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ABSTRACT 

 

Nowadays, people have some difficulties in controlling their spending due to several reasons. 

Some of them desperate to follow the current cost of living which increases day by day. They need 

help to solve their financial issues and probably need to lend money from a bank or financial 

institution to support their financial needs. This research aims to investigate the determinants of 

individual’s intention to use Islamic personal financing among policemen in Kedah. This study 

measures the factors of attitude, subjective norms, and religious obligation that can influence the 

intentions of individuals. Samples were taken from 280 respondents who have experienced in 

using personal financing in Kedah. The analysis methods used in this research are T-test, analysis 

of variance (ANOVA), Pearson coefficient and multiple regression. This result of this study shows 

there is a significant relationship between attitude, subjective norms and religious obligation with 

the individual’s intention to use Islamic personal financing. Thus, this research provides useful 

information to the community by increasing their level of confidence towards Islamic personal 

financing. From this study, the researcher also suggested that bank managers might need to 

improve various factors such as marketing, operational and customer service to attract more 

customers to purchase their products. Therefore, this study provided great contributions, 

implications and has recommended for financial institutions on how to improve Islamic personal 

financing.  

 

Keywords: Individual’s Intention, Attitude, Subjective Norms, and Religious Obligation. 
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ABSTRAK 

 

Dewasa kini, orang ramai menghadapi masalah dalam mengawal perbelanjaan mereka kerana 

beberapa sebab. Sebahagian daripada mereka terdesak mengikut kos sara hidup yang meningkat 

setiap hari. Mereka memerlukan bantuan untuk menyelesaikan masalah kewangan mereka dan 

mungkin perlu memberi pinjaman dari bank atau institusi kewangan untuk menyokong keperluan 

kewangan mereka. Penyelidikan ini bertujuan untuk menyiasat penentu niat individu untuk 

menggunakan pembiayaan peribadi Islam di kalangan anggota polis di Kedah. Kajian ini 

mengukur factor sikap, norma subjektif, dan kewajipan agama yang dapat mempengaruhi niat 

individu. Sampel diambil dari 280 responden yang telah berpengalaman menggunakan 

pembiayaan peribadi di Kedah. Kaedah analisis yang digunakan dalam kajian ini adalah T-test, 

ANOVA, Pearson coefficient dan multiple regression. Hasil kajian ini menunjukkan terdapat 

hubungan yang signifikan antara sikap, norma subjektif, dan kewajipan agama dengan niat 

individu untuk menggunakan pembiayaan peribadi Islam. Oleh itu, kajian ini memberikan 

maklumat berguna kepada masyarakat dengan meningkatkan keyakinan mereka terhadap 

pembiayaan peribadi Islam. Dari kajian ini, penyelidik juga menyarankan agar pengurus bank 

perlu memperbaiki pelbagai factor seperti pemasaran, operasi dan perkhidmatan pelanggan untuk 

menarik lebih ramai pelanggan membeli produk mereka. Oleh itu, kajian ini memberikan banyak 

sumbangan, implikasi dan telah mencadangkan kepada institusi kewangan mengenai cara 

memperbaiki pembiayaan peribadi Islam. 

 

Kata kunci: Niat Individu, Sikap, Norma Subjektif dan Kewajipan Agama. 
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CHAPTER ONE: INTRODUCTION 
 
 
1.0 Introduction 
 
 
Islamic banking offers Islamic personal loans as part of their product. In Malaysia, Islamic 

personal loans are better known as Islamic personal financing. Its practices follows in accordance 

to Shari’ah rules, a law that is generally followed by Muslim. This law is defined in Quran, 

hadith and Sunnah as Muslim’s reference in their daily activities. 

 
There are some differences between Islamic banking and conventional. Following 

Murabahah (mark-up price) concept, the bank will buy the item first and sell them back to the 

client at a marked-up price. Islamic banking is quite the same with conventional bank but Islamic 

banking does their practice, financial activities and transactions in accordance to fiqh al-

mua’malat following the Islamic rules. Islamic and conventional banks both create competition 

among themselves to cater the needs of the customer and satisfy them in the long term economic 

benefits (Hamidah, 2016). 

 
Islamic banking with the growing industry worldwide is governed by not even only 

financial industry rules and regulations like conventional counterpart, but also tightly regulated 

according to Islamic law. As a Muslim, there is an obligation to comply variety of financing 

products make sure that all the products offered are Shariah compliant and permissible by 

hindering the interest changes. In order to fulfill the Islamic principles, Shariah board needs to 

carry out their task strictly such as giving opinions on the Islamic financial products.  

Islamic banking has similarities with conventional such as their products and services 

offered to their clients are however, all the transaction that made up by Islamic bank must 

referred to Islamic Shariah principles to prevent their activities from prohibited instruments such 

as haram business, riba (the additional amount on financing), gharar (uncertainty), zulm 

(cruelty). 
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In surah Al-Baqarah verse 275, Allah has permitted trade and has forbidden interest, which 

explained that profit can be gained from exchange of goods and services except from gaining 

benefits only from the exchange of money itself. 
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1.1 Overview of Islamic Personal Financing 

Shariah-compliant financial products and services are now offered in 50 Muslims and non-

Muslim countries worldwide (The World Bank and Islamic Development Bank Group’s Global 

Report, 2016). Reported by the Islamic Financial Services Board (IFSB) 2017, over the past two 

decades, the global Islamic financial industry has grown to overall total assets of US$1.88 trillion 

(RM8.08 trillion). 

 
35 years ago, Islamic banking in Malaysia was established when in 1983 Bank Islam 

Malaysia Berhad (BIMB) started its operation. This establishment of Islamic banking in 

accordance to high demand of domestic consumers, especially among Muslims. Previously, 

Lembaga Tabung Haji was the first institution involved in accepting deposits for Muslim. The 

institution was set up in 1963 as to help people to do their savings on a regular basis with the 

intention to perform hajj in Mecca. 

 
For now, there are 16 full-fledge Islamic banks in Malaysia, which six of them are owned 

by foreign and 11 of them are owned by takaful operators companies. As to enhance the 

regulatory and supervisory of Islamic banking industries in Malaysia, Islamic Financial Services 

Act (IFSA) has been created to replace Islamic Banking Act 1983. In Malaysia, Islamic Financial 

Services Act 2013 (IFSA) that came into enforcement since 30th June 2013 pave the ways for the 

evolution of Shariah-compliant framework conducted as important part of Islamic financial 

operation. 

 
With the existence of Islamic Financial Services Act 2013 (IFSA), several acts affected 

and repealed were Islamic Banking Act 1983, Takaful Act 1983, Payment Systems Act 2013 and 

Exchange Control Act 1953. Being around for over 30 years, Malaysia has been regarded as a 

leading country at the global front of Islamic finance. As stated in the Global Islamic Finance 
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Report (GIFR) since 2016 in the table 1.1, Malaysia has been the global leader in Islamic 

banking and Islamic Finance. 

Table 1.1: Top five countries listed by IFCI 

 

 

 

 

 

 

Sources: Dubai Islamic Bank (2017) 

Islamic financial industry is keep growing rapidly as in Malaysia. Referring to table 1.1 

according to Dubai Islamic Bank, there are top 5 countries that listed by IFCI for 2016 and 2017. 

As we can see from table above, all of the countries showed good improvement except Saudi 

Arabia whose score that declined. 

Table 1.2: Total Islamic personal financing  
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According to table 1.2, a statistic from Bank Negara Malaysia (BNM) shows the demands 

toward Islamic personal financing has increased from year to year. Unlike before, people still did 

not realized and have good knowledge to differentiate between Islamic financing and 

conventional loan. According to Muneeza et. al, (2010), as a country that is having a systemic 

and dual banking system with dual legal infrastructure which operates in parallel, Malaysia put a 

lot of attention. Not only Malaysia, but there are many countries practice a similar system. For 

the example are Pakistan, United Arab Emirates and more. 

 There are difference between common and Shariah law. Common Law is conducted and 

written by human being has been a foundation for conventional banks. Meanwhile, Islamic banks 

is based on Al-Quran and sunnah revealed by The Creator. The flow of Islamic banking has been 

modified and aligned smoothly with the existing conventional banking laws. (Razinah & Najla, 

2012). 
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1.2 Problem Statement 
 
 
The purpose of Islamic banking is to distribution wealth in a way that channeling resources from 

the person who have surpluses with their savings higher than consumption to person who 

encounters deficit with their consumption higher savings. According to Khir et al. (2008), the 

main motive of Islamic financing is to satisfy the human need to make one’s wealth grows. 

 
In 2018, the household debt in Malaysia to gross domestic product had fallen slightly to 

83%. BNM report showed that the country’s household debt stood at RM1.18 trillion in 2018, 

that amount includes the residential housing loans for 53.2% or RM628 billions of total 

household debts while the balance 46.8% were personal consumption which consists of motor 

vehicles, credit card and personal financing. 

 
According to the BNM, there was a growing number of defaults in personal financing. 

Moreover, it is highlighted that half of the total outstanding personal financing was held by 

borrowers with monthly earnings below than RM5 000 and supposedly they are supposedly used 

to support their “lifestyle choices”. 

 
In addition, it is a showing sign of some households that are facing difficulty in repaying 

or servicing their debt, especially among low-income borrowers with personal financing, 

borrowers with larger housing loans above RM500,000 and also those excessively dependent on 

variable income sources. 

 Individuals earning below RM3,000 per month, however, remained vulnerable, given 

their low financial buffers according to BNM in its Financial Stability and Payment Systems 

Report 2018. According to Yeah Kim Leng who is an Economics Professor from Sunway 

University Business School, government continues their effort to help B40 as the increase in the 

minimum wage and the continuation of income support for the B40 group for them to survive 

since there are rising cost of living. He also added, “others income enhancement measures that 
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the government can consider are fiscal and financial incentives for firms to upgrade the skills 

and productivity of the lower level staff so that their salaries can be raised in tandem with 

productivity increases. 

Moreover, Yiing Jia Loke (2005) argues that there have two groups of income earners, 

which are low income and seasonal income earners who are adversely affected to financial 

distress. This may be according to their lifestyle and the way they spend their money. For 

example, seasonal income earners will spend more when receive a higher income during the 

season which also increases their purchasing power. Because of their income earning seasonally 

the way of spending may lead to distress when they are not able to spend the same way during 

the off season when the amount of income is lower. 

 
Furthermore, having a higher education, higher financial knowledge and prudent 

financial behaviour and attitude do not necessarily translate into better financial management. 

Having a good education in financial management is not a guarantee to not involve in financial 

crisis. Nowadays, there are a lot of credit card promotion and trendy lifestyle which give a need 

especially for young generation to have a high debt just because it is based on fashion and 

lifestyle. For the example, the trend of youth to carry a grand marriage ceremony even by getting 

financing from the bank.  

Financial issues will give a lot of challenges that need a real struggle to manage it. 

Private or government sector are not missed out on this problem. One group of them is a 

policemen. These supply data on government staffs with financial debt issues, financial problems 

can also encourage them to engage in fraud and corruption. Through the Oxford English 

Dictionary, ‘corrupt’ can be defined as: 
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“To act dishonestly to induce, to make venal, to pervert the text or sence (of law etc) by 

adjust it to end the evil. To destroy or pervert the integrity or fidelity of (a person) in his 

discharge of duty, to bribe” 

  
Salaries are one of the main reasons they are involved in crime and corruption but this is not the 

case because some high-ranking officials are involved in bribery to support their lavish lifestyle 

and even the Assistant Commissioners have been arrested. So basically, the salary is the impetus 

for them to commit bribes, but it would not stop those 100 per cent from getting involve in 

corruption. 

 
Even though Islam does not encourage Muslim to carry debt but Islam does not prohibit 

Muslim to get involve in debt. Any debts should be according to real basic needs to ease those in 

financial burden. As stated in Al-Quran in the following verse: 

 
 
 
 
 
 
 
 
 
 

 

And if someone is in hardship, then [let there be] postponement until [a time of] ease. But if you 

give [from your right as] charity, then it is better for you, if you only knew. (Al-Quran, Surah al-

Baqarah verse 280). 

 
The verse above shows the ways to deal with debtors fairly and justly. This manner 

should be used when debtors fail to pay off their debts after the date is due. Give extra time or 

longer duration for the debtors to give chances to settle up their debts, but there are also a second 

option better if the lender would consider sadaqah or charity. However, there is different 

argument or opinion by different studies. 

Following two options to deal with debtors above, Haron and Shanmugam argued to the 

second point for two reasons. First, it is consistent with Islamic teaching which supports debt 
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cancellation in order to discharge debtors from bad debt liability and bankruptcy through fair and 

transparent means. Second, it helps Islamic banks to better structure their banking policies, 

which in turn helps in promoting the true spirit of Islam in the offering of Islamic financing 

products and transactions. Debtors should be given a proper treatment according to the way of 

Islam (Haniffa and Hudaib, 2007). Moreover, Haniffa and Hudaib (2007) also argued that 

Islamic banks should demonstrate and communicate their debt policy honestly in the annual 

reports. 

 

1.3 Research Questions 
 
 
The following research questions arise as a framework to provide guidelines to achieve research 

objective. 

 
i. Is there any difference between selected demographic factors (such as gender, 

religion, age, education level, monthly income, and marital status) on the 

determinants of individual’s intention to use personal financing among policemen 

in Kedah? 

 
ii. Is there any relationship between the factors (attitudes, subjective norms, and 

religious obligation) on the determinants of individual’s intention to use personal 

financing among policemen in Kedah? 

 

iii. What are the factors that mostly influence the determinants of individual’s 

intention to use personal financing among policemen in Kedah? 
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1.4 Research Objectives 
 
 
The research objective has been developed accordingly in tandem with the prior problem 

statement. Research questions and objectives must be in parallel to get the results of this 

research. The objectives of this study are as follows: 

 
i. To examine the differences between selected demographic factors (such as 

gender, religion, age, education level, monthly income, and marital status) on the 

determinants of individual’s intention to use personal financing among policemen 

in Kedah. 

 
ii. To investigate the relationship between the factors (attitudes, subjective norms, 

and religious obligation) on the determinants of individual’s intention to use 

personal financing among policemen in Kedah. 

 
iii. To identify the factors that mostly influence the determinants of individual’s 

intention to use personal financing among policemen in Kedah. 

 

 

 
1.5 Scope of the Study 
 
 
The scope of the study aimed to determine the individual’s intention to use personal financing 

among policemen in Kedah. Moreover, it will look into demographic profiles (gender, marital 

status, educational level and monthly income level) that will influence towards the determinants 

of individual’s intention among policemen in Kedah to engage in personal financing. The 

determinants of individual’s intention among policemen in Kedah towards personal financing 

had been used as the dependent variable. 
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The factors used in this research as independent variables are attitude, social influence, and 

religious obligation. Prior to that, this study will highlight the relationship between the factors of 

individual’s intention among policemen in Kedah towards Islamic personal financing by 

examining their relationship. This study adapted the Theory of Reasoned Action (TRA) as the 

main predictors of the perception of the policemen staff in Kedah supported by the number of 

other theories. The new model was created to test the influence on the determinant of 

individual’s intention among policemen in Kedah towards personal financing. The data has been 

taken from questionnaires distributed among the policemen in Kedah. Besides sources like 

journals, articles and other materials relevant have also been used in this study. 

 

1.6 Significant of the Study 
 
 
The significant of the study is to examine the factors that influence the determinant of 

individual’s intention among policemen in Kedah towards personal financing. With the result 

and findings provided at the end of this research, there will be more references available to many 

parties in order to enhance the knowledge on this area. Furthermore, they also can use it for their 

future studies so it could be better to support their opinion. 

Moreover, institution and company can also use it as a medium to improve towards their 

products and services. Hence, the banking industry especially Islamic banks need to 

acknowledge the importance of this study in order to survive in competitive markets. 
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1.7 Organization of the Chapters 
 
 
This study is divided into five chapters. The first chapter elaborates and discusses the 

background of the research that includes with the overview in Islamic personal financing, 

problem statement, research questions, research objectives, the scope of the study, its 

significance and also the organization of the study. Basically this chapter presents the overall 

understanding and illustration on what this research is all about to the readers. 

 
The second chapter discusses the previous studies and literature reviews related in this 

study. In addition, the underpinning theory which regard to TRA is also discussed to support the 

judgment by the previous study.  

 
Next, chapter three where explains the details on how research method has been 

implemented by the researcher. This chapter goes further on the data collection and the 

methodology that has been used in this study. For instance, research design including the 

sampling techniques, the population and sample of the study. Last but not least, the data 

collection will be analysed using a special statistical analysis. 

 
The fourth chapter focuses on the findings in answering the research question in Chapter 

one. Moreover, it discusses about the research outcomes and the results of the study using the 

quantitative method. This study also used the independent sample T-test, ANOVA, Pearson 

correlation, and multiple linear regression analysis in providing the hypothesis testing by using 

the Statistical Package for Social Sciences. 

 
The last chapter summarizes and discusses further all this content of the study including 

the findings from data analysis. In the end, it also concludes with the several recommendations 

related with the study. 
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CHAPTER TWO: LITERATURE REVIEW 
 
 
2.0 Introduction 
 
 
This chapter consists of the previous studies related to attitude, social influence and religious 

obligation pertaining to the determinants of individual’s intention of use personal financing 

among policemen in Kedah. 

 
2.1 Review of Literature 
 
 
A literature review will review some of the existing and previous research: 

 
i) Theory of Reasoned Action (TRA) 

 
ii) Reviews on The Perceptions towards Islamic Personal Financing 

 
iii) Perceptions on Islamic Perspectives 

 
iv) Attitude 

 
v) Social Influence 

 

vi) Religious Obligation 
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2.2 Theory of Reasoned Action (TRA) 
 
 
According to Abduh and Idrisov (2014), the study of consumer behavior is no longer optional for 

banks to undertake, rather it is inevitable for all financial institutions that attempt to remain 

efficient.  

