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ABSTRAK

Syarikat makanan di Malaysia menghadapi masalah serius untuk memenuhi keperluan
menggunakan perkhidmatan Halal logistik kerana majoriti syarikat Halal logistik di
Malaysia masih tidak mahu menggunakan Halal logistik bagi operasi perniagaan
mercka. Jumlah syarikat logistik di Malaysia adalah 36,000 unit tetapi hanya 85
syarikat logistik melaksanakan logistik Halal. Oleh itu, kajian ini akan membantu
mengatasi isu-isu ini dengan mendapatkan maklumat mengenai permintaan Halal
logistik. Tambahan, mengetahui sama ada pengguna bersedia untuk membayar Halal
logistik adalah penting kerana kos logistik dipindahkan kepada mereka. Dipandu oleh
Teori Perancangan Yang Dirancang (TPB), tujuan kajian ini adalah untuk mengkaji
hubungan antara keprihatinan terhadap Halal, persepsi mengenai Halal logistik,
kesedaran mengenai Halal logistik dan pengetahuan mengenai Halal dengan kesediaan
membayar Halal logistik di kalangan pelanggan bukan Islam di Kedah. Tinjauan
terhadap 300 pelajar Non-Muslim di Universiti Utara Malaysia (UUM) dianalisis
menggunakan Perisian SPSS untuk menunjukkan model itu diterima dengan baik
dengan instrumen yang boleh dipercayai dan sah. Hasil kajian menunjukkan bahawa
hanya keprihatinan terhadap Halal dan persepsi mengenai Halal logistik mempengaruhi
kesediaan pengguna untuk membayar Halal logistik. Sementara itu, kesedaran
mengenai Halal logistik dan pengetahuan mengenai Halal didapati tidak menpengaruhi
kesedizan membayar Halal logistik. Hasil kajian menunjukkan bahawa kesediaan
pengguna bukan [slam sanggup untuk membayar Halal logistik adalah kerana mereka
mempunyai persepsi positif terhadap Halal logistic dan mereka percaya bahawa produk
yang mempunyai tag/label Halal dihasilkan dengan bersih dan berkualiti. Kajian ini
menyumbang kepada pelaburan masa depan, memberi manfaat kepada pengeluar /
penyedia perkhidmatan logistik dan kualiti hidup. Di samping itu, penemuan kajian
menunjukkan bahawa kesediaan untuk membayar logistik Halal adalah berbeza di
kalangan agama dan negeri. Walau bagaimanapun, jantina tidak menunjukkan
perbezaan yang signifikan. Hasil kajian menunjukkan kesediaan jantina untuk
membayar logistik Halal bergantung kepada diri mereka sendiri.

Kata kunci: TPB, Kesediaan untuk membayar Halal logistik, Bukan Islam,
Keprihatinan, terhadap Halal, persepsi mengenai Halal logistik, kesedaran mengenai
Halal logistik, pengetahuan mengenai Halal.
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Universiti Utara Malaysia (UUM) accepts Halal products. Hence, considering
recommendation made by Teh et al (2016) this study attempts to continue their study
by examining the willingness to pay Halal logistics specifically among students in

Universiti Utara Malaysia (UUM).

Moreover, as supported Smith (2002) students are crucial as consumers in any business.
They have larger spending power to buy Halal products that interrelated with Halal
logistics cost (Shin, Fowler & Lee; 2013, Teh et al, 2016). In addition, the report shows
young peoples have a high spending pattern/habit, mainly university or college students
(Muniandy, Mamun, Permarupan & Noor, 2014). According to Ahmed, Ghingold and
Dabhari (2007), they also found that Malaysian students spend a large portion of monthly
money at shopping malls or malls. Hence, focus on students as one of buying power is
important because majority of students clearly spent large of their money just like other
people as consumers. This statement supported by Kenayathulla and Tengyue (2016),
although Malaysian students do not have fixed mcome every months but majority
students in Malaysia universities or colleges have scholarships, grants, work-study
programs or loans from various sources such as Perbadanan Tabung Pendidikan Tinggi
Nasional (PTPN), Majlis Amanah Rakyat (MARA), Jabatan Perkhidmatan Awam
(JPA), Yayasan Bank Rakyat (YBR), Petronas Scholarship and scholarship from each
state e.g., Biasiswa Kerajaan Negeri Pahang, Biasiswa Kerajaan Negeri Kedah,

Biasiswa Kerajaan Negeri Sabah and many more.

Lastly, the willingness to pay Halal logistics publication is still narrow and additional
academic research is necessary. Moreover, it been suggested that future study on

willingness to pay Halal logistics should attempt the influence of gender, age, marital
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by examine the willingness to pay Halal logistics specifically among students in

Universiti Utara Malaysia (UUM).

Moreover, as supported by Smith (2002) university students are crucial as consumers
in any business. They have large buying power to buy Halal products that interrelated
with Halal logistics cost (Muniady, Mamun, Permarupan & Noor; 2014, Teh et al,
2016). Moreover, it is also found that Malaysian students spend large portion of
monthly money at shopping malls or malls (Ahmed, Ghingold & Dahari, 2007). Hence,
focus on students as one of buying power is important because majority of students
clearly spent large of their money just like other people as consumers. In addition,
although Malaysian student they do not have fixed income every month but majority of
students in Malaysia universities or colleges have scholarships, grants, work-study

programs or loans from various sources (Kenayathulla & Tengyue, 2016)

1.6 Significance of Research
There are several important areas where this research makes an original contribution to

theoretical and practical aspects.

