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ABSTRACT

The main objective of this study is to examine the relationship between distinctive
capabilities (DC), business strategy (BS), business environment (BE) and performance of
manufacturing SMEs in Palestine. Additionally, to investigate the moderating effect of
environment uncertainty on the relationship between distinctive capabilities and
performance of SMEs. Based on contingency, industrial organization and resource-based
view theories, the study explores whether DC (i.e., Administrative activities, Production
and Operations activities, Marketing activities, Financing activities and Human Resource
activities), BS (i.e., Low cost strategy, Differentiation strategy, Growth strategy, Hold and
maintain strategy, Bare bone strategy, Specializing by product type strategy and
Specializing by customer type strategy), and BE (i.e., Market environment, Technological
environment and Competitive environment ) have a significant influence on performance.
Data were collected from the manufacturing SMEs operating in West Bank in Palestine,
using a cross-sectional study design. The study adopts proportionate stratified random
sampling design 341 respondents and questionnaires were distributed and collected
through the personally-administered method. Partial Least Squares Structural Equation
Modelling (PLS-SEM 3.0) and one-way ANOVA in IBM SPSS statistics 24 was used to
test the study hypotheses. The findings indicate that there is a significance difference
between the business strategy implemented by the manufacturing SMEs and performance,
the proposed relationship between distinctive capabilities and performance was highly
significant. Although the performance was not influenced by administration, production,
marketing and human resource, while its influenced by finance. Moreover, the strength of
business environment had a negative moderating effect on the relationship between
distinctive capabilities and performance of manufacturing SMEs in Palestine.

Keywords: small-and-medium enterprises (SMEs), business strategy, distinctive
capabilities, environment uncertainty, performance.
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ABSTRAK

Objektif utama kajian ini adalah untuk menyelidik hubungan antara keupayaan tersendiri
(DC), strategi perniagaan (BS), persekitaran perniagaan (BE) dan prestasi PKS sektor
pembuatan di Palestin. Di samping itu, kajian juga bertujuan untuk menyelidik kesan
perantaraan ketidakpastian persekitaran terhadap hubungan antara keupayaan tersendiri
dan prestasi PKS. Berdasarkan kontinjensi, organisasi industri dan teori pandangan
berasaskan sumber, kajian ini menyelidik sama ada DC (iaitu aktiviti pentadbiran, aktiviti
pengeluaran dan operasi, aktiviti pemasaran, aktiviti pembiayaan dan aktiviti sumber
manusia), BS (iaitu strategi kos rendah, strategi pembezaan, strategi pertumbuhan, strategi
memegang dan mengekalkan, strategi minimalis, strategi pengkhususan mengikut jenis
produk dan strategi pengkhususan mengikut jenis pelanggan), dan BE (iaitu persekitaran
pasaran, persekitaran teknologi dan persaingan yang kompetitif) mempunyai pengaruh
yang signifikan terhadap prestasi. Data dikumpulkan daripada PKS pembuatan yang
beroperasi di Tebing Barat, Palestin, menggunakan reka bentuk kajian keratan rentas.
Kajian ini mengamalkan reka bentuk pensampelan rawak berstrata berkadar dengan 341
responden. Soal selidik diedarkan dan dikumpulkan melalui kaedah yang diberikan secara
peribadi. Pemodelan Persamaan Terkecil Separa Berstruktur (PLS-SEM 3.0) dan ANOVA
satu arah dalam statistik SPSS IBM 24 digunakan untuk menguji hipotesis kajian.
Penemuan menunjukkan bahawa terdapat perbezaan yang signifikan di antara strategi
perniagaan yang dilaksanakan oleh PKS pembuatan dan prestasi. Hubungan yang
dicadangkan antara keupayaan dan prestasi tersendiri sangat penting. Walaupun tidak
dipengaruhi oleh pentadbiran, pengeluaran, pemasaran dan sumber manusia, prestasi
banyak dipengaruhi oleh faktor kewangan. Tambahan pula, kekuatan persekitaran
perniagaan mempunyai kesan pengantaraan negatif terhadap hubungan antara keupayaan

tersendiri dan prestasi PKS sektor pembuatan di Palestin.