This theory had been used in various context of studying the consumers’ adoption 

behavior. These, among others, include the TRA, theory of planned behavior (TPB), 

decomposed theory of planned behavior and diffusion of innovation theory (Abduh et al., 2011; 

Aliyu, 2012; Mahmoud and Abduh, 2014). TRA is more appropriate in this study to better 

understanding the concept of behavioral intention to adopt Islamic banking among the policemen 

in Kedah.  

The reasons are, first, TRA only uses three constructs to explain behavior. Shugan (2002) 

said that TRA maintained that less parsimonious models do not only present weak answers, but 

they are also less responsive to testing. According to Prager (2002), TRA is the best-known 

social–psychological attitude–behaviour model which incorporates external factors (normative 

beliefs) on intention to adopt an overt behavior. Barnes (2014) said that it is from this 

background that the TRA has been extensively used to explain and predict a wide range of 

human behavioural intention among others.  

Moreover, TRA is also used as a framework to get better understanding of consumer 

behavior, attitude and intention of adoption towards electronic commerce. Taib et. al. (2008) 

have used a TRA model to explore the intentions of Malaysian Islamic bank customers for 

Musyarakah Mutanaqisah home financing. Amin et. al. (2009) used this theory to discover the 

intentions of undergraduate student in order to accept Islamic accounting in Malaysia. According 

to Taib et al. (2008), Lada et. al. (2009), Amin et. al (2009), Mathieson et. al. (2001) Ramayah 
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et. al. (2005), Amin (2011), Yu (2012), the TRA model is utilized broadly in past empirical 

researches due to its flexibility in any context of behavioral intention. 

 
This theory was developed by Ajzen and Fishbein (1980) and widely used and accepted 

to do testing behavior model that conceptualizes the determinants of deliberately intended 

behaviors Davis et. al. (1989). Through Ajzen and Fishbein (1980) have classified few terms into 

several categories. For instance, attitude is refers for affects categories while beliefs is refers to 

the category of cognition and the term of intention in other hands refers to the cognition 

category. There are several essential steps in TRA to predict the attitude of confidence or belief.  

Firstly, it is required to obtain or gain a conviction in the subject’s belief. Secondly, it is 

needed to measure on how the person evaluates their confidence of making decision or belief 

stand. Thirdly, the power or strength of belief is required to be measured by asking the person to 

indicate the possibility performing behaviour.  

The last one is to get the results of any outcome of the product is multiplied by the 

appropriate strength of confidence that aiming to predict the attitudes of the subject. The model 

of TRA can be referred as table 2.1 below.  

Table 2.1: Theory of Reasoned Action (Fishbein & Ajzen, 1975)  
 
 

 

Attitudes towards 
 

Act or behavior  
Behavioral Intention Behavior 

 

Subjective Norm 
 
 
 

Sources: Theory Reasoned Action (TRA) by Fishbein and Ajzen (1975) 

 

 

2.3 Reviews on Individual’s Intention to Use Personal Financing 

 

As to understand consumer behavior, the perspective Ajzen (1975) TRA has been used, which 

subjects behavioral intention to be determined by a joint function of attitude, the subjective norm 
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and the perceived behavior control (Ajzen, 1975). Where behavioral intention represents an 

individual readiness to act, attitude represents the positive/negative evaluations of the individual 

towards that act (Ajzen 1975). One of the extension of TRA which is theory of planned behavior 

(TPB) has also been used as instrumental in studying consumer perception from the perspective 

of purchase and sales, (Lo and Leow, 2014). 

There are a lot of previous studied test on intention to use personal financing. For 

example, Hanudin Amin et al. (2011) who examined the customer’s intention to use Islamic 

personal financing that focused on the case of two full-fledged Malaysian Islamic bank, namely 

Bank Islam Malaysia Berhad and Bank Muamalat Malaysia Berhad. From the study, it is show 

only three from five independent variables that found to be significant in giving effect to choose 

Islamic personal financing. The findings of the study showed that there is positive relationship 

between attitude and social influence on choosing Islamic personal financing. However, another 

two determinants: religious obligation and government support were found to have negative 

relationship in influencing the intention to use Islamic personal financing. 

 
In another study by Alam et al. (2012), they examined whether religiosity is an important 

factor in influencing the intention to undertake Islamic home financing in Klang Valley. From 

the study, more than 50% agreed there are differences between Islamic and conventional 

financing. Their result pointed out that the intention to undertake Islamic home financing is 

positively influenced by perceived behavior control, attitude and religiosity, which directly build 

awareness of the existence of Islamic financing product that focused on home financing and at 

the same time will attract Muslim to use Islamic product to fulfill their needs. 

 
Furthermore, Suci and Hardi (2019) who did literacy experiment of Islamic financing to 

non-Muslim small and micro businesses. Which is also observed the religion’s role in the 

relationship towards literacy and intention to use Islamic financing. In the study, after receiving 

counseling, there is a significant increase in literacy and intentions among non-Muslim 
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entrepreneurs. Moreover, this study also discovered that after giving counseling, religious is not 

influencing literacy and intention of using Islamic financing. Unlike with previous study that 

mostly conducted and focused among Muslim population as respondents, the researchers merged 

survey and experiment by contributing Islamic literacy counseling towards non-Muslim. 

 
Besides, Zinser (2019) studies on the determinants of the intended use of Islamic banking and 

services by United States (US) Muslims. The findings showed that attitudes have a positive 

significantly relationship toward Islamic financing services. In this study, attitude was the 

strongest independent variable. However, there was no support found for the effect of hypotheses 

toward positive subjective norms or perceived behavioral control. This study was rather special 

because it was conducted minor population of Muslim. 

 
In addition, there were in the environment with previous study in China about an 

empirical analysis of rural farmers’ financing intention of inclusive finance by Aisaiti, Liu, Xie 

and Yang (2019). The study found that perceived benefits of ordering risk positively can enhance 

the financing intention of rural farmers’ towards inclusive finance, meanwhile different 

perceived risks negatively influencing the financing intention. Furthermore, the modifying factor 

of this study brought by digital finance can strengthen the positive correlation between both 

financing intention of inclusive finance and perceived benefits of ordering finance. 

 
Last but not least, Nickerson and Menon Nandialath (2019) who investigated on the 

impact of religious salience on purchase intentions evident from the multicultural environment of 

United Arab Emirates. This study focused on the willingness of the Muslim consumer to 

purchase product that appeals in the name of Islamic. This study found the products that include 

Islamic appeal will lead a higher purchase intention of Muslim consumers. The researcher 

identified that product/brand awareness, the kind of products being promoted and nature of the 

artefact were also influencing consumer’s intentions to purchase. 
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2.4 Reviews of the Factors Influence Individual’s intention to Use Personal Financing 

 

2.4.1 Demographic Factors 

 

Demographic factors were used by the researchers to analyse the background of individuals or 

customers. A number previous studies were conducted and using demographic factors as it play a 

very important role in making decision and influence individual’s or customer’s selection. 

Having different ages, gender, knowledge, income level, occupation and marital status will lead 

to having a different attitudes in making decision followed by a different characteristics of 

individual customers. 

 
Demographic factors particularly are referred to the background of the respondent. Naser 

et al. (1999) in their investigation towards customer satisfaction and preferences in Jordan 

examined the relationship of the satisfaction’s level and other aspects that influencing the 

respondents such as age, gender, level of education, income and many others. The Kruskal-

Wallis was used in this study. The study found that clearly factors such as nationality and 

religion showed significant different in the level of customer satisfaction of Islamic banks. In 

spite of that, the finding found age of the respondent pointed to marginal significant different in 

settling and dealing problems through the phone. 

 
In a study by Slama and Tashcian (1985), they found that the customer’s involvement in 

purchasing activity were influenced by demographic factors like marital status, education and 

income. In other study by Marshall (1995), he also found that the socio demographic was a part 

of the characteristics of consumer’s behavior. Moreover, research by Kennington et al. (1996) on 

the reputation of bank was followed by the main choice in choosing banks. Essentially, by 

focusing on the component of demographic factors, the study found that the perceptions of the 

group’s respondents were different from the demographic characteristics. The example from this 

study showed the difference decisions made by single and married person according to their own 

perception in selecting financing to buy their home. 
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Based on past study by Hamid and Masood (2011), they found that there were six factors 

statistically significant for the different groups such as age, fast and efficient services, profit, 

price, terms and conditions, financial position and advertisement promotion. For example, the 

respondents age around 30 to 40 and above 50 were much more prefer to choose Islamic home 

financing based on the fast and efficient services of the bank. 

 
In addition, according to the research by Amin et al. (2011) who studied on determinants 

of customers’ intention to use Islamic personal financing that also using demographic data as 

part of their research instruments such as gender, marital status, age, employment, and religion. 

Presented the respondents for Bank Islam Malaysia Berhad (BIMB) and Bank Muamalat 

Malaysia Berhad (BMMB) comprised mostly males (65%) and females (35%). The majority of 

the respondents were in the range between 20 between 30 years old. 

 
In a previous study also from Amin (2008) who examined of the factors affecting the 

intentions of customers in Malaysia to use mobile phone credit cards using four components of 

demographic factors such as gender, age, religion and marital status found that most of the 

respondents were Muslim (88.9%) and the others are Buddhist (0.9%), Hindu (0.9%) and 

Christian (9.3%). Another example was for marital status between single and married. The 

respondents who were single (72.2%) have higher percentage compared to married respondents 

with only 27.8%. 
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2.4.2 Attitude 

 

Attitude is one of the factors that influence individual’s choice of action, react to issues and 

many more. According to Ajzen and Fishbein (1980), attitude can be referred to negative and 

positive feelings of a person. Attitude generally referred as a positive, negative or mixed in 

making judgment of the amount, number or value of an object. It is the way to express favorable 

or unfavorable impression of a person, place, thing or event. Basically it is fundamental to 

determine the perception and actions on all aspects of social environment. 

 
Amin et al. (2011) in their studies investigated the determinants of customer’s intention 

to use Islamic personal financing. The study revealed that attitude and social influences have 

effect towards the intention of the customer to apply Islamic personal financing. In addition, 

according to Jamshidi and Hussin (2016) in their study to determine factors that influence the 

adoption of Islamic credit card discovered that attitude has significant effect towards intention to 

use Islamic credit cards. 

 
In Rahim and Amin (2011), their research investigated the factors influencing the 

Malaysian bank customers to accept Islamic insurance revealed that all independent variables of 

the study consisted of attitude, subjective norm and the amount of information were influential 

predictors towards acceptance of Islamic insurance. Through multiple regression analysis, 

attitude was discovered to have a significant effect towards the acceptance of Islamic insurance 

at one percent significant level. 

 
Moreover, Amin et al. (2011) in their study employed TRA model and the finding 

showed attitude and norm were important in influencing the perception of bank customers to 

accept qarhul hassan financing. In addition, pricing was also one of the important factor that 

influence the bank’s customer to accept qardhul hassan financing. 
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In addition, Bananuka, Kaawaase, Kasera and Nalukenge (2019) in their study tested the 

contribution of attitude, subjective norm and religiosity toward the intention to adopt Islamic 

banking. The researchers found that attitude and religiosity were positively significant 

determinant of the intention towards adoption of Islamic banking. The attitude towards Islamic 

banking including the feelings and knowledge of Islamic banking products that influence the 

decision making. Meanwhile, it also implies positive changes of attitude that will lead to positive 

changes of the intention to adopt Islamic banking. 

 
Furthermore, according to Gait and Worthington (2015), based on their research of 

attitudes of Libyan retail consumers toward Islamic methods of finance, their results of the study 

discovered that most of the respondents lack of knowledge and unaware toward Islamic products 

such as Musharakah and Qard Hassan. Moreover, based on discriminant analysis in the 

research, they also found the most important positive attitudes influenced by religion and 

community service in determining the potential use of finance Islamic methods in Libya. 

 
Another research by Ali, Hassan, Juhdi and Razali (2019) which was different from the 

previous study investigated the attitude of employees toward Islamic banking. There were a lot 

of research on perception and attitude focusing on consumer of the bank, but in this study, it is 

specifically toward the employees’ attitude. As to examine the factor that influencing the attitude 

of the employees, there were three elements was extracted: awareness, usefulness and Shariah 

compliance. 

 
Souiden and Jabeur (2015) in their study towards the impact of Islamic belief on the 

attitudes of consumers’ and the intentions to purchase life insurance that the attitude to purchase 

insurance or takaful was influenced by the Islamic belief of individual. For example, if the belief 

of individuals increases, the preference of their attitude towards insurance will decrease and 

otherwise. 
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2.4.3 Subjective Norm 

 

Subjective norms can be defined as the perception of individual towards social pressure as to 

perform or not the target behavior (Ajzen, 1991; Francis et al., 2004). Moreover, subjective norm 

also can also be understood as the perception of individual toward the thoughts or views from 

other person on the certain behavior. All the perceptions involves in influence and pressure of an 

individual to perform certain behavior. For example, intention to use Islamic personal financing 

carries the subjective norm of individual to rely on their perception to significant thought and 

views of people to the behavior that they performed. For example their environment is 

surrounded by family members, friends, colleagues and many others (Brouwer et al., 2009; 

Vermuelen et al., 2011). 

 
Basically, individuals are more interested to act and perform the suggested behavior 

recommended by closer people such as their family, friends and many others. For instance, an 

individual that planning to get new personal financing and may choose conventional loans or 

Islamic financing and may get suggestions from their family. Probably, if he or she is a Muslim 

the family will suggest Islamic financing as the best choice because as Muslim, we are obligated 

to avoid the practice of interest in our life. Therefore, subjective norm may have an impact on 

individual behavior. 

 
Besides that, Ali, Raza and Puah (2017) in a study on the factors affecting intention to 

choose credit card in Pakistan by applying the theory of reasoned action (TRA) in their research 

found that subjective norm and attitude positively and significantly effecting the intention to 

choose credit card. In addition, subjective norm was found to be the most influential factor in 

determination towards Islamic credit card usage in Pakistan. 
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Moreover, in a study by Abdul Razak and Abduh (2012), they also used TRA that aimed to 

examine the customers’ attitude towards diminishing partnership in home financing from Islamic 

banks among officers, managers, and academician live in Kuala Lumpur. The finding from 

structural equation modelling in the study showed that the intention of the customer towards 

diminishing partnership was more affected by their subjective norm in contrast to attitude. 

 
Apart of that in Amin, Abdul Rahman, Abdul Razak and Rizal (2017) research who 

examined the factors that affecting the Islamic home financing preference, consumer attitude act 

as mediating variable for service quality, product choice and Islamic debt policy.  

 
In addition, Amin, Abdul-Rahman and Abdul-Razak (2013) in their research who 

investigated the effects of subjective norm and also other variables toward Islamic home 

financing by using partial least square (PLS) as extension to examine attitude that act as potential 

mediator toward the relationship between subjective norm and the adoption of Islamic home 

financing. Discovered that subjective norm has a strong relationship on the adoption of Islamic 

home financing. 

 
Moreover, in the study conducted by Bananuka et. al (2019) who aimed to examine the 

contribution of subjective norm and other variables toward the intention to adopt Islamic banking 

in Uganda, the study found that subjective norm was significant in influencing the intention to 

accept Islamic banking by removing attitude in the analysis. As a whole, 44% of the variance 

was explained through attitude with other variables toward the intention to accept Islamic 

banking in emerging economy such as Uganda. 
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2.4.4 Religious Obligation 

 

Religious obligation can be defined as the role of obligation that influences the choice and action 

of individual in a particular condition (Amin et al., 2011). Moreover, Johson et al. (2001) 

describe religious as commitment of religion as individual commits towards his religion. This 

study focused on how religion obligation can be as part of perspective and thought before any 

decision in daily life. Basically, there are a few Islamic principles to follow and apply in daily 

routine as a Muslim. For example, avoiding usury and gambling involve in investment as 

permitted and instructed by Islamic law in wealth distribution such as zakat, wasiat, sadaqah and 

many more. 

 
Furthermore, in the study of Zainudin, Mahdzan, Che Hashim and Sulaiman (2019) that 

aims to investigate the relationship between Islamic religiosity and Islamic financial asset 

holdings (IFAH) among Muslim in Kuala Lumpur, Malaysia has discovered religiosity 

influences the IFAH. By educating Islamic principle, values and Islamic finance concepts to 

individual, it is a big encouragement towards promoting Islamic banking industry. 

 
In Bukhari et al. (2019), the study aims to examine the case of religious that influences 

the purchase behavior of customer in Pakistan. The study found that as a whole, the degree of 

religiosity will influence the choice of the customer. The person with high level of religiosity 

will prefer to choose based on Islamic principle such as in consumption of food, product 

ingredients, the way of spending, and also surveying halal logo when buying things. However, 

the study also found that, religiosity did not influence the consumption of food because this is 

more to individual’s matters of living. 

 
Besides, the purpose of a study by Abdur Rehman, Samad and Kashif (2018) is to know 

how the consumption of religious symbols will gain consumers identity in a Muslim. The result 

of the study discovered that Islamic typology symbols and services looked as Muslim reminder. 

For example, Muslim looked for mosque as a reminder to perform prayer, hijab as to promote 



25 
 

Islamic education in covering aurah, Kaabah as part of performing hajj and umrah. In the 

nutshell, the emotional and spiritual is also involved in connection with the consumption of 

Islamic acts and services. 

 
In other study by Nora (2019) who conducted in Shariah Banks in Jakarta aims to 

determine the influence of religious commitment and other variables toward customer intimacy, 

the impact toward rational commitment and the intention to purchase again, the finding of the 

study showed that the degree of customer’s religious commitment will influence customer 

intimacy. Shariah banks in Indonesia have confirmed that a strong religious commitment will 

strengthen customer intimacy. 

 
In addition, based on research by Zinser (2019) which purposely identifying the intention 

to use Islamic banking and financial services in the USA, the findings revealed that there was 

path between intention and religious that has positive significant with a trend. In addition, 

Muslim with higher knowledge or identification of Islamic religiosity will be a significant 

predictor towards the intention to use financing and banking services on Islamic based. 