1.6.1 Theoretical Contribution

Past study by Fathi et al., (2016) used Theory of Planned Behaviour (TPB) to test the
willingness to pay Halal logistics. The result revealed concern on Halal (COH) and
perception on Halal logistics (POHL) has significantly influenced the willingness to
pay among “Muslim consumers”. However, this study added two new variables
(awareness on Halal logistics and knowledge on Halal) to identify whether the four

independent variables in this study (concern on Halal, perception on Halal logistics,

14



awareness on Halal and knowledge on Halal) will give the same result if the
respondents change to “Non-Muslim consumers™. As stated by Ajzen and Fishbein
(1980) in Theory of Planned Behaviour (TPB), the researcher can add a new factor to
become powerful predictors in their study. For that reason, the researcher is confident
that the result can contribute to the new knowledge, which support Theory of Planned
Behaviour (TPB) and figure out factors that influence the willingness to pay Halal

logistics among Non-Muslim consumers.

In addition, this study also contributes to the academic literature regarding willingness
to pay Halal logistics. The dependent variable for this study is willingness to pay Halal
logistics (WTPHL) and the dependent variables for this study has four predictors:
concern on Halal (COH), perception on Halal logistics (POHL), awareness on Halal
logistics (AOHL) and knowledge on Halal (KOH). Therefore, this study will contribute
to the academic literature regarding willingness to pay Halal logistics and the four
independent variables (concern on Halal, perception on Halal logistics, awareness on
Halal logistics and knowledge on Halal). In addition to that, this research may
contribute to the researchers and students that have interest to continue this topic as

their future studies.

1.6.2 Practical Contribution

Past research by Fathi et al, (2012) and Kamaruddin, Iberahim and Shabudin, (2012)
has revealed Muslim consumers willing to pay Halal logistics in order for them to get
Halal products. However, there is no research has been studied to determine the
willingness to pay Halal logistics among Non-Muslim consumers. Due to that reason,

this research will give some guideline to the logistics service provider (L.SP), whether

15



the Non-Muslim consumers are willing to pay Halal logistics services or not. Therefore,
this research is important for future investment, manufacturer/ logistics service provider

(LSP) and human quality of life.

a) Future Investment

Due to the economy growing globally, consumers regardless of religions demand Halal
logistics (Sadeeqga et al, 2013). Result from Malaysia Investment Development
Authority (MIDA) discovered that in 2030, Halal food industry worth around US$600
Billion to US$2.1 Trillion. The Halal products as well as Halal logistics will be worth

around US$6.4 Trillion (Talib et al, 2014).

Thus, according to Grim and Karim (2011), China is still new in Halal industry, but in
2030, Muslim communities in China will be approximately around 29 Million. As
Malaysia and China has become a primary partner in the Halal trading business
industry, this situation will give opportunities for Malaysia to start as first Halal

logistics business leader and become a world leader for Halal logistics industry.

Furthermore, from the result of this study Malaysia government can know the demand
and the willingness to pay Halal logistics among Malaysian. At the same time, the result
can help Malaysian government to maintain their image, reputation and Malaysia Halal
standard as best world example to benchmarking Halal food. The fact is, government
intervention in the affairs of Halal business is very important because without
government sustained support and effort it would be impossible for Halal food
industries in Malaysia to successful become a world leader in Halal industries (Bohari,

Hin & Fuad, 2013; Ngah, Zainuddin, & Thurasamy, 2016).

16



b) Beneficial for Manufacturer/Logistics Service Provider (LSP)

Halal product’s market value keep on increasing and this gives a great opportunity to
Malaysia that already known as a Muslim country and has an extremely large amount
of Halal manufacturer (Sham, Rasi, Abdamia, Mohamed & Thahira, 2017; Ngah et al,
2016; Talib et al., 2015). Previously, manufacturers are worried if they make their
business according to Halal compliance because it will increase their business cost.
However, these days, making a business operation following Halal compliance
becomes opportunities and no longer a business risk (Nik Muhammad, Isa & Kifli,

2009).

According to Zailani, Kanapathy, Iranmanesh and Tieman (2015) many manufacturers/
logistics service providers (LSP) in Malaysia are still afraid to take the chance to adopt
Halal supply chain such as Halal logistics. However, following Halal compliance and
making an investment in Halal logistics to make consumers get Halal products is
actually good for future investments. It is because a worldwide society had accepted
Halal concept since they know Halal concept is a good lifestyle for personal hygiene
and healthy standard. Moreover, this sector is important and the can be seen from
evidence that with Malaysian government supporting this halal logistic service by
providing incentives to Halal logistics service providers (HLSPs). The incentives are
“Income tax exemption (100% tax exemption for 5 years)”, or, “investment tax
allowance (100% investment tax allowance for 5 years)” or “exemption of import duty
and sales tax for cold room equipment” (Halal Industry Development Corporation,

2012).

17



¢) Quality of Life

Halal logistics are importance because it would give great quality of life to the
consumers. Halal logistics have pure sanitation and procedures for its service and
manufacture. As mentioned by Mathew, Abdullah and Ismail (2014), Halal logistics
ensure Halal products went through various high quality and safe procedures in supply
chain process. Saifah (2010) stated that Malaysia has systems to trace Halal products
and to fulfil Halal standard. In addition, Department of Islamic Development Malaysia
(JAKIM) had produced Halal logo to give consumer assurance for the Halal-ness of the

products (Shafig, Haque & Omar, 2015).

Moreover, as stated by Saifah (2010) Malaysia government has qualified Malaysia
standard with international quality standard that only specify for Halal logistics
(MS1500:2004). This means that Halal logistics in Malaysia have proven to comply
with quality standard required by internationally and will contribute to consumers’
quality of life (Verbeke, Rutsaert, Bonne & Vermeir, 2013). Therefore, Halal logistics
give great quality of life to consumers because through Halal products the consumers
manage to get safe, clean, hygienic and healthy food (Ratanamaneichat & Rakkarn,

2013).