Katakunci: perusahaan kecil sederhana (PKS), strategi perniagaan, keupayaan
tersendiri, ketidakpastian persekitaran, prestasi.
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CHAPTER ONE

INTRODUCTION

1. Introduction

1.1 Background and Motivation of the Study

The concept of business strategy was introduced to business firms in the 1950s. Ever since
its introduction and adoption in organizations, business strategy has dominated the interest
and attention of managers, consultants and scholars (Hashim, 2015b). A review of the
business literature in Palestine shows specifically that limited research has surveyed the
types of business strategy being adopted by small and medium enterprises (SMEs).
Furthermore, only a few of the previous studies have focused on the connection between
performance and business strategy, while most of the research has concentrated on large
business firms (Hashim, Ahmad, & Zakria, 2015; Jee Gin, Arputhan, & Sentosa, 2016;
Ramadan & Ahmad S., 2018a, 2018b). For example, the United States which is considered
as a developed country, they have linked performance with strategy in most of the
published works and the differences between SMEs and large enterprises are well
documented in the literature, but the greater part of strategic studies have concentrated on

large enterprises (Parnell, Long, & Lester, 2015).

The literature has proposed that SMEs have major differences according to their strategies
and growth modes. Three distinct kinds of SMEs exist, which are: 1) continuous growth

innovators; 2) independent stable survivors; and 3) leap wise growth networkers. Success
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QUESTIONNAIRE

Investigating the Relationship between Distinctive Capabilities,
Business Strategy, Environment and Performance of Manufacturing
SME:s in Palestine

Dear sirs/madams,

This questionnaire was designed to Investigating the Relationship between Distinctive
Capabilities, Business Strategy and Performance of manufactural SMEs in Palestine in
partial fulfilment of the requirements for the degree of doctoral of philosophy in
management at University Utara Malaysia (UUM). It is hope that the results will contribute
to knowledge available to owners and managers of those companies. Therefore, we would
like you to spend a little time (approximately 20 minutes) answering questions related to

mentioned title above. Your answers are very important to the accuracy of our study.

INFORMATION GATHERED WILL BE KEPT STRICTLY CONFIDENTIAL

Please return the completed questionnaire using the self-addressed envelope
enclosed at your earliest possible convenience.

Thank you for your help
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SUPERVISOR

ASSOC. PROFESSOR DR. SAARI BIN

AHMAD

COLLEGE OF BUSINESS

UNIVERSITI UTARA MALAYSIA

06010 SINTOK KEDAH
MALAYSIA
TEL: (+604)9287429

Email: saari@uum.edu.my

Section 1: SMEs basic information’s

STUDENT

HASHEM ISMAIL RAMADAN

COLLEGE OF BUSINESS

UNIVERSITI UTARA MALAYSIA

06010 SINTOK KEDAH

MALAYSIA

E-mail: hashimramadan@yahoo.com

Mobile at Malaysia: 0060-1128214039
Mobile at Palestine: 00970-599534700

Section A. Background of Owner/Managers: Please circle on the appropriate numbers

1. Gender 1. Male 2. Female
2. Age 1.25-35 2.36-46 3. Above 46 4. Others
3. Marital status 1. Married 2. Single
4. Education background 1. School 2. Undergraduate | 3. Masters 4. Others
leavers specify .....
5. Number of business owned (if none, 1. 1 2. 2 3. 3 4. Others
g0 to no 8)
5. None

230




6. Reason for starting business 1. Interest 2. Lay-off 3. Family 4. Others

7. Business experience 1. 1-5 years 2. 6-10 years 3.11-15 years | 4.> 16 years

8. Position in the company 1. CEO/MD 2. Manager 3. Others

9. Managerial decisions 1. Make 2. Share 3. Do not make | 4. Do not
share

10. Strategic decisions. 1. Make 2. Share 3. Do not make | 4. Do not
share

11. Breadth of operation 1. National 2. Regional 3. International | 4. Israel

12. Duration of business 1. <5 years 2. 6-10 years 3. 11-15 years | 4. Above 15
years

13. Percentage of ownership 1. <30% 2. 30-50% 3.51-70% 4. >70%

14. Total no. of shareholders 1.<3 2.3-6 3.7-10 4.10<

SECTION B. Firm information: Please attempt all the questions by shading on the appropriate numbers or

writing the answers in the blank provided.