 
Furthermore, Maryam, Mehmood and Khaliq (2019) in their research in Pakistan 

investigated the features that give impact towards the adoption of Islamic banking. Religious 

obligation is one of the variables with highly positive significant that influencing the adoption of 

Islamic banking. In this study, they also discovered that the preference towards Islamic banking 

is not merely because of knowledge or the terms and concepts of Islamic banking, but rather 

influenced by religious factor. 
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2.5 Theoretical Framework 

 

Theoretical framework really helps in doing research. According to Grantt and Osanloo (2014), 

researcher can define their study, philosophy, epistemology, methodology, and analytical 

through the theoretical framework by providing the structure. Theoretical framework can also act 

as a guide to assist researchers to get into situating and contextualizing the theories into their 

research (Ravitch and Carl, 2016). 

 
A theoretical framework guides the study to select the style of the research and also to set 

up the analysis of the knowledge. This research focuses on the dependent variable which is the 

individual’s intentions to use Islamic personal financing. Moreover, it also concentrates on the 

independent variables which consist of attitude, subjective norms, and religious obligation.

 
Independent Variable  

 
Dependent Variables  

 
 
 
 

Attitude 
 
 
 
 

 

Subjective Norms 

 
 
 
 
Individual's intentions to 

Use Islamic Personal 
Financing 

 
 
 

 

Religious Obligation 
 
 
 
 
 
Table 2.2: Theoretical framework 
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Based on table 2.2 in the theoretical framework, there are three independent variables consist in 

this study, which are attitude, subjective norms, and religious obligation. These independent are 

expected to influence the dependent variables; individual’s intention to use Islamic personal 

financing. There are situation where y (individual’s intention to use Islamic personal financing) 

is predicted by three variables (attitude, subjective norms, and religious obligation) and 

explained in this following giving equation: 

 

y = a + b1X1 + b2X2 + b3X3 

 

 

2.6 Research Hypothesis 
 
 
The research hypothesis is one of a tool used in quantitative studies. It is used to predict the 

relationship between two or more variables with the dependent variable. It also acts as translation 

to the research question of expected outcomes. Referring to Sekaran (2003), the definition of 

research hypothesis can be determined as a set of logical which predict between two or more 

variables and expresses it in statement form. 

 
It also can be divided into two sections; null and alternative hypothesis. H1 as null 

hypothesis bases the observation sample and the chance from the result. Meanwhile, Ha1, as 

alternative hypothesis based on observation toward non-random cause. Therefore, there are few 

hypotheses developed for this study which related to the objectives of this study. 

 
2.6.1 Hypothesis on Demographic Factors and Individual’s Intention 
 
 
Firstly, the objective of this study is to investigate the variations between chosen demographic 

factors on the individual’s intention to use Islamic personal financing among policemen in 

Kedah. Hence, these are the following hypotheses proposed to answer the objective of this 

research as below: 
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2.6.1.1 Gender 
 
 

 H01: There is no significant difference between male and female on the individual’s 
 
 

         intention to use Islamic personal financing among policemen in Kedah. 
 
 

 Ha1: There is a significant difference between male and female on the individual’s 

intention to use Islamic personal financing among policemen in Kedah. 

 
2.6.1.2 Age 

 

 H01: There is no significant difference between age and the individual’s intention to 

use Islamic personal financing among policemen in Kedah. 

 
 Ha1: There is a significant difference between age and the individual’s intention to use 

 
 

         Islamic personal financing among policemen in Kedah. 
 
 

2.6.1.3 Marital Status 

 H01: There is no significant difference between marital status on the individual’s  

 Intention to use Islamic personal financing among policemen in Kedah. 

 Ha1: There is a significant difference between marital status on the individual’s  

            intention to use Islamic personal financing among policemen in Kedah. 

2.6.1.4 Religion 

 H01: There is no significant difference between religious believer (Muslim and non-

muslim on the individual’s intention to use Islamic personal financing among 

policemen in Kedah. 

 
 Ha1: There is a significant difference between religious believer (Muslim and non-

muslim) on the individual’s intention to use Islamic personal financing among 

policemen in Kedah. 



29 
 

2.6.1.6 Educational Level 

 H01: There is no significant difference between educational level (Secondary School, 

Diploma and Bachelor Degree) on the individual’s intention to use Islamic personal 

financing among policemen in Kedah. 

 Ha1: There is a significant difference between educational level (Secondary School, 

Diploma and Bachelor Degree) on the individual’s intention to use 

Islamic personal financing among policemen in Kedah. 

 

2.6.1.7 Monthly Income 

 H01:   There is no significant difference between monthly income (from RM2000 and 

above) on the individual’s intention to use Islamic personal financing among 

policemen in Kedah. 

 Ha1: There is a significant difference between monthly income (from RM2,000 and 

above) on the individual’s intention to use Islamic personal financing among 

policemen in Kedah. 

 

 
2.6.2 Hypothesis on the Relationship between Independent Variable and Dependent 

Variable 
 
 
Secondly, the objective of the study is to examine the relationship between the independent 

variables that consist of attitude, subjective norms, and religious obligation toward the dependent 

variable, which is individual’s intention to use Islamic personal financing among policemen in 

Kedah. Hence, there are several hypotheses proposed as to answer the second and third objective 

as below: 
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2.6.2.1 Hypothesis between attitudes and Individual’s Intention 

 H01: There is no significant relationship of attitude on the individual’s intention to 

use Islamic personal financing among policemen in Kedah. 

 Ha1: There is a relationship of attitude on individual’s intention to use Islamic 

personal financing among policemen in Kedah. 

 

2.6.2.2 Hypothesis between subjective norms and Individual’s Intention 

 H01: There is no relationship of subjective norms on individual’s intention to use 

Islamic personal financing among policemen in Kedah. 

 Ha1: There is a relationship of subjective norms on individual’s intention to use 

Islamic personal financing among policemen in Kedah. 

 

2.6.2.3 Hypothesis between religion obligation and Individual’s Intention 

 H01: There is no relationship of religion obligation on individual’s intention to use 

Islamic personal financing among policemen in Kedah. 

 Ha1:   There is a relationship of religion obligation on individual’s intention to use 

Islamic personal financing among policemen in Kedah. 

 

 
2.6.3 Hypothesis on Influence between Independent Variable and Dependent Variable 

Thirdly, the objective of the study is to examine the factors between the independent variables 

that consist of attitude, subjective norms, and religious obligation toward the dependent variable 

which is individual’s intention to use Islamic personal financing among policemen in Kedah. 

Hence, there are hypotheses that proposed to answer the third objective as below: 
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2.6.3.1 Hypothesis of attitudes on Individual’s Intention 

 H01: There is no significant influence of attitudes and individual’s intention to use 

Islamic personal financing among policemen in Kedah. 

 Ha1: There is a significant influence of attitudes and individual’s intention to use Islamic 

personal financing among policemen in Kedah.  

 

2.6.3.2 Hypothesis of subjective norms on Individual’s Intention 

 H01: There is no significant influence of subjective norms and individual’s intention to    

        use Islamic personal financing among policemen in Kedah. 

 Ha1: There is a significant influence of subjective norms and individual’s intention to use  

        Islamic personal financing among policemen in Kedah. 

 

2.6.3.3 Hypothesis of religious obligation on Individual’s Intention 

 H01: There is no significant influence of subjective norms and individual’s intention to 

use Islamic personal financing among policemen in Kedah. 

 H1a1: There is a significant influence of subjective norms and individual’s intention to 

use Islamic personal financing among policemen in Kedah. 
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CHAPTER THREE: RESEARCH METHODOLOGY 
 
 
3.1 Introduction 
 
 
Chapter three is discusses the research methodology used in this study. Besides, research design 

and the method used to collect the data are also included in this chapter. According to this 

research that using quantitative method, Statistical Package for the Social Sciences (SPSS) is 

employed to analyze the data. This study also discusses the measurement and validity of the 

independent and dependent used in this study. 

 
Then, the pre-test phase will discuss the content validity to get reviews from expert and 

pilot test which consist of factor analysis and reliability tests. Factor analysis is like a trial test 

conducted on the small number of participants before doing research to the real amount of target 

respondents to assess the respondents’ understanding of the questionnaire. While in reliability 

test Cronbach’s Alpha will be used in measuring the consistency of the results. 

 
Moreover, correlation and regression analysis are also included in this chapter. Basically, 

correlation analysis is to examine the strength of the relationship between a dependent variable 

and independent variables. Another one is regression analysis to investigate the influence of 

independent towards dependent variable. 

 
3.2 Research Design 
 
 
The definition of research design according to Zikmund (1988) in his book is the main idea in 

determining the procedure for collecting the determinants of intention to use Islamic personal 

financing among policemen in Kedah and use the information to analyze. The research design is 

also a research structure involving the whole elements in research altogether. It is also about the 

arrangement of the research that involves the data collection and data analysis in good order that 

the researcher wants it to be. 
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The research design of this study known as quantitative method by distribution of questionnaires 

as part of gathering data. Moreover, this study also refers to the previous study to get more 

understanding and knowledge of the variables. This study also aims to examine the relationship 

and influence of the variables. 

 
3.3 Data Source 
 
 
The source of data for this study is primary and secondary sources. Primary data is information 

collected directly by the researcher. Primary data also based on real-time simultaneously 

obtained when the researcher uses to collect the data. The example of primary data tools are 

surveys, observations, experiments, questionnaires, interviews, and others. 

 
Meanwhile, secondary data is data gathered from previous researchers. Secondary data is 

also past data. The example of secondary data are publications from government, books, internal 

records, articles, websites and many more. 

 

3.4 Sampling Design 
 
 
According to Sekaran & Bougie (2013), there are two major types of sampling design which are 

probability and non-probability sampling. Probability sampling has some acknowledged, non-

zero probability or likelihood of being hand-picked as a sample of the subjects. Meanwhile, for 

nonprobability sampling, the elements in the design are not acknowledged or do not have any 

probabilities in a population that had been chosen to be a sample of the subjects. 

 
In probability sampling, there are some other strategies used by the researcher to get the 

desired data. If the research focused on generalizability, the researcher can choose between 

he/she wants to use simple random sampling, systematic sampling or cluster sampling. 

Moreover, if the research focused on different parameter subgroups in the chosen population, the 
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researcher can choose whether proportionate stratified random sampling and disproportionate 

stratified random sampling. 

 
Apart from that, the researcher can choose area of sampling if he/she is willing to collect 

data to do their research in a particular place. Another one is for the researcher that wants to 

gather data from a part of a larger group as a sample. In non-probability sampling, it has only 

two type’s ways to collect data, which are convenience sampling and purposive sampling. 

 
Convenience sampling is the most suitable to be used in investigating when the time 

becomes tight and to save research cost as well. Purposive sampling is used when the researcher 

focused on certain available groups. It is divided into two: judgment sampling which the subject 

of the study is selected based on their expertise, meanwhile for quota sampling the subject is 

from targeted groups followed to predetermine number by the researcher. 

 
 
 
3.4.1 Population of the study 
 
 
The population can be defined as the entire group of people, events, or things of interest aimed 

by the researcher in their research (Sekaran and Bougie, 2013). Moreover, it can also be 

understood as a set of groups of elements that involved and also the main focused of the study. 

Through the population, we can get a lot of information and understanding of the study. 

However, according to the size of the population, it is quite hard for a researcher to do research 

in every people in a group as it will consume a long time and also bear an extra cost. 

 
Based on this study, the target population is the policemen in Kedah and the sample of 

this study is policemen which in charge of Ibu Pejabat Daerah (IPD) in Kedah. The total number 

of the policemen in Kedah according to the head of the Management Department from 

headquarters of Kedah contingent police is obtained through phone calls and interviews. 
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The policemen had been chosen as respondents in this study according to several reasons. 

The first reason is because according to the study, public servants are among the most people 

who applied personal financing and have a problem in settling debts. In order to solve the 

problem, located in the 2nd level Auditorium of Kedah Contingent Headquarters, Kedah 

Contingent Offices Management Department Training Branch in collaboration with the Credit 

Management Counseling and Management Agency (AKPK), has conducted a Training In-

Service (LDP) which focused on financial management. 

 
Table 3.1: Profile of Indebted Civil Servants.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Source: Accountant General’s Department of Malaysia and Bank Negara Malaysia. 
 
 
The LDP presented by Mr. Tan Chee Hong, Head of Branch Alor Setar explained and provided a 

solution for civil servants about financial management problems. The LDP was attended by 
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about 150 officers and members included civil servants from all over the Contingent Kedah 

PDRM. Personal financing is one of the major contributors toward debt accumulation by civil 

servants which contribute 2.3 percentage point (ppt) toward government servant debt growth, 

about four times higher from its contribution to the growth in overall household debt (0.6 ppt). 

 

Figure 3.2: The contribution of personal financing to civil servants’ debt growth was about four 

times that of national level 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 3.3: Civil servants’ share of personal financing to total debt has been on an increasing 

trend since 2012, across all income groups 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Source: Accountant General’s Department of Malaysia and Bank Negara Malaysia. 
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We can see that personal financing has a larger share to civil servants’ total debt (34%) 

compared to other reasons such as motor vehicles, securities, credit cards and non-residential 

properties (starting from 1% to 11%). Since 2012, personal financing share to total debt of civil 

servants is increasing different with the one observed from a national level that depicted a 

decreasing. Referring to anecdotal evidence, people commonly used personal financing to 

sustain the living standard and choices of the lifestyle of borrowers. Some of them used in 

personal financing for small businesses. 

 
3.4.2 Sampling Size 
 
 
Sekaran (2003) defines that sample size is about indicators in the number of elements that should 

be included in this study. In addition, there are several steps to measure the sample size. First, 

sample size larger than 30 and less than 500 are well-suited for most studies. Second, a minimum 

sample of 30 is required if the sample is divided into subsamples such as (male and female) and 

others. However, in the case of multivariate research, the sample size required must be 10 times 

or more than the number of variables in the study. Finally, a sample size of between 10 and 20 is 

required for simple experimental studies that include a matching pair. 
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Table 3.4: Sample size determination  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Sources: Krejcie and Morgan (1970) 
 
 
The total population of this study is the policemen in Kedah with total number of 5,681. By 

referring to the table above, because 5,681 is closer to 6,000, the sample size of this study 

considered as 361. In order to achieve the same data with the sample size amount, 374 sets of 

questionnaires have personally been distributed to 11 IPD around Kedah, witness 34 of set 

questionnaires distributed equally for each IPD around Kedah. 
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3.4.3 Sampling Technique 
 
 
According to Sekaran and Bougie (2013), sampling technique the process of choosing the right 

number of right elements of the population to make it possible to understand the properties and 

characteristics. As to start sampling, the researcher should know the target population. The target 

population must consist of terms of an element, geographical boundaries and time. 

 
For example, this study interested to focus on policemen which is one type of civil 

servant. Civil servants in Malaysia is a major contributor to indebted person who highly use 

personal financing. So, the target population in this study is policemen in Kedah. Initially, this 

study wanted to choose simple random sampling which also known as unrestricted probability 

sampling because this sampling design is the best way to get generalizability towards the finding 

as it covers the whole population of the study. 

 
However, according to the shortage of resources due to the privacy of the respondents 

among policemen, this study chooses to use convenience, which is part of non-probability 

sampling. This study does not really desirable to use simple random sampling because of 

limitations and difficulties as it is quite expensive and also has to use a longer time to collect the 

data. 

Hence, convenience sampling helps to get the information quickly and efficiently. In this 

study, the researcher will distribute questionnaires randomly among the policemen group to 

know how policemen react to Islamic personal financing and attempting to gauge the reactions of 

the respondents. 

 
 
 
 

 



40 
 

3.5 Operational Definition 
 
 
As referred to a book by Sekaran and Bougie (2013), operational definition or operationalization 

can be defined as by looking to the behavioral dimensions, aspects, or the characteristics shown 

by the concept. A series of time involved to complete the concept of operationalizing. The first 

one is the definition of the constructor variables to be investigated or to be measured based on 

the understanding of the researcher and also the aim of the researcher towards the study. 

 
Next, the instrument used in the study to measure the concept of variables. The example 

of instrument in this study is surveys, questionnaires, and test which considered as a device to 

collect the data and information for the study. In addition, there is some response needed in this 

study such as Likert scale (to classify customer), dichotomous scale (to answer yes or no) and 

category scale (multiple choice of the answer, but can only choose one answer only). The final 

one is the validity and reliability of the measurement that had been chosen to be evaluated. 

 
3.5.1 Individual’s Intention to Use 

 
 

Basically intention can be defined as the idea or plan to action or to carry out reaction. In 

other word, intention is what you mean to do something. Intention also can be understood 

with a thing which intended or aim to pull off it or not. The word intention in this 

research can be described as to know if the policemen intended toward Islamic personal 

financing. This study also wants to know whether intention is influenced by attitude and 

subjective norms through theory of reasoned action. 

 
Based on Shariah principles, the business contracts involve in Islamic personal 

financing are qardhul hassan and bay al-inah. Qarhul hassan is a beneficial financing in 

which the debts are free of any kind of predetermined condition or promise to repay more 

than the original amount stated in the contractual terms, but a special token is given by 

the debtor to the lender during the settlement of the debt not because of any agreement 
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written or any other provision or term. Another contract named bay al-inah refers to the 

transaction of buy and sell in mark-up price using deferred payment. This transaction 

involves intention to sell the asset with lower price to settle the debt. For example, in 

buying car, the bank will buy the car directly from the supplier with lump-sum amount. 

Then, the customer will pay the car price through a series of deferred payment to the 

bank at a mark-up price. 

 
3.5.2 Attitude 

 
 

Attitude can be referred to as emotions, beliefs, and behavior to certain objects, persons, 

thing or events. Attitude can be defined as a tendency to behave to certain of aim, plan, 

thing or condition whether in positive or negative ways. It also can influence a person to 

choose, behave, responds and many more. There are four major components of attitude: 

affective that focuses on emotions or feelings and cognitive which the belief of thought 

held under the control of the person concerned. In this study, attitudes are the belief of 

policemen in order to use Islamic personal financing to assist them to get what they 

dream of. Supported by Ajzen and Fishbein (1975), they said which said that attitude 

refers to judging and calculating the values or qualities through positive or negative 

emotions of a person in carrying out certain reactions. 