1.7 Definition of Key Terms

The following key terms applied in this study and defined as below:

1) Halal - In Arabic, Halal means permitted or granted and can be consume by

human without fear (Marzuki, Hall & Ballentine, 2012).
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2)

3)

4)

S)

6)

7

8)

Halal Logistics - Halal logistic is a process of the transportation, warehouse,
raw materials and procurement process that manage to follow with Shariah

principles (Fathi, Zailani, Iranmanesh & Kanapathy, 2016).

Willingness to pay — The value consumers willing to pay to purchase the
products if the price equal or less than the amount her or his stated such as

USD100 (Christoph, Hahsler, Michael & Reutterer, 2006)

Willingness to pay Halal - The price consumers willing to pay for a products
or services that have Halal tag/label (Verbeke, Rutsaert, Bonne & Vermeir,

2013).

Willingness to pay Halal Logistics - The highest value a person willing to pay
to get the services. Although they may not be delighted with the cost of Halal
logistics services, yet they are still willing to pay for them (Kamaruddin,

Iberahim & Shabudin, 2012).

Non-Muslim — Those who do not follow Islam is known as a Non-Muslim and

vice versa (Quantaniah, Nureina and Syakinah, 2013).

Consumers — A person that willing to pay to purchase and consume the

products or services has been offered (Giese and Cote, 2009)

Concern on Halal - Consumers had thought, interest and care on Halal matter

(Jaafar, Laph, & Mohamed, 2011)
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9) Perception on Halal Logistics - Opinion or belief of consumers in Halal

logistics (Ambali & Bakar, 2013)

10) Awareness on Halal Logistics - The raising of consciousness level about
matters that allow Muslim consumption, such as what food they can eat, what

type of water they can drink and the way of life they living (Hasan, 2016).

11) Knowledge on Halal — A person know Halal and Haram concept (Elias,

Othman, Yaacob & Saifudin, 2016)

1.8 Organization of the Research
This study divides into five chapters: the introduction, literature review, research
methodology. data analysis and findings, and discussion and conclusion. The reviews

of each chapter are below:

Chapter 1: Research Overview

In chapter one, the initial discussion is about the background of the study and problem
statement. Then, research objectives and research question stated as a guidance of this
study. After that, the objectives and term definition for each variable explained in this

study. Through chapter one, readers will know more about this research.

Chapter 2: Literature Review
In chapter two, related literature review of this topic will highlight. This chapter will
discuss the willingness to pay Halal logistics among Non-Muslim consumers. Then, the

past research of literature, hypotheses and theoretical framework will explain in this
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study. Lastly, the last thing will be discussed in this chapter is Theory of Planned

Behaviour (TPB).

Chapter 3: Research Methodology
In chapter three, methodology and instruments of this research expressed as a
framework of study. The research methodology, including the research design,

procedure of sample, data collection methods and the research instruments.

Chapter 4: Data analysis and findings

In chapter four, the findings obtained from the respondents will thoroughly discuss. The
data analysis and findings are explain based on factor analysis, reliability analysis,
descriptive, correlation analysis and multiple regression analysis obtain from SPSS

software.

Chapter 5: Discussion and Conclusion
Lastly, chapter five is the last chapter of this study. This chapter will encompass a
summary discussion on finding, limitation of the study, potential recommendation for

future research and conclusion.
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APPENDIX A:
LETTER REQUESTING DATA NON-MUSLIM STUDENTS IN UUM

Dg Ku Zunaidzh binti Ag Majid (820896}

Postgraduate Student of MSc Management

Encik Mohd Zamri Bin Ahmad

Pengarah Jabatan Hal Ehwal Akademik

Universiti Utara Malaysia, 06010,

UUM sintok, Kedah Darul Aman 27 Mac
2018

Tuan/Puan,

Permwohonan Statistik Semasa Pelajar siswazah yang bukan beragama Islam (Non-
Muslim

Berhubung dengan perkara di atas, sava, Dg Ku Zunaidah binti Ag Majid, No. Matrik
820896 ingin memohon statistik semasa pelajar siswazah yang bukan beragama Islam
(Non-Mushm) bagi keseluruhan pelajar {undergraduate dan postgradnate) di bawah
pengurusan pthak tuan/puan.

2. Statistik tersebut akan diguna pakai dalam tugasan khusus bagi Research Paper
{BPMZ 69912) saya vang bertajuk “Willingness to pay Halal logistics among Non-
Muslim Consumers in UUM™,

3. Keperluan statistix adalah seperti berikut. Jumlah semasa pelajar siswazah: -
. Keseluruhan pelajar UUM
. Jumlah keseluruhan pelajar Ion-Muslim UUM

4, Diharapkan agar permohonan kami ini dapat dipertimbangkan untuk kami
melengkapkan tugasan khusus pada semester ini. Kami berharap pihak HEA dapat
memberikan jawapan secepat mungkin memandangkan kami pertu membuat tugasan
khusus dengan secepat mungkin.

Kerjasama daripada pihak HEA amatlah dihargai.

Sekian, Terima Kasih.

Yang Benar,

Dg Ku Zunaidah binti Ag Majid (820896)

Student of MSc Management, UUM (011-14151459)
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APPENDIX B:
QUESTIONNAIRE

@UUM

\’(\?wm“:\ Universiti Utara Malaysia

SCHOOL OF BUSINESS MANAGEMENT
UNIVERSITI UTARA MALAYSIA
MASTER OF SCIENCE MANAGEMENT

“WILLINGNESS TO PAY HALAL LOGISTICS AMONG NON-MUSLIM
CONSUMERS IN UUM™

Dear sir/fmadam,

You are invited to participate in my study regarding “Willingness to Pay Halal Logistics
among Non-Muslim Consumers in UUM”. | am student from School of Business
Management, Universiti Utara Malaysia at Sintok, Kedah, Malaysia. This questionnaire
only distributes to UUM Non-Muslim students and it contains 28 questions related to
the study,

Therefore, we could very much appreciate if you could kindly respond to the attached
questionnaire which consists of five sections, 1.¢ Section A, B, C, I, £ and F. Your
survey responses will be maintained strictly confidential and data from this research
will be report only in the aggregate. Your information will code and will remain
confidential. 1f you have any inquiries, please contact or email me at:

Zunaidah591 @gmail.com (011-14151459)

Thaok you in advance for your kind attention and full cooperation.

