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ABSTRACT

The research on corporate social responsibility (CSR) practices has grown exponentially
over the last few decades and further research is required to understand the CSR practices
within the complex industry like garments. The cwrent study aims to investigate the
determinants of CSR practices within supply chain of Bangladeshi garment sector.
Research on CSR, although having a long history in the academic literature, has only
recently focused on the social responsibility within supply chains due to the increasing
operation of multinational companies (MNCs) in developing countries. This had the
effect on reducing MNCs’ costs and thus increasing profits on one hand, but amplified
environment, diversity, human right, philanthropy and safety concerns in the supplier’s
premises on the other. While early studies examined CSR practise of large companies,
only a handful of studies examined the determinants behind the CSR, especially within
the subsidiaries located in emerging economies. [mportantly, previous studies, those
identified the determinants of CSR in global suppliers, and are common in their findings
highlighting a range of factors. Although these studies have their own contribution in
terms of identifying determinants, as well as re-examining the old determinants in
different country contexts, however they are limited in understanding how some
particular factors directly or indirectly influence or mediate the influence of other
determinants of CSR within the supply chains. Therefore, the current study argues that
this is partly due to the fact that most previous studies are based on developed countries
and used qualitative research methods such as interviews. Hence, this researcher decided
to collect quantitative data from Bangladeshi garments to understand the CSR practices
within supply chain of garment industry in Bangladesh. The ‘drop off and collect’ survey
administration techmques were selected as the method of quantitative data collection. The
researcher collected 120 data and employed structural equation modelling with the help
of SMART-PLS3 software. The researcher concluded that buyer pressure, media
government policy and top management commitment (TMC) influence on CSR practices
within the supply chains. '

Keywords:

Corporate social responsibility, supply chain, multinational company, Bangladeshi
Gannents.
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PART A: DEMOGRAPHIC INFORMATION (Please TICK on appropriate boxes)

1. Gender: o Male o Female

2. Age: o 30 & below 031-45 04660 061 & above

3. Religion: o Muslim OHindu o©Other....c.ovovvvviiiiininan (Please
specify)

4. Educational Qualification: D Primary School O Secondary School o Diploma

D Bachelor Degree O Master Degree o Doctoral Degree

5. Experience with this company: O Less than 2 years 02— 5 years
0 5 -10 years o 10 or more years
6. Designation: 0 Director n GM/AGM O Manager
7. Department: 0 CSR Dept. 0 HRM Dept. 0 Public Affairs o Other ......... (Please
specify)

PART B: COMPANY INFORMATION (Please TECK on appropriate boxes)

1. Types of Business: o Yarn Production o Knit Fabric
o Fabric dyeing o Garment
2. Indicate your main buyer from the list of MNC in the below;
0 Walmart o H&M o C&A o UNIQLO o Other, if other.....

3. Length of Operation: DLess than 5 Years OMore than 5 Years

O More than 10 years
4. Number of Employees: D <99 0 100-499 o 500-999 o 1000-4999 o>5000
5. Does your enterprise follow any Ethical code of conduct: o No o Yes
6. If you answer “Yes” for question 6, please tick the following option (You can tick
more than one)

0 Working Hour 0 Fire Safety o Building Safety D Product Safety
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PART C: EXPERIENTIAL INFORMATION

(Please tick/circle/indicate how much do you agree to the following statements by choosing the

appropriate number based on the scale)

1 2 3 4 5 6 7
Strongly Nominal . . .
Disagree Disagree Disagree Neutral Nominal Agree Agree Strongly Disagree

Environment
1 | Currently, our all functions use a life-cycle analysis to evaluate the 21314 |5|16|7
environmental friendliness of products and packaging Diversity
2 | Currently, our all functions participate in the design of products for 23 14 5/6(7
disassembly
3 | Currently, our all functions ask suppliers to commit to waste reduction goals 23 |4 [5]6|7
4 | Currently, our all functions function participate in the design of preducts for 213 |4 |5 6|7
recycling or reuse
E 5 | Currently, our all functions reduce packaging material(“ES™) 21314 |5/6|7
=
% 6 | Currently, our all functions purchase recycled packaging (ES) 2314|567
=1
E 7 | Currently, our all functions purchase packaging that is of lighter weight (ES) 2134 |5|6|7
=
g Diversity
7]
% 8 | Currently, our all functions ensure minority/women right 21314 |5|6(7
=
=3
g 9 | Currently, our all functions have formal program minority/women right 2134 |5|6|7
o
Human Right
10 | Currently, our all functions ensure that they are not using sweatshop labor 213 (4 |5|6(7
11 | Currently, our all functions ensure that we comply with child labor laws 21314 15/6|7
12 | Currently, our all functions ask to pay a “living wage” greater than a country’s 213 |4 |5]16|7
or region’s minimum wage
Philanthropy
13 | Currently, our all functions volunteer at local charities 213 |4 |5|6|7
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14 | Currently, our all functions donate to philanthropic organizations

