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Abstrak

Kajian lepas telah banyak menyediakan pengetahuan tentang kesan budaya terhadap
konsep komunikasi kepimpinan. Namun, tidak banyak kajian yang dijalankan khusus
dalam meneroka dan memahami nilai Confucianisme serta kesannya kepada budaya
Cina, khususnya dalam komunikasi kepimpinan di Malaysia. Justeru, kajian ini
adalah antara kajian yang awal dalam mengkaji komunikasi kepimpinan daripada
perspektif Confucianisme terhadap kepimpinan Dr. Mahathir melalui perspektif
masyarakat Cina di Malaysia. Kajian ini bermatlamat meneroka ciri-ciri
pembentukan visi Dr. Mahathir menurut perspektif masyarakat Cina di Malaysia. Di
samping itu, turut diteroka ciri-ciri penyampaian visi tersebut, menilai peranan nilai
Confucianisme dalam komunikasi kepimpinan Dr. Mahathir dan membentuk model
komunikasi kepimpinan yang berteraskan budaya Confucianisme. Kaedah analisis
kandungan digunakan untuk menganalisis 37 teks ucapan Dr. Mahathir yang
disampaikan di Majlis Perasmian Perhimpunan Agung Malaysian Chinese
Association dan Majlis Perasmian Persidangan Tahunan Perwakilan Gerakan serta
temu bual bersama 15 pemimpin berbangsa Cina telah dilaksanakan. Hasil kajian
mendapati Dr. Mahathir menggunakan lima ciri pembentukan visi, iaitu teras
berasaskan nilai, pembangunan, matlamat ideologikal, berorientasikan perubahan
dan rangka rujukan. Terdapat empat ciri utama dalam penyampaian visi Dr. Mahathir,
jaitu kejelasan, imej sumber inspirasi, mencabar dan bahasa inklusif. Selain itu,
terdapat sembilan nilai Confucianisme yang memberi kesan kepada masyarakat Cina
dan berkaitan dengan komunikasi kepimpinan Dr. Mahathir. Nilai-nilai
Confucianisme tersebut adalah nilai Zhi (kebijaksanaan), Xin (kepercayaan), Xiao
(ketaatan), Ren (kebaikan), Zhong yong (kesederhanaan), Zheng yi (keikhlasan), Qun
li (kerajinan), Yi (kebenaran) dan Zhong (kesetiaan). Kajian ini memberikan
perspektif baharu berkenaan komunikasi kepimpinan daripada konteks kepelbagaian
budaya yang lebih menekankan perpaduan dan nilai bersifat kebapaan. Selain itu,
kajian ini juga membangunkan satu rangka kerja yang menyeluruh bagi
menyepadukan teori kepimpinan yang berteraskan nilai Confucianisme dalam
konteks komunikasi kepimpinan di Malaysia.

Kata Kunci: Komunikasi kepimpinan, Confucianisme, Masyarakat Cina



Abstract

Previous studies have provided valuable knowledge into the impact of culture on the
concept of leadership communication. However, not many studies that focused on
exploring and understanding the values of Confucianism and its impact on the
Chinese culture, especially in leadership communication in Malaysia. Thus, this
study is among the first study to examine the leadership communication from the
perspective of Confucianism towards the leadership of Dr. Mahathir through the
perspective of the Chinese community in Malaysia. This study aims to explore the
characteristics of Dr. Mahathir’s vision formation from the perspective of the
Chinese community in Malaysia. In addition, this study also explored the
characteristics of vision articulation, assessing the role of Confucian values in Dr.
Mabhathir’s leadership communication and established a leadership communication
model based on Confucian culture. Content analysis method was used to analyze 37
speeches delivered by Dr. Mahathir at the General Assembly of Malaysian Chinese
Association and the Annual Gerakan National Delegates Conference and 15 Chinese
leaders were interviewed. The findings revealed that Dr. Mahathir applied five
characteristics in forming a vision, namely value-based core, growth, ideological
goal, change-orientation and frame of reference. There are four main characteristics
in Dr. Mahathir’ vision articulation which are, clarity, inspirational imagery,
challenge and inclusive language. This study also indicates nine Confucian values
which are relevant to the Chinese community and Dr. Mahathir’s leadership
communication. The Confucian values are Zhi (wisdom), Xin (trust), Xiao (filial
piety), Ren (benevolence), Zhong yong (moderation), Zheng Yi (sincerity), Qun Li
(hardworking), Yi (righteousness) and Zhong (loyalty). This study provides a new
perspective on leadership communication from the context of cultural diversity
which emphasizes on unity and paternal leadership. In addition, this study also
developed a comprehensive framework of leadership communication integrating the
theory of leadership based on Confucian values in the context of leadership
communication in Malaysia.

Keywords: Leadership communication, Confucianism, Chinese community
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BAB SATU

PENGENALAN

Kemajuan sebuah negara sering kali dikaitkan dengan faktor pemimpin. Senario Kini
memperlihatkan bahawa terdapat pelbagai gaya kepimpinan yang ditunjukkan oleh
seorang pemimpin. Walau bagaimanapun, komunikasi kepimpinan boleh
memberikan inspirasi kepada masyarakat dalam tujuan melaksanakan visi pemimpin
(Men, 2014). Menurut O’Connell, Hickerson dan Pillutla (2011), visi merupakan
satu aspek penting dalam kepimpinan dan disampaikan melalui komunikasi serta
pengucapan awam. Visi boleh dibentuk menjadi matlamat yang berkesan supaya

bersesuaian dengan tujuan dan maksud pemimpin.

Menurut Johansson, Miller dan Hamrin (2014), kepimpinan merupakan proses
mempengaruhi sekumpulan individu dengan menyampaikan visi yang jelas dan
melaksanakan tugas secara bersama ke arah mencapai visi tersebut. Definisi
kepimpinan ini jelas menunjukkan bahawa visi dilihat sebagai satu aspek kepimpinan
utama yang perlu dimiliki oleh setiap pemimpin dalam membina komitmen dan
motivasi pengikut serta organisasi (Willburn, Hackman & Criswell, 2008).
Pemimpin yang mempunyai visi yang jelas dirujuk sebagai pemimpin yang
berkarismatik dan oleh kerana visi merupakan komponen utama dalam kepimpinan
karismatik, visi pemimpin akan dikaji di dalam kajian ini. Tambahan pula, kajian
lepas berpendapat bahawa setelah visi dibentuk, visi perlu dikomunikasikan untuk

menggerakkan individu supaya melaksanakan visi tersebut secara bersama



The contents of
the thesis is for
internal user
only



RUJUKAN

Abdullah Ahmad Badawi. (2003). Ucapan di Majlis Jasamu Dikenang Sempena
Persaraan Yab. Bhg. Tun Dr. Mahathir Mohamad. 21 Disember, Putrajaya.

Abdul Muati Ahmad. (2010). The genesis of a new culture: Prime Minister
Mabhathir’s legacy in translating and transforming the new Malays. Human
Communication. A Publication of the Pacific and Asian Communication
Association, 13(3), 137-153.

Abdul Rashid, M. Z., & Ho, J. A. (2003). Perceptions of business ethnics in a
multicultural community: The case of Malaysia. Journal of Business Ethnics,
43, 75-87.

Afifah Asriati. (2010). Pemikiran Mahathir mengenai pembangunan ekonomi orang
Melayu dalam tiga dekad (1970-1999). Thesis Masters, Universiti Utara
Malaysia, Sintok.

Ahlstrom, D., Chen, S. J.,, & Yeh, K. S. (2010). Managing in ethnic Chinese
communities: Culture, institutions & context. Asia Pacific Journal
Management, 27, 341-354.

Ahmad Atory Hussain. (1997). The leadership factor in administrative reform in
Malaysia, with a specific study on the leadership of Dr. Mahathir Mohamad,
Prime Minister of Malaysia. Pertanika Journal Social Science & Humanities,
5(2), 103-123.

Ahmad Atory Hussain. (2005). Leadership in Malaysia’s administrative reform:
Evaluating the contribution of Dr. Mahathir Mohamad. Proceedings of the
International Conference. Renaissance Kuala Lumpur Hotel. 1st-3" Aug.

Ahmad Atory Hussain & Malike Brahim. (2006). Administrative modernization in
the Malaysian local government: A study in promoting efficiency,
effectiveness and productivity. Pertanika Journal of Social Sciences &
Humanities, 14 (1), 51-62.

Ahmad Zahid Hamidi (2008). Manisfesto Barisan Nasional sebagai agenda akhbar
bahasa Melayu semasa tempoh kempen pilihan raya umum. Tesis Phd.
Universiti Putra Malaysia, Serdang.

305



Ali Hussein Alkahtani, Ismael Abu-Jarad, Mohamed Sulaiman & Davoud Nikbin.
(2011). The impact of personality and leadership styles on leading change
capability of Malaysian managers. Australian Journal of Business and
Management Research, 1(2), 70-99.

Ames, R. T. & Rosemont, H. (1998). “Introduction.” The analects of Confucius: A
philosophical translation. New York: Ballantine.

Ammeter, A. P., Douglas, C., Gardner, W. L., Hochwarter, W. A., & Ferris, G. R.
(2002). Toward a political theory of leadership. The Leadership Quarterly, 13,
751-796.

Antonakis, J. & Hooijberg, R. (2007). Cascading vision for real commitment, in
Hooijberg, R, Hunt, J. G., Antonakis, J., Boal, K. B., & Lane, N. (ed.) Being
there even when you are not [Monographs]. Leadership and Management,
Volume 4, 231 — 244.

Aritz, J. & Walker, R. C. (2014). Leadership styles in multicultural groups:
Americans and East Asians working together. International Journal of
Business Communication., 51(1), 72-92.

Asma Abdullah (1996). Going glocal: Cultural dimensions in Malaysia management.
Malaysian Institute of Management, Shah Alam.

Asma Abdullah (2001). Influence of ethnic values at the Malaysian workplace. In
Understanding the Malaysian workforce: Guidelines for managers. In Eds,
Abdullah, A. & Low, A. Malaysian Institute of Management, Kuala Lumpur,
1-24.

Asma Abdullah & Lim, L. (2001). Cultural dimensions of Anglos, Australians and
Malaysians, Malaysian Management Review, 36 (2), 1-17.

Awamleh, R., & Gardner, W. L. (1999). Perceptions of leader charisma and
effectiveness: The effects of vision content, delivery and organizational
performance. Leadership Quarterly, 10(3), 345-373.

Aziz Zariza Ahmad. (1997). Mahathir's paradigm shift: The man behind the vision.
Taiping, Perak: Firma.