Researchers:
(820896} Dg Ku Zunaidah Binti Ag Majid
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“WILLINGNESS TO PAY HALAL LOGISTICS AMONG NON-MUSLIM
CONSUMERS IN UUM”

Please tick (/) in the space provided for statements relating to yourself. For open
answer, write your answers on the spaces provided correctly and clearly.

Section A: Demographic Data
1 | Gender Male Female
2 | Age 18 — 21 years old 22— 23 years
old

26— 29 years old 30 and above

3 | Religions Christianity Buddhism
Hinduism Others:

4 | Origin Pahang Terengganu
Johor Melaka
Selangor Perang
Sabah Negeri Sembilan
Kuala Lumpur Sarawak
Kelantan Perlis
Perak Other:
Kedah

5 | Marital Status Smgle Married
Separated Widowed

6 | Program of Study Doctoral Degree Master Degree
Bachelor Degree Foundation
Others:

7 | Mode of Study Full-time Part-time

8 | Occupation Public Sector Private Sector
Unemployed Others:

9 | Income (RM) 1 - 2000 2001 - 3000
3001 -- 4000 4001 - 5000
5001 - 6000 6001 - 7000
7001 - 3000 Others:

10 | Scholarship/Sponsorship/  Study | | PTPTN MARA

Funding JPA Others:

120




For section B, C, D, E and F Please circle (O} in the space provided for statements
relating to yourself.

Direction: Please read each staiement carefully and select one answer from the
scale below.

Section B: Willingness to Pay Halal Logistics

No.

Items

1

2

J

5

Strongly
Disagree

[Disagree

Neutral

Apree

Strongly
Agree

[ am willing to pay extra
cost for halal products.

[ believe paying extra cost
could help to ensure the
halal products is healthy

| o consume

L

| T believe paying extra cost

could help to ensure the
halal products is safety to
consume

1 am willing to pay more
to make sure the halal
product is transported
without any
contamination

I am willing to pay more
for halal logistics service
in order to purchase 100%
halal product

Section C: Concern on Halal

No.

Iiems

1

2

3

Strongly
Disagree

Disagree

Neutral

Agree

Strongly
Agree

1 have plan to consume
tood that is Halal

I am confident with Halal
product I consume

[ will make an effort to
check on the ingredients
of the product
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Section D): Perception on Halal Logistics

No. Items I 2 3 4 5
Strongly Disagree Neutral Agree [Strongly
Disagree Agree
i
1 Halal logistics is | 2 3 4 5
importtant for me and my
family in preserving the
halal status of products
2 1 Halal logistics is 1 2 3 4 5
| important for me and my
family to avoid the cross-
contamination during
fransportation
3 Halal logistics is 1 2 3 4 5
important for me and my
family to avoid the cross-
contamination during
storage
Section E: Awareness on Halal Logistics
No. ltems 1 2 3 4 5
Strongly [Disagree Neutral Agree Strongly
Disagree Agree
| Halal logistics is 1 2 3 4 5
important  to  e¢nsure
consumer  get  hygiene,
quality, healthy and safe
products
2 It is important for me the I 2 3 4 5
product store in place that
hygiene, quality and safe
3 It is important for me the 1 2 3 4 5
logistics service provider
transport the product with
honest and ethical attitude

122




Section F: Knowledge on Halal

No. Items 1 2 3 4 5
Strongly | Disagree | Neutral | Agree | Strongly
Disagree Agree
1 I am knowledgeable | 1 2 3 4 5
about haram and halal
issue
2 I can recognize halal logo | | 2 3 4 5
3 1 am confident that the | 1 2 3 4 5

halal products with halal
logistics  are  clean,
hyeiene and safe to he
CONSUME Or use.

Thank you for cooperation.
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APPENDIX D:
RELIABILITY TEST

a) Willingness to pay Halal logistics

Case Processing Summeary

N Ya
Cases  Valid 300 100.0
Excluded® 0 0
Total 300 woq

a. Listwise deletion based on all variables

in the procedure.

Reliability Statistics

Cronbach's
Alpha N of [tems

821 5

Item-Total Statistics

Corrected ltem-| Cronbach's

Scale Mean if' | Scale Variance Total Alpha if hem

Item Deleted |if ltem Deleted| Correlation Deleted
WTPHLI 13.9033 5.338 621 784
WTPHL2 13.8567 5.688 656 778
WTPHL3 13.8733 5.583 638 778
WTPHLA4 13,7867 5.680 571 798
WTPHLS 13.8600 5.544) 5909 7193
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b) Concern on Halal

Case Processing Summary

N %
Cases  Valid 300 100.0)
Excluded® 0 0
Total 300 100.0

a. Listwise deletion based on all variables
in the procedure.

Reliability Statistics

Cronbach's
Alpha

N of [tems

.86

3

Item-Total Statistics

Corrected Item-| Cronbach's
Scale Mean if | Scale Variance Total Alpha if Item
Item Deleted |if ltem Deleted | Correlation Deleted
COHI 0.4767 2.812 716 838
COH2 6.6100 2.734 764 795
COH3 6.5467 2.670 756 .801
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¢} Perception on Halal logistics

Case Processing Summary
N Y
Cases  Valid 300 100.0
Excluded® 0 0
Total 300 100.0

a, Listwise deletion based on all variables
in the procedure.

