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ABSTRACT

The dual pursuit of social and financial performance goals poses unique challenges for
social enterprises to address the pressing societal problems. While resources and
capabilities have been highlighted as important variables to perform in the existing
studies, this issue has largely been under-researched in the field of social
entrepreneurship. This study sets out to contribute to the understanding of social
enterprise performance in an extremely resource-constrained context of the base of
pyramid market. Drawing upon the radical view of resource-based theory, this study
examines the role of social innovation in mediating the effects of bricolage behavior
and social capital on social enterprise performance (scaling of social impact and
financial performance). A total of 131 social ventures from different provinces of
Pakistan participated in this study. Partial Least Square Structural Equation Modelling
techniques were used to test the study hypotheses. The findings supported the
hypothesized direct effects of bricolage behavior and social capital on social
innovation. In addition, the findings also supported the direct effect of social
innovation on social enterprise performance (scaling of social impact and financial
performance). Furthermore, social innovation had mediated the relationship between
bricolage behavior and social enterprise performance and social capital and social
enterprise performance. In order to achieve the dual performance objectives (scaling
of social impact and financial performance), the social enterprises should focus on
building upon the resource mobilization strategies of bricolage behavior and social
capital as relevant capabilities and resources through the introduction of socially
innovative solutions to tackle the societal problems at large which is crucial for the
overall wellbeing of the multiple stakeholders. Theoretical and practical implications,
along with study limitations and future recommendations, are also discussed.

Keywords: Bricolage behavior, Social capital, Social innovation, Social impact,
Social enterprises.



ABSTRAK

Usaha ke arah mencapai dua matlamat iaitu prestasi sosial dan kewangan memberikan
cabaran unik bagi perusahaan sosial untuk menangani masalah yang membelenggu
masyarakat. Walaupun sumber dan keupayaan diketengahkan sebagai pemboleh ubah
penting untuk dilaksanakan dalam kajian sedia ada, sebahagian besar isu ini kurang
dikaji dalam bidang keusahawanan sosial. Kajian ini bertujuan untuk menyumbang
kepada pemahaman terhadap prestasi perusahaan sosial berdasarkan keadaan sumber
yang amat terhad dalam konteks piramid pasaran. Merujuk kepada pandangan radikal
teori berasaskan sumber, kajian ini menyelidik peranan inovasi sosial sebagai
pengantara kesan gelagat keboleh upayaan dan modal sosial terhadap prestasi
perusahaan sosial (skala kesan sosial dan prestasi kewangan). Sejumlah 131
pengusaha sosial dari pelbagai wilayah di Pakistan terlibat dalam kajian ini. Teknik
Pemodelan Persamaan Berstruktur Kuasa Dua Terkecil Separa digunakan untuk
menguji hipotesis kajian. Dapatan kajian menyokong hipotesis kesan langsung gelagat
keboleh upayaan dan modal sosial dalam inovasi sosial. Di samping itu, dapatan juga
menyokong kesan langsung inovasi sosial terhadap prestasi perusahaan sosial (skala
kesan sosial dan prestasi kewangan). Tambahan lagi, inovasi sosial telah menjadi
pengantara bagi hubungan antara gelagat keboleh upayaan dan prestasi perusahaan
sosial, serta hubungan antara modal sosial dan prestasi perusahaan sosial. Bagi
mencapai objektif prestasi dual (skala kesan sosial dan prestasi kewangan),
perusahaan sosial perlu memberi tumpuan kepada pembinaan strategi penggerak
sumber kepada gelagat keboleh upayaan dan modal sosial sebagai keupayaan dan
sumber dan yang relevan melalui pengenalan penyelesaian inovatif sosial bagi
menangani masalah masyarakat dan kesejahteraan pelbagai pemegang kepentingan
secara menyeluruh. Implikasi teoretikal dan praktikal, batasan kajian dan cadangan
kajian akan datang juga dibincangkan.

Kata kunci: gelagat keboleh upayaan, modal sosial, inovasi sosial, kesan sosial,
perusahaan sosial.
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CHAPTER ONE
INTRODUCTION

1.1 Background of the Study

The ever-increasing void between haves and have-nots has never been as alarming as
it is now, raising a question mark on the man-made market economy with a complete
focus on the profit maximization as a bottom line. The quest for sustainable solutions
to the most pressing problems of the society for inclusive economies and curtailing
poverty is the most important dilemma for most of the developing and under developed
countries. Even national and international institutions seem helpless here with the
evident inability to meet the Millennium Development Goals set by the United Nations
for all 189 UN member states in 2000 to be achieved by 2015 (United Nations, 2018).
These were then superseded by sustainable development goals in 2015 unveiling the
failure to eradicate poverty, hunger, environmental degradation, illiteracy, disease and

discrimination against women.

