practice,

Vol. 25(4), pp. 81-100.

259



Davis, 1.L., Bell, R.G., Payne, G.T., & Kreiser, P.M. (2010). Entrepreneurial Orientation and
Firm Performance: The Moderating Role of Managerial Power. American Journal of

Business, Vol. 25(2), pp. 41-54.

Day, G. & Wensley, R. (1988). Assessing advantage: a framework for diagnosing

competitive superiority. Journal of Marketing, Vol. 52(2), pp. 1-20.

Day, G. (1994). The capabilities of market-driven organizations. Journal of Marketing, Vol.

58(4), pp. 37-52.

De Clercq, D., Sapienza. H.J., & Crijns, H. (2003). The internationalization of small and

medium sized firms. Working paper, Vlerick Leuven Gent.

De Geus, A.P. (1988). Planning as Learning, Harvard Business Review, March/April, pp. 70-

74.

De Jong, J. & Hartog, D.N. (2007). How Leaders Influence Employees’ Innovative

Behaviour. European Journal of Innovation Management, Vol. 10(1), pp. 41-64.

De Jong, J. & Wennekers, S. (2008). Intrapreneurship: Conceptualizing Entrepreneurial
Employee Behaviour. Scales Research Reports H200802, EIM Business and Policy

Research.

De Jong, J.P.J. (2007). Individual Innovation: The Connection between Leadership and

Employees’ Innovative work Behaviour. PhD Thesis, Zoetermeer: EIM.

Demarest, M. (1997). Understanding knowledge management. Long Range Planning, Vol.

30(3), pp. 374-384.

260



Demirci, A.E. (2013). In Pursuit of Corporate Entrepreneurship: How Employees Perceive
the Role of Formalization and Centralization. Journal of Management Research, Vol.

5(3), pp. 115-133.

Denzin, N.K. & Lincoln, Y. S. (1994). Introduction: Entering the field of qualitative research.

In: N.

Denzin, N.K. & Lincoln, Y.S. (1994). Handbook of Qualitative Research. Thousand Oaks,

CA: Sage, pp. 1-17.

Deshpande, R., Farley, J.U. & Bowman, D. (2004). Tigers, Dragons, and Others: Profiling
high performance in Asian Firms. Journal of international Marketing, Vol. 12(3), pp 5-

29.

Dess, G.G., & Lumpkin, G.T. (2005). The role of entrepreneurial orientation in stimulating
eftective corporate entrepreneurship. Academy of Management Executive, Vol. 19(1), pp.

147-156.

Dess, G.G., Ireland, R.D., Zahra, S.A., Floyd, S.W, Janney, lJ., & Lane, P.J. (2003).
Emerging issues in corporate entrepreneurship. Journal of Management, Vol. 29(3), pp.

351-378.

Dess, G.G., Lumpkin, G.T., & McGee, J.E. (1999). Linking corporate entrepreneurship to
strategy, structure, and process: Suggested research directions. Entrepreneurship: Theory

and Practice, Vol. 23(3), pp. 85-102.

Dess, T.K., & Teng, B.S. (1997). Time and entrepreneurial risk behavior. Entreprencurship,

Theory and Practice, Vol. 22(2), pp. 69-88.

261



DeTienne, K.B., Dyer, G., Hoopes, C., & Harris, S. (2004). Toward a model of effective
knowledge management and directions for future research: Culture, leadership, and

CKOs. Journal of Leadership & Organizational Studies, Vol. 10(4), pp. 26-43.

DeVellis, R.F. (1991). Scale development. Newbury Park, NJ: Sage Publications.

Dickson, P.R. (1992). Toward a theory of competitive rationality. Journal of Marketing, Vol.

56, pp. 69-83.

Dickson, P.R. (1994). Marketing Management, Fort Worth, TX: The Dryden Press.

Dillman, D. A. (2000). Mail and internet surveys: The tailored design method. New York:

John Wiley & Sons, Inc.

Dillman, D. A. (2007). Mail and Internet surveys: The tailored design method. Hoboken, NJ:

John Wiley & Sons.

Dimitratos, P., Lioukas, S., & Carter, S. (2004). The Relationship between Entrepreneurship
and International Performance: The Importance of Domestic Environment. International

Business Review, Vol. 13(1), pp. 19-41.

Dlamini, S. (2012). Relationship of Construction Sector to Economic Growth. International

Congress on Construction Management, Canada.

Dodd, C. (2005). Export Market Orientation and Performance. An Analysis of Australian
Exporters, ANZMAC Conference in Marketing in International and Cross-Cultural

Environments.

Dommeyer, C.J. & Moriarty, E. (2000). Comparing two forms of an e-mail survey:

embedded vs. attached. The Market Research Society, Vol. 42(1), pp. 39-50.
262



Donaldson, L. (2001). The Contingency Theory of Organization. Thousand Oaks: Sage.

Douglas, E.J. & Morris, R.J. (2006). Workaholic or just hard worker? Career Development

International, Vol. 11(5), pp. 394-417.

Drucker, P. (1985). Innovation and Entrepreneurship: Practice and Principles. Oxford:

Elsevier Butterworth-Heinemann.
Drucker. P. (1986). Innovation and Entrepreneurship, Harper and Row, New York, N.Y.

Dufour, J.-M., Farhat, A., Gardiol, L., & Khalaf, L. (1998). Simulation-Based Finite Sample

Normality Tests in Linear Regressions. The Econometrics Journal, Vol. 1, pp. 154-173.

Dutton, J.E., & Duncan, R.B. (1987). The influence of the strategic planning process on

strategic change. Strategic Management Journal, Vol. 8, pp. 279-295.

Earl, M. (2001). Knowledge management strategies: Toward taxonomy. Journal of

Management Information Systems, Vol. 18(1), pp. 215-223.

Eckhardt, J., & Shane, S. (2003). Opportunities and entrepreneurship. Journal of

Management, Vol. 29(3), pp. 333-349.

Edison, H., Nauman, A., & Torkar, R. (2013). Towards innovation measurement in the

software industry. The Journal of Systems and Software, Vol. 86, pp. 1390-1407.

Eisenhardt, K.M., & Martin, J.A. (2000). Dynamic capabilities: What are they? Strategic

Management Journal, Vol. 21(10/11), pp. 1105-1121.

EMS (2013). Malaysia Industry Research: Cement Industry [H 2013. Emerging Markets

Direct, London.

263



Eppler, M.J., & Sukowski, O. (2000). Managing team knowledge: core processes, tools and

enabling factors. European Management Journal, Vol. 18(3), pp. 334-341.

European Cement Bureau. Cement-industry-main-characteristics. Retrieved 26, December,

2013, from http://www.cembureau.be/about-cement/.

Fable, C.M., & Larwood, L. (1995). The context of entrepreneurial vision. Paper presented at

the Babson College Conference.

Fahey, L., & Prusak, L. (1998). The eleven deadliest sins of knowledge management.

California Management Review, Vol. 40(3), pp.265-276.

Fahy, J. (2002). A resource-based analysis of sustainable competitive advantage in a global

environment. International Business Review, Vol. 11(1), pp. 57-78.

Fiedler, F.E. (1964). A Contingency Model of Leadership Effectiveness. Advances in

Experimental Social Psychology, Vol. 1(1), pp. 149-190. New York: Academic Press.

Field, A. P. (2009). Discovering statistics using SPSS: (and sex and drugs and rock 'n’ roll).

Los Angeles [i.e. Thousand Oaks, Calif.: SAGE Publications.

Filipczak, B. (1997). It takes all kinds: Creativity in the work force. Training, Vol. 34(5), pp.

32-40.

Filzmoser, P. (2004). A multivariate outlier detection method. In S. Aivazian, P. Filzmoser,
and Yu. Kharin, editors, Proceedings of the Seventh International Conference on
Computer Data Analysis and Modeling, volume [, pp. 18-22, Belarusian State

University, Minsk.

Fleming, C., & Bowden, M. (2009). Web-Based Surveys as an Alternative to Traditional

Mail Methods. Journal of Environmental Management, Vol. 90, pp 284-292.
264



Floyd, S.W., & Lane, P. J. (2000). Strategizing throughout the organization: Managing
strategic renewal and strategic role conflict. Academy of Management Review, Vol.

25(1), pp. 154-177.

Flury, B. & Riedwyl, H. (1988). Multivariate Statistics A Practical Approach, London:

Chapman and Hall.

Foss, K. & Foss, N.J. (2000). Theoretical isolation in contract theory: Suppressing margins

and entrepreneurship. Journal of Economic Methodology, Vol. 7, pp. 313-339.

Foss, N.J. & Ishikawa, 1. (2007). Towards a Dynamic Resource-based View: Insights from
Austrian Capital and Entrepreneurship Theory. Organization Studies, Vol. 28(5), pp.

749-772.

Foss, N.J. & Pedersen, T. (2002). Transferring knowledge in MNCs: The role of sources of
subsidiary knowledge and organizational context. Journal of International Management,

Vol. (1), pp. 49-67.
Fowler, F.J. (2002). Survey research methods. Thousand Oaks, CA: Sage Publications.

Fraenkel, J.R., & Wallen, N.E. (2006). How to design and evaluate research in education.

New York: McGraw-Hill.

Frese, M., & Fay, D. (2001). Personal initiative: An active performance concept for work in
the 21" century. In B. M. Staw, & R. I. Sutton (Eds.), Research in organizational

behavior (Vol. 23, pp. 133—-187). San Diego: Elsevier Academic Press.

Frese, M., Garst, H. & Fay, D. (2000). Control and Complexity in Work and the Development
of Personal Initiative (PI): A Four-Wave Longitudinal Structural Equation Model of

Occupational Socialization. Univ. of Giessen: submitted for publication.

265



Fritscher, L. (2009). Positive Reinforcement. Retrieved October 17, 2013 from About.com:

http://phobias.about.com/od/glossary/g/posreinforce.htm.

Frohman, M. & Pascarella, P. (1990). Achieving purpose-driven innovation. Industry Week,

Vol. 239, pp. 20-24.

Galbraith, J.R. & Nathanson, D. (1978). Strategy Implementation: The Role of Structure and

Process, West Publishing Company, New York.

Galunic, D.C. & Rodan, S. (1998). Resource recombination in the firm: Knowledge
structures and the potential for Schumpeterian innovation. Strategic Management

Journal, Vol. 19, pp. 1193-1201.

Galunic, D.C., & Eisenhardt, K.M. (1994). Renewing the strategy-structure-performance

paradigm. Research in Organizational Behavior, Vol. 16. Pp. 215-255.

Garrett R.G. (1989). The chi-square plot: A tool for multivariate outlier recognition. Journal

of Geochemical Exploration, Vol. 32, pp. 319-341.

Gartner, W.B. (1988). Who is an Entrepreneur? is the wrong question. American Small

Business Journal, Vol. 12(4), pp. 11-31.

Gartner, W.B. (1989). Some suggestions for research on entrepreneurial traits and

characteristics. Entrepreneurship Theory and Practice, Vol. 14(1), pp.27-37.

Gartner, W.B. (2001). Is there an elephant in entrepreneurship research? Blind assumptions in

theory development. Entreprencurship Theory & Practice, Vol. 25(4), pp. 27-39.

Gartner, W.B., Bird, B.J., & Starr, J. (1992). Acting as if: Differentiating entrepreneurial
from organizational behavior. Entreprencurship Theory and Practice, Vol. 16(3), pp. 13-

32.
266



Gay, L. (1987). Educational research: competencies for analysis and application. Merrill

Pub. Co., Columbus.

Gebauer, H, Putz, F., Fischer, T., & Fleisch, E. (2007). Service Orientation and

Organizational Structures. Journal of Relationship Marketing, Vol. 8(2), pp. 103-126.

Gehlbach, H. & Brinkworth, M.E. (2011). Measure Twice, Cut Down Error: A Process for
Enhancing the Validity of Survey Scales. Review of General Psychology, Vol. 15(4), pp.

380-387.

Gelder, J.L. (1999). Fijian Entrepreneurship. Master Thesis, University of Amsterdam.

George, B.A. (2006). Entrepreneurial orientation: A theoretical and empirical examination
of the consequences of differing construct representations. Paper presented at the 2006
Babson College Entrepreneurship Research Conference. Bloomington, Indiana, June 8-

10.

George, G. Wood, D.R. Jr. & Khan, R. (2001). Networking strategy of Boards: Implications
for Small and Medium Sized Enterprises. Entrepreneurship and Regional Development,

Vol. 13(3), pp. 269-285.

Ghauri, R., Gronhaug, K., & Kristianslund, 1. (1995). Research methods in business studies:

a practical guide. US: Prentice Hall.
Gilbertson, D. (2002). Public Service Innovation Concepts, Innovative Processes Ltd.

