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ABSTRACT 

Small and medium-sized enterprises (SMEs) are minimally aware of the importance 
of insurance policies to protect business continuity. Despite the growing interest in 
Takaful, there are limited empirical studies on the adoption of Takaful in the 
manufacturing industry of SMEs. This study examines the relationship between 
awareness, perception, company size and degree of centralization on the adoption of 
Takaful in the manufacturing industry of SMEs in Malaysia. A quantitative 
approach was used for the study. A total of 179 usable questionnaires from SME 
owners and managers across Malaysia were analyzed using binary logistic 
regression and cross tabulation via Statistical Package for the Social Sciences  
(SPSS) version 23. The results show that awareness has a significant impact on the 
adoption of Takaful in the manufacturing industry of SMEs in Malaysia. Consumers 
who are aware of Takaful are more likely to purchase insurance plans or schemes 
than less informed customers. The perception and degree of centralization also 
influence the adoption of Takaful in the manufacturing industry of SMEs in 
Malaysia. Centralized decisions (at the top management level) facilitate the 
adoption of takaful compared to decentralized decisions (at multiple management 
levels) that involve different stakeholders. Decentralized decisions may not lead to 
favorable outcomes. Organizational policymakers should use effective information 
communication strategies to create a positive perception and increase the acceptance 
of Takaful. In terms of theoretical contribution, this study applies Theory of 
Reasoned Action and Organizational Buying as underlying theories and found 
significant relationships between awareness, perception, degree of centralization and 
adoption of Takaful in the manufacturing industry of SMEs in Malaysia. 
 
Keywords: Awareness, Company size, Degree of centralization, Small and Medium 
Enterprise, Manufacturing. 
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ABSTRAK 

Perusahaan Kecil dan Sederhana (PKS) kurang menyedari kepentingan polisi insurans 
untuk melindungi kesinambungan perniagaannya. Walaupun minat terhadap Takaful 
semakin meningkat, terdapat kajian empirikal yang terhad mengenai penggunaan 
Takaful dalam industri pembuatan PKS. Kajian ini mengkaji hubungan antara 
kesedaran, persepsi, saiz syarikat dan tahap pemusatan terhadap penggunaan Takaful 
dalam industri pembuatan PKS di Malaysia. Pendekatan kuantitatif digunakan untuk 
kajian ini. Sebanyak 179 soal selidik yang boleh digunakan daripada pemilik dan 
pengurus PKS di seluruh Malaysia telah dianalisis menggunakan regresi logistik 
binari dan penjadualan silang melalui Pakej Statistik untuk Sains Sosial (SPSS) versi 
23. Keputusan menunjukkan bahawa kesedaran mempunyai kesan yang besar 
terhadap penggunaan Takaful dalam PKS Malaysia. Pengguna yang mengetahui 
tentang Takaful lebih berkemungkinan untuk membeli pelan atau skim insurans 
berbanding pelanggan yang kurang berpengetahuan. Persepsi dan tahap pemusatan 
juga mempengaruhi penggunaan Takaful dalam industri pembuatan PKS di Malaysia. 
Keputusan berpusat (di peringkat pengurusan atasan) memudahkan penggunaan 
takaful berbanding keputusan terpencar (di peringkat pengurusan berbilang) yang 
melibatkan pemegang kepentingan yang berbeza. Keputusan terdesentralisasi 
mungkin tidak membawa kepada hasil yang menggalakkan. Pembuat polisi organisasi 
harus menggunakan strategi komunikasi maklumat yang berkesan untuk mewujudkan 
persepsi positif dan meningkatkan penerimaan Takaful. Dari segi sumbangan teori, 
kajian ini menggunakan Teori Tindakan Beralasan dan Pembelian Organisasi sebagai 
teori asas dan mendapati hubungan yang signifikan antara kesedaran, persepsi, tahap 
pemusatan dan penggunaan Takaful dalam industri pembuatan PKS di Malaysia. 
 