 
3.5.3 Subjective Norms 

 
 

Subjective norms refer to a set of orders conducted by the surrounding society. In other 

words, it refers to the norms of a person according to the pressure from its social. It is 

also a behavior that influenced by their surroundings such as family, friends, 

communities, and others. It can also be changed intentionally or unintentionally. In 

addition, in the (TRA) by Fishbein and Ajzen (1975), consists subjective norms and 

attitudes gives effect to persons that engage in a given behavior which also influences the 
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behavior. Furthermore, there are two elements of subjective norms: conformity and 

obedience.  

Conformity is a situation when the person reacts by following others. For 

example, when a person wants to apply personal financing, he or she might be asking for 

an opinion from his or her family or friends. If he or she is a Muslim, his or her family 

probably will suggest he or she use Islamic personal financing than using a conventional 

loan that consists riba, gharar, and maysir. 

Meanwhile, obedience is referring to an action of a person as he or she has no 

other choice. For example, authority figure such as military officers and commercial 

managers need to follow the order that had been given to them. Subjective norms also 

measure the normative beliefs without incorporating motivational elements into 

compliance. 

 
3.5.4 Religious obligation 

 
 

As a Muslim, religious obligation will affect to every decision made in our daily life such 

as in choosing financing whether we want to choose according to Islamic background or 

conventional loan that consists prohibited elements and against the Shariah rules. Islamic 

personal financing can be part of dharuriyyah when the person is really in need as Islam 

does not prohibit debt when in come to certain hardship situation.  

Moreover, in normative context like obligation of etiquette, social obligations and 

politics religious obligations are part of requirement that needs to fully develop. 

According to Sulaiman (2003), Muslim community is influenced by Islam rules and 

regulations referring to Al-Quran and Sunnah in making decision and action in their life. 
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3.6 Measurement of Validity on the Variables 
 
 
Measurement can be understood as collecting information in the form of numbers. Through the 

numbers, it will be easier to make statistical analysis towards the results from the data and can be 

used to examine the hypothesis developed. The aim of this study is to measure the individual’s 

intention to use Islamic personal financing among policemen in Kedah by a set of factors 

attitude, subjective norm and religious obligation.  

This study also aims to measure the independent variables of this study were attitude, 

subjective norm, and religious obligation. The measurement used in this study is based on the 

previous acceptable verified instruments. Moreover, all variables will be measured by using the 

survey method which through the distribution of questionnaires to the respondents in this study. 

This study is constructed all the variables that are individual’s intention to use, attitude, 

subjective norms and religious obligation which consist of 5 items and previously adopted by 

Amin et al. (2011). A survey was conducted using a five-point Likert scale ranging from "1" 

strongly disagree to "5" represent strongly agree. 

This table summarizes all the constructs which consist of several types of measurements 

for each of the variables. Furthermore, there is a list of authors who have adopted the variables in 

this study included. 
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Table 3.5: Constructs Measurements 
 
 

     

QUESTIONNAIRE 

    

         

 

MEASUREMENT 

         

SOURCES 

 

           

    

NUMBER OF 

  

TOTAL OF 

   

   

     

   

      

     QUESTION   ITEMS     

             

           

 Dependent Variable           

           

Intention to use Islamic   

21 to 25 

 

5 items 

 

Amin et al., (2011) 

personal financing 

    

          

           

           

 Independent Variable           

        

Attitude   6 to 10  5 items  Amin et al., (2011) 

        

Subjective Norms   11 to 15  5 items  Amin et al., (2011) 

        

Religious Obligation   16 to 20  5 items  Amin et al., (2011) 

             
 
 

3.7 Steps on Pre-test the Instrument 

One of the step needed in this section is validity. Validity is a test to know whether the 

instrument developed to measures the concept that was intended align with the objective. In 

other word, this study wonders if it measure the correct concept. There are two terms in validity: 

internal validity and external validity. Internal validity is focusing on cause and effect 

relationship. 

 
Meanwhile, external validity is focusing on generalizability towards external 

environment. In addition, there are three group of validity tests, which are content validity, 

criterion-related validity and construct validity. According to Julie Pallant (2016), the use of the 
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empirical evidence collection is a part of scale validation requirement. In order to validate the 

questionnaire, the researcher is using content validity. 

 
3.7.1 Content Validity 
 
Content validity is the most used in this study. According to Sekaran and Bougie (2013), the 

validity of the content ensures that the step includes an adequate set of items and represents a tap 

on the concept. The more scale items that represent the domain or universe of the concept being 

measured, the greater the validity of the content. 

 
In this study, the questionnaires and measurement used by the researcher to get the 

information from respondents have been validated by the persons with expertise in academic. 

The scale of measurement used in this study was supervised and validated by Dr. Mohd Adib 

Bin Abd Muin. He suggested to read more to justify clearly and deeply understand the function 

of measurement of the scale in this study. For the questionnaires, they were validated by Prof. 

Dr. Abu Bakar Bin Hamed. 

Since the researcher refers to a fully published journal from Amin et. al (2011), there is 

no problem to use constructed questionnaires according to the limitation of time and cost given 

to finish this study. Moreover, both expertise suggest the researcher to use Statistical Package for 

Social Sciences as part of analyzing data during the pilot test that involves factor analysis and 

reliability test. 

 
3.7.2 Pilot Study 

 
 
In this section, the term pilot testing is commonly used in two different ways, especially in social 

science research. In other words, it can be defined as a feasibility study that generally involves a 

small version of sample, trials or preparations made in one major study. Therefore, this pilot 

study may also be conducted as a pre-test or so-called trial based on specific research 

instruments (Teijlingen, 2001). 



46 
 

 
The researchers conducted data throughout the first pilot study based on the questionnaire 

developed for this study. The main objective of this study was to test the trial questionnaire 

before it could be used by the researcher to distribute mainly to the respondents. Thus, from the 

pilot study, the researcher can examine whether the instrument used is related to the study and 

understandable before it can be distributed to the respondents. 

 
The purpose of the pilot study was to determine whether respondents understand the 

items using the words and sentences in the questionnaire provided. By conducting a pilot study, 

it is possible to investigate the reliability of the survey and its acceptability. Therefore, potential 

problems can be identified and resolved before starting the actual study. 

 
The pilot study involved 30 respondents from three IPD policemen in Kedah, namely 

Kubang Pasu IPD, Kota Setar IPD, and Pendang IPD. 30 respondents received questionnaires 

from their supervisor and head of the Management Division. The pilot test was conducted a week 

before the questionnaire was distributed. The test took 5 to 10 minutes for the respondents to 

answer all the questions provided to find out and confirm whether the respondent truly 

understand all types of questions. The results showed that all respondents were able to answer 

within the given time frame and that the answer is considered acceptable because they have no 

problem answering all the questions. Finally, 30 sets of questionnaires were used by the 

researchers to analyze data collected in Statistical Package for Social Sciences 25 using 

Exploratory Factor Analysis (EFA). 

 

3.7.2.1 Exploratory Factor Analysis (EFA) 

This factor analysis is commonly used in psychology and education (Brett Williams, 2010). This 

analysis is considered as a method used in relation to aspects of choice for interpreting self-

questionnaires (Williams, 2010). In general, the sample of ordinary size populations plays an 
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important role in factor analysis. This is because there are many opinions on sample size in past 

works. 

Factor analysis will be analyzed after conducting a pilot study. This means that the data 

collected from the study needs to be analyzed to meet the validity of the instrument construction. 

To analyze, this study run the data in a Statistical Package for Social Sciences. Therefore, the 

developed questionnaire needs to be measured by factor analysis to verify the validity of the 

instrument. 

Hair et al. (1998) stated that factor analysis was performed when the selected base 

mapping point was chosen to accommodate a significant factor of 0.30. This means that any 

factor less than 0.30 should be removed. Factor analysis was used to measure the validity of the 

questionnaire until the significance level of this study reaches 95%. In addition, Hair et al. (1998) 

showed that there were several conditions before performing factor analysis. 

If the question has changed from a published work or a previous researcher, it is not 

necessary to analyze the factors as the variables have been constructed. On the other hand, if the 

question of variables is self-made, then factor analysis is needed to ensure the validity of the 

question. In this study, the Kaiser-Meyer-Olkin (KMO) and Bartlett tests were used to perform 

factor analysis to measure the degree and presence of correlations between variables. 

In addition, Hair et al., (1998) indicated that for KMO or measure of sampling adequacy (MSA), 

it must be followed by some guidelines such as MSA values greater than 0.80 (meritorious), 0.70 

above than (measured) , 0.60 above is (usually), 0.50 above is (miserable) and below 0.50 is 

considered unacceptable (excluded). In addition, the sphericity test cannot be significant where 

the value must be 0.50 or lower. 
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Table 3.4: Factor loadings of Dependent Variable 

  

Factor 

  

Items Loadings 

  

Loadin

g 

  

Percentage 

 

       

         

        Of 

Variance 

 

            

     

I am interested to use Islamic personal financing 
0.797     

           

          

50.158 

 

     

I am interested to use Islamic personal financing in 

the 
0.722 

  

         

           

     future.       

            

  

Intention 

 

I will use Islamic personal financing someday. 

0.675     

         

           

            

     

I like to use Islamic personal financing. 
0.673     

           

           

 
 

   I will definitely recommend Islamic personal 0.647     

     financing to others.       
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Table 3.5: Factor loadings of Independent Variable.  
 
 

           

  Percentage 

 

  

Factor 

  

Items Loadings 

   

Loading 

  

          

Of Variance 

 

              

     

Choosing Islamic personal financing is a good idea. 
0.801      

             

            

51.219 

 

     

Choosing Islamic personal financing is useful. 
0.714 

   

          

             

            

  Attitude  

Choosing Islamic personal financing is beneficial. 

0.707      

             

            

     Islamic personal financing is one of the best Islamic 0.687      

     banking products.         

            

     Islamic personal financing is positive. 0.658       
 

  

Factor 

  

Items Loadings 

   

Loading 

 

  Percentage          

          

Of Variance 

 

              

     Most people close to me suggest that I have to 0.768      

     choose Islamic personal financing.      

50.831 

 

             

     

It is expected by others that I should choose Islamic 
0.728 

   

          

             

  

Subjective 

 personal financing.         

             

     

Most people who are very important to me think 
0.712      

  

Norms 

         

   that Islamic personal financing is useful.         

            

     Most people who are important to me think that 0.657      

     Islamic personal financing is beneficial.         

            

     Most people who assume close to me familiar with the 0.661      

     need of Shariah.         

               

  

Factor 

  

Items Loadings 

   

Loading 

   

Percentage            

          

Of Variance 
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     Islamic personal financing is in line with Islamic 0.641      

     philosophy of doing banking business.      

60.145 

 

             

     

Islamic personal financing is based on Islamic 
0.749 

   

          

             

  

Religious 

 principle business implementation.         

             

     

An introduction of Islamic personal financing is based 
0.714      

  

Obligation 

         

   on Al-Quran and Hadith.         

             

     

Islamic personal financing is free from riba. 
0.673      

             

            

     Islamic personal financing is free from fraud. 0.707      

              

 

The table 3.4 and 3.5 constructed variables show a dependent variable and three for independent 

variables in this study which consist of 20 items. Based on the table, religious obligation has the 

highest percentage of variance with 60.15% followed by subjective norms, attitude and intention 

around 51% of the variance of the items. According to Heir et al. (1998) 60% the total variance 

is considered satisfactory within the social science criteria. 

 
The selected significant loading for item or question 1 is (0.641), item 2 (0.749), item 3 

(0.714), item 4 (0.673) and item 5 (0.707) considered as high factor and cannot be rotated. Thus, 

it can be summarized that all the questions listed in this variable are valid to be used in this 

study. Besides that, in attitude, this variable is explained by about 51.219% of the variation in the 

items where the selected significant loading for item or question 1 is (0.801), item 2 (0.714), item 

3 (0.707), item 4 (0.687) and item 5 (0.658) considered as high factor and cannot be rotated. 

Meanwhile, for the variable of subjective norms, this factor has explained about 50.831% of the 

variation in the items where the selected significant loading for item or question 1 is (0.768), 

item 2 (0.728), item 3 (0.712), item 4 (0.657) and item 5 (0.661) considered as high factor. 
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Last but not least, for the factor of dependent variable refers to individual’s intention, this 

factor is explained by about 50.158% of the variation in the items where the selected significant 

loading for item or question 1 is (0.797), item 2 (0.722), item 3 (0.675), item 4 (0.673) and item 

5 (0.647) considered as high factor and cannot be rotated. Therefore, it can be summarized that 

all the questions listed in this variable are valid to be used in this study. 

Besides, in order to verify the set of data, the factor analysis of Kaiser-Meyer-Olkin (KMO) and 

Bartlett's Test of Sphericity have been used. Basically, KMO is used to measure the adequacy of 

sampling and functioned to determine the presence of a sufficient number in significant 

correlations between the items. Meanwhile, the Bartlett's Test on other hand is used to test the 

significant level. 

 
Table 3.6: KMO and Bartlett’s Test 
 
 

    

KAISER- 

  

BARLETT’S 

 

     

       

 

FACTOR 

    

TEST OF 

 

   

MEYER-OLKIN 

   

      

SPHERICITY 

 

        

 Religious Obligation 0.765  0.000  

      

 Attitude 0.798  0.000  

      

 Subjective Norms 0.723  0.000  

      

 Individual’s Intention 0.789  0.000  

         
 
 

 

The value for KMO are 0.765 (religiosity), 0.798 (attitude), 0.723 (subjective norms), and 0.789 

(intention) where all these values are considered as higher because it is closer to 1.0. According 

to Hair et al. (1998), it may be useful to the study when the higher value is close to 1.0 in factor 

analysis. In addition, if the value is less than 0.50, the results in the factor analysis are may not 

be useful and not maybe suitable to be used as it cannot be accepted. Meanwhile, the Bartlett's 
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Test in this study was found to be significant at 1%. H means that, the Bartlett's Test showed 

whether the correlation matrix identifies matrix that can lead to the conclusion where the 

variables are not related to each other. Therefore, it is showed that all the values are in sufficient 

correlation among the items involved in this study. 

 

3.7.2.2 Reliability Test 
 
Reliability tests according to Sekaran (2003) were used to measure data on consistent and stable 

items. Keep in mind that this reliability test is very important in determining which items have 

been measured hanging together as a set. On the other hand, it intends to measure equality that 

refers to error-free, and thus offers consistent measurement over time across various items within 

the instrument. 

Therefore, in this study, the reliability of the variables will be tested using the most 

widely used method Cronbach Alpha internal consistency. By using this method, it will show 

how the items in the questionnaire have a positive impact on each other. Therefore, all 

independent variables will be tested using this reliability analysis. 

Moreover, according to Sekaran (2010), Cronbach Alpha with less than 0.6 was 

considered poor, while 0.6 to 0.7 was acceptable or moderate and reliability score above 0.8 was 

considered good, meaning that all of the questions in the questionnaire set are good for 

respondents to understand. 

 
Table 3.7: Rules of Thumb of Cronbach’s Alpha Coefficient Size 
 

  
ALPHA COEFFICIENT RANGE STRENGTH OF ASSOCIATION 

  

Less than 0.6 Weak 
  
0.6 to 0.7 Acceptable / moderate 

  

More than 0.8 Good 
  

Sources: Sekaran and Bougie (2010) 
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Table 3.8: Results of Reliability Test  
   

VARIABLES NO OF ITEMS CRONBACH’S ALPHA 

   

Individual’s Intention to use 5 0.825 

personal financing   

   

Attitude 5 0.914 
   

Subjective Norms 5 0.862 
   

Religious Obligation 5 0.720 
   
 
Table 3.8 shows the result of reliability test using the Cronbach’s Alpha. According to Hair et al. 

(2010) to test the consistency and reliability of research instrument, the Cronbach’s Alpha was 

the most appropriate test to be used in this study. A higher value of Cronbach’s Alpha refers to 

the greater reliability and consistency of the instruments and vice versa. In this study, the result 

of Cronbach’s Alpha for attitude is considered to be the highest with 0.914, followed by the 

subjective norms 0.862, intention scores 0.825, and the last one is religious obligation at 0.720. 

Therefore, it can be concluded that all the values of Cronbach’s Alpha are in the range of 0.692 

to 0.759 and it is considered acceptable according to Sekaran and Bougie (2010). 

 

3.8 Data Collection Techniques 

According to Sekaran (2003), there are several methods or techniques for obtaining data such as 

face-to-face, telephone, computer-assisted, interviews, electronic media and many more. The 

phone method can be administered both personally and by mail. Meanwhile, the other two can be 

accessed through individual observation or attending events and other motivational methods.In 

this study, the questionnaire method was used for data collection. A total of 30 questionnaires 

were developed for distribution to policemen during pilot study in three IPD in Kedah. IPD 

Kubang Pasu, IPD Pendang, and IPD Kota Setar. The questionnaire is divided into two 

sections.Part A covers demographic profiles of respondents such as gender, age, religion, marital 
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status, education level, and monthly income and develops them with six questions. Part B of the 

survey covers the extent to which respondents agree or disagree with constructed variables such 

as dependent variable that is the individual's intention to use Islamic personal financing and 

independent variables such as attitude, subjective norms, and religious obligation.  

The data collection process took place around November 3 to November 7, 2019. About 

374 sets of questionnaires were distributed to respondents. The distribution process is presented 

to the respondents as well as the collection process. However, only 300 questionnaires were 

returned and used in data analysis. Therefore, the questionnaire collected is inaccurate with the 

amount of usable sampling returned 300 only in this study. 

 
Table 3.9: The Measurements of Questionnaire Design 

    QUESTIONNAIRE     

 

MEASUREMENT 

        

SOURCES 

 

   

NUMBER OF 

  

TOTAL OF 

           
           

    

   
      

    QUESTION   ITEMS     

            

          

 Section A          

        

Demographic Factors  1 to 5  5 items  Self-created 

          

          

 Section B          

          

          

 Independent Variable          

        

Attitude     5 items  Amin et al., (2011) 

        

Subjective Norms     5 items  Amin et al., (2011) 

        

Religious Obligation     5 items  Amin et al., (2011) 

          

          

 Dependent Variables          

          

Intention to use Islamic     

5 items 

 

Amin et al., (2011) personal financing      
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3.9 Data Analysis and Interpretation 
 
 
A statistical package was used to analyze the data in this study. Table 3.10 shows a summary of 

data analysis techniques. 