Reliability Statistics

Cronbach's
Alpha N of ltems
793 3
Item-Total Statistics
Corrected Item-]  Cronbach's

Scale Mean if | Scale Variance Total Alpha if ltem

frern Deleted |if tem Deleted | Correlation Dieleted
PCHIL 7.3787 1.674 508 B34
POHL2 7.2933 1412 700 B47
POHLS 72767 1.498 717 636
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d) Awareness on Halal

logistics

Case Processing Summary

N %%
Cases  Valid 300 100.0
Excluded® 0 0
Total 300 100.0

a. Listwise deletion based on all variables

in the procedure.

Reliability Statistics

Cronbach's
Alpha

N of [tems

i

3

Item-Total Statistics

Corrected Item-| Cronbach's
Scale Mean if | Scale Variance Total Alpha if ltem
Item Deleted | if Item Deleted | Correlation Deleted
AWHL! 8.1509 1.787 S50 .80
AWHL?2 7.9467 1.710 660 68
AWHL3 7.9633 1.681 690 633
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¢} Knowledge on Halal

Case Processing Summary

Yo
Cases  Valid 300 100.0
Excluded® 0 0
Total 300 100.0

a. Listwise deletton based on all variables

in the procedure.

Reliability Statistics

Cronbach's
Alpha N of ltems
67 3
Item-Total Statistics
Corrected Item-| Cronbach's

Scale Mean if | Scale Variance Total Alpha if Ttem

Item Deleted |if Item Deleted| Correlation Deleted
KOH1 7.9433 1.63% 458 620
KOH?2 7’.62(}& 1.675 St 546
KOH3 7.9833 1.695 491 575

131



APPENDIX E:
DESCRIPTIVE STATISTICS

a) Gender
Frequency | Percemt | Valid Percent | Cumulative Percent
Valid Male 90 300 30.0 30.0
Female 216 70.0 70.0 100.04
Total 300 100.0 160.0
b} Age
Cumulative
Frequency | Percent | Valid Percent Percent
Valid 18 -21 years old 10 3.3 33 3.3
22 -23 years old 265 38.3 83.3 91.7)
26 -29 vears old 20 6.7 6.7 98.3
30 and above 5 1.7 1.7] 100.0
Total 300 100.0 100.0
¢) Religion
Frequency | Percent | Valid Percent | Cumulative Percent
Valid Christianity 93 310 31.0 31,6!
Buddhism 154 513 51.3 823
Hinduism 43 14.3 14.3 96.7
Taoism 10 33 33 100.0
Total 300 160.0 100.0
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d) Origin

Cumulative
Frequency | Percent | Valid Percent Percent

Valid Pahang 25 83 83 83
Johor 26 8.7 8.7 17.0
Selangor 27 9.0 9.0 26.0
Sabah 23 7.7 7.7 33.7
Kuala Lumpur 48 16.0 16.0 497
Kelantan 5 1.7 1.7 513
Perak 24 8.0 8.0 SE},;
Kedah 3t 103 10.3 697
Melaka 16 53 5.3 750
Penang 51 17.0 17.0 92.0
Negeri Sembilan 13 4.3 4.3 96.3
Sarawak 2 Wi i 97.0
Perlis 6 2.0 2.0 99.0)
Terengganu 3 1.0 1.0 100.0
Total 300 100.0 100.0

e} Marital Status

Frequency | Percent | Valid Percent | Cumulative Percent

Valid Single 293 97.7 97.7 97.7
Married 7 2.3 2.3 lf}f}.()k
Total 300 100.0 100.0
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f} Program of Study

Cumulative
Frequency | Percent | Valid Percent Percent
Valid Foundation 10 3.3 3.3 3.3
Bachelor Degree 265 88.3 88.3 91.7
Master Degree 20 6.7 6.7 98.3|
Doctoral Degree 5 1.7 1.7 100.0
Total 300 100.0 100.0
2) Mode of Study
Frequency | Percemt | Valid Percent | Cumulative Percent
Valid Full-time 292 97.3 973 97.3
Part-time 8 2.7 2.7 100.0/
Total 300 100.0) 100.9
h) Occupation
Cumulative
Frequency | Percent | Valid Percent Percent
Valid Public Sector 5 1. 1. 1.
Private Sector 9 3.0 3.0 4.7
Student 286 953 95.3 100.9f
Total 300 100.01 100.0
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i} Income

Frequency  Percent | Valid Percent [Cumulative Percent
Valid = 2000 286 95.3 953 95.3
2001 - 3000 5 L7 1.7 97.0)
3001 - 4000 4 1.3 1.3 93.3
4001- 3000 3 1.0 1.0} 9935
= 3000 2 I 7 100.08
Total 300 100.08 100.¢
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APPENDIX F:
DESCRIPTIVE (MEAN AND STANDARD DEVIATION)

a) Descriptive Statistics for Main Variables

N Minimum | Maximum Sem Mean Std. Deviation
COH 300 1.00} 5.00 981.67 3.2722 80109
POHL 360 1.67 5.00 1097.33 3.6578 S8844
AOHL 360 2.00 S.00 1203.00 40100 62487
POH 300 2.00 5.40 1177.33 3.9244 59871
WTPHL 300 2.00 5.00 1039.20 3.4640 ST
Valid N (listwise} 36
b) Descriptive Statistics for Concern on Halal
N Minimum | Maximum Sum Mean Std. Deviation
COH]1 306 1.60 5.00 1002, 0 3.3400 89838
COH2 300 1.04 5.00 462,00 3.2067) 80066
COH3 300 1.60) 5.00 281.00 3.27766 81646
Vatid N (Jistwise} 300
¢) Descriptive Statistics for Perception on Halal Logistics
N Mintmum | Maximuom Sum Mean Sid. Deviation
POHLI 300 1.00 3440 1079.00 3.5967 71344
POHLZ 309 100 5.80 1104.80 3.6800 71599
POHL3 304 2.00) 5.60 1109.00 3.6967 66794
valid N (listwise) 300
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d} Descriptive Statistics for Awareness on Halal Logistics