 
Kata kunci: Kesedaran, Saiz Syarikat, Darjah pemusatan, Perusahaan Kecil dan 
Sederhana, Pembuatan. 
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CHAPTER 1 

 

1 INTRODUCTION 

 

1.1 Background of Study 

Small and medium enterprises (SMEs) in Malaysia significantly boost national 

economic growth. Nevertheless, the SME performance rate has decreased from 98.5% 

in 2016 to 97.4% in 2021, albeit an increase in establishments from 907,065 in 2016 

to 1,226,494 in 2021 (Nordin et al., 2023). In other words, the SMEs recovered in 

2021 with a lower contribution to the local economy. The gross domestic product 

(GDP) growth was contributed by SMEs (agriculture and manufacturing sectors), 

which have undergone rapid advancements (SME Corp, 2021). Small and Medium 

Enterprises (SMEs) are commercial entities that are characterized by their limited 

scale in terms of revenue generation, asset holdings or workforce size (Alharbi, Yahya 

& Kassim, 2021). The precise parameters determining the classification of SME can 

exhibit variations across different countries and industries (Lin et al., 2020). In 

general, small and medium-sized firms likely to exhibit a size that falls between giant 

corporations and micro-enterprises (Al-Tit et al., 2019). Frequently, individuals 

require customized solutions to effectively handle their unique requirements. 

Numerous governmental bodies and financial establishments assist small and 

medium-sized enterprises (SMEs) in the form of grants, loans and educational 

initiatives. The primary objective of these programs are to assist small and medium-

sized enterprises in surmounting their obstacles and achieving growth (Lin et al., 

2020). 



 

113 

REFERENCES 

 

Abdulqader, Q. M. (2017). Applying the binary logistic regression analysis on the 

medical data. Science Journal of University of Zakho, 5(4), 330-334. 

Andy Wood, J. (2005). Organizational configuration as an antecedent to buying 

centers' size and structure. Journal of Business & Industrial Marketing, 20(6), 

263-275. 

Abdul Manab, N., & Ahmad, S. N. (2014). Insurance as a risk transfer mechanism in 

Small and Medium Enterprises (SMEs). 

Abdulkadir, N., Sapian, S. M., Ibrahim, N., & Shukor, S. A. (2021). Conceptual 

Framework for the Adoption of General Takaful Among MSME Owner-

Managers in North-West Nigeria: The Role of MSME Owner-Manager 

Characteristics. Journal of Islamic Finance.  

Abdulsater, M. K. (2017). Australian Muslim consumers and Takaful products: an 

empirical study investigating awareness, perceptions and purchase 

intentions. Journal of Islamic Banking and Finance, 5(2), 15-18. 

Adams, M., Lin, C., & Zou, H. (2011). Chief executive officer incentives, monitoring, 

and corporate risk management: Evidence from insurance use. Journal of risk 

and Insurance, 78(3), 551-582. 

Adriana, D., Sjarief, R., & Anggraeni, E. (2023). Islamic insurance and sustainable 

development goals in developing countries: A systematic literature review. 

The International Journal of Social Sciences World (TIJOSSW), 5(2), 206-215. 

Aduko, J. (2011). General insurance, a tool for managing business risks: A case study 

of SMEs in the Tamale Metropolis (Doctoral dissertation).  



 

114 

Ahmad Mokhtar, H. S., Abdul Aziz, I., & Md Hilal, N. (2017). Corporate demand for 

general Takāful in Malaysia. ISRA International Journal of Islamic Finance, 

9(2), 164-184.  

Ahmad, N. H., & Seet, P. S. (2009). Dissecting behaviours associated with business 

failure: A qualitative study of SME owners in Malaysia and Australia. Asian 

Social Science, 5(9), 98-104. 

Aiken, L. (2002). Attitudes and related psychosocial constructs: Theories, assessment, 

and research. Sage. 

Ajzen, I. (1985). From intentions to actions: A theory of planned behavior. Action 

control (pp. 11-39). Springer, Berlin, Heidelberg. 

Ajzen, I., & Kruglanski, A. W. (2019). Reasoned action in the service of goal pursuit. 

Psychological review, 126(5), 774. 

Ajzen, I., and M. Fishbein. 1980. Understanding attitudes and predicting social 

behavior. Upper Saddle River, NJ: Prentice Hall 

Alharbi, R., Yahya, S., & Kassim, S. (2021). Impact of religiosity and branding on 

smes performance: does financial literacy play a role?. Journal of Islamic 

Marketing, 13(12), 2717-2741. https://doi.org/10.1108/jima-08-2019-0162 

Alhumoudi, Y. (2013). Islamic insurance Takaful and its applications in Saudi 

Arabia (Doctoral dissertation). 

Ali, K. M. M. (2006). Basis and models of Takaful: The need for Ijtihad. ICMIF 

series of Takaful articles, 3, 1-5. 

Ali, M., & Puah, C.-H. (2017). Acceptance of Islamic banking as innovation: a case 

of Pakistan. Humanomics, 33(4), 499-516. 