Table 3.10: Summary of data analysis techniques. 

 

Testing Hypothesis 

  

Test 

     
    

      

  To   determine   the   differences   between   selected  T-test/ ANOVA 

 demographic factors regarding individual intention to use    

 Islamic personal financing among policemen in Kedah.    

    

  To study the relationship between (attitude, subjective  Pearson’s correlation 

 norms, and religious obligations) and individual intention    

 to use Islamic personal financing among policemen in    

 Kedah.    

    

  To  investigate  the  most  important  influence  of  the  multiple regression 

 determinants (attitudes, subjective norms, and religious    

 obligations) on the individual's intention to use Islamic    

 personal financing among the policemen in Kedah.    

      
 
 

 

3.9.1 Descriptive Statistic Analysis 

 

Descriptive analysis according to Sekaran (2003) is used to perform data analysis on 

respondents' profiles. It basically involves the transformation of raw data into a form that 

provides information to illustrate a set of factors under certain circumstances. In conclusion, 

items used in demographic factors in the questionnaire were calculated by the frequency of 

analysis such as gender, marital status, religion, age, monthly income, and education level. 
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3.9.2 Independent Sample T-Test 

  

Analysis of T-test has been used to compare the differences between two means of each group to 

strictly identify whether there is a statistically significant difference between the two groups, 

Coakes and Steel (2007) stated that the independent sample of T-test will be appropriate when 

the participants in a different condition are compared with the others participants. 

In this study, the analysis of T-test has been used to identify the differences between 

demographic factors such as the gender (male and female) and the religion (Islam and others) on 

the individual's intention to use Islamic personal financing among policemen in Kedah. If the 

result is significant, it means that there would be a different between gender (male and female) 

on the intention in using the Islamic personal financing among policemen in Kedah state. 

Otherwise, if the result is not significant, then it would be no differences at all between 

gender (male and female) on the intention in using the Islamic personal financing among 

policemen in Kedah state. The same goes to the religion. There are several requirements needed 

to pursue the T-test analysis where the independent variables must be on the nominal scale while 

the dependent variables must be in the interval, ratio or scale. 

 
3.9.3 One-Way Analysis of Variance (ANOVA) 

The analysis of ANOVA is required to compare the means of groups when it comes with more 

than two groups. In other words, ANOVA is applicable to be used to test whether any of few 

variables of means are different from another in the case of there are more than 2 groups. 

Sekaran (2003) stated that the ANOVA test is needed and suitable in the situation involving the 

demographic factors that consist more than two groups such as education level, religions, level of 

income and so on. The data interpretation in this analysis will be focusing on the column 

categorized which is F-value. In order to make sure that the data is significant, the F-value must 

be below than a significant level of 0.05 or (F < 0.05). H means that, if the result is significant, 
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there is a significant difference between items measured on the dependent variable and vice 

versa. 

 

3.9.4 Pearson Correlation Analysis 

 

Pearson correlation analysis was used to identify and describe the relationship between 

independent variables and dependent variables. According to Gliner and Morgan (2011), it is 

stated that Pearson correlation will vary. The first is a perfect negative correlation that can 

change from -1.0 to 0.0, which means no correlation at all and would be +1.0, which is 

considered a perfect positive correlation. Coakes and Steel (2007) show that there are several 

assumptions that need to be measured before analyzing such as scale, size, linearity, and 

homoscedasticity. 

For data interpretation, it must be seen through values that are easily stated in the table 

after performing data analysis using statistical package. If the significance value is greater than 

0.05 (p <0.05), then there is a correlation between the variables and vice versa. Any value greater 

than 0.05 will be inferred because there is no correlation or correlation between the variables. 

Therefore, this study uses Pearson correlation to determine whether there is a significant 

relationship between independent variables such as attitude, social influence, and religious 

obligations on the dependent variables that determine individuals' intention to use Islamic 

personal financing among policemen in Kedah. 

 
3.9.5 Multiple Regression 
 
Multiple regression was used to analyze data involving multiple independent variables on a 

single dependent variable. The main reason why this test was conducted in this study was to see 

how much the variance was affected by the independent variables. In addition, various 

regressions were used in this study to answer the third objective of the research question. 
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According to Gliner et al. (2011), for data interpretation, R squared values were used to interpret 

data variance explained by both independent and dependent variables. 

Usually, before performing multiple regression analysis, this study has to perform initial 

assumptions about normality, linearity, and homoscedasticity. Coakes and Steel (2007) stated 

that there are several assumptions for regression tests such as case ratios by independent 

variables, outliners, multicollinearity and the latter is normality, linearity, and homoscedasticity. 

Table 3.10 shows a summary of multiple regressions. 

 

Y = a + b1X1+ b2X2 + b3X3 

 
Where a = intercepts (constant) 

 
Y = dependent variable 

 
x1 = attitude 

 
x2 = subjective norms 

 
x3 = religious obligation 

 

 

 

Table 3.10: Multiple Regression Model 

 

Data interpretation in multiple regressions relies on unstandardized (B) and R2 (R provides 

strong evidence to support the hypothesis or not). R-value reveals the variance percentage 

explained by the independent variables through the dependent variable. In other word, it assists 

to understand towards how variance in dependent variable of the individual’s intention to use 

Islamic personal financing among policemen in Kedah can be well explained the independent 

variables in this study, namely attitude, subjective norms and religious obligation. 
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CHAPTER FOUR: DATA ANALYSIS 
 
 
4.1 Introduction 
 

This chapter describes the analysis that consists with the demographic factor of all the 

respondents involved in answering the objective. This chapter also presents the relationship 

between dependent and independent variables. The analyzing data will be divided into two parts, 

which are descriptive statistical analysis related to the demographic factors and inferential 

analysis related with the analysis of hypothesis testing using descriptive statistic, independent 

sample t-test, one-way analysis of variance (ANOVA), Pearson’s correlation and multiple 

regression. 

First and foremost, this chapter will discuss on the descriptive analysis. Then, further 

discussion will be focusing on the differences between demographic factors and dependent 

variable involved with the analysis of t-test and ANOVA. The next section will discuss on the 

relationship between independent variables and dependent variable and the last section will cover 

the influence of each determinants on individual’s intention to use Islamic personal financing. 

Therefore, this section is focusing to answer the research objectives designated in the first 

chapter. 

 

4.2 Response Rate 
 
This study preferred to use non-probability sampling. Meanwhile, the specific sampling 

technique employed in the non-probability sampling is known as convenience sampling. Thus, 

convenience sampling can be defined as a collection of data especially obtained by the members 

of population conveniently obtained or available for the researcher to approach. In fact, the 

convenient sampling is most often used by the researcher that involved directly in exploratory for 

research and it is recommended because it helps the researcher to get information quickly and 

efficiently (Uma Sekaran, 2003). 



60 
 

Furthermore, a total set of 374 questionnaires (100%) were distributed personally to the 

policemen in charge of 11 IPD in Kedah to fulfil the requirement of the data collection for this 

study. However, only 300 sets of questionnaire (80.21%) were succeeded to be returned to the 

researcher. Additionally, among the 300 of respondents, about 20 respondents (5.35%) are 

required to be omitted because they were claimed as outliers in this study. In summarize, for the 

questionnaire, data collected for 280 and the response rate for the remaining respondents is 

78.49% as in table 4.1 below. 

Table 4.1: Response Rate of Questionnaire 

RESPONSE FREQUENCY 

  

No. of Distributed Questionnaires 374 

  

Returned of Questionnaire 300 

  

Outliers 20 

  

Raw Data 280 

  

Response Rate 78.49% 

  
 
 
4.3 Outlier 

The outlier is called as mandatory step that must be done by after selecting the appropriate 

sampling for this study. Since, the researcher prefers to use convenience sampling as the method 

of sampling, most of the prior studies agreed that there were no criteria for minimum of sample 

size because the characteristic of convenience sampling refers to the respondents which is readily 

accessible and available for the researcher to approach. 

In other words, the concept of outlier can also be defined as an extreme response that was 

generated throughout particular question or known as extreme response towards all the 

questions. Additionally, outliers can be referred as a representative for unique subgroup of the 

sample. At first, the subgroup can be identified throughout the previous knowledge specifically 
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based on the age, gender or income computed through observable characteristic of the 

respondents. 

Next, the second approach is related to the application of latent class technique for the 

subgroups. There are two approaches for the determination of the unique subgroup. This outlier 

must be interpreted based on the context of the study and the interpretations also need to be made 

based on the respondent’s information. The results of outlier can be computed from data 

collection or referred as entry errors such as manual coding by the research like coding of “77” 

instead of “7” based on the Likert Scale stipulated in the questionnaires which range from 1 to 9. 

Moreover, the outliers can occur especially when the combination values of variables are 

particularly rare. In order to employ the outlier, the researcher need to identify the respondents 

and then run the data in specific software like Statistical Package for Social Science (SPSS 

version 25). After all, the outliers will be computed by the researcher throughout the software of 

SPSS 25 to investigate the some biased answer from respondents that tend to be bias for this 

study. 

For this study, to delete the outlier for 374 respondents, the researcher adopted the 

Mahalanobis distance or so-called as Mahalanobis D² in the SPSS 25. This Mahalanobis D² can 

be defined as a classical approach that significantly used to detect the outliers and it is stated as a 

part of mandatory step in statistical analysis for multivariate data (Kannan and Manoj, 2015). 

 
Thus, the set of data can be displayed throughout multivariate outlier detection procedure 

which was employed through multivariate regression models in statistical package by the 

researcher in order to analyse the data of the respondents. Therefore in this study, the researcher 

concluded that only 20 number of respondents were required to be omitted for this study. 
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4.4 Normality Test 

According to Hair et al. (1998), normality testing aims to ensure that all data is in normal 

condition. In addition, normality test is also used to illustrate the shape of the symmetry bell 

curve with the largest median frequency with the lowest frequency. 

Skewness and Kurtosis is the most popular method used by many researchers to describe 

the form of data distribution. Basically the form of distribution depends on the results of 

Skewness and Kurtosis itself. Hair et al. (1998) defined that there was simple procedure for 

normality test based on Skewness and Kurtosis that presented in the SPSS program. 

First, in addition to the shape of the distribution, it is also used with interval and data 

ratios. The values obtained from Skewness and Kurtosis will be zero values if the observed 

distribution is normal. Coakes and Steel (2007) also state that Skewness's positive values reflect 

positive leverage while Kurtosis positively reflects peak leverage (leptokurtic). In addition, the 

negative value of Skewness is defined as the negative and the negative value of Kurtosis 

indicates the distribution (platykurtic). 

In addition, if the Skewness value is greater than (+1) or smaller than (-1), it shows a 

large distribution. For Kurtosis, if the value exceeds (+3), the curve will be too high and if the 

value is below (-3), the curve will be too flat. Therefore, normality tests were used in this study 

to determine whether all data occupy within a normal distribution. Table 3.9 shows the results of 

Skewness and Kurtosis obtained in this study. 
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Table 4.2: Assessment of Normality 

 

VARIABLES 

  

SKEWNESS 

  

KURTOSIS 

 

      

         

 Individual’s Intention to Use -0.904  1.046  

      

 Attitude -0.483  -0.222  

      

 Subjective Norms -0.865  -0.956  

      

 Religious Obligation -0.277  -0.181  

         
 

 

Based on the table above, we can see that all the data in the range of (-1) to (+1) for Kurtosis and 

Skewness and this data set has not violated with the assumption of normality. It shows that all 

variables are normally distributed. Besides, through the normality test, it ratifies outlies the 

removal from this analysis is justified to reach a good and normal distributed data. Hair et al. 

(2006) mentioned that the normal distribution will form a condition of straight diagonal line and 

the plotted data values will be in parallel to the diagonal. Therefore, it can be summarized that 

the data involved in this study did not interrupt the assumption of normality in the inferential 

analysis 

 
4.5 Reliability of the Instrument (Actual Data) 
 
In this study, the data reliability it is important to measure the scale is reliable and there is 

commonly measure of instrument using Cronbach’s Alpha coefficient for internal consistency. 
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Table 4.3: Value of Reliability (Actual Data) 

 

NO. 

  

VARIABLES 

  NO. OF   CRONBACH’S  

     

ITEMS 

  

ALPHA 

 

          

1   Intention 5  0.714  

        

2   Attitude 5  0.749  

        

3   Subjective Norms 5  0.730  

        

4   Religious Obligation 5  0.725  

            

Table 4.3 above shows the results of reliability test for total actual data of 280 using the 

Cronbach’s Alpha. Hair et al. (2010) stated that the Cronbach’s Alpha is used to test the 

consistency and its reliability of the research instrument. A higher value of Cronbach’s Alpha 

refers to the greater reliability and consistency of the instruments and vice versa. 

 
In this study, the result of Cronbach’s Alpha for attitude is considered to be the highest 

which is 0.749, followed by the subjective norms which is 0.730, religiosity which is 0.725, and 

intention which is 0.714. Therefore, it is can be concluded that all the values of Cronbach’s 

Alpha are in the range of 0.714 to 0.749 and it is considered acceptable according to the Sekaran 

and Bougie (2010). 

4.6 Descriptive Analysis for Demographic Factors 
 
In order to explore details about the data and observation of the respondents, the descriptive 

analysis has been analysed in this chapter. It will explain the details on the demographic factors 

or respondents profile that consist of gender, age, religion, level of study, marital status and level 

of income of all the respondents. The respondents participated in this study are policemen in 

Kedah. All the respondents is policemen who are in charge in IPD in Kedah. The profile of the 

respondents showed in the table 4.4 below: 
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Table 4.4: The Profile of the respondents 

NO. ITEMS FREQUENCY (N) PERCENT (%) 

    

 Gender:   

 Male 141 50.357 

1    

 Female 139 49.643 

 Total: 280  

    

 Age:   

 20-25 42 15.000 

 26-30 100 35.714 

2    

 31-35 85 30.357 

 36 and above 53 18.929 

 Total: 280  
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Marital status:   

Married 158           56.4286 

3   

Single 122                           43.5714 

Total: 280  

 

Religion:   

Islam 260           92.8571 

4   

Buddhist 20 7.1429 

Total: 280  

 

 Level of Study:   

 Secondary School 8 2.8571 

5 Diploma 119 42.5000 

 Bachelor Degree 153 54.6429 

 Total: 280  

 

Level of income:   

RM2000 and below 28   

 

10.0000 

RM2001 – RM 4000 106 37.8571 

6   

RM4001 – RM6000 106 37.8571 

RM6001 and above 40 

                            

14.2857   

Total: 280  
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Table above displays the result of the respondent’s profile that consists of six categories. The 

first category, gender is found to have more male respondents rather than female where the 

results show that the total respondents of male are 141 (50.4%) and the rest were 139 (49.7%) 

respectively. 

 
Next is the category of ages where the results found that most of the respondents were in 

the were of 26-30, (35.7%), followed by the range age of 31-35 (35.7%), the range age of 36 and 

above (18.9%) and the last category age of 20-25 (15.0%). 

 
For marital status, the results found that majority of the respondents were married 

(56.4%) while 122 respondents (43.6%) were single. Meanwhile, for religion, the results show 

that majority of the respondents came from Islamic religion group (92.9%) while the rest are 20 

respondent (7.1%) where adheres to the Buddhist norms. 

 
Besides, for level of study, the results found that majority of the respondents were the 

bachelor degree holders (56.64%). This is followed by the diploma which are (42.5%) and the 

least were the secondary school leavers (2.9%). 

The last category is the level of income and the results found that the income in the range 

of RM4001-6000 recorded the highest income of majority 106 respondents (37.9%) equivalents 

to those in the range of RM2001-4000 with 106 respondents (37.9%) and ended by the range 

income of RM6001 and above with respondents (14.3%). 
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4.7 The Differences between Demographic Factors on The Individual’s Intention to Use 

 

Islamic Personal Financing. 
 
 
The test of differences comprises t-test and ANOVA have been conducted in this study to 

examine whether there are differences between demographic factors toward the individual’s 

intention to use Islamic personal financing. T-test is used to examine the differences between 

two groups of demographic factors such as gender (male and female), religion (Islam and 

Buddhist) and while ANOVA test will be used in order to analyse the differences of more than 

two group such as ages, level of study, marital status and level of income toward individual’s 

intention to use Islamic personal financing. 

 
The differences between gender (male and female) on Individual’s intention to use Islamic 

personal financing. 

 H01: There is no significant difference between male and female on the individual’s 

intention to use Islamic personal financing among policemen in Kedah. 

 
 Ha1: There is a significant difference between male and female on the individual’s 

intention to use Islamic personal financing among policemen in Kedah. 

 
Table 4.5: T-Test for Gender 

 

NO 

  

NULL HYPOTHESIS 

  

TEST 

  

SIG 

  

DECISION 

 

          

              

1   The distribution of intention  Independent  0.597   Retain  the  null 

    is the same across categories  Sample  of T-   hypothesis 

    of gender  Test        

               

Note: (Please refer Appendix F for output details) 
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The result in the table above shows that significant level of gender for both male and female is 

higher which is 0.597. This value is higher than 0.05 where p > 0.05. Therefore, there is no 

significant difference between male and female on individual’s intention to use Islamic personal 

financing among policemen in Kedah. Hence, it has failed to reject the null hypothesis. 

 

The  differences  between  religion (Muslim and non-Muslim) on  Individual’s  intention  to  

use  Islamic  personal financing. 

 H01: There is no significant difference between religious (Muslim and non-Muslim) on 

the individual’s intention to use Islamic personal financing among policemen in Kedah. 

 Ha1: There is a significant difference between religious (Muslim and non-Muslim) on the 

individual’s intention to use Islamic personal financing among policemen in Kedah. 