Ginsberg, A., & Venkatraman, N. (1985). Contingency perspective of organizational strategy:
a critical review of the empirical research. Academy of Management Review, Vol. 10(3),

pp. 421-434.

267



Goftee, R., & Jones, G. (1996). What holds the modern company together? Harvard Business

Review, Vol. 74(6), pp. 133-148.

Golafshani, N. (2003). Understanding Reliability and Validity in Qualitative Research. The

Qualitative Report, Vol. 8(4): 597-607

Gold, A.H., Malhotra, A., & Segars, A.H. (2001). Knowledge management: an organizational
capabilities perspective. Journal of Management Information Systems, Vol. 18(1), pp.

185-214.

Goosen, C.J., DeConing, T.J. & Smit, E.M. (2002). Corporate entrepreneurship and financial
performance: The role of management. South African Journal of Business Management,

Vol. 33(4), pp. 21-27.

Goosen, G.J. (2002). Key factor intrapreneurship: The development of a systems model to
facilitate the perpetuation of entrepreneurship in large South African organisations.

Unpublished PhD thesis, University of Stellenbosch.

Gopal, C., & Gagnon, J. (1995). Knowledge, information, learning and the IS manager.

Computerworld, Vol. 1(5), pp. 1-7.

Grant, A.M., & Parker, S.K. (2009). Redesigning work design theories: The rise of relational

and proactive perspectives. Academy of Management Annals, Vol. 3, pp. 273-331.

Grant, R.M. (1991). The Resource-Based Theory of Competitive Advantage: Implications for

Strategy Formulation. California Management Review, Vol. 33(3), pp. 114-135.

Grant, R.M. (1996). Toward A Knowledge Based Theory Of The Firm. Strategic

Management Journal, Vol. 17, pp. 109-122.

268



Green, K.M., Covin, J.G., & Slevin, D.P. (2008). Exploring the relationship between strategic
reactiveness and entrepreneurial orientation. Journal of Business Venturing, Vol. 23(3),

pp. 356-383.

Green, R., David, J, Dent, M., & Tyshkovsky, A. (1996).The Russian entreprencur: a study of
psychological characteristics. International Journal of Entrepreneurial Behavior and

Research, Vol. 2(1), pp. 49-58.

Greenberg, J. & Baron, R.A. (1997). Behavior in Organizations, 6" ed. Upper Saddle River,

NIJ: Prentice Hall.

Greene, P. & Brown, T.E. (1997). Resources needs and the dynamic capitalism typology.

Journal of Business Venturing, Vol. 12(3), pp. 161-173.

Gresov, C. & Drazin, R. (1997). Equifinality: Functional equivalence in organizational

design. Academy of Management Review, Vol. 22, pp. 403-428.

Grubbs F.E., (1969), Procedures for detecting outlying observations in samples.

Technometrics, Vol. 11, pp. 1-21.

Guadamillas, F., Donate, M.J., Sanchez de Pablo, J.D. (2008) Knowledge management for
corporate entrepreneurship and growth: A case study. Knowledge and Process

Management, Vol. 15(1), pp. 32-44.

Guba, E.G,, & Lincoln, Y.S. (1994). Competing paradigms in qualitative research. In N. K.
Denzin & Y. S. Lincoln (Eds.), Handbook of qualitative research (pp. 105-117).

London: Sage.

Hackman, R. & Oldham, G. (1975). Development of the Job Diagnostic Survey. Journal of

Applied Psychology, Vol. 60, pp. 159-170.

269



Hackman, R. & Oldham, G. (1976). Motivation through Design of Work — Test of a Theory.

Organizational Behavior and Human Performance, Vol. 16(2), pp. 250-279.

Hair, J.R., Black, W.C., Babin, B.J., & Anderson, R.E. (2010). Multivariate data analysis

(7th ed.). Upper saddle River, New Jersey: Pearson Education International.

Hair, J.R., Black, W.C., Babin, B.J., Anderson, R.E., & Tatham, R.L. (2006). Multivariate

analysis. Upper saddle River, NJ: Pearson Prentice Hall.

Hall, R. (1992). The Strategic Analysis of Intangible Resources. Strategic Management

Journal, Vol. 13(2), pp. 135-144.

Hannabuss, S. (1987). Knowledge management. Library Management, Vol. 8(5), pp. 1-50.

Hansen, M.T., & Oetinger, B. (2001). Introducing T-shaped managers: knowledge

management’s next generation. Harvard Business Review, March, pp. 107-116.

Hansen, R.A., Henley, A.C., Brouwer, E.S., Oraefo, A.N., & Roth, M.T. (2007). Geographic
Information System Mapping as a Tool to Assess Nonresponse Bias in Survey Research.

Research in Social and Administrative Pharmacy, Vol. 3(3), pp. 249-264.

Harrison, R.T., & Leitch, C.M. (1996). Discipline emergence in entrepreneurship:
Accumulative fragmentalism or paradigmatic science? Entrepreneurship, Innovation,

and Change, Vol. 5(2), pp. 65-83.

Hartman, S.J. & Nelson, B.H. (1996). Group decision making in the negative domain. Group

and Organizational Management, Vol. 21(2), pp. 146-162.

Hasanzadeh, Mohammad. (2010). Review of knowledge management infrastructure [slamic

State of Iran. Bimonthly scientific research of Shahed university, Vol. 16(35), pp. 11-27.

270



Hawkins D., (1980), Identification of Outliers, Chapman and Hall.

Hayton, J.C. & Kelley, D.J. (2006). A competency-based framework for promoting corporate

entrepreneurship. Human Resource Management, Vol. 45(3): pp. 407.

Hedlund, G.A (1994). Model of knowledge management and the N-form corporation.

Strategic Management Journal, Vol. 15, pp. 73-90.

Henderson, J. (2002). Building the Rural Economy with High-Growth Entrepreneurs. Federal

Reserve Bank of Kansas City, Economic Review, 3rd quarter, pp. 45-70.

Hill, J., Nancarrow, C. & Wright, L.T. (2002). Lifecycles and crisis point in SMEs: a case

approach. Marketing Intelligence & Planning, Vol. 20(6), pp. 361-9.

Hills G.E, Lumpkin G.T, & Singh R.P. (1997). Opportunity recognition: perceptions and
behaviors of entrepreneurs. Frontiers of Entrepreneurship Research, Vol. 17, pp. 168—

182.

Hindle K. (2004). A practical strategy for discovering, evaluating, and exploiting
entrepreneurial opportunities: research-based action guidelines. Journal of Small

Business and Entrepreneurship, Vol. 17, pp. 267-276

Hisrich, R.D. & Peters, M.P. (1986). Establishing a new business venture unit within a firm.

Journal of Business Venturing, Vol. 1(3), pp. 307-322.

Hisrich, R.D., & Peters, M.P. (1984). Internal venturing in large corporations. In Frontiers
of entrepreneurship research, ed. ). A. Hornaday et al., 321-346. Wellesley, MA:

Babson College.

271



Hitt, M.A., Ireland, R.D., Camp, S.M., & Sexton, D.L. (2001). Strategic entrepreneurship:
Entrepreneurial strategies for wealth creation. Strategic Management Journal, Vol.

22(6/7), pp. 479-491.

Hof, R.D. (2004). Now more than ever, innovation is the answer. Business Week, | March,

pp. 62-63.

Holsapple, C.W., & Joshi, K.D. (1999). Description and analysis of existing knowledge
management frameworks. Proceedings of the 32nd Hawaii International Conference on

System Sciences.

Holsapple, C.W., & Joshi, K.D. (2000). An investigation of factors that influence the
management of knowledge in organizations. Journal of Strategic Information Systems,

Vol. 9(2-3), pp. 235-261.

Holt, D.T., Rutherford, M.W., & Clohessy, G.R. (2007). Corporate entrepreneurship: An
empirical look at individual characteristics, context, and process. Journal of Leadership

& Organizational Studies, Vol. 13(4), pp. 40-54.

Holton, E.H., & Burnett, M.B. (1997). Qualitative research methods. In R. A. Swanson, & E.
F. Holton (Eds.), Human resource development research handbook: Linking research and

practice. San Francisco: Berrett - Koehler Publishers

Hong-yun Zhang & Nai-ding Yang (2010). Clarifying the Conceptualization and
Measurement of Entrepreneurial Orientation. International Conference on Management

and Service Science (MASS), pp. 1-4.

]
~
28]



Hornsby, J. S., Naffziger, D.W., Kuratko, D.F., & Montagno. R.V. (1993). An interactive
model of the corporate entrepreneurship process. Entrepreneurship Theory and Practice,

Vol. 17(2), pp. 29-37.

Hornsby, 1.S., & Naffziger, D.W. (1992). An interactive model of the corporate

entrepreneurship process. Entrepreneurship: Theory and Practice, Vol. 17(2), pp. 29-37.

Hornsby, J.S., Kuratko, D.F., & Montagno, R.V. (1999). Perceptions of internal factors for
corporate entrepreneurship: A comparison of Canadian and U.S. managers.

Entrepreneurship: Theory and Practice, Vol. 24(2), pp. 9-24.

Hornsby, J.S., Kuratko, D.F., & Zahra, S.A. (2002). Middle managers' perception of the
internal environment for corporate entrepreneurship: Assessing a measurement scale.

Journal of Business Venturing, Vol. 17(3), pp. 253-273.

Hornsby, J.S., Kuratko, D.F., Shepherd, D.A., & Bott, J.P. (2009). Managers’ corporate
entreprencurial actions: Examining perception and position. Journal of Business

Venturing, Vol. 24(3), pp. 236-247.

Hughes, A. & Scott Morton, M.S. (2006). The transforming power of complementary assets,

MIT Sloan Management Review, Vol. 47(4), pp. 50-58.

Hughes, M. & Morgan, R.E. (2007). Deconstructing the Relationship between
Entrepreneurial Orientation and Business Performance at the Embryonic Stage of Firm

Growth. Industrial Marketing Management, Vol. 36(5), pp. 651-661.

Hull, F.M., & Hage, J. (1982). Organizing for Innovation: Beyond the Burns and Stalker’s

Organic Type. Sociology, Vol. 16(4), pp. 564-577.

273



Hult, G.T., Hurley, R.F., & Knight, G.A. (2004). Innovativeness: Its antecedents and impact

on business performance. Industrial Marketing Management, Vol. 33, pp. 429-438.

Hult, G.T., Snow, C. & Kandemir, D. (2003). The role of entrepreneurship in building

cultural competitiveness in different organizational types, Journal of Management, Vol.

29(3), pp-401-426.

Hurley, T.A., & Green, C.W. (2005). Knowledge Management and the Nonprofit Industry: A
Within and Between Approach. Journal of Knowledge Management Practice, Vol.

41(2), pp.212 - 228

Hutcheson, G.D., & Sofroniou, N. (1999). The Multivariate Social Scientist: an introduction

to generalized linear models. Sage Publications.

Ichijo, K, Krogh, G, & Nonaka, 1. (1998). Knowledge enablers. In G. Krogh, J. Roos, and D.

Kleine (eds.), Knowing in Firms. Thousand Oaks, CA: Sage Publications, pp. 173-203.

Ifinedo, P. (2007). Interactions between organizational size, culture, and structure and some
IT factors in the context of ERP success assessment: an exploratory investigation.

Journal of Computer Information Systems. Vol. 47(4), pp. 28-44.

Ipe, M. (2003). Knowledge Sharing in Organizations: A Conceptual Framework. Human

Resource Development Review, Vol. 2, pp. 337.

Ireland, R.D. & Webb, J.W. (2007). A cross disciplinary exploration of entrepreneurship

research. Journal of Management, Vol. 33(6), pp. 891-927.

Ireland, R.D. & Webb, J.W. (2007). Strategic entreprencurship: Creating competitive

advantage through streams of innovation. Business Horizons, Vol. 50(1), pp. 49-59.

274



[reland, R.D., Covin, J.G., & Kuratko, D.F.  (2009). Conceptualizing corporate

entrepreneurship strategy. Entrepreneurship Theory and Practice, Vol. 33(1), pp. 19-46.

Ireland, R.D., Hitt, M.A., & Sirmon, D.G. (2003). A model of strategic entrepreneurship: The

construct and its dimensions. Jourrnal of Management, Vol. 29(6), pp. 963-989.

Ireland, R.D., Hitt, M.A., Camp, S.M. & Sexton D.L. (2001). Integrating entrepreneurship
and strategic management actions to create firm wealth. Academy of Management

Executive, Vol. 15(1), pp. 49-63.

