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ABSTRAK

Tujuan kajian ini adalah untuk menilai orientasi strategic dan prestasi firma berasaskan
pertanian dalam Perusahaan Kecil danSederhana (PKS). Kajian ini memberi tumpuan
kepada PKS kerana kepentingan PKS sebagai penyumbang kepada Keluaran Dalam
negara Kasar (KDNK) bagi ekonomi Malaysia dan peratusan tinggi guna tenaga dalam
pasaran buruh. PKS asas tani menghadapi cabaran besar seperti populasi golongan tua
yang tinggi; kekurangan aktiviti inovasi, pengetahuan sains, dan penggunaan teknologi
serta kekurangan strategi berorientasikan pasaran meskipun menghadapi persaingan
yang besar daripada Negara serantau. Kajian ini bertujuan untuk mengisi jurang teori
dan kefahaman dengan mengkaji peranan penyederhana keupayaan dinamik (DC) dan
hubungan antara orientasi keusahawanan (EO), orientasi pembelajaran (LO) dan
orientasi pasaran (MO), sebagai pembolehubah bebas dan prestasi firma PKS asas tani,
sebagai pembolehubah bersandar. Berlandaskan Pandangan Berasaskan Sumber
(RBV), hipotesis kajian ini mempunyai hubungan positif di antara orientasi strategik
dan prestasi firma. Metodologi kajian ini melibatkan analisis deskriptif, multivariate
dan analisis regresi berhierarki daripada populasi dalam kalangan PKS asas tani. Hasil
kajian empirical melalui analisis kuantitatif keratan rentas terhadap 396 PKS asas tani
di Malaysia menunjukkan bahawa EO dan MO mempunyai hubungan positif dengan
prestasi firma, kecuali LO. Keupayaan dinamik mempunyai kesan penyederhana ke
atas EO; dan MO secara individu, kecuali LO. Tambahan pula keupayaan dinamik
mempunyai kesan penyederhana separa ke atas orientasi strategik, sebagai ikatan
sumber tidak ketara terhadap prestasi firma. Kajian ini mendalami pengetahuan teori
masa kini terhadap keupayaan dinamik, dengan memahami peranan penyederhana yang
mempengaruhi orientasi strategik untuk meningkatkan prestasi firma. Selain itu,
dapatan kajian turut member implikasi pengurusan iaitu bagaimana keupayaan dinamik
memainkan peranan strategik, meliputi penerokaan dan eksploitasi melalui inovasi
yang dapat meningkatkan prestasi firma PKS asas tani. Akhir sekali, kajian ini
mengenalpasti beberapa batasan dan cadangan untuk penyelidikan lanjut

Kata kunci: Orientasi keusahawanan, orientasi pembelajaran dan orientasi pasaran,
keupayaan dinamik, Perusahaan Kecil dan Sederhana Asas tani.
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ABSTRACT

The purpose of this research was to assess the strategic orientations and firm
performance in agro- based small and medium enterprises (SMEs). The research
focused on SMEs because of their importance in GDP contribution to the Malaysian
economy and the high percentage of employment in the labor market. Agro -based
SMEs are facing challenges such as the largely aging population; lack of innovation
activities, scientific knowledge and application technology as well as less market driven
strategies although faced with a large degree of competition from regional countries.
The present study aimed to fill the gap between theory and understanding, by
investigating the moderating role of dynamic capability (DC) between the relationship
of entrepreneurial (EO), learning (LO) and market orientations (MO), as independent
variables and agro- based SME firm performance, as the dependent variable. Building
on the resourced- based view (RBV), this study theoretically hypothesised a positive
relationship between strategic orientations and firm performance. The research
methodology included a descriptive analysis, and multivariate and hierarchical
regression analysis of the population in the agro- based SMEs. The empirical findings
from the cross—sectional quantitative survey of 396 agro- based SME firms in Malaysia
revealed that EO and MO were positively related to firm performance, except LO.
Dynamic capability had a moderating effect on EO; and MO individually, except LO.
Furthermore, dynamic capability had a partial moderating effect on strategic
orientations, as a bundle of firm intangible resources on firm performance. This study
extends the present theoretical knowledge of dynamic capability, by understanding its
moderating role, which influences strategic orientations leading to firm performance.
Besides this, the findings of this study provide managerial implications on how
dynamic capability playing a strategic role, in outward exploration and inward
exploitation through innovation, could improve agro- based SME firm performance.
Finally this study identifies a few limitations and recommends further research
opportunities

Keywords: Entrepreneurial Orientation, Learning Orientation, Market Orientation,
Dynamic Capability and agro- based SME.
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CHAPTER ONE
INTRODUCTION

1.1 Background of Study

Importance of Agriculture

Agricultural economists have long been investigated and convinced the agricultural
sector contribution to the overall economic growth. It has been empirically supported
that this sector is strategically important for agriculture-dependent emerging
economies, such as Southeast Asia, supplemented by their rich natural resources and
cheap production cost (Rahman, 1998). In the past, agriculture has been associated
with production of basic food crops. Today, many have acknowledged that the
agriculture sectors are strategically important and the roles of agriculture sectors will
always relevant to both developed and developing countries globally (Dethier &

Effenberger, 2011).

At present day, automated processing; farm yields distribution & harvest
delivery; product branding, marketing, and pricing strategies all are considered as
value chain of current agriculture economic. Hence, agriculture is beyond basic
farming or downstream cultivating crops, indeed agriculture plays a critical role in
social economic and it is the backbone of economic system of a country, such as
Thailand; Vietnam; Indonesia as well as Malaysia. Agriculture sector is essential to
human survival and eco-system sustainability (Murad et al., 2008). These sectors
improve living standards, by providing work opportunities; raw material for various
industries, including bio-pharmaceutical sectors, food security, important to socio-
economic development of many agriculture-dependent developing countries (Wahab,

2011).
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