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ABSTRAK

(BAHASA MALAYSIA)

Tujuan kgian im idah untuk mengkgi tentang usehawan Cina di kawasen
utara Semenanjung Mdaysa, terutama dari segi faktor motivas yang mempengaruhi
keputusan mereka untuk memulaken perniagaan baru. Di samping mengendpasti
maklumat peribadi dan peniagaan usahawan serta masdahmasdah utama yang
dihadgpi semasa memulakan pemiagaan dan semasa pemiagaan dijdankan. Kgian
ini addah bertujuan untuk mengkgi faktor motivas yang melibatkan usshawan Cina
untuk memulakan pemiagaan mereka. Modd yang digunakan addah berdasarkan
modd Scheinberg dan MacMillan. Kgian ini dijdankan dengan menggunakan data
primer yang diperoleni dari soal sdlidik yang dilakukan terhadap 106 responden yang
terdiri dari usshawan Cina. Pekg “Statigtical Package for the Socid Sciences’
(SPSS) digunakan untuk mengandiss datar analisis deskriptif, analisis faktor dan
uiian MANOVA digunakan dalam menerangkan latar belakang, motivasi dan
pengujian hipotess.

Hasl kgian menunjukkan kebanyakan usahawan Cina terdiri dari kaum ldaki
(65.1%) yang melibatkan dinn daam pemiagaan peruncitan (52.2%) dan kebanyakan
mereka juga menubuhkan pemiagaan sendiri (71%). Masdah-masdah utama yang
dihadapi oleh usahawan Cina idah masdah pemasaran (82.6%), diikuti oleh masdah
pengurusan (73.9%), kewangan (63.8%), agens kergaan (52.2%), teknologi (37.7%)
dan personad (76.8%). Dadam memahami gpakah yang memotivaskan usashawan
Cina, analisis faktor menunjukkan faktor status prestij merupakan faktor utama yang
menggdakan usshawvan Cina menceburi diri ddam pemiagaan, diikuti oleh faktor
pembangunan diri, sumbangan, penyesuaian diri, pengiktirafan sodd, perkaurnan,
tradis keluarga, kekecewaan dengan perkerjaan lama dan ‘méarikan diri’ dari
perkerjaan sekarang. Analisis berasngan dijaankan kepada usahawan ldaki dan
wanita. Usahawan ldlaki lebih menyatakan bahawa faktor status prestij adalah penting
bagi mereka, manakala wanita menyatakan bahawa faktor kewangan dan peluang
addah penting. Ini disebabkan oleh perbezaan keperluan dan tanggapan di antara
ushawan lelaki dan wanita. Ujian hipotesis ke atas tahap pendidikan, pekerjaan bapa
dan penglibatan daam penubuhan pemiagaan dengan faktor motives menunjukkan
keputusan yang signiftkan, manakala status perkahwinan dan pengaaman kerfja
addah tidak ggnifikan. In1 menggambarkan bahawa tahap pendidikan, pekerjaan
bapa dan penglibatan ddam penubuhan pemiagaan addah merupakan faktor yang
diperlukan ddam mempengaruhi usshawan Cina memulakan pemiagaan.

Berdasarkan kajian ini, jelas menunjukkan bahawa usahawan Cina
memerlukan faktor motivas seperti faktor status prestij, faktor pembangunan diri dan
faktor sumbangan untuk memulakan pemiagaan. Secara amnya, keputusan kgian di
atas dapat meningkatkan pemahaman kita tentang budaya dan latar belakang
usshawan Cina. Akhir sekdi, kgjian ini dapat memberi panduan kepada usahawan,
persatuan  perniagaan, penydidik dan pembuat dasar dalam meningkat aktiviti
keusshawanan di Mdaysa

H



ABSTRACT

(ENGLISH)

The purpose of this research is to study the viewpoints of Chinese
entrepreneurs in the northern region of Peninsular Mdaysia, especidly from the
perspective of motivetion factors, which influence therr decison to dat up a new
busness. This sudy is underteken to identify the basic demographic varigbles,
business characteristics and mgor problems that occur during the start up stage and
its present business operation among the Chinese entrepreneurs. This sudy aso
examines motivation factors that motivate Chinese entrepreneurs to stat up a new
business. Model developed by Scheinberg and MacMillan was used. The primary data
collected through questionnaires were distributed to 106 Chinese entrepreneurs.
“Statistical Package for the Socia Sciences’ (SPSS) was used for data andyss
description andysis, factor andyss and MANOVA test were used to explain the
background, motivation and to test the hypothess.

This study shows that the mgority of the Chinese entrepreneurs were mae
(65.1%), involved in retail service business (52.2%) and are sole sole-founders of the
busness (71%). Mgor problems in ther busness lies in maketing (82.6%),
management (73.9%), finance (63.8), government agencies (52.2%), technologica
(37.7%) and persond (76.8%). To understand the motivator, factor analyss shows
that the status prestige is most important to start up a business, others are persond
development, contribution, accommodation, socid recognition, communitarianism,
tradition, frudration and escgpism. Different andyss was used to andyze the mde
and femde entrepreneurs. The results from mae entrepreneurs show that Status
prestige factor is most important. On the other hand, the femaes show finance and
opportunity as important. These results show that there are differences in the mde
and femde entrepreneurs. Hypothess test found that education level, faher's
employment and involvement in founding busness are dgnificant with reference to
the motivation factors. On the other hand, marital satus and working experience
show no dggnificance. This shows that education leve, father’'s employment and
involvement in founding business are needed to influence Chinese entrepreneurs to
gart up a business.

From the above mentioned, it is clear that Chinese entrepreneurs need
motivation factors such as daus presige, persond development and contribution
factors to start up a business. In genard, results of this sudy would help to gain more
understanding on the culture and background of Chinese entrepreneurs. Findly, this
sudy aso gives a useful tool to entrepreneurs, business associations, researchers and
policy makers to improve entrepreneurid activities in Mdaysa
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CHAPTER 1 — INTRODUCTION

1.0 Introduction

Entrepreneurial activities are a major socio-economic significance. During the
Seventh Malaysia Plan period (Seventh Malaysia Plan 1996-2000, 1996), the focuses
of development strategies for small medium industries (SMI) have strongly
emphasized the development of domestic market-oriented and small-scale industries.
Efforts have been taken to support the development of the potential small and

medium-scale industries that exhibit strong growth.

Zimmerer and Scarborough (1996) pointed out that without the endless
creation of new business, the economy would stagnate. Free and open economic
competition has as one of its principal tenets the accessibility of markets. New firms
constantly emerge with new or better products and services to challenge existing
competition; in so doing, they create a dynamic marketplace that is a reality, not just

an economic theory.

During the late 1980s and early 1990s, the importance of entrepreneunal
activities have become increasingly recognized. The businesses created by
entrepreneurs have been the source of new jobs in the economy (Zimmerer &
Scarborough, 1996). Timmons (1994) pointed out that entrepreneurs are critical
contributors to our economy, and their contributions include: leadership;
management; economic, and social renewal; innovation; research and development
effectiveness; job creation; competitiveness and productivity; the formation of new

industries, and regional economic development.
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