Entrepreneurship and innovation are indispensable additives in order to cutback
poverty (Linaa, 2013; Pathak, 2008). But there has been a recent shift of the spotlight
from the traditional profit maximization enterprises to the ones having a double rather
triple bottom line, by bringing in the impact of the business activities on the society
and the environment, in the radar as well. There has been a surge in the demand for
innovative financially sustainable businesses with a focus on the unmet social and
environmental needs addressing market, government and not for profit organizations
failures (Doherty, Haugh, & Lyon, 2014; Goyal, Sergi, & Jaiswal, 2015; Hurst, 2016;

Pless, 2012; C. K. Prahalad, 2005).
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APPENDICES

APPENDIX A

English Questionnaire

Dear Respondent,

| am a Postgraduate student in Universiti Utara Malaysia and carrying out a survey regarding
social enterprises, in order to fulfil the degree of Ph.D. requirement of Universiti Utara
Malaysia. The objective of this research is to determine the contribution of social capital,
bricolage behavior and social innovation towards the financial performance and social impact
of social organizations in Pakistan.

This information will be useful for both researchers and the Centre for Social Entrepreneurship
at Ministry of Planning, Development and Reform, Pakistan, in an effort to enhance the
performance of social enterprises. We are requesting for your consent to participate in this
study by filling survey questionnaire. | realize that your time is priceless and very precious;
however, your involvement in this survey, which will only need 25-30 minutes of your time
will certainly contribute to the success of this study.

There is no right or wrong answer to the statements listed in the questionnaire. If you choose
to participate in this survey, then your sincerity and honesty are highly required in responding
to these statements and also denotes your willingness to participate in the study. Rest please
be assured that all your responses will be kept confidential and will strictly be used for the
academic research purposes only.

With this | highly appreciate your cooperation and participation in this study. | would like to
convey my thanks in advance. If you are interested in this study and require any further
information, please contact me via email at javeriaabbass@bzu.edu.pk or call me at
+923006327030 or my supervisor Associate Professor Dr. Darwina at darwina@uum.edu.my.
Thank you for your time and kind attention

Yours sincerely,

Javaria Abbas
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Ph.D. student,
School of Business Management,
College of Business.

Section A:

Considering only your perception, please circle the most appropriate answer to describe your response
based on the appropriate number on the scale.

1 2 3 5 . 7
Strongly  Disagree  Somewhat Somewhat Strongly
) ) Neutral Agree
disagree disagree agree agree
Questions

In our organization, we usually find workable solutions to new
challenges by using our existing resources
In our organization, we typically take on a broader range of
challenges than others with our resources would do
In our organization, we use any existing resource that seems
useful to responding to a new problem or opportunity
In our organization, we deal with new challenges by applying a
4 combination of our existing resources and other resources 1 2 3 4 5 6 7
inexpensively available to us
In our organization, when dealing with new problems or
5 opportunities we immediately take action by assuming thatwe 1 2 3 4 5 6 7
will find a workable solution
By combining our existing resources, in our organization, we
take on a very broad variety of new challenges
In our organization, when we face new challenges we put
together workable solutions from our existing resources
We combine resources to accomplish new challenges in our
8 organization that the resources were not originally intendedto 1 2 3 4 5 6 7
accomplish
To deal with new challenges, our organization access resources
at low or no cost and combine them with what we already have.
10  Our employees have a passion to achieve common goals.
11 Our employees can keep their promises to each other.

12 Our employees have a common goal and vision.

A
NN
w W W W
>~ A b~ B>
SIS BN TS|
o o o o
~N NN~

13 Employees in our organization maintain close relationships.
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14

15

16

17

18

19

20
21

22

23

24

25

26

27

28

29

30
31
32
33
34

Employees in our organization tries their best to avoid harming
other's interests.

There is trust among employees in our organization. Even if one
has the opportunity to take advantage of the other, he/she will not
do so.

Employees in our organization regularly exchange knowledge or
information through informal conversations.

Our stakeholders and our organization keep promises to each
other.

Our stakeholders have an open attitude toward introducing new
customers to us.

Our organization frequently comes in contact with other new
customers through existing customers.

Our stakeholders try their best to avoid harming our interests.
Our stakeholders maintain intimate relationships with us.

There is trust between our stakeholders and our organization.
Even if one party has the opportunity to take advantage of the
other, it will not do so.

Our stakeholders maintain personal friendships with our
organization.

Our organization’s approach allows us to serve potentially large
groups of people.

In our organization, we improve our offerings by expanding
market reach (e.g., offering services to more people).

In our organization, we have increased up our capabilities to
address our mission.

In our organization, we have greatly expanded the number of
individuals we serve.

In our organization, we have substantially increased the
geographic area we serve.

Our organization's work and approach are transferable to other
locations.

We use different sources of ideas to develop social projects.

We collaborate with different partners to design social projects.
We obtain funds for social projects from few sources.

We use different tools to measure our social projects.

We intervene in communities through different approaches
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We share reports of achievements of our projects through

35 ) 1 2 3 45 6 7
different channels.