Ireland, R.D., Kuratko, D.F., & Morris, M.H. (2006). A health audit for corporate
entrepreneurship: innovation at all levels. Part 1. Journal of Business Strategy, Vol

27(1), pp. 10-17.

Ireland, R.D., M.A. Hitt & D. Vaidyanath. (2002). Alliance Management as a Source of

Competitive Advantage. Journal of Management. Vol. 28(3), pp. 413-446.

[saac, S. & Michael, W.B. (1995). Handbook in Research and Evaluation. 3rd ed. San Diego,

CA: EdITS.

Jackman, M. (2010). Investigating the relationship between residential construction and
economic growth in a small developing country: The case of Barbados. International

Real Estate Review, Vol. 13(1), pp. 109-116.

Jackson, P.R., Wall, T.D., Martin, R. & Davids, K. (1993). New Measures of Job Control,
Cognitive Demand, and Production Responsibility. Journal of Applied Psychology, Vol.

78, pp. 753-762.

275



Janney, J.J. & Dess, G.G. (2006). The risk concept for entrepreneurs reconsidered: New
challenges to the conventional wisdom. Journal of Business Venturing, Vol. 21(3), pp.

385- 400.

Janssen, O. (2000). Job demands, perceptions of effort-reward fairness and innovative work
behavior. Journal of Occupational and Organizational Psychology, Vol. 73(3), pp. 287-

302.

Janssen, O. (2005). The joint impact of perceived influence and supervisor supportiveness on
employee innovative behaviour. Journal of Occupational and Organizational

Psychology, Vol. 78(4), pp. 573-579.

Jantunen, A., Puumalainen, K., Saarenketo, S., & Kyldheiko, K. (2005). Entrepreneurial
orientation, dynamic capabilities and international performance. Journal of International

Entrepreneurship, Vol. 3, pp. 223-243.

Janz, B.D., & Prasarnphanich, P. (2003). Understanding the antecedents of effective
knowledge management: The importance of a knowledge-centered culture. Decision

Sciences, Vol. 34(2), pp. 351-384.

Jarvenpaa, S.L., and Staples, D.S. (2000). The use of collaborative electronic media for
information sharing: an exploratory study of determinants. Strategic Information

Systems, Vol. 9(2/3), pp. 129-154.

Jennings, D.F. & Lumpkin, J.R. (1989). Functionally modeling corporate entrepreneurship:

An empirical integrative analysis. Journal of Management, Vol. 15(3), pp. 485-502.

Jennings, R., Cox, C., & Cooper, C.L. (1994). Business elites: The psychology of

entrepreneurs and intrapreneurs. London: Routledge.

276



Jeong, 1., Pae, JH.,, & Zhou, D. (2006). Antecedents and consequences of the strategic
orientations in new product development: The case of Chinese manufacturers. Industrial

Marketing Management, Vol. 35(3), pp. 348-358.

Jobe, J.B., & Mingay, D.J. (1991). Cognition and survey measurement: History and

overview. Applied Cognitive Psychology, Vol. 5(3), pp. 175-192.

Johanson, G.A., & Brooks, G.P. (2010). Initial scale development: sample size for pilot

studies. Educational and Psychological Measurement, Vol. 70(3), pp. 394-400.

John. V.M., (2003). On the sustainability of the concrete. UNEP Journal of Industry and

Environment, Vol. 1(1), pp. 2-7.

Johnson R. (1992). Applied Multivariate Statistical Analysis. Prentice Hall.

Johnson, B., & Christensen, L. (2008). Educational research: Quantitative, qualitative, and

mixed approaches. Thousand Oaks, CA: Sage Publications.

Johnson, B., & Christensen, L. (2012). Educational Research: Quantitative, Qualitative, and

Mixed Approaches (4th edition). Thousand Oaks, CA: Sage.

Jones, G.R., & Butler, J.E. (1992). Managing internal corporate entrepreneurship: agency

theory perspective. Journal of Managament, Vol. 18(4), pp. 733-749.

Jordan, J., and Jones, P. (1997). Assessing your company’s knowledge management style.

Long Range Planning, Vol. 30(3), pp. 392-398.

Judge, W.Q., G.E. Gryxell & R.S., Dooley (1997). The New task of R&D Management:
Creating Goal-directed Communities for Innovation. California Management Review,

Vol. 39, pp.72-85.

277



Junnarkar, B. (1997). Leveraging collective intellect by building organizational capabilities.

Expert Systems with Applications, Vol. 13(1), pp. 29-40.

Kabiru, J.R., Mohd Rizal, R., & Norlena, H. (2012). The Moderating Effect of IT Capability
on the Relationship between Business Process Reengineering Factors and Organizational

Performance of Banks. Journal of Internet Banking and Commerce, Vol. 17(2), pp. 1-21.

Kahn, K.B. (1996). Interdepartmental integration: a definition with implications for product
development performance. Journal of Product Innovation Management, Vol. 13, pp.

137-151.
Kaiser, H.F. (1974). An index of factorial simplicity. Psychometrica, Vol. 39, pp. 31-36

Kanter, R.M. (1982). The middle manager as innovator. Harvard Business Review, Vol.

60(4), pp. 95-106.
Kanter, R.M. (1983). The Changemasters, Simon and Schuster, New York, NY.
Kanter, R.M. (1984). The Changemasters. New York: Touchstone / Simon & Schuster.

Kanter, R.M. (1985). Supporting innovation and venture development in established

companies. Journal of Business Venturing, Vol. 1(1), pp. 47-60.

Kanter, R.M. (2004). The middle manager as innovator. Harvard Business Review, Vol.

82(7/8), pp.150-161.

Katz, J. & Gartner, W.B. (1988). Properties of emerging organizations. Academy of

Management Review, Vol. 13(3), pp. 429-441.

Kazmi, A. (2002). Business Policy and Strategic Managemeni. Second Edition, Tata Mc

Graw Hill.

278



Kealey, D.J., & Protheroe, D.R. (1996). The effectiveness of cross-cultural training for
expatriates: An assessment of the literature on the issue. International Journal of

Intercultural Relations, Vol. 20(2), pp. 141-165.

Kecharanata, N. & Baker, H.G. (1999). Capturing entrepreneurial values. Journal of Applied

Social Psychology, Vol. 29, pp. 820-833.

Keh, H.T., Nguyen, T.T.M., Ng, H.P. (2007). The Effects of Entrepreneurial Orientation and
Marketing Information on the Performance of Smes. Journal of Business Venturing, Vol.

22(4), pp. 592-611.

Kendall, K.E. (1997). The Significance Of [nformation Systems Research On Emerging
Technologies: Seven Information Technologies That Promise To Improve Managerial

Effectiveness, Decision Sciences, Vol. 28(4), pp. 775-792.

Kerlinger, F.N. (1973). Foundations of Behavioral Research. Second Edition, New York:

Holt, Rinehart and Winston.

Keskin, H. (2005). The relationships between explicit and tacit oriented KM strategy and

Firm Performance. Journal of American Academy of Business, Vol. 7(1), pp 169-176

Ketchen, D.J., Ireland, R.D., & Snow, C.C. (2007). Strategic entrepreneurship, collaborative
innovation, and wealth creation. Strategic Entrepreneurship Journal, Vol. 1(3/4), pp.

371-385.

Khalid, K., Hilman, H., & Kumar, K.M. (2012). Get along with quantitative research process.

International Journal of Research in Management, Vol. 2(2), pp. 15-29.

Khalil, O.E.M. (1996). Innovative work environments: The role of information technology

and systems. Sam Advanced Management Journal, Vol. 61(3), pp. 32-36.

279



Khandwalla, P. N. (1976). Some top management styles, their context and performance.

Organization and Administrative Sciences, Vol. 7(4), pp. 21-51.

Khandwalla, P.N. (1977). The Design of Organizations, New York: Harcourt Brace

Jovanovich.

Kimberlin, C.L. & Winterstein, A.G. (2008). Validity and reliability of measurement
instruments used in research. American Journal of Health-System Pharmacy, Vol.

65(23), pp. 2276-2284.

Kimberly, J.R. (1981): Managerial innovation, Handbook of organizational design, (1): 84-

104. New York: Oxford University Press.

King, W. (1999). Integrating Knowledge Management Into IS Strategy. Information Systems

Management, Vol. 16(4), pp. 70-72.

Kinyua, N.W. (2007). Strategic responses by the cement manufacturing companies in Kenya.

http://erepository.uonbi.ac.ke:8080/xmlui/handle/123456789/12431

Kirzner, 1.M. (1997). Entrepreneurial discovery and the competitive market process: An

Austrian approach. Journal of Economic Literature, Vol. 35(1), pp. 60-85.

Klein, K.J., & Kozlowski, S.W. (Eds.). (2000). Multilevel theory, research, and methods in

organizations. San Francisco, CA: Jossey-Bass.

Kline, R.B. (2005), Principles and Practice of Structural Equation Modeling (2nd Edition

ed.). New York: The Guilford Press.

Knapp, E. M. (1998) Knowledge management. Business and Economic Review, Vol. 44(4),

pp. 3-6.

280



Knight, G.A. (1997). Cross-cultural reliability and validity of a scale to measure firm

entrepreneurial orientation. Journal of Business Venturing, Vol. 12(3): pp. 213-225.

Knight, G.A. (2001). Entrepreneurship and strategy in the international SME. Journal of

International Management, Vol. 7(3), pp. 155-171.

Knight, R.M. (1989). Technological innovation in Canada: A comparison of independent
entrepreneurs and corporate innovators. Journal of Business Venturing, Vol. 4(4), pp.

281-288.

Knol, J., & Van Linge, R. (2008). Innovative behaviour: the effect of structural and
psychological empowerment on nurses. Journal of Advanced Nursing, Vol. 65(2), pp.

359-370.

Kohli, AK., & Jaworski, B.J. (1990). Market orientation: the construct, research

propositions, and managerial implications. Journal of Marketing, Vol. 54(2). Pp. 1-18.

Kor, Y.Y., Mahoney, J.T., & Michael, S.C. (2007). Resources, capabilities, and

entrepreneurial perceptions. Journal of Management Studies, Vol. 44(7), pp. 1187-1212.

Kraus, S. & Kauranen, 1. (2009). Strategic management and entrepreneurship: Friends or
foes? International Journal of Business Science and Applied Management, Vol. 4(1), pp.

37-50.

Kraus, S., Rigtering, J.P.C., Hughes, M., & Hosman, V. (2012). Entrepreneurial orientation
and the business performance of SMEs: a quantitative study from the Netherlands.

Review of Managerial Science, Vol. 6(2), pp. 161-182.

281



Krause, D.E., (2004). Influence-based Leadership as a Determinant of the Inclination to

Innovate and of Innovation-related Behaviours: An Empirical Investigation. Leadership

Quarterly, Vol. 15(1), pp.79-102.

Kreiser, P.M., Marino, L.D. & Weaver, K.M. (2002). Assessing the psychometric properties
of the entrepreneurial orientation scale: a muti-country analysis. Entrepreneurship:

Theory and Practice, Vol. 26(4), pp. 71-92.

Krejcie, R.V. & Morgan, D.W. (1970). Determining sample size for research activities.

Educational and psychological measurement. Vol. 30, pp. 607-610.

Kropp, F, Lindsay, N.J,, & Shoham, A. (2006). Entrepreneurial, market, and learning
orientations and international entrepreneurial business venture performance in South

African firms. International Marketing Review, Vol. 23(5), pp. 504-523.

Kropp, F. & Zolin, R. (2005). Technological entrepreneurship and small business innovation
research programs. Academy of Marketing Sciences Review, Vol. 2005 (7), available:

http://www.amsreview.org/articles/kropp07-2005.pdf.

Kumar, R. (1996). Research Methodology: Quantitative Research, London: SAGE

Publications.

Kuratko D.F., Homsby J.S., & Bishop W.J. (2005). Managers’ corporate entrepreneurial
actions and job satisfaction. International Entrepreneurship and Management Journal,

Vol. 1, pp. 275-29.

Kuratko, D.F. & Hodgetts, R.M. (2004). Entrepreneurship: Theory, Process. Practice

(Mason, OH; South-Western Publishers).

282



Kuratko, D.F. & Hodgetts, R.M. (2007). Entrepreneurship. Theory, Process, Practice, 7" ed.

(Mason, OH: Thomson/SouthWestern Publishing).

Kuratko, D.F. (2007). Corporate entrepreneurship. Foundations and Trends in

Entrepreneurship, Vol. 3(2), pp. 151-203.

Kuratko, D.F. (2009). Entrepreneurship: Theory, process, practice, 8" Edition, Mason, OH:

Southwestern / Cengage Publishers.

Kuratko, D.F. (2009). The entrepreneurial imperative of the 21* century. Business Horizons,

Vol. 52(5), pp. 421-428.

