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ABSTRACT 

 

 

Social media is considered an important phenomenon in today’s generation and is more popular 

among youngsters in many nations. This study aims to investigate the effect of social media on 

academic performance of students of College of Business at Universiti Utara Malaysia through the 

mediation of student engagement using self-determination theory. A total number of 227 students 

were randomly chosen to participate in this study. Questionnaire was used as the main data 

collection technique, which was personally administered during class sessions. Structural equation 

modelling-partial least square (SEM-PLS) was used as the main data analysis to test the research 

hypotheses. Result showed no direct relationship between social media and academic performance, 

but the effect was mediated by agentic engagement and behavioural engagement. The result 

suggests that social media has the potential to be used in a learning environment as it promotes 

engagement of student in class and subsequently their academic performance and success. 

Recommendations for future research and limitations of the study are also highlighted. 

 

Key words: social media, academic performance, student engagement, self-determination theory, 

university students 
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ABSTRAK 

 

Media sosial dianggap satu fenomena penting dalam generasi hari ini dan lebih popular dalam 

kalangan anak-anak muda di banyak negara. Kajian ini bertujuan untuk mengkaji kesan media 

sosial terhadap prestasi akademik pelajar Kolej Perniagaan Universiti Utara Malaysia melalui 

perantaraan penglibatan pelajar dengan menggunakan teori penentuan nasib kendiri. Seramai 227 

pelajar telah dipilih secara rawak untuk mengambil bahagian dalam kajian ini. Soal selidik telah 

digunakan sebagai teknik pengumpulan data utama, yang telah ditadbir kendiri semasa sesi kelas. 

Structural equation modelling-partial least square (SEM-PLS) telah digunakan sebagai analisis 

data utama untuk menguji hipotesis kajian. Keputusan menunjukkan tiada hubungan langsung 

antara media sosial dan pencapaian akademik, tetapi kesannya diperantara oleh penglibatan 

agentik dan penglibatan tingkah laku. Hasil kajian menunjukkan bahawa media sosial mempunyai 

potensi untuk digunakan dalam persekitaran pembelajaran yang kerana ia menggalakkan 

penglibatan pelajar di dalam kelas dan seterusnya pencapaian dan kejayaan akademik. Cadangan 

untuk kajian dan batasan kajian masa hadapan adalah juga diserlahkan. 

 

Kata kunci: media sosial, pencapaian akademik, penglibatan pelajar, teori penentuan nasib 

kendiri, pelajar universiti 
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          CHAPTER ONE 

INTRODUCTION 

 

 

1.1 Introduction 

The evolution of the Internet has helped empower users in a wide variety of ways. One of 

the more interesting transformations occurring in higher education is the use of existing 

technologies to help advance educational concepts and connect with students in new and 

meaningful ways (Bergen, 2000). Social media is a huge part of this technology use. The 

integration of social media within the education sphere is made easier because nowadays 

college students tend to have an account on many social media sites. For instance, a new 

survey conducted by the Pew Research Centre on American adults who use the Internet 

found that 53 percent of young adults ages 18-29 uses Instagram and overall Facebook 

remains the most popular social media site (Duggan, Ellison, Lampe, Lenhart, & Madden, 

2015). The survey also reported that 58 percent of them had Facebook, 23 percent used 

LinkedIn, 22 percent used Pinterest, 21 percent used Instagram, and 19 percent Twitter.  

The proliferation of online social media has undoubtedly affected how students 

nowadays learn. Twenty first century learners, often considered critically engaged learners, 

are the technologically savvy students in today's classrooms (Moore et al., 2008). They 

tend to have access to technology at home, including MP3 players, cell phones, personal 

computers, and other multi-media devices. They also tend to be plugged into social media 

sites such as Facebook, Twitter, Instagram, Pinterest, YouTube and many more throughout 

the course of their everyday activities (Rhoades, Friedel, & Irani, 2008). In this manner, 

http://www.pewinternet.org/author/nellison/
http://www.pewinternet.org/author/clampe2/
http://www.pewresearch.org/staff/amanda-lenhart/
http://www.pewresearch.org/staff/mary-madden/
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