N Minimum | Maxinum Sum Mean Std. Devisbon
AWHL] 200 2.00 5.40 116400 3 8800 77087
AWHIL2 300 2.008 5.0 122500 40833 73361
AWHL3 300 2.00 5.00 122600 40667 72846
Valid N (listwise) 306
¢} Descriptive Statistics for Knowledge on Halal
™N Minimum | Maximum Sum Mzean Std. Deviation
KOH!I 300 1.00) 5.00 1149.00 3.8300 80618
KOH2 364 2.40 3.00 1246.00 4,1533 74723
KOH3 300 1.008 5000 1137.00 3.7900 1753521
Valid N (listwise) 390

f) Descriptive Statistics for Willingness to pay en Halal Logistics

N Minimum | Maximom Zum Mean Std. Deviation
WTPHLI 300 1.G5 5.00 1025.00 34167 R1153
WTPHL2 300 [ REE 5.00 1463900 3.4633 L9059
WTPHL3 300 100 5.00 1034.00 34467 73183
WITPHL4 300 1,068 5.0 1060.00 3.5333 75992
WTPHLS 300 1.00 5.00 1038.00 3.4600 J7R130
Valid N {listwise) 300
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APPENDIX G:
INDEPENDENT SAMPLE T-TEST

2} Gender and Willingness to Pay Halal logistics

Group Statistics
Gender N Mean Std. Deviation Std. Error Mean
WTPHL ~ Male 90 3.4089 .5453 05749
Female 210 3.4876 58982 .04070)

Independent Samples Test

Levene's Test
for Equality of
Variances t-test for Equality of Means
95% Confidence Interval
of the Difference
Std. Erro
Sig. (2- Differenc
F Sig. t df | tailed) |Mean Difference e Lower Upper
WTPHL Equal
variances
assumed 829 .363] -1.083 298 280 -.07873| .07268 -22177 06431
Equal
variances nof Luigistiod 265 -07873 07044 2177 06025
assumed ’ ) ’ ) ) ’ :
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APPENDIX H:

ONE-WAY ANOVA

a) Religion and Willingness to Pay Halal Logistics

Descriptive for Religion

Mean Difference 95% Confidence Interval
(Y SA3R {J) SA3R (I-)) Std. Error Sig. Lower Bound | Upper Bound
Christianity  Buddhism .354897 07304 000 .1609 5489
Hinduism 13538 10257 1.000 -.1371 4078
Taoism 41957 18510 145 -.0721 9112)
Buddhism  Christianity -.354897 0730 000 -.5489 -.1609
Hinduism -.21951 {09593 137 -4743 .0353
Taoism 06468 18150 1.000 -4174 .5468
[Hinduism Christianity - 13538 10257 1.000 -.4078 1371
Buddhism 21951 .09593 137 -.0353 4743
‘Taoism 28419 19527 880 -2345 .802¢]
Taoism Christianity - 41957 18510 .145 -9112 0721
Buddhism -.06468 18150 1.000 -.5468 417
Hinduism -28419 19527 .880 -.8028 .234:L
* The mean difference is significant at the 0.05 level.
ANOVA for Religion
Sum of Squares df Mean Square F Sig.
Between Groups 8.004 3 2.668 8.624 000,
Within Groups 91.567 296 309
Total 99.571 299
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b) State and Willingness to Pay Halal Logistics

Dependent Varable: MEANDY

Multiple Comparisons

Bonterroni
Mean 95% Confidence Interval
Difference

) 8A40H {J) SA40R (i-J3 Sid. Error Big. Lower Bound | Upper Bound

Fahang Johor -.09845 -15859 1.000 -.8527 4558
Selangor -.07852 A5715 1.000 - 8277 A707
Sahah -.27304 16359 1.000 -.B448 2OB7
Kuala Lumpur 04000 139856 1.000 ~ 4480 8280
Kelantan 00000 27737 1.000 - B804 9664
Perak - 10167 16180 1.000 ~6871 AB38
Kedah -.03742 15218 1.000 - 5893 AB45
Melaka -.33500 18127 1.000 -. 9685 2985
Panang 24392 13823 1.000 -.23892 7270
Negeri
Sembilan -. 11385 18380 1.500 - 7805 5628
Sarawak 44000 41606 1.000 -1.0141 1.8941
Perlis - GB000 25738 1.000 - 9596 B396
Terengganu - 22667 34594 1.000 -1.4357 9824