36  We improve our organization by delivering social projects 1 2 3 45 6 7

37  Our projects make changes in different social sectors. 1 2 3 45 6 7

[uny
N
w
S
o
(o]
~

38  Beneficiaries participate in the project of our organization.

We partner with different organizations in delivering social

39 ) 1 2 3 4 5 6 7
projects
40  Our projects are financially sustainable. 1 2 3 45 6 7
Section B
In your organization, what is the degree of importance attached to the following items?
5 7
1 2 3
) 4 Somewh 6 Extremel
Extremely  Unimporta Somewhat
) ) Neutra at Importa vy
unimporta nt unimporta ) ]
I importan nt importan
nt nt
t t
Questions
41  Sales level 1 2 3 456 7
42  Sales growth 1 2 3 45 6 7
43  Profitability 1 2 3 456 7
44 Net profit 1 2 3 456 7
45  Gross profit 1 2 3 45 6 7
46 Ability to fund enterprise growth from profits 1 2 3 456 7

In your organization, what is your degree of satisfaction with these items for the last three

years?
1 2 3 5 7
Extremely Dissatisfied Somewhat Somewhat o Extremely
L R Neutral o Satisfied o
dissatisfied dissatisfied satisfied satisfied
Questions
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47 Sales level 1 2 3 4 5 6 7

48 Sales growth 1 2 3 4 5 6 7
49 Profitability 1 2 3 4 5 6 7
50 Net profit 1 2 3 4 5 6 7
51 Gross profit 1 2 3 4 5 6 7
52  Ability to fund enterprise growth from profits 1 2 3 4 5 6 7

Section C: Demographic information

This section requires you to provide some basic demographic information. These are used exclusively
for research purposes across the entire sample of people responding, and in no way are meant to identify
you or be used in any other individual analysis. Please fill in blank and tick () in the appropriate boxes

that corresponds to your answer to each of the following questions below.

1. Geographic Location: Province

City

2. Gender: [] male ] Female

3. Your organization status: [_] For profit [1 Non-profit (NGO)

4. What is your highest completed level of education?

[] No formal education [] Less than matriculation
[] Matriculation ] Intermediate
[] Under graduation [C] Graduation or above

5. Which of the following would best describe your job level?

[] Social entrepreneur [] Project manager

[] Senior manager ] Any other, please specify

6. Number of employees in your organization people

7. How long has this organization been established? Years Months
8. Ownership
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[] Joint venture, if so please mention the partner

1 Locally owned [] Foreign owned

[C] Government owned [] Any other please specify

9. Source of major funding (you can tick more than one)
[] self-funded ] Government funded

[ Local private [ International institutions

[] Any other please specify

10. In what industry is the organization operating?

[] Health [] Education
[] Financial services ] Energy
[C] Agriculture and processing [] Manufacturing

[] Information and communication technology (ICT)

[1 Anyother, please specify
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APPENDIX B

Urdu Questionnaire
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Appendix C

Social Enterprises List in Pakistan

Name Details Address
LAHORE
1 Active Shehri Civic-minded technology info@activeshehri.com
enthusiasts who want to change the 6th Floor, Arfa Software
way an average citizen in Pakistan Technology Park, Lahore,
tackles his daily problems.
2 Alif Laila Book 3-B Main Market Gulbergll
Bus Society - Sub Lahore, tel: +92 42 35758395
Ki Library
3 Amal Academy Education, Job-skills and Mall Road« 259-B Khizer Road,
career training Wapda Officers Colony Upper
Mall Scheme (042) 35958687
4 Amden 549-Ravi Block Allama Igbal
Town, Lahore, 1800 200 300
5 Akhuwat 19 Civic Center, Sector A2,
Foundation Township, 042-111-448-464
or, info@akhuwat.org.pk
6 Bukhsh Fizza Farhan Plot No. 3-R (Almas Tower)
Foundation M.M.Alam Road Gulberg IlI,
Lahore
7 ChaiChalk Their ultimate goal is to provide Sacial Innovation Lab,
publication opportunities to Opposite Sector U <DHA (042)
potential writers from Pakistan to 35608000
drive positive social change
8 Clubinternet Hassan Baig Arfa Technology Park
9 Desi tour project Lahore
10 DIYGeeks Arfa Software Technology
Park, Lahore, Pakistan/+92 343
5187556
11 foriEDU.com Teachus/ForiEdu is the first ‘Online | 346-b, Ferozepur Road, Nishter
Home Tutor Portal’ in Pakistan Town/+92 348 000 3333
with professional, experienced and info@foriedu.com/2nd F,
certified home tutors PlanX,
12 Ghonsla Head Office, Packages Ltd.
Shah-e-roomi, Lahore / +92 423
581 0408 / info@ghonsla.com
zehra@ghonsla.com
13 Home and Office Home and Office Services is a 202, Miraj Plaza, Main Market
Services web/mobile-based company (near Girls School), Gulberg Il
committed to bringing better
employment opportunities to blue-
collar workers to improve their
standard of living
14 Justice Project Zaman's, 25-A, Lane 2A Lane
Pakistan 2, Zaman Park, Lahore/(042)
35782110
15 MIT Enterprise Facebook page