 

115 

Ali, M., Raza, S. A., Puah, C. H., & Amin, H. (2019). Consumer acceptance toward 

takaful in Pakistan: An application of diffusion of innovation theory. 

International Journal of Emerging Markets, 14(4), 620-638. 

Ali, M., Raza, S., Puah, C., & Amin, H. (2019). Consumer acceptance toward takaful 

in Pakistan. International Journal of Emerging Markets, 14(4), 620-638. 

https://doi.org/10.1108/ijoem-08-2017-0275 

Allen, R. E., Fowler, H. W., Fowler, F. G., & McIntosh, E. (1990). The concise 

Oxford dictionary of current English. codc. 

Alonso, R., Dessein, W., & Matouschek, N. (2015). Organizing to adapt and 

compete. American Economic Journal: Microeconomics, 7(2), 158-87. 

Al-Tit, A., Omri, A., & Euchi, J. (2019). Critical success factors of small and 

medium-sized enterprises in Saudi Arabia: insights from sustainability 

perspective. Administrative Sciences, 9(2), 32. 

https://doi.org/10.3390/admsci9020032 

Amin, H. (2012). An analysis on Islamic insurance participation. Journal 

Pengurusan, 34(2012), 11-20. 

Amin, H., & Chong, R. (2011). Is the theory of reasoned action valid for Ar-Rahnu? 

An empirical investigation. Australian Journal of Basic & Applied Sciences, 

5(10), 716–726. 

Amin, H., Rahman, A. R. A., Sondoh Jr, S. L., & Hwa, A. M. C. (2011). Journal of 

Islamic Accounting and Business Research. 

Amoako, E. O. (2019). Patronage of Non-Life Insurance Policies: The Case of SMEs 

in Kumasi Metropolis. Applied Mathematics, 9(3), 67-81. 



 

116 

             approach. Journal of Finance and Islamic Banking, 1(1). 

Aris, N. M. (2007). SMEs: Building blocks for economic growth. Department of 

National Statistics Malaysia. 

Arnold, U. (1999). Organization of global sourcing: ways towards an optimal degree 

of centralization. European Journal of Purchasing & Supply 

Management, 5(3-4), 167-174. 

Ary, D., Jacobs, L.C., & Razavieh, A. (2002). Introduction to research in education 

(6th ed.). Belmont, CA: Wadsworth/Thomson Learning. 

Aryanto, S., Mukhzarudfa, M., & Wiralestari, W. (2022). Factors That Affect 

Earnings Quality With Company Size As A Moderating Variable In Islamic 

Commercial Banks. 

assan, H. A. (2020). Takaful models: origin, progression and future. Journal of 

Islamic Marketing, 11(6), 1801-1819.  

Ayinde, L. O., & Echchabi, A. (2012). Perception and adoption of Islamic insurance 

in Malaysia: An empirical study. World Applied Sciences Journal, 20(3), 407-

415. 

Ayub, M. (2003). An introduction to Takaful – an alternative to insurance. Islamic 

Banking Department, State Bank of Pakistan, Karachi. p.3. 

Aziz, S., Husin, M. M., Hussin, N., & Afaq, Z. (2019). Factors that influence 

individuals’ intentions to purchase family takaful mediating role of perceived 

trust. Asia Pacific Journal of Marketing and Logistics, 31(1), 81-104. 

Azjen, I. (1980). Understanding attitudes and predicting social behavior. Englewood 

Cliffs. 



 

117 

Bailey, K. (1987). Methods of Social Research (3rd ed.). New York: Free Press. 

Barre, G. M., & Mukhtar, Y. A. (2022). Determinants of takaful adoptions mediating 

perceived trust in case of Somalia. Journal of Positive School Psychology, 

1129–1145.  

Billah, M. M. (1998). Islamic Insurance: Its Origins and Development. Arab Law 

Quarterly, 13(4), 386-422. 

Billah, M. M. (2003). Islamic and Modern Insurance (Principles and Practices). 

Ilmiah Publishers, Kuala Lumpur, Malaysia. pp. 51-57. 

Billah, M. M. (2003). Islamic Insurance (Takaful). Ilmiah Publishers, Kuala Lumpur, 

Malaysia (pp. 18- 21). 

Billah, Mohd Ma’sum. (2003). Islamic and Modern Insurance principles and 

practices. Malaysia: Ilmiah Publishers. 