15 | Currently, our all functions help to increase the performance from the local
community

Safety

16 | Currently, our all functions ensure that we are operated in a safe manner

17 | Currently, our all functions ensure safety of product from our facilities

Buyer Pressure

18 | Our buyer set high CSR standards in their buying decision

19 | Our buyer show strong awareness about CSR issues

20 | Our buyer prefer purchasing from companies with a strong social image

21 | Our buyer inform the suppliers’ about their social standards before buying

22 | Our buyer are likely to switch to our competitors if we do not engage with
social work

23 | Our buyers are continuously pressuring us fo practices CSR

Government Policy

24 | Government /legal regulation in our industry is lobbied by activist groups to
increase

environmental standards.

25 | Government /legal regulation in our industry is likely to increase pressure if
our industry

does not improve socially by itself

26 | Government /legal regulation in our industry actively pushes for social
improvement

27 | Government /legal regulation in our industry is expected to increase pressure
to improve

social work in the coming years

28 | Government /legal regulation in our industry is lobbied by activist groups to
increase social standards

29 | Government /legal regulation in our industry currently sets strict social
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standards

30

Government /legal regulation in our industry currently holds my company
responsible for the social impact of our suppliers

Media Exposure

31

Our firm’s image as portrayed in the media is one of our primary concerns

32

The media is interested in whether companies ensure fair labor in their
production sites.

33

Media exposure related to labor conditions at our production sites immediately
affects our firm’s production/sourcing strategies

34

The threat of negative media exposure is the major reason why our firm is
concerned about worker treatment issues.

Top Management Commitment

35

Top-level managers view CSR as being more important than cost.

36

Top-level managers view CSR as being more important than meeting
production schedules,

37

Our performance evaluation by the top-level management depends heavily on
CSR practices.

38

Top-level managers allocate adequate resources toward efforts to improve
CSR practices.

39

We have clear CSR goals identified by top-level managers

Thank you very much

213




APPENDIX B: ONLINE SURVEY "

The questionnaire was available in the link below;

https://docs.google.com/forms/d/1lxz QhFRwSzxqdyM-YPY xPt6UndvnnVPcttaF8WpEU/edit

QUESTIONS RESPONSES

DETERMINANTS OF CORPORATE SOCIAL
RESPONSIBILITY PRACTICE IN BANGLADESH
GARMENT SECTOR

AT, TRTEE W /W8 S

SIS ST ST ATEa BTy S0 SR (2 T f90g ¥ COnNis Sossal (791 (0¥ ST A |
(% R TN AT S SES (RIS ARG SR DT SIS Wk | SN A% SR TGS S
AR aowE e Tt

o G W S B0 WS S TTS ST W A3 Sa - s AR O SO WS
Wwwwmﬁm%mswqﬂawammwmmw Tt STES WA
(HTA WA TS TGS 1998 $9 @i

TR TR O TS SETE S|
BIAT FHEA
Student, PhD Program

{thman Yeop Abdullah (OYA) Graduate School of Business
Universiti Uttara Malaysia
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APPENDIX C: COMPUTER GENERATED RANDOM NUMBER

Faal SurveYMdﬁkey' _

Sample Size Calculator

How many people do you need to take your survey? Even if you're a statistician,
determining survey sample size can be tough.

Want to know how to calculate it? Our sample size calculator makes it easy. Here’s
everything you need to know about getzing the right number of responses for your survey.

Calculate Your Sample Size:

Population Size: I 4364 |
. Confidence Level (%): Sl
©) Margin of Error (%) [ 10 |
Sample Size:

94

Note: This study calculated the sample size using the Survey Monkey Calculator to
identify the correct number of our quantitative survey. As we know that the approximate
number total number of garments in Bangladesh is 4364 and the researcher would like to
get the sample size at 95% confidence level. In the below, this study presents the total 94

number generated survey monkey calculator available in internet for free use.
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APPENDIX D: APPOINTMENT LETTER FOR RESEARCH
ASSISTANT

Date: 02 January, 2018

To

Md. Julkar Naim,
Student. Astan University
Uttara Campus, Dhaka.
Bangladesh

Subject: Appoeintment as a research assistant

Dear Mr. Naim,

With reference to the subsequent discussion with you, it is our pleasure to invite you as a
research assistant. Your responsibility is to collect data from different garments based on my
instruction. I will pay you Taka 250 (Two Hundred Fifty Only) for each questionnaire to cover
the related expenditure such as field visit. travelling, remunerators’” fees, data entry fee, proof
reading, stationary. photocopy. ete. You need to collect a total on two hundred data from
garment executive. Please note the unit of analysis 1s one garment for one questionnaire only.
You have collect the responds from the CSR manager or above.

Hopefully with this appointment you will demonstrate a good contribution and strong
commitments with sincerity and ethics.