306


http://www.emeraldinsight.com/action/doSearch?ContribStored=Antonakis%2C+J
http://www.emeraldinsight.com/action/doSearch?ContribStored=Hooijberg%2C+R

Bakar, H. A., Jian, G., & Fairhurst, G. (2014). Where do | stand?; The interaction of
leader-member exchange and performance ratings. Asian Business &
Management, 13(2), 143-170.

Balakrishnan Muniapan & Ee, Y. S. (2010). Confucianisme values for
transformational leadership development in the Chinese context. International
Journal of Asian Business and Information Management (IJABIM), 1(3), 10-
22.

Baldoni, J. (2004). Powerful leadship communication. Leader to leader, 32, 20-24.

Barnett, K., & McCormick, J. (2003). Vision, relationships and teacher motivation:
A case study. Journal of Educational Administration, 41(1), 55-73.

Barrett, D. J. (2006). Strong communication skills a must for today’s leader.
Handbook of Business Strategy, 7(1), 385-390.

Barrett, D. J. (2011). Leadership communication. New York: McGraw-Hill
Companies.

Barringer, B. R., Jones, F. F., & Neubaum, D. O. (2005). A quantitative content
analysis of the characteristics of rapid-growth firms and their founders. Journal
of Business Venturing, 20(5), 663-687.

Basford, T. E. (2013). Leader apologies: How content and delivery influence
sincerity appraisals. International Journal of Business and Social Science, 4(5),
9-26.

Bass, B. M. (1985). Leadership and performance beyond expectations. New York:
Free Press.

Bass, B. M. (1988). Evolving perspectives on charismatic leadership. In J.A. Conger,
R.N. Kanungo (eds). Charismatic leadership: The elusive factor in
organizational effectiveness. San Francisco: Jossey-Bass.

Bass, B. M (1990). From transactional to transformational leadership: Learning to
share the vision. Organizational Dynamics, 18(3), 19-31.

Bass, B. M., & Avolio, B. J. (1993). Transformational leadership and organizational
culture. Public Administration Quarterly, 17(1), 112—121.

307


http://www.igi-global.com/journal/international-journal-asian-business-information/1137
http://www.igi-global.com/journal/international-journal-asian-business-information/1137
http://www.sciencedirect.com/science/journal/08839026
http://www.sciencedirect.com/science/journal/08839026
http://www.sciencedirect.com/science/journal/08839026/20/5

Baum, J. Robert; Locke, Edwin A. (2004). The relationship of entrepreneurial traits,
skill, and motivation to subsequent venture growth. Journal of Applied
Psychology, 89(4), 587-598.

Baum, J. R., Locke, E. A., & Kirkpatrick, S. A. (1998). A longitudinal study of the
relation of vision and vision comm. to venture growth in entrepreneurial firms.
Journal of Applied Psychology, 83(1), 43-54.

Bazeley, P. (2009). Analysing qualitative data: More than ‘identifying themes’. The
Malaysian Journal of Qualitative Research, 2(2), 6-22.

Bean, C. (1993). The electoral influence of party leader images in Australia and New
Zealand. Comparatives Political Studies, 26, 111-132.

Bennis, W. G., & Nanus, G. (1985). Leaders. New York: Harper/Row.

Berson, Y. & Avolio, B.J. (2004). Transformational leadership and the dissemination
of organizational goals: A case study of a telecommunication firm. The
Leadership Quarterly, 15(5), 625-646.

Berson, Y., Shamir, B., Avolio, B. J. & Popper, M. (2001). The relationship between
vision strength, leadership style and context. The Leadership Quarterly, 12, 53-
73.

Berson, B., Halevy, N., Shamir, B., & Erez, M. (2015). Leading from different
psychological distances: A  construal-level perspective on vision
communication, goal setting, and follower motivation. The Leadership
Quarterly, 26, 143-155.

Blanchard, A. L., Stewart, O. J., Cann, A., & Follman, L. (2014). Making sense of
humor at work. The Psychologist-Manager Journal, 17(1), 49-70.

Bligh, M. C. & Kohles, J. C. (2009). The enduring allure of charisma: How Barack
Obama won the historic 2008 presidential election. The Leadership Quarterly,
20, 483-492.

Bligh, M. C., & Robinson, J. L. (2010). Was Gandhi “charismatic”? Exploring the
rhetorical leadership of Mahatma Gandhi. The Leadership Quarterly, 21, 844-
855.

308



Bligh, M. C., Kohles, J. C., & Meindl, J. R. (2004). Charting the language of
leadership: A methodological investigation of President Bush and the crisis of
9/11. Journal of Applied Psychology, 89(3), 562-574.

Bligh, M. C., Kohles, J. C., & Pillai, R. (2005). Crisis and charisma in the California
recall election. Leadership, 1(3), 323-352.

Boerema, A. J. (2011). Challenging and supporting new leader development.
Educational Management Administration & Leadership, 39(5), 554-567.

Bond, M. H. (1988). Finding universal dimensions of individual variation in
multicultural studies of values: The Rokeach and Chinese value surveys.
Journal of Personality and Social Psychology, 55, 1009-1015.

Bono, J. E. & llies, R. (2006). Charisma, positive emotions and mood contagion. The
Leadership Quarterly, 17, 317-334.

Brown, C. B. (2011). Barack Obama as the great man: Communicative constructions
of racial transcendence in white-male Eeite discourses. Communication
Monograph, 78(4), 535-556.

Bryman, A. (1992). Charisma and Leadership in Organizations. London, Sage.

Bryman, A. (1996). Leadership in organizations. In S. Clegg, C. Hardy, & W. Nord
(Eds.), Handbook of organization studies, London: Sage Publications.

Bryman, A. (2004). Qualitative research on leadership: A critical but appreciative
review. The Leadership Quarterly 15(2004) 729—-769.

Bryman, A., Stephens, M. & Campo, C. (1996). The importance of context:
Qualitative research and the study of leadership. Leadership Quarterly, 7(3),
353-370.

Bucciarelli, L. (2015). A review of innovation and change management: Stage model
and power influences. Universal Journal of Management, 3(1), 36-42

Bunnell, T. (2004). Re-viewing MSC: Critical geographies of Mahathir’s high-tech
push. In Welsh, B. (eds) Reflections: The Mahathir years. Washington, DC:
Southeast Asia Studies Program.

309



Burska, Z. (2006). The Malaysian Chinese: A Story about preserving identity. Asia
and Pacific Studies, 3/2006, 37-50.

Burtis, J. O. & Turman, P. D. (2010). Leadership communication as citizenship.
United States of America: SAGE Publications.

Caprara, G. V., Schwartz, S., Capanna, C., Vecchione, M., Barbaranelli, C. (2006).
Personality and politics: Values, traits, and political choice. Political
Psychology, 27(1), 1-28.

Case, W. (1991). Comparative Malaysian Leadership: Tunku Abdul Rahman and
Mahathir Mohamad. Asian Survey, 31(5), 456-473.

Casimir, G., Waldman, D. A., Bartram, T. & Yang, S. (2006). Trust and the
relationship between leadership and follower performance: Opening the black
box in Australia and China. Journal of Leadership and Organizational Studies,
12(3), 68-84.

Chandran Jeshuran (2006). Kuala Lumpur: The city that Mahathir built. In Welsh,
B. (eds) Reflections: The Mahathir years, Washington, DC: Southeast Asia
Studies Program, 388-397.

Chan, W. T. (1969). A source book of Chinese Philosophy. Princeton University
Press.

Chan, G. K. Y. (2008). The relevance and value of Confucianisme in contemporary
business ethics. Journal of Business Ethics, 77(3), 347-360.

Cheang, H. S. & Pell, M. D. (2008). The sound of sarcasm. Speech Communication,
50(5), 366—-381.

Cheng, C. Y. (2011). Confucian global leadership in Chinese tradition: Classical &
contemporary. Journal of management Development, 30(7), 647-662.

Cheng, B. S., Boer, D., Chou, L. F. Huang, M. P., Yoneyama, S., Shim, D., Sun, J.
M., Lin, T. T., Chou, W. J., & Tsai, C. Y. (2013). Paternalistic leadership in
four East Asian societies: Generalizability and cultural differences of the triad
model. Journal of Cross-Cultural Psychology, 45(1), 82-90.

310


http://link.springer.com/journal/10551
http://www.sciencedirect.com/science/journal/01676393
http://www.sciencedirect.com/science/journal/01676393/50/5

Chesebro, J. W. & Borisoff, D. J. (2007). What Makes Qualitative Research
Qualitative?. Qualitative Research Reports in Communication, 8(1), 3-14.

Cheung, C. K. & Chan, A. C. F. (2005). Philosophical foundations of eminent Hong
Kong Chinese CEOs’ leadership. Journal of Business Ethics, 60(1), 47-62.

Cheung, C. K. & Chan, A. C. F. (2008). Benefits of HK Chinese CEOs’ Confucian &
Daoist I/ship styles. Leadership and Organization Development Journal, 29(6),
474-503.

Chin, J. (2001). Malaysian Chinese politics in the 21% century: Fear, Service &
Marginalisation. Asian Journal of Political Science, 9 (2), 78-94.

Choi, J.(2006). A motivational theory of charismatic leadership: Envisioning,
empathy and empowerment. Journal of Leadership and Organizational
Studies, 13(1), 24-44.

Chong, A. & Balakrishnan, K. S. (2015). Intellectual iconoclasm as modernizing
foreign policy: the cases of Mahathir bin Mohamad and Lee Kuan Yew. The
Pacific Review, http://dx.doi.org/10.1080/09512748.2015.1013496

Chong, D. & Druckman, J. N. (2007). A theory of framing and opinion formation in
competitive elite environments. Journal of Communication, 57, 99-118.

Chua, C. (2004). Defining Indonesian Chineseness under the new order. Journal of
Contemporary Asia, 34(4), 465-479.

Chung, R. G., & Lo, C. L. (2007). The relationship between leadership &
organizational performance in non-profit organizations, using social welfare
charity foundation as an example. Journal of American Academy of Business,
12(1), 83-88.

Clarke, N. (2011). An integrated conceptual model of respect in leadership. The
Leadership Quarterly, 22, 316-327.

Cogliser, C. C., Schriesheim, C. A., Scandura, T. A., & Gardner, W. L. (2009).
Balance in leader and follower perceptions of leader—-member exchange:
Relationships with performance and work attitudes. The Leadership Quarterly,
20(3), 452-465.

311


http://link.springer.com/journal/10551

Collard, J. (2007). Constructing theory for leadership in intercultural contexts.
Journal of Educational Administration, 45(6), 740-755.

Conger, J. A. (1989). The charismatic leader: Behind the mystique of exceptional
leadership. San Francisco: JosseyBass.

Conger, J. A. (1991). Inspiring others: The language of leadership. Academy of
Management Executive, 5(1), 31-45.

Conger, J. A. (1998). Qualitative research as the cornerstone methodology for
understanding leadership. Leadership Quarterly, 9(1), 107-121.