Johor Pahang L0846 158509 1.000 - 4558 6527
Selangor 01954 L155587 1.000 -.5238 5636
Sabah - 17458 16207 1.000 - 7410 3918
Kuata Lumpur 13846 137187 1.000 -.3434 B203
Kelantan 09846 27648 1.000 -.8678 1.0847
Perak - 00321 18027 1.00G -5833 B8589
Kedah 08104 5057 1.660 -.4852 .5B73
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Melaka -.23654 7990 1.000 - 8653 3922
Penang 34238 13644 1.000 -.1344 8162
Negeri
Sembilan - 01538 Ae232 1.600 -.B875 B568
Sarawak 53846 A1546 1.000 -.9135 1.6805
Perlis 3846 28643 1.000 - 8577 9347
Terengganu - 12821 34523 1.000 -1.3347 1.0743
Selangor Fahang 07852 57215 1.000 - 4707 B2TT
Johor -.01984 (15857 1.000 -.5836 5238
Sabah - 19452 18066 1.000 - 7560 3870
Kuala Lumpur 11852 13620 1.000 - 3875 5845
Kelantan 07852 27565 1.000 -.8849 1.0414
Perak -0231% 15884 1.060 -.5783 B320
Kedah 04110 (14804 1.000 - 4768 5620
Melaka - 25648 17863 1.060 -.8808 3878
Penang 32244 13475 1.000 - 1488 7934
Negeri
Sermbilan - 03533 19113 1.000 -.7033 8327
Sarawak 51852 41481 1.000Q - G318 1.9686
Perlis 01852 25554 1.000 - 8746 6116
Terengganu -.14815 34457 1.000 -1.3524 1.0561
Sabah Pahang 27304 16359 1.000 -. 2987 .B448
Johor 17458 16207 1.000 -.3918 410
Selangor 19452 16066 1.040 -.3670 7560
Kuala Lumpur 31304 .14358 1.000 -.1888 8148
Kelantan 27304 27937 1.000 -7033 1.2494
Perak 17138 18521 1.000 - A060 .7488
Kedah 23562 .15581 1.000 -.3089 7802
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Melaka -.06196 18432 1.00C - 7081 5822
Panang 51697 14221 030 0260 1.0140
Negeri
Sembilan 15920 19648 1.000 - 5274 8458
Sarawak 71304 A1740 1.000 -.7457 21718
Perlis 21304 25955 1.000 - B840 1.1201
Terengganu 4638 34755 1.000 -1.1683 1.2610
Kuala Lumpur Pahang -{4000 13885 1.000 -.5280 4480
Johor - 13846 3787 1.000 -.8203 3434
Selangor -.11852 13620 1.000 - 5945 3575
Sabah -.31304 14358 1.000 -.8148 .4888
Kelantan - (34000 28607 1.000 -. 9689 8899
Perak - 14167 14155 1.000 -.B364 3530
Kedah - 07742 13046 1.006 -.5334 3785
Welaka - 37500 16344 1.000 -.9462 1962
Penang 20382 11386 1.000 - 1544 6018
Negeri
Sembilan - 15385 7702 1.000 -7728 4648
Sarawak 40000 40881 1.000 -1.0280 1.8280
Perlis - 10000 24516 1.000 -. 9568 7568
Terengganu - 26667 33695 1.000 -1.4443 8109
Kelantan Pahang .0000C ZFT3T 1.000 - 0004 2694
Johor -.09846 27648 1.000 -1.06847 8678
Selangor -(7852 27565 1.000 -1.0419 8849
Sabah -.27304 27937 1.000 -1.2494 7033
Kuala Lumpur 04000 26607 1.600 -.B899 G659
Perak =AM 67 27833 1.004 -1.0744 8711
Kedah -.03742 27286 1.000 - 8910 9162