Thank you.

Your sincerely,

Md Tareq Hossain

PhD Candidate

Othman Ygop Abduliah Graduate School of Business
Uniyersiti Utara Malaysia

Sintok. 06010,

Kedah, Malaysia
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APPENDIX E: MAP OF THE SELECTED DISTRICT FOR SURVEY
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Map of Gazipur District
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Algorithm Model

APPENDIX F: RESULT FROM PLS-3 SOFTWARE

TMCZ : TMC3 TMC4 TMCS
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PLS Results in Details

Discriminant Validity
BP CSR GP Ml T™C
Buyer Pressure 0.824
Corporate Social Responsibility -0.306 0.800
Government Policy -0.162 0.624 0.883
Media Influence -0.254 0.398 0.433 0.844
Top Management Commitment 0.313 0.132 0.153 -0.084 0.875
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Outer Loadings (Algorith m)

Buyer Pressure Corporate Social Responsibility Government FPolicy Media Influence Top Managment Commitment
BP2 0772
BP3 0.847
BP4 0,798
BP6 0.876
C3R1 0.820
CSR10 0.71¢
CSR15 0,776
CSR3 0.869
CER4 0.848
CSR8 4770
GP4 0,889
GP5 ) 0.833
GP6 0.824
M1 G773
M2 3908
TMC2 0.881
TMC3 0.885
™C4 G.894

