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ABSTRACT 

 

Only recently, various developed countries had been chanting out social innovation as the  

new paradigm of innovation outcome strategy in addressing social, economic and 

technological issues in a concurrent way. Social innovation in the context of strategic 

knowledge management processes creates superior knowledge resource which regard as a 

new and novel solution that can be embedded into product, process and service which in turn 

leads to the outcome of improving the quality of people’s life, stimulate economic growth and 

enhance technological aspect. However, social innovation is very much connected with pure 

social aspects. This study examine and explore the impact of strategic knowledge 

management processes on social innovation within the context of Malaysian university-

industry-community partnership projects funded by the Knowledge Transfer Partnership 

(KTP) grant program. The main data for this study was collected through survey 

questionnaires via personnel administered and internet email from 218 project leaders of 

Malaysian university-industry-community partnership projects. The data for this study were 

also obtained through face-to-face interview sessions with the academic, industry and 

community actors within the partnership projects. These data were collected from the period 

of May 2016 till October 2016. The data was analysed by using Statistical Package for Social 

Science (SPSS) version 19 software and the content of the interviews data was validated by 

experience and expert qualitative researchers within the respective field. The findings of this 

study indicate a significant positive relationship between strategic knowledge management 

processes and social innovation. Further, hyphotheses testing results also demonstrated that 

socialization towards leveraging new knowledge resource, ability to transform and absorb 

new knowledge resource, ICT skills and knowledge and selection process of actors is 

somewhat needs serious improvements. Furthermore, syncronization of missions, objectives 

and priorities, high bureaucracy practices, business disclosures issues, innovation 

specification requirements issues, understanding and commitment issues and financial 

constraints issues must be dealt with accordingly so that can provide improvements and added 

value to the existing policy and procedures.  

 

Keywords: social innovation, strategic knowledge management processes, knowledge 

resource.   
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                                                    ABSTRAK 

Sejak akhir-akhir ini, pelbagai negara maju telah melaungkan inovasi sosial sebagai 

paradigma baharu bagi strategi hasil inovasi dalam menangani isu  sosial, ekonomi dan 

teknologi secara serentak. Inovasi sosial dalam konteks proses pengurusan pengetahuan 

strategik mewujudkan sumber pengetahuan superior yang dianggap sebagai penyelesaian 

baharu (novel) yang boleh diterapkan ke dalam produk, proses dan perkhidmatan yang 

seterusnya membawa kepada hasil bagi meningkatkan kualiti hidup rakyat, merangsang 

pertumbuhan ekonomi dan meningkatkan aspek teknologi. Walaubagaimanpun, inovasi sosial 

hanya berkait rapat dengan aspek sosial semata-mata. Kajian ini meneliti dan meninjau kesan 

proses pengurusan pengetahuan strategik inovasi sosial dalam konteks kerjasama antara 

universiti, industri, dan komuniti di Malaysia yang dibiayai oleh geran program pemindahan 

ilmu (KTP). Data utama kajian diperolehi daripada soal selidik melalui kakitangan tertadbir 

dan email internet daripada 218 orang ketua projek kerjasama universiti, industri dan 

komuniti Malaysia. Data lain diperolehi melalui sesi temu bual bersemuka dengan ahli 

akademik dan industri serta para pelakon dalam projek kerjasama. Data-data ini dikumpulkan 

dalam tempoh Mei 2016 hingga Oktober 2016. Data yang diperolehi dianalisis dengan 

menggunakan perisian Statistical Package for Social Science (SPSS) versi 19, dan kandungan 

data temu bual disahkan berdasarkan pengalaman dan pakar pengkaji kualitatif bidang 

masing-masing. Dapatan kajian ini menunjukkan hubungan positif yang signifikan di antara 

proses pengurusan pengetahuan strategik dengan inovasi sosial. Selanjutnya, keputusan ujian 

hipotesis juga menunjukkan bahawa sosialisasi ke arah memanfaatkan sumber pengetahuan 

baharu, keupayaan untuk mengubah dan menyerap sumber pengetahuan baharu, pengetahuan 

dan kemahiran ICT serta proses pemilihan pelakon memerlukan peningkatan yang serius. 

Tambahan pula, penyegerakan (syncronization) misi, objektif dan keutamaan, amalan 

birokrasi yang tinggi, isu pendedahan perniagaan, isu keperluan inovasi tertentu, isu 

kefahaman dan komitmen serta isu kekangan kewangan perlu ditangani dengan sewajarnya 

supaya boleh memberikan penambahbaikan dan nilai tambah kepada dasar dan prosedur sedia 

ada. 

 

Kata kunci: inovasi sosial, proses pengurusan pengetahuan strategik, sumber pengetahuan. 
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CHAPTER ONE 

INTRODUCTION 

 

1.0       Background of the Study   

 

In recent years, the issues of poor social health, poor standard of living, poor education 

system, public income inequality, massive unemployment and poor economic growth are  

being identified as the most crucial and long-standing social and economic problems faced by 

many developed and developing nations worldwide (Kanter, 2013). According to Krlev, et.al., 

(2014), innovation is the notion that is being regarded as the vital solution in addressing those 

issues mentioned above. However, the presence paradigm of innovation outcome that refers to 

technological innovation is perhaps no longer sufficient in dealing with the aforementioned 

issues (Doherty et.al., 2014). To elaborate further, Makimattila et.al., (2015), stressed that, 

technological innovation is very much inclined and focus towards private maximization that 

somehow gives a huge advantage to the commercial driven innovation. Furthermore, 

according to Lizuka (2013), when technological innovation is adopted within a particular 

organization, the aspect of social well-being is somewhat being neglected due to its nature 

that specifically focuses on satisfying private needs. Hence, there is a consensus worldwide on 

the urgency to find a new paradigm of innovation outcome strategy that can become a better 

solution in order to solve the pressing social, economic and technological issues in a 

concurrent way (Kanter, 2013).  

 

Given that, social innovation has emerged as a new and outstanding solution that offers 

various concern stakeholders a better outcome in dealing with the social, economic and 

technological issues (Dawson & Daniel, 2010; Pue et.al., 2015). Social innovation can be 

define as new and novel solution embedded into products, processes and services in order to 
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