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ABSTRACT 

Online business today has become a trend in society. This is because business 

conducted online brings many benefits compared to business conducted face-to-face. 

In online business, uncertainty, and the insecurity of customers to purchase the 

marketed goods is a high challenge where the customer only depends entirely on the 

product in the form of an image before reaching the customer. In an online business, 

the customer's trust is completely depended on the merchant because the marketed 

product only exists in the form of an image before reaching the customers. However, 

in this regard, there are some irresponsible traders by oppressing their customers by 

spreading false facts about the products offered just to make a profit. The increase of 

Muslim traders provides a great opportunity to develop the Muslim economy while 

contributing to the national income. Therefore, the objective of this study is to examine 

Islamic ethical practices that influence online sellers while conducting business. The 

study also investigated the online seller’s perception of the zakat business. The 

qualitative methods by using interview techniques are carried out with the support of 

questionnaires to obtain information and their perceptions. The results of the study 

found that the average respondent applies Islamic ethical practices in their business, 

however, there is some unclear level of understanding about zakat in business. 

Therefore, in this research, I hoped that this study can contribute and open the eyes of 

many parties about the importance of applying Islamic business concepts in business 

and life as well as zakat on business which should be a guideline for Muslim traders. 

Keywords: Online business, Islamic business concept, zakat in business  



iii  
  

ABSTRAK 

Perniagaan secara atas talian pada hari ini telah menjadi ibarat satu trend dalam 

kalangan masyarakat. Ini kerana perniagaan yang dilakukan secara atas talian 

mendatangkan banyak manfaat berbanding perniagaan secara bersemuka. Cabaran 

yang paling tinggi dihadapi oleh peniaga atas talian ialah ketidakpastian dan 

ketidakyakinan pelanggan untuk membeli barangan yang dipasarkan kerana 

kepercayaan pelanggan sepenuhnya bergantung kepada peniaga kerana produk yang 

dipasarkan hanya wujud dalam bentuk gambaran. Namun begitu, dalam hal ini ada 

sesetengah peniaga yang tidak bertanggungjawab dengan menindas pelanggan mereka 

dengan menyebarkan fakta-fakta palsu tentang produk yang ditawarkan semata-mata 

untuk mendapatkan keuntungan. Disebabkan peningkatan peniaga Muslim, hal ini 

memberikan peluang yang besar untuk membangunkan ekonomi umat Islam sekaligus 

menyumbang kepada pendapatan negara. Oleh itu, dalam kajian kali ini pengkaji 

berhasrat untuk mengkaji tentang etika amalan perniagaan Islam yang mempengaruhi 

peniaga semasa menjalankan pernigaan secara atas talian di samping melihat persepsi 

peniaga terhadap zakat perniagaan. Kaedah kualitatif dengan menggunakan teknik 

temu bual dijalankan beserta dengan sokongan borang soal selidik untuk mendapatkan 

maklumat serta persepsi mereka. Hasil kajian mendapati bahawa rata-rata responden 

mengaplikasikan konsep perniagaan Islam dalam perniagaan meraka, namun 

kefahaman mereka terhadap zakat perniagaan masih di tahap yang rendah. Justeru, 

diharapkan kajian ini dapat menyumbang dan membuka mata ramai pihak tentang 

kepentingan mengaplikasikan konsep perniagaan Islam dalam perniagaan dan 

kehidupan serta zakat perniagaan yang seharusnya menjadi panduan umat Islam. 

Kata kunci : Perniagaan atas talian, konsep perniagaan Islam, zakat perniagaan   
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CHAPTER 1 

INTRODUCTION 

1.1 BACKGROUND OF THE STUDY  

Islam as a comprehensive religion covers all aspects of human life in the context of 

Aqidah, Shariah and akhlaq. The jurists have categorized aspects of human life into 

two elements, namely worship (hablu min Allah) and muamalat (hablum min nas) 

(Wahab, 2019). In general, the concept of muamalat can be defined as any economic 

activity that involves human relations with other human beings such as politics, social 

economy, family, crime and law. In fact, Islam also emphasizes the business aspect and 

muamalat in maintaining human relations (hablum min nas). Islam encourages its 

followers to run businesses to generate income for themselves and their families 

(Khafidz, 2021). As much as 90% of Muslim income today comes from business 

activities (Aini, ‘Azzah & Suhaili, 2003). The Prophet Rasulullah SAW himself has 

shown the best example in the field of business. Rasulullah encouraged business 

activities as one of the efforts to develop the city of Medina during His Majesty's reign 

(Mushfique, 2018). The concept of entrepreneurship applied by Rasulullah is in 

accordance with Islamic principles as stated in the Al-Quran and Sunnah. This aims to 

produce Muslim traders who are ethical in conducting buying and selling transactions. 

This shows that business activity is not a new occupation, it has even existed since the 

time of the Prophet Muhammad SAW.  

Along with the passage of time, the progress and development of the use of technology 

has a great influence on human life including in the buying and selling system around 

the world (Helen & Azizan, 2017). The rapid development of technology has a positive 
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 APPENDICES   

7.1 INTERVIEW  

7.1.1 Interview Form   

 

 



72  
  

7.1.2 Interview Protocol    

Research Questions  Research Objectives  Themes  Category  Interview 
Questions  

What are the factors of 
individual 
involvement in the 
online buying and 
selling system 
compared to physical 
business?  
  

Study  the  factors  of  
individual 
involvement in the 
online buying and 
selling system 
compared to physical 
business  
  

 
Perceptions  
on  online  
platform   

General 
views   

Compared to the 
physical 
business, why do 
you choose to do 
business on 
online platform?   

What is the business 
concept from an 
Islamic perspective 
that should be applied 
by traders who 
conduct business 
online?  
  

Identify business 
concepts  
from  an  Islamic  
perspective that 
should be applied by 
traders who conduct 
business online  
  

Islamic 
ethics 
practices 
 in 
business   

Prcatices   Do you practice 
the Islamic 
ethics value in 
your business?   

What  are  the  
recommendations of 
Islamic marketing  
practices on social 
media that affect the 
awareness  
of  online  merchants  
paying business zakat  
  

Suggesting  Islamic  
marketing  practices 
 on  
social media that 
influence online 
traders' awareness of 
paying business zakat  
  

Perceptions 
toward 
zakat  

General 
views   

What  is  your  
perceptions 
toward zakat in 
business?  

  
7.1.3 Interview Questions   

Section A : Individual Info   

1. Name   

2. Gender   

3. Full time or part time in doing business  
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Section B : Business Info   

1. Business niche    

2. Online platform used in promoting business  

3. How long you been doing the business   

4. Do you have physical store for promoting business?   

  

Implementations of Islamic Ethics in Business   

1. Do you implement Islamic business ethics in running your business?  

2. What is the concept of Islamic business ethics applied in your business? Give 

some examples.   

3. In conventional business, the main objective is to make a profit, but not in 

Islam Give your opinion about this statement.   

  

  

Perceptions of Zakat in Business   

1. What do you understand about zakat in business?   

2. There are some traders who do not understand or even do not know about the 

existence of zakat in business. Give your opinion  
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7.2 QUESTIONNAIRES   
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