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Abstrak

Konsep tanggungjawab sosial korporat (CSR) telah berkembang pesat pada dekad
yang lalu dan secara perlahan telah menjadi satu trend yang semakin meningkat di
dalam sektor perhotelan. Di Pulau Pinang, potensi sektor perhotelan dalam
memberikan manfaat kepada komuniti masih diperdebatkan walupun ianya bukanlah
sesuatu yang baharu. Kajian ini mengkaji amalan CSR dalam kalangan pengusaha
hotel dengan mengambil kira pemahaman mereka terhadap CSR, aktiviti-aktiviti yang
dijalankan yang memberi kesan ke atas kesejahteraan komuniti, pengurusan CSR,
sebab-sebab serta cabaran dalam melaksanakan CSR. Satu siri temubual mendalam
telah dijalankan terhadap lapan pengusaha hotel di Pulau Pinang. Dua kumpulan
perbincangan berfokus telah dijalankan melibatkan pekerja dan penerima manfaat
untuk mendapat gambaran tentang persepsi terkini serta sebab-sebab yang menjadi
asas bagi persepsi tersebut. Kajian mendapati bahawa amalan CSR masih dianggap
berada pada tahap permulaan dan ini merupakan tanda ketidakmatangan dalam
pelaksanaan CSR di Pulau Pinang. Para pengusaha hotel di Pulau Pinang gagal untuk
membantu komuniti mendapatkan manfaat daripada pembangunan CSR di kawasan
mereka seterusnya menidakkan peluang komuniti untuk memperbaiki kehidupan dan
kesejahteraan mereka. Pengusaha hotel terhalang dengan komunikasi dalaman mereka
yang lemah serta kurangnya kesedaran sosial dalam menghubungkan kepelbagaian
aktiviti mereka itu. Aktiviti CSR yang dilaksanakan secara bermusim adalah
disebabkan oleh dana yang tidak konsisten serta kurangnya pemahaman dan
kepakaran dalam bidang ini. Kajian ini menekankan perlunya polisi dan perancangan
yang lebih mantap dalam mencapai maksud CSR yang sebenar. Kajian ini turut
mencadangkan satu model perubahan sosial yang lebih baik untuk para pengusaha
hotel melibatkan diri dengan jayanya dalam pembangunan CSR di Pulau Pinang.

Kata Kunci: Pengusaha hotel, Tanggungjawab sosial korporat, CSR sebenar, Kajian
kes.



Abstract

The concept of corporate social responsibility (CSR) has grown exponentially in the
last decade and is gradually becoming a rising trend within the hospitality sector. In
Pulau Pinang, the hospitality sector is not new and its potential in delivering benefits
to the local communities is still a much debated subject. This study investigated the
CSR practices amongst the hoteliers with regard to their understanding of CSR, the
activities performed in the hotel that affect the wellbeing of communities, the
management of CSR, their reasons and challenges in implementing CSR. A series of
in-depth interviews were undertaken with eight hoteliers in Pulau Pinang. Two focus
group discussions were conducted involving employees and beneficiaries in order to
obtain an insight into their prevailing perceptions and underpinning reasons for such
perceptions. The study found that CSR practice is still considered to be at its infancy
stage and it is a sign of the immaturity of CSR implementation in Pulau Pinang. The
hoteliers in Pulau Pinang have failed to facilitate community access to benefits of
CSR development in their respective localities, thereby denying them the opportunity
to improve their wellbeing and livelihoods. Hoteliers are hindered by poor internal
communication and a lack of social consciousness connecting their various programs.
The seasonality of CSR activities is due irregular funding and lack of understanding
and expertise in this area. The study stressed an urgent need for decisive measures at
policy and planning level to achieve the true meaning of CSR. This study also
proposed a model of genuine social change for hoteliers to participate successfully in
CSR development in Pulau Pinang.

Keywords: Hoteliers, Corporate social responsibility, Genuine CSR, Case study.
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CHAPTER ONE

INTRODUCTION

1.1 Introduction

The main purpose of this chapter is to introduce the outline of the research study. It
starts with a brief overview on the problem and its background. Statement of the
problem subsequently be presented along followed by research questions and
objectives. Finally the rest of this chapter is devoted in explaining the significance of

the research and end with the limitations of the study.

1.2 Background

The rise of sustainability wave has precipitated decision for business practitioners in
21% century to behaving responsibly and has been a clarion calls on them to adopt
serious corporate social responsibility (CSR). The notion of CSR has added immense
pressures for all industries, as both domestic and international companies are
becoming conversant with the concept. In the aftermath of the endless corporate
disasters, stakeholders who are labeled as an attention-seeker require the business to
operate in socially responsible fashion. Therefore, of late, a tremendous surge of CSR
has become more familiar for business institutions worldwide since the concept also

acquired a new reverberation in the global economy (Jamali & Mirshak, 2007).

The term of CSR as a global trend has grown in importance and witnessed resurgence
in recent years. Indeed, a vast range of activities from recycling, working with
surrounding communities and tackling environmental issues are now considered

under the umbrella of CSR. Despite of being widely used terms, the concept is still an



The contents of
the thesis is for
internal user
only



REFERENCES

Abidin, Z. Y. (2012). Sime Darby Foundation’s corporate social responsibility in
higher education and community engagement. In S. K. Gill & N. Ganjaseni
(Eds), Innovative Practices and Challenges Across Asean and Asia (71-76).
Bangi, Malaysia: Penerbit Universiti Kebangsaan Malaysia.

Accorhotels.com. (2012). Planet 21. Retrieved January 10, 2016, from
http://www.accorhotels.com/gb/sustainable-development/index.shtml

Ahmad, N. N. N., & Sulaiman, M. (2004). Environmental disclosures in Malaysian
annual reports: A legitimacy theory perspective. International Journal of
Commence and Management, 14(1), 44-58. doi:10.1108/10569210480000173

Aldama, L.R.P., Amar, P. A., & Trostianki, D. W. (2009). Embedding corporate
responsibility through effective organizational structures. Corporate Governance,
9(4), 506-516. doi:10.1108/14720700910985043

Altschuller, S. A. (2013). Corporate social responsibility and the law: board oversight
of CSR & the role of the CSR committee. Retrieved from
http://www.csrandthelaw.com/2013/03/11/board-oversight-of-csr-the-role-of-the-
csr-committee/

Amran, A., & Devi, S. S. (2008). The impact of government and foreign affiliate
influence on corporate social reporting: The case of Malaysia. Managerial
Auditing Journal, 23(4), 386-404. doi:10.1108/02686900810864327

Amran, A., Zain, M. M., Sulaiman, M., Sarker, T., & Ooi, S. K. (2013). Empowering
society for better corporate social responsibility (CSR): the case of Malaysia.
Kajian Malaysia, 31(1), 57-78. Retrieved from
http://web.usm.my/km/31(1)2013/KM%2031(1)%20ART%204%20(57-78).pdf

Arbaeian, V., Yeoh, K. K., & Khong, K. W. (2014). An exploration of CSR initiatives
undertaken by Malaysian hotels: Underlying motivations from a managerial
perspective. Procedia-Social and Behavioral Sciences, 144, 423-432.
doi:10.1016/j.sbspro.2014.07.312

Azim, M. T., Diyab, A. A,, & Al-Sabaan, S. A. (2014). CSR, employee job attitude,
and behavior: Saudi bank experience. Transylvanian Review of Administrative
Sciences, 10(43), 25-47.

Bakar, A. S. A., & Ameer, R. (2011). Readability of corporate social responsibility

communication in Malaysia. Corporate Social Responsibility and Environmental
Management, 18(1), 50-60. doi:10.1002/csr.240

330



Banerjee, S. B. (2001). Managerial perceptions of corporate environmentalism:
interpretations from industry and strategic implications for organizations.
Journal of Management Studies, 38(4), 489-513. d0i:10.1111/1467-6486.00246

Barnett, M. L. (2007). Stakeholder influence capacity and the variability of financial

returns to corporate social responsibility. Academy of Management Review,
32(3), 794-816. doi:10.2307/20159336

Becken, S. (2013). Operators’ perceptions of energy use and actual saving
opportunities for tourism accommodation. Asia Pacific Journal of Tourism
Research, 18(12), 72-91. http://dx.doi.org/10.1080/10941665.2012.688512

Beneficiary. (2017). In Merriam-Webster.com. Retrieved July 7, 2017 from
https://www.merriam-webster.com/dictionary/beneficiary

Berad, N. R. (2011). Corporate social responsibility- Issues and challenges in India.
International Conference on Technology and Business Management, 28, 101-
108.