15. Place of Firm 1. Nablus 2. Jenin 3. Tulkarm 4. Ramalla &
Al Birih
5. Bethlehem | 6. Jerico 7. Hebron 8. Others
(specify)
2.
16- The company's activity (work field) | 1. Mining and | Manufacturing | 3. Construction |4. Electricity,
quarrying gas, steam

5. Water supply; sewerage

6. Other (specify)
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17. Your legal form of operations? 1. Sole proprietorship 2. Partnership 3. Private limited company

4. SMEs company 5. Others (specify)

18. How many products do you produce? _ products. 1.One 2. Two 3. Three 3. More than3

19. How many of your leading products generate 80% of your dollar volume? _ products.

20. What was the dollar (USD) volume of your business in the last fiscal year?

1. <USD 75,000  2.USD 75,001 - 150,000 3. USD 150,001 — 300,000 3. Above USD 300,000

21. What was your initial paid-up capital when you started the business?

1.<USD 15,000 2. USD 15,001 - 75,000 3. USD 75,001 — 150,000 3. Above USD 150,000

22. What was the dollar (USD) volume of your business in the first year you started the business?

1.<USD 75,000 2. USD 75,001 - 150,000 3. USD 150,001 —300,000 3. Above USD 300,000

23. What was the initial number of employees when you first started your business?

1.<5 2.5-19 3.20-49 4.50-99

24. What was the number of full time employees in your organisation at the end last fiscal year?

1.5-19 2.20-49 3.50-99

25. Do you have a written business plan? 1. Yes 2. No
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Section 2: Business capabilities.

Please tick on the appropriate boxes that best describe the situation at your company.

A. Level of your administrative capabilities.

Low
High

1. Our company attracts high and multi-skill top management.

2. Our company performance are outstanding than our
competitors.

3. We grab the opportunities and eliminate threats better than our

competitions.

4. Difference in opinions among employer and employees is
solve.

5. We know our identity, vision, mission, objectives, business
strategy, policy.

6. We are able to promote to improve, coordinate an effective

collaboration between top management and executives.

7. We are able to develop a more effective strategic planning for
the company to grow and make profit better than our
competitors.

8. We are able to promote and exercise management by objective

among the employees successfully.

9. Our employees are exposed to the latest technological
assistance in decision making which is better than our
competitors.
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10.

Our employees manage to get the job done with the access of
efficient management system with minimum cost.

B. Production and Operations capabilities

11.

Our expansion program is align with our contract out
program.

12.

We maintain our work force efficiency.

13.

Modification of machineries result in improving our output.

14.

Our procurement department is very efficient in their job.

15.

Our equipment’s are maintain efficiently.

16.

We always provide our customer with high quality product.

17.

One of our priority is efficient output and material handling.

18.

One of our priority is to comply with OSHA.

19.

We are more innovative than our competitors.

20.

Our production technology is the best in the industry.

21.

All our R&D expenses generated value added continuously.

22.

All employees have high team spirit which support our QCC
activities.

C. Marketing capabilities
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23.

Continuous research on all or our marketing function.

24.

Our major customers are highly reputable organizations.

25.

Our price strategy is more effective than our competitor.

26.

We have effective sales promotion and advertising
campaigns.

27.

Our distributions channels are the most effective.

28.

We have efficient and effective product-line.

29.

We have highly skilled and dynamic marketing sales teams.

D. Financing capabilities

30.

Our company capital structure is the best in the industry.

31.

We are innovative to meet needed working capital growth.

32.

Our working capital position is better than our competitors.

33.

Our short-term capital cost is the lowest in the industry.

34.

Our company tax management is effective.

35.

We manage our financial risk efficiently.

36.

We have business opportunities with less risk and high
return.
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37.

Our ROI, ROE, ROS indicate excellence company
performance.

E. Human Resource capabilities

38.

We experience manufacturing harmony in the company.

39.

Our term and condition of employment is effective.

40.

We have effective recruitment, and career development
program.

41.

HRD functions are efficiently managed.

42.

Collective bargaining and agreement satisfy our needs.

43.

Our employees are committed with quality programs.

44,

Incentive are provided to creativity and innovative
employees.

45.

Effective grievance procedures compared to our competitors.

46.

We received our ISO certification for our Q system.

47.