Conger, J. A. (1999). Charismatic and transformational leadership in organizations:

An insider’s perspective on these developing streams of research. Leadership
Quarterly, 10(2), 145-179.

Conger, J. A., & Kanungo, R. N. (1987). Toward a behavioral theory of charismatic
leadership in organizational settings. Academy of Management Review, 12,
637-647.

Conger, J. A., & Kanungo, R. N., (1998) Charismatic Leadership in Organizations.
Thousand Oaks, CA: Sage Publishers.

Conger, J. A., & Toegel, G. (2002). A story of missed opportunities: Qualitative
methods for leadership research and practice. In Parry, K. W. & Meindl, J. R.
(Eds), Grounding leadership theory and research: Issues, perspectives and
methods, Greenwich, CT: Information Age Publishing.

Collins, J. C. & Porras, J. 1. (1996). Building your company’s vision. Harvard
Business Review, September-October 1996, 65-77.

Corbin, C. (2000). The world needs great leaders. United States of America:
Dearbin, A Kaplan Professional Company.

Crant, J. M., & Bateman, T. (2000). Charismatic leadership viewed from above: The
impact of proactive personality. Journal of Organizational Behavior, 21, 63-
75.

Creswell, J. W. (2013). Qualitative inquiry & research design: Choosing among five
approaches. United Stated of America; Sage Publications, Inc.

312



Cunliffe, A. L., & Eriksen, M. (2011). Relational leadership. Human Relations,
64(11), 1425-1449.

Czech, K. & Forward, G.L. (2010). Leader communication: Faculty perceptions of
the department chair. Communication Quarterly, 58(4), 431-457.

Daniel, G. P. (1995). Dr. Ling Liong Sik and the politics of ethnic Chinese unity.
Shah Alam: Times.

David, M. K. & Dumanig, F. P. (2011). National unity in multi-ethnic Malaysia: A
critical discourse analysis of Tun Dr. Mahathir’s political speeches. Language,
Discourse & Society, 1(1), 11-31.

Day, D. V., Gronn, P., & Salas, E. (2006). Leadership in team-based organizations:
On the threshold of a new era. The leadership quarterly, 17, 211-216.

Deluga, R. J. (2001). American presidential Machiavellianism: Implications for
charismatic leadership and rated performance. Leadership Quarterly, 12, 339-
353.

de Man, H. (2011). Chinese philosophy as a mirror for western leaders. The
Maastricht School of Management, No. 2011/05, 1-22.

Den Hartog, D. N. & Verburg R. M. (1997). Charisma and rhetoric: Communicative
techniques of international business leaders. The Leadership Quarterly, 8(4),
355-391.

Den Hartog, D. N., House, R. J., Hanges, P. J., Ruiz-Quintanilla, S. A., & Dorfman,
P. W. (1999). Culture specific and cross-culturally generalizable Implicit
Leadership Theory: Are attributes of charismatic transformational leadership
universally endorsed?. Leadership Quarterly, 10(2), 219-256.

DeVries, R. E., Pieper, A. B., & Oostenveld, W. (2010).Leadership=communication?
The relations of leaders’ communication styles with leadership styles,
knowledge sharing and leadership outcomes. Journal of Business Psychology,
25(3), 367-380.

Dewan, T. & Myatt, D. P. (2008). The qualities of leadership: Direction,
communication & obfuscation. American Political Science Review, 102(3),
351-368.

313



Dewan, T. & Myatt, D. P. (2009). On the rhetorical strategies of leaders: Speaking
clearly, standing back, and stepping down. PSPE working papers. Department
of Government, London School of Economics and Political Science, London,
UK.

Dikotter, F (1992). The discourse of race in modern China. Hong Kong: Hong Kong
University Press.

Ding, D. D. (2006). An indirect style in business communication. Journal of
Business and Technical Communication, 20(1), 87-100.

Dorfman, P., Lavidan, M., Hanges, P., Dastmalchian, A., & House, R. (2012).
GLOBE: A twenty-year journey into the intriguing world of culture and
leadership. Journal of World Business, 47, 504-518.

Dorfman, P. W., Howell, J. P., Hibino, S., Lee, K. L., Tate, U., & Bautista, A.
(1997). Leadership in Western and Asian countries: Commonalities and
differences in effective leadership processes across cultures. Leadership
Quarterly, 8(3), 233-274.

Douglas, A., Burtis, J. O., & Pond-Burtis, L. K. (2001). Myth and leadership vision:
Rhetorical manifestations of cultural force. The Journal of Leadership Studies,
7 (4), 55-69.

Downe-Wamboldt, B. (1992). Content analysis: Method, application and issues.
Health care for women international, 13(3), 313-321.

Druckman, J. N. (2009). What’s it all about?: Framing in political science. In Keren,
G. (ed). Perspectives on Framing. New York: Psychology Press/Taylor &
Francis.

Dubinsky, A. J, Yammarino, F. J., & Jolson, M. A. (1995). An examination of
linkage between personal characteristics and dimensions of transformational
leadership. Journal of business and psychology, 9(3), 315-335.

Emrich, C. G., Bower, H. H., Feldman, J. M., & Garland, H. (2001). Images in
words: Presidential rhetoric, charisma, and greatness. Administrative Science
Quarterly, 46(3), 527-58.

314



Ensari, N., & Murphy, S. E. (2003). Cross-cultural variations in leadership
perceptions and attribution of charisma to the leader. Organizational Behavior
and Human Decision Processes, 92(1-2), 52-66.

Fairhurst, G. T. & Connaughton, S. L. (2014). Leadership: A communicative
perspective. Leadership, 10(1), 7-35.

Fairhurst, G. T. & Uhl-Bien, M. (2012). Organizational discourse analysis (ODA):
Examining leadership as a relational process. The Leadership Quarterly, 23(6),
1043-1062.

Fan, Y. (2000). A classification of Chinese culture. Cross Cultural Management: An
International Journal, 7(2), 3-10.

Farh, J. L. & Cheng, B. S. (2000). A cultural analysis of paternalistic leadership in
Chinese organizations. In Li, J. T., Tsui, A. S. & Weldon, E. (eds).
Management and Organizations in the Chinese Context. Great Britain:
Macmillan Press LTD.

Farmer, B. A., Slater, J. W. & Wright, K. S. (1998). The role of communication in
achieving shared vision under new organizational leadership. Journal of Public
Relations Research, 10(4), 219-235.

Felfe, J., & Schyns, B. (2010). Followers’ personality and the perception of
transformational leadership: Further evidence for the similarity hypothesis.
British Journal of Management, 21, 393-410.

Fiol, C. M., Harris, D., & House, R. (1999). Charismatic leadership: Strategies for
effecting social change. Leadership Quarterly, 10, 449-482.

Fleishman, E. A., Harris, E. F., & Burtt, H. E. (1955). Leadership and Supervision in
Industry. Columbus, Ohio: Bureau of Educational Research, Ohio State
University.

Fleishman, E. A., Mumford, M. D., Zacaro, S. J., Levin, K. Y., Korotkin, A. L., &
Hein, M. B. (1991). Taxonomic efforts in the description of leader behavior: A
synthesis and functional interpretation. Leadership Quarterly, 2(4), 245-287.

Fontaine, R., & Richardson, S. (2003). Cross-cultural Research in Malaysia. Cross
Cultural Management: An International Journal, 10(2), 75-89. Retrieved from
http://www?2.ihis.aau.dk.

315


http://www2.ihis.aau.dk/

Fontaine, R., Richardson, S. & Yeap, P. F. (2002). The tropical fish problem
revisited: A Malaysian perspective. Cross Cultural Management. An
International Journal, 9(4), 60-70.

Freedman, A. L. (2001). The effect of government policy and institutions on Chinese
overseas acculturation: The case of Malaysia. Modern Asian Studies, 35(2),
411-440.

Frese, M., Beimel, S., & Schoenborn, S. (2003). Action training for charismatic
leadership: Two evaluations of studies of a commercial training module on
inspirational communication of a vision. Personnel Psychology, 56, 671-697.

Fu, P. P. & Yukl, G. (2000). Perceived effectiveness of influence tactics in the
United States and China. The Leadership Quarterly, 11(2), 251-266.

Fukuyama, F. (2011). The origins of political order. New York: Farrar, Strauss and
Giroux

Furchan, A. & Maimun, A. (2005). Studi Tokoh: Metode Penelitian Mengenai
Tokoh, Jakarta: Pustaka Pelajar

Galvin, B. M., Waldman, D. A., & Balthazard, P. (2010). Visionary communication
qualities as mediators of the relationship between narcissism and attributions
of leader charisma. Personnel Psychology, 63, 509-537.

Gao, F. Y., Bai, S. S., & Shi, K. (2011). The effects of transformational leadership in
Chinese family business. How should family business lead their family
employees? International Journal of Trade, Economics and Finance, 2(3),
218-224.

Gardner, W. L. & Avolio, B. J. (1998). The charismatic relationship: A
dramaturgical perspective. The Academy of Management Review, 23(1), 32-58.

Garrison, D. R., Cleveland-Innes, M., Koole, M. & Kappelman, J. (2006). Revisiting
methodological issues in transcript analysis: Negotiated coding and reliability.
The Internet and Higher Education, 9 (1), 1-8.

Godwin, J. L., Houghton, J. D., Neck, C. P., & Mohan, E. C. (2011). Dr. Martin
Luther King, Jr.’s “I have a Dream” speech as a tool for Teaching
Transformational leadership and vision. Journal of Organizational Behavior
Education, 4, 23-42.

316


http://www.sciencedirect.com/science/article/pii/S1096751605000771
http://www.sciencedirect.com/science/journal/10967516
http://www.sciencedirect.com/science/journal/10967516/9/1

Goh, D. P. S. (2009). Chinese religion and the challenge of modernity in Malaysia
and Singapore: Syncretism, hybridisation and transfiguration. Asian Journal of
Social Science, 37, 107-137.

Golafshani, N. (2003). Understanding reliability and validity in qualitative research.
The Qualitative Report, 8(4), 597-607.

Gomes, A. R. (2014). Transformational leadership: Theory, research and
application to sports. Retrieved from http://Repositorium.sdum.uminho.pt.
[2014, Mei 14]

Graber, D. A & Weaver, D. (1996). Presidential performance criteria: The missing
element in election coverage. The Harvard International Journal of
Press/Politics, 1(1), 7-32.

Greenstein, F. I. (2000). The presidential difference: Leadership style from FDR to
Clinton. New York: Free Press.

Gubrium, J. F., & Holstein, J. A. (2002). Handbook of Interview Research: Context
& Method. United Kingdom: SAGE Publications.

Guest, G., Bunce, A., & Johnson, L. (2006). How many interviews are enough?: An
experiment with data saturation and variability. Field Methods, 18(1), 59-82.