Berger, I. E., Cunningham, P. H., & Drumwright, M. E. (2007). Mainstreaming
corporate social responsibility: developing markets for virtue. California
Management Review, 49(4), 132-157. Retrieved from http://www.ebscohost.com/

Bhattacharya, C., Sen, S., & Korschun, D. (2008). Using corporate social
responsibility to win the war for talent. MIT Sloan Management Review, 49(2).

Blackburn, W. R. (2007). The Sustainability Handbook: The Complete Management
Guide to Achieving Social, Economic and Environmental Responsibility.
Washington, DC: Environmental Law Institute.

Boardman, J., & Barbato, C. (2008). Review of socially responsible HR and labour
relations practice in international hotel chains. ILO, 12, 1-45. Retrieved from
http://natlex.ilo.ch/wcmsp5/groups/public/---ed_dialogue/---
sector/documents/publication/wcms_162286.pdf

Boatright, J. R. (2009). Ethics and the conduct of business. (6" ed.) Upper Saddle
River, NJ: Prentice Hall

Bohdanowicz, P., & Zientara, P. (2008). Corporate social responsibility in hospitality:
issues and implications. A case study of Scandic. Scandinavian Journal of
Hospitality and Toursim, 8(4), 271-293. doi:10.1080/15022250802504814

Bouckaert, L. (2006). The ethics management paradox. In: L.Zsolnai (Ed.),
Interdisciplinary yearbook of Business Ethic, (pp.199-202). Oxford: Peter Lang.

Bouckaert, L. (2002). Reducing opportunism through moral commitment: the ethical
paradox of management. In: H. von Weltzien Hoivik (Ed.), Moral leadership in
action: building and sustaining moral competence in European organization (pp.
84-95). Cheltenham: Edward Elgar.

331



Brammer, S., Millington, A., & Rayton, B. (2007). The contribution of corporate
social responsbulity to organizational development. International Journal of
Human Resources Manager, 18(10), 1701-1719.
http://dx.doi.org/10.1080109585190701570866

Bosselmann, K. (2008). The Principle of Sustainability: Transforming Law and

Governance. Aldershot: Ashgate.

Bowen, H. R. (1953). Social responsibilities of the businessman. New York: Harper
& Row.

Branco, M. C., & Rodrigues, L. L. (2006). Corporate Social Responsibility and
Resource-Based Perspectives. Journal of Business Ethics, 69(2), 111-132.
d0i:10.1007/s10551-006-9071-z

Brundtland. (1987). Our common future. Oxford: Oxford University Press
(Brundtland Commission).

Bryman, A. (2004). Social research methods (2™ ed.). New York: Oxford University
Press.

Burt, R. S. (1992). Structural holes: The social structure of competition. Cambridge,
MA: Harvard University Press.

Bursa Malaysia. (2007). CSR 2007 Status Report. Retrieved from
http://www.bursamalaysia.com

Bursa Malaysia. (2006). Corporate social responsibility (CSR) framework for
Malaysian public listed companies. Available at http://www.bursamalaysia.com

Carroll, A. B. (1979). A three-dimensional conceptual model of corporate
performance. The Academy of Management Executive, 4(4), 497-505.
doi:10.5465/AMR.1979.4498296

Carroll, A. B. (1983). Corporate social responsibility: will industry respond to
cutbacks in social program funding? Vital Speeches of the Day, 49(19), 604-608.
Retrieved from http://www.ebscohost.com/

Carroll, A. B. (1991). The pyramid of corporate social responsibility: Toward the
moral management of organizational stakeholders. Business Horizons, 34(4), 39-
48. doi:10.1016/0007-6813(91)900005-G

Carroll, A. B.(1999). Corporate social responsibility evolution of a definitional
construct. Business & Society, 38(3), 268-295.
d0i:10.1177/000765039903800303

Carroll, A. B., & Shabana, K. M. (2010). The business case for corporate social

responsibility: A review of concepts, research and practice. International Journal
of Management Reviews, 12(1), 85-105. doi:10.1111/j.1468-2370.2009.00275.x

332



Cernic, J. L. (2008). Corporate responsibility for human rights: a critical analysis of the
OECD guidelines for multinational enterprises. Hanse Law Review (HanseLR),
3(1). Retrieved from http://ssrn.com/abstract=1317263

Chan, E. S. (2011). Implementing environmental management systems in small and
medium-sized hotels: Obstacles. Journal of Hospitality & Tourism Research,
35(1), 3-23. doi: 10.1177/1096348010370857

Chan,E. S. W. (2008). Barriers to EMS in the hotel industry. International Journal of
Hospitality Management, 27(2), 187-196.
http://dx.doi.org/10.1016/j.ijhm.2007.07.011

Chapple, W., & Moon, J. (2005). Corporate social responsibility (CSR) in Asia: a
seven-country study of CSR web site reporting. Business and Society, 44(4),
415-441. doi:10.1177/0007650305281658

Chong, G. (2010). Status of CSR performance and disclosure in Malaysia. CSR Asia.
Retrieved from http://www.csr-asia.com/weekly news_detail.php?id=11975

Chen, J. C., Patten, D. M., & Roberts, R. W. (2008). Corporate charitable
contributions: a corporate social performance or legitimacy strategy? Journal of
Business Ethics, 82(1), 131-144. doi: 10.1007/s10551-007-9567-1

Cherapanukorn, V., & Focken, K. (2014). Corporate social responsibility and
sustainability in Asian luxury hotels: Policies, practices and standards. Asian
Social Science, 10(8), 198-209. doi:10.5539/ass.v10n8p198

Clarkson, M. E. (1995). A stakeholder framework for analyzing and evaluating
corporate social performance. Academy of Management Review, 20(1), 92-117.
d0i:10.5465/AMR.1995.9503271994

Clifton, D., & Amran, A. (2011). The stakeholder approach: A sustainability
perspective. Journal of Business Ethics, 98(1), 121-136. doi:10.1007/s10551-
010-0538-6

Coakes, S., & Fenton, M. (2001). Social assessment in the Australian forest sector. In
A. Dale, N. Taylor & M. Lane (Eds) Social impact assessment in natural
resource management institutions (pp. 255-265). Collingwood, Vic: CSIRO
Publishing

Cochran, P. L., & Wood, R. A. (1984). Corporate social responsibility and financial
performance.  Academy of Management Journal, 27(1), 42-56.
doi:10.2307/255956

Coleman, J. S. (1988). Social capital in the creation of human capital. The American
Journal of Sociology, 94, S95-S120.

Coombs, W. T., &Holladay, S. J. (2011). Managing corporate social responsibility: a
communication approach. John Wiley & Sons.

333



CSR Asia. (2009). How well is CSR Understood in Malaysia? A Perspective from the
media. Retrieved from http://www.csr-
asia.com/weekly news_detail.php?id=11784

Dahle, M. A. (2010). A demand for genuine CSR: A case study of two Scandinavian
companies (Master’s thesis, Norwegian School of Economics and Business
Administration, Bergen, Norway). Retrieved from
http://idtjeneste.nb.no/URN:NBN:no-bibsys brage 22362

Davis, K. (1960). Can business afford to ignore social responsibilities? California
Management Review, 2(3), 70-76. Retrieved from http://www.ebscohost.com/

Davis, K. (1973). The case for and against business assumption of social
responsibility. Academy of Management Journal, 16(2), 312-322.
d0i:10.2307/255331

Debeljak, J., Kkra¢, K., & Banks, I. B. (2011). Acquiring CSR practices: from
deception to authenticity. Social Responsbility Journal, 7(1), 5-22.
doi:10.1108/17471111111114503

De George, R. T. (2006). Business ethics. (6th ed.). Upper Saddle River, NJ: Prentice
Hall.