 

Table 4.6: T-test for Religion 

 

 

NO 

  

NULL HYPOTHESIS 

  

TEST 

  

SIG 

  

DECISION 

           
          

              

1   The distribution of intention  Independent  0.356   Retain  the  null 

    is the same across categories  Sample  of T-   hypothesis 

    of religion  Test        

               

Note: (Please refer Appendix F for output details) 
 
 
The result in the table 4.6 above shows that significant level of gender for both religion which is 

Islam and Buddhist are higher which is 0.356. This value is higher than 0.05 where p > 0.05. 

Therefore, there is no significant difference between Islam and Buddhist on individual’s 

intention to use Islamic personal financing among policemen in Kedah. Hence, it has failed to 

reject the null hypothesis. 
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The differences between Age and Individual’s intention to use Islamic personal financing. 

 

 H01: There is no significant difference between ages on the individual’s intention to use 

 

Islamic personal financing among policemen in Kedah. 
 

 Ha1: There is a significant difference between ages on individual’s intention to use 

Islamic personal financing among policemen in Kedah. 

 

 

Table 4.8: ANOVA for Age 

 

NO 

  

NULL HYPOTHESIS 

  

TEST 

  

SIG 

  

DECISION 

 

          

              

1   The distribution of intention  Independent  0.352   Retain  the  null 

    is the same across categories  Sample  of T-   hypothesis 

    of age  Test        

               

Note: (Please refer Appendix F for output details) 
 
 
The table above shows the result of ANOVA test for group of age. The first age group between 

“20-25 years”, the second age group is between “26-30 years” next is the age between “31-35 

years” and the age between “36 years and above”. Besides that, the result of in the table above 

shows the significant level of all group of ages is 0.352. Meaning that, the significant value for 

this factor is more than the alpha value of 0.05, (p > 0.05). Therefore, there is no significant 

difference between ages individual’s intention to use Islamic personal financing among 

policemen in Kedah. Hence, it is failed to reject null hypothesis. Meaning that, the factors of age 

that consist of with several groups does not give any difference at all in using the Islamic 

personal financing. 
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The differences between level of study and Individual’s intention to use Islamic personal 

 

financing. 

 

 H01: There is no significant difference between levels of study on the individual’s  

         intention to use Islamic personal financing among policemen in Kedah. 

 Ha1: There is a significant difference between levels of study on the individual’s intention   

        to use Islamic personal financing among policemen in Kedah. 

 

Table 4.9: ANOVA for Level of Study 

 

NO 

  

NULL HYPOTHESIS 

  

TEST 

  

SIG 

  

DECISION 

 

          

              

1   The distribution of intention  Independent  0.391   Retain  the  null 

    is the same across categories  Sample  of T-   hypothesis 

    of level of study  Test        

               

Note: (Please refer Appendix F for output details) 
 
 
The table above shows the result of ANOVA test for group of level of study. The group of level 

of study comes out with secondary school, diploma and for the group of bachelor degree. 

Besides that, the result in the table above shows that a significant level is a 0.391. Meaning that, 

the significant value for this factor is more than the alpha value of 0.05, (p > 0.05). Therefore, 

there is no significant difference between the levels of study on individual’s intention to use 

Islamic personal financing among policemen in Kedah. Hence, it is failed to reject null 

hypothesis. 

 

The differences between Level of Income and Individual’s intention to use Islamic personal 

 

financing. 

 

 H01: There is no significant difference between levels of income on the individual’s  

         intention to use Islamic personal financing among policemen in Kedah. 
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 Ha1: There is a significant difference between levels of income on the individual’s  

         intention to use Islamic personal financing among policemen in Kedah. 

 

 

Table 4.10: ANOVA for Level of Income 

 

NO 

  

NULL HYPOTHESIS 

  

TEST 

  

SIG 

  

DECISION 

 

          

              

1   The distribution of intention  Independent  0.597   Retain  the  null 

    is the same across categories  Sample  of T-   hypothesis 

    of gender  Test        

               

Note: (Please refer Appendix F for output details) 
 
 
The table above shows the result of ANOVA test for group of level of income. The group of 

income comes out with level of income between “RM2000 and below”, the group of income 

between “RM2001-RM4000”, next is the group of income between “RM4001 - RM6000” and 

the group of income between “RM6001 and above”. Besides that, the result of in the table above 

shows a significant level is a 0.858. Meaning that, the significant value for this factor is more 

than the alpha value of 0.05, (p > 0.05). Therefore, there is no significant difference between the 

levels of income on individual’s intention to use Islamic personal financing among policemen in 

Kedah. Hence, it is failed to reject null hypothesis. 
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4.8 The Correlation between Dependent Variables and Independent Variables 

 

Hypothesis between attitudes and Individual’s Intention 

 

 H02: There is no significant relationship between attitudes and the individual’s intention   

        to use Islamic personal financing among policemen in Kedah. 

 Ha2: There is a significant relationship between attitudes and the individual’s intention to  

        use Islamic personal financing among policemen in Kedah. 

 

Hypothesis between subjective norms and Individual’s Intention 

 

 H02: There is no significant relationship between subjective norms and the individual’s   

        intention to use Islamic personal financing among policemen in Kedah. 

 Ha2: There is a significant relationship between subjective norms and the individual’s    

        intention to use Islamic personal financing among policemen in Kedah. 

 

Hypothesis between religious obligation and Individual’s Intention 

 

 H02: There is no significant relationship between religious obligation and the individual’s      

        intention to use Islamic personal financing among policemen in Kedah. 

 Ha2: There is a significant relationship between religious obligation and the individual’s  

        intention to use Islamic personal financing among policemen in Kedah. 
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Table 4.11: Correlation individual’s intention and independent variables 

Variables 
Individual’s 

Intention 
Religiosity 

Subjective 

Norms 
Attitude 

Intention     

Religiosity .709**    

Subjective Norms .427** .327**   

Attitude .674** .514** .402**  

Note: Correlation is significant at the 0.01 level (2-tailed) 

(Refer to Appendix G for details output) 
 
 
Table 4.11 above shows the result if the Pearson’s correlation analysis between independent 

variables such as attitudes, subjective norms, and religiosity and dependent variables which is 

individual’s intention to use Islamic personal financing. The result stated that all the independent 

variables are positively correlated with the intention to use Islamic personal financing. As we can 

see, the strongest independent variables that highly correlated with the dependent variable refer 

to the religiosity which is correlated at (70.9%). This is followed by attitude which is correlated 

at (67.4%), and subjective norms at (42.7%). 

 
According to the Sekaran (2003) indicates that value of correlation can be measure by 

three conditions. Firstly is the correlation that less than 0.3 is considered small or weak, while 

the correlation which is greater than 0.03 but less than 0.5 is considered moderate or medium and 

for the correlation which is greater than 0.5 indicates the large and strong relationship. 

Therefore, the results in this study is based on the Sekaran (2003) and as we can see in 

the table 4.10, subjective norms (42.7) have the moderate relationship with the individual’s 

intention to use Islamic personal financing. In this study, the religiosity which is correlated at 

(70.9) is considered to have the strongest relationship with the individual’s intention to use 

Islamic personal financing and followed by the second strongest which is attitude (67.4). 

 
Besides that, the p-value for all the independent variables in the table 4.10 are less than 

0.05, (p < 0.05) because the association is statistically significant at 0.01 levels. Therefore, there 

is a significant relationship between independent variables (attitudes, subjective norms, and 
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religiosity) with the individual’s intention to use Islamic personal financing. Hence, the null 

hypothesis are failed to accept and the alternative hypothesis are accepted. Therefore, the factors 

of attitudes, subjective norms, and religiosity have the strong relationship with the intentions to 

use Islamic personal financing. 

Table 4.12: Summary of the Second Hypothesis Tested Using Pearson’s Correlation 

 

HYPOTHESIS 

  

SIG. 

  

TEST 

  

RESULT 

 

        

           

Ha2: There is a significant relationship 

0.000   P < 0.01  

Reject the null 
hypothesis 
 

between  (attitudes,  subjective  norms, 

and  religious  obligation)  with  the 

individual’s intention to use Islamic 

personal financing among policemen 

in Kedah. 

        

            
 
 
4.9 Multiple Linear Regression 

 

 H03: Attitudes, subjective norms, and religiosity will not significantly explain the  

        variance of the individual’s intention to use Islamic personal financing among     

        policemen in Kedah. 

 Ha3: Attitudes, subjective norms, and religiosity will significantly explain the variance of  

        the individual’s intention to use Islamic personal financing among policemen in     

        Kedah. 

 

The third objectives of this study is to test whether there is significant influence or not between 

the independent variables (attitudes, subjective norms, and religiosity) on the individual’s 

intention to use Islamic personal financing. The statistical tool named multiple regressions has 

been used in this study. The table below shows the result of the regression test. 
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Table 4.13: Results of Relationship between the various Determinations and Individual’s 

Intention 
 

COEFFICIENTSA 
 
       Standardized        

    Unstandardized Coefficients            
Determinant 

    
Coefficients 

  
T 

  
Sig. 

 
           

               

    B Std. Error  Beta        

               

  

(Constant) 
.505 .203    2.494  .013  

             

            

  

Attitude 
.260 .060 .210  4.147  .000  

             

           

  Subjective .367 0.53 .373  6.867  .000  

  Norms            

  Religious .463 .051 .479  9.072  .000  

  Obligation             
Note: F-value=88.169 with sig=0.000, R square= 
0.617 (Refer to Appendix H for details output) 
 
 

Based on the table above, the R2 known as a statistic which is provide some information about 

the advantages and goodness of the model. As we can see from the table above, the value of R2 

is 0.617. Meaning that, about 61.78% of the variation in the dependent variables is explained by 

the independent variables which are attitudes, subjective norms, and religiosity. While the rest 

38.22% are explained by other variable in the model. 

 
Besides that, is already mentioned in the previous chapter where the third objective is 

want to investigate whether all the independent variables that involved in this study can 

influence or not the individual’s intention to use Islamic personal financing among policemen 

in Kedah. Table below shows the summarization of the relationship between variables such as 

formula equation below: 
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Summarization of the Relationship between Variables  
     

   

 

Y = a + b1X1 + b2X2 + b3X3  

   

Y = 0.05 + 0.473X1 + 0.375X2 + 0.563X3  

 Where, a = Intercepts  

 Y = Individual’s intention  

 b1X1 = Attitude  

 b2X2 = Subjective Norms  

 b3X3 = Religious Obligation  

     
 
  
From the table 4.13, it can be summarized that all independent variables that have significant 

influence where attitude (B=0.473), subjective norms (B=0.375), and religiosity (B=0.563). It 

means, 1 unit of attitudes will make 0.473 units of intention to use Islamic personal financing, 

0.375 units of subjective norms, and 0.563 units of religiosity. 

 
From the result above, the variable of religiosity is considered as the strongest influence, 

followed by attitude and subjective norms. Apart from that, as mentioned above, all variables are 

significant influence on the individual’s intention to use Islamic personal financing among 

policemen in Kedah. It is means that all attitude, subjective norms, and religiosity were accepted 

under alternative hypotheses. 

 
Therefore, from the findings, it can be concluded individuals give a priority on the factor 

of religiosity rather than other factors on determining their intention to use Islamic personal 

financing as it is according to the Shariah principle and free from interest-based. On others hand, 

subjective norms is assumed when the individual is influenced by family or maybe their 

surroundings to do decision in order to use and apply Islamic personal financing. For example, 
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when they come from religious family background they will influenced to choose Islamic 

personal financing above others to avoid prohibited elements in transaction financial and 

business. In other situation, for Chinese staff, they are probably influenced by their surroundings 

which consist of Muslim people advising them  in considering intention to use Islamic personal 

financing. The summary of this findings is stated in Table 4.14: 

 

Table 4.14: Summary of the Third Hypothesis Using Liner Regression 
 
 

 

HYPOTHESIS 

  

SIG. 

  

TEST 

  

RESULT 

 

        

            

           

Ha3: Attitude will significantly explain the 

variance of individual’s intention to use 

Islamic personal financing among 

policemen in Kedah. 

   0.000   P < 0.01 

 Accepted       

hypothesis     

alternative. 

      

Ha3: Subjective Norms will significantly 

0.000   P < 0.01 

Accepted 
hypothesis 
alternative 

explain the variance of individual’s 

intention to use Islamic personal financing 

among policemen in Kedah 

       

      

Ha3: Religiosity will significantly explain 

the variance of individual’s intention to use 

Islamic personal financing among 

policemen in Kedah. 

0.000   P < 0.01 

Accepted 
hypothesis 
alternative 
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CHAPTER FIVE: CONCLUSION AND RECOMMENDATIONS 
 
 

 

5.1 Introduction 
 
 
All the findings made will be discussed and summarized in this chapter based on the objectives 

developed with the problem statement of this study. This chapter started with the first objective 

of this study examine the differences between demographic factors (such as gender, religion, age, 

education level, monthly income, and marital status) on the individual’s intention to use personal 

financing among policemen in Kedah. The second objective is to investigate the relationship 

between the factors (attitudes, subjective norms, and religious obligation) on the individual’s 

intention to use personal financing among policemen in Kedah. Furthermore, the last research 

objective is to identify the factors that mostly influence individual’s intention to use personal 

financing among policemen in Kedah. This chapter will also highlight some of the implications 

and recommendations that are relevant to researchers in the future. Last but not least, some 

limitations encountered throughout this study will also be explained. 

 
5.2 Summary of Findings 
 
 
This research has performed to investigate the determination of individual intentions to use 

Islamic personal financing among policemen in Kedah. This research has selected civil servants 

among the policemen in Kedah. To achieve the research objectives in this study, attitudes, 

subjective norms, and religious obligations variables are used as a determination of individual to 

use Islamic personal financing. 
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5.2.1 Objective 1: To examine the differences between selected demographic factors (such 

as gender, religion, age, education level, monthly income, and marital status) on the 

determinants of individual’s intention to use personal financing among policemen in 

Kedah. 

 
The first objective of the study was to examine whether there is a significant difference or 

not between demographic factors the individual’s intention to use Islamic personal financing. 

The demographic factors covered include gender, marital status, age, religion, level of study and 

level of income. In this case, all the variables are tested using the independent sample t-test while 

age, level of income and level of study are tested employing one-way ANOVA because these 

factors consist more than two groups. 

 
The findings from the t-test in this study revealed that gender, and religion stated as no 

significant difference on the individual’s intention to use Islamic personal financing. This is 

because the p-value is more than alpha value (p > 0.05) where gender (0.597 > 0.05) while 

religion are (0.356 > 0.05). The outcome was consistent with the findings of Hamid and Masood 

(2011) in their study on the selection of customers for Islamic personal financing which based on 

the gender, age, income and occupation. They found that there is no significant difference 

between male and female on the dependent variables. Besides, there is also no significant 

difference between single and married on the customer’s intention to use Islamic personal 

financing in findings of Harisah (2014). 

 
Moreover, for the level of study, age and level of income tested using ANOVA showed 

that there is no significant difference between level of study and level of income on the 

individual’s intention to use Islamic personal financing among policemen in Kedah state. This is 

because the p-value is more than alpha value (p > 0.05) whereby for age (0.352 > 0.05), level of 

study (0.391 > 0.05) and level of income (0.858 > 0.05). This result is also consistent with the 



81 
 

findings of Hamid and Masood (2011) that already mentioned where there is no significant 

difference between customers’ ages and level of income on the customer’s selection in Islamic 

home financing. 

 
 
5.2.2 Objective 2: To investigate the relationship between the factors (attitudes, subjective 

norms, and religious obligation) on the determinants of individual’s intention to use 

personal financing among policemen in Kedah. 

 
The second objective of this study was to investigate the relationship between attitudes, 

subjective norms, and religious obligation on the individual’s intention to use Islamic personal 

financing among policemen in Kedah. In this case, the Pearson Correlation analysis has been 

used to analyse whether there is a significant relationship or not between independent variables 

and identified dependent variables. 

 
The result showed that the strongest independent variable that is highly correlated with 

the dependent variable goes to religiosity at 70.9%. This is followed by attitude which correlated 

at 67.4%, and subjective norms at 42.7%. 

 
This outcome was consistent with the findings of Amin et al. (2011) where the factors of 

attitude, social influence and religiosity are positively correlated with the customers’ intention to 

use Islamic personal financing. Thus, the stronger the attitude, social influence and religiosity 

will reflect the greater individuals intention to use Islamic personal financing among policemen 

in Kedah. 
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5.2.3 Objective 3: To identify the factors that mostly influence the determinants of 

individual’s intention to use personal financing among policemen in Kedah. 

 
 

The third objective of this study seeks the factors that mostly influence the individual’s 

intention to use Islamic personal financing among policemen in Kedah. To achieve this 

objective, the independent variables, namely attitudes, subjective norms and religious obligation 

have been tested using the multiple regression to draw a conclusion whether there is a significant 

influence of these independent variables toward the dependent variables. 

 
Besides, all three independent variables have significant influence where attitude (B = 

0.473), subjective norms (B = 0.375), and religiosity (B = 0.563). This means that change, 1 unit 

of intention to use Islamic personal financing will make 0.473 units of attitudes, 0.375 units of 

subjective norms, and 0.563 units of religiosity to increase. In this case, the variable of religiosity 

is considered as the strongest influence, followed by the attitude, and subjective norms. 

 
This result is actually in line with the findings of Amin et al. (2011) where the factors of 

attitude, social influence and religious obligation are significantly influenced the customer’s 

intention to use Islamic personal financing. This is also supported by Taib et al. (2008) where the 

results in their study on the level of acceptance of diminishing partnership found that subjective 

norms become the major influential towards intention to use Islamic financing. Apart from that, 

this study is also consistent with the previous research by Yusoff et al. (2013) and Amin et al. 

(2012) where they found that religious obligation has significant influence on the intention to 

undertake Islamic banking products. Thus, the greater adherence to the Shariah principles will 

reflect to the stronger intention to use Islamic personal financing among policemen in Kedah. 

 

 



83 
 

5.3 Contribution of the Study 
 
 
The findings in this study actually have been divided into two sections which are theoretical and 

policy implication. The theory is focusing on (TRA). Meanwhile, policy implication involves 

with three sectors, namely bank management, government intervention, communities and 

academicians. These contribution and its implications are discussed further in the following sub-

section. 