Hackett, R. D. & Wang, G. (2012). Virtues and leadership: An integrating conceptual
framework founded in Aristotelian and Confucian perspectives on virtues.
Management Decision, 50(5), 868-899.

Hackman, M. Z., & Johnson, C. E. (2009). Leadership: A communication perspective
(5™ ed.). Prospect Heights, IL: Waveland.

Hamrefors, S. (2010). Communicative leadership. Journal of Communication
Management, 14 (2), 141-152.

Hamzah, H. (2003) Mahathir The Wake-up Call, Shah Alam: Anzagain Sdn Bhd.

Han, P. C. (2013). Confucian Leadership and the Rising Chinese Economy:
Implications for Developing Global Leadership. The Chinese Economy, 46(2),
107-127.

317


http://repositorium.sdum.uminho.pt/
http://www.google.com.my/search?tbo=p&tbm=bks&q=inauthor:%22Jaber+F.+Gubrium%22
http://www.google.com.my/search?tbo=p&tbm=bks&q=inauthor:%22James+A.+Holstein%22

Harris, P. & Moran, R. (1996). Managing cultural difference. Houston: Gulf.

Hart, J. (1991). President and prime minister: Convergence or divergence?
Parliamentary Affairs, 44(2), 208-225.

Hasrul Sani Siregar. (2009). Etnik Cina Peranakan di Malaysia dan Partisipasi
(Komunikasi) Politik Masyarakatnya. Proceedings of the 7" Biennial
Conference of the Pacific and Asian Communication Association. 10-12
Januari 2009, Serdang, UPM.

Heck, R. H. (1996). Leadership and culture: Conceptual and methodological issues in
comparing models across cultural settings. Journal of Educational
Administration, 34(5), 74-97.

Heisey, D. R. (2000). Chinese perspectives in rhetoric and communication:
Advances in communication and culture. New York: Ablex Publishing
Corporation.

Heng P. K. (1996). Chinese responses to Malay hegemony in Peninsular Malaysia
1957-1996. Southeast Asian Studies, 34(3), 500-523.

Herferrnan, 'R. (2006). The Prime Minister and the news media: Political
communication as a leadership resource. Parliamentary Affairs, 59(4), 582-
598.

Hermann, M. G., & Preston, J. T. (1994). Presidents, advisers and foreign policy:
The effects of leadership style on executive arrangements. Political
Psychology, 15(1), 75-96.

Hershock, P. D. & Ames, R. T. (Ed.). (2006). Confucian cultures of authority.
Albany, New York: State University of New York Press

Hofstede, G. (1991). Cultures and organizations: Software of the mind. New York:
McGraw-Hill.

Hofstede, G. & Bond, M. H. (1988). The Confucius connection: From cultural roots
to economic growth. Organizational Dynamics. 16(4), 5-21.

Hofstede, G. & Peterson, M. F. (2000). Culture: National values and organizational
practices. In Ashkanasy, N. M., Wilderom, C. P. M., & Peterson, M. F. (eds).

318



Handbook of Organizational Culture and Climate. United States of America:
Sage Publication.

Ho K. L., & Chin, J. (Ed.). (2001). Mahathir’s Administration: Performance and
Crisis in Governance. Singapore: Times Books International.

Ho K. L. (2006). Malaysia’s civil service reform: Mahathir’s legacies and Abdullah’s
challenges. In Saw, S. H. & K. Kesavapany. (Eds). Malaysia: Recent Trends
and Challenges.Singapore: Institute of Southeast Asian Studies, 195-2009.

Holladay, S.J., & Coombs, W.T. (1993). Communicating visions: An exploration of
the role of delivery in the creation of leader charisma. Management
Communication Quarterly: McQ, 6(4), 405-427.

Holladay, S.J., & Coombs, W.T. (1994). Speaking of visions and visions being
spoken: An exploration of the effects of content and delivery on perceptions of
leader charisma. Management Communication Quarterly: McQ, 8(2), 165-189.

Hollander, E. P. (1992). Leadership, followership, self and others. Leadership
Quarterly, 3, 43-55.

Holsti, O. R. (1969). Content Analysis for the Social Sciences and Humanities. MA:
Reading.

Hong, J. C., & Wang, Y. S. (2009). A study of Chinese teachers' cognitive practice
of the Confucian analects in three Asian countries. Retrieved from
http://www2.hawaii.edu/~pesaconf/zpdfs/46hong&wang.pdf.

House, R. J. (1977). A 1976 theory of charismatic leadership. In J. G. Hunt. Sc L. L.
Larson (Eds.), Leadership: The cutting edge: 189-207. Carbondale, IL:
Southern Illinois University Press.

House, R. J., & Aditya, R. N. (1997). The social scientific study of leadership: Quo
vadis? Journal of Management, 23(3), 409-473.

House, R. J., & Howell, J. M. (1992). Personality and charismatic leadership.
Leadership Quarterly, 3, 81-108.

House, R. J., & Shamir, B. (1993). Toward the integration of transformational,
charismatic, and visionary theories. In M. Chemers & R. Ayman (Eds.),

319



Leadership theory and research: Perspectives and directions: New York:
Academic Press. 81-107.

House, R., Javidan, M., Hanger, P., & Doftman, P. (2002). Understanding cultures
and implicit leadership theories across the globe: An introduction to project
GLOBE. Journal of World Business, 37, 3-10.

Howell, J. M., & Frost, P. J. (1989). A laboratory study of charismatic leadership.
Organizational Behavior and Human Decision Process, 43, 243-269.

Howell, J. M., & Shamir, B. (2005). The role of followers in the charismatic
leadership process: Relationships and their consequences. Academy of
Management Review, 30, 96-112.

Hui, H., & Tan, G. C. (1999). The moral component of effective leadership: The
Chinese case. In W. H. Mobley, M. J. Gessner, & V. Arnold (Eds). Advances
in Global Leadership. Stamford, CT: JAI Press.

Hsieh, K. C. & Chen, Y. C. (2011). Development and significance of paternalistic
leadership behavior scale. Asian Social Science, 7(2), 45-55.

Hsieh, H. F. & Shannon, S. E. (2005). Three approaches to Qualitative Content
Analysis. Qualitative Health Research, 15(9), 1277-1288.

Hwang, K. K. (1999). Filial piety and loyalty: Two types of social identification in
Confucianisme. Asian Journal of Social Psychology, 2, 163-183.

Hwang, A., Khatri, N., & Srinivas, E. S. (2005). Organizational charisma and vision
across three countries. Management Decision, 43 (7/8), 960-974.

Ibarra, H., & Obodaru,0. (2009). Women and the vision thing. Harvard Business
Review, January, 62-70.

Idris Aman (2004). Bahasa dan kepimpinan: Pengkhalayakan wacana Perdana
Menteri Dato’ Seri Dr. Mahathir Mohamad. Akademika, 65, 3-25.

Idris Aman (2006). Bahasa dan kepimpinan: Analisis wacana Mahathir Mohamad.
Bangi: Universiti Kebangsaan Malaysia.

320



Immelman, A. (1998). The political personalities of 1996 U.S presidential candidates
Bill Clinton and Bob Dole. Leadership Quarterly, 9(3), 335-366.

Ip, P. L. (2011). Practical wisdom of Confucian ethical leadership: A critical inquiry.
Journal of Management Development, 30(7/8), 685-696

Ishii, S. (1984). Enryo-sasshi communication: A key to understanding Japanese
interpersonal relations. Cross Currents, 11(1), 49-58.

Ishtiag Hossain (2011). Leaders with many traits but a singular purpose: Lee Kuan
Yew and Mahathir Mohamad. Asiatic, 5(2), 122-130.

Isolatus, P., & Almonkari, M. (2011). Trends of political communication and
political leadership. Perspectives of Finnish media and party leaders. Paper
presented at 61° Political studies Assoc Annual Conf “Transforming Politics:
New Synergies” 19-21 April 2011, London.

Jabatan Perangkaan Malaysia. (kemaskini Mac 2014). Laporan Taburan Penduduk
dan Ciri-Ciri Asas Demaografi 2010. Retrieved from
http://www.statistics.gov.my. [2015, Oktober 12].

James, K., & Lahti, K. (2011). Organizational vision and system influences on
employee inspiration and organizational performance. Creativity and
Innovation Management. 20(2), 108-120.

Javidan, M., & Carl, D. E. (2005). Leadership across cultures: A study of Canadian
and Taiwanese executives. Management International Review, 45(1), 23-44.

Javidan, M. & Waldman, D. A. (2003). Exploring charismatic leadership in the
public sector: Measurement and consequences. Public Administration Review,
63(2), 229-242.

Jensen, K. B. (2002). A Handbook of Media and Communication Research:
Qualitative and Quantitative Research. Oxon: Routledge.

Jick, T. D. (2001). Vision is 10%, implementation the rest. Business Strategy Review,
12(4), 36-38.

Johansson, C., Miller, V. D. & Hamrin, S. (2014). Conceptualizing communicative
leadership: A framework for analysing and developing leaders’ communication

321



competence. Corporate Communications: An International Journal, 19(2),
147-165

Johnson, D. (2004). Intellectual statesmanship in the Mahathir era. Paper presented
in 4th International Malaysian Studies Conference; 3-5 August 2004,
Universiti Kebangsaan Malaysia, Bangi

Johnston, R., Blais, Q., Brady, H. E., & Crete, J. (1992). Letting the people decide:
Dynamics of a Canadian election. Montreal: Mcgill-Queen’s University Press.

Judge, T. A., Bono, J. E., llies, R., & Gerhardt, M. W. (2002). Personality and
leadership: A qualitative and quantitative review. Journal of Applied
Psychology, 87(4), 765-780

Jung, D. L., Bass, B. M., & Sosik, J. J. (1995). Bridging leadership and culture: A
theoretical consideration of transformational leadership and collectivistic
cultures. The Journal of Leadership Studies, 2(4), 3-18.

Kaarbo, J. (1997). Prime Minister leadership styles in foreign policy decision-
making: A framework for research. Political Psychology, 18(3), 553-558.

Kaarbo, J., & Hermann, M. G. (1998). Leadership styles of Prime Ministers: How
individual difference affect the foreign policymaking process. Leadership
Quarterly, 9(3), 243-263.

Kamila Ghazali (2004). The rhetoric of Dr. Mahathir Mohamad: A critical discourse
perspective. Kuala Lumpur; Universiti of Malaya.

Kantabutra, S. (2006). Relating vision-based leadership to sustainable business
performance: A Thai perspective. Retrieved from
http://www.leadershipreview.org /2006spring/Articlel.pdf

Kantabutra, S. & Avery, G.C. (2010). The power of vision: Statements that resonate.
Journal of Business Strategy, 31(1), 37-45

Kanungo, R. N., & Mendonca, M. (1996). Ethical dimensions of leadership.
Thousand Oaks, CA: Sage Publications.