Dempsey, N., Bramley, G., Power, S., & Brown, C. (2011). The social dimension of
sustainable development: Defining urban social sustainability. Sustainable
Development, 19(5), 289-300. doi:10.1002/sd.417

Dixon, T., Colantonio, A., Shiers, D., Reed, R., Wilkinson, S., & Gallimore, P.
(2008). A green profession? A global survey of RICS members and their
engagement with the sustainability agenda. Journal of Property Investment &
Finance, 26(6), 460-481.

Donaldson, T., & Preston, L. E. (1995). The stakeholder theory of the corporation:
concepts, evidence, and implications. Academy of Management Review, 20(1),
65-91. doi:10.5465/AMR.1995.9503271992

Drucker, P. F. (1954). The practice of management. New York, NY: Harper & Row
Publishers.

Dupont, C., Ferauge, P., & Giuliano, R. (2013). The impact of corporate social
responsibility on human resource management: GDF SUEZ’s case.
International Business Research, 6(12), 145-155. doi:10.5539/ibr.vén12p145

Duska, R. (2007). Contemporary reflections on business ethics. Dordrecht: Springer.

Joyner, B. E., & Payne, D. (2002). Evolution and implementation: a study of values,
business ethics and corporate social responsibility. Journal of Business Ethics,
41(4), 297-311. doi:10.1023/A:1021237420663

334



Ebner, D., & Baumgartner, R. J. (2006, September). The relationship between
sustainable development and corporate social responsibility. In Corporate
responsibility research conference (Vol.4, No.5.9, p.2006).

Efiong, E. J., Usang, O., Inyang, I. O., & Effiong, C. (2013). Corporate Social
Responsibility in Small and Medium Scale Enterprises in Nigeria: An Example
from the Hotel Industry. International Journal of Business and Management,
8(14), 119-126. doi:10.5539/ijbm.v8n14p119

Eilbert, H., & Parket, I. R. (1973). The current status of corporate social
responsibility.  Business  Horizons, 16(4), 5-14.  doi:10.1016/0007-
6813(73)90043-8

Eisenhardt, K. M. (1989). Building Theories from Case Study Research. The Academy
of Management Review, 14(4), 532-550. Retrieved from
http://www.jstor.org/stable/258557

Elkington, J. (1997). Cannibals with Forks: The triple bottom line of 21% century
business. Capstone: Oxford.

Elo, S., & Kyngas, H. (2007). The qualitative content analysis process. Journal of
Advanced Nursing, 62(1), 107-115. doi:10.1111/].1365-2648.2007.04569.x

Eng, O. C. (2013, January 5). ‘Close to nature’ at bus stop. The Star Online. Retrieved
from http://www.thestar.com.my/News/Community/2013/01/05/Close-to-nature-
at-bus-stop/

European Commission. (2001). Green Paper: promoting a European framework for
corporate social responsibility. Brussels, Belgium: Commission.

European Commissions. (2002ii). SMEs in Europe, including a first glance at EU
candidate countries. Observatory of European SMEs. Retrieved from
http://ec.europa.eu/DocsRoom/documents/3159/attachments/1/translations/en/ren
ditions/pdf

Evan, W. M., & Freeman, R. E. (1988). A stakeholder theory of the modern
corporation: kantian capitalism. In T. L. Beauchamp & N. E. Bowie (eds.),
ethical theory and business, 3" edition (Englewood Cliffs), pp. 97-106.

Fayol, H. (2016). General and industrial management. Ravenio Books.

Figar, N., & Figar, V. (2011). Corporate social responsibility in the context of the
stakeholder theory. Facta universitatis-series: Economic and Organization, 8(1),
1-13. Retrieved from http://facta.junis.ni.ac.rs/eao/ea0201101/ea0201101-01.pdf

Fitch, H. G. (1976). Achieving corporate social responsibility. Academy of
Management Review, 1(1), 38-46. doi:10.5465/AMR.1976.4408754

335



Font, X., Walmsley, A., Cogotti, S., McCombes, L., & Hausler, N. (2012). Corporate
social responsibility: The disclosure—performance gap. Tourism Management,
33(6), 1544-1553. doi:10.1016/j.tourman.2012.02.012

Freeman, R. E. (1984). Strategic management: A stakeholder approach. Boston, MA:
Pitman Publishing

Freeman, R. E., & Gilbert, D. R. (1988). Corporate strategy and the search for ethics.
Englewood Cliffs, NJ: Prentice Hall.

Freeman, R. E., Wicks, A. C., & Parmar, B. (2004). Stakeholder Theory and “The Corporate
Objective Revisited.” Organization Science, 15(3), 364-369.
doi:10.1287/0rsc.1040.0066

Frederick, W. C. (1960). The growing concern over business
responsibility. California Management Review 2(4), 54-61.Retrieved from
http://www.williamcfrederick.com/articles%20archive/GrowingConcern.pdf

Friedman, M. (1962). Capitalism and Freedom. Chicago: University of Chicago
Press.

Friedman, M. (1970, December 13”‘). The social responsibility of business is to
increase its profit. The New York Times Magazines. In W. Ch Zimmerli, M.
Holzinger & K. Richter (Editors), Corporate ethics and corporate governance (p.
173-178). Heidelberg: Springer Berlin.

Frooman, J. (1999). Stakeholder influence strategies. Academy of Management
Review, 24(2), 191-205. doi:10.5465/AMR.1999.1893928

Frynas, J. G. (2005). The false development promise of corporate social
responsibility: Evidence from multinational oil companies. International Affairs,
81(3), 581-598. doi: 10.1111/j.1468-2346.2005.00470.x

Fu, G., & Jia, M. (2012). On the reasons for vexing CSP-CFP relationship:
methodology, control variables, stakeholder groups, and measures. The Review of
63 Studies from 1990s. International Journal of Business and Management, 7(12),
130-137. http://dx.doi.org/10.5539/ijbm.v7n12p130

Garay, L., & Font, X. (2012). Doing good to do well? Corporate social responsibility
reasons, practices and impacts in small and medium accommodation enterprises.
International Journal of Hospitality Management, 31(2), 329-337.
d0i:10.1016/j.ijhm.2011.04.013

Garriga, E., & Melé, D. (2004). Corporate social responsibility theories: mapping the
territory. Journal of Business Ethics, 53(1), 51-71.
doi:10.1023/B:BUSI.0000039399.90587.34

Geva, A. (2008). Three models of corporate social responsibility: interrelationships
between theory, research, and practice. Business and Society Review, 113(1), 1-
41. doi:10.1111/j.1467-8594.2008.00311.x

336



Giddings, B., Hopwood, B., & O’Brien, G. (2002). Environment, economy and
society: Fitting them together into sustainable development. Sustainable
Development, 10(4), 187-196. doi:10.1002/sd.199

Gilbert, D. U., & Behnam, M. (2013). Trust and the United Nations Global Compact:
a network theory perspective. Business & Society, 52(1), 135-169.
d0i:10.1177/0007650312459852

Golja, T., & Nizi¢, M. K. (2010). Corporate social responsibility in tourism- the most
popular tourism destinations in Croatia: Comparative analysis. Journal of
Cotemporary Management Issue, 15(2), 107-121. Retrieved from
https://www.efst.hr/management/VVol15N02-2010/6-Golja%20-
%20Krstinic%20Nizic%20finalno.pdf

Graci, S., & Dodds, R. (2008). Why go green? the business case for environmental
commitment in the Canadian hotel industry. Anatolia, 19(2), 251-270.
d0i:10.1080/13032917.2008.9687072

Graafland, J. (2002b). Profits and principles: four perspectives. Journal of Business
Ethics, 35(4), 293-305. doi:10.1023/A:1013805111691

Graafland, J., Kaptein, M., & Mazereeuw, C. (2010). Motives of socially responsbile
business conduct. Center Discussion Paper Series, (70).
doi:10.2139/ssrn.1649987

Graafland, J., & Zhang, L. (2014). Corporate social responsibility in China:
implementation and challenges. Business Ethics: A European Review, 23(1), 34-
49. doi: 10.1111/beer.12036

Greenwood, M. (2007). Stakeholder engagement: Beyond the myth of corporate
responsibility. Journal of Business Ethics, 74(4), 315-327. doi:10.1007/s10551-
007-9509-y

Grosbois, D. D. (2012). Corporate social responsibility reporting by the global hotel
industry: Commitment, initiatives and performance. International Journal of
Hospitality Management, 31(3), 896-905. doi:10.1016/j.ijhm.2011.10.008

Gu, H., Ryan, C., Bin, L., & Wei, G. (2013). Political connections, guanxi and
adoption of CSR policies in the Chinese hotel industry: Is there a link? Tourism
Management, 34, 231-235. doi:10.1016/j.tourman.2012.01.017

Haji. A. A. (2013). Corporate social responsibility disclosure over time: Evidence
from Malaysia. Managerial Auditing Journal, 28(7), 674-676. doi:10.1108/MAJ-
07-2012-0729

Han, H., Hsu, L-T., & Sheu, C. (2010). Application of the theory of planned behavior
to green hotel choice: testing the effect of environment friendly activities.
Tourism Management, 31, 325-334. doi:10.1016/j.tourman.2009.03.013

337



Hancock, B. (1998). An introduction to qualitative research. Nottingham: Trent Focus
Group.