T™MCS 0.839

226



Universiti Utara Malaysia




BP2

BP3

BP4

BP6

CSR1

CSR10

CSR15

CSR3

CSR4

CSRS8

GP4

GPS

GP6

MI1

MI2

TMC2

TMC3

TMC4

TMCS

5.000

5.000

5.000

5.000

6.000

6.000

5.000

6.000

6.000

7.000

7.000

6.000

6.000

2.000

5.000

7.000

6.000

7.000

6.000

6.000

5.000

6.000

5.000

6.000

6.000

6.000

7.000

2.000

6.000

6.000

5.000

5.000

1.000

2.000

6.000

7.000

6.000

5.000

5.000

5.000

6.000

7.000

6.000

4.000

6.000

6.000

5.000

7.000

5.000

5.000

5.000

1.000

1.000

6.000

7.000

6.000

5.000

6.000

5.000

6.000

5.000

3.000

6.000

5.000

6.000

3.000

6.000

7.000

6.000

6.000

2.000

5.000

5.000

7.000

6.000

6.000

6.000

5.000

6.000

5.000

3.000

2.000

5.000

6.000

4.000

5.000

6.000

5.000

5.000

1.000

5.000

6.000

5.000

7.000

6.000

6.000

5.000

5.000

7.000

6.000

6.000

5.000

7.000

6.000

6.000

2.000

2.000

3.000

1.000

1.000

6.000

7.000

5.000

5.000

1.000

2.000

3.000

3.000

7.000

7.000

6.000

6.000

7.000

6.000

5.000

5.000

5.000

3.000

3.000

3.000

3.000

2.000

2.000

2.000

2.000

2.000

2.000

5.000

3.000

7.000

6.000

5.000

7.000

7.000

6.000

6.000

5.000

4.000

3.000

6.000

3.000

1.000

6.000

7.000

5.000

7.000

5.000

7.000

5.000

5.000

6.000

6.000

5.000

6.000

7.000

6.000

5.000

1.000

2.000

1.000

1.000

2.000

6.000

3.000

6.000

5.000

7.000

7.000

5.000

6.000

6.000

6.000

7.000

5.000

2.000

6.000

2.000

1.000

3.000

3.000

2.000

7.000

5.000

3.000

7.000

3.000

6.000

5.000

6.000

5.000

7.000

4.000

3.000

3.000

6.000

1.000

3.000

3.000

3.000

3.000

3.000

3.000

2.000

5.000

7.000

5.000

7.000

5.000

5.000

6.000

5.000

7.000

6.000

4.000

1.000

2.000

1.000

1.000

3.000

2.000

5.000

2.000

5.000

3.000

7.000

6.000

7.000

6.000

6.000

7.000

6.000

2.000

6.000

2.000

1.000

3.000

2.000

2.000

2.000

2.000

2.000

5.000

6.000

6.000

7.000

6.000

6.000

7.000

6.000

7.000

4.000

6.000

2.000

3.000

3.000

1.000

2.000

5.000

3.000

3.000

7.000

3.000

6.000

5.000

5.000

6.000

7.000

5.000

6.000

5.000

5.000

1.000

1.000

1.000

3.000

3.000

3.000

2.000

2.000

5.000

3.000

2.000

6.000

6.000

5.000

6.000

5.000

7.000

7.000

3.000

1.000

2.000

2.000

2.000

3.000

3.000

5.000

5.000

7.000

7.000

2.000

5.000

7.000

7.000

5.000

6.000

6.000

3.000

2.000

1.000

3.000

1.000

1.000

6.000

5.000

6.000

6.000

7.000

6.000

5.000

5.000

4.000

5.000

6.000

6.000

5.000

5.000

5.000

2.000

3.000

2.000

1.000

5.000

7.000

2.000

7.000

7.000

7.000

5.000

5.000

7.000

7.000

6.000

5.000

7.000

5.000

5.000

2.000

2.000

2.000

1.000

3.000

3.000

5.000

3.000

7.000

3.000

7.000

5.000

6.000

6.000

6.000

7.000

7.000

5.000

5.000

1.000

1.000

1.000

2.000

3.000

3.000

2.000

3.000

5.000

7.000

5.000

7.000

7.000

5.000

7.000

5.000

6.000

2.000

5.000

1.000

2.000

3.000

3.000

6.000

5.000

5.000

3.000

5.000

6.000

7.000

6.000

6.000

6.000

6.000

6.000

5.000

1.000

5.000

3.000

2.000

3.000

2.000

228




BP2

BP3

BP4

BP6

CSRI

CSR10

CSR15

CSR3

CSR4

CSR8

GP4

GP5

GPo6

Mi1

MI2

T™MC2

TMC3

TMC4

T™MCS

5.000

3.000

6.000

5.000

7.000

6.000

6.000

7.000

7.000

6.000

5.000

5.000

6.000

2.000

3.000

3.000

2.000

1.000

1.000

3.000

4.000

4.000

3.000

6.000

6.000

6.000

6.000

6.000

6.000

6.000

6.000

6.000

3.000

5.000

3.000

3.000

3.000

3.000

7.000

7.000

7.000

5.000

7.000

7.000

7.000

7.000

7.000

7.000

7.000

7.000

7.000

5.000

6.000

3.000

6.000

6.000

6.000

7.000

7.000

6.000

6.000

6.000

3.000

7.000

7.000

5.000

6.000

7.000

7.000

7.000

5.000

5.000

3.000

3.000

6.000

5.000

7.000

6.000

6.000

5.000

3.000

4.000

3.000

2.000

3.000

5.000

6.000

5.000

5.000

3.000

5.000

2.000

3.000

7.000

6.000

3.000

2.000

2.000

3.000

2.000

5.000

5.000

3.000

3.000

5.000

3.000

2.000

2.000

2.000

5.000

2.000

2.000

1.000

1.000

6.000

6.000

7.000

6.000

3.000

2.000

2.000

1.000

3.000

5.000

5.000

5.000

6.000

1.000

2.000

3.000

2.000

1.000

1.000

5.000

5.000

6.000

5.000

3.000

3.000

3.000

2.000

2.000

5.000

3.000

2.000

2.000

2.000

1.000

2.000

1.000

2.000

1.000

5.000

6.000

5.000

5.000

4.000

5.000

3.000

2.000

3.000

5.000

2.000

3.000

2.000

2.000

3.000

1.000

2.000

2.000

3.000

5.000

6.000

5.000

5.000

4.000

3.000

3.000

3.000

3.000

5.000

3.000

3.000

3.000

4.000

3.000

2.000

3.000

3.000

2.000

6.000

5.000

6.000

5.000

3.000

2.000

2.000

1.000

3.000

5.000

2.000

2.000

5.000

3.000

5.000

2.000

3.000

2.000

3.000

3.000

2.000

3.000

2.000

7.000