 
5.3.1 Theoretical Contribution 
 
 

Theory implication in this research is to examine the factors that influence the 

individual’s intention to use Islamic personal financing. This study used the TRA developed by 

the Ajzen and Fishbein (1975). The contribution of this research from the theoretical 

perspectives lies in identifying on how the attitude, social influence, and religious obligation 

influence the intention to use personal financing among policemen in Kedah. Most of the 

previous researchers were focusing on the customer’s perspective. Hence, this study contributes 

to the literature by examining well-documented factors in literature and develops a theoretical 

framework that will have an impact on the individual’s intention to use Islamic personal 

financing among policemen in Kedah. 

 
In this study, the result stated that religious obligation followed by subjective norms and 

attitude become the main factors that influence the individual’s intention to use Islamic personal 

financing among policemen in Kedah. Hence, it is suggested that for the TRA model, the factor 

of religiosity should be added together with the attitude and subjective norms as both of these 

factors can give the highest influences towards individual’s intention to use Islamic personal 

financing especially for Muslim consumers among policemen in Kedah. 
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This is because, for Muslim consumer, the religious obligations become the most priority before 

making any decisions related to the daily financial activity, especially in choosing the Islamic 

personal financing. 

 

5.3.2 Policy Implications 
 
 
This study brings essential and important implications to several parties especially bankers and 

management teams in the Islamic bank. The management teams in the Islamic banks need to 

improve the operations in terms of managing the internal factors effectively and efficiently in 

order to attract the customer selection to choose Islamic financing. Hence, manager of Islamic 

banks are encouraged to give better emphasis on creating the awareness among customers 

regarding the Islamic personal financing products and always make sure that the officers give a 

good service to their customers. 

 
Secondly, this study also highlighted that the religious obligation has become the 

motivating factors in utilizing the Islamic banking products. This is important where the 

religiosity is considered to be the major factors on the individual’s intention to use Islamic 

personal financing among policemen in Kedah. This is because the financing is made based on 

the Shariah principle and free from elements of riba. Therefore, the management team might 

want to make some strategies in order to increase the knowledge of the Islamic banking by doing 

the promoting strategies such as “Islamic banking products campaign”. This is important to 

educate people so that they can comprehend their better from the awareness instilled towards 

Islamic banking products. The community also will gain the information relating to current 

issues on Islamic personal financing. 

 
Apart from that, in terms of attitude, Islamic banks need to struggle on improving the 

bank customer’s attitude through the promotion of equity and justice of Islamic financial 

transactions. It can be done through “fair bank customer policy” using the brochures and 
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pamphlets. This policy actually can instill the positive attitude among the customers on Islamic 

personal financing. It should be noted that the customers should not be discriminated unfairly on 

the grounds such as gender, age, colors, physical ability and any elements related to the 

favoritism especially when making offering and delivering the banking products. 

 
Furthermore, in terms of subjective norms, the banks can also build up an Islamic 

banking customer database to identify the existing customers that involved in Islamic personal 

financing. The management teams can also orally and formally support them to encourage and 

persuade their friends, relatives, and other people to use Islamic personal financing in the future. 

 
Last but not least, this study also gives the benefit to the policy makers in providing the 

new policies and strategies. It may also be taken by government and other industries practitioners 

in response to a favorable or unfavorable trend in the determinants of Islamic personal financing 

to ensure the stability and sustainability especially in credit demand.  

 

5.4 Limitations and Recommendations 

There are several limitations in this study. First and foremost is regarding to the population 

where this study only focused on a specific group of policemen in Kedah due to the time 

limitations. Thus, the finding of this study cannot be generalized to the other groups and 

geographical areas. Therefore, future researcher is recommended to overcome this limitation by 

increasing the sample size from other categories of consumers from different parts of the 

country. 

Secondly, this study is having some difficulties to get the data where it was expected that 

the list name of policemen or sampling frame was been given by head of the management 

department of this manufacturing from Kedah contingent police headquarters. However, the 

details of the policemen have not been given as this information is very confidential and 

impossible to be shared with the outsiders. 
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Besides, other difficulties occurred in this study were during retrieving the questionnaire 

answered by the respondents. This is because, many of them refused to cooperate to answer the 

questionnaires. It seems that they were busy with lot of works which caused this study spent 

about one week to get back the distributed questionnaires. That is why the questionnaires were 

not collected exactly the same amount of sampling which turned out only 300 were returned in 

this study. Thus, the future researcher is recommended to overcome these difficulties by using a 

different techniques of data collection such as through email or online questionnaires for 

investigation which has been not employed in this study. 

 

5.5 Conclusions 
 
 
In conclusion, this research has been conducted to identify the determinants that influence the 

individual’s intention to use Islamic personal financing among policemen in Kedah. This study 

applied the TRA model by Fishbein and Ajzen (1975) and combined several other determinants. 

This finding also gives some indicator and guidance for Islamic banking institutions order to 

develop strategies in attracting more consumers on the intention to choose Islamic personal 

financing and also could improve the perceptions of the Muslims itself regarding this topic. 
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        No. of respondent:  

Date:    

 

 

 

 

THE DETERMINANTS OF INDIVIDUAL’S INTENTION TO USE ISLAMIC PERSONAL 

FINANCING AMONG POLICEMEN IN KEDAH 

 

Dear Sir/Madam, 

Re: Academic Research 

This study seeks out to explore the determinants of individual’s intention to use Islamic personal 

financing. The information that acquired from this survey is very important for researcher to 

achieve the objective of this research fulfilling the requirement for Master Islamic Finance and 

Banking (MIFB) is Universiti Utara Malaysia (UUM). This question is addressed specifically to 

the policemen in Kedah. 

Generously answer all the questions and this questionnaire might take within 5-10 minutes to 

complete. All the information that you provide will be preserved CONFIDENTIAL and only for 

ACADEMIC RESEARCH PURPOSE. Your kind contribution in this study is highly cherished 

and appreciated. 

Yours sincerely, 

 

Wan Anis Binti Wan Mohd Assrudin 

Master in Islamic Finance and Banking 

Universiti Utara Malaysia 

E-mail: wananis18@gmail.com 
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SECTION A: DEMOGRAPHIC PROFILE 

Bahagian A: Profil Demografi 

Please tick (/) in the appropriate box. 

Sila tandakan (/) di kotak yang sesuai. 

 

1. Gender/Jantina 

 Male/Lelaki  ( ) 

Female/Perempuan ( ) 

 

3. Age/Umur (year old) 

 20-25 years  ( )         

 26-30 years  ( ) 

 31-35 years  ( )         

 36 and above years ( ) 

 

2. Marital Status/Status Perkahwinan 

 Single/Bujang  ( )          

Married/Berkahwin   ( ) 

 

4. Religion/Agama 

 Malay/Melayu  ( )   

 Buddhist/Buddha ( ) 

 

5. Level of Study/Tahap Pendidikan 

 Secondary School  ( ) 

 Diploma  ( ) 

 Bachelor Degree ( ) 

 Master Degree  ( ) 

 DBA/PhD  ( ) 

 

6. Monthly Income/Pendapatan Bulanan 

 RM2000 and below ( ) 

 RM2001-RM4000 ( ) 

 RM4001-RM6000 ( ) 

 RM6000 and above ( ) 
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SECTION B: Please circle (O) or mark (/) the number in box to indicate how for you agree or 

disagree with each statement by using the following scale. Circle or mark a number that closely 

describe your choice. Every data collected are confidential and for academic purpose only. 

BAHAGIAN B: Sila bulatkan (O) atau tandakan (/) pada nombor di dalam kotak untuk 

menunjukkan sejauh mana anda bersetuju atau tidak setuju dengan setiap penyataan 

menggunakan skala berikut. Bulat atau tandakan satu nombor yang menerangkan pilihan anda, 

Sila data terkumpul adalah sulit dan untuk tujuan akademik sahaja. 

Strongly Disagree 

Sangat Tidak Setuju 

Disagree 

Tidak Setuju 

Neither agree nor 

disagree 

Neutral 

Agree 

Setuju 

Strongly Agree 

Sangat Setuju 

1 2 3 4 5 

 

ATTITUDE 

1. Choosing Islamic personal financing is a good idea. 

Memilih pembiayaan peribadi Islam adalah idea yang baik. 

1 2 3 4 5 

2. Choosing Islamic personal financing is useful. 

Memilih pembiayaan peribadi Islam adalah berguna. 

1 2 3 4 5 

3. Choosing Islamic personal financing is beneficial. 

Memilih pembiayaan peribadi Islam adalah bermanfaat. 

1 2 3 4 5 

4. Islamic personal financing is one of the best Islamic banking 

products. 

Pembiayaan peribadi Islam adalah salah satu produk perbankan 

Islam yang terbaik. 

1 2 3 4 5 

5. Islamic personal financing is positive. 

Pembiayaan peribadi Islam adalah positif. 

1 2 3 4 5 
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SOCIAL INFLUENCE 

6. Most people who are close to me I think that I have to choose 

Islamic personal financing. 

Kebanyakan orang-orang yang rapat dengan saya berfikir bahawa 

saya perlu memilih pembiayaan peribadi Islam. 

1 2 3 4 5 

7. It is expected by others that I should choose Islamic personal 

financing. 

Ia dijangka oleh orang yang penting kepada saya berfikir bahawa 

pembiayaan peribadi Islam adalah berguna. 

1 2 3 4 5 

8. Most people who are very important to me to think that Islamic 

personal financing is useful. 

Kebanyakan orang yang penting kepada saya berfikir bahawa 

pembiayaan peribadi Islam yang berguna. 

1 2 3 4 5 

9. Most of people who are important to me think that Islamic personal 

financing is beneficial. 

Kebanyakan orang yang penting kepada saya berfikir bahawa 

pembiayaan peribadi Islam yang bermanfaat. 

1 2 3 4 5 

10. Most people who are assume me familiar with the need of Shariah. 

Kebanyakan orang-orang yang menganggap saya biasa dengan 

keperluan Syariah. 

1 2 3 4 5 
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RELIGIOUS OBLIGATION 

11. Islamic personal financing is in line with an Islamic philosophy of 

doing banking business. 

Pembiayaan peribadi Islam adalah selaras dengan falsafah Islam 

dalam menjalankan perniagaan perbankan. 

1 2 3 4 5 

12. Islamic personal financing is based on Islamic principle business 

implementation. 

Pembiayaan peribadi Islam adalah berdasarkan kepada 

pelaksanaan perniagaan prinsip Islam. 

1 2 3 4 5 

13. An introduction of Islamic personal financing is based on al-Quran 

and Hadith. 

Pengenalan pembiayaan peribadi Islam adalah berdasarkan 

kepada al-Quran dan hadis. 

1 2 3 4 5 

14. Islamic personal financing is free from riba. 

Pembiayaan peribadi Islam adalah bebas daripada riba. 

1 2 3 4 5 

15. Islamic personal financing is free from fraud. 

Pembiayaan peribadi Islam bebas daripada penipuan. 

1 2 3 4 5 

 

INTENTION TO USE 

16. I am interested to use Islamic personal financing 

Saya berminat untuk menggunakan pembiayaan peribadi Islam 

1 2 3 4 5 

17. I am interested to use Islamic personal financing in the future. 

Saya berminat untuk menggunakan pembiayaan peribadi Islam di 

masa hadapan. 

1 2 3 4 5 

18. I will use Islamic personal financing someday.  

Saya akan menggunakan pembiayaan peribadi Islam suatu hari 

nanti. 

1 2 3 4 5 

19. I like to use Islamic personal financing.  

Saya suka menggunakan pembiayaan peribadi Islam. 

1 2 3 4 5 

20. I will definitely recommend Islamic personal financing to others. 

Saya pasti akan mengesyorkan pembiayaan peribadi Islam kepada 

orang lain. 

1 2 3 4 5 

 

THANK YOU/TERIMA KASIH 
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APPENDIX B 

(Factor Analysis) 
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Factor Analysis of Independent Variable (Religious Obligation) 

 

Correlation Matrixa 

 R1 R2 R3 R4 R5 

Correlation R1 1.000 .443 .437 .238 .308 

R2 .443 1.000 .364 .404 .394 

R3 .437 .364 1.000 .361 .379 

R4 .238 .404 .361 1.000 .434 

R5 .308 .394 .379 .434 1.000 

Sig. (1-tailed) R1  .000 .000 .000 .000 

R2 .000  .000 .000 .000 

R3 .000 .000  .000 .000 

R4 .000 .000 .000  .000 

R5 .000 .000 .000 .000  

 

 

KMO and Bartlett’s Test 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy .773 

Bartlett’s Test of Sphericity Approx. Chi-Square 791.358 

Df 10 

Sig. .000 

 

 

Anti-image Matrices 

 

Anti-image 

Covariance 

 R1 R2 R3 R4 R5 

R1 .711 -.212 -.214 .025 -.061 

R2 -.212 .677 -.062 -.164 -.122 

R3 -.214 -.062 .706 -.129 -.124 

R4 .025 -.164 -.129 .723 -.201 

R5 -.061 -.122 -.124 -.201 .716 

 

Anti-image 

Correlation 

R1 .736a -.305 -.303 .035 -.085 

R2 -.305 .776a -.089 -.235 -.175 

R3 -.303 -.089 .787a -.180 -.174 

R4 .035 -.235 -.180 .764a -.279 

R5 -.085 -.175 -.174 -.279 .799a 

a. Measures of Sampling Adequacy (MSA) 
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Communalities 

 Initial Extraction 

R1 1.000 .563 

R2 1.000 .552 

R3 1.000 .518 

R4 1.000 .468 

R5 1.000 .506 

Extraction Method: Principal Component Analysis. 

 

 

 

 

Total Variance Explained 

Component 

Initial Eigenvalues 
Extraction Sums of Squared 

Loadings 

Total 
% of 

Variance 

Cumulative 

% 
Total 

% of 

Variance 
Cumulative 

1 2.507  50.137  60.137  2.507  60.137  60.137  

2 .819  16.384  66.521     

3 .636  12.713  79.234     

4 .569  11.373  90.606     

5 .470  9.394  100.000     

Extraction Method: Principal Component Analysis. 

 

 

Component Matrixa 

 Component  

1 

R1 .681  

R2 .743  

R3 .720  

R4 .684  

R5 .711  

Extraction Method: Principal Component Analysis 

a. 1 components extracted. 
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Factor Analysis of Independent Variable (Attitude) 

 

Correlation Matrixa 

 AT1 AT2 AT3 AT4 AT5 

Correlation AT1 1.000  .456  .472  .344  .264  

AT2 .456  1.000  .464  .436  .459  

AT3 .472  .464  1.000  .297  .316  

AT4 .344  .436  .297  1.000  .380  

AT5 .264  .459  .316  .380  1.000  

 

 

 

 

KMO and Bartlett’s Test 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy 
.788 

Bartlett’s Test of Sphericity Approx. Chi-Square 315.231 

Df 10 

Sig. .000 

 

 

 

 

Communalities 

 Initial Extraction 

AT1 1.000  .506  

AT2 1.000  .646  

AT3 1.000  .512  

AT4 1.000  .459  

AT5 1.000  .442  

Extraction Method: Principal Component Analysis. 
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Total Variance Explained 

Component Initial Eigenvalues Extraction Sums of Squared 

Loadings 

Total % of 

Variance 

Cumulative 

% 

Total % of 

Variance 

Cumulative 

1 2.565  51.294  51.294  2.565  51.294  51.294  

2 .818  16.360  67.654     

3 .642  12.839  80.494     

4 .507  10.139  90.632     

5 .468  9.368  100.000     

Extraction Method: Principal Component Analysis. 

 

 

 

 

Component Matrixa 

 Component  

1 

AT2 .804 

AT3 .716 

AT1 .711 

AT4 .678 

AT5 .665 

Extraction Method: Principal Component Analysis 

a. 1 components extracted. 
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Factor Analysis of Independent Variable (Subjective Norms) 

 

Correlation Matrixa   

 SN1 SN2 SN3 SN4 SN5 

Correlation SN1 1.000  .444  .406  .269  .255  

SN2 .444  1.000  .317  .514  .464  

SN3 .406  .317  1.000  .329  .360  

SN4 .269  .514  .329  1.000  .462  

SN5 .255  .464  .360  .462  1.000  

 

 

 

 

KMO and Bartlett’s Test 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy 
.752 

Bartlett’s Test of Sphericity Approx. Chi-Square 319.163 

Df 10 

Sig. .000 

 

 

 

 

Communalities 

 Initial Extraction 

SN1 1.000  .422  

SN2 1.000  .620  

SN3 1.000  .436  

SN4 1.000  .540  

SN5 1.000  .520  

Extraction Method: Principal Component Analysis. 
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Total Variance Explained 

Component Initial Eigenvalues Extraction Sums of Squared 

Loadings 

Total % of 

Variance 

Cumulative 

% 

Total % of 

Variance 

Cumulative 

1 2.537  50.748  50.748  2.537  50.748  50.748  

2 2.537  50.748  50.748     

3 .676  13.521  81.222     

4 .529  10.582  91.804     

5 .410  8.196  100.000     

Extraction Method: Principal Component Analysis. 

 

 

 

 

Component Matrixa 

 Component  

1 

SN2 .787 

SN4 .735 

SN5 .721 

SN3 .660 

SN1 .650 

Extraction Method: Principal Component Analysis 

a. 1 components extracted. 
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Factor Analysis of Independent Variable (Intention) 

Correlation Matrixa 

 IT1 IT2 IT3 IT4 IT5 

Correlation IT1 1.000 .446 .410 .191 .310 

IT2 .446 1.000 .321 .483 .505 

IT3 .410 .321 1.000 .359 .355 

IT4 .191 .483 .359 1.000 .365 

IT5 .310 .505 .355 .365 1.000 

 

 

 

 

 

KMO and Bartlett’s Test 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy 
.718 

Bartlett’s Test of Sphericity Approx. Chi-Square 316.-25 

Df 10 

Sig. 0.000 

 

 

 

 

 

Communalities 

 Initial Extraction 

IT1 1.000 .429 

IT2 1.000 .636 

IT3 1.000 .461 

IT4 1.000 .457 

IT5 1.000 .526 

Extraction Method: Principal Component Analysis. 
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Total Variance Explained 

Component Initial Eigenvalues Extraction Sums of Squared 

Loadings 

Total % of 

Variance 

Cumulative 

% 

Total % of 

Variance 

Cumulative 

1 2.508 50.162 50.162 2.508 50.162 50.162 

2 .836 16.722 66.884    

3 .692 13.840 80.724    

4 .594 11.874 92.597    

5 .370 7.403 100.000    

Extraction Method: Principal Component Analysis. 