Hahn, R. (2013). ISO 26000 and the standardization of strategic management
processes for sustainability and corporate social responsibility. Business
Strategy and the Environemnet, 22(7), 442-455. doi:10.1002/bse.1751

Handy, C. (2002, December). What’s a business for? Harvard Business Review,
68(12), 49-55. Retrieved from http://hbr.org/2002/12/whats-a-business-for/ar/1

Hardcastle, D. A., Powers, P. R., & Wenocur, S. (2004). Community practice:
Theories and skills for social workers. Oxford University Press, USA.

Heald, M. (1957). Management’s responsibility to society: The growth of an idea.
Business History Review, 31(04), 375-384. doi:10.2307/3111413

Heald, M. (1970). The social responsibilities of business: Company and community,
1900-1960. Cleveland, OH: Case Western Reserve University Press.

Hepworth, D. H., & Larsen, J. (1982). Direct Social Work Practice. Homewood, IL:
Dorsey.

Hernandez, S., Jorgensen, J., Judd, P., Gould, M., & Parsons, R. (1985). Integrated
practice: Preparing the social problem specialist through an advanced generalist
curriculum. ~ Journal of Social Work  Education, 21, 28-35.
doi:10.1080/10437797.1985.10671711

Heslin, P. A., & Ochoa, J. D. (2008). Understanding and developing strategic
corporate social responsibility. Organizational Dynamics, 37(2), 125-144.
doi:10.1016/j.0rgdyn.2008.02.002

Hilton. (2012). Travel with purpose: Corporate responsibility report executive
summary. Retrieved at
http://cr.hiltonworldwide.com/download/2011_Hilton_CR_Report.pdf

Holcomb, J. L., Upchurch, R. S., & Okumus, F. (2007). Corporate social
responsibility: What are the top hotel companies reporting? International
Journal of Contemporary Hospitality Management, 19(6), 461-475.
d0i:10.1108/09596110710775129

Hopwood, B., Mellor, M., & O’Brien, G. (2005). Sustainable development: Mapping
different  approaches.  Sustainable  Development,  13(1), 38-52.
doi:10.1002/sd.244

Hosmer, L. T. (1994). Strategic planning as if ethics mattered. Strategic Management
Journal, 15(S2), 17-34. doi:10.1002/smj.4250151003

338



Hotelier. (2017). In Merriam-Webster.com. Retrieved July 7, 2017 from
https://www.merriam-webster.com/dictionary/hotelier

Houdre, H. (2008). Sustainable development in the hotel industry. Cornell Hospitality
Perspectives, 1(2), 6-20.Retrieved from
http://scholarship.sha.cornell.edu/chrindper/2/?utm_source=scholarship.sha.corn
ell.edu%2Fchrindper%2F2&utm_medium=PDF&utm_campaign=PDFCoverPa
ges

Hsieh, H.-F., & Shannon, S. (2005). Three approaches to qualitative content analysis.
Qualitative Health Research, 15(9), 1277-1288.
d0i:10.1177/1049732305276687

Husted, B. W. (2003). Governance choices for corporate social responsibility: to
contribute, collaborate or internalize? Long Range Planning, 36(5), 481-498.
http://dx.doi.org/10.1016/S0024-6301(03)00115-8

Hyatt. (2012). Corporate social responsibility 2013-2014. Retrieved at
http://thrive.hyatt.com/content/dam/Minisites/hyattthrive/Hyatt%20Corporate%?2
OResponsibility%20Report-2013-2014.pdf

InterContinental Hotels Group. (2009). Corporate responsibility. Retrieved January
11, 2016, from http://www.ihgplc.com

Institut Integriti Malaysia. (2004). Pelan integriti national. Putrajaya: Jawatankuasa
Pelaksana Penubuhan Pelan Intergriti Nasional & Institut Integriti Malaysia.

Ismail, M. (2009). Corporate social responsibility and its role in community
development: An international perspective. The Journal of International Social
Research, 2(9), 199-209. Retrieved from
http://www.sosyalarastirmalar.com/cilt2/sayi9pdf/ismail_maimunah.pdf

Jamali, D., & Mirshak, R. (2007). Corporate Social Responsibility (CSR): Theory and
Practice in a Developing Country Context. Journal of Business Ethics, 72(3),
243-262. d0i:10.1007/s10551-006-9168-4

Janggu, T., Joseph, C., & Madi, N. (2007). The current state of corporate social
responsibility among industrial companies in Malaysia. Social Responsibility
Journal, 3(3), 9-18. doi:10.1108/17471110710835536

Jenkin, H. J. (2006). Small business champions for corporate social responsibility.
Journal of Business Ethics, 67(3), 241-256. do0i:10.1007/s10551-006-9182-6

Jenkins, H., & Yakovleva, N. (2006). Corporate social responsibility in mining
industry: exploring trends in social and environmental disclosure. Journal of
Cleaner Production, 14(3), 271-284.
http://dx.doi.org/10.1016/j.jclepro.2004.10.004

339



Johnson, H. L. (1971). Business in contemporary society: Framework and issues.
Belmont, CA: Wadsworth.

Jones, T. M. (1995). Instrumental stakeholder theory: A synthesis of ethics and
economics. Academy of Management Review, 20(2), 404-437.
doi:10.5465/AMR.1995.9507312924

Jones, P., Hillier, D., & Comfort, D. (2014). Sustainability in the global hotel
industry. International Journal of Contemporary Hospitality Management,
26(1), 5-17. doi:10.1108/1JCHM.10-2012-0180

Kabir, M. H. (2011). Corporate social responsibility by Swaziland hotel industry.
Procedia- Social and Behavioral Sciences, 25, 73-79.
doi:10.1016/j.sbspro.2011.10.529

Kakabadse, N. K., Rozuel, C., & Lee, D. L. (2005). Corporate social responsibility and
stakeholder approach. a conceptual review. International Business Governance
and Ethics, 1(4), 277-301. http://dx.doi.org/10.1504/1JBGE.2005.006733

Kang, K. H., Lee, S., & Huh, C. (2010). Impacts of positive and negative corporate
social responsibility activities on company performance in the hospitality
industry. International Journal of Hospitality Management, 29(1), 72-82.
d0i:10.1016/j.ijhm.2009.05.006

Kasim, A. (2004). BESR in the hotel sector: a look at tourists'propensity towards
environmentally and socially friendly hotel attributes in Pulau Pinang, Malaysia.
International Journal of Hospitality & Tourism Administration, 5(2), 61-83.
d0i:10/1300/J149v05n02_04

Kasim, A. (2007a). Corporate environmentalism in the hotel sector: evidence of
drivers and barriers in Penang, Malaysia. Journal of Sustainability Tourism,
15(6), 680-699. d0i:10.2167/jost575.0

Kasim, A. (2007b). Towards a wider adoption of environmental responsibility in the
hotel sector. International Journal of Hospitality & Tourism Administration,
8(2), 25-49. doi:10.1300/J149v08n02_02

Kasim, A., & Scarlat, C. (2007). Business Environmental Responsibility in the
Hospitality Industry. Management Journal, 2(1), 5-23.Retrieved from
http://www.fm-kp.si/zalozba/ISSN/1854-4231/2_091-093.pdf

Kasim, A. (2009). Managerial attitudes towards environmental management among
small and medium hotels in Kuala Lumpur. Journal of Sustainable
Tourism, 17(6), 709-725. doi:10.1080/09669580902928468

Kasimu, A. B., Zaiton, S., & Hassan, H. (2012). Hotels involvement in sustainable
tourism practices in Klang Valley, Malaysia. International Journal of
Economics and  Management, 6(1), 21-34.  Retrieved  from
http://econ.upm.edu.my/ijem/volénol/bab02.pdf

340



Khairat, G., & Maher, A. (2012). Integrating sustainability into tour operator
business: An innovative approach in sustainable tourism. Tourismos: An
International Multidisciplinary Journal of Tourism, 7(1), 213-233.