6.000

7.000

7.000

6.000

6.000

6.000

7.000

7.000

6.000

7.000

6.000

6.000

7.000

7.000

7.000

5.000

6.000

3.000

7.000

7.000

7.000

7.000

6.000

7.000

5.000

7.000

6.000

6.000

6.000

6.000

7.000

6.000

6.000

6.000

7.000

6.000

6.000

5.000

6.000

6.000

5.000

5.000

6.000

6.000

5.000

6.000

6.000

5.000

1.000

1.000

1.000

3.000

6.000

6.000

5.000

6.000

7.000

6.000

6.000

5.000

6.000

6.000

7.000

5.000

6.000

2.000

4.000

2.000

3.000

1.000

3.000

6.000

7.000

7.000

6.000

5.000

6.000

5.000

7.000

5.000

7.000

7.000

6.000

5.000

2.000

6.000

1.000

6.000

3.000

1.000

7.000

5.000

7.000

3.000

5.000

6.000

5.000

6.000

6.000

7.000

7.000

5.000

7.000

2.000

6.000

2.000

1.000

3.000

6.000

3.000

2.000

2.000

3.000

5.000

7.000

5.000

7.000

6.000

7.000

5.000

5.000

7.000

2.000

6.000

1.000

1.000

3.000

6.000

2.000

3.000

3.000

2.000

7.000

6.000

6.000

5.000

5.000

7.000

5.000

5.000

5.000

3.000

3.000

3.000

3.000

2.000

1.000

7.000

5.000

7.000

3.000

5.000

6.000

5.000

6.000

6.000

6.000

5.000

6.000

5.000

5.000

3.000

7.000

3.000

2.000

6.000

6.000

5.000

6.000

3.000

7.000

7.000

7.000

5.000

7.000

7.000

5.000

7.000

5.000

4.000

6.000

3.000

1.000

3.000

6.000

6.000

5.000

7.000

2.000

7.000

5.000

7.000

5.000

7.000

7.000

7.000

6.000

6.000

3.000

4.000

2.000

1.000

6.000

3.000

229




BP2

BP3

BP4

BP6

CSRI1

CSR10

CSRI15

CSR3

CSR4

CSRS8

GP4

GPS

GPo

MI1

Mi2

TMC2

TMC3

T™C4

TMCS

5.000

6.000

7.000

2.000

7.000

6.000

7.000

7.000

5.000

7.000

6.000

7.000

6.000

5.000

4.000

3.000

3.000

1.000

1.000

6.000

7.000

6.000

5.000

5.000

7.000

5.000

7.000

5.000

6.000

5.000

5.000

6.000

3.000

6.000

2.000

3.000

2.000

1.000

6.000

7.000

5.000

3.000

5.000

5.000

5.000

5.000

7.000

7.000

6.000

5.000

7.000

2.000

5.000

1.000

3.000

2.000

6.000

7.000

5.000

5.000

2.000

7.000

6.000

6.000

5.000

5.000

6.000

5.000

7.000

5.000

2.000

6.000

3.000

6.000

6.000

6.000

7.000

5.000

7.000

5.000

3.000

6.000

6.000

7.000

5.000

7.000

6.000

5.000

7.000

6.000

6.000

2.000

2.000

3.000

2.000

7.000

6.000

3.000

3.000

7.000

7.000

6.000

6.000

7.000

6.000

5.000

5.000

5.000

3.000

3.000

3.000

3.000

2.000

2.000

5.000

6.000

5.000

3.000

6.000

7.000

7.000

7.000

6.000

7.000

7.000

7.000

5.000

1.000

2.000

3.000

2.000

3.000

2.000

6.000

5.000

5.000

4.000

6.000

6.000

5.000

6.000

6.000

6.000

7.000

6.000

6.000

5.000

5.000

2.000

1.000

6.000

3.000

6.000

5.000

5.000

4.000

7.000

6.000

7.000

5.000

7.000

7.000

7.000

7.000

5.000

3.000

3.000

2.000

2.000

1.000

1.000

5.000

5.000

6.000

3.000

7.000

6.000

5.000

5.000

4.000

5.000

6.000

5.000

6.000

3.000

5.000

2.000

2.000

2.000

2.000

5.000

5.000

6.000

2.000

7.000

6.000

7.000

5.000

6.000

6.000

6.000

5.000

6.000

2.000

3.000

3.000

3.000

6.000

2.000

6.000

5.000

6.000

3.000

7.000

6.000

7.000

7.000

6.000

6.000

6.000

7.000

7.000

1.000

5.000

3.000

3.000

3.000

3.000

3.000

2.000

1.000

1.000

5.000

7.000

6.000

5.000

6.000

5.000

3.000

6.000

5.000

1.000

2.000

2.000

3.000

2.000

1.000

5.000

7.000

6.000

3.000

7.000

6.000

6.000

7.000

7.000

6.000

5.000

5.000

6.000

2.000

3.000

3.000

2.000

1.000

1.000

7.000

7.000

7.000

4.000

7.000

7.000

7.000

7.000

7.000

7.000

7.000

7.000

7.000

5.000

6.000

3.000

6.000

6.000

6.000

5.000

5.000

3.000

3.000

6.000

7.000

5.000

6.000

7.000

6.000

7.000

6.000

5.000

3.000

2.000

3.000

2.000

1.000

1.000

6.000

5.000

3.000

3.000

5.000

7.000

5.000

6.000

6.000

6.000

5.000

5.000

5.000

3.000

5.000

2.000

3.000

5.000

3.000

2.000

2.000

1.000

1.000

5.000

7.000

5.000

6.000

6.000

7.000

5.000

5.000

6.000

3.000

5.000

3.000

3.000

3.000

2.000

2.000

1.000

1.000

1.000

5.000

7.000

6.000

6.000

6.000

7.000

5.000

6.000

7.000

5.000

6.000

4.000

3.000

3.000

4.000

1.000

2.000

2.000

3.000

5.000

7.000

7.000

5.000

5.000

6.000

5.000

7.000

7.000

3.000

6.000

2.000

3.000

3.000

4.000

1.000

1.000

2.000

4.000

5.000

6.000

7.000

7.000

6.000

7.000

5.000

6.000

5.000

3.000

5.000

2.000

1.000

2.000

1.000

230




Outer Weig hts

BP2
BP3
BP4
BP&
CSR1
CSR10
CSR15
CSR3
CSR4
CSRB
GP4
GP5
GPE
Mit
M2
™C2
™C3
™C4
TMCS

Buyer Pressure Corporate Social Responsibility Government Pollcy
0.162
0.227
0.264
0.539
0.195
0.158
0.234
0.236
0.221
0.1¢8
0,359
0.456
0.310
0.464
0.706
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Media Influence Top Managment Commitment

