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Annexure A — Summary of Manufacturing Units in

Punjab (District Wise)
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Annexure B — Questionnaire

Othman Yeop Abdullah
Graduate School of Business

Universiti Utara Malaysia
06010 UUM Sintak, Kedah Darul Ainan, MALAYSIA,

April 02, 2016 A DOCTORAL SURVEY

Dear SirfMadany/Dr/ Mr/Mrs/Ms

[ am a PhD student at the Othman Yeop Abdullah Graduate School of Business, Universiti Utara
Malaysia and currently working on my PhD thesis titled “Determinants of SMEs owner-manager
behavioral intention towards usage of financial products”. Kindly spare 5-10 minutes to give your

response to the research questionnaire of the study.

¢ This questionnaire consists of two parts section A & B.

e Please, be assured that your responses will be strictly confidential and will be used only for

academic purposes.

e The identity of the respondent will not be revealed to anyone throughout any part of the research

process.

Thank you, in advance, for taking your valuable time to fill the questionnaire in the following pages and
for your kind cooperation on behalf of OYAGSB, UUM.

Yours Sincerely,

Rabia Rasheed
PhD Student

Supervisor:
Dr Maria Abdul Rahman
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Section A: Demographic Background
Please tick (V) to the appropriate answer.

1) Have you recently or previously used any leasing prod your business needs?

D Yes  (Please proceed to ques ward)
i No T (Please proceed fo quest

2) Do you have the intention to use leasing?

[:I Yes
[:I No

3) Why you don't want to use leasing?

Leasing Products are not according to my requirements
Procedures are very lengthy

Difficult in understanding the leasing products
Non-cooperative staff of financial institutions

[ prefer other financing sources

OOoOoood

Other (Please specify)

4) What is your choice of institution to obtain leasing for your business?

I:l Banking Institutions
I:] Non-Banking Financial Institutions
5) Age
D 18 to 30 years (Adult) |:| 31 to 50 years (Adult)
D 51 to 60 years (Mature) D Abave 60 (old)
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6) Gender

Male l:] Female D

7) Highest education level

No formal education High School/Diploma

1 L

Graduate Postgraduate
Professional

8) Type of business you are in

Sole proprietorship

Partnership |:|

OO OO

Other (Specify)

9) Number of years in business

LLess than S years D 510 10 years I:l
[]

10 to 15 years D 15 to 20 years

20 Above I:‘

Section B:

In reference to the leasing products please tick (\) the appropriate answer based on the
following Likert scale.

1 2 3 4 5

Strongly Disagree Disagree Uncertain Agree Strongly Agree

DV1 I intend 1o use short term leasing products for my business financial

needs
Dv2 1 intend to use medium term leasing products for my business

financial needs

DV3 1 intend to use long term leasing products for my business financial
needs
Dv4 I will continue using leasing producis for my business financial
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needs

ATS [n my opinion using leasing products is a good idea.

ATG In my opinion using leasing for financing is useful.

AT7 In my opinion using leasing is beneficial.

AT In my opinion lease finance is useful for Small and Medium firms.

ATY In my opinion leasing is one of the best among financial products.

MTI10 Financial needs of my business motivate me towards lease financing

MTI1 | use lease financing mostly in peak season of my business to
accomplish different tasks

MTI12 Financial needs of my business are mostly related to finance the
start-up capital.

MTI13 Financial needs of my business are mostly related to finance working
capital requirement for successful business operations.

MT14 Financial needs of my business are mostly related to finance the
fixed assets for future business growth,

AWRIS | | am aware that leasing products will meet financial needs of my
business.

AWRILG | [ have complete knowledge about the Islamic leasing products.

AWRI17 | [ have complete knowledge about the conventional leasing products.

AWRIS | 1 know about the banking financial institutions in my area offering
leasing products.
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AWRIY

I know about the non-banking financial institutions in my area

offering leasing products.

PU20 Usage of leasing enables me to complete my business projects
efficiently.

PU21 Usage of leasing enables me to complete business tasks within the
time period.

PU22 Usage of leasing makes it easier for me 10 fulfill my business
financial needs.

PU23 Usage of leasing enables me to manage my account (s) more
effectively.

PEU24 [ can easily understand the different leasing products.

PEU25 To understand the process of leasing does not require a lot of mental
effort.

PEU26 Interaction with the financial institution for access of finances is
clear and understandable.

PEU27 It's easy for me 10 become skillful at using leasing.

PEU28 Procedures of obtaining leasing are easy and understandable for me.

RSK29 1 fear that my private business information might be disclosed

RSK30 I fear that my confidential documents might be lost

RSK31 | fear that inability to pay back may bring loss in business
| fear that use of leasing from financial institution may bring

RSK32
negative personal reputation

RSK33 [ fear that obtaining leasing is very time consuming

RSK34 1 fear that 1 am not fully able to understand the leasing products

RSK35 | fear that [ am not fully able to understand the leasing procedures

SN36 Most people who are close to me think that | have to choose leasing

for my business financial needs.
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SN37

[t is expected by others that [ should choose financial products

according to Shariah principals.

SN38 People who are important to me suggest that leasing is useful for my
business growth.

SN39 My business colleagues will appreciate me if [ choose leasing for my
business financial needs

SN4( People do not like my decision of using non-Islamic leasing products

SB41 [ prefer advice of my family and relatives when dealing with
financial institutions for leasing

SB42 | prefer friends and colleagues suggestions before choosing leasing
for my business financial needs

SB43 I prefer closed references opinions before taking decision regarding
selection of leasing products

SB44 Information regarding leasing products I get through media and
advertisement is very beneficial

RB45 I prefer Islamic financial institute

RB46 [ take Shariah advice by Alim before using leasing products

RB47 I give preference to Islamic leasing products

RB48 [ prefer Islamic leasing because its free from Riba

RB49 { prefer Islamic leasing because its free from fraud

PBC50 I have the authority to take my business financial decisions

PBCS] [ have authority of selection among leasing products for my business
financial needs

PBC52 1 am confident that | can use leasing for my business needs

PBC33 1 am sure that by using leasing products my business will grow

PBC54 1 am able to manage ups and downs regarding my financial decisions
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