Khunon, S., & Muangasame, K. (2013). The Differences between Local and
International Chain Hotels in CSR Management: Empirical Findings from a Case
Study in  Thailand.  Asian  Social  Science, 9(5), 209-225.
doi:10.5539/ass.vOn5p209

Koo, M-H. (2013, August 15). CSR in the hospitality industry: Hyatt’s ‘Ready to
Thrive’ education initiative. Leadership. Retrieved from
http://www.forbes.com/sites/meehyoekoo/2013/08/15/csr-in-the-hospitality-
industry-hyatts-ready-to-thrive-education-initiative/

Kotler, P., & Lee, N. (2005). Corporate social responsibility: Doing the most good
for your company and your cause. Hoboken, NJ: Wiley.

Kucukusta, D., Mak, A., & Chan, X. (2013). Corporate social responsibility practices
in four and five-star hotels: Perspectives from Hong Kong visitors. International
Journal of Hospitality Management, 34, 19-30. doi:10.1016/j.ijhm.2013.01.010

Kumar, R., & Sharma, S. (2014). Corporate social responsibility-A study on hotel
industry. Asian Journal of Multidisciplinary Studies, 2(4), 25-32. Retrieved from
WWW.ajms.co.in

Kurucz, E. C., Colbert, B. A, & Wheeler, D. (2008). The business case for corporate
social responsibility. In A. Crane, A. McWilliams, D. Matten, J. Moon, D. Siegel
(Eds.), The Oxford Handbook on Corporate Social Responsibility (pp. 83-112).
Oxford University Press: Oxford.

Lantos, G. P. (2001). The boundaries of strategic corporate social responsinility.
Journal of Consumer Marketing, 18(7), 595-632.
http://dx.doi.org/10.1108/07363760110410281

Leisinger, K. M. (2007). Capitalism with a human face: the UN Global Compact.
Journal of Corporate Citizenship, (28), 113-132.
doi:10.9774/GLEAF.4700.2007.wi.00011

Lee, E. M., Park, S. Y., & Lee, H. J. (2013). Employee perception of CSR activities:
its antecedents and consequences. Journal of Business Research, 66(10), 1716-
1724. http://dx.doi.org/10.1016/j.jbusres.2012.11.008

Lele, S. M. (1991). Sustainable development: A critical review. World Development,
19(6), 607-621. doi:10.1016/0305-750X(91)90197-P

Lu, J. Y., & Castka, P. (2009). Corporate social responsibility in Malaysia-Experts ’
Views and Perspectives. Corporate Social Responsibility and Environmental
Management, 16(3), 146-154. doi: 10.1002/csr.184

341



Maccarrone, P. (2009). Factors influencing the attitude towards corporate social
responsibility: some empirical evidence from Italy. Corporate Governance, 9(2),
103-119. doi:10.1108/14720700910946569

Mahon, J. F., & Griffin, J. J. (1999). Painting a Portrait: A Reply. Business & Society,
38(1), 126-133. doi:10.1177/000765039903800106

Maignan, I. & Ralston, D. A. (2002). Corporate social responsibility in Europe and
the U. S: insights from businesses' self-presentations. Journal of International
Business Studies, 33(3), 497-514. doi:10.1057/palgrave.jibs.8491028

Margolis, J. D., & Walsh, J. P. (2003). Misery Loves Companies: Rethinking Social
Initiatives by Business. Administrative Science Quarterly, 48(2), 268-305.
doi:10.2307/3556659

Marriott. (2015). Sustainability ~ report ~ 2014-2015. Retrieved at
http://www.marriott.com/Multimedia/PDF/CorporateResponsibility/2014Sustai
nRpt_FNL_Ir.pdf

Martinez, P., & Rodriguez del Boque, I. (2013). Perspectives and practices of CSR in
the hospitality industry: Analyzing a case study. Tourismos: An International
Multidisciplinary Journal of Tourism, 8(2), 1-19.

Matten, D. (2006). Why do companies engage in corporate social responsibility?
background, reasons & basic concepts. In J. Henningfield, M. Pohl, & N.
Tolhurst, The ICCA Handbook on corporate social responsibility (pp.3-46),
Chichester: John Wiley & Sons, Ltd.

McGehee, N. G., Wattananakamolchai, S., Perdue, R. R., & Calvert, E. O. (2009).
Corporate social responsibility within the U.S. lodging industry: an exploratory
study. Journal of Hospitality & Tourism Research, 33(3), 417-437.
doi:10.1177/1096348009338532

McGuire, J. W. (1963). Business and society. New York: McGraw-Hill

McWilliams, A., Siegel, D. S., & Wright, P. M. (2006). Corporate social
responsibility: strategic implications. Journal of Management Studies, 43(1), 1-
18. d0i:10.1111/j.1467-6486.2006.00580.x

Miles, M. B., & Huberman, A. M. (1994). Qualitative data analysis (2" ed.).
Newbury Park, CA: SAGE Publications.

Mitchell, R. K., Agle, B. R., & Wood, D. J. (1997). Towards a theory of stakeholder
identification and salience: Defining the principle of who and what really counts.
Academy of Management Review, 22(4), 853-886.
d0i:10.5465/AMR.1997.9711022105

Morgera, E. (2011). OECD Guidelines for Multinational Enterprises. The Handbook
of Transnational Governance: Institutions and Innovations, 314.

342



Mostovicz, E. I., Kakabadse, A., & Kakabadse, N. K. (2011). The four pillars of
corporate responsibility: ethics, leadership, personal responsibility and trust.
Corporate Governance, 11(4), 489-500. doi:10.1108/14720701111159307

Murillo, D., & Lozano, J. M. (2006). SMEs and CSR: An approach to CSR in their
own words. Journal of Business Ethics, 67(3), 227-240. doi:10.1007/s10551-
006-9181-7

Muthuri, J. N., Matten, D., & Moon, J. (2009). Employee volunteering and social
capital: contributions to corporate social responsibility. British Journal of
Management, 20(1), 75-89. d0i:10.1111/].1467-8551.2007.00551.x

Najib, A. R. (2004). The role of CSR in achieving vision 2020. Keynote address in the
Corporate Social Responsibility Conference-CSR: Creating greater competitive
advantage. Kuala Lumpur, Malaysia: Securities Commission

Narayan, D., & Pritchett, L. (1997). Cents and sociability: Household income and
social capital in rural Tanzania. Washington, DC: World Bank.

National Association of Social Workers. (2003). Code of ethics of the National
Association of Social Workers [as approved by the 1996 NASW Delegate
Assembly and revised by the 1999 NASW Delegate Assembly]. Retrieved
April 2, 2016, from http://www.naswdc.org/pubs/code/code.asp

Nejati, M., & Amran, A. (2009). Corporate social responsibility and SMEs:
exploratory study on motivations from a Malaysian perspective. Business
Strategy Series, 10(5), 259-265. doi:10.1108/17515630910989150

Oginni, O. S., & Omojowo, A. D. (2016). Sustainable development and corporate
social responsbility in Sub-Saharan Africa: Evidence from industries in
Cameroon. Economics, 4(2), 10. doi:10.3390/economies4020010

Okereke, C. (2007). An exploration of motivations, drivers, and barriers to carbon
management: The UK ftse 100. European Management Journal, 25(6), 475-486.
http://dx.doi.org/10.1016/j.em;j.2007.08.002

Orlitzky, M., Schmidt, F. L., & Rynes, S. L. (2003). Corporate social and financial
performance: A meta-analysis. Organization Studies, 24(3), 403-441.
doi:10.1177/0170840603024003910

O’Riordan, L., & Fairbrass, J. (2008). Corporate social responsibility (CSR): models
and theories in stakeholder dialogue. Journal of Business Ethics, 83(4), 745-758.
d0i:10.1007/s10551-008-9662-y

Patton, M. Q. (1999). Enhancing the quality and credibility of qualitative analysis.
Health Service Research, 34(5 Pt2), 1189-1208.