Black, J. S., & Gregersen, H. B. (1997). Participative decision-making: An integration 

of multiple dimensions. Human Relations, 50(7), 859-878. 

Bluman, A.G. (2009). Elementary Statistics. A step-by-step approach (7th edition). 

USA: McGraw-Hill. 

Borg, W.R., & M.D. Gall. (1979). Educational Research. 3rd edition. White Plains, 

NY: Longman. 

Bouncken, R., & Schmitt, F. (2022). SME Family firms and strategic digital 

transformation: inverting dualisms related to overconfidence and 

Centralization. Journal of Small Business Strategy, 32(3), 1-17. 

Boztepe, A. (2012). Green marketing and its impact on consumer buying 

behavior. European Journal of Economic & Political Studies, 5(1). 



 

118 

Central Bank of Malaysia, 2006. Small and Medium Enterprise (SME) Annual Report 

2005. [Online] Available: http://www.bnm.gov.my/index.php?ch 

=103&pg=456&ac=526&yr=2005 (14 December, 2006). 

Chase, K. S. (2018). An Exploration of Organizational Buying Behavior in the Public 

Sector. 

Chebotibin, M. (2022). Effect of Corporate Governance on the Financial Performance 

of Insurance Companies in Kenya (Doctoral dissertation, University of 

Nairobi). 

Chow, G., Heaver, T. D., & Henriksson, L. E. (1995). Strategy, structure and 

performance: a framework for logistics research. Logistics and Transportation 

Review, 31(4), 285. 

Chua, W., Lau, C. Y., & Duraikannan, S. (2023, July). 4DOF robotic fire monitoring 

& control system in building using colour-based fire detection machine vision. 

In AIP Conference Proceedings (Vol. 2788, No. 1). AIP Publishing. 

Cole, C. R., & McCullough, K. A. (2006). A re-examination of the corporate demand 

for reinsurance. Journal of Risk and Insurance, 73(1), 169-192. 

Collier, B., Skees, J., & Barnett, B. (2009). Weather index insurance and climate 

change: Opportunities and challenges in lower countries. Geneva Papers on 

Risk and Insurance - Issues and Practice, 34, 401-424. 

Conner, M. (2020). Theory of planned behavior. Handbook of sport psychology, 1-18. 

Cook, D.A. & Reckman, T.J. (2006). Current Concepts in Validity and Reliability for 

Psychometric Instruments: Theory and Application. The American  Journal of 

Medicine, 1(19), 166.e7- 166.e16. 



 

119 

Coolen-Maturi, T. (2013). Islamic insurance (takaful): demand and supply in the UK. 

International Journal of Islamic and Middle Eastern Finance and 

Management, 6(2), 87-104. 

Cooper, D. R., Schindler, P. S., & Sun, J. (2006). Business research methods (Vol. 9). 

New York: McGraw-Hill Irwin. 

Czaja, R., & Blair, J. (1996). Designing surveys: a guide to decisions and procedures. 

California, Pine Forge Press. 

Daniel, A. N., & Paul, E. (2003). Corporate Demand for Property Insurance. 

In Seminar Paper of the First Swiss Doctoral Workshop in Ascona. 

Department of Statistical Portal Malaysia Official Portal (2019). Available: 

https://www.dosm.gov.my/v1/index.php?r=column/cone&menu_id=QzVORyt

6MWx0NzdtMFpDSGFLSVJ1UT09 

DeVellis, R.F. (1991). Scale development. Newbury Park, NJ: Sage Publications. 

Dröge, C., & Germain, R. (1989). The impact of the centralized structuring of 

logistics activities on span of control, formalisation, and performance. Journal 

of the Academy of Marketing Science, 17(1), 83-89. 

El-Gamal, M. A. (2001). An Islamic Explication of the Prohibition of Riba in 

Classical Islamic Jurisprudence. Available: 

http://www.ruf.rice.edu/~elgamal/files/riba.pdf 

Elliott, R., Jobber, D., & Sharp, J. (1995). Using the theory of reasoned action to 

understand organizational behaviour: The role of belief salience. British 

Journal of Social Psychology, 34(2), 161-172. 

Esra Basol, (2011). Structural Analysis of Software Industry Organizations in Turkey. 

http://www.ruf.rice.edu/~elgamal/files/riba.pdf


 

120 

Ezamshah Ismail. (2011). Basic Takaful broking handbook. Malaysia: IBFIM. 

Faes, W., Matthyssens, P., & Vandenbempt, K. (2000). The pursuit of global 

purchasing synergy. Industrial Marketing Management, 29(6), 539-553. 