Khatri, N., Ng, H.A., & Lee, T.H. (2001). The distinction between charisma and
vision: An empirical study. Asia Pacific Journal of Management, 18, 373-393.

322



Khatri, N., Templer, K. J. & Budhwar, P.S. (2012), Great (transformational)
leadership=charisma+vision. South Asian Journal of Global Business
Research, 1(1), 38 — 62.

Keller, M. A. (1999). Leadership and Perception. Retrieved from
http://www.kellerconsultants.com/PSpercep.htm.

Keller, R. T. (1992). Transformational leadership and the performance of research
and development project groups. Journal of management, 5(2), 34-40.

Kelly, D. (2000). Using vision to improve organisational communication. Leadership
and Organization Development Journal, 21(2), 92-101.

Kennedy, J. C. (2002). Leadership in Malaysia: Traditional values, international
outlook. Academy of Management Executive, 16(3), 15-26.

Kessler, C. S. (2004). The mark of the man: Mahathir’s Malaysia after Dr. Mahathir.
In Welsh, B. (Eds) Relections: The Mahathir years. Washington DC: Southeast
Asia Studies Program, 15-27.

Keyton, J. (2002). Communicating in groups: building relationships for effective
decision making. McGraw Hill.

Khoo, B. T. (1995). Paradoxes of Mahathirism: An Intellectual Biography of
Mahathir Mohamad. Kuala Lumpur: Oxford University Press.

Khoo, B. T. (1999). The value(s) of a miracle: Malaysian and Singaporean elite
constructions of Asia. Asian Studies Review, 23(2), 181-192.

Khor, Y. L., & Ng, S. L. (2006). Chinese newspapers, ethnic identity and the state. In
Sun W. (eds). Media and the Chinese Diaspora: Community, Communications
and Commerce. New York: Routledge. 137-149.

Kibort, P.M. (2004). The written word: Literature and leadership. Physician
Executive.  Retrieved  from  http://goliath.ecnext.com/coms2/gi_0199-
549342/ The-written-word-literature-and.html._[2009, Jun.28].

King, P. & Zhang, W. (2014). Chinese and western leadership models: A literature
review. Journal of Management Research, 6(2), 1-21.

323


http://goliath.ecnext.com/coms2/gi_0199-549342/The-written-word-literature-and.html
http://goliath.ecnext.com/coms2/gi_0199-549342/The-written-word-literature-and.html

Kirkbride, P. S., Tang, S. F. Y., & Westwood, R. I. (1991). Chinese conflict
preferences and negotiating behaviour: Cultural and psychological influences.
Organization Studies, 12(3), 365-386.

Kirkpatrick, S. A., & Locke, E. A. (1996). Direct and indirect effects of three core
charismatic leadership components on performance and attitudes. Journal of
Applied Psychology. 81(1), 36-51.

Klein, K. J., & House, R. J. (1995). On fire: Charismatic leadership and levels of
analysis. Leadership Quarterly, 6, 183-198.

Kotter, J. P. (1995) Leading change: Why transformation efforts fail. Harvard
Business Review, 73, 259-267.

Kouzes, J. M., & Posner, B. Z. (2002). Leadership the Challenge. 3" ed. San
Francisco: Jossey-Bass.

Labuschagne, A. (2003). Qualitative research-Airy fairy or fundamental? The
Qualitative Report, 8(1), 1.

Lacy, S., Riffe, D., Stoddard, S., Martin, H., & Chang, K. K. (2001). Sample size for
newspaper content analysis in multi-year studies, Journalism and Mass
Communication Quarterly, 78(4), 836-845.

Lailawati Mohd Salleh. (2005). High/Low context communication: The Malaysian
Malay style. Proceedings of the 2005 Association for Business Communication
Annual Convention.

Landis, E. A., Hill, D. & Harvey, M. R. (2014). A Synthesis of Leadership Theories
and Styles. Journal of Management Policy and Practice, 15(2), 97-100.

Lang L. L., Irby, B. J., & Brown, G. (2012). An emergent leadership model based on
Confucian virtues and East Asian leadership practices International Journal of
Educational Leadership Preparation, 7(2), 1-14.

Larwood, L., Falbe, C. M., Kriger, M. P., & Miesing, P. (1995). Structure and
meaning of organizational vision. Academy of Management Journal, 38(3),
740-7609.

324



Lau S. K. (1994). Public attitudes toward political leadership in Hong Kong: The
formation of political leaders. Asian Survey, 34(3), 243-257.

Lee H. G. (2006). Globalisation and ethnic integration in Malaysian education. In
Saw S. H., & K. Kesavapany (Eds). Malaysia: Recent Trends and Challenges.
Singapore: Institute of Southeast Asian Studies, 230-259.

Lee, J. K. (2001). Confucian thought affecting leadership and organizational culture
of Korean higher education. Radical Pedagogy, 3(3),12/ 2001.

Lee, J., & Jablin, F. M. (1995). Mantainace communication in superior-subordinate
work relationship. Human Communication Research, 22(2), 220-257.

Lee K. H. (2004a). Mahathir’s administration and the Chinese. In Welsh, B. (eds)
Relections: The Mahathir years. Washington DC: Southeast Asia Studies
Program, 177-188.

Lee, R. L. M. (2004b). The Transformation of Race Relations in Malaysia: From
Ethnic Discourse to National Imagery, 1993-2003. African and Asian studies,
3(2), 119-143.

Lee Y. F. (2004c). Kedinamikan kecinaan dan identiti orang Cina di Malaysia. SARI,
22,167-181.

Lee Y. F. (2009). Kajian tentang identiti orang Cina di Malaysia dari segi
epistemologi: Ulasan. SARI, 27, 167-183.

Lee Y. F. (2010). Changes in Chinese’s political involvement in Malaysia.
Pertanika Journal of Social Science & Humanities, 18(1), 11-21.

Lerman, C. L. (1985). Media analysis of a presidential speech: Impersonal identity
forms in discourse. In van Dijk, T. A. (ed). Discourse and communication: New
approaches to the analysis of mass media discourse and communication.
Berlin; Wallter De Gruyter & Co.

Leung, S. L. & Bozionelos, N. (2004). Five-factor model traits and the prototypical
image of the effective leader in the Confucian culture. Employee Relations,
26(1), 62-71.

325


http://books.google.com/books?hl=en&lr=&id=QGsQuTaVQksC&oi=fnd&pg=PA185&dq=Lerman+(1985)+speech&ots=hL1adnPzjv&sig=Dpuzf6KvMiEgXsqaG35ehW_nues
http://books.google.com/books?hl=en&lr=&id=QGsQuTaVQksC&oi=fnd&pg=PA185&dq=Lerman+(1985)+speech&ots=hL1adnPzjv&sig=Dpuzf6KvMiEgXsqaG35ehW_nues

Levin, 1. M. (2000). Vision revisited: Telling the story of the future. The Journal of
Applied Behavioral Science, 36 (1), 91-107.

Lewis, H. M. (2007). Malaysian Ethnoculture and the Chinese-Malay Dilemma.
Retrieved  fromhttp://www.lewismicropublishing.com/Publications/Hokkien
/Hokkien5.htm. [2012, June 18].

Li, C. Y. (1996). How can one be a Taoist-Buddhist Confucian?- A Chinese
illustration of multiple religious participation. International Review of Chinese
Religion & Philosophy, 1, 29-66.

Li, C. Y. (2004). Zhongyong as grand harmony: An alternative reading to Ames and
Hall's focusing the familiar. Dao: A Journal of Comparative Philosophy, 3(2),
173-188.

Li, C. Y. (2008). The philosophy of harmony in classical Confucianisme. Philosophy
Compass, 3/3, 423-435,

Li, T. B., & Moreira, G. Q. (2009). The influences of Confucianisme and Buddhism
on Chinese business: The case of Aveiro, Portugal. Journal of Intercultural
Communication, 19.

Lin, L. H., Ho, Y. L., Lin, W. H. E. (2013). Confucian and Taoist work values: An
exploratory study of the Chinese transformational leadership behavior. Journal
of Business Ethics, 113, 91-103.

Ling L. S. (1995). The Malaysia Chinese: Towards Vision 2020. Petaling Jaya:
Pelanduk Publications (M) Sdn. Bhd.

Ling, W. Q., Chia, R. C. & Fang, L. (2000). Chinese implicit leadership theory. The
Journal of Social Psychology, 140(6), 729-739.

Littlejohn, S. W. (2002). Theories of Human Communication. USA: Wadsworth
Group.

Liu, Y. (2013). Exploring the impact of organizational culture on paternalistic
leadership in Chinese SMEs. Proceedings of 3rd Asia-Pacific Business
Research Conference, 25 - 26 February 2013, Kuala Lumpur, Malaysia.

326


http://www.lewismicropublishing.com/Publications/Hokkien%20/Hokkien5.htm
http://www.lewismicropublishing.com/Publications/Hokkien%20/Hokkien5.htm

Locke, E. A. & Latham, G. P. (1990). Work motivation and satisfaction: Light at the
end of the tunnel. Psychological Science, 1(4), 240-246.

Lombard, M., Duch, J. S. & Bracken, C. C. (2002). Content analysis in mass
communication: Assessment and reporting of intercoder reliability. Human
Communication Research, 28(4), 587-604.

Lord, R. G., & Brown, D. J. (2004). Leadership processes and follower identity.
Mahwah, NJ: Lawrence Erlbaum Associates.

Low, P. K. C. (2006). Father leadership: The Singapore case study. Management
Decision. 44(1), 89-105.

Low, P, K. C. (2010). Values make a leader, the Confucian perspective. Insights to a
changing world, 2010(2), 13-28.

Low, P. K. C. (2011). Lee Kuan Yew and his key leadership ways. Business Journal
for Entrepreneurs. 2011(2), 50-62.

Low, P. K. C. (2012). Filial Piety and Good Leadership. E-Leader Berlin 2012.
Retrieved from http://www.g-casa.com/conferences/berlin/papers/low-2.pdf

Low, P. K. C. (2013). Value matters or do values really make a difference!
Educational Research, 4(4), 330-339.

Low, K. C. P.,, & Ali Yusob Mohd Zain. (2012). Confucius’ teaching, good
leadership and getting on top of office politics. Educational Research, 3(9),
698-705.

Low, K. C. P. & Ang, S. L. (2012). The theory and practice of Confucian value of
Integrity: The Brunei case study. International Journal of Business and
Management, 7(14), 114-124.

Lowe, K. B., Kroeck, K. G., & Sivasubramaniam, N. (1996). Effectiveness correlates
of transformational and transactional leadership: A meta-analytic review of the
MLQ literature. The Leadership Quarterly, 7(3), 385-415.