Pavlikova, E. A, & Wacey, K. S. (2013). Social capital theory related to corporate
social responsibility. Acta Universitatis Agriculturae et Silviculturae

343



Mendelianae Brunensis, 61(2), 267-272.
http://doi.org/10.11118/actaun201361020267

Phillips, R., Freeman, E., & Wicks, C. (2003). What stakeholder theory is not.
Business ethics Quarterly, 13 (4), 479-502. doi:10.5840/beq200313434.
Pincus, A., & Minahan, A. (1973). Social work practice: model and method. Itasca,
IL: FE Peacock.

Plaine, D. J. (1997). The OECD Guidelines for Multinational Enterprises. The
International Lawyer, 11(2), 339-346. Retrieved from
http://www.jstor.org/stable/40705100

Pojasek, R. B. (2011). 1SO 26000 guidance on social responsibility. Environmental
Quality Management, 20(3), 85-93. doi:10.1002/tgem.20292

Polonsky, M., & Jevons, C. (2009). Global branding and strategic CSR: an overview
of three types of complexity. International Marketing Review, 26 (3), 327-347.
d0i:10.1108/02651330910960816.

Polsky, H. (1969). System as patient: Client needs and system functions. In G. Hearn
(Ed.), The general systems approach: Contribution toward an holistic conception
of social work (pp.12-25). New York: Council on Social Work Education

Porter, M. E., & Kramer, M. R. (2006). Strategy & society: the link between
competitive advantage and corporate social responsibility. Harvard Business
Review, 84(12), 78-92. doi:10.1287/mnsc.1090.1070

Portes, A. (1995). Economic sociology and sociology of immigration: a conceptual
overview, New York: Russell Sage Foundation.

Portes, A., & Sensenbrenner, J. (1993). Embeddedness and immigration: notes on the
social determinant of economic action. American Journal of Sociology, 98 (6),
1320-1350. doi:10.1086/230191

Post, J. E., Preston, L. E., & Sachs, S. (2002). Managing the extended enterprise: The
new stakeholder view. California Management Review, 45(1), 6-28.
doi:10.2307/41166151

Prathaban, V., & Rahim, N. A. (2005). Big earners, small givers. Malaysian Business
(September), 12-16.

PricewaterhouseCoopers. (2006). Corporate responsibility in the hospitality sector:
pain or gain? Retrieved from
http://www.pwec.dk/da_DK/dk/publikationer/assets/hospitality-directions.pdf

Preston, L. E., & Post, J. E. (1975). Private management and public policy: The
principle of public responsibility, Englewood Cliffs, NJ: Prentice Hall.

344



Procter, P. (Ed.). (1995). Cambridge international dictionary of English. Cambridge,
UK: Cambridge University Press.

Punitha, S., & Mohd Rasdi, R. (2013). Corporate Social Responsibility: Adoption of
Green Marketing by Hotel Industry. Asian Social Science, 9(17), 79-93.
doi:10.5539/ass.vonl17p79

Putnam, R. D. (1993). Making Democracy Work, Princeton: Princeton University
Press.

Rahman, S. (2011). Evaluation of definitions: Ten dimensions of corporate social
responsibility. World Review of Business Research, 1(1), 166-176. Retrieved
from http://wrbrpapers.com/static/documents/March/2011/13.%20Shafig-
%20FINAL.pdf

Ramasamy B., & Ting, H. W. (2004). A Comparative Analysis of Corporate Social
Responsibility Awareness: Malaysian and Singaporean firms. Journal of
Corporate Citizenship, Spring2004 (13), 109-123. doi:
10.9774/GLEAF.4700.2004.sp.00013

Rashid, M.Z.A., & Ibrahim, S. (2002). Executive and management attitudes towards
corporate social responsibility in Malaysia. Corporate Governance: The
International ~ Journal  of  Business in  Society, 2(4), 10-16.
doi:10.1108/14720700210447641

Raub, S., & Blunschi, S. (2014). The power of meaningful work: how awareness of
CSR initiatives fosters task significance and positive work outcomes in service
employees. Cornell Hospitality Quarterly, 55(1), 10-18.
d0i:10.1177/1938965513498300

Raviv, C., Becken, S., & Hughey, K. F. (2013). Exploring values, drivers, and barriers
as antecedents of implementing responsible tourism. Journal of Hospitality &
Tourism Research, 40(1), 19-36. doi:10.1177/1096348013491607

Robert, S., Lawson, R., & Nicholls, J. (2006). Generating regional-scale
improvements in SME corporate responsibility performance: Lessons from
responsibility Northwest. Journal of Business Ethics, 67(3), 275-286.
d0i:10.1007/s10551-006-9184-4

Robison, L. J., & Ritchie, B. K. (2016). Relationship economics: the social capital
paradigm and its application to business, politics and other transactions,
London and New York: Taylor & Francis Group: Routledge.

Russo, A., & Perrini, F. (2009). Investigating Stakeholder Theory and Social Capital:

CSR in Large Firms and SMEs. Journal of Business Ethics, 91(2), 207-221.
d0i:10.1007/s10551-009-0079-z

345



Schreck, P. (2011). Reviewing the Business Case for Corporate Social Responsibility:
New Evidence and Analysis. Journal of Business Ethics, 103(2), 167-188.
d0i:10.1007/s10551-011-0867-0

Sekaran, U., & Bougie, R. (2010). Research methods for business: A skill building
approach (5™ ed.). West Sussex, UK: John Wiley & Sons Limited Publication.

Sen, S. & Cowley, J. (2012). The relevance of stakeholder theory and social capital
theory in the context of CSR in SMEs: An Australian perspective. Journal of
Business Ethics, 118(2), 413-427. doi:10.1007/s10551-012-1598-6.

Senge, P., Smith, B., Kruschwitz, N., Laur, J. & Schley, S. (2008). The necessary
revolution. How individuals and organizations are working together to create a
sustainable wolrd. New York, NY: Random House.

Sethi, S. P. (1975). Dimensions of corporate social performance: an analytical
framework. California Management Review, 17(3), 58-64. Retrieved from
http://www.ebscohost.com/

Sheldon, P. J., & Park, S. Y. (2011). An exploratory study of corporate social
responsibility in the U.S. travel industry. Journal of Travel Research, 50(4), 392-
407. doi:10.1177/0047287510371230

Sinnappan, P., & Rahman, A. A. (2011). Antecedents of green purchasing behavior
among Malaysian consumers. International Business Management, 5(3), 129-
139. d0i:10.3923/ibm.2011.129.139

Siti-Nabiha, A. K., George, R. A., Wahid, N. A., Amran, A., Abustan, ., & Mahadi,
R. (2011). A field survey of environmental initiaytives at selected resorts in
Malaysia. World Applied Sciences Journal, 12, 56-63. Retrieved from
http://www.idosi.org/wasj/wasj12(T&H)11/8.pdf

Smith, A. (1976). The theory of moral sentiments, Oxford: Clarendon Press.

Solomon, R. C. (1992). Corporate roles, personal virtues: An aristotelean approach to
business ethics. Business Ethics Quarterly, 2(3), 317-339. doi:10.2307/3857536

Spriegel, W. R. (1995). Trends in personnel practices 1930-1953. The Southwestern
Social Science Quarterly, 36(3), 257-274. Retrieved from
http://www.jstor.org/stable/42867636.

Sprinkle, G. B., & Maines, L. A. (2010). The benefits and costs of corporate social
responsibility. Business Horizons, 53, 445-453.
d0i:10.1016/j.bushor.2010.05.006.