Fan, X., Chen, C., & Yuan, L. (2022). Centralization and firm performance: new 

evidence on the role of firm size. Wireless Communications and Mobile 

Computing, 2022. 

Farooq, S. U., Chaudhry, T. S., Alam, F. E., & Ahmad, G. (2010). An analytical study 

of the potential of Takaful companies. European Journal of Economics, 

Finance and Administrative Sciences, 20, 54-75. 

Fauzi, P. N. F. N. M., Rashid, K. A., Sharkawi, A. A., Hasan, S. F., Aripin, S., & 

Arifin, M. A. (2016). Takaful: A review on performance, issues and 

challenges in Malaysia. Journal of Scientific Research and Development, 3(4), 

71-76. 

Fishbein, M. & Ajzen, I. (1975). Predicting and understanding consumer behavior: 

Attitude-behavior correspondence. In Ajzen, I. & Fishbein, M. (eds.). 

Understanding Attitudes and Predicting Social Behavior (pp. 148-172). 

Englewood Cliffs, NJ: Prentice Hall. 

Fisher, O., & Taylor, D. Y. (2000). Prospects for Evolution of Takaful in the 21 st 

Century. In proceedings of the Fifth Harvard University Forum on Islamic 

Finance: Islamic Finance: Dynamics and Development Cambridge, 

Massachusetts. Centre for Middle Eastern Studies, Harvard University (pp. 

237-254). 

Fowler, F.J. (2002). Survey research methods. Thousand Oaks, CA: Sage Publications. 



 

121 

Fraenkel, J.R., & Wallen, N.E. (2006). How to design and evaluate research in 

education. New York: McGraw-Hill. 

Frenz, T., & Younes Soualhi. (2010). Takaful and Retakaful: Principles and Practices, 

Kuala Lumpur. Malaysia: Munich Re Retakaful. Global Takaful Insight. 

Available: http://emergingmarkets.ey.com/global-takaful-insights-2013 

finding-growth-markets/. 

Gait, A., & Worthington, A. C. (2015). Attitudes of Libyan retail consumers toward 

Islamic methods of finance. International journal of Islamic and Middle 

Eastern Finance and Management. 

Garven, J. R., & Lamm-Tennant, J. (2003). The demand for reinsurance: Theory and 

empirical tests. Insurance and Risk Management, 7(3), 217-237. 

Gay, L. (1987). Educational research: competencies. for analysis and application. 

Merrill Pub. Co., Columbus. 

Gehlbach, H., & Brinkworth, M.E. (2011). Measure Twice, Cut Down Error: A 

Process for Enhancing the Validity of Survey Scales. Review of General 

Psychology, 15(4), 380-387. 

Gianakis, G. A., & Wang, X. (2000). Decentralization of the purchasing function in 

municipal governments: A national survey. Journal of Public Budgeting, 

Accounting & Financial Management, 12(3), 421. 

Glock, C. H., & Broens, M. G. (2013). Size and structure in the purchasing function: 

evidence from german municipalities. Journal of Public Procurement, 13(1), 1. 

Glock, C. H., & Hochrein, S. (2011). Purchasing Organization and Design: a literature 

review. Business Research, 4(2), 149-191. 



 

122 

Hall, R.H. (1991). Organizations. Englewood Cliffs, NJ: Prentice Hall. 

Hamid, M. (2010). Financial expositions of corporate determinants for conventional 

insurance: Evidence from Malaysian firms. International Research Journal of 

Finance and Economics, 43, 80-93. 

Hamid, M. A., Osman, J., & Cheikh (2013), B. A. A. (2009). Determinants of 

corporate demand for Islamic Insurance in Malaysia. International Journal of 

Economics and Management, 3(2), 278-296. 

Hanson, A. H. (2022). Decentralization. In Planning and the Politicians (pp. 104-126). 

Routledge. 

Hassan, H. A., & Abbas, S. K. (2020). Factors influencing the investors’ intention to 

adopt Takaful (Islamic insurance) products: a survey of Pakistan. Journal of 

Islamic Marketing, 11(1), 1-13. 

Hassan, H. A., & Abbas, S. K. (2020). Factors influencing the investors’ intention to 

adopt Takaful (Islamic insurance) products: a survey of Pakistan. Journal of 

Islamic Marketing, 11(1), 1-13. 