Lu, X., Jia, W., & Heisey, D. R. (2002). Chinese communication studies: Contexts
and comparisons. Westport, CT: Ablex.

327



Lussier, R. N. (2010). Leadership theory, application, skill development. Sydney:
south-Western College.

Lyons, A. & Kashima, Y. (2003). How are stereotypes maintained through
communication: The influence of stereotype sharedness. Journal of Personality
and Social Psychology, 85(6), 989-1005.

Ma, L. & Tsui, A. S. (2015). Traditional Chinese philosophies and contemporary
leadership. The Leadership Quarterly, 26 (2015), 13 - 24.

Madlock, P. E. (2008). The link between leadership style, communicator competence
and employee satisfaction. Journal of Business Communication, 45(1), 61-78.

Mahathir Mohamad (1983). Ucapan di Majlis Pelancaran Kempen “Kepimpinan
Melalui Tauladan”. 19 Mac. Stadium Tun Razak, Kuala Lumpur.

Mahathir ~ Mohamad. (2008). Multi-racial Malaysia.  Retrieved from
http://www.chedet.com. [2009, Julai.23].

Mai, R. & Akerson, A. (2003). The leader as communicator: Strategies and tactics
to build loyalty, focus effort and spark creativity. New York: Amacom.

Manshoor Hussain Abbasi, Attiya Siddiqi & Rahat ul Ain Azim (2011). Role of
effective communication for enhancing leadership and entrepreneurial skills in
university students. International Journal of Business and Social Science,
2(10), 242-250.

Mansor Mohd Noor & Khairul Azman Suhaimy (2005). Mahathir dalam perspektif
sosiologi  klasik Max Weber: Perbandingan analitikal transformasi
pembangunan Malaysia 1981-2003. Proceedings of the International
Conference. Renaissance Kuala Lumpur Hotel. 1st-3" Aug.

Martin, J. N., & Nakayama, T. K. (1999). Thinking dialectically about culture and
communication. Communication Theory, 9(1), 1-25.

Martin, J. S., McCormack, B., Fitzsimons, D. & Spirig, R. (2014). Evaluation of
leadership practices: How to develop a vision. Journal of Research in Nursing,
19(2), 102-115.

328


http://www.chedet.com/

Maryam Farnia & Wu, X. J. (2012). An international communication study of
Chinese and Malaysia university students’ refusal to invitation. International
Journal of English Linguistics, 2(1), 162-176.

Mason, C. L. (2009). Policy and the acculturation of the ethnic Chinese in Malaysia.
Master of Arts Thesis. University of Southern California, Los Angeles.

Masuda, A. D., Kane, T. D., Shoptaugh, C. F., & Minor, K. A. (2010). The role of a
vivid and challenging personal vision in goal hierarchies. The Journal of
Psychology, 144(3), 221-242.

Matveev, A. & Lvina, E. (2007). Effective transformational leadership across
cultures: the role of cross-cultural communication competence. Proceedings of
the WCA: Communication in the 21% century: Exploring roots, expanding
visions. Brisbane, July 2007.

Maurer, T. J., Maher, K. J., Ashe, D. K., Mitchell, D. R., Hein, M. B., & Van Hein, J.
(1993). Leadership perceptions in relation to a presidential vote. Journal of
Applied Social Psychology, 23, 959-979.

Mauzy, D. K., & Milne, R. S. (1983-1984). The Mahathir administration in
Malaysia: Discipline through Islam. Pacific affairs, 56(4), 617-648.

Mayfield, J., Mayfield, M. & Sharbrough, W. C. (2015). Strategic vision and values
in top leaders’ communications: Motivating language at a higher level.
International Journal of Business Communication, 52(1), 97-121.

McDonald, P. (2012). Confucian foundations to leadership: A study of Chinese
business leaders across Greater China and South-East Asia. Asia Pacific
Business Review, 18(4), 465-487.

Mcllwain, C. D. (2007). Perceptions of leadership and the challenges of Obama’s
Blackness. Journal of Black Studies, 38(1), 64-74.

McLaren M. C. and M. Z. A. Rashid: 2002, Issues and cases in cross-cultural
management: An Asian perspective, Prentice-Hall: Malaysia.

Md. Shukri Shuib, Mohamad Faisol Keling & Mohd Na’eim Ajis. (2009). The
concept of Mahathiriskonomisme: An economic recovery model during crisis.
Journal of Politics and Law, 2(1), 75-85.

329



Meindl, J. R. (1995). The romance of leadership as a follower-centric theory: A
social constructionist approach. The Leadership Quarterly, 6, 329-341.

Men, L. R. (2014). Why leadership matters to internal communication: Linking
transformational leadership, symmetrical communication, and employee
outcomes. Journal of Public Relations Research, 26, 256-279.

Merkin, R. S. (2009). Cross-cultural communication patterns: Korean & American
Communication. Journal of Intercultural Communication, 20, 1.

Merriam, S. B. (2002). Qualitative research in practice: Examples for discussion and
analysis. San Francisco: John Wiley & Sons, Inc.

Miles, L. & Goo, S. H. (2013). Corporate governance in Asian countries: Has
Confucianisme anything to offer? Business and Society Review, 118(1), 23-45.

Milne, R. S., & Mauzy, D. K. (1999). Malaysians Politics under Mahathir. New
York: Routledge.

Misumi, J. (1985). The behavioral sciences of leadership: An interdisciplinary
Japanese research program. Ann Arbor, Ml: University of Michigan Press.

Misumi, J., & Peterson, M. F. (1985). The performance-maintenance (PM) theory of
leadership: Review of a Japanese research program. Administrative Science
Quarterly, 30, 198-223.

Mitchell, R. C. (2009). Framing in communications & conflict. Retrieved from
http://www.csun.edu/~hfmgt001/frameC.htm

Mittal, R. (2015). Charismatic and transformational leadership styles: A cross-
cultural perspective. International Journal of Business and Management,
10(3), 26-33.

Mohammad El-Sayed Selim (2005). Tun Dr. Mahathir in Arabia: The quest to
promote good governance in the Arab World and Malaysia. Proceeding
International Conference. Renaissance Kuala Lumpur Hotel. 1st-3" Aug.

Mohamed Mustafa Ishak (2005). Tun Dr. Mahathir & the notion of “Bangsa
Malaysia”. Proceeding International Conference. Renaissance KL Hotel. 1st-
3" Aug.
330



Mohd Azizuddin Mohd Sani. (2008). Mahathir Mohamad as a cultural relativist:
Mahathirism on human rights. Proceedings of the 17th Biennial Conference of
the Asian Studies Association of Australia in Melbourne 1-3 July 2008.

Mohd Azizuddin Mohd Sani. (2010). A comparative analysis of Asian values and
Islam Hadhari in Malaysia. Jurnal Kemanusiaan, 15, 11-21.

Mohd Ridhuan Tee Abdullah (2008). Persepsi pelajar Cina di institusi pengajian
tinggi terhadap gerakan politik UMNO. Thesis Phd. Universiti Putra Malaysia,
Serdang.

Mohd Ridhuan Tee Abdullah (2009). Persepsi orang Cina terhadap Islam Hadhari.
Jurnal Hadhari, 1(2009), 77-98.

Mohd Ridhuan Tee Abdullah (2010). Cabaran integrasi antara kaum di Malaysia:
Perspektif sejarah, keluarga dan pendidikan. Jurnal Hadhari, 3(2010), 61-84.

Mohd Rizal Mohd Yaakop & Sharifah Aluya Alinda Dewi Syed Ali (2000).
Communalism and intercultural communication.: Impacts on national
governance in Malaysia.

Muhammad Fuad Othman & Zaheruddin Othman. (2013). Malaysian foreign policy
during Mahathir’s administration. The Social Sciences, 8(6), 560-564.

Mumford, M. D., Feldman, J. M., Hein, M. B., & Nagao, D. J. (2001). Tradeoffs
between ideas and structure: Individual versus group performance in creative
problem solving. Journal of Creative Behavior, 35(1), 1-23.

Mumford, M. D., Zaccaro, S. J., Harding, F. D., Jacobs, T. O., & Fleishman, E. A.
(2000). Leadership skills for a changing world: Solving complex social
problems. Leadership Quarterly, 11(1), 11-35.

Nadler, D. A., & Tushman, M. L. (1990). Beyond the charismatic leader: Leadership
and organizational change. California Management Review, 77-97.

Naidoo, L. J., & Lord, R. G. (2008). Speech imagery and perceptions of charisma:
The mediating role of positive affect. The Leadership Quarterly, 19, 283-296.

Ng, T. C. (2002). (ed). Mahathir Mohamad: A visionary and his vision of Malaysia’s
K-Economy. Selangor: Pelanduk Publications.

331



Ng, W. M. (1999). Filial piety and loyalty in Tokugawa Confucianisme: Nakae Toju
(1608-48) and his reading of the Xiaojing (Classic of filial piety). Retrieved
from http://chinajapan.org/articles/15/ng15.99-107.pdf

Nicholls, J. (1994). The “Heart, Head and Hands” of transforming leadership",
Leadership & Organization Development Journal, 15(6), 8-15.

Noritah Omar & Washima Che Dan. (2006). Race, Gender and religion within the
contruct of ‘Bangsa Malaysia’ and ‘National Islamic Identity’ in Malaysian
Literature. Journal of English and Comparative Literature, 9(1),

Norma Mansur & Kennedy, J. (2000). Malaysian culture and the leadership of
organizations: A globe study. Malaysian Management Review, 35(2), 1.

Norton, R.W. (1983). Communicator style: theory, applications and measures.
Beverly Hills, CA: Sage

O’Connell, M. S., Lord, R. G., & O’Connell, M. K. (1990). Differences in Japanese
and American leadership prototypes: Implications for cross cultural training.
Paper presented at the meeting of the Academy of Management, San Francisco,
CA.

O’Connell, D., Hickerson, K., & Pillutla, A. (2011). Organizational visioning: An
integrative review. Group & Organization Management, 36(1), 103-125.

Ochlers, A.L. (2000) “Asian values: Mahathir Mohamad and Lee Kuan Yew”, in
Abdul Rahman Embong & Rudolph, Jurgen (eds.) Southeast Asia into the
twenty-first century: Crisis and beyond, Bangi, Selangor: Penerbit Universiti
Kebangsaan Malaysia.

O'Keefe, H., & O'Keefe, W. M. (1997). Chinese and Western behavioural
differences: Understanding the gaps. International Journal of Social
Economics, 24 (1/2/3), 190.

Ong, H. T. (2005). A doctor’s duty is to heal the unhealthy: The story of Tun Dr.
Mahathir. Annual Academy Medical Singapore, 34(6), 45C-51C.