Stodder, G. S. (1998). Goodwill hunting. Entrepreneur, 26(7), 118-121. Retrieved
from http://www.ebscohost.com/

346



Strand, R. (1983). A systems paradigm of organizational adaptations to the social
environment.  Academy of  Management  Review, 8(1), 90-96.
doi:10.5465/AMR.1983.4287703

Sun, W., Stewart, J., & Pollard, D. (2010). Reframing corporate social responsibility.
In W. Sun, J. Stewart & D. Pollard (Eds.), Reframing corporate social
responsibility: Lessons from the Global Financial Crisis (pp.3 — 19). Bingley,
UK: EMERALD Group Publishing Limited

Suter, W. N. (2012). Introduction to educational research: A critical thinking
approach (2™ ed.). Newbury Park, CA: SAGE Publications.

Teoh, H. Y., & Thong, G. (1984). Another look at corporate social responsibility and
reporting: an empirical study in a developing country. Accounting,
Organizations and Society, 9(2), 189-206. do0i:10.1016/0361-3682(84)90007-
2

Thackeray, M. G., Farley, M. O., & Skidmore (2001). Introduction to social
work.London: Prentice-Hall International, Inc.

Thompson, P., & Zakaria, Z. (2004). Corporate social responsibility reporting in
Malaysia: Progress and Prospect. The Journal of Corporate Citizenship,
2004(13), 125-136. doi:10.9774/GLEAF.4700.2004.sp.000014

Torjman, S., & Caledon Institute of Social Policy. (2000). The social dimension of
sustainable development. Ottawa: Caledon Institute of Social Policy.

Tormo-Carbd, G., Oltra, V., Sequi-Mas, E., & Klimkiewics, K. (2016). How effective
are business ethics/CSR courses in higher education? Procedia-Social and
Behavioral Sceinces, 228, 567-574.
http://dx.doi.org/10.1016/j.sbspro.2016.07.087

Tsai, W.-H., Hsu, J.-L., Chen, C.-H., Lin, W.-R., & Chen, S.-P. (2010). An integrated
approach for selecting corporate social responsibility programs and costs
evaluation in the international tourist hotel. International Journal of Hospitality
Management, 29(3), 385-396. doi:10.1016/j.ijhm.2009.12.001

Tsai, H., Tsang, N. K. F., & Cheng, S. K. Y. (2012). Hotel eployees’ perceptions on
corporate social responsibility: The case of Hong Kong. International Journal of
Hospitality Management, 31(4), 1143-1154. doi:10.1016/j.ijhm.2012.02.002

Tuzzolino, F., & Armandi, B. R. (1981). A need-hierarchy framework for assessing
corporate social responsibility. Academy of Management Review, 6(1), 21-28.
doi:10.5465/AMR.1981.4287982

UNICEF. (2012). Corporate social policies in Malaysia enhancing the child focus.
Kuala Lumpur: United Nations Children’s Fund (UNICEF) Malaysia.

347



United Nations. (1993). Agenda 21: Progamme of action towards sustainable
development. New York: United Nations.

United Nations Conference on Environment and Development. (1993). Earth Summit
’92. Rio de Jeneiro, London: The Regency Press.

Velasquez, M. G. (2002). Business ethics: Concepts and cases. (5" ed.). Upper Saddle
River, NJ: Prentice Hall.

Ven, B. V. D. (2008). An ethical framework for the marketing of corporate social
responsibility. Journal of Business Ethics, 82(2), 339-352. doi:10.1007/s10551-
008-9890-1

Visser, W. (2010). The age of responsibility: CSR 2.0 and the new DNA of
business. Journal of business systems, governance and ethics, 5(3), 7-22.
Retrieved from http://ssrn.com/abstract=1725159

Visser, W., Matten, D., Pohl, M., & Tolhurst, N. (2007). The A to Z of corporate
social responsibility: A complete reference guide to concepts, codes and
organizations. London: Wiley.

Vogel, D. (2006). The market for virtue: The potential and limits of corporate social
responsibility (Rev. ed.). Retrieved from http://www.ebrary.com

Weber, M. (2008). The business case for corporate social responsibility: a company
level measurement approach for CSR. European Management Journal, 26(4),
247-261. http://dx.doi.org/10.1016/j.emj.2008.01.006

Welford, R. (1997). Hijacking environmentalism: corporate responses to sustainable
development. Earthscan, London.

Welford, R. (2005). Corporate social responsibility in Europe, North America, and
Asia. Journal of Corporate Citizenship,2005(17), 33-52.
d0i:10.9774/GLEAF.4700.2005.sp.00007

Wood, D. J. (1991). Corporate social performance revisited. Academy of Management
Review, 16(4), 691-718. doi: 10.5465/AMR.1991.4279616

Woolcock, M. (1998). Social capital and economic development: Towards a
theoretical synthesis and policy framework. Theory and Society, 27(2), 151-208.
d0i:10.1023/A:1006884930135

World Business Council for Sustainable Development. (1999). Corporate social
responsibility: meeting changing expectations. Geneva, Switzerland: WBCSD
Publications.

World Business Council for Sustainable Development. (2000). Corporate social
responsibility: making good business sense. Geneva, Switzerland: WBCSD
Publications.

348



World Commission on Environment and Development. (1987). Our common future.
Oxford: Oxford University Press

World Tourism Organization (WTO) & International Hotel and Restaurant
Association (IH&RA). (2004). The Joint WTO & IH&RA Study on Hotel
Classification. Retrieved November 12, 2014, from
http://www.rea.ru/hotel/TourMaterials/WTO/wtoihra_hcstudy.pdf

Wuncharoen, C. (2013). The relationship between corporate social responsibility and
firm performance from the hotel industry of Kho Samui Island, Thailand.
Proceedings of 3" Global Accounting, Finance and Economics Conference.
Rydges Melbourne, Awustralia, 5-7 May. Retrieved from
http://www.wbiworldconpro.com/uploads/melbourne-conference-
2013/accounting/1367471032_123-Chutima.pdf

Yin, R. K. (2004). Case study research: design and methods (2" edition). Thousand
Oaks: Sage Publications.

Yuen, K. F., & Lim, J. M. (2016). Barriers to the implementation of strategic
corporate social responsibility in shipping. The Asian Journal of Shipping and
Logistics, 32(1), 49-57. http://dx.doi.org/10.1016/j.ajsl.2016.03.006

Zadek, S. (2000). Doing good and doing well: Making the business case for corporate
citizenship. Research Report 1282-00-RR. New York: The Conference Board.

Zastrow, C. (2008). Introduction to social work and social welfare, empowering
people. Belmont-USA: Thomson Books

Zoweil, R., & Montasser, M. (2012). Achieving corporate social responsibility based
on human resources dimension: a case study approach, Porto Marina resort in
Egypt. Sustainable Tourism V, 161, 69-79.

Zulkifli, N., & Amran, A. (2006). Realising corporate social responsibility in

Malaysia: a view from the accounting profession. Journal of Corporate
Citizenship, 24, 101-114.

349



APPENDIX A:

PERMISSION LETTER TO
CONDUCT STUDY




PUSAT PENGAJIAN PEMBANGUNAN BOSIAL

ECHOOL OF S0CIAL DEVVEL OFMENT U U M
Cal'ege of Arte and Sciencas |

Urniversili Ltara Malaysia unlwe ] Ykar Malopais
DEDTD U SN | CF

EDAH DARUL AN Tel. BO4-525 TPHGTATNIRATED

INETER b Fahs Taxl, G)-£23 FTaET4
Lo wiieds [Aets]. Dt fsd oo i iy

KENAH ARMAN MAKMUR « BERSAMA MERMALT T RANSFORMAST

Fuj Kani o DR AGASSESDT-7 4,3
Tartilch @ Z5 un 20.5

KEPADA SESIAPA YANG BERKERAARK

Tuan

KEBENALAN MEN]ALANKARN KAJTAN BAGI PROJFH 1KY ELLILIICAN

Dengen harmatnys dimalduilan Bahawn paltar herikul meegpalan pelajar Frogmn Fh.la
[Social Smdirs], Fusal Progajan Pambangnnan Sosial, Gosecrsili Uraea Malaysa. Pelaiar o

dikzhendali menyapkon scon projek penealidikss scbapal salah seon swical undule
tersperolehi Sarjana Xedokicear [PFR) dalasn bideng Sucia Sludies,

Nama 3 Fazresna Bind Mansor

M. Malrik ! J47 BT

Fropram ! 1 hit (Socal Studies)

Lajul: Kaflan ! Corpovate 5ocinl Respansiblily (ChH]) Initianives

Undertalen br Hoteliers in Penaog, Malaysia.