Forum Pakistan
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https://www.google.com/search?q=training&stick=H4sIAAAAAAAAAONgVuLUz9U3MDTJSjcGAEPAARgNAAAA&sa=X&ved=0ahUKEwjelbj0vYfcAhUHvxQKHcDOC8sQmxMI4AEoATAd
https://www.google.com/search?source=hp&ei=ns49W7DWO8ryUPidkNgJ&q=amal+academy&oq=amal+academy&gs_l=psy-ab.3..0l9.1488.3966.0.4413.13.10.0.0.0.0.686.1518.4-2j1.3.0....0...1.1.64.psy-ab..10.3.1517.0...0.l2yAOtkzxjk
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https://www.google.com/search?source=hp&ei=09s9W9SWLcW1UZ3zpdAH&q=chaichalk&oq=chaichalk&gs_l=psy-ab.3..0j0i10k1l9.1353.2936.0.3237.10.8.0.0.0.0.441.817.3-1j1.2.0....0...1.1.64.psy-ab..8.2.816.0..0i131k1.0.Xy8LWzYXI7k
mailto:zehra@ghonsla.com
https://www.google.com/search?ei=-Rs_W_mLHMiiwALj4aDAAw&q=Justice+Project+Pakistan&oq=Justice+Project+Pakistan&gs_l=psy-ab.3..0l3j0i22i30k1l7.168118.168118.0.169099.1.1.0.0.0.0.462.462.4-1.1.0....0...1.1.64.psy-ab..0.1.462....0.eAy3rraFCN0
https://www.google.com/search?ei=-Rs_W_mLHMiiwALj4aDAAw&q=Justice+Project+Pakistan&oq=Justice+Project+Pakistan&gs_l=psy-ab.3..0l3j0i22i30k1l7.168118.168118.0.169099.1.1.0.0.0.0.462.462.4-1.1.0....0...1.1.64.psy-ab..0.1.462....0.eAy3rraFCN0

16 Nutright Arfa software technology park
17 Kashf Foundation +92-42-111-981-981/
info@kashf.org
18 Lok Sawari Facebook page
Adventure
19 Entrepreneur https://www.eonetwork.org/lah
organization ore/
Lahore chapter
20 Pakistan
sustainability
network
21 Pharmagen 5 - A, Zafar Ali Road, Gulberg
V, Lahore/ (+92-42) 5759564,
.info@pharmagen.com.pk
22 Rabtt The Rabtt team organizes a 2-3 info@rabtt.org/0333
week camp every summer where 4505972/http://rabtt.org/
their team of volunteers teaches
low-income children English,
Mathematics, Physics, along with
Critical Thinking, Drawing and
Drama.
23 Shaukat Khanum Lahore
Memorial
24 Social innovation hello@socinnlab.org/45 A,
lab SIL Khayaban-e-Igbal Section XX,
DHA Phase 3 Lahore
25 Seed out Plaza No 285, FF Block, Phase
4, DHA, Lahore/
info@seedout.org
26 Studentary Level 09, Arfa Software
Technology Park, 346-B,
Ferozepur Road, Lahore
Ph:03331337141, 03214833553
27 The Aurat House No 18, Zaman Park,
Foundation Canal Bank, Lahore, Pakistan
E-mail: rdIhr@af.org.pk
Tel: +92-042-36286296
28 TurrLahore Firhaj Shoeware Industry,
House 57, M, Firhaj Rd, Sector
1, Lahore/ (042) 35728068
29 YES (youth 92-0423-7401517-18
engagement contact@yesnetworkpakistan.or
services) q
30 Rizq Foundation Street Number 3, Sultan Park
Qasimpura/ 0322 8842089
31 Women digital Address: 13-M, Commercial
League Avrea, Phase 1, DHA Lahore
32 Rex clinic Customized diet plans 9 Q block, near PSO pump, link
road, Model town, 0324 890000
03111 567 568 (Dr. Faisal)
33 AutoSahulat AutoSahulat has been providing

reliable roadside breakdown
services for vehicles of all makes
and models.

info@autosahulat.com
0342 - SAHULAT (7248528)
1st Floor, Plaza No. 88 CCA,
DHA Phase 6, Lahore, Pakistan
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34