Hassan, H. and Abbas, S. (2019). Factors influencing the investors’ intention to adopt 

takaful (islamic insurance) products. Journal of Islamic Marketing, 11(1), 1-13. 

https://doi.org/10.1108/jima-03-2018-0064 

Hassan, R., Salman, S. A., Kassim, S., & Majdi, H. (2018). Awareness and 

knowledge of takaful in Malaysia: a survey of Malaysian consumers. 

International Journal of Business and Social Science, 9(11), 45-53.  

Hassan, R., Salman, S. A., Yusoff, S. S. M., Zain, N. R. M., & Yusoff, A. (2022). A 

Preliminary Study on the Factors Influencing Malaysian Youths' Adoption and 

Rejection of Takaful. Journal of Positive School Psychology, 6(3), 760-779. 



 

123 

Hasyim, F. (2018). The determinant of takaful acceptance: Theory of reasoned action 

Hegele, Y., & Schnabel, J. (2021). Federalism and the management of the COVID-19 

crisis: centralisation, decentralisation and (non-) coordination. West European 

Politics, 44(5-6), 1052-1076.  

Heide, M., Johansson, C., & Simonsson, C. (2005). Kommunikation och organisation. 

Liber. 

Heijboer, G. (2003). Quantitative analysis of strategic and tactical purchasing 

decisions: Electronic purchasing. Determining the optimal rollout strategy, 

162-189. 

Hickson, D. J., Pugh, D. S., & Pheysey, D. C. (1969). Operations technology and 

organization structure: An empirical reappraisal. Administrative Science 

Quarterly, 378-397. 

Holly, R., & Kędzior, K. (2016). Looking for reasons of insurance cover gap in 

SME’s activity. Wiadomości Ubezpieczeniowe, 4, 33-52. 

Holton, E.H., & Burnett, M.B. (1997). Qualitative research methods. In R. A. 

Swanson, & E.F. Holton (Eds.), Human resource development research 

handbook: Linking research and practice. San Francisco: Berrett - Koehler 

Publishers. 

Hoyt, R. E., & Khang, H. (2000). On the demand for corporate property 

insurance. Journal of Risk and Insurance, 91-107. 

HRM Asia (2021) SMEs in Malaysia incurred RM$40.7 billion loss in 2020 

Available: https://hrmasia.com/smes-in-malaysia-incurred-rm40-7-billion-

loss-in-2020/ 



 

124 

Husin, M.  M., Ismail, N. and Rustam, N.  (2015) ‘the Effects of Compatibility, Social 

Influence, (April),.104–107. 

Husin, M. and Haron, R. (2020). Micro, small and medium enterprises’ 

competitiveness and micro-takāful adoption. Isra International Journal of 

Islamic Finance, 12(3), 367-380. https://doi.org/10.1108/ijif-03-2019-0038 

Husin, M. M. (2019). The dynamics of Malaysian takaful market: challenges and 

future prospects. Journal of Islamic Finance, 8, 131-137. 

Ibrahim, M. D., Salleh, F., & Awang, Z. (2015). The effects of financial factors on 

takaful demand in Malaysia. Journal of Entrepreneurship and Business, 3(1), 

17-29. 

Insurance Council of Australia (2008). Non-insurance in the small to medium sized 

enterprise sector. Australia.  Retrieved July 11 2014. Available: 

http://www.insurancecouncil.com.au 

Isaac, S., & Michael, W.B. (1995). Handbook in Research and Evaluation. 3rd ed.San 

Diego, CA: EdITS. 

Iyidogan, S., Gürbüz, Y., Zeyneloglu, I.,(2006). Türkiye’de Yazılım Endüstrisinin 

Yapısı ve Gelişimi. Istanbul Ticaret Odası, Yayın No: 2006-31. 

Jaffer, S., Ismail, F., Noor, J., Unwin, L., & Ajayi, D. (2010). Takaful (Islamic 

Insurance): Concept, Challenges, and Opportunities. Milliman Research 

Report. 

Jamil, H., & Akhter, W. (2016). Investigating the impact of Shari’ah perception on 

customer switching intentions: A study of Takāful and conventional 

insurance. Cogent Business & Management, 3(1), 1261525.  



 

125 

Johnson, B., & Christensen, L. (2008). Educational research: Quantitative, qualitative, 

and mixed approaches. Thousand Oaks, CA: Sage Publications. 

Johnson, B., & Christensen, L. (2012). Educational Research: Quantitative, 

Qualitative, and Mixed Approaches (4th edition). Thousand Oaks, CA: Sage. 