Training programs for staff consistently implemented.
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Section 3: Environment

In general, how much do you disagree or agree with each of the following statements characterizing
the business environment or conditions in the primary markets your SMEs currently serves? Please
indicate the degree to which you agree or disagree with the following statement regarding this

selected business

unit (anchors: 1 = strongly disagree / 5 = strongly agree)

A. Market environment Strongly Strongly

disagree agree

48. In our kind of business, customers’ product preferences change
quite a bit over time

49. Our customers tend to look for new products all the time 1 (2 |3]| 4|5

50. Sometimes our customers are very price-sensitive, but on other
occasions, price is relatively unimportant

51. New customers tend to have product-related needs that are
different from those of our existing customers.

52. We cater to many of the same customers that we used to in the
past

53. it is very difficult to predict any changes in this marketplace 1 2 |3 | 4 5

B. Technological environment

54. The technology in our industry is changing rapidly. 1 2 |3 | 4 5

55. Technological changes provide big opportunities in our
industry.
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56. It is very difficult to forecast where the technology in our
industry will be in the next two to three years.

57. A large number of new product ideas have been made possible
through technological breakthroughs in our industry.

58. Technological developments in our industry are rather minor.

59. The technological changes in this industry are frequent.

C. Competitive environment

60. Competition in our industry is cutthroat.

61. There are many ‘promotion wars’ in our industry.

62. Anything that one competitor can offer, others can match
readily.

63. Price competition is a hallmark of our industry.

64. One hears of a new competitive move almost every day.

65. Our competitors are relatively weak.
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Section 4: SMEs Business Strategy

71. Listed below are common business strategies adopted by SMEs. Please circle the
business strategy that best describe the strategy that your company adopted.

1. Low cost strategy

High productivity, low margin products,
budget price and cheapest product.

2. Differentiation strategy

Best product, best quality, great image, best
service, premium price and intensive
campaign.

3. Growth strategy.

Risk taking, expansion, aggressive search for
market share, use price cuts, promotional
campaign.

4. Hold and maintain strategy.

Continuing the present strategy and
scrounging up enough resources to keep sales,
market share, profitability, and competitive
position at survival levels.

5. Bare bone strategy.

Base on low overhead, use of low-wage labor,
tight budget control and rigid to a no-frills
expenditure policy.

6.Specializing by product type strategy

Specialize in only one product

7. Specializing by customer type strategy

By specializing in serving customers who are
the least price sensitive, going after those
buyers who are interested in additional
services or product attributes or other extras,
serving customers who place custom orders
and targeting buyers who have special needs
or tastes.

8. Others (please specify)
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SECTION 5

72. Please fill in the table below base on your financial records.

0 TO 10%

s &
z g
2529
s £
&= &
_ >40 %
5 |
3 31 % TO 40%
T
m 21 % TO 30%
[-M
= 11 % To 20%
Z.
0 TO 10%
> 40 %
. 31 % TO 40%
o ~
z & |21%71030%
= 5
54 [ 11%To20%
- <
S5 0 TO 10%
> 40 %
N -
2 | 31%TO 40%
zZ o
© z
Z & 21 % TO 30%
2 E
mm 11 % To 20%
= 0 TO 10%
> 40 %
z 31 % TO 40%
a
mm 21 % TO 30%
mm 11 % To 20%
=4

Year

2016

2015

2014

2013

2012
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APPENDIX A-2

QUESTIONNAIRE (Arabic Version)
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Differentiation strategy
Best product, best quality, great image, best service,
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Continuing the present strategy and scrounging up
enough resources to keep sales, market share,
profitability, and competitive position at survival
levels.
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Bare bone strategy.
Base on low overhead, use of low-wage labor, tight
budget control and rigid to a no-frills expenditure
policy.
L a5 oeiie B () geanadia i) g i dpagl il | -6
Specialize in only one product Specializing by product type
strategy
O Gl ¢ pradly saigy ¥ ) o Bleall dadd (B Guaradie £ 5 i pawddl) L) jiul | -7
Lne Ciliial ga ) dilia) ladd 8 s 3 03l G sidiall Qs
Aaala (3530 5 a5 Glalla agaal Gdl) (5L 5 daad 5 ccilaiiall
Specializing by customer type
By specializing in serving customers who are the least | strategy
price sensitive, going after those buyers who are
interested in additional services or product attributes or
other extras, serving customers who place custom
orders and targeting buyers who have special needs or
tastes.
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APPENDIX B-1

(Test of Non-Respondent Bias)