Kuratko, D.F., Goldsby, M.G., & Hornsby, J.S. (2012). Innovation acceleration:

Transforming organizational thinking. Upper Saddle River, NJ: Pearson/Prentice Hall.

Kuratko, D.F., Hornsby, J.S. & Covin, J.G. (2014). Diagnosing a firm's internal environment

for corporate entrepreneurship. Business Horizons, Vol. 57(1), pp. 37-47.

Kuratko, D.F., Hornsby, J.S., Naffziger D.W., & Montagno, R.V. (1993). Implementing
entrepreneurial thinking in established organizations. Advanced Management Journal,

Vol. 58(1), pp. 28-39.

Kuratko, D.F., Ireland, R.D., & Hornsby, J.S. (2001). Improving firm performance through
entrepreneurial actions: Acordia’s corporate entrepreneurship strategy. Academy of

Management Executive, Vol. 15(4), pp. 60-71.

Kuratko, D.F., Ireland, R.D., Covin, J.G., & Hornsby, J.S. (2005b). A model of middle level
managers’ entrepreneurial behavior. Entrepreneurship Theory and Practice, Vol. 29(6),

pp- 699-716.

283



Kuratko, D.F., Montagno, R.V., & Hornsby, J.S. (1990). Developing an Intrapreneurial
Assessment Instrument for Effective Corporate Entrepreneurial Environment. Strategic

Management Journal, Vol. 11(5), pp. 49-58.

Lan, Q., & Wu, S. (2009). An empirical study of entrepreneurial orientation and degree of
internalization of small and medium-sized Chinese manufacturing enterprises. Journal of

Chinese Entrepreneurship, Vol. 2(1), pp. 53-75.

Lancaster, G.A., Dodd, S., & Williamson, P.R (2004). Design and analysis of pilot studies:
recommendations for good practice. Journal of Evaluation in Clinical Practice, Vol.

10(2), pp. 307-312.

Latour, B. (2005). Reassembling the social: An introduction to actor-network theory. Oxford:

Oxford University Press.

Laupase, R. (2003). The process of converting consultants’ tacit knowledge to organizational

explicit knowledge: Case studies in management consulting firms. London, IRM Press.

Lawrence, P., & Lorsch, J. (1967). Organization and environment. Cambridge MA: Harvard

University Press.

Lee, C., Lee, K. & Pennings, J.M. (2001). Internal capabilities, external linkages, and
performance. A study on technology-based ventures. Strategic Management Journal,

Vol. 22(6-7), pp. 615-640.

Lee, H. & Choi, B. (2003). Knowledge management enablers, processes, and organizational
performance: an integrative view and empirical examination. Journal of Management

Information System, Vol. 20(1), pp. 179-228.

284



Lee, JH & Kim, Y.G. (2001a). A stage model of organizational knowledge management: a

latent content analysis. Expert Systems with Applications, Vol. 20(4), pp. 299-311.

Lee, J.H., & Kim, Y.G. (2001b). Effects of managerial drivers and climate maturity on
knowledge management performance: empirical validation. Proceedings of Pacific Asia

Conference on Information Systems, pp. 1097-1111.

Lee, SM. & Peterson, S.J. (2000). Culture, entrepreneurial orientation, and global

competitiveness. Journal of World Business, Vol. 35(4), pp. 401-416.

Leibold, M., Voelpel, S.C. & Tekie, E.B. (2004). Managerial levers in cultivating new mental
space for business innovation. South African Journal of Business Management, Vol.

35(4), pp. 61-71.

Lena Lee, Poh Kam Wong, Maw Der Foo & Aegean Leung (2008). Entrepreneurial
intentions: The influence of organizational and individual factors. Journal of Business

Venturing, Vol. 26(1), pp. 124-136.

Leonard, D. (1995). Wellsprings of Knowledge: Building and Sustaining the Source of

Innovation. Boston: Harvard Business School Press.

Leonard, D., & Sensiper, S. (1998). The role of tacit knowledge in group innovation.

California Management Review, Vol. 40(3), pp. 112-132.

Leonard-Barton. D. (1995). Wellsprings of Knowledge: Building and Sustaining the Sources

of Innovation. Boston: Harvard Business School Press.

Lessem, R. (1988). Intrapreneurship: How fo be an enterprising individual in a successful

business. Hampshire: Wildwood House.

285



Lewis, RJ. (1999). Annual Meeting of the Society for Academic Emergency Medicine,

Boston, Massachusetts

Li Y.H., Huang J.W., & Tsai M.T. (2009). Entrepreneurial orientation and firm performance:
the role of knowledge creation process. Industrial Marketing Management, Vol. 38(4),

pp. 440-449.

Li, Y., Liu, Y., & Zhao, Y. (2006). The role of market and entrepreneurship orientation and
internal control in the new product development activities of Chinese firms. Industrial

Marketing Management, Vol. 35(3), pp. 336-347.

Li, Y.-H., Huang, J.-W. & Tsai, M.-T. (2009). Entreprencurial Orientation and Firm
Performance: The Role of Knowledge Creation Process. Industrial Marketing

Management, Vol. 38(4), pp. 440-449.

Liao, S.H., Wu, C.F., & Chih, C.C. (2007). Knowledge sharing, absorptive capacity and
innovation capability: an empirical study of Taiwan’s knowledge intensive industries.

Journal of Information Science, Vol. 33, pp. 1-20.

Liebeskind, J.P. (1996). Knowledge, strategy, and the theory of the firm. Srrategic

Management Journal, Vol. 17(Winter), pp. 93-107.

Lin, H.F (2007). Knowledge Sharing and Firm Innovation Capability: an Empirical Study.

International Journal of Manpower, Vol. 28, pp. 315-332.

Lind, D.A., Marchal, W.G., & Wathen, S.A. (2008). Statistical Techniques in Business &

Economics (13th edition). USA: McGraw-Hill.

286



Lindsay, W.M., & Rue, L.W. (1980). Impact of the organization environment on the long-
range planning process; a Contingency view. Academy of Management Journal, Vol.

23(3), pp. 385-404.

Liu H., Shah S., & Jiang W. (2004). On-line outlier detection and data cleaning. Computers

and Chemical Engineering, Vol. 28, pp. 1635-1647.

Lo pez, S.V. (2005). Competitive advantage and strategy formation: the key role of dynamic

capabilities. Management Decision, Vol. 43(5/6), pp. 661-669.

Locket, A., Thompson, S., & Morgenstern, U. (2009). The development of the resource-
based view of the firm: A critical appraisal. International Journal of Management

Reviews, Vol. 11(1), pp. 9-28.

Long, W.A., Tan, W.L., & Robinson, P.B. (1995). The relationship of attitudes to
entrepreneurial intentions. Frontiers of Entrepreneurship Research, pp. 33-41. Babson

Park, MA: Babson College.

Low, M., & MacMillan, 1. (1988). Entrepreneurship: Past research and future challenges.

Journal of Management, Vol. 14(2), pp. 139-161.

Lowhorn, G.L. (2007). Qualitative and Quantitative Research: How to Choose the Best
Design. Presented at Academic Business World International Conference. Nashville,

Tennessee.

Lubit, R. (2001). Tacit knowledge and knowledge management: the keys to sustainable

competitive advantage. Organizational Dynamics, Vol. 29(4), pp. 164-178.

Luchsinger, V. & Bagby, D.R. (1987). Entrepreneurship and intrapreneurship: Behaviors,

comparisons, contrasts. Advanced Management Journal, Vol. 52(3), pp. 10-13.

287



Lumpkin, G.T. & Dess, G.G. (1996). Clarifying the entrepreneurial orientation construct and

linking it to performance. Academy of Management Executive, Vol. 19(1), pp. 147-156.

Lumpkin, G.T. & Dess, G.G. (1997). Proactiveness versus compelitive aggressiveness:
Teasing apart key dimensions of an entrepreneurial orientation.  Frontiers of

Entrepreneurship Research, pp. 47-58. Babson Park, MA: Babson College.

Lumpkin, G.T. & Dess, G.G. (2001). Linking two dimensions of entrepreneurial orientation
to firm performance: The moderating role of environment and industry life cycle.

Journal of Business Venturing, Vol. 16(5), pp. 429-451.

Lumpkin, G.T. (2007). Intrapreneurship and innovation, in: J.R. Baum, M. Frese and R.
Baron (eds), The Psychology of Entrepreneurship, Mahwah, New lJersey: Lawrence

Erlbaum Associates, 237-264.

Luo, Y. (1999). Environment-strategy-performance relations in small business in China: A
case of township and village enterprises in Southern China. Journal of Small Business

Management, Vol. 37(1), pp. 37-52.

MacMillan, I.C. & Day, D.L. (1987). Corporate ventures into industrial markets: Dynamics

of aggressive entry. Journal of Business Venturing, Vol. 2(1), pp. 29-39.

MacMillan, 1.C. (1986). Progress in research on corporate venturing. In The art and science
of entrepreneurship, ed. D. L. Sexton and R.W. Smilor, 241-263. Cambridge, MA:

Ballinger.

MacMillian, 1.C., Block, Z., & Narasimha, P.N.S. (1986). Corporate venturing: alternatives,

obstacles encountered, and experience effects. Journal of Business Venturing, Vol. 1(2),

pp. 177-191.

288



Madhavan, R., & Grover, R. (1998). From embedded knowledge to embodied knowledge:
new product development as knowledge management. Journal of Marketing, Vol. 62(4),

pp. 1-12.

Madsen, E.L. (2007). The significance of sustained entrepreneurial orientation on
performance of firms - A longitudinal analysis. Entrepreneurship & Regional

Development, Vol. 19(2), pp. 185-204.

Mahalanobis, P.C. (1927). Analysis of race mixture in Bengal. Journal and Proceedings of

the Asiatic Society of Bengal, Vol. 23, pp. 301 —333.

Mahalanobis, P.C. (1936). On the generalised distance in statistics. Proceedings of the

National Institute of Sciences of India, Vol. 2(1), pp. 49-55.

Mahoney, J.T. (1995). The management of resources and the resource of management.

Journal of Business Research, Vol. 33: pp. 91-101.

Maidique, M., & Patch, P. (1982). Corporate Strategy and Technological Policy in M.
Tushman and W. Morre (eds), Readings in the Management of Innovation, Marshfield,

Mass: Pitman: 273-285.

Mair, J. (2002). Entrepreneurial behavior in a large traditional firm: Exploring key drivers.

IESE Business School.

Malaysian Business (21 March 2013). Building Materials: Rough Time Ahead, Retrieved on
the 19, November, 2013 from http://malaysianbiz.my/corporate/building-materials-

rough-times-ahead/

289



Malhotra, A. & Majchrzak, A. (2004). Enabling knowledge creation in farflung teams: best
practices for it support and knowledge sharing. Journal of Knowledge Management, Vol.

8(4), pp. 75-88.

Malhotra, N.K. (2004). Marketing Research: An Applied Orientation. 4th Edition. Pearson

Education, Inc., New Jersey, ISBN: 0-13-033716-1, pp: 864.

March, J.G. & Sutton, R.I. (1997). Organizational performance as a dependent variable.

Organization Science, Vol. 8(6), pp. 698-709.

Marino, L., Strandholm, K., Steensma, H.K. & Weaver, K.M. (2002). The Moderating Effect
of National Culture On The Relationship Between Entrepreneurial Orientation And
Strategic Alliance Portfolio Extensiveness. Entrepreneurship: Theory and Practice, Vol.

46, pp. 145-160.

Marta-Pedroso, C., Freitas, H., & Domingos, T. (2007). Testing the Survey Mode Effect on
Contingent Valuation Data Quality: A Case Study of Web Based Versus in-Person

Interviews. Ecological Economics, Vol. 62, pp 388-398.

Martin, J. (1992). Cultures in organizations: Three perspectives. New York: Oxford

University Press.

Marwick, A.D. (2001). Knowledge management technology. IBM Systems Journal, Vol.

40(4), pp. 814-830.

Maryam, Atoufi, Yaghoubi, N.M., Shahgholian, K., & Seyyed Ali Banihashemi. (2012). The
Evaluation of Cement Industry readiness in implementing Knowledge Management
based on underlying factors. Interdisciplinary Journal of Contemporary Research in

Business, Vol. 3(11), pp. 203-211.

290



Mavondo F. & Farell M. (2003). Cultural orientation: Its relationship with market orientation,
innovation and organizational performance. Management Decision, Vol. 41(3), pp. 241-

249.

McAdam, R. & McCreedy, S. (2000). A critique of knowledge management: using a social

constructionist model. New Technology, Work and Employment, Vol. 15(2), pp. 155-68.