Johnston, W. J., & Lewin, J. E. (1996). Organizational buying behavior: Toward an 

integrative framework. Journal of Business Research, 35, 1-16. 

Johnston, W. J., & Spekman, R. E. (1982). Industrial buying behavior: A need for an 

integrative approach. Journal of Business Research, 10(2), 135-146. 

Joyce, W. B. (2006). Accounting, purchasing and supply chain management. Supply 

Chain Management: An International Journal. 

Jusoh, W. N. H. W., & Noreffendi, A. D. A. (2022). The Awareness of Education 

Takaful Among Consumers In Kuching, Sarawak. International Journal of 

Islamic Economics and Finance Research, 5(1 July), 90-103. 

Kaabachi, S., & Obeid, H. (2016). Determinants of Islamic banking adoption in 

Tunisia: empirical analysis. International Journal of Bank Marketing. 

Karlöf, B., & Lövingsson, F. H. (2012). Management från A till Ö: förklaringar till 

affärslivets viktigaste begrepp och modeller. SIS förlag. 

Kates, A. & Galbraith, J. R. (2007). Designing your organization – using the star 

model to solve 5 critical design challenges. San Francisco: Jossey-Bass. 

Kealey, D.J., & Protheroe, D.R. (1996). The effectiveness of cross-cultural training 

for expatriates: An assessment of the literature on the issue. International 

Journal of Intercultural Relations, 20(2), 141-165. 



 

126 

Kehinde, L. H., & Sharofiddin, A. (2021). The level of acceptance and awareness of 

Takaful in Nigeria. Journal of Islamic Finance, 10(1), 46-58. 

Kesper, A. (2001, April). Failing or not aiming to grow? Manufacturing SMMEs and 

their contribution to employment growth in South Africa. In Urban 

Forum (Vol. 12, No. 2, pp. 171-203). Springer-Verlag. 

Khalid, K., Hilman, H., & Kumar, K.M. (2012). Get along with quantitative research 

process. International Journal of Research in Management, 2(2), 15-29. 

Khan, A., Rashid, H. A., Yaqub, R. M. S., & Abbas, S. (2020). Determinants of 

customer perception about adoption of Islamic insurance (Takaful) in Pakistan. 

Journal of Business and Social Review in Emerging Economies, 6(4), 1505-

1516. 

Khan, A., Rashid, H. A., Yaqub, R. M. S., & Abbas, S. (2020). Determinants of 

Customer Perception about adoption of Islamic Insurance (Takaful) in 

Pakistan. Journal of Business and Social Review in Emerging Economies, 

6(4), 1505-1516.  

Khan, M. M., Alam, H. M., Ahmad, N., Iqbal, M. S., & Ali, S. (2011). Comparative 

Analysis of Islamic and Prevailing Insurance Practices. International Journal 

of Business and Social Science, 2(10), 282. 

Kim, H. Y. (2013). Statistical notes for clinical researchers: assessing normal 

distribution (2) using skewness and kurtosis. Restorative Dentistry & 

Endodontics, 38(1), 52-54. 

Koc, T., (2007). Organizational determinants of innovation capacity in software 

companies. Computers & Industrial Engineering, 53, 373-385. 



 

127 

Kolesnik, T., Samborska, O., & Pronko, L. (2020). Formation of organizational 

structure of local self-government in the modern conditions of decentralization. 

Norwegian Journal of development of the International Science, (50-3), 22-33. 

Kotteaku, A. G., Laios, L. G., & Moschuris, S. J. (1995). The influence of product 

complexity on the purchasing structure. Omega, 23(1), 27-39. 

Krejcie, R. V., & Morgan, D. W. (1970). Determining sample size for research 

activities. Educational and psychological measurement, 30(3), 607-610. 

Lada, S., Tanakinjal, G. H., & Amin, H. (2009). Predicting intention to choose halal 

products using theory of reasoned action. International Journal of Islamic and 

Middle Eastern Finance and Management. 

Lancaster, G.A., Dodd, S., & Williamson, P.R (2004). Design and analysis of pilot 

studies: recommendations for good practice. Journal of Evaluation Clinical 

Practice, 10(2), 307-312. 

Leko-Simic, M., & Horvat, J. (2006). Risk taking propensity and export performance 

of Croatian exporters. Managing Global Transitions, 4(4), 313. 

Lewin, J. E. (2001). The effects of downsizing on organizational buying behavior: An 

empirical investigation. Journal of the Academy of Marketing Science, 29, 

151-164. 