Group Statistics

Bias N Mean Std. Deviation Std. Error Mean
sum DCfina Early 176 35.8068 3.46033 26083
late 72 36.0139 3.52254 41513
sum_DChr Early 176 46.3807 4.09285 .30851
late 72 46.1528 3.92055 46204
Sum EnTech Early 176 224716 5.02102 37847
late 72 23.5417 4.53760 .53476
Sum EnComp Early 176 18.4261 6.85984 51708
late 72 19.1806 7.36441 .86790
Sum_Perf Early 176 11.4485 2.34688 .17690
late 72 11.2407 2.04930 24151
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Sum_DCmark

Sum_ ENmark

Sum DCadm

Sum_DCpro

BS71

Early

late

Early

late

Early

late

Early

late

Early

late

176

72

176

72

176

72

176

72

176

72

31.9659

31.5972

18.2500

21.4444

46.3920

46.0694

56.0341

55.4583

2.06

2.15

3.12391

2.78153

7.10694

6.32653

3.98709

3.54181

4.43479

4.12118

1.236

1.431

23547

32781

53571

74559

.30054

41741

33429

48569

.093

.169
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Levene's Test

Independent Samples Test

for Equality of
Variances t-test for Equality of Means
95%
Std. Confidence
Sig.  Mean Error Interval of the
(2- Differe Differe Difference
F Sig. t df tailed) nce nce  Lower Upper
sum D Equal 143 706 - 246 671 - 48661 - 75139
Cfina  variances 426 20707 1.1655
assumed 3
Equal - 129. 673 - .49028 - 76289
variances 422 908 20707 1.1770
not assumed 3
sum D Equal 1.080 300 .403 246 .687 .22790 .56572 - 1.3421
Chr variances .88637 7
assumed
Equal 410 137. .682 .22790 .55557 - 1.3264
variances 346 .87068 8
not assumed
Sum E Equal 1.595 208 - 246 119 - .68359 - 27635
nTech variances 1.56 1.0700 2.4165
assumed 5 8 0
Equal - 145, 105 - 65514 - .22477
variances 1.63 165 1.0700 2.3649
not assumed 3 8 3
Sum E Equal 1.327 250 - 246 442 - .98055 - 1.1769
nComp variances 769 75442 2.6857 3
assumed 7
Equal - 124, 457 - 1.0102 - 1.2451
variances 747 010 75442 6 2.7540 7
not assumed 1
Sum P Equal .396 529 656 246 513 20774 .31686 - .83186
erf variances 41637
assumed
Equal .694 150. 489 .20774 .29937 - .79927
variances 095 .38378

not assumed
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Sum D
Cmark

Sum E
Nmark

Sum D
Cadm

Sum D
Cpro

BS71

Equal
variances
assumed
Equal
variances
not assumed
Equal
variances
assumed
Equal
variances
not assumed
Equal
variances
assumed
Equal
variances
not assumed
Equal
variances
assumed
Equal
variances
not assumed
Equal
variances
assumed
Equal
variances

not assumed

.996

1.789

1.843

1.637

2.429

319

182

176

202

120

.870 246

913 147.

268

- 246
331

- 147.

347 301

597 246

.627 147.

603

947 246

977 141.

334

- 246
.530

- 11e.
498 584

385

362

.001

.001

551

531

.345

330

597

.619

.36869

.36869

3.1944

3.1944

.32260

.32260

57576

57576

-.096

-.096

42375

40361

.96399

.91809

.54053

51435

.60807

.58961

181

.193

46596

42894

5.0931
7

5.0087
7

74206

.69383

.62193

.58983

-453

- 477

1.2033
3

1.1663

1

1.2957

1.3801

1.3872

7

1.3390

1.7734

1.7413

261

286
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APPENDIX B-2

(Treatment of Missing data)

DCadm4
Valid Cumulative
Frequency Percent Percent Percent

Valid  Agree 89 35.3 35.5 35.5

Strongly 162 64.3 64.5 100.0

agree

Total 251 99.6 100.0
Missing System 1 4
Total 252 100.0
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DCprol2