142




Melaka - 33800 .29008 1.000 -1.3488 6788
Penang 24392 26533 1.000 -.8834 1.1712
Negeri
Sembilan - 11385 29795 1.000 -1.1551 9274
Sarawak 44000 AT370 1.060 -1.2155 2.0955
Perlis -.068000 .34284 1.000 -1.2582 1.1382
Terengganu . 22667 41348 1.000 16717 1.2184
Perak Fahang 0167 16180 1.000 - 4838 8671
Johar 00321 16027 1.000 -.5568 5633
Sefangor 02315 1584 1.000 -5320 5783
Sabah - 17138 16521 1.000 -, 7458 4080
Kuala Lumpur 14167 14155 1,000 -, 3530 8364
Kelantan A0187 27833 1.000 - 8711 1.0744
Kedah 08425 15384 1.000 - 4738 8023
Melaka -.23333 18273 1.000 -.8720 4053
Penang 345549 .14015 1.600 - 1442 B354
Negari
Sembilan -01218 19498 1.000 - 6938 6692
Sarawak 54167 A1670 1.060 -9147 1.8880
Perlis 04187 25843 1.000 - 8615 9448
Terengganu - 12500 34671 1.000 -1.3367 1.0867
Kedah Pahang 03742 A5218 1.000 - 45845 56893
Johor - 08104 15087 1.000 -.5873 AB52
Selangor -04110 144804 1.000 - 5620 4798
Sabah -.23562 15581 1.000 - 7802 3089
Kuata Lumpur 07742 13045 1.000 - 3785 5334
Kelantan 03742 27286 1.000 -.9162 8910
Perak -.06425 15394 1.000 -.6023 A738
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Melaka -.29758 17425 1.000 -.9087 3115
Penang 28134 12894 1.000 -.1693 7320
Negeri
Sembilan -.07643 .18708 1.000 -.7303 5774
Sarawak 47742 41306 1.000 -.9662 1.9210
Perlis -.02258 .25252 1.000 -.9051 .8600
Terengganu -.18925 .34234 1.000 -1.3857 1.0072
Melaka Pahang 33500 18127 1.000 -.2985 .9685
Johor 23654 17990 1.000 -.3922 .8653
Selangor .25648 17863 1.000 -.3678 .8808
Sabah .06196 18432 1.000 -.5822 .7061
Kuala Lumpur .37500 16344 1.000 -.19862 9462
Kelantan .33500 .29008 1.000 -.6788 1.3488
Perak .23333 18273 1.000 -.4053 .8720
Kedah 29758 17429 1.000 -.3115 9067
Penang 57892° 16224 .038 0119 1.1459
Negeri
Sembilan 22115 21141 1.000 -5177 .9600
Sarawak 77500 42464 1.000 -.7091 2.2591
Perlis .27500 27104 1.000 -.6723 1.2223
Terengganu 10833 35622 1.000 -1.1366 1.3533
Penang Pahang -.24392 .13823 1.000 -.7270 .2392
Johor -.34238 13644 1.000 -.8192 1344
Selangor -.32244 .13475 1.000 - 7934 1485
Sabah -.51697" 14221 030 -1.0140 -.0200
Kuala Lumpur -.20392 11386 1.000 -.6018 1940
Kelantan -.24392 .26533 1.000 -1.1712 5834
Perak -.34559 14015 1.000 -.8354 1442
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Kedah -.28134 .12894 1.000 -.7320 1693
Melaka -57892 16224 .038 -1.1459 -.0119
Negeri
Sembilan -35777 17591 1.000 -.9726 2570
Sarawak .19608 .40813 1.000 -1.2303 1.6224
Perlis -.30392 24436 1.000 -1.1579 5501
Terengganu -.47059 33636 1.000 -1.6461 7050
Negeri Sembilan  Pahang 11385 .19360 1.000 -.5628 .7905
Johor .01538 19232 1.000 -.6568 6875
Selangor .03533 9113 1.000 -.6327 7033
Sabah -.15920 .19646 1.000 -.8458 .5274
Kuala Lumpur .15385 A7702 1.000 -.4648 7725
Kelantan 11385 .29795 1.000 -.9274 1.1551
Perak .01218 .19498 1.000 -.6692 6936
Kedah .07643 .18708 1.000 -.5774 .7303
Melaka -.221156 21141 1.000 -.9600 5177
Penang 35777 17591 1.000 -.2570 9726
Sarawak .55385 43005 1.000 ~-.9491 2.0568
Perlis .05385 27944 1.000 -.9228 1.0305
Terengganu -.11282 .36265 1.000 -1.3802 1.1546
Sarawak Pahang -.44000 41606 1.000 -1.8941 1.0141
Johar -.53846 41546 1.000 -1.9905 9135
Selangor -.51852 41491 1.000 -1.9686 9316
Sabah -.71304 41740 1.000 -2.1718 7457
Kuala Lumpur -.40000 .40861 1.000 -1.8280 1.0280
Kelantan -.44000 47370 1.000 -2.0955 1.2155
Perak -.54167 41670 1.000 -1.9980 9147
Kedah - 47742 .41306 1.000 -1.9210 9662
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Melaka - 77500 42464 1.000 -2.2591 709
Penang -.19508 A0813 1.000 -1.6224 1.2303
Negeri
Sembilan - 55385 A3005 1.000 -2.0588 2481
Parlis - 50000 48229 1.000 -2.1156 1.1156
Terenggany - GEEBT 51685 1.000 -2.4730 1.1387
Perlis Pahang 08000 25739 1.000 - 8398 9596
Johor -(3846 25643 1.000 - 9347 8577
Selangor - 01852 25554 1.000 - 91186 B748
Sabah - 21304 258955 1.800 -1.1201 6840
Kuala Lumpuwr V10000 24518 1.000 -.7568 8568
Kelantan 06000 34284 1.000 -1.1382 1.2582
Perak - 04167 25843 1.000 -.9448 8815
Kedah 02258 25262 1.000 -.8600 90561
Melaka - 27500 27104 1.000 -1.2223 8723
Penang 30392 .24436 1.000 -.5501 1.1679
Negeri
Sembilan ~.(5385 27944 1.000 -1.0305 9228
Sarawak .50000 46229 1.000 -1.11586 21156
Terengganu - 166587 AG035 1.000 -1.5658 1.2328
Terengganu Pahang 22667 34554 1.000 -.8824 1.4357
Johor 12821 34523 1.000 -1.0783 1.3347
Selangor 148158 34487 1.000 -1.0861 1.3524
Sabah -04638 34755 1.000 -1.2610 1.1683
Kuala Lumpur 28667 33695 1.000 -.9109 1.4443
Kelantarn 22667 41348 1.000 -1.2184 1.6717
Perak 2560 34871 1.000 -1.0867 1.33687
Kedah 18925 .34234 1.000 -1.0072 1.3857
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147

Melaka - 10833 35622 1.600 ~1.3633 1.1368
Penang 47059 33636 1.000 ~ 7050 1.6461
Negeri
Sembitan 11282 36265 1.000 -1.1546 1.3802
Sarawak 66667 51685 1.060 -1.1397 2.4730
Perlis 16687 40035 1.000 -1.2325 1.6650
ANOVA for State
Sum of Squares df Mean Square F Sig.

|Between Groups 7.890 i3 607 [.B93 RIEH

Within Groups 9i.681 2864 321

Total 96.571 299




APPENDIX I:
PEARSON CORRELATION

a) Concern on Halal and Willingness to Pay Halal Logistics

COH WTPHL
COH Pearson Correlation i 419”7
Sig. (2-tailed) 004
N 300 360
WTPHL  Pearson Correlation A19™ !
Sig. (2-tailed) 000
N 300 300

*¥*_ Correlation 1s significant at the 0.01 level (Z-tailed).

b) Perception on Halal Logistics and Willingness to Pay Halal Logisties

POHL WTPHL
POHL Pearson Correlation I 383"
Sig. (2-taited) 600
N 3060 3000
WTPHIL,  Pearson Correlation 383 1
Sig. {2-tailed) 000,
N 300, 3004
#*_ Correlation is significant at the 0.01 level (2-tailed).
¢} Awareness on Halal Logistics and Willingness to Pay Halal Logistics
AOHL WTPHL
AOHL Pearson Correlation I 200"
Sig. 2-tailed) Rt
N 300 306
WTPHL  Pearson Correlation 2007 H
Sig. (2-tailed) 000
N 30 3004

*¥ Correlation is significant at the 0.01 level (2-tailed).



d) Knowledge on Halal and Willingness to Pay Halal Logistics

KOH WTPHL
KOH Pearson Correlation i 261"
Sig. {2-tailed) 000
N 300 304
WTPHL  Pearson Correlation 2617 1
Sig. (2-tailed) i
N 200 300

** (orrelation is significant at the 0.01 level (2-tatled).
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