McEvily, S. & Chakravarthy, B.S. (2002). The Persistence of Knowledge-Based Advantage:
An Empirical Test for Product Performance and Technological Knowledge. Strategic

Management Journal, Vol. 23(4), pp. 285-305.

McGinnis, M.A. & Vemey, T.P. (1987). Innovation Management and Intrapreneurship.

S.A.M. Advanced Management Journal, Vol. 52, pp.2-19.

McKee, D.O., Varadarajan, P.R., & Pride, W.M. (1989). Strategic adaptability and firm
performance: A market-contingent perspective. Journal of Marketing, Vol. 53(3), pp. 21-

35.
McKenna, R. (1999). New management. Sydney, McGraw-Hill.

McKinney, G. & McKinney, M. (1989). Forget the corporate umbrella-entrepreneurs shine in

the rain. Sloan Management Review, Vol. 30(4), pp. 77-82.

McMullen J, Shepherd DA. (2006). Entreprencurial action and the role of uncertainty in the

theory of the entrepreneur. Academy of Management Review, Vol. 31(1), pp. 132152

Melville, N., Kraemer, K. & Gurbaxani, V. (2004). Review: Information Technology and
Organizational Performance: An Integrative Model of IT Business Value. MIS

Quarterly, Vol. 28(2), pp. 283-322.

291



Mendenhall W., Reinmuth, J.E. and Beaver R.J. (1993). Statistics for Management and

Economics. Belmont, CA: Duxbury Press.

Mendes, M. & Pala, A. (2003). Type I error rate and power of three normality tests, Pakistan

Journal of Information and Technology, Vol. 2(2), pp. 135-139.

Menon, A., & Varadarajan, R. (1992). A model of marketing knowledge use within firms.

Journal of Marketing, Vol. 56(4), pp. 53-71.

Merrifield, D.B. (1993). Intrapreneurial corporate renewal. Journal of Business Venturing,

Vol. 8(5), pp. 383-389.

Miles, M.P. & Arnold, D.R. (1991). The relationship between marketing orientation and

entrepreneurial orientation. Entrepreneurship: Theory and Practice, Vol. 15(4), pp. 49-

65.

Miles, R.E., & Snow, C.C. (1978). Organizational Strategy, Structure and Process. New

York: McGraw-Hill.

Miller, D. & Shamsie, J. (1996). The Resources-Based View of The firm in two
environments: the Hollywood film studios from 1936 to 1965. Academy of Management

Journal, Vol. 39(3), pp. 519-543.

Miller, D. (1983). The correlates of entrepreneurship in three types of firms. Management

Science, Vol. 29 (7), pp. 770-791.

Miller, D. (1987). Strategy making and structure: Analysis and implications for performance.

Academy of Management Journal, Vol. 30(1), pp. 7-32.

Miller, D., & Friesen, P.H. (1978). Archetypes of strategy formulation. Management Science,

Vol. 24(9), pp. 921-933.
292



Miller, D., & Friesen, P.H. (1982). Innovation in Conservative and Entrepreneurial Firms:
Two Models of Strategic Momentum, Strategic Management Journal, Vol. 3(1), pp. 1-

25.

Miller, D., & Friesen, P.H. (1983). Strategy-making and Environment: The Third Link.

Strategic Management Journal, Vol. 4(3), pp. 221-235.

Miller, D., & Toulouse, J.M. (1986). Chief executive personality and corporate strategy and

structure in small firms. Management Science, Vol. 32(11), pp. 1389-1409.

Miller, L.E., & Smith, K.L. (1983). Handling nonresponse issues. Journal of Extension, Vol.

21(5), pp. 45-50.

Ministry of Domestic Trade, Cooperatives and Consumerism (2011/2012). Cement Sales

Report, December 2012.

Ministry of Domestic Trade, Cooperatives and Consumerism. (2013). Cement Sales Report,

September 2013.

Mirza Rohail, B. (2008). Cement Industry, retrieved from

http://economicpakistan.wordpress.com/2008/02/12/cement-industry/
Mises, L.V. (1949). Bureaucracy. New Haven, Conn.: Yale University Press.

Mohammad Reza, R. & Amir Hossein, Q.F. (2013). The Study of the Factors Affecting
Corporate Entrepreneurship Nurturing in Hamedan University of Technology. Journal of

Basic Applied Science Research, Vol. 3(3), pp. 993-998.

Mokoena, B.A., (1999). The environmental determinants of corporate entrepreneurship.

Unpublished MCom dissertation, Rand Afrikaans University.

293



Mom, T.J.M., Bosch, F.A.J. van den & Volberda, H.W. (2007). Investigating managers'
exploration and exploitation activities: The influence of top-down, bottom-up, and

horizontal knowledge inflows. Journal of Management Studies, Vol. 44(6), pp. 910-931.

Momghani, Nasrin & Akhavan, Peyman. (2011). Preparation and Evaluation of the
implementation of knowledge management. Journal of Information Technology

Research Center of Iran, Vol. 26(3), pp. 493-513.

Monette, D.R., Sullivan, T.)., & Delong, C.R. (2002). Applied Social Research. Orlando,

FLA: Harcourt Press.

Monsen, E. (2005). Employees do matter: Autonomy, teamwork and corporate
entrepreneurial culture (Doctoral dissertation, University of Colorado at Boulder).

Dissertation Abstracts International, 66, 2293.

Moreno, A.M. & Cassilass, J.C. (2008) Entrepreneurial Orientation and Growth of SMEs: A

Causal Model. Entrepreneurship: Theory and Practice, Vol. 32(3), pp. 507-528.

Morris, M.H. & Kuratko, D.E. (2002). Corporate Entrepreneurship. Harcourt College

Publishers: Orlando, FL.

Morris, M.H. & Kuratko, D.F. (2002). Corporate entrepreneurship. Harcourt College

Publishers: Orlando, Florida.
Morris, M.H. (1998). Entrepreneurial Intensity. Quorum Books: Westport.

Morris, M.H., & Paul, G.W. (1987). The relationship between entrepreneurship and

marketing in established firms. Journal of Business Venturing, Vol. 2(3), pp. 247-259.

Morris, M.H., Kuratko, D.F., & Covin, J.G. (2011). Corporate entrepreneurship &

innovation (3rd ed.). Mason, OH: SouthWestern Cengage.
294



Morris. M.H., Kuratko D.F., & Covin J.G. (2008). Corporate Entreprencurship &

Innovation. 2nd ed. USA: Thomson South Western.

Morrison, A. (2000). Entrepreneurship: what triggers it? International Journal of

Entrepreneurship Behavior & Research, Vol. 6(2), pp. 59-71.

Morrison, A. (2001). Entrepreneurs transcend time: a biographical analysis. Management

Decision, Vol. 39 (9), pp. 784-91.

Morrison, E.W., & Robinson, S.L. (1997). When employees feel betrayed: A model of how
psychological contract violation develops. Academy of Management Review, Vol. 22(1),

pp- 226-256.

Morrow, J.L., Sirmon, D.G., Hitt, M.A. & Holcomb, T.R. (2007). Creating value in the face
of declining performance: Firm strategies and organisational recovery. Strategic

Management Journal, Vol. 28, pp. 271-283.

Mosakowski, E. (2002). Overcoming resource disadvantages in entrepreneurial firms: When

less is more, Oxford: Blackwell Publishing.

Munizzo, M.A. & Musial, L.V. (2009). General Market Analysis and Highest and Best Use.

Cengage Learning, Inc.

Myers, D. (2008). Construction Economics. Second Edition ed. London and New York:

Taylor & Francis.

Myres, M.D. (2008). Qualitative Research in Business and Management. Thousand Oaks:

Sage Publications.

Nagar, V. (2002). Delegation and Incentive Compensation. Accounting Review, Vol. 77, pp.

379-395.
295



Nakagawa, S, & Freckleton, R.P. (2008). Missing inaction: the dangers of ignoring missing

data. Trends in Ecology & Evolution, Vol. 23, pp. 592-596.

Naman, J.L. & Slevin, D.P. (1993). Entrepreneurship and the concept of fit: A model and

empirical tests. Strategic Management Journal, Vol. 14(2), pp. 137-153.

Narasimha, S. (2000). Organizational knowledge, human resource management, and
sustained competitive advantage: toward a framework. Competitiveness Review, Vol.

10(1), pp. 123-35.

Narayanan, V.K. & Nath, R. (1993). Organization theory: A strategic approach. Homewood:

Irwin.

Ndlela, L.T., & Toit, A.S.A. (2001). Establishing a knowledge management programme for
competitive advantage in an enterprise. International Journal of Information

Management, Vol. 21(2), pp. 151-165.

Neely, A. (1998). Measuring business performance. London: The economist books.

Neely, A., & Hii, J. (1998). Innovation and Business Performance: A4 literature Review. The

Judge of Management Studies, University of Cambridge, 15th January.

Neter, J., William, W., & Michael, K.H. (1990). Applied Linear Statistical Models:
Regression, Analysis of Variance, & Experimental Designs, Richard D. Irwin,

Homewood, Illinois.

Neuman, W.L. (2004). Social Research Methods: Qualitative and Quantitative Approaches.

3rd ed. Boston: Allyn and Bacon.

Nevis, E.. Dibella, A., & Gould, JI. (1995), Understanding organizations as learning systems.

Sloan Management Review, Vol. 36(2), pp. 73-85.
296



Newbert, S. (2007). Empirical Research on the Resource-Based View of the Firm: An
Assessment and Suggestions for Future Research. Strategic management Journal, Vol.

28(2), pp. 121-146.

Ngo, H.Y. & Lau, C.M. (2004). The HR system, organizational culture, and product

innovation. [nternational Business Review, Vol. 13, pp. 685-703.

Ngoc, P.T.B. (2005). An Empirical Study of Knowledge Transfer within Knowledge-intensive
Firms in Vietnam. Proceeding of the Third International Conference on Management
Education for 21st Century - Management for the Knowledge Society, Hochiminh City,

Vietnam on Sept., 8th-9th , 2005.

Nguyen, T.H., Alam, Q, & Perry, M. (2007a). State versus Market: The paradox of Vietnam's
experience with SME. Proceeding of the 21st Australian and New Zealand Academy of

Management Conference, Sydney, Australia.

Niaz Azari, Kiomars & Amooei, Fattaneh. (2008). Factors of Knowledge Management,
Islamic Azad universities province. Journal of Knowledge and educational sciences

research, Islamic Azad University, Vol. 14, pp. 93-106.

Nickerson, J.A. & Zenger, T.R. (2004). A knowledge-based theory of the firm — the problem-

solving perspective. Organization Science, Vol. 15, pp. 617-632.

Nieman, G.H., Hough, J., & Nieuwenhuizen, C. (2003). Entrepreneurship: A South African

Perspective. Van Schaik Publishers: Pretoria.

Nijhof, A.K., Krabbendam & Looise, J.K. (2002). Innovation through Exemptions: Building

Upon the Existing Creativity of Employees. Technovation, Vol. 22(11), pp.675-683.

297



Nonaka, [, Toyama, R. & Nagata, A (2000). A firm as a knowledge creating entity: a new

perspective on the theory of the firm. Industrial and Corporate Change, Vol. 9, pp. 1-20.

Nonaka, I. (1990). Redundant, overlapping organization: a Japanese approach to managing

the innovation process, California Management Review, Vol, 32(3), pp. 27-38.

Nonaka, 1. (1991). The knowledge-creating company. Harvard Business Review, Vol. 96(6),

pp. 96-104.

Nonaka, [., & Takeuchi, H. (1995). The knowledge-creating company: How Japanese

companies create the dynamics of innovation. New York, NY: Oxford University Press.

Nornadiah Mohd Razali & Yap Bee Wah (2011). Power comparisons of Shapiro-Wilk,
Kolmogorov-Smirnov, Lilliefors and Anderson-Darling test. Journal of Statistical

Modeling and Analytics. Vol. 2(1), pp. 21-33.

Norusis, M. J. (1999). SPSS/PC+ Statistics 6.0 for the IBM PC/XT/AT and PS/2. Prentice

Hall, Library of Congress, USA.

O'Dell, C., & Grayson, C. (1998). If Only We Knew What We Know: ldentification And
Transfer Of Internal Best Practices. California Management Review, Vol. 40(3), pp. 154-

174.

ODell, C., & Grayson, J. (1999). Knowledge transfer: discover your value proposition.

Strategy & Leadership, Vol.27(2), pp. 10-15.

Oksenberg, L., Cannell, C. F., & Kalton, G. (1991). New strategies for pretesting survey

questions. Journal of Official Statistics, Vol. 7(3), 349-365.