Valid Cumulative
Frequency Percent Percent Percent
Valid  Neutral 1 4 4 4
Agree &9 353 35.5 359
Strongly 161 63.9 64.1 100.0
agree
Total 251 99.6 100.0
Missing System 1 4
Total 252 100.0
DCpro22
Valid Cumulative
Frequency Percent Percent Percent
Valid  Agree 76 30.2 30.3 30.3
Strongly 175 69.4 69.7 100.0
agree
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Total 251 99.6 100.0
Missing System 1 4
Total 252 100.0
DCmar29
Valid Cumulative
Frequency Percent Percent Percent
Valid  Disagree 2 .8 8 8
Neutral 9 3.6 3.6 4.4
Agree 99 39.3 39.4 43.8
Strongly 141 56.0 56.2 100.0
agree
Total 251 99.6 100.0
Missing System 1 4
Total 252 100.0
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APPENDIX B-3

(MAH_1 APPENDIX)

(MAH_ 1 appendix B-3)

Removing Outliers (Mahalanobis)

N Mah_1 N Mah_1 N Mah_1
1 2.52018 85 3.09102 169 9.56205
2 18.75910 86 2.76861 170 3.75905
3 581516 87 5.44391 171 6.65627
4 4.81192 88 5.40903 172 8.68896
5 11.66574 89 5.51101 173 731412
6 6.48423 90 10.15003 174 8.03771
7 6.52604 91 5.56927 175 7.77427
8 8.05673 92 5.74444 176 8.22227
9 7.28235 93 7.02263 177 12.17109
10 6.07305 94 8.48092 178 5.29254
11 5.69609 95 7.65910 179 15.77381
12 3.20683 96 5.21686 180 5.48900
13 5.45087 97 11.55233 181 12.98981
14 9.13143 98 12.83490 182 3.74242
15 1.40641 99 426276 183 4.42097
16 12.74839 100 5.01366 184 7.96560
17 6.51621 101 3.67343 185 5.37617
18 4.18819 102 8.88607 186 5.17307
19 5.14840 103 9.77207 187 7.74085
20 5.52113 104 3.97157 188 6.16697
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21 3.50432 105 6.24791 189 2.51642
22 6.46530 106 5.33543 190 13.45122
23 5.86380 107 11.99479 191 8.28459
24 6.01299 108 7.86866 192 5.82337
25 7.30146 109 9.40352 193 2.97281
26 9.23829 110 12.65920 194 14.69311
27 3.28314 111 2.00634 195 5.23525
28 4.14454 112 7.09454 196 2.75902
29 4.74987 113 3.86415 197 5.03565
30 9.87553 114 6.86841 198 5.17610
31 7.76068 115 5.23665 199 2.40727
32 9.81016 116 9.82909 200 9.02744
33 9.17950 117 8.24657 201 6.31228
34 7.50266 118 2.75832 202 6.70988
35 5.26767 119 6.27260 203 5.92073
36 4.45769 120 4.45765 204 4.99004
37 5.63838 121 2.14849 205 11.88165
38 5.36752 122 12.06931 206 3.18636
39 5.23213 123 13.30810 207 6.08464
40 9.94897 124 4.09787 208 11.91151
41 5.82101 125 10.48767 209 10.40743
42 7.31171 126 2.37068 210 11.14933
43 5.63373 127 9.37449 211 8.74944
44 5.62232 128 10.81016 212 4.98494
45 7.37423 129 6.16095 213 9.17221
46 4.96256 130 7.20043 214 23.08654
47 3.69169 131 7.03082 215 2.83600
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48 5.95900 132 6.28063 216 4.51344
49 6.88438 133 3.13350 217 35.40774
50 5.51075 134 8.39199 218 10.48673
51 6.72449 135 3.15573 219 7.69051
52 15.88405 136 8.34655 220 16.92415
53 431812 137 6.94390 221 9.33356
54 9.95813 138 5.89475 222 38.58042
55 5.20874 139 18.06690 223 17.66137
56 4.83342 140 4.66539 224 21.39368
57 7.51430 141 3.26707 225 6.60422
58 5.55788 142 9.43664 226 12.63041
59 6.92322 143 12.47981 227 7.56905
60 4.19902 144 6.99854 228 15.37507
61 3.67028 145 4.92576 229 13.56457
62 3.94363 146 6.87447 230 33.80586
63 6.06880 147 5.19896 231 17.20394
64 6.76081 148 5.98489 232 6.46680
65 3.99813 149 1.91162 233 12.65910
66 4.42521 150 2.70516 234 51.47769
67 10.48377 151 3.20348 235 7.62830
68 6.23117 152 2.68446 236 5.70675
69 9.94704 153 5.84034 237 12.07510
70 5.40998 154 3.72737 238 7.84779
71 14.09019 155 6.86486 239 12.28342
72 6.51300 156 15.52386 240 16.16089
73 5.51450 157 5.57078 241 11.00499
74 7.28097 158 9.24093 242 9.81491