0.304
0.304
0.264
0.270



Guter Mod el

Buyer Pressure Corporate Social Responsibllity Government Policy Media influence Top Managment Commitment
BP2 -1.000
BP3 -1.000
BP4 -1.000
BPG -1.000
CSR1 -1.000
CSRi0 -1.000
CSR15 -1.000
CSR3 -1.000
CSR4 -1.000
CSR8 -1.000
GP4 -1.000
GP5 ~1.000
GF6 ~1.000
M1 -1.000
74 -1,000
™C2 -1.000
T™C3 -1.000
T™Ca -1.000
™SS | 1,000
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BOOTSTRAPPING FINAL RESULT

Path Coef‘ficien\:s

Stancare Deviation T Stacistics
Originai Sampie (O) | Sampere Mean (M) (STDEV) (|O/STDEV])) PVaiues
BP ->C5SR -0.001 0.018 0.144 0.008 0994
BP -> GP 0.455 0.429 C.164 2.768 0.006
BP -> TMC -0.143 -0.158 0.173 0.827 0.408
GP -> CSR -0.354 -0.343 0.149 2.381 0.017
GP -> TMC 0.536 0.517 0.133 4014 0.000
Ml -> CSR 0.215 0.194 0.112 1.921 0.055
Ml -> GP 0.131 0.180 0177 0.739 0.460
Ml -> TMC 0.069 0.090 0.120 0.579 0.563
TMC -» CSR 0.758 0.775 0.079 9.546 0.000
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Confidence Intervals

Original Sample (O) Sample Mean (M) 2.5% 97.5%
BP -> CSR -0.001 0.018 -0.256 0.299
BP -> GP 0.455 0.429 0.094 0.701
BP -> TMC -0.143 -0.158 -0.503 0.166
GP -> CSR -0.354 -0.343 -0.647 -0.083
GP -> TMC 0.536 0.517 0.244 0.749
MI -> CSR 0.215 0.194 -0.053 0.390
MI -> GP 0.131 0.180 -0.152 0.522
MI -> TMC 0.069 0.090 -0.136 0.331
TMC -> CSR 0.759 0.775 0.607 0.918
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Confidence Intervals Bias Corrected

Original Sample (O) Sample Mean (M) Bias 2.5% 97.5%
BP -> CSR -0.001 0.018 0.019 -0.285 0.270
BP -> GP 0.455 0.429 -0.025 0.108 0.709
BP -> TMC -0.143 -0.158 -0.016 -0.485 0.180
GP -> CSR -0.354 -0.343 0.011 -0.685 -0.107
GP -> TMC 0.536 0.517 -0.019 0.267 0.760
MI -> CSR 0.215 0.194 -0.021 -0.014 0.410
MI -> GP 0.131 0.180 0.049 -0.381 0.425
MI -> TMC 0.069 0.090 0.020 -0.171 0.291
TMC -> CSR 0.759 0.775 0.016 0.541 0.881
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Indirect Effects

Standard Deviation

Original Sample (O) | Sample Mean (M) (STDEV) T Statistics ((O/STDEV|)| P Values
BP -> CSR -0.085 -0.105 0.133 0.634 0.526
BP -> GP
BP -> TMC 0.243 0.236 0.123 1.985 0.047
GP > CSR 0.406 0.402 0.120 3.384 0.001
GP -> TMC
MI -> CSR 0.059 0.080 0.101 0.589 0.556
MI -> GP
MI ->TMC 0.070 0.080 0.083 0.845 0.398
TMC -> CSR

236




Indirect Effects: Confidence Intervals

Original Sample (O) Sample Mean (M) 2.5% 97.5%
BP -> CSR -0.085 -0.105 -0.400 0.124
BP -> GP
BP -> TMC 0.243 0.236 0.032 0.486
GP -> CSR 0.406 0.402 0.182 0.641
GP -> TMC
MI -> CSR 0.059 0.080 -0.106 0.295
MI -> GP
MI > TMC 0.070 0.080 -0.100 0.223
TMC -> CSR
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Indirect Effects: Confidence Intervals Bias Corrected

Original Sample (O) Sample Mean (M) Bias 2.5% 97.5%
BP > CSR -0.085 -0.105 -0.020 -0.375 0.140
BP -> GP
BP -> TMC 0.243 0.236 -0.007 0.046 0.509
GP -> CSR 0.406 0.402 -0.004 0.193 0.654
GP ->TMC
MI -> CSR 0.059 0.080 0.021 -0.143 0.252
MI > GP
MI > TMC 0.070 0.080 0.009 -0.213 0.194
TMC -> CSR
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Total Effects