298



Olsen, B.S. (2009). Choosing between Internet and Mail Survey Modes for Choice

Experiments Surveys Considering Non-Market Goods. Environmental and Resource

Economics, Vol. 44, pp. 591-610.

Onyango, E. (2009). How cement industry contributes to Tanzania’s national economy,
retrieved from http://eonyango.blogspot.com/2009/03/how-cement-industry-contributes-

to.html.

Oppenheim, A.N. (1992). Questionnaire design, interviewing and attitude measurement.

London: Pinter.

Osterman, P. (1994). How Common is Workplace Transformation and Who Adopts It?

Industrial and Labor Relations Review, Vol. 47, pp. 173-188.

Osterman, P. (2000). Work Reorganization in an Era of Restructuring: Trends in Diffusion
and Effects on Employee Welfare. Industrial and Labor Relations Review, Vol. 53, pp.

179-196.

Pallant, J. (2007). SPSS Survival Manual: A Step by Step Guide to Data Analysis using SPSS

for Windows (3" ed.). England: McGraw Hill Open University Press.

Pan, S., & Scarbrough, H. (1998). A socio-technical view of knowledge-sharing at Buckman

laboratories. Journal of Knowledge Management, Vol. 2(1), pp. 55-66.

Park, K. (2006). A review of the knowledge management model based on an empirical survey

of Korean experts. Unpublished doctoral dissertation, University of Kyushu, Korea.

Parker, S.K. & Collins, C.G. (2010). Taking Stock: Integrating and Differentiating Multiple

Proactive Behaviors. Journal of Management, Vol. 36(3), pp. 633-662.

299



Parks, A.K., Pardi, M.A., & Bradizza, M.C. (2006). Collecting Data on Alcohol Use and
Alcohol-Related Victimization: A Comparison of Telephone and Web-Based Survey

Methods. Journal of Studies on Alcohol, Vol. 67, pp 318-323,

Pavitt, K. (1991). Key Characteristics of the Large Innovation firm. British Journal of

Management, Vol. 2(1), pp. 41-50.

Pearce, J.A., & Robinson, R.B.J (1997). Strategic Management: Strategy Formulation and

Implementation. Homewood, Illinois: Richard D. Irwin Inc.

Pearce, J.A., Kramer, T.R., & Robbins, D.K. (1997). Effects of managers’ entrepreneurial

behavior on subordinates. Journal of Business Venturing, Vol. 12(2), pp. 147-160.

Pennington, P.L. (2001). Leadership factors influencing team culture. Unpublished doctoral

dissertation, Texas A&M University, College Station, TX.

Penrose, E. (1959). The Theory of the Growth of the Firm. Oxford, Oxford University Press.

Pentland, B.T. (1995). Information systems and organizational learning: the social
epistemology of organizational knowledge systems. Accounting, Management and

Information Technology, Vol. 5(1), pp. 1-21.

Peteraf, M. (1993). The cornerstone of competitive advantage: A Resource-Based View.

Strategic Management Journal, Vol. 14(3), pp. 179-191.

Peters, T. (1990). Get innovate or get dead. California Management Review, Vol. 33(1), pp.

9-26.

Pettersen, K.I., Veenstra, M., Guldvog, B., & Kolstad, A. (2004). The Patient Experiences
Questionnaire: development, validity and reliability. International Journal for Quality in

Health Care, Vol. 16(6), pp. 453-463.
300



Pinchot, G. (1985). Intrapreneuring: why you don’t have to leave the corporation to become

an entrepreneur, New York: Harper and Row.

Piperopoulos, P.G. (2011). Business Emergence and Growth. 1st ed. Hampshire: Palgrace

Macmillan.

Pipilikaki, P., Katsioti, M., & Gallias, J.L., (2009). Performance of limestone cement mortars
in a high sulfates environment. Construction and Building Materials, Vol. 23(2),

pp.1042-1049.

Planting, S. (2006). Executives know that growth must come from innovation. Innovations —

Financial Mail, 1 September: 3.

Polit D.F. & Hungler B.P. (1999). Nursing research: principles and methods. Lippincott,

New York, pp. 332-333.

Poon, JM.L, & Raja Azimah R.O. Ainuddin. (1990). Relationship between perceived
organizational climate and job satisfaction and performance. Malaysian Management

Review. Vol. 8, pp. 3-16.

Poon, J.M.L., Ainuddin, R.A., & Junit, S.H. (2006). Effects of self-concept traits and
entrepreneurial orientation of firm performance. International Small Business Journal,

Vol. 24(1), pp. 61-82.

Popadiuk, S. & C.W. Choo. (2007). Innovation and knowledge creation: How are these
concepts related. International Journal of Information Management, Vol. 26(4), pp. 302-

312.

Porter, M.E. (1980). Competitive Strategy: Techniques for Analyzing Industries and

Competitors. New York: Free Press.

301



Porter, M.E., & Whitcomb, S.R. (2003). The impact of contact type on Web survey response

rates. Public Opinion Quarterly, Vol. 67, pp. 579-588.

Praharad, C. K., and Hamel, G. (1990). The core competence of the corporation. Harvard

Business Review, Vol. 68(3), pp. 79-91.

Prasad, L. (1993). The etiology of organizational politics: Implications for the intrapreneur.

Advanced Management Journal, Vol. 58(3), pp. 35.

Probst, G.B. (1998). Practical knowledge management: a model that works. Prism, Second

Quarter, pp. 17-30.

Proceeding of the 21st Australian and New Zealand Academy of Management Conference,
Sydney, Australia.
T.H. Nguyen, Q. Alam, and M. Perry. (2007a). “State versus Market: The paradox of

Vietnam's experience with SME™,

Proceeding of the 21st Australian and New Zealand Academy of Management Conference,

Sydney, Australia.
Pyle D. (1999), Data Preparation for Data Mining. San Francisco, CA: Morgan Kaufmann.

Quinn, J.B. (1985). Managing innovation: controlled chaos. Harvard Business Review, Vol.

63(3), pp. 73-84.

Raisinghani, M. (2000). Knowledge management: A cognitive perspective on business and

education. American Business Review, Vol. 18(2), pp. 105-112.

Ramachandran, K, Devarajan, T.P., Ray, S. (2006). Corporate Entrepreneurship: How?

VIKALPA, Vol. 31(1), pp. 8 —97.



Rattray, J. & Jones, M.C. (2007). Essential elements of questionnaire design and

development. Journal of Clinical Nursing, Vol. 16, pp. 234-243.

Rauch, A., Frese, M., Koenig, C., & Wang, Z.M. (2006). 4 universal contingency approach
to entrepreneurship: Exploring the relationship between innovation, entrepreneurial
orientation and success in Chinese and German entrepreneurs. Paper accepted for
presentation at the 2006 Babson Kaufman Foundation Research Conference, Indiana

June 8th to June 10th.

Rauch, A., Wiklund, J., Lumpkin, G.T., & Frese, M. (2009). Entrepreneurial Orientation and
Business Performance: An Assessment of Past Research and Suggestions for the Future.

Entrepreneurship Theory and Practice, Vol. 33(3), pp. 761-787.

Raven, A., & Prasser, S.G. (1996). Information technology support for the creation and
transfer  of tacit  knowledge in  organizations. AIS 1996  Conference

(http://hsb.baylor.edu/ramsower/ ais.ac.96/papers/RAVEN.htm).

Rea, L., & Parker, R. (2005). Designing and conducting survey research: A comprehensive

guide. San Francisco, CA: Jossey-Bass.
Rehda (Aug 2013). Cement Price Increase — Ultimately. Rehda Bulletin, pp. 1-9.

Reynierse, J.H. (1997). An MBTI model of entrepreneurism and bureaucracy: The
psychological types of business entrepreneurs compared to business managers and

executives. Journal of Psychological Type, Vol. 40, pp. 3-19.

Richard, C.O., Barnett, T., Dwyer, S., & Chadwick, K. (2004). Cultural diversity in
management, firm performance, and the moderating role of entrepreneurial orientation

dimensions. Academy of Management Journal, Vol. 47(2), pp. 255-266.

303



Rigby, D. (2003). Management Tools Survey 2003: Usage up as companies strive to make

headway in tough times. Strategy and Leadership, Vol. 31(5), pp. 4-11.

Riggins, F.J., & Rhee, H. (1999). Developing the learning network using extranets.

International Journal of Electronic Commerce, Vol. 4(1), pp. 65-83.

Robbin, S.P. (2004). Organizational behavior (11th ed.). Upper Saddle River, NJ: Prentice-

Hall.

Robinson, M. (2001). The ten commandments of intrapreneurs. New Zealand Management,

Vol. 48(11), pp. 95-98.

Rogelberg, S.G. & Stanton, J.M. (2007). Understanding and Dealing with Organizational

Survey Nonresponse. Organizational Research Methods, Vol. 10, pp. 195-209.

Roscoe, J.T. (1975). Fundamental research statistics for the behavioral sciences, New York:

Holt.

Rousseeuw P.J., Van Zomeren B.C. (1990). Unmasking multivariate outliers and leverage

points. Journal of the American Statistical Association, Vol. 85(411), pp. 633-651.

Rowntree, D. (1987). Assessing Students. How Shall We Know Them? London, Harper and

Row.

Royston, J.P. (1982a). Algorithm AS181: The W test for Normality. Applied Statistics, Vol.

31, pp. 176-180.

Royston, J.P. (1982b). An extension of Shapiro and Wilk’s W test for Normality to large

samples. Applied Statistics, Vol. 31, pp. 115-124.

304



Runyan, R., Droge, C., & Swinney, J. (2008). Entrepreneurial Orientation versus small
Business Orientation: What are their Relationships to Firm Performance? Journal of

Small Business Management, Vol. 46(4), pp. 567-588.

Runyan, R., Huddleston, P. & Swinney, J. (2006). Entrepreneurial orientation and social
capital as small firm strategies: A study of gender differences from a Resource-Based
View. The International Entrepreneurship and Management Journal, Vol. 2(4), pp. 455-

477.

Russell, R.D. (1999). Developing a process model of intrapreneurial systems: A cognitive

mapping approach. Entrepreneurship. Theory & Practice, Vol. 23(3), pp. 65-84.

Rutherford, M.W. & Holt, D.T. (2007). Corporate Entrepreneurship: An Empirical Look at
the Innovativeness Dimension and its Antecedents. Journal of Organisational Change

Management, Vol. 20(3), pp. 429-446.

Sabherwal, R., & Becerra-Fernandez, 1. (2003). An empirical study of the effect of
knowledge management processes at individual, group, and organizational levels.

Decision Sciences, Vol. 34(2), pp. 225-260.

Salavati, A & Haghnazar, F. (2010). Analyze the underlying factors affecting the deployment
of knowledge management systems in headquarters units, National Iranian Oil

Company. Journal of Management Beyond, Vol. 10, pp. 77-104.

Sale, J.E.M. Lohfeld, L. & Brazil, K. (2002). Revisiting the Quantitative-Qualitative Debate:

Implications for Mixed-Methods Research. Quality & Quantity, Vol. 36, pp. 43-53.

Salkind, N.J. & Rasmussen, K. (2007). Encyclopedia of Measurement and Statistics.

Thousand Oaks: Sage Publications.

305



Salmon, M.H. (2007). Introduction to Logic and Critical Thinking, 5th edition. Thomson

Wadworth.

Salvato, C. (2002). Antecedents of entrepreneurship in three types of family firms. Jonkoping:

Jonkoping International Business School.

Salvo, A. (2004). Conduct in the Brazilian Cement Industry. London School of Economics,

mimeo.

Sambamurthy, V, & Subramani, M. (2005). Special Issues on Information Technologies and

Knowledge Management. MIS Quarterly, Vol 29(1). Pp. 1-7.

Sambamurthy, V., Bharadwaj, A., & Grover, V. (2003). Shaping Agility through Digital
Options: conceptualizing the Role of Information Technology in Contemporary Firms.

MIS Quarterly, Vol. 27(2), pp. 237-263.

Samli A.C. (2002).Entreprencurship and small business development: the necessary

ingredient for economic progress.1 1th World Business Congress, pp. 10-14.

Sandberg, W.R., & Hofer, C.W. (1987). Improving new venture performance: The role of
strategy, industry structure, and the entrepreneur. Journal of Business Venturing, Vol. 2,

pp. 5-28.

Sangameshwaran, P. (2002). Cementing Brand Equity. /ndian Cement Review, October, pp.

5-6

Sarasvathy, D.K., Simon, H.A. & Lave, L. (1996). Perceiving and managing business risks:
differences between entrepreneurs and bankers. Journal of Economic Behaviour and

Organisation, Vol. 33(2), pp. 207-225.

306



Sarvary, M. (1999). Knowledge Management and Competition in the Consulting Industry.