263




75 13.75264 159 7.07663 243 296115
76 7.52571 160 8.00735 244 15.21983
77 4.47859 161 3.91630 245 20.24395
78 6.13432 162 3.08162 246 5.51091
79 6.63205 163 5.84096 247 11.55324
80 9.87449 164 6.52580 248 8.32155
81 5.61946 165 11.88360 249 4.96535
82 3.16292 166 3.09102 250 10.77943
83 4.45048 167 2.76861 251 10.71696
84 6.76475 168 5.44391 252 7.20213
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APPENDIX B-4

(Normality Test APPENDIX)

Descriptives
Std.
Statistic ~ Error
AVG ROA Mean 2.3516 .04016
95% Confidence Lower 2.2725
Interval for Mean Bound
Upper 2.4307
Bound
5% Trimmed Mean 2.3391
Median 2.4000
Variance 400
Std. Deviation .63239
Minimum 1.00
Maximum 4.60
Range 3.60
Interquartile Range .80
Skewness 384 155
Kurtosis .807 308
AVG_ROI Mean 2.2024  .03529
95% Confidence Lower 2.1329
Interval for Mean Bound
Upper 2.2719
Bound
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AVG ROS

5% Trimmed Mean
Median

Variance

Std. Deviation
Minimum
Maximum

Range
Interquartile Range
Skewness

Kurtosis

Mean

95% Confidence
Interval for Mean

5% Trimmed Mean
Median

Variance

Std. Deviation
Minimum
Maximum

Range

Interquartile Range
Skewness

Kurtosis

AVG_NetProfit Mean

Lower
Bound

Upper
Bound
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2.1982
2.2000
309
55572
1.00
4.00
3.00
.80
197
510
2.4218

2.3266

2.5170

2.3961
2.4000
579
76121
1.00
5.00
4.00
1.00
516
.649

2.0871

155
308

.04834

155
308

.04184



BPCI

95% Confidence
Interval for Mean

5% Trimmed Mean
Median

Variance

Std. Deviation
Minimum
Maximum

Range

Interquartile Range
Skewness

Kurtosis

Mean

95% Confidence
Interval for Mean

5% Trimmed Mean
Median

Variance

Std. Deviation
Minimum
Maximum

Range

Lower
Bound

Upper
Bound

Lower
Bound

Upper
Bound
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2.0047

2.1695

2.0620
2.0000
434
65891
1.00
5.00
4.00
1.00
755
1.286
2.3253
2.2617

2.3888

2.3293
2.3333
258
50815
1.00
4.20

3.20

155
308
.03227



Interquartile Range .67
Skewness -.028 155

Kurtosis 1.303 .308

Tests of Normality

Kolmogorov-Smirnov* Shapiro-Wilk
Statistic df Sig. Statistic df Sig.

AVG ROA .094 248 .000 975 248 .000
AVG ROI .087 248 .000 976 248 .000
AVG ROS .087 248 .000 970 248 .000
AVG_NetPro 121 248 .000 .956 248 .000
fit

BPCI 078 248 .001 974 248 .000

a. Lilliefors Significance Correction
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APPENDIX C-1

( Cronbach's alpha APPENDIX)

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases |Valid 34 100.0
Excluded?® 0 .0
Total 34 100.0

a. Listwise deletion based on all
variables in the procedure.