Original Sample (O) | Sample Mean (M) | Standard Deviation (STDEV) | T Statistics ((O/STDEV|) P Values
BP -> CSR -0.086 -0.087 0.165 0.519 0.604
BP > GP 0.455 (.429 0.164 2.768 0.006
BP -> TMC 0.101 0.078 0.23] 0.437 0.662
GP -> CSR 0.052 .059 0.111 0.469 0.639
GP -> TMC 0.536 0.517 0.133 4.014 0.000
MI -> CSR 0.274 0.274 0.111 2478 0.013
MI -> GP 0.131 0.180 0.177 0.739 0.460
MI -> TMC 0.140 0.169 0.136 1.027 0.305
TMC -> CSR i 0.775 0.079 9.546 0.000
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Outer Loadings

Original Sample (O) | Sample Mean (M) | Standard Deviation (STDEV) | T Statistics ((O/STDEV]) P Values
BPI <- BP 0.722 0.711 0.117 6.150 0.000
BP2 <- BP 0.664 0.654 0.097 6.815 0.000
BP3 <- BP 0.847 0.842 0.048 17.519 0.000
BP4 <- BP 0.772 0.756 0.084 8.137 0.000
BP5 <- BP 0.761 0.754 0.101 7.561 0.000
CSR2 <- CSR 0.698 0.691 0.092 7.544 0.000
CSR3 <- CSR 0.816 0.815 0.049 16.632 0.000
CSR4 <- CSR 0.750 0.747 0.041 18.406 0.000

240




Original Sample (O) | Sample Mean (M) | Standard Deviation (STDEV) | T Statistics ((O/STDEV|) P Values
GP3 <GP 0.805 0.789 0.094 8.550 0.000
GP4 <- GP 0.808 0.810 0.080 10.057 0.000
GP5 <- GP 0.705 0.657 0.191 3.691 0.000
ME2 <- M1 0.963 0.928 0.121 7.964 0.000
ME4 <- M1 0.584 0.549 0.271 2.151 0.032
TMC1 <- TMC 0.905 0.906 0.019 47322 0.000
TMC2 <- TMC 0.680 0.670 0.090 7.551 0.000
TMC3 <- TMC 0.847 0.847 0.035 24.194 0.000
TMCS <- TMC 0.739 0.732 0.065 11.401 0.000
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Outer Weights

Standard Deviation

Original Sample (O) | Sample Mean (M) (STDEY) T Statistics (JO/STDEV)) P Values
BP1 <- BP 0.250 0.248 0.057- 4352 0.000
BP2 <- BP 0.203 0.194 0.088 2.301 0.021
BP3 <- BP 0.379 0.373 0.075 5.059 0.000
BP4 <- BP 0.234 0.228 0.060 3.883 0.000
BP5 <- BP 0.24] 0.249 0.084 2.865 0.004
CSR2 <- CSR 0.402 0.401 0.058 6.919 0.000
CSR3 <-CSR 0.447 0.450 0.048 9.244 0.000
CSR4 <- CSR 0.473 0.470 0.060 7.831 0.000
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Standard Deviation

Original Sample (O) | Sample Mean (M) (STDEV) T Statistics ((O/STDEV|) P Values
GP3 <- GP 0.408 0.406 0.067 6.134 0.000
GP4 <- GP 0.519 0.531 0.112 4.627 0.000
GPS <- GP 0.358 0.327 0.139 2.578 0.010
ME2 <- M1 0.865 0.823 0.177 4.897 0.000
ME4 <- M1 0.286 0.273 0.268 1.067 0.286
TMC1 <- TMC 0.376 : 0.376 0.040 9.388 0.000
TMC2 <- TMC 0.248 0.246 0.053 4.677 0.000
TMC3 <- TMC 0.344 0.346 0.042 8.258 0.000
TMCS <- TMC 0.270 0.266 0.035 7.601] 0.000
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QUALITY CRITERIA

RSquare

Original Sample (O} Sample Mean (M) Standard DeviationV(STDEV) T Statistics (| O/STDEV|) P values
CSR 0.494 0.535 0.088 5.631 0.000
GP 0.281 0.326 0.087 3.227 0.001
T™C 0.249 0.286 0.091 2.750 0.006
R Square Adjusted

Original Sample (0) Sample Mean (M) Standard Deviation {STDEV} T Statistics {|O/STDEV|) P Values
CSR 0.472 0.515 0.091 5.170 0.000
GP 0.266 0.312 0.089 2.995 0.003
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Original Sample (O) Sample Mean (M) Standard Deviation {STDEV) T Statistics (| O/STDEV|) P Values
™C 0.226 0.264 0.094 2.416 0.016
rSquare