California Management Review, Vol. 41(2), pp. 95-107.

Sathe, V. (1985). Managing an entrepreneurial dilemma: Nurturing entrepreneurship and
control in large corporations. Frontiers of Entrepreneurship Research, pp. 636-656.

Wellesley, MA: Babson College.

Sathe, V. (1989). Fostering entrepreneurship in large entrepreneurs. Journal of High

Technology, Vol. 14(1), pp. 149-170.

Saunders, M., Lewis, P. & Thornhill, A. (2000). Research methods for business students, 2nd

ed., Prentice Hall: Hallow.

Saunders, M., Lewis, P. & Thornhill, A. (2007). Research methods for business students. 4th

ed. London: Prentice Hall.

Sauve, L. (2002). Environmental Education: Possibilities and Constraints, UNESCO
International Science, Technology and Environmental Education Newsletter, Vol. 27,

Canada.

Sawhney, M., & Prandelli, E. (2000). Communities of creation: managing distributed

innovation in turbulent markets. California Management Review, Vol. 42(4), pp. 24-54.

Scanlan, B.K. (1981). Creating a climate for achievement. Business Horizons, Vol. 24(2), pp.

5-9.

Schaefer, D.R., & Dillman, D.A. (1998). Development of a Standard E-mail Methodology.

Public Opinion Quarterly, Vol. 62, pp. 378-397.

307



Schafer, D.S. (1990). Level of Entrepreneurship and Scanning Source Usage in Very Small

Businesses. Entrepreneurship. Theory & Practice, Vol. 15(2), 19-31.

Schafer. J.L. & Graham, J.W. (2002). Missing data: Our view of the state of the art.

Psychological Methods, Vol. 7(2), pp. 147-177.

Schein, E.H. (2004). Organizational Culture and Leadership, Third edition, San Francisco:

Jossey-Bass.

Schenck, G.H.K., & McCarl H.N. (1966). Importance of Cement Market Characteristics to

the Industrial Geologist. Ohio Journal of Science, Vol. 66(2), pp. 137-145.

Schminke, M., Ambrose, M.L., & Cropanzano, R. (2000). The effect of organizational
structure on perceptions of fairness. Journal of Applied Psychology, Vol. 85, pp. 294-

304.

Schuppel, J., Muller-Stewwen, G. & Gomez, P. (1998) ‘The Knowledge Spiral’, in G. von

Krogh, J. Roos and D. Kleine (eds) Knowing in Firms. London: Sage.

Secker, J., Wimbush, E., Watson, J. & Milburn, K. (1995). Qualitative methods in health
promotion research: Some criteria for quality. Health Education Journal, Vol. 54, pp.

74-87.

Segars, A.H., Grover, V., & Teng, J.T.C. (1998). Strategic information systems planning:
Planning system dimensions, internal coalignment, and implications for planning

effectiveness. Decision Sciences, Vol. 29(2), pp. 303-345.

Seibert, S.E., Kraimer, M.L., & Crant, J.M. (2001). What do proactive people do? A
longitudinal model linking proactive personality and career success. Personnel

Psychology, Vol. 54(4), pp. 845-874.

308



Sekaran ,U. (2003). Research methods for business: A skill building approach (4td ed). New

York: John Willey and Sons.

Sekaran, U., & Bougie, R. (2010). Research methods for business: A skill building approach

(5th ed.). West Sussex, UK: Wiley.

Shane, S. & Venkataraman, S. (2000). The promise of entrepreneurship as a field of research.

Academy of Management Review, Vol. 25(1), pp. 217-26.

Shane, S. (1994). Are champions different from non-champions? Journal of Business

Venturing, Vol. 9(5), pp. 397-421.

Shane, S. (2003). A General Theory of Entrepreneurship: The Individual-Opportunity Nexus.

Cheltenham, UK: Edward Elgar.

Shankar, R., Agarwal, U., Goel P., & Jha, W. (2011). Business Strategies for Indian Cement

Industry. International Conference on Economics, Business and Management, Vol. 2,

pp.1-5.

Shapiro, Z. (1994). Risk-taking: A managerial perspectives. New York: Russell Sage

Foundation.

Sharma, P & Chrisman, J.J. (1999). Toward a Reconciliation of the Definitional Issues in the
Field of Corporate Entreprencurship. Entrepreneurship Theory & Practice, Vol. 23(3),

pp. 11-27.

Sharma, P. & Chrisman, J.J. (1999). Toward a reconciliation of the definitional issues in the
field of corporate entreprencurship. Entrepreneurship Theory and Practice, Vol. 23(3),

pp. 11-27.

309



Sheehan, K.B. & Hoy, M.G. (1999). Using e-mail to survey Internet users in the United
States: Methodology and assessment. Journal of Computer Mediated Communication,

Vol. 4(3). [Online] Available: http:/jcme.indiana.edu/vol4/issue3/sheehan.html.

Sitzia, J. (1999). How valid and reliable are patient satisfaction data? An analysis of 195

studies. International Journal Quality Health Care, Vol. 11, pp. 319-328.

Sivan, Yesha. (2000). Knowledge processes: driving organizational practices knowledge.

Web Net Journal, P. 265.

Slater, S.F. & Narver, J.C. (1995). Market Orientation and the Learning Organization.

Journal of Marketing, Vol. 59(3), pp. 63-74.

Slater, S.F., & Narver, J.C. (2000). The positive effect of a market orientation on business

profitability: A balanced replication. Journal of Business Research, Vol. 48, pp. 69-73.

Slevin, D.P. & Covin, J.G. (1990). Juggling entrepreneurial style and organizational

structure-How to get your act together. Sloan Management Review, Winter, pp. 43-53.

Slevin, D.P. & Covin, 1.G. (1997). Time, growth, complexity and transitions: Entrepreneurial

challenges for the future. Entrepreneurship: Theory and Practice, Vol. 22(2), pp. 43-68.

Smart, D.T. & Conant, J.S. (1994). Entrepreneurial orientation, distinctive marketing

competencies and organization performance. Journal of Applied Business Research, Vol.

10(3), pp. 28-38.

Smith, C.B. (1997). Casting the Net: surveying an Internet population. Journal of Computer
Mediated Communication, Vol. 3(1). [Online] Available:

http://jcmc.indiana.edu/vol3/issue1/smith.html.



Smith, J.K. (1983). Quantitative versus qualitative research: An attempt to clarify the issue.

Educational Researcher, Vol. 12, pp. 6—13.

Smith, K.G., & Hitt, M.A. (2005). Epilogue: Learning how to develop theory from the
masters’ in Great minds in management: The process of theory development. K. G.

Smith and M. A. Hitt (eds), 572-587. New York: Oxford University Press.

Snider, J. (2010). Commentary. The cult of statistical pyrotechnics. Education Week, 29(21),

20-21.

Snow, C., and Hrebiniak, L. (1980). Strategy, distinctive competence, and organizational

performance. Administrative Science Quarterly, Vol. 25(2), pp. 317-336.

Solomon, D.J. (2001). Conducting web-based surveys. Practical Assessment, Research &
FEvaluation, 7(19). Retrieved December 28, 2013 from

http://PAREonline.net/getvn.asp?v=7&n=19.

Song, M., Zhang, F., Bij, H.V.D., & Weggeman, M. (2001). Information technology,
knowledge processes and innovation success. Retrieved July 26, 2013,

http://ideas.repec.org/p/dgr/tuecis/0107.html

Souder, W.E. (1981). Disharmony between R&D and Marketing. Industrial Marketing

Management, Vol. 10(1), pp. 67-73.

Spek, R., & Spijkervet, A. (1997). Knowledge management.: dealing intelligently with
knowledge. In J. Liebowitz, and L. Wilcox (eds.), Knowledge Management and Its

Integrative Elements, Boca Raton: CRC Press, pp. 31-59.

Sproull, N.D. (1995). Handbook of research methods: A guide for practitioners and students

in the social sciences (2nd. Ed.). New Jersey: The Scarecrow Press.

311



Srivastava, A, & Lee, H. (2005). Predicting order and timing of new product moves: the role
of top management in corporate entrepreneurship. Journal of Business Venturing, Vol.

20, pp. 459-481.

Srivastava, N., & Agrawal, A. (2010). Factors Supporting Corporate Entrepreneurship: An

Exploratory Study. The Journal of Business Perspective, Vol. 14(3), pp. 163-171.

Stam, W., & Elfring, T. (2006). Entrepreneurial orientation and new venture performance:
The mediating effect of network strategies. Academy of Management Best Paper

Proceedings.

Stevenson, H.H. & Jarillo, J.C. (1989). A paradigm of entrepreneurship: Entrepreneurial

management. Strategic Management Journal, Vol. 11(5), pp. 17-27.

Stevenson, H.H., & Gumpert, D.E. (1985). The heart of entrepreneurship. Harvard Business

Review, Vol. 85(2), pp. 85-94.

Stewart, W.H., Watson, W.E., Carland, J.C. & Carland, J.W., (1999). A proclivity for
entrepreneurship: A comparison of entrepreneurs, small business owners, and corporate

managers. Journal of Business Venturing, Vol. 14(2), pp. 189-214.

Stimpson, D.V., Narayanan, S., & Shanthakumar, D.K. (1993). Attitudinal Characteristics of
Female Entrepreneurs in the United States and India. Psychological Studies, Vol. 38(2),

pp. 64-68.

Stopford, J.M. & Baden-Fulier C.W.F. (1994). Creating corporate entrepreneurship. Strategic

Management Journal, Vol. 15(7), pp. 521-536.

Storey, D.J. (1994). Understanding the small business sector. London: International

Thomson Business Press.

312



Streiner, D. & Norman, G. (1996). PDQ Epidemiology (2nd Edition). St. Louis: Mosbey.

Streiner, D.L. & Norman, G.R. (1999). Health Measurement Scales: A Practical Guide to

their Development and Use. Toronto: 2n d Edition Oxford University Press.

Stuart, R., & Abetti, P.A. (1987). Start-up ventures: Towards the prediction of initial success.

Journal of Business Venturing, Vol. 2, pp. 215-230.

Sveiby, K.E. (1997). The new organizational wealth: Managing and measuring knowledge-

based assets. Francisco, CA: Berrett-Koehler Publishers, Inc.

Swierczek, F.W., & Ha, T.T. (2003). Entrepreneurial orientation, uncertainty avoidance and

firm performance. Entrepreneurship and Innovation, pp. 46-58.

Syed-lkhsan, S.O.S. & Rowland, F. (2004). Knowledge management in a public organization:
A study on the relationship between organizational elements and the Performance of

knowledge transfer. Journal of Knowledge Management, Vol. §(2), pp. 95-111.

Sykes, H.B. & Block, Z. (1989). Corporate venturing obstacles: sources and solutions.

Journal of Business Venturing, Vol. 4(3), pp. 159-167.

Sykes, H.B. (1986). The anatomy of a corporate venturing program. Journal of Business

Venturing, Vol. 1(3), pp. 275-293.

Sykes, H.B. (1992). Incentive compensation for corporate venture personnel. Journal of

Business Venturing, Vol. 7(4), pp. 253-265.

Szulanski, G. (1996). Exploring internal stickness: Impediments to the transfer of best

practice within the firm. Strategic Management Journal, Vol. 17(10), pp. 27-43.

313



T.H. Nguyen, Q. Alam, and M. Perry. (2007a). “State versus Market: The paradox of

Vietnam's experience with SME™,

Tabachnick, B. G., & Fidell, L. S. (2007). Using multivariate statistics (5th ed.). Boston:

Allyn and Bacon.

Tabarsa, Gholamali & Ormozdi, Noshin. (2009). Explain the underlying factors for
Development of knowledge Management: a case study in National Iranian Oil Products

Distribution - Tehran area. Journal of Management Message, Vol. 26, pp. 39-69.

Tan, J., & Tan, D. (2005). Environment-strategy coevolution and coalignment: A staged-
model of Chinese SOEs under transition. Strategic Management Journal, Vol. 26(2), pp.

141 - 157.

Tan, W. (2002). Construction and economic development in selected LDCs: past, present and

future. Construction Management & Economics, Vol. 20(7), pp. 593.

Tarabishy, A., Solomon, G., Fernald, L.W., & Sashkin, M. (2005). The entrepreneurial
leader’s impact on the organization’s performance in dynamic markets. Journal of

Private Equity, Vol. 8(4), pp. 20-29.

Tat, K.H., Nguyen, M., Tuyet, T., & Ng, H.P. (2007). The effects of entrepreneurial
orientation and marketing information on the performance of SMEs. Journal of Business

Venturing, Vol. 22(4), pp. 592-611.

