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APPENDIX A

Academic Questionnaire Survey

@ UUM

G Uniwarsit Utara Malayzia

University Utara Malaysia,
College of Business, 06010
UUM Sintok, Kedah,

DarulAman, Malaysia.
Dear Sir

Survey Questionnaire on “Business Strategy, Distinctive Capabilities, Business

administration and Organisational Performance of Manufacturing companies™.

I am Muhammed Abdulrahman, a PhD rescarch candidate of Business Management
at Othman Yeop Abdullah (OYA) Graduate School of Business, University Utara
Malaysia. I am currently conducting a graduate research titled: “Business strategy,
Distinctive Capabilities, Business Environment and Organizational Performance of

manufacturing companies in Nigeria”.

[ would therefore like to ask a few questions about you and your organisation as a CEO,
a member of the management team or the owner manager of a manufacturing company.
Please endeavour to tick the appropriate box suitable for each of the questions. Kindly
note that there is right or wrong answers to these questions, all information collected in

this research will be treated as highly confidential and strictly meant for academic

purposes.

Thanks for your anticipated cooperation.

Muhammed Abdulrahman

(Researcher)
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Reliability for all variables

APPENDIX C

Reliability Statistics for Access to finance

Cronbach's
Alpha Based on
Cronbach's Standardized
Alpha Items N of Ttems
.908 910 6

Reliability statistics for Cost leadership strategy

Cronbach’s Cronbach’s Number of
Alpha Alpha based items
on
standardized
items
0.932 0.933 6

Reliability statistics for differentiation strategy

Cronbach’s Cronbach’s Number of
Alpha Alpha based items
on
standardized
items
0.927 0.928 6

Reliability statistics for electricity se

rvice reliability

Cronbach’s Cronbach’s Number of
alpha alpha based on items
standardized
items
0.920 0.921 4

Reliability statistics for electricity service responsiveness

Cronbach’s Cronbach’s Number of
alpha alpha based on items
standardized
items
0.850 0.853 4
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Hierarchical Moderating Analyses for access to finance (ATF)

APPENDIX F

Model Summary

Std. Change Statistics
Adjusted | Error of R
R R the Square F Sig. F
Model R Square | Square | Estimate | Change | Change df1 df2 Change
1 .8g962 .802 799 71481 802 | 246.019 51 303 .000
2 .897® -804 800 71285 002 2.670 1| 302 .103
3 .901° 812 805 | .70487 008 | 2375 5| 297 039

a. Predictors: (Constant), MTEC, MMKT, MCLS, MRD, M
b. Predictors: {Constant), MTEC, MMKT, MCLS, MRD, M, MATF

¢. Predictors: (Constant), MTEC, MMKT, MCLS, MRD, M, MATF, ATF.MKT, ATF.TEC, ATF.CLS,
ATF.RDC, ATF.EFS

ANOVA?
Model Sum of Squares df Mean Square F Sig.
1 Regression 628.520 5 125.704 | 246.019 .oooP
Residual 154.819 303 511
Total 783.339 308
2  Regression 620.877 6 104.980 | 206.591 .000°
Residual 153.462 302 508
Total 783.339 308
3 Regression 635.778 11 57.798 | 116.332 .Qop¢
Residual 147.561 297 497
Total 783.339 308

a. Dependent Variable;: MOPF1

b. Predictors: (Constant

),
¢. Predictors: (Constant),

MTEC, MMKT, MCLS, MRD, M
MTEC, MMKT, MCLS, MRD, M, MATF

d. Predictors: (Constant), MTEC, MMKT, MCLS, MRD, M, MATF, ATF.MKT, ATF.TEC,

ATF.CLS, ATF RDC, ATF.DFS

Coefficients®
Unstandardized Standardized
Coefficients Coefficients

Model B Std. Error Beta 1 Sig.

1 {Constant) -039 165 -.236 814
MCLS .083 068 079 | 1.223 222
M 534 .078 506 | 6.890 .000
MMKT 043 028 040 | 1.499 135
MRD 256 079 243 | 3.609 .000
MTEC 137 .051 104 | 2672 008

2 ({Constant) -.066 165 -.398 691
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