Original Sample (O) Sample Mean (M) Standard Deviation (STDEV) T Statistics (|O/STDEV|) P Values
BP -> CSR 0.000 0.028 0.041 0.000 1.000
BP -> GP 0.222 0.270 0.218 1.017 0.309
BP -> TMC 0.017 0.049 0.066 0.262 0.794
GP -> CSR (0.140 0.150 0.105 1.328 0.184
GP -> TMC 0.275 0.279 0.148 1.857 0.063
Mi -> CSR 0.069 0.080 0.072 0.558 0.338
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Original Sample (O} Sample Mean {M) Standard Deviation (STDEV) T Statistics (| O/STDEV|} P Values
Ml -> GP 0.018 0,075 - 0.105 0.175 0.861
Ml -> TMC 0.005 0.022 0.030 0.164 0.870
TMC -> CSR 0.853 0.998 0.401 2,126 0.034
Average Variance Extracted (AVE)
Standard Deviation
Original Sample (O) | Sample Mean (M) (STDEYV) T Statistics ((O/STDEV]) P Values
BP 0.571 0.565 0.065 8.721 0.000
CSR 0.572 0.571 0.044 12.888 0.000
GP 0.599 0.587 0.071 8.385 0.000 ‘
MI 0.634 0.625 0.083 7.676 0.000
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Standard Deviation

Original Sample (O) | Sample Mean (M) (STDEV) T Statistics (JO/STDEV)) P Values
T™MC 0.636 0.634 0.040 15.712 0.000
Composite Relianiiicy

Standard Deviation

Original Sample (O) | Sample Mean (M) (STDEYV) T Statistics ((O/STDEV)) P Values
BP 0.868 0.861 0.043 20.422 0.000
CSR 0.799 0.796 0.033 24.041 0.000
GP 0.817 0.799 0.075 10.961 0.000
MI 0.766 0.731 0.135 5.682 0.000
TMC 0.874 0.871 0.021 40.644 0.000
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rho_A

Standard Deviation

Original Sample (O) | Sample Mean (M) (STDEV) T Statistics ((O/STDEV]) P Values
BP 0.837 0.839 0.019 44.374 0.000
CSR 0.616 0.617 0.045 13.723 0.000
GP 0.584 0.589 0.056 10.382 0.000
MI 0.552 0.561 0.056 9.844 0.000
T™C 0.821 0.823 0.019 43.834 0.000
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Cronbach's Alpha

Standard Deviation

Original Sample (O) | Sample Mean (M) (STDEYV) T Statistics ((O/STDEV]) P Values
BP 0.835 0.834 0.020 41918 0.000
CSR 0.614 0.611 0.045 13.713 0.000
GP 0.586 0.581 0.056 10.546 0.000
Ml 0.546 0.544 0.052 10.434 0.000
TMC 0.820 0.818 0.020 41.155 0.000
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Heterotrait-Monotrait Ratio (HTMT)

Standard Deviation

Original Sample (0O) | Sample Mean (M) (STDEYV) T Statistics ((O/STDEV|) | P Values
CSR -> BP 0.654 0.654 0.079 8.324 0.000
GP > BP 0.617 0.616 0.065 9.534 0.000
GP > CSR 0.406 0.419 0.092 4.402 0.000
MI -> BP 0.646 0.648 0.060 10.795 0.000
MI > CSR 0.639 0.642 0.088 7.225 0.000
MI > GP 0.555 0.579 0.077 7.207 0.000
TMC -> BP 0.741 0.739 0.046 15.967 0.000
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Standard Deviation
Original Sample (O) | Sample Mean (M) (STDEV) T Statistics ((O/STDEV)) P Values
TMC > CSR 0.754 0.756 0.059 12.721 0.000
TMC -> GP 0.617 0.617 0.062 9.888 0.000
TMC > MI 0.548 0.550 0.074 7.438 0.000
SRMR
Standard Deviation T Statistics
Original Sample (O) | Sample Mean (M) (STDEYV) (JO/STDEV|) P Values
Saturated Model 0.086 0.052 0.003 28.570 0.000
Estimated Model 0.086 0.052 0.003 28.606 0.000




d ULS

Standard Deviation T Statistics

Original Sample (O) | Sample Mean (M) (STDEYV) ({O/STDEV]) P Values
Saturated Model 1.141 0.413 0.048 23.543 0.000
Estimated Model 1.141 0.411 0.048 23.665 0.000
d G

Standard Deviation

Original Sample (O) | Sample Mean (M) (STDEV) T Statistics ((O/STDEV)) P Values
Saturated Model 0.439 0.258 0.021 20.664 0.000
Estimated Model 0.439 0.258 0.021 20.909 0.000
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HISTOGRAMS
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Media Interest to Government Policy
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Indirect Effect: Bayer Pressure to TMC
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