Rizq

35 Findmyadventure
KARACHI
36 Adorn online Supporting the work of mostly najia@adorn.com.pk
women artisans in the rural and http://www.adornonline.org
urban areas of Pakistan. (021) 32446208
37 Aman Foundation Transforming Lives and Plot # 333, Korangi Township
Empowering the People Near Pakistan Refinery Ltd,
+92 (21)111-111-823,
info@amanfoundation.org
38 Bahria Medics Umar Anwar Jahangir/ social Adjacent to PNS SHIFA, DHA
welfare organization run by doctors Phase-I1, Karachi
and medical students. +92-21-35319491-9,
info.bumdc@bahria.edu.pk
39 doctHERs doctHERs is a novel, digital | CA4C Ittehad Commercial Area
healthcare platform that connects Ground Floor Phase 6, DHA
female doctHERs to health fl021) 35246711
consumers info@doctHERs.com
40 NayaJevan C-4-C, Ittehad Commercial
Area, DHA Phase VI/
nayajeevan@njfk.org
(021) 35846570
41 Ecoenergy EcoEnergy provides affordable, 1401-1405 Dilkusha Forum
finance (2009) cutting-edge  solar  technology Tariq Road,
directly to people with no access to | Karachi/skhan@ecoenergyfinan
electricity ce.org
42 FindMyAdventur 03330596362/
e support@findmyadventure.pk
43 Gulbaho Trust
44 i-care Pakistan F-192/1, Block 5, Kehkashan,
Clifton Karachi, Pakistan.
www.i-care-pakistan.org
Tel: (+92 21) 3-583 2041-42
45 Indus Earth Trust 24th St, Phase V Tauheed
Commercial Area Phase 5
Defence Housing
Authority/ (021) 35864344
46 Orangi Pilot ST-4, Sector 5-A, Qasba
Project Township, Manghopir Road,
Karachi/+92-21-36658021
47 Pasha Social (P@SHA), Room 310, 3rd
innovation fund Floor Business Center Block 6,
PECHS Main Shahrah-e-Faisal/
+92-21-35418121
48 Participatory PDI House, Flat # 6, 3rd Floor
development Plot # 4-C, Street # 12,
initiatives (PDI) Badar Commercial, DHA
Phase-5
49 Rickshaw project NOWPDP House Bungalow

No0.83/1 N I Line Saghir
Hussain Shaheed Road
Saddar /+92 (21) 32294527-8
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50 Saharo Welfare Facebook
organization
51 Seed ventures Block 5 Clifton, Karachi/(021)
35171771
52 T2F Café 10-C «Sunset Lane 5, Phase 2
Commercial Area Defence
Housing Authority/ (021)
35389043
53 SRE solutions A - 33, Block 3, Delhi Housing
Society, Near Dolmen Mall,
Tariq Road, Karachi, Pakistan/
marketing@sresolutions.com
54 Sughar Sughar Head Office: D2, 4th
Empowerment Floor, Baloch Center, Upper
Society Gizri, clifton, Karachi Pakistan
55 The Citizens Nabila Mustafa Plot No. 20, Sector # 14, Near
Foundation (TCF) Brookes Chowrangi, Korangi.
Phone: +92-21-111-823-
823info@tcf.org.pk
56 Tech for Change 20th Floor, Bahria Icon Tower,
Clifton, +92 305 3377887,
info@techpakistan.org
57 The Trade 5th Floor, Block A,
Development Finance & Trade Centre P.O.
Authority of Box No. 1293, Shahrah-e-
Pakistan Faisal, +92-21-111-444-111
58 DKT RJ Building, Plot # 37-C,
Stadium Lane # 2, DHA,
Karachi, +92 21 35852547-08
ISLAMABAD
59 COWLAR Office # 14, 2nd Floor, Silver
City Plaza, G-11, Islamabad
+92 (51) 831 7562
Email: info@cowlar.com
60 Edopia 1 Ghaus Al Azam Rd, Bani
Gala, Islamabad, Phone: (051)
2612514/+92518432824
Edopia.org/
61 Empowerment training and capacity building 09-10, 2nd Floor, Al-Rehman,
thru Creative organization for individual and Shabbir Sharif Road, G-11
Integration (ECI) institutional capacity of the Markaz/ (+92-51) 2362870/
development sector. 71/ info@eci.com.pk,
http://www.eci.com.pk
62 Fori mazdoori Social innovationist Mustansir 3-A, Building 100, Civic
Tinauli Center, Phase-4, Bahria Town/
+92 51 2724
229/info@forimazdoori.com
63 Hashoo
Foundation
64 Invest2Innovate The Hive Islamabad
65 INSAF Network House 278, Street 14, F-10/2/