2. Selubungar dengan itu, say s neeielon ja5a aaik taan unlul enbed ke sanarzr kepada
pe]:lj'n i menjalinzan haflan penvelidikan oi nrpanizast e

3, Yegaia waklamal vang diberitom adalzh unkak legunags oadsmik sematz-maladan Lidal:
akan isearkan ke pada pihals wang Lain.

i atas belcoaran it ke ulusan fuzn dalom sl ol acatah dibarzai dan didabuolui dengon
N A ribuan eTlma Kasi.

Svkian,
“ILMTI RUTH BAKTL"

Sond wang msnrul perinlal

" WV ey
ok i

dniverail F'ewgl.rdsan Tarkemuka
The Lrmihant r?-agﬂ'?‘enf Ldriearsily

ISR D wac LD

=l (31 1 e ——— ey




/

APPENDIX B:

INFORMED CONSENT FORM

~

(INTERVIEW AND FOCUS GROUP DISCUSSION)

\&

)




INTERVIEW CONSENT FORM

Beyond Profit: Corporate Social Responsibility Practices amongst Hoteliers in
Pulau Pinang, Malaysia.

Researchers: Fazreena Mansor (PhD Candidate) & Prof. Dr. Najib Ahmad Marzuki

| am student from Universiti Utara Malaysia, and | am conducting interviews for my
PhD program. My study largely looks into CSR initiatives whether the hotels in
Penang are well-informed of to what CSR is and its connection with social
contributions. The interview was designed to be approximately between 45 minutes
and one hour in length.

Please initial all boxes that apply.
1. I confirm that I have read and understand the intent and purpose of this study |:|

2. | am aware that my participation as informant in this interview is voluntary
and if, for any reason, at any time, | wish to withdraw, | may do so without I:I
having to give an explanation.

3. I expect that any confidential disclosures | make to researcher will be preserved
and respected. | understand that information obtained will only be used for
study purpose and | will not be identified when my views are presented in I:I
other publications.

4. | understand the interview process will be tape recorded. |:|

5. I have been offered a copy of this consent form that | may keep for my own I:I
reference.

I have read and understand the consent form, and agree to take part in today’s
interview.

Name

Location

Date

Signature : Signature:
(Informant) (Researcher)




FOCUS GROUP CONSENT FORM (FGD-1)

Beyond Profit: Corporate Social Responsibility Practices amongst Hoteliers in
Pulau Pinang, Malaysia.

Researchers: Fazreena Mansor (PhD Candidate) & Prof. Dr. Najib Ahmad Marzuki

You have been asked to partake in a research study due to your experiences in this
field. The purpose of study is to examine to what extent hotels in Penang performed
their CSR activities. Specifically, this study aims to understand to what extent the
concept of CSR has been embraced within the hotels. The information learned in the
focus group will be used to create significance CSR sensibility among the hotel sector
in Malaysia.

Your participation is completely voluntary. You may withdraw from this study at any
time without penalty. We would like to audio tape the discussion and we may wish to
quote verbatim comments in the report.

There is no right or wrong answers to the focus group questions. We want to hear
many different viewpoints from everyone and hope you can act honestly even your
responses are not aligned with others. All the information supplied by participants in
this focus group will be kept confidential and your name will not be disclosed.

By signing this consent form, you are indicating that you are fully understand the
conditions stated above and agree to partake in this focus group.

If you have any further questions or concerns about this research, please contact:
Fazreena Mansor at phone 013-4609034 or email at fazreena22@gmail.com

Participant’s Signature :.............oeiiiin Date: ....cooviiiiiiis

Researcher’s Signature @ .................cceeell. Date: ..o



FOCUS GROUP CONSENT FORM (FGD-2)

Beyond Profit: Corporate Social Responsibility Practices amongst Hoteliers in
Pulau Pinang, Malaysia.

Researchers: Fazreena Mansor (PhD Candidate) & Prof. Dr. Najib Ahmad Marzuki

You have been asked to partake in a research study due to your experiences in this
field. The purpose of study is to examine to what extent hotels in Penang performed
their CSR activities. Specifically, this study aims to understand to what extent the
concept of CSR has been embraced within the hotels. The information learned in the
focus group will be used to create significance CSR sensibility among the hotel sector
in Malaysia.

Your participation is completely voluntary. You may withdraw from this study at any
time without penalty. We would like to audio tape the discussion and we may wish to
quote verbatim comments in the report.

There is no right or wrong answers to the focus group questions. We want to hear
many different viewpoints from everyone and hope you can act honestly even your
responses are not aligned with others. All the information supplied by participants in
this focus group will be kept confidential and your name will not be disclosed.

By signing this consent form, you are indicating that you are fully understand the
conditions stated above and agree to partake in this focus group.

If you have any further questions or concerns about this research, please contact:
Fazreena Mansor at phone 013-4609034 or email at fazreena22@gmail.com

Participant’s Signature :..............ocoieene Date: .....oooviiiiiiiii,

Researcher’s Signature @ .................cceeell. Date: .....coovviiiiii



APPENDIX C:

INTERVIEW QUESTIONS
(IN-DEPTH INTERVIEWS, FGD-1 AND FGD-2)




INTERVIEW QUESTIONS (IN-DEPTH INTERVIEWS)

1. Can you explain your hotel CSR activities?

2. Are those activities partly or fully controlled by the hotel?

3. How about the budget or CSR fund dedicated to CSR activities?

4. How many people in charge of CSR?

5. Does the hotel limits CSR involvement to a certain range of activities?

6. Where do your CSR projects normally take place?

7. In what ways does Human Resources (HR), marketing and communication
department help to promote CSR within your hotel?

8. Please explain the functions and location of CSR in hotel’s organization chart?
9. What do you think that the positive effect of CSR projects may puts on hotel’s
image?

10. Is there any project that is closely linked to the hotel’s business area?

11. What is your hotel’s vision?

12. What are the reasons that may move your hotel to adopt CSR practices?

13. What benefits do the hotel has from engaging in CSR, if any?

14. Are the hotels engaged in CSR that do not have the potential benefit to
themselves?

15. How do you define CSR?

16. What are the problems related to development of initiatives in the field of social
responsibility by your hotel?

17. What characteristic will you look for when appoint a CSR manager and the
teams?

18. Can you explain what type of skills, knowledge and values that the workers who

are involved with CSR should have?



INTERVIEW QUESTIONS (FGD-1)
1. Can you explain your hotel CSR activities?
2. Are those activities partly or fully controlled by the hotel?
3. How about the budget or CSR fund dedicated to CSR activities?
4. How many people in charge of CSR?
5. Does the hotel limits CSR involvement to a certain range of activities?
6. Where do your CSR projects normally take place?
7. In what ways does Human Resources (HR), marketing and communication
department help to promote CSR within your hotel?
8. Please explain the functions and location of CSR in hotel’s organization chart?
9. What do you think that the positive effect of CSR projects may puts on hotel’s
image?
10. Is there any project that is closely linked to the hotel’s business area?
11. What is your hotel’s vision?
12. What are the reasons that may move your hotel to adopt CSR practices?
13. What benefits do the hotel has from engaging in CSR, if any?
14. Are the hotels engaged in CSR that do not have the potential benefit to
themselves?
15. How do you define CSR?
16. What are the problems related to development of initiatives in the field of social
responsibility by your hotel?
17. What characteristic will you look for when appoint a CSR manager and the
teams?
18. Can you explain what type of skills, knowledge and values that the workers who

are involved with CSR should have?



INTERVIEW QUESTIONS (FGD-2)

1. Do you know anything about CSR? or what do you know about CSR?

2. How do you perceived current CSR practices by the hoteliers have benefited

local communities?
3. What do you think the rationale behind CSR?
4. What are normally you looking for when receiving such help from the hotel?
5. What are the main complaints regarding CSR contributions made by the hotel?
6. What should be done to improve CSR practice in future?
7. What else the hoteliers could be doing to help community?

8. Do you think that social workers are needed in hotels to help or solve CSR

issues?
9. Are you really happy with the CSR performed by these hotels?

10.How would you rate your happiness on a scale of 1-10? 1 (not happy); 5

(pleasurable feelings); and 10 (life satisfaction).
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