Ong K. M. (2004). Chinese-in-a-box?: The future of Chinese parties in Peninsular
Malaysia. In Welsh, B. (Eds) Relections: The Mahathir years. Washington DC:
Southeast Asia Studies Program, 189-198.

332


http://www.emeraldinsight.com/action/doSearch?ContribStored=Nicholls%2C+J

Ooi K. B. (2006). Bangsa Malaysia: Vision or spin? In Saw Swee-Hock &
K.Kesavapany (Eds). Malaysia: Recent Trends and Challenges. Singapore:
Institute of Southeast Asian Studies, 47-72.

Pancer, S. M., Brown, S. D., & Barr, C. W. (1999). Forming impressions of political
leaders: A cross-national comparison. Political Psychology, 20(2). 345-368.

Parker, P. S. (2001). African American women executives’ leadership
communication  within  dominant-culture  organizations. Management
Communication Quarterly, 15(1), 42-82.

Patton, M. Q. (2002). Qualitative Research and Evaluation Methods, 3" Ed.
Thousand Oaks, CA: Sage Publications.

Pawar, B. & Eastman, K. (1997). The nature and implications of contextual
influences on transformational leadership. Academy of Management Review,
22, 80-1009.

Pellegrini, E. K. & Scandura, T. A. (2008). Paternalistic leadership: A review and
agenda for future research. Journal of Management, 34(3), 566-593.

Pellegrini, E. K., Scandura, T. A., & Jayaraman, V. (2010). Cross-cultural
generalizability of paternalistic leadership: An expansion of leader-member
exchange theory. Group & Organization Management, 35, 391-420.

Pittinsky, T. L. & Zhu, C. (2005). Contemporaty public leadership in China: A
research review and consideration. The Leadership Quarterly, 6(6), 921-939.

Plate, T. (2012). Wawancara dengan Mahathir Mohamad: Dr. M: Operasi Malaysia.
Terjemah. Marshall Cavendish (M) Sdn. Bhd.

Potter,W. J., & Levine-Donnerstein, D. (1999). Rethinking validity and reliability in
content analysis. Journal of Applied Communication Research, 27, 258-284

Pounder, J. S. (2003) Employing transformational leadership to enhance the quality
of management development instruction. Journal of Management
Development, 22(1), 6 - 13

333


http://www.emeraldinsight.com/action/doSearch?ContribStored=Pounder%2C+J+S

Pundt, A., & Herrmann, F. (2015). Affiliative and aggressive humour in leadership
and their relationship to leader—-member exchange. Journal of Occupational
and Organizational Psychology, 88, 108-125

Rabushka, A. (1973). Race and politics in urban Malaya. Stanford, California:
Hoover Institution Press, Stanford University.

Rafferty, A. E., & Griffin, M. A. (2004). Dimensions of transformational leadership:
Conceptual and empirical extensions. The leadership Quarterly, 15, 329-354.

Raimo, S. W. (2008). The Impact of Edward Hall on Cross-Cultural Leadership
Communication. Retrieved from EmergingLeader.com.

Ralston, D. A.,, Yu, K. C.,, Wang, X., Terpstra, R. H., & He, W. (1996). The
cosmopolitan Chinese manager: Findings of a study on managerial values
across six regions of China, Journal of International Management, 2, 79-109.

Rantz, R. (2002). Leading urban institutions of higher education in the new
millennium. Leadership and Organization Development Journal, 23, 456-466.

Richmond, V. P., Davis, L. M., Saylor, K., & McCroskey, J.C. (1984). Power
strategies in organizations: Communication techniques and messages. Human
Communication Research, 11(1), 85-105.

Riggio. R. E. (1987). The charisma quotient: What it is, what to get it. New York:
Dodd. Mead.

Robertson, C. J., Hoffman, J. J. (2000). How different are we? An investigation of
Confucian values in the United States. Journal of Managerial Issues, 12(1), 34-
47.

Romney, A. K., Batchelder, W., & Weller, S. C. (1986). Culture as consensus: A
theory of culture and informant accuracy. American Anthropologist, 88(3), 13-
38.

Rosenthal, S. A. & Pittinsky, T. L. (2006). Narcissistic leadership. The Leadership
Quarterly, 17, 617-633.

334



Rubin, R. S., Munz, D. C., & Bommer, W. H. (2005). Leading from within: The
effects of emotion recognition and personality on transformational leadership
behavior. The Academy of Management Journal, 48(5), 845-858.

Rusdi Omar & Sivamuragan Pandian. (2005). Falsafah Pemikiran Politik Dr.
Mahathir Mohamad. Universiti Utara Malaysia & Universiti Sains Malaysia.

Rusdi Omar, Mohamed Mustafa Ishak & Muhammad Afifi Abdul Razak. (2005).
Pemikiran Tun Dr. Mahathir mengenai terorisme: Suatu tinjauan. Proceeding
International Conference. Renaissance KL Hotel. 1st-3" Aug

Rustam Sani. (2006). Bercanda dengan Mahathir. Kuala Lumpur: R Publishing
Services.

Salacuse, J. W. (2006). Leading Leaders: How to Manage Smart, Talented, Rich and
Powerful People. NewYork: Amacom.

Saodah Abd. Ahman. (2008). Sikap, Tingkah Laku Lambang Kewibawaan
Pemimpin. Universiti Islam Antarabangsa Malaysia.

Sardiman, A. M. (2005). Kepemimpinan Mahathir Mohamad sebuah refleksi.
Proceeding of the International Conference. Renaissance Kuala Lumpur Hotel.
1st-3" Aug.

Sashkin, M. (1988) 'The visionary leader’, in J.A. Conger, and R.N. Kanungo (Eds.),
Charismatic Leadership: The Elusive Factor in Organizational Effectiveness,
San Francisco: Jossey-Bass, 122-160.

Scandura, T., & Dorfman, P. (2004). Leadership research in an international and
cross-cultural context. The Leadership Quarterly. 15(2), 277-307.

Scarborough, J. (1998). Comparing Chinese and Western cultural roots: Why East is
East and...Business Horizons, 41(6), 15-24.

Scheufele, D. A. (1999). Framing as a theory of media effects. Journal of
Communication, Winter 1999, 103-122

Schottmann, S. A. (2008). From triumphalism to the “new deal”: Tun Mahathir
Mohamad and the Asian century. Proceedings of the 17th Biennial Conference
of the Asian Studies Association of Australia in Melbourne 1-3 July 2008.

335



Schottmann, S. A. (2011). The pillars of “Mabhathir’s Islam”: Mahathir Mohamad on
being-Muslim in the modern world. Asian Studies Review, 35, 355-372.

Schwanke, K. (2009). Lost in communication? Communication between politicians
and public managers: Findings of the communication networks from political
and administrative elites in Germany.

Schwartz, S. H., Caprara, G. V. & Vecchione, M. (2010). Basic personal values, core
political values, and voting: A longitudinal analysis. Political Psychology,
31(3), 421-452.

Seibold, D. R. & Shea, C. B. (2001). Participation and decision making. In Jablin, F.
M., & Putnam, L. L. (Eds.), The new handbook of organizational
communication: Advances in theory, research, and methods (pp. 664—703).
Thousand Oaks, CA: Sage.

Seidman, 1. (2006). Interviewing as qualitative research: A guide for researchers in
education and the social sciences. New York: Teachers College Press.

Selvarajah, C. & Meyer, D. (2006). Archetypes of the Malaysian manager: Exploring
ethnicity dimensions that relate to leadership. Journal of Management &
Organization, 12, 251-269.

Selvarajah, C. & Meyer, D. (2008a). One nation, three culture: Exploring dimensions
that relate to leadership in M’sia. Leadership & Organization Development
Journal, 29(8), 693-712.

Selvarajah, C. & Meyer, D. (2008b). Profiling the Chinese manager: Exploring
dimensions that relate to leadership. Leadership & Organization Development
Journal, 29, 359-375.

Seyranian, V. (2014). Social identity framing communication strategies for
mobilizing social change. The Leadership Quarterly, 25, 468-486.

Seyranian, V. & Bligh, M. C. (2008). Presidential charismatic leadership: Exploring
the rhetoric of social change. The Leadership Quarterly, 19, 54-76.

Shamir, B. M. (1995). Social distance and charisma: Theoretical notes and an
exploratory study. Leadership Quarterly, 6(1), 19-47.

336



Shamir, B., House, R. J., & Arthur, M. B. (1993). The motivational effects of
charismatic leadership: A self-concept based theory. Organization Science,
4(4), 577-594.

Shamir, B., Zakay, E., Breinin E. B., & Popper, M. (1998). Correlates of charismatic
leader behavior in military units: Subordinates’ attitudes, unit characteristics,
and superiors’ appraisals of leader performance. Academy of Management
Journal, 41, 387-409.

Shamsul Amri Baharuddin. (1996a). Debating about identity in Malaysia: A
discourse analysis. Southeast Asian Studies, 34(3), 8-31.

Shamsul Amri Baharuddin. (1996b). Southeast Asian. Southeast Asian Studies,
34(3), 476-499.

Shamsul Amri Baharuddin. (2001). A History of an identity, an identity of a history:
The idea and practice of ‘Malayness’ in Malaysia reconsidered. Journal of
Southeast Asian Studies, 32 (3), 355-366.

Shamsul Amri Baharuddin. (2003). Mahathir satu fenomena. Utusan Malaysia. 30
Okt 2003.

Sheh'S. W. (2010). Confucianisme and Chinese leadership. Chinese management
studies, 4(3), 280-285.

Shipman, A. S, Byrne, C. L., & Mumford, M. D. (2010). Leader vision formation
and forecasting: The effects of forecasting extent, resources and timeframe.
The Leadership Quarterly, 21(3), 439-456.

Silverthorne, C. (2001). Leadership effectiveness and personality: A cross cultural
evaluation. Personality and individual differences. 30(2), 303-309.

Siti Daud & Zarina Othman (2005). Politik dan keselamatan. Bangi: Penerbit
Universiti Kebangsaan Malaysia.

Sivamurugan Pandian (2005). Legasi Mahathir. Kuala Lumpur: Utusan Publications
& Distributors Sdn Bhd.

337



Smutkupt, S. (2015). The key antecedents of shared vision: A case study on an
industrial estate developer in Thailand. AU Journal of Management, 1-10.
aujm.au.edu

Snyder, N. H., Dowd, J. J. & Houghton, D. M. (1994). Vision, values and courage.
Leadership for Quality Management. NY: Free Press

Sosik, J. J., & Dinger, S. K. (2007). Relationships between leadership style and
vision content: The moderating role of need for social approval, self-
monitoring and need for social power. The Leadership Quarterly, 18, 134-153.

Storz, M. L (1999). Malay and Chinese values underlying the Malaysian business
culture. International Journal Intercultural Relation, 23(1), 117-131.