Reliability Statistics
Cronbach's
Alpha N of Items
.801 96
Item-Total Statistics
Scale Mean Scale Corrected Cronbach's
if Item Variance if | Item-Total | Alpha if Item
Deleted Item Deleted | Correlation Deleted
Qo1 442.2941 13848.638 .393 .800
Q02 441.7353 13903.231 .249 .801
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Q03 441.9706 13910.635 .269 .801
Q04 442.0882 14006.083 -313 .802
Q05 441.9706 13950.272 018 .801
Q06 442.4412 13929.345 092 .801
Q07 442.2059 13949.078 021 .801
Q08 441.8529 13918.675 244 .801
Q09 442.4412 13873.951 398 .800
Q10 442.3529 13921.811 151 .801
Ql1 442.4412 13898.618 231 .801
Q12 441.7647 13916.064 265 .801
QI3 441.3235 13955.619 -.006 .801
Ql4 441.8235 13951.180 .020 .801
QI15 441.5294 13922.620 242 .801
Q16 441.3235 13917.680 301 .801
Q17 441.6471 13947.447 .038 .801
Q18 441.6765 13974.407 -.121 .802
Q19 441.6471 13969.750 -.105 .802
Q20 442.0588 13885.693 385 .800
Q21 442.3824 13891.213 .249 .801
Q22 442.1471 13935.220 .096 .801
Q23 442.3529 13882.357 335 .800
Q24 442.8529 13847.038 380 .800
Q25 442.0588 13936.663 .069 .801
Q26 442.8235 13817.241 464 799
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Q27 442.1765 13921.968 148 .801
Q28 441.6765 13947.680 .043 .801
Q29 442.0000 13928.182 .140 .801
Q30 442.1471 13922.129 162 .801
Q31 442.2059 13957.199 -.013 .802
Q32 442.2647 13897.898 250 .801
Q33 442.5588 13940.375 052 .801
Q34 441.6765 13960.589 -.039 .802
Q35 441.7647 13907.276 302 .801
Q36 442.3235 13909.135 220 .801
Q37 441.8235 13922.695 253 .801
Q38 442.0294 13881.060 365 .800
Q39 442.0294 13873.181 468 .800
Q40 442.4412 13891.102 280 .801
Q41 442.3235 13931.922 101 .801
Q42 442.1471 13888.978 293 .801
Q43 441.8824 13910.228 202 .801
Q44 442.0588 13931.936 .088 .801
Q45 442.2941 13898.396 317 .801
Q46 443.6765 13750.892 521 799
Q47 443.2353 13779.276 525 799
Q48 443.2059 13972.956 -.064 .802
Q49 442.7353 13892.564 212 .801
Q50 442.2353 13944.488 .050 .801

276




Q51 442.5588 13900.799 221 .801
Q52 441.7353 13945.837 .046 .801
Q353 442.6471 13873.932 301 .800
Q54 442.7647 13859.216 330 .800
Q55 442.6765 13871.195 348 .800
Q56 442.7941 13832.047 403 .800
Q57 442.2059 13859.381 391 .800
Q358 443.2059 13969.381 -.057 .802
Q59 442.8235 13851.483 420 .800
Q60 441.9412 13922.360 135 .801
Q61 442.2353 13883.398 254 .800
Q62 442.5000 13946.803 027 .801
Q63 442.5588 13911.345 189 .801
Q64 442.6176 13933.213 082 .801
Q65 443.2941 13905.668 A71 .801
Q66 441.9412 13931.815 156 .801
Q67 441.9706 13964.151 -.058 .802
Q68 442.0000 13941.273 067 .801
Q69 442.1471 13932.735 .093 .801
Q70 442.0294 13957.908 -.018 .802
Q71 434.2647 13206.019 056 .826
Q72 444.0882 13908.022 172 .801
Q73 444.0000 13911.758 .149 .801
Q74 443.7353 13954.564 -.003 .802
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Q75 443.7647 13932.852 091 .801
Q76 414.8529 9020.008 .880 760
Q77 444.1765 13908.089 186 .801
Q78 444.1176 13917.561 139 .801
Q79 443.7647 13959.640 -.021 .802
Q80 443.8235 13929.119 108 .801
Q81 418.2941 9480.517 928 155
Q82 444.2353 13918.004 152 .801
Q83 444.1176 13920.228 136 .801
Q84 443.8529 13959.523 -.021 .802
Q85 4439118 13935.962 .079 .801
Q86 420.8529 9936.553 .880 760
Q87 444.3529 13917.387 165 .801
Q88 444.2059 13909.623 210 .801
Q89 4439118 13961.477 -.031 .802
Q90 4439118 13927.234 109 .801
Q91 423.1176 10291.865 .836 764
Q92 444.4118 13926.128 135 .801
Q93 444.2941 13921.668 176 .801
Q9%4 443.8824 13962.471 -.033 .802
Q95 443.9706 13941.666 054 .801
Q96 424.1176 10295.440 812 766
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APPENDIX D

(Letters for data collection)
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