Tata, J. & Prasad, S. (2004). Team self-management, organizational structure, and judgments

of team effectiveness. Journal of Managerial Issues, Vol. 16(2), pp. 248-265.

314



Teece, D.F. (1998). Capturing Value from Knowledge Assets: The New Economy, Markets
for Knowhow and Intangible Assets. California Management Review, Vol. 40(3), pp. 55-

79.

Teece, D.F. (2007). Explicating Dynamic Capabilities: The nature and Micro foundations of
(Sustainable) Enterprise performance. Strategic Management Journal, Vol. 28(13), pp.

1319-1350.

Teece, D.J., Pisano, G, & Shuen, A. (1997). Dynamic capabilities and strategic management.

Strategic Management Journal, Vol. 18, pp. 509-533.

The Economist (22 June 2013). The world’s cement giants look set for recovery-but will it be

durable? Retrieved on 24, December, 2013 from www.economist.com/news/business

The Star Online (13 September 2013). Sustained demand for cement. Retrieved on the 24,

December, 2013 from http://www.thestar.com.my/.

The Star Online (2 August 2012). All Cement Producers, except CMS, have raised prices.

Retrieved on the 24, December, 2013 from http://www.thestar.com.myv/.

The Star Online (23 August 2012). Association: Hike in cement prices to have minimal

impact. Retrieved on the 24, June, 2013 from http://www.thestar.com.my/.

The Star Online (27 July 2012). MBAM wants government to investigate possible cement

price hike. Retrieved on the 17, July, 2013 from http://www.thestar.com.my/.

The Star Online (5 November 2008). Construction gets much-needed lift. Retrieved on the

15, November, 2013 from http://www.thestar.com.my/.

The Star Online (7 January 2008). Transparency the goal of APM. Retrieved on the 12,

December, 2013 from http:/www.thestar.com.my/.
315




The Start Online (1 Jan 2008). Worries over price of cement, Retrieved on the 10, October,

2013 from http://www.thestar.com.my/

Thomas, A.S., & Mueller, S.L. (2000). A case for comparative entrepreneurship: Assessing

the relevance of culture. Journal of International Business Studies, Vol. 31(2), pp. 287-302.

Thomas, A.S., & Mueller, S.L. (2000). A case for comparative entrepreneurship: Assessing
the relevance of culture. Journal of International Business Studies, Vol. 31(2), pp. 287-

301.

Thompson, A. (2003). Overview of a Business Plan, Perth. Business Entrepreneur.

Thompson, J.D. (1967). Organizations in Action. McGraw-Hill, New York.

Thompson, M. & Walsham, G. (2004). Placing knowledge management in context. Journal

of Management Studies, Vol. 41(5), pp. 725-747.

Thornberry, N.E. (2003). Corporate entrepreneurship: teaching managers to be entrepreneurs.

Journal of Management Development, Vol. 22(4), pp. 329-344.

Times of Oman (2013). India’s cement industry key to nation’s quick development. Retrieved
on the 17 November, 2013 from http://www.timesofoman.com/News/Article-

20972.aspx.

Tims, M., Bakker, A.B., & Derks, D. (2012). Development and validation of the job crafting

scale. Journal of Vocational Behavior, Vol. 80, pp. 173-186.

Tosi, H.L., Jr & Slocum, J.W., Jr. (1984). Contingency theory: Some suggested directions.

Journal of Management, Vol. 10, pp. 9-26.

3l6



Treloar, G.J., Owen, C., & Fay, R. (2001). Environmental assessment of rammed earth

construction systems. Structural Survey Journal, Vol.19(2), pp. 99-106.

Tushman, M.L. & O’Reilly 1, C.A. (1997). Winning through innovation: A practical guide
to leading organizational change and renewal. Boston, MASS: Harvard Business School

Press.

Twomey, D.F., & Harris, D.L. (2000). From strategy to corporate outcomes: Aligning human
resource management systems with entrepreneurial intent. International Journal of

Commerce and Management, Vol. 10(3/4), pp. 43-55.

Valmohammadi, Changiz. (2010). Identification and prioritization of CSF of knowledge
management in Iranian SMES: An expert view. African Journal of Business

management, Vol. 4(6), pp. 915-924.

Van de Ven, A.H. & Drazin, R. (1985). The concept of Fit in contingency theory. Research

in Organizational Behavior, Vol. 7, pp. 333-365.

Van de Ven, A.H. (1989). Nothing is quite so practical as a good theory. Academy of

Management Review, Vol. 14, pp. 486-9.

Van Praag, M.C., & Versloot, P.H. (2007). What is the Value of Entrepreneurship? A Review

of Recent Research. Small Business Economics, Vol. 29, pp. 351-382.

Venkatraman, N. (1989). Strategic orientation of business enterprises: The construct,

dimensionality, and measurement. Management Science, Vol. 35(8), pp. 942-962.

Venkatraman, N. (1989b). The concept of fit in strategy research: Toward verbal and

statistical correspondence. Academy of Management Review, Vol. 14(3), pp. 423-444.

317



Vesper, K.H. (1984) Three faces of corporate entrepreneurship: A pilot study. In Hornaday,
J.A., FJ. Tarpley, J.A. Timmons & K.H. Vesper, editors, Frontiers of entreprencurship

research. Wellesley, MA: Babson College.

Vinayagamoorthy, A. (2012). An analysis of financial performance of cement industry in

Tamil Nadu. http://hdl.handle.net/10603/5712.

Vitale, R., Giglierano, J., & Miles, M. (2003). Entrepreneurial orientation, market

orientation, and performance in established and start-up firms. Working Paper.

Von Krogh, G. (1998). Care in Knowledge Creation. California Management Review, Vol.

40(3), pp. 133-153.

Von Krogh, G., Ichijo, K., & Nonaka, 1. (2000). Enabling Knowledge Creation: How to
Unlock the Mystery of Tacit Knowledge and Release the Power of Innovation. Oxford

University Press, New York, N.Y.

Von Krogh, G., Nonaka, 1. & Aben, M. (2001). Making the most of your company’s

knowledge: a strategic framework. Long Range Planning, Vol. 34(4), pp. 421-39.

Vroom, V.H. (1964). Work and motivation. San Francisco, CA: Jossey-Bass.

Wade, M. & Hulland, J. (2004). The resource-based view and information systems research:
review, extension, and suggestions for future research. MIS Quarterly, Vol. 28(1), pp.

107-142.

Walsh, J.P., & Ungson, G.R. (1991). Organizational memory. Academy of Management

Review, Vol. 16(1), pp. 57-91.

318



Wang, C.L., & Ahmed, P.K. (2004). The development and validation of the organizational
innovativeness construct using confirmatory factor analysis. European Journal of

Innovation Management, Vol. 7(4), pp. 303-313.

Watson, K., Hogarth-Scott, S., & Wilson, N. (1998). Small business start-ups: success factors
and support implications. International Journal of Entrepreneurial Behavior &

Research, Vol. 4(3), pp. 217-238.

Weill, P., & Olson, M.H. (1989). An Assessment of the Contingency Theory of Management

Information Systems. Journal of Management Information Systems, Vol. 6(1), pp. 59-85.

Wennekers, S., & Thurik, A.R. (1999). Linking entrepreneurship and economic growth.

Small Business Economics, Vol. 13(1), pp. 27-55.

Wernerfelt, B. (1984). A resource-based view of the firm. Strategic Management Journal,

Vol. 5(2), pp. 171-182.

Wernerfelt, B. (1989). From Critical Resources to Corporate Strategy. Journal of General

Management, Vol. 14(3), pp. 4-12.

West, D. & Berthon, P. (1997). Antecedents of risk-taking behavior by advertisers: Empirical
evidence and management implications. Journal of Advertising Research, Vol. 37(5), pp.

27-40.

West, J. & Ilansiti, M. (2003). Experience, experimentation and the accumulation of
knowledge: The evolution of R&D in the semiconductor industry. Research Policy, Vol.

32(5), pp. 809-826.

Whetten, D.A. (1989). What constitutes a theoretical contribution? Academy of Management

Review, Vol. 14, pp. 490-495.

319



Wiig, K.M. (1994). Knowledge management foundations. Thinking about thinking-How
people and organizations create, represent, and use knowledge. Arlington, TX: Schema

Press.

Wiig, K.M. (1995). Knowledge Management Methods. Arlington, TX: Schema Press.

Wijnhoven, F. (1998). Designing organizational memories: Concept and method. Journal of

Organizational Computing and Electronic Commerce, Vol. 18(1), pp. 29-55.

Wikipedia. Cement, retrieved on the 19, August, 2013 from

http://en.wikipedia.org/wiki/Cement

Wiklund, J. & Shepherd, D. (2003). Knowledge-based resources, entrepreneurial orientation
and the performance of small and medium-sized businesses. Strategic Management

Journal, Vol. 24(13), pp. 1307-1314.

Wiklund, J. & Shepherd, D. (2005). Entrepreneurial orientation and small business
performance: A configurational approach. Journal of Business Venturing, Vol. 20(1), pp.

71-91.

Wiklund, J. (1998). Small firm growth and performance — Entrepreneurship and beyond.

Jonkoping: Jonkoping International Business School.

Wiklund, J. (1999). The sustainability of the entrepreneurial orientation-performance

relationship. Entrepreneurship: Theory and Practice, Vol. 24(1), pp. 37-48.

Williams, B (1994). Patient satisfaction: a valid concept? Social Science and Medicine, Vol.

38, pp. 509-516.

320



Wiseman, R.W., & Skilton, P.F. (1999). Divisions and differences: Exploring publication
preferences and productivity across management subfields. Journal of Management

Inquiry, Vol. 8(3), pp. 299-320.

Wolfer, L. (2007). Real Research: Conducting and Evaluating Research in the Social

Sciences. Boston: Pearson/Allyn and Bacon.

Woodman, R., Sawyer, J., & Griffin, R. (1993). Toward a theory of organizational creativity.

Academy of Management Review, Vol. 18(2), pp. 293-321.

Woodward, J. (1965). Industrial Organization: Theory and Practice, Oxford University

Press, London.

Yin, R.K. (2003): Case study research — Design and methods, Thousand Oaks: Sage

Publications.

Yoo, S-J. (2001). Entrepreneurial orientation, environment scanning intensity, and firm

performance in technology-based SMEs. Frontiers of Entrepreneurship Research.

Zack, M. (1999¢). Managing codified knowledge. Sloan Management Review, Vol. 40(4), pp.

45-57.

Zaheer, A, Rehman K.U., & Khan, M.A. (2010). Development and testing of a business
process orientation model to improve employee and organizational performance. African

Journal of Business Management, Vol. 4(2), pp. 149-161.

Zahra, S. A. (1996). Governance, ownership, and corporate entrepreneurship: The moderating
impact of industry technological opportunities. Academy of Management Journal, Vol.

39(6), pp. 1713-1735.

321



Zahra, S.A. & Covin, J1.G. (1995). Contextual influence on the corporate entrepreneurship-
performance relationship: a longitudinal analysis. Journal of Business Venturing, Vol.

10(1), pp. 43-58.

Zahra, S.A. & Garvis, D.M. (2000). International corporate entrepreneurship and company
performance: The moderating effect of international environmental hostility. Journal of

Business Venturing, Vol. 15, pp. 469-492.

Zahra, S.A. (1991). Predictors and financial outcomes of corporate entrepreneurship: An

exploratory study. Journal of Business Venturing, Vol. 6(4), pp. 259-285.

Zahra, S.A. (1993) Environment, Corporate Entrepreneurship, and Financial Performance: A

Taxonomic Approach, Journal of Business Venturing, Vol, 8(4), pp. 319-340,

Zahra, S.A., & Neubaum, D.O. (1998). Environmental adversity and the entrepreneurial
activities of new ventures. Journal of Developmental Entrepreneurship, Vol. 3(2), pp.

123-140.

Zahra, S.A., & Nielsen, A.P. (2002). Sources of capabilities, integration and technology

commercialization. Strategic Management Journal, Vol. 22, pp. 377-398.

Zahra, S.A., Jennings, D.F., & Kuratko, D.F. (1999). The Antecedents and Consequences of
Firm Level Entrepreneurship: The State of the Field. Entrepreneurship Theory and

Practice, Vol. 24(2), pp. 45-66.

Zhao, H. & Hsu, C.C. (2007). Social Ties and Foreign Market Entry: An Empirical Inquiry.

Management International Review, Vol. 47(6), pp. 815-844.

Zhou, K., Yim, C., & Tse, D. (2005). The effects of strategic orientations on technology and

market-based breakthrough innovations. Journal of Marketing, Vol. 69(2), pp. 42-60.

322



Zikmund, W.G. (2000). Business research methods. 6th ed. Orlando, US: Dryden Press.

323