Stowell, J. A. (2003). The influence of Confucian values on interpersonal
Communication in South Korea, as compared to China and Japan. Intercultural
Communication Studies, 12(4),105-115.

Strang, K. D. (2005). Examining effective and ineffective transformational project
leadership. Team Performance Management, 11(3/4), 68-104.

Strange, J. M., & Mumford, M.D. (2002). The origins of vision: Charismatic vs
ideological leadership. The leadership quarterly, 13, 343-377.

Strange, J. M., & Mumford, M. D. (2005). The origins of vision: Effects of
reflection, models and analysis. The Leadership Quarterly, 16, 121-148.

Suhana Saad (2012). Re-building the concept of nation building in Malaysia. Asian
Social Science, 8(4), 115-123.

Swardt, G. D. (2008). Characteristics of A Responsible Leader. New York:
Amacom.

Sy, T., Strauss, J., Tram, S., Whiteley, P., Shore, L. M., Shore, T. H., & Muromachi,
K. I. (2010). Leadership perceptions as a function of race—occupation fit: The
case of Asian Americans. Journal of Applied Psychology, 95(5), 902-919.

Syed Ahmad Hussein (1994). Pengantar sains politik. Kuala Lumpur: Dewan
Bahasa dan Pustaka.

338



Takala, T., Tanttu, S., La'msa, A. M. & Virtanen, A. (2013). Discourses of
Charisma: Barack Obama’s First 6 Months as the President of the USA.
Journal of Business Ethics, 115, 149-166

Taleghani, G., Salmani, D., & Taatian, A. (2010). Survey of leadership styles in
different cultures. Iranian Journal of Management Studies (IJMS), 3(3), 91-
111.

Tan, T. J,, Ho, W. F. & Tan, J. L. (2005). The Malaysian contribution. Kuala
Lumpur: Centre for Malaysian Chinese Studies.

Tan, H. H. & Chee, D. (2005). Understanding interpersonal trust in a Confucian-
influenced society: An exploratory study. International Journal of Cross
Cultural Management, 5(2), 197-212.

Taormina, R. J. & Selvarajah, C. (2005). Perceptions of leadership excellence in
ASEAN nations. Leadership, 1(3), 299-322.

Tarmizi Taher. (2005). Qutstanding leadership of Mahathir. Proceedings of the
International Conference. Renaissance Kuala Lumpur Hotel. 15t-3" Aug.

Tayeb, M. H. (1994). Organizations and national culture: Methodology considered.
Organization Studies, 15(3), 429-446.

Taysi, T., & Preston, T. (2001). The personality and leadership style of president
Khatami: Implications for the future of Iranian political reform. In Feldman, O.
& Valenty, L. O. (Eds). Profiling political leaders: Cross cultural studies of
personality and behaviours. United States of Amerika: Praegers Publishers.

Thock K. P. (2005). Ketuanan politik Melayu: Pandangan masyarakat Cina. Kuala
Lumpur: Penerbit Universiti Malaya.

Thompson, K. J. (2000). Charismatic leadership and its effect on team cognition,
behaviors and performance. United States: Bell & Howard Information and
Learning Company.

Thompson, M. (2010). Signals of virtue in Chinese consumerism and business.
Journal of International Business Ethics, 3(2), 71-79.

339



Tichy, N. M., & Devanna, M. A. (1986). The Transformational Leader. New York,
NY: John Wiley.

Towler, A. J. (2003). Effects of charismatic influence training on attitudes, behaviour
and performance. Personnel Psychology, 56, 363-381

Triandis, H. C. (1995). Individualism and Collectivism. Boulder, CO: Westview
Press.

Trompenaars, F. (1993) Riding the waves of culture: Understanding cultural
diversity in business. London: Nicholas Brealey.

Tu, W. M. (ed.). 1994. The Living Tree: the changing meaning of being Chinese
today. Stanford: Stanford University Press.

Tu, W. M. (2000). Implications of the rise of "Confucian” East Asia. Daedalus,
129(1), 195-218.

Uhl-Bien, M. (2006). Relational leadership theory: Exploring the social processes of
leadership and organizing. Leadership Quarterly, 17(6), 654-676.

Van Dijk, T. A. (2001). Critical Discourse Analysis. In D. Tannen, D. Schiffrin & H.
Hamilton (eds): Handbook of Discourse Analysis. Oxford: Blackwell: 352-371

van Niekerk, E. J. & van Wyk, M. M. (2014). Staff’s perceptions of vision and long
term principal leadership in South African schools: An exploratory study.
Mediterranean Journal of Social Sciences, 5(4), 406-414.

van Quaqguebeke, N., van Quaquebeke, D., & Brodbeck, F. C. (2011). More than
meets the eye: The role of subordinates’ self-perceptions in leader
categorization process. The Leadership Quarterly, 22, 367-382.

Waldman, D. A., Ramirez, G. G., House, R. J.,, & Puranam, P. (2001). "Does
leadership matter? CEO leadership attributes and profitability under conditions
of perceived environmental uncertainty,” Academy of Management Journal,
44(1), 134-143.

Waldman, D. A., & Yammarino, F. (1999). CEO Charismatic leadership: Levels of
management and levels of analysis effects. Academy of Management Review,
24(2), 266-85.

340



Wang, J.,, Wang, G. G., Ruona, W. E. A., & Rojewski, J. W. (2005). Confucian
values & the implications for international HRD. Human Resource
Development International, 8(3), 311-326.

Wang, P. (2011). Hospitality leadership: A Chinese perspective. World research
summit for tourism and hospitality, Hong Kong.

Wang, B., & Chee, H. (2012). To succeed in China-first understand the culture. The
Ashridge Journal, Retrieved from http://www.ashridge.org.uk.

Weber, M. (1947). Max Weber: The theory of social and economic organization.
Translated by A. M. Henderson & Talcott Parsons. NY: The Free Press.

Westley, F., & Mintzberg, H. (1998). Visionary leadership and strategic
management. In J. Henry & D. Walker (Eds.), Managing innovation (pp. 40—
53).

Westwood, R. & Everett, J. (1995). Comparative managerial values: Malaysia and
the West. Journal of Asia-Pacific Business, 1(3), 3-37.

Wheatley, R. (2000). Leader rhetoric in the 2000 presidential debates: An
exploratory study of charismatic and visionary language, 181-192. Retrieved
from http://www.scob.troy.edu.

Willburn, P. T, Hackman, M. Z., & Criswell, C. (2008). Measuring organizational
vision content & articulation: testing a comprehensive vision model &
identifying implications for senior executive leaders. Leadership review, 8,
113-136.

Willner, A. R. (1984). The spellbinders: Charismatic political leadership. New
Haven, CT: Yale University Press.

Wimmer, R. D., & Dominick, J. R. (2011). Mass media research: An introduction
(9™ ed.). Boston, MA: Wadsworth Cengage Learning

Wodak, R. (2007). Pragmatics and critical discourse analysis: A cross-disciplinary
inquiry. Pragmatics & Cognition, 15(1), 203 - 225.

Wong, K. C. (2001). Chinese culture and leadership. International Journal of
Leadership in Education, 4(4), 309-319.

341



Wong, J., & Kong, S. H. (2014). The mainland Chinese managerial behaviors and
assumptions since the economic reform: The literature review and research
proposition. Open Journal of Business and Management, 2, 24-32.

Xu, K. B. (2011). An empirical study of Confucianisme: Measuring Chinese
academic leadership management Communication Quarterly, 25(4), 644-662.

Xu, L. C., Chen, L., Wong, D., & Xue, A. Y. (1985). The role of psychology in
enterprise management. Acta Psychologica Sinica, 17, 339-345.

Yan, J. & Sorenson, R. (2006). The effect of Confucian values on succession in
family business. Family Business Review, 14(3), 235-250.

Yao, X., Yang, Q., Dong, N. & Wang, L. (2010). Moderating effect of Zhong Yong
on the relationship between creativity and innovation behavior. Asian Journal
of Social Psychology, 13, 53-57

Yeh, Q. J. (1995). Leadership, personal traits and job characteristics in R&D
organizations: A Taiwanese case. Leadership & Organization Development
Journal, 16(6), 16-27.

Ye, L. S. (2003). The Chinese Dilemma. Australia: East-West Publishers Pty Ltd.

Yousef, D. A. (1998). Predictors of decision-making styles in a non-western country.
Leadership & Organization Development Journal, 19(7), 366-373.

Yukl, G. (2007). Leadership in organizations. (5" ed.). New York: Prentice-Hall
International, Inc.

Yum, J. O. (1988). The Impact of Confucianisme on interpersonal relationships and
communication patterns in East Asia. Communication Monograph, 55(4), 374-
388.

Yusuf Munir Sidani. (2007). Perceptions of leader transformational ability: The role
of leader speech and follower self-esteem. Journal of Management
Development, 26(8), 710-722.

Zaccaro, S. J.,, & Banks, D. J. (2001). Leadership, vision, and organizational
effectivenss. In S.J. Zaccaro & R.J. Klimoski (Eds.). The Nature of
Organizational Leadership. San Francisco, CA: Jossey-Bass.181-218.

342



Zacarro, S. J., Mumford, M. D., Connelly, M. S., Marks, M. A., & Gilbert, J. A.
(2000). Assessment of leader problem-solving capabilities. Leadership
Quarterly, 11(1), 37-64.

Zainal Aznam Yusof & Deepak Bhattasali (2008). Economic Growth and
Development in Malaysia: Policy Making and Leadership. Working paper of
the Commission on Growth and Development. Retrieved from
http://www.greenhouse.com.my/stage/neac/files/Economic_Growthand_Devel
opment_in_MalaysiaPolicy Making _and_Leadership.pdf

Zakry Abadi. (1990). Mahathir Machiavelli Malaysia. Kuala Lumpur: Sarjana
Enterprise.

Zarina Zawawi & Faisal Ibrahim (2010). Debating Asian values: A case study of
Malaysian reality TV shows. Segi Review, 3(1), 34-44.

Zorn, T. E., Page, D. J.,, & Cheney, G. (2000). Nuts about change: Multiple
perspectives on change-oriented communication in a public sector
organization. Management Communication Quarterly, 13, 515-566.

343


http://www.greenhouse.com.my/stage/neac/files/Economic_Growthand_Development
http://www.greenhouse.com.my/stage/neac/files/Economic_Growthand_Development
http://elib.uum.edu.my/kip/Record/0000007856

	Hakcipta
	Tajuk Mukasurat
	Kebenaran Mengguna
	Abstrak
	Abstract
	Penghargaan
	Isi Kandungan
	Senarai Jadual
	Senarai Rajah
	Senarai Lampiran
	Senarai Nama Singkatan
	BAB SATU: PENGENALAN
	RUJUKAN