Pakistan

+92 51 2101050-
2/ info@inp.org.pk
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66 Khubaib Plot # 112, Street # 8 , Sector |
Foundation 10/3/info@khubaibpakistan.org
J/UAN # 111-222-838
67 National Institute Gate no 6, Lok Virsa Garden
of Cultural Avenue Shakarparian/+92-51-
Studies NICS 9249218/ contact@nics.org.pk
68 Pakistan Office No. 3, 2nd Floor, Al-
foundation Babar Center, Johar Road, F-8
fighting blindness 512253709/2/pffb@comsats.net
(PFFB)- Saima .pk
69 Pakistan Poverty Plot No. 14, Street 12,
Alleviation Fund G 8/1, Islamabad
Phone: +92 (51) 8439450 - 79
Email: info@ppaf.org.pk
70 Women's Civil Lines, Rawalpindi
Business
Incubation Centre
OTHERS
71 Popinjay/BLISS | Saba Gul/ A social enterprise which team@popinjay.co
provides education and skills
training to underprivileged girls
72 Apna Arsh
Pakistan (AAP)
73 D light Facebook page/ D.light
Pakistan - "Let's Light Up
Pakistan"
74 Healthy Breath to develop an environmentally +92 301
literate citizenry, who is able to 8515517 info@healthybreath.or
participate with creativity and g
responsibility to make informed
decisions that will help us lead a
better life
75 Hum-Aahang Facebook page
76 Hometown hello@markhor.com, Facebook
shoes/Markhor page
77 Iradah Khushab Rd, Buchal Kalan,,
Chakwal District/
Cell: +92 333 5913530
Email: iradah.chakwal@gmail.
com
78 Jassar Farm Shahzad Igbal quit his job in Narowal
banking to move to a small village
in Narowal.
79 LOOP http://loop.org.pk/about-us/
80 Milk'Op Facebook page
81 Pakistan Youth Facebook page
Alliance
82 Reading Room info@readingroomproject.org
project
83 Ravvish hello@ravvish.com
84 Shao’or Society +92 41 8733910
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85

Sughar
Empowerment
Society

info@sugherfoundation.com

86

Union of
Pakistani Youth
(UPY)

0333 6593344

87

Saba’s Gym

21-A, near Gloria Jeans,
Gulgasht colony, Multan.

Appendix D

SPSS Output Results: Missing Value Analysis
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Appendix E

Missing Value Pattern
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Appendix F

Multivariate Outliers: Mahalanobis D2 Results

Residuals Statistics?

Minimum Maximum | Mean Std. Deviation | N

Predicted Value -6.6080 12.4102 7.9574 3.19455 133
Std. Predicted Value -4.559 1.394 .000 1.000 133
Standard Error of

Predicted Value .348 1.891 .680 .268 133
Adjusted Predicted Value | -8.4584 12.5201 7.9236 3.29148 133
Residual -20.09726 |9.49538 .00000 3.65295 133
Std. Residual -5.415 2.558 .000 .984 133
Stud. Residual -5.459 2.660 .004 1.003 133
Deleted Residual -20.42684 |10.26288 |.03378 3.79440 133
Stud. Deleted Residual -6.238 2.728 -.001 1.041 133
Mahal. Distance .133 32.250 3.969 4.739 133
Cook's Distance .000 191 .008 .022 133
Centered Leverage Value | .001 .252 .031 .037 133
a. Dependent Variable: FP

Residuals Statistics®

Minimum [ Maximum | Mean Std. Deviation | N

Predicted Value 2.8030 6.4651 5.5946 .61666 133
Std. Predicted Value -4.527 1.412 .000 1.000 133
Standard Error of Predicted

Value .088 478 173 .067 133
Adjusted Predicted Value |2.6797 6.4718 5.5983 .61180 133
Residual -2.13956 | 9.00206 .00000 .93322 133
Std. Residual -2.257 9.497 .000 .984 133
Stud. Residual -2.613 9.689 -.002 1.012 133
Deleted Residual -2.86815 |9.37044 -.00367 .98789 133
Stud. Deleted Residual -2.676 19.113 .070 1.764 133
Mahal. Distance 125 32.032 3.969 4.711 133
Cook's Distance .000 .768 .012 .079 133
Centered Leverage Value |.001 .246 .031 .036 133

a. Dependent Variable: SSI
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Group Statistics

Appendix G

Non-Response Bias

NRB N Mean Std. Deviation Std. Error Mean
BB 1.00 105 5.4010 77567 .07570
2.00 26 5.5000 .58394 11452
SCI 1.00 105 5.3958 77239 .07538
2.00 26 5.6429 .65931 .12930
SCE 1.00 105 5.4051 78174 .07629
2.00 26 5.6390 61762 12112
SSI 1.00 105 5.5757 1.21689 .11876
2.00 26 5.6710 .58161 .11406
Sl 1.00 105 5.4941 71492 .06977
2.00 26 5.4789 .53276 .10448
FP 1.00 104 7.9199 5.10805 .50089
2.00 25 8.1133 3.68578 73716
Independent Samples Test
Levene's Test
for Equality of
Variances t-test for Equality of Means
95% Confidence
Interval of the
Std. Difference
Mean Error
Sig. (2- | Differenc | Differenc
F Sig. t df tailed) |e e Lower Upper
BB Equal variances
assumed 1.267 |.262 |-.609 129 .544 -09900 |.16263 |-.42076 |.22276
Equal variances
Hot assumed -721 49.354 | .474 -09900 |.13728 |[-.37482 |[.17682
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SCI