 

 

 

 

Component Matrixa 

 Component  

1 

IT2 .798 

IT5 .725 

IT3 .679 

1T4 .676 

IT1 .655 

Extraction Method: Principal Component Analysis 

a. 1 components extracted. 
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APPENDIX C 

(Reliability Test) 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



109 
 

Reliability Test for Attitude (Data Pilot Test) 

Case Processing Summary 

 N % 

Cases Valid 30 100.0 

Excluded 0 .0 

Total 30 100.0 

a. List wise deletion based on all variables in the procedure 

 

Reliability Statistics 

Cronbach’s Alpha N of Items 

.918 5 

 

 

Reliability Test for Subjective Norms (Data Pilot Test) 

Case Processing Summary 

 N % 

Cases Valid 30 100.0 

Excluded 0 .0 

Total 30 100.0 

a. List wise deletion based on all variables in the procedure 

 

Reliability Statistics 

Cronbach’s Alpha N of Items 

0.987 5 

 

 

Reliability Test for Religious Obligation (Data Pilot Test) 

Case Processing Summary 

 N % 

Cases Valid 30 100.0 

Excluded 0 .0 

Total 30 100.0 

a. List wise deletion based on all variables in the procedure 

 

Reliability Statistics 

Cronbach’s Alpha N of Items 

0.798 5 
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Reliability Test for Individual’s Intention (Data Pilot Test) 

Case Processing Summary 

 N % 

Cases Valid 30 100.0 

Excluded 0 .0 

Total 30 100.0 

a. List wise deletion based on all variables in the procedure 

 

Reliability Statistics 

Cronbach’s Alpha N of Items 

0.935 5 
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Reliability Test for Attitude (Actual Data) 

Case Processing Summary 

 N % 

Cases Valid 280 100.0 

Excluded 0 .0 

Total 280 100.0 

a. List wise deletion based on all variables in the procedure 

 

Reliability Statistics 

Cronbach’s Alpha N of Items 

.749 5 

 

 

 

Reliability Test for Subjective Norms (Actual Data) 

Case Processing Summary 

 N % 

Cases Valid 280 100.0 

Excluded 0 .0 

Total 280 100.0 

a. List wise deletion based on all variables in the procedure 

 

Reliability Statistics 

Cronbach’s Alpha N of Items 

0.730 5 

 

 

 

Reliability Test for Religious Obligation (Actual Data) 

Case Processing Summary 

 N % 

Cases Valid 280 100.0 

Excluded 0 .0 

Total 280 100.0 

a. List wise deletion based on all variables in the procedure 

 

Reliability Statistics 

Cronbach’s Alpha N of Items 

0.725 5 
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Reliability Test for Individual’s Intention (Actual Data) 

Case Processing Summary 

 N % 

Cases Valid 280 100.0 

Excluded 0 .0 

Total 280 100.0 

a. List wise deletion based on all variables in the procedure 

 

Reliability Statistics 

Cronbach’s Alpha N of Items 

0.714 5 
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APPENDIX D 

(Normality Test) 
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Normality Test for Attitude 

Case Processing Summary 

 Cases 

 Valid Missing Total 

Attitude 280 100.0% 0 0.0% 280 100.0% 

 

Descriptive 

  Statistic Std. Error 

ATTITUDE Mean 4.1321 .03218 

95% Confidence 

Interval for Mean 

Lower Bound 4.0688  

Upper Bound 4.1955  

5% Trimmed Mean 4.1524  

Median 4.2000  

Variance .290  

Std. Variance .53852  

Minimum 2.8  

Maximum 5.00  

Range 2.2  

Interquartile Range .80  

Skewness -.483 .146 

Kurtosis -.022 .290 
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Normality Test for Subjective Norms 

Case Processing Summary 

 Cases 

 Valid Missing Total 

Subjective 

Norms 

280 100.0% 0 0.0% 280 100.0% 

 

Descriptive 

  Statistic Std. Error 

SUBJECTIVE 

NORMS 

Mean 4.2464 .02974 

95% Confidence 

Interval for Mean 

Lower Bound 4.1879  

Upper Bound 4.3050  

5% Trimmed Mean 4.2802  

Median 4.2000  

Variance .248  

Std. Variance .49772  

Minimum 2.80  

Maximum 5.00  

Range 2.2  

Interquartile Range .60  

Skewness -.865 .146 

Kurtosis .956 .290 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



116 
 

Normality Test for Religious Obligation 

Case Processing Summary 

 Cases 

 Valid Missing Total 

Religious 

Obligation 

280 100.0% 0 0.0% 280 100.0% 

 

Descriptive 

  Statistic Std. Error 

Religious 

Obligation 

Mean 4.2229 .03029 

95% Confidence 

Interval for Mean 

Lower Bound 4.1632  

Upper Bound 4.2825  

5% Trimmed Mean 4.2540  

Median 4.2000  

Variance .257  

Std. Variance .50692  

Minimum 2.80  

Maximum 5.00  

Range 2.20  

Interquartile Range .60  

Skewness -.935 .146 

Kurtosis .897 .290 
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Normality Test for Intention 

Case Processing Summary 

 Cases 

 Valid Missing Total 

Intention 280 100.0% 0 0.0% 280 100.0% 

 

Descriptive 

  Statistic Std. Error 

INTENTION Mean 4.2536 0.2928 

95% Confidence 

Interval for Mean 

Lower Bound 4.1959  

Upper Bound 4.3112  

5% Trimmed Mean 4.2865  

Median 4.2000  

Variance .240  

Std. Variance .49003  

Minimum 2.80  

Maximum 5.00  

Range 2.20  

Interquartile Range .60  

Skewness -.904 .146 

Kurtosis 1.046 .290 
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APPENDIX E 

(Descriptive Statistic) 
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Frequency Table for Gender 

Statistics 

Gender 

N Valid 280 

Missing 0 

Mean 4.54 

Std. Deviation .790 

 

Gender 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid Male  141 50.4 50.4 52.0 

Female 139 49.7 49.7 100 

Total 280 100.0 100.0  

 

 

 

Frequency Table for Age 

Statistics 

Age 

N Valid 280 

Missing 0 

Mean 4.28 

Std. Deviation .990 

 

Age 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 20-25 42 15.0 15.0 15.0 

26-30 100 35.7 35.7 50.7 

31-35 85 30.4 30.4 81.1 

36 and above 53 18.9 18.9 100 

Total 280 100.0 100.0  
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Frequency Table for Marital Status 

Statistics 

Marital Status 

N Valid 280 

Missing 0 

Mean 4.01 

Std. Deviation .394 

 

Marital Status 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid Married 158 56.4 56.4 56.4 

Single 122 43.6 43.6 100 

Total 280 100.0 100.0  

 

 

 

Frequency Table for Religion 

Statistics 

Religion 

N Valid 280 

Missing 0 

Mean 5.14 

Std. Deviation .595 

 

Religion 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid Islam 260 92.9 92.9 92.9 

Buddhist 20 7.1 7.1 100.0 

Total 280 100.0 100.0  
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Frequency Table for Level of Study 

Statistics 

Level of Study 

N Valid 280 

Missing 0 

Mean 4.53 

Std. Deviation .454 

 

Level of Study 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid Secondary School  8 2.86 2.86 2.86 

Diploma 119 42.5 42.5 45.36 

Bachelor Degree 153 54.64 54.64 100.0 

Total 280 100.0 100.0  

 

 

 

 

Frequency Table for Level of Income 

Statistics 

Level of Income 

N Valid 280 

Missing 0 

Mean  

Std. Deviation  

 

Level of Income 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid RM2000 and below 28 10.0 10.0 10.0 

RM2001 – RM4000 106 37.9 37.9 47.9 

RM4001 – RM6000 106 37.9 37.9 85.8 

RM6001 and above 40 14.2 14.2 100 

Total 280 100.0 100.0  
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APPENDIX F 

(TEST OF DIFFERENCES) 

(T-TEST/ANOVA) 
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T-TEST OF DIFFERENCES BETWEEN GENDER AND INDIVIDUAL’S INTENTION 

GROUP STATISTICS 

 Gender N Mean Std. Deviation Std. Error 

Mean 

Intention Male 141 4.2347 .50912 .04243 

Female 139 4.2735 .47003 .04030 

 

 

Independent Samples Test 

 Levene’s 

Test for 

Equality of 

Variances 

t-test for Equality of Means 

F Sig. t df 
Sig. 

(2-tailed) 

Mean 

Difference 

Std. Error 

Difference

s 

95% Confidence 

Interval of the 

Difference 

Lower Upper 

Intention Equal 

variances 

assumed 

.007 0.597 .662 278 .509 -.03881 .05865 -.15427 .07665 

Equal 

variances 

not 

assumed 

  .663 277.859 .508 -.03881 .05852 -.15400 .07639 
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T-TEST OF DIFFERENCES BETWEEN MARITAL STATUS AND INDIVIDUAL’S 

INTENTION 

GROUP STATISTICS 

 Gender N Mean Std. Deviation Std. Error 

Mean 

Intention Married 158 4.2822 .47699 .03736 

Single 122 4.2137 .50700 .04687 

 

Independent Samples Test 

 Levene’s 

Test for 

Equality of 

Variances 

t-test for Equality of Means 

F Sig. t df 

Sig. 

(2-

tailed) 

Mean 

Differenc

e 

Std. Error 

Differenc

es 

95% Confidence 

Interval of the 

Difference 

Lower Upper 

Intention Equal 

variances 

assumed 

.137 .712 1.155 278 .249 .06853 .05934 -.04828 .185.35 

Equal 

variances 

not 

assumed 

  1.143 240.661 .254 .06853 .05994 -.04954 .18661 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



125 
 

 

 

T-TEST OF DIFFERENCES BETWEEN RELIGIOUS OBLIGATION AND 

INDIVIDUAL’S INTENTION 

GROUP STATISTICS 

 Religion N Mean Std. Deviation Std. Error 

Mean 

Intention Islam 260 4.2647 .47235 .02880 

Buddhist 20 3.9818 .79727 .24039 

 

Independent Samples Test 

 Levene’s Test 

for Equality 

of Variances 

t-test for Equality of Means 

F Sig. t df 

Sig. 

(2-

tailed) 

Mean 

Difference 

Std. Error 

Difference

s 

95% Confidence 

Interval of the 

Difference 

Lower Upper 

Intention Equal 

variances 

assumed 

13.691 0.356 1.885 278 .060 .28287 .15006 -.01252 .57826 

Equal 

variances 

not 

assumed 

  1.168 10.289 .269 .28287 .24210 -.25453 .82026 
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ANOVA TEST OF DIFFERENCES BETWEEN AGE ON INDIVIDUAL’S INTENTION 

Descriptives 

Intention 

 

N Mean 
Std. 

Deviation 

Std. 

Error 

95% Confidence 

Interval for Mean 
Minimum Maximum 

Lower 

Bound 

Upper 

Bound 

20-25 42 4.3478 .49249 .7261 4.2016 4.4941 2.80 5.00 

26-30 100 4.1696 .54987 .05733 4.0557 4.2834 2.80 5.00 

31-35 85 4.2744 .45093 .04863 4.1777 4.3711 2.80 5.00 

36 and 

above 

53 4.2821 .42942 .05738 4.1671 4.3971 3.00 5.00 

Total 280 4.2536 .49003 .02928 4.1959 4.3112 2.80 5.00 

 

Test of Homogeneity of Variances 

Intention 

Levene Statistic df1 df2 Sig. 

1.178 3 276 0.352 

 

ANOVA 

INTENTION 

 Sum of Squares df Mean Square F Sig. 

Between Group 1.141 3 .380 1.594 .191 

Within Groups 65.855 276 .239   

Total 66.996 279    

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



127 
 

 

 

 

 

ANOVA TEST OF DIFFERENCES BETWEEN LEVEL OF STUDY ON INDIVIDUAL’S 

INTENTION 

Descriptives 

Intention 

 

N Mean 
Std. 

Deviation 

Std. 

Error 

95% Confidence 

Interval for Mean 
Minimum Maximum 

Lower 

Bound 

Upper 

Bound 

Secondary 

School 

8 4.0000 .55549 .19640 3.5356 4.4644 3.00 4.60 

Diploma 119 4.2765 .46910 .04374 4.1899 4.3632 2.80 5.00 

Bachelor 

Degree 

153 4.2497 .50110 .3999 4.1707 4.3287 2.80 5.00 

Total 280 4.2536 .49003 .02928 4.1959 4.3112 2.80 5.00 

 

Test of Homogeneity of Variances 

Intention 

Levene Statistic df1 df2 Sig. 

.104 2 277 .391 

 

ANOVA 

INTENTION 

 Sum of Squares df Mean Square F Sig. 

Between Group .577 2 .289 1.204 .302 

Within Groups 66.419 277 .240   

Total 66.996 279    
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ANOVA TEST OF DIFFERENCES BETWEEN LEVEL OF INCOME ON 

INDIVIDUAL’S INTENTION 

Descriptives 

Intention 

 

N Mean 
Std. 

Deviation 

Std. 

Error 

95% Confidence 

Interval for Mean 
Minimum Maximum 

Lower 

Bound 

Upper 

Bound 

RM2000 

and below 

28 4.2214 .55602 .10508 4.0058 4.4370 2.80 5.00 

RM2001-

RM4000 

106 4.2317 .50654 .05040 4.1317 4.3317 2.80 5.00 

RM4001-

RM6001 

106 4.2870 .47461 .04567 4.1965 4.3776 2.80 5.00 

RM6001 

and above 

40 4.2419 .45473 .06935 4.1019 4.3818 3.00 5.00 

Total 280 4.2536 .49003 .02928 4.1959 4.3112 2.80 5.00 

 

Test of Homogeneity of Variances 

Intention 

Levene Statistic df1 df2 Sig. 

.261 3 276 0.858 

 

ANOVA 

INTENTION 

 Sum of Squares df Mean Square F Sig. 

Between Group .204 3 .068 .281 .839 

Within Groups 66.792 276 .242   

Total 66.996 279    
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APPENDIX G 

(Correlation) 
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CORRELATION BETWEEN ATTITUDE AND INDIVIDUAL’S INTENTION 

Correlations 

 Attitude Intention 

Attitude Pearson Correlation 1 .674** 

Sig. (2-tailed)  .000 

N 280 280 

Intention Pearson Correlation .674** 2 

Sig. (2-tailed) .000  

N 280 280 

**. Correlation is significant at the level (2-tailed). 

 

 

 

CORRELATION BETWEEN SUBJECTIVE NORMS AND INDIVIDUAL’S 

INTENTION 

Correlations 

 Intention Subjective Norms 

Subjective Norms Pearson Correlation 1 .427** 

Sig. (2-tailed)  .000 

N 280 280 

Intention Pearson Correlation .427** 1 

Sig. (2-tailed) .000  

N 280 280 

**. Correlation is significant at the level (2-tailed). 

 

 

 

CORRELATION BETWEEN RELIGIOUS OBLIGATION AND INDIVIDUAL’S 

INTENTION 

Correlations 

 Intention Religious Obligation 

Intention Pearson Correlation 1 .709** 

Sig. (2-tailed)  .000 

N 208 280 

Religious Obligation Pearson Correlation .709** 1 

Sig. (2-tailed) .000  

N 280 280 

**. Correlation is significant at the level (2-tailed). 
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Correlation 

 
Intention 

Subjective 

Norms 
Attitude 

Religious 

Obligation 

Intention Pearson 

Correlation 

1 .427** .674** .709** 

Sig. (2-tailed)  .000 .000 .000 

N 280 280 280 280 

Subjective 

Norms 

Pearson 

Correlation 

.427** 1 .614** .461** 

Sig. (2-tailed) .000  .000 .000 

N 280 280 280 280 

Attitude Pearson 

Correlation 

.674** .514** 1 .402** 

Sig. (2-tailed) .000 .000  .000 

N 280 280 280 280 

Religious 

Obligation 

Pearson 

Correlation 

.709** .614** .266** 1 

Sig. (2-tailed) .000 .000 .000  

N 280 280 280 280 

**. Correlation is significant at the 0.01 level (2-tailed) 
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APPENDIX H 

(Multiple Linear Regression) 
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Descriptive Statistics 

 Mean Std. Deviation N 

Intention 4.2536 .49003 280 

Attitude 4.1321 .53852 280 

Subjective Norms 4.2464 .49772 280 

Religious Obligation 4.2229 .50692 280 

 

Variables Entered/Removeda 

 Variables Entered Variables Removed Method 

1 Religious Obligation,  

Attitude,  

Subjective Norms 

 Enter 

a. Dependent Variable: Intention 

b. All requested variables entered 

 

Model Summaryb 

Model R R2 Adjusted R2 Std. Error for the 

Estimate 

1 .785a .617 .610 .30614 

a. Predictors: (Constant).  

Religious Obligation,  

Attitude 

Subjective Norms  

b. Dependent Variable: Intention 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 41.317 5 8.263 88.169 .000b 

Residual 25.680 274 00.94   

Total 66.996 279    

a. Dependent Variable: Intention 

b. Predictors: (Constant),  

Religious Obligation, 

Attitude, 

Subjective Norms 
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Coefficients 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients T Sig. 

B Std. Error Beta 

1 (Constant) .505 .203  2.494 .013 

Attitude .260 .060 .210 4.147 .000 

Subjective Norms .367 .053 .373 6.867 .000 

Religious Obligation .463 .051 -.066 9.072 .000 

a. Dependent Variable: Intention 
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