Lewis, RJ. (1999). Annual Meeting of the Society for Academic Emergency. 

Lin, C., Alam, S., Ho, Y., Al-Shaikh, M., & Sultan, P. (2020). Adoption of green 

supply chain management among smes in Malaysia. Sustainability, 12(16), 

6454. https://doi.org/10.3390/su12166454 

Lin, Chen; Lin, Ping; Zou, Hong. SSRN Working Paper Series, Jan 2012. 



 

128 

Lind, D.A., Marchal, W. G., & Wathen, S.A. (2008). Statistical Techniques in 

Business & Economics (13th edition). USA: McGraw-Hill. 

Liu, C.-W., Huang, P., & Lucas Jr, H. C. (2020). Centralized IT decision making and 

cybersecurity breaches: Evidence from US higher education institutions. 

Journal of management information systems, 37(3), 758-787.  

Locke, E. A., & Latham, G. P. (2004). What should we do about motivation theory? 

Six recommendations for the twenty-first century. Academy of Management 

Review, 29(3), 388-403. 

Lowhorn, G.L. (2007). Qualitative and Quantitative Research: How to Choose the 

Best Design. Presented at Academic Business World International Conference. 

Nashville, Tennessee. 

Maldonado, I., Pinho, C., Lobo, C., & Pacheco, L. (2023). International determinants 

and inducing factors and performance of Portuguese internationalised 

companies. Journal of Organizational Change Management, 36(1), 21-46. 

Malhotra, N.K. (2004). Marketing Research: An Applied Orientation (4th ed.). 

Pearson ducation, Inc., New Jersey, ISBN: 0-1 3-0337 16-1, pp: 864. 

Masud, H. (2010). Takaful: an innovative approach to insurance and Islamic 

Finance. U. Pa. J. Int'l L., 32, 1133. 

Matsawali, M. S., Abdullah, M. F., Ping, Y. C., Abidin, S. Y., Zaini, M. M., Ali, H. 

M., & Yaacob, H. (2012). A Study on Takaful and Conventiona Insurance 

Preferences: The Case of Brunei. 

Mayers, D., & Smith Jr, C. W. (1990). On the corporate demand for insurance: 

evidence from the reinsurance market. Journal of Business, 19-40. 



 

129 

Maysami, R. C. and Kwon, W. J. (1999). An analysis of Islamic Takaful insurance- a 

cooperative insurance mechanism. Journal of Insurance Regulation, 18, 109–

132. 

Maysami, R. C., Golriz, H. and Hedayati, H. (1997). Pragmatic Interest-free Banking: 

Metamorphosis of the Iranian Financial System. Journal of International 

Banking Law, 12, 92–108. 

McCabe, D. L. (1987). Buying group structure: constriction at the top. Journal of 

Marketing, 51(4), 89-98. 

McCue, C. P., & Pitzer, J. T. (2000). Centralized vs. decentralized purchasing: 

Current trends in governmental procurement practices. Journal of Public 

Budgeting, Accounting & Financial Management, 12(3), 400. 

McWilliams, R. D., Naumann, E., & Scott, S. (1992). Determining buying center 

size. Industrial Marketing Management, 21(1), 43-49. 

Michaelidou, N., & Dibb, S. (2006). Using email questionnaires for research: Good 

practice in tackling non-response. Journal of Targeting, Measurement and 

analysis for Marketing, 14, 289-296. 

Mishra, P., Pandey, C. M., Singh, U., Gupta, A., Sahu, C., & Keshri, A. (2019). 

Descriptive statistics and normality tests for statistical data. Annals of cardiac 

anaesthesia, 22(1), 67. 

Mohamed, A. (2017). Factors Influencing Consumer Choice of Islamic Insurance 

(Takaful) In Kenya Doctoral dissertation, United States International 

University-Africa). 

Monette, D.R., Sullivan, T.J., & DeJong, C.R. (2002). Applied Social Research. 

Orlando, FLA: Harcourt Press. 



 

130 

Mottaghian, K. (2004). The influences of Internet on the organisational buying 

behaviour of professional services: a four-case study. 

Mukhtar, Y. A., & Barre, G. M. (2023). Determinants of customer perception on the 

adoption of takaful in Somalia. Journal of Islamic Accounting and Business 

Research. 

Munizzo, M.A., & Musial, L.V. (2009). General Market Analysis and Highest and 

Best Use. Cengage Learning, Inc. 

Mustapha, N. M., & Sorