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ABSTRACT 

 

This research focuses on the level of knowledge among the Islamic bankers towards the 

Islamic banking products. It is intended to measure the factor that might affect the 

knowledge of Islamic bankers which include the understanding of underlying principles, 

religiosity factors, perceptions towards the Islamic banking and training gained in the 

workplace. This study examines the relationships between the knowledge with all the 

mentioned factors earlier. A proposed theoretical framework has been developed in this 

study in order to illustrate the whole research area. Hypothesized relationships are tested 

using survey responses from a sample of 150 respondents which consist of the Islamic 

banks’ staff who worked in the Islamic banks. Results revealed a positive relationship 

between the understanding of underlying principles and training gained in the Islamic 

banks with the knowledge. Apart from that, the perception and religiosity have not given 

much influenced towards the knowledge. The results reported in this research are useful 

to both industry and academics by providing relevant exploratory data about the 

knowledge. The results should be able to recommend some suggestion on how to 

improve the knowledge among the Islamic bankers. The issue of the accessibility of 

well-trained and skilled employees must be spoken critically by the industry players, 

government as well as academician in order to obtain sustainable growth and to realize 

Malaysia as Asia Islamic financial hub.  
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ABSTRAK 

 

Kajian ini memfokuskan kepada tahap pengetahuan pekerja-pekerja perbankan Islam 

terhadap produk-produk perbankan Islam. Ia bertujuan untuk mengukur faktor yang 

mungkin mempengaruhi pengetahuan para pekerja yang merangkumi pemahaman 

tentang prinsip-prinsip asas, faktor keagamaan,persepsi terhadap perbankan Islam, 

latihan yang diperolehi di tempat kerja serta kesedaran terhadap terma-terma asas dalam 

perbankan Islam. Kajian ini mengkaji hubungan antara pengetahuan dengan kesemua 

faktor yang telah dinyatakan. Rangka teori yang dicadangkan telah dibina untuk 

memberi gambaran bagi keseluruhan penyelidikan. Perhubungan yang dihipotesiskan 

diuji menggunakan maklumbalas kaji selidik daripada 150 responden yang terdiri 

daripada pekerja-pekerja perbankan Islam yang bekerja di bank-bank Islam. Analisis 

mendapati bahawa terdapat hubungan yang positif diantara pemahaman tentang pinsip-

prinsip asas, faktor keagamaan dan latihan yang diperolehi di tempat kerja dengan 

pengetahuan. Selain daripada itu, persepsi dan kesedaran terhadap terma-terma asas 

tidak memberi banyak pengaruh terhadap pengetahuan. Hasil kajian yang dibentangkan 

adalah berguna untuk kegunaan industri serta akademik dengan menyediakan data yang 

berkaitan tentang pengetahuan. Hasil kajian juga mengutarakan beberapa cadangan 

tentang bagaimana untuk meningkatkan ilmu pengetahuan di kalangan para pekerja 

perbankan Islam. Isu penyediaan kakitangan yang terlatih dan berkemahiran hendaklah 

dititikberatkan oleh pihak industri, kerajaan serta ahli akademik untuk mencapai 

pertumbuhan yang seimbang dan merealisasikan Malaysia sebagai hab kewangan Islam 

Asia.  

  

Kata kunci: Pengetahuan, Produk dan Servis, Pekerja perbankan Islam 

 

 

 



 

vi 
 

ACKNOWLEDGEMENTS 

 

The completion of this research paper would not have been possible without the help of 

so many people in so many ways through support, sacrifices, encouragement as well as 

the inspiration for several individuals. First and foremost, praises and thanks to Allah 

S.W.T. for His bounties of blessings throughout my research paper in order to complete 

the research successfully. In addition, I would like to express my gratitude to my 

supervisor Dr. Rosemaliza Binti Ab Rashid for her valuable guidance and support during 

the implementation of this research. I am grateful to be under her supervision as she 

encompassed her responsibility as a supervisor to guide my research. I am hugely 

indebted to Prof. Madya Dr. Abu Bakar Hamed for his immense interest in my research 

topic and helping me in doing this research started from the preparation of research 

proposal until to the final research report. Deepest thanks also to Dr. Mohamad Azmi 

Bin Othman and Dr. Selamah Binti Maamor for their continuous support in order to 

make this research paper possible. 

 

I wish to express my utmost appreciation and gratitude to my beloved parents, Y.M. Hj. 

Raja Harun bin Tuan Long Ahmad and Hjh. Samsiah Binti Mat Lazim for their 

courteous support and always prays for my goodness as well as put their faith in me and 

urged me to do better for my research. Thanks also to my brothers and sisters for the joy, 

happiness, support, encouragement and prayers. 

 

Finally, I wish to express my sincere thanks to my friends either directly or indirectly, 

for their continuous support throughout this study. May Allah S.W.T. bless all of us and 

give a good fortune in our life. AMIN. 

 

 



 

vii 
 

TABLE OF CONTENTS 
 

 

CERTIFICATION OF RESEARCH PAPER……………………………………………………ii 

PERMISSION TO USE ............................................................................................................... iii 

ABSTRACT .................................................................................................................................. iv 

ABSTRAK ..................................................................................................................................... v 

ACKNOWLEDGEMENTS .......................................................................................................... vi 

LIST OF TABLES ........................................................................................................................ xi 

LIST OF FIGURE....................................................................................................................... xii 

LIST OF ABBREVIATIONS .................................................................................................... xiii 

 

CHAPTER ONE ............................................................................................................................ 1 

1.1 Introduction ............................................................................................................................ 1 

1.2 Background of Study .............................................................................................................. 1 

1.2.1      Global History of Islamic Banking .............................................................................. 2 

1.2.2 Islamic Banking in Malaysia ...................................................................................... 4 

1.2.3 Principles of Islamic Banking .................................................................................... 7 

1.2.4 Islamic and Conventional Banking ............................................................................ 9 

1.3 Problem Statement ............................................................................................................... 11 

1.4 Research Questions .............................................................................................................. 14 

1.5 Research Objectives ............................................................................................................. 15 

1.6 Scope of Research ................................................................................................................ 15 

1.7 Significance of Research ...................................................................................................... 16 

1.8 Organization of the Dissertation .......................................................................................... 17 

 

CHAPTER TWO ......................................................................................................................... 19 

2.1 Introduction .......................................................................................................................... 19 

2.2 Review of Literature ............................................................................................................ 19 

2.2.1 Knowledge of Islamic banking products.................................................................. 19 

2.2.2 Underlying principles of Islamic banking ................................................................ 22 

2.2.3 Religiosity factors among Islamic bankers .............................................................. 25 

2.2.4 Perceptions of Islamic banking products among the Islamic bankers...................... 28 



 

viii 
 

2.2.5 Training gained in the Islamic banks ....................................................................... 30 

2.2.6 Selected Demographic Factors ................................................................................. 32 

i) Age .......................................................................................................................... 32 

ii. Educational Level .................................................................................................... 34 

2.3 Conclusion............................................................................................................................ 36 

 

CHAPTER THREE ..................................................................................................................... 37 

3.1 Introduction .......................................................................................................................... 37 

3.2 Proposed Theoretical Framework ........................................................................................ 37 

3.3 Hypotheses Development ..................................................................................................... 40 

3.3.1 Selected Demographic Factors ................................................................................. 40 

3.3.2 Correlation Between Dependent and Independent Variables .................................. 44 

3.3.3 The Influence of Independent Variables on Dependent Variable ............................ 46 

3.4 Research Design ................................................................................................................... 47 

3.5 Operational Definitions ........................................................................................................ 48 

3.5.1 Knowledge ............................................................................................................... 48 

3.5.2 Underlying Principles .............................................................................................. 49 

3.5.3 Religiosity ................................................................................................................ 49 

3.5.4 Perception ................................................................................................................ 49 

3.5.5 Training .................................................................................................................... 50 

3.6 Operationalization of the Instrument .................................................................................... 50 

3.6.1 Pilot Study ................................................................................................................ 54 

3.6.2 Factor Analysis ........................................................................................................ 54 

3.6.3 Reliability Test ......................................................................................................... 63 

3.7 Data Collection Method ....................................................................................................... 65 

3.8 Sampling Design .................................................................................................................. 65 

3.8.1 Population of Study .................................................................................................. 65 

3.8.2 Sampling Frame ....................................................................................................... 66 

3.8.3 Sampling Elements .................................................................................................. 67 

3.8.4 Sampling Technique ................................................................................................ 68 

3.8.5 Sampling Size .......................................................................................................... 69 

3.9 Questionnaire Design ........................................................................................................... 69 



 

ix 
 

3.10 Data Analysis ....................................................................................................................... 72 

3.10.1 Normality Test ......................................................................................................... 72 

3.10.2 Descriptive Statistics ................................................................................................ 73 

3.10.3 Independent T-test.................................................................................................... 74 

3.10.4 One-way ANOVA.................................................................................................... 75 

3.10.5 Correlation ............................................................................................................... 76 

3.10.6  Multiple Regressions ................................................................................................... 77 

3.11 Conclusion............................................................................................................................ 80 

 

CHAPTER FOUR ........................................................................................................................ 81 

4.1 Introduction .......................................................................................................................... 81 

4.2 Research Response ............................................................................................................... 81 

4.3 Demographic Characteristics of Respondents ...................................................................... 81 

4.4 Levels of Knowledge towards Underlying Principles, Religiosity, Perception     and 

Training ................................................................................................................................ 84 

4.4.1 Respondents’ Knowledge towards the Islamic Banking Product ............................ 84 

4.4.2 Respondents’ Understanding of Underlying Principles in Islamic Banking ............ 85 

4.4.3 Respondents’ Level of Religiosity Factor ................................................................ 87 

4.4.4 Respondents’ Perceptions towards Islamic Banking Products ................................ 88 

4.4.5 Respondents’ Training Gained in the Islamic Banks ............................................... 89 

4.5 Differences between Gender and Knowledge, Underlying Principles, Religiosity, 

Perception and Training ....................................................................................................... 90 

4.5.1 Knowledge of Islamic Bankers towards the Islamic Banking Products .................. 92 

4.5.2 Understanding of Underlying Principles .................................................................. 93 

4.5.3 Religiosity Factors ................................................................................................... 93 

4.5.4 Perceptions of Islamic Bankers towards Islamic Banking Products ........................ 94 

4.5.5 Training Gained in the Islamic Banks ...................................................................... 94 

4.6 Differences between Age and Educational Level with Knowledge, Underlying Principles, 

Religiosity, Perception and Training .................................................................................... 95 

4.6.1 Age Differences ....................................................................................................... 96 

4.6.1 Educational Level Differences ................................................................................. 97 

4.7 Correlation Between Knowledge and Factors Affecting Knowledge .................................. 98 

4.8 Relationship between the Various Determinants and Knowledge ..................................... 101 



 

x 
 

4.9 Conclusion.......................................................................................................................... 106 

 

CHAPTER FIVE ....................................................................................................................... 107 

5.1 Introduction ........................................................................................................................ 107 

5.2 Recapitulation of the Study Findings ................................................................................. 107 

5.3 Discussions ......................................................................................................................... 110 

5.3.1 Knowledge of Islamic bankers towards the Islamic banking products .................. 110 

5.3.2 Understanding of underlying principles in Islamic banking .................................. 112 

5.3.3 Religiosity factors among the Islamic bankers ...................................................... 114 

5.3.4 Perception of Islamic bankers towards the Islamic banking products ................... 116 

5.3.5 Training gained in the Islamic banks ..................................................................... 118 

5.4 Contribution of the Research.............................................................................................. 120 

5.4.1 Theoretical Contributions ...................................................................................... 120 

5.4.2 Managerial Implication .......................................................................................... 122 

5.5 Limitations and Future Research Directions ...................................................................... 123 

5.6 Conclusion.......................................................................................................................... 125 

REFERENCES .......................................................................................................................... 127 

APPENDIX A ............................................................................................................................ 134 

APPENDIX B ............................................................................................................................ 142 

APPENDIX C ............................................................................................................................ 150 

APPENDIX D ............................................................................................................................ 156 

APPENDIX E ............................................................................................................................ 170 

APPENDIX F............................................................................................................................. 173 

APPENDIX G ............................................................................................................................ 182 

APPENDIX H ............................................................................................................................ 184 

 
 

 

 

 



 

xi 
 

LIST OF TABLES 

 

Table 1.1 Development of Islamic Banking Worldwide   3 

Table 1.2 Development of Islamic Banking in Malaysia   6 

Table 1.3 Differences between Islamic and Conventional Banking System 10 

Table 1.4 List of Educational Institutions     12 

Table 2.1 Summary of Literature Reviews     36 

Table 3.2 List of Questions for Knowledge     51 

Table 3.3 List of Questions for IV      52 

Table 3.4 Extraction of Questions from the Previous Researchers  53 

Table 3.5 Factor Loadings for Knowledge     57 

Table 3.6 KMO and Bartlett’s Test      58 

Table 3.7 Factor Loadings of Independent Variables    61 

Table 3.8 Results of Reliability Test      64 

Table 3.1 List of Islamic Banks Involved in the Study    67 

Table 3.9 Subdivision for the Questionnaire     70 

Table 4.1 Distribution of Respondents      82 

Table 4.2 Results of Mean Score for Knowledge    84 

Table 4.3 Results of Mean Score for Underlying Principles   85 

Table 4.4 Results of Mean Score for Religiosity    87 

Table 4.6 Results of Mean Score for Perception    88 

Table 4.6 Results of Mean Score for Training     89 

Table 4.7 Gender Differences       91 

Table 4.8 ANOVA Results for Age      96 

Table 4.9 ANOVA Results for Education Level    97 

Table 4.10 Results for Correlation of Knowledge and Other Variables  99 

Table 4.11 Relationship between the Various Determinants and Knowledge 104 

 

 

 



 

xii 
 

LIST OF FIGURE 

 

Figure 3.1 Theoretical Framework      38 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

xiii 
 

LIST OF ABBREVIATIONS 

 

IDB  Islamic Development Bank 

LUTH  Lembaga Urusan Tabung Haji 

BIMB  Bank Islam Malaysia Berhad 

BNM  Bank Negara Malaysia 

IBA  Islamic Banking Act 

AAOIFI Accounting and Auditing Organization for Islamic Financial Institution 

IFSB  Islamic Financial Service Board 

IIFM  International Islamic Financial Market 

IFI  Islamic Financial Institutions 

IV  Independent Variable 

DV  Dependent Variable 

ANOVA Analysis of Variance 

VIF  Variance Inflation Factors 

KMO  Kaiser-Meyer-Olkin 

SPSS  Statistical Package for Social Science 

 

 

 

 

 

 

 

 

 

 

  



 

1 
 

CHAPTER ONE 
 

INTRODUCTION 

1.1 Introduction 

 

This research is about the products’ knowledge among Islamic banks’ staffs in Alor 

setar, Kedah. Firstly, this chapter discuss about  the state of the global Islamic banking 

specifically in Malaysia. Then the problem statement on this research is stated, followed 

by the research questions, objectives of the study, significance of this study as well as 

the organization of the report. 

 

1.2 Background of Study 

 

 

The Islamic banking industry has appeared as one of the fastest growing sectors over the 

last several decades. This is due to the fact that the Islamic banking sector has extended 

to places all over the world and has gained acknowledgment by Muslims as well as non-

Muslims. In normal point of view, Islamic banks basically perform similar functions as 

the conventional banks. However, these systems differ in terms of their operation.  

 

Islamic banks carry out its transactions in line or in accordance with the Islamic 

principles (Arshad, Aslam, Razi, & Ali, 2011). However, in order to ensure that the 

Islamic banking sector has a more competitive advantage with the conventional sector, 



The contents of 

the thesis is for 

internal user 

only 
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