Equal variances

1.693 [.196 |-1.500 |129 .136 -.24702 |.16469 |[-.57286 |.07882
assumed
Equal variances
-1.650 |43.667 |.106 -.24702 |.14967 |-.54872 |.05468
not assumed
SC Equal variances
1.318 |.253 |-1.419 |129 .158 -.23391 |.16489 [-.56015 |.09233
E assumed
Equal variances
-1.634 146.992 |.109 -.23391 |.14315 [-.52189 |.05407
not assumed
SSI  Equal variances
.877 |.351 |-.388 129 .699 -.09535 |.24583 [-.58173 |.39103
assumed
Equal variances
-.579 84.662 |.564 -.09535 |.16466 [-.42276 |.23206
not assumed
S| Equal variances
1.648 |.202 .102 129 919 .01530 14971 |-.28090 |.31150
assumed
Equal variances
122 49.882 |.904 .01530 .12564 |-.23706 |.26766
not assumed
FP  Equal variances 1.9536
2.283 |.133 |-.178 127 .859 -.19346 |1.08504 |-2.34055
assumed 3
Equal variances 1.5976
-.217 48.851 |.829 -.19346 |.89123 [-1.98459
not assumed 7
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Total Variance Explained

Appendix H

Harman’s Single Factor Test

Initial Eigenvalues Extraction Sums of Squared Loadings

Component Total % of Variance Cumulative % Total % of Variance Cumulative %
1 14.374 31.247 31.247 14.374 31.247 31.247
2 1.996 4.339 35.586 1.996 4.339 35.586
3 1.639 3.563 39.149 1.639 3.563 39.149
4 1.564 3.401 42.549 1.564 3.401 42.549
5 1.502 3.266 45.815 1.502 3.266 45.815
6 1.478 3.214 49.029 1.478 3.214 49.029
7 1.366 2.969 51.998 1.366 2.969 51.998
8 1.357 2.950 54.948 1.357 2.950 54.948
9 1.289 2.803 57.751 1.289 2.803 57.751
10 1.176 2.556 60.307 1.176 2.556 60.307
11 1.135 2.467 62.774 1.135 2.467 62.774
12 1.014 2.205 64.979 1.014 2.205 64.979
13 1.011 2.197 67.176 1.011 2.197 67.176
14 .978 2.126 69.302

15 .966 2.101 71.403

16 .948 2.062 73.464

17 .865 1.880 75.344

18 .844 1.834 77.178

19 .760 1.651 78.829

20 721 1.568 80.398

21 .689 1.498 81.896

22 .639 1.390 83.286

23 .623 1.355 84.641

24 .570 1.240 85.881

25 .533 1.159 87.040

26 522 1.135 88.176

27 AT7 1.038 89.213

28 472 1.026 90.239

29 425 .924 91.163

30 .388 .843 92.006

31 .379 .823 92.829

32 .336 .730 93.559

33 .329 715 94.274
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34
35
36
37
38
39
40
41
42
43
44
45
46

.308
.284
.271
.265
.248
221
.207
181
.165
147
132
.118
.086

.669
.618
.590
577
.540
481
450
.394
.358
.320
.287
.256
.186

94.943
95.561
96.152
96.728
97.268
97.749
98.199
98.593
98.951
99.271
99.558
99.814
100.000

Extraction Method: Principal Component Analysis.

Appendix |

Inter-ltem Correlation for Social Innovation

SI1 SI2 SI3 Sl4 SI5 SI6 SI7 SI8 SI9 SI10 SI11
Si1 1
SI2  0.270 1
SI3 0.311 0.293 1
Sl4  0.224 0.335 0.233 1
SI5 0475 0.364 0.334 0.289 1
SI6  0.306 0.438 0.226 0.418 0.387 1
SI7 0.417 0.459 0.309 0.292 0.317 0.423 1
SI8 0.372 0.438 0.189 0.218 0.244 0.284 0.388 1
SI9 0337 0.342 0.280 0.246 0.250 0.265 0.228 0.367 1
SI10 0.319 0.430 0.236 0.158 0.266 0.298 0.308 0.211 0.339 1
SI11 0.369 0.157 0.116 0.187 0.397 0.243 0.222 0.177 0.361 0.218

1

304




	FRONT MATTER
	COPYRIGHT PAGE
	FRONT PAGE
	TITLE PAGE
	CERTIFICATION
	PERMISSION TO USE
	Abstract
	Abstrak
	Acknowledgment
	Table of Contents
	List of Tables
	List of Figures
	List of Appendices
	List of Abbreviations

	MAIN CHAPTER
	CHAPTER One  introduction
	1.1 Background of the Study
	1.2 Problem Statement
	1.3 Research Questions
	1.4 Research Objectives
	1.5 Scope of the Study
	1.6 Significance of the Study
	1.7 Definition of key terms
	1.7.1 Social Enterprise
	1.7.2 Bricolage Behavior
	1.7.3 Internal Social Capital
	1.7.4 External Social Capital
	1.7.5 Social Innovation
	1.7.6 Scaling of Social Impact
	1.7.7 Financial Performance

	1.8 Organization of Thesis

	CHAPTER Two  literature review
	2.1 Introduction
	2.2 The Landscape of Social Entrepreneurship
	2.2.1 Evolution of the Social Entrepreneurship
	2.2.2 Difference Between Social and Conventional Entrepreneurship
	2.2.3 Popularity of Social Entrepreneurship
	2.2.4 Social Entrepreneurship Defined
	2.2.5 Approaches to Social Entrepreneurship
	2.2.6 Social Businesses in Developing Countries: Biasness Towards Developed Countries

	2.3 The Concept of Performance in Social Enterprises
	2.3.1 Scaling of Social Impact
	2.3.2 Financial Performance

	2.4 Empirical Studies on Social Enterprise Performance
	2.4.1 Capabilities Approach
	2.4.2 Strategies for Scaling Social Impact
	2.4.3 Business Models
	2.4.4 Inhibiting Factors
	2.4.5 Impact Measurement Methods
	2.4.6 Personal Characteristics of Social Entrepreneur
	2.4.7 Mission Centric Studies
	2.4.8 Bricolage Behavior
	2.4.9 Social Capital

	2.5 Strategic Choices for Resource Mobilization in Social Enterprise Performance
	2.5.1 Bricolage Behavior
	2.5.2 Bricolage and Social Enterprise Performance
	2.5.3 Social Capital
	2.5.4 Social Capital and Social Enterprise Performance

	2.6 Possible Mediator
	2.6.1 Social Innovation
	2.6.2 Bricolage Behavior and Social Innovation
	2.6.3 Social Capital and Social Innovation
	2.6.4 Social Innovation and Social Enterprise Performance
	2.6.5 Social Innovation as a Mediator Between Bricolage and Social Enterprise Performance
	2.6.6 Social Innovation as a Mediator Between Social Capital and Social Enterprise Performance

	2.7 Resource-Based Theory (RBT): A Radical Approach
	2.8 Theoretical Framework
	2.9  Summary

	CHAPTER Three  RESEARCH METHODOLOGY
	3.1 Introduction
	3.2 Operational Definitions of Constructs
	3.2.1 Bricolage Behavior
	3.2.2 Social Capital
	3.2.2.1 Internal Social Capital
	3.2.2.2 External Social Capital

	3.2.3 Social Innovation
	3.2.4 Social Enterprise Performance
	3.2.4.1 Scaling of Social Impact
	3.2.4.2 Financial Performance

	3.2.5 Control Variables
	3.2.6 Demographic Data

	3.3 Research Design
	3.3.1 Population of the Study
	3.3.2 Sampling Design: Sample Size and Power Analysis
	3.3.3 Sampling Technique
	3.3.4 Sampling Procedure
	3.3.5 Measurement of Constructs
	3.3.5.1 Bricolage Behavior
	3.3.5.2 Social Capital
	3.3.5.3 Social Innovation
	3.3.5.4 Scaling of Social Impact
	3.3.5.5 Financial Performance

	3.3.6 Questionnaire Design

	3.4 Content Validity
	3.5 Pre-Test
	3.6 Data Collection Procedures
	3.7 Data Analysis Techniques
	3.7.1 Preliminary Data Screening
	3.7.2 Checking Descriptive
	3.7.3 Reliability and Validity
	3.7.4 Inferential Statistics

	3.8 Summary

	CHAPTER Four  FINDINGS
	4.1 Introduction
	4.2 Response Rate
	4.3 Data Screening
	4.3.1 Data Coding
	4.3.2 Missing Value Analysis
	4.3.3 Assessment of Multivariate Outliers
	4.3.4 Normality Test
	4.3.5 Test of Non-response Bias

	4.4 Common Method Variance
	4.5 Demographic Description of the Respondents
	4.6 Descriptive Statistics of All the Latent Constructs
	4.7 PLS-SEM
	4.8 Evaluation of PLS-SEM Results
	4.8.1 Assessment of Formative Measurement Model
	4.8.2 Assessment of Structural Model
	4.8.2.1 Direct Relationships
	4.8.2.1.1 Direct Determinants of Social Innovation
	4.8.2.1.2 Direct Determinant of Social Enterprise Performance

	4.8.2.2 Assessment of Variance Explained in the Endogenous Variable (R2)
	4.8.2.3 Testing Mediation Effect


	4.9 Summary of the Results
	4.10 Chapter Summary

	CHAPTER Five  Discussion and Conclusion
	5.1 Introduction
	5.2 Recapitulation of Study Objectives
	5.3 Discussion
	5.3.1 Bricolage Behavior and Social Innovation
	5.3.2 Social Capital and Social Innovation
	5.3.3 Social Innovation and Social Enterprise Performance
	5.3.4  Mediating Role of Social Innovation Between Bricolage Behavior and Social Enterprise Performance
	5.3.5 Mediating Role of Social Innovation Between Social Capital and Social Enterprise Performance

	5.4 Research Implication
	5.4.1 Theoretical Contribution
	5.4.2 Practical Contribution

	5.5 Research Limitations
	5.6 Future Research Directions
	5.7 Conclusion

	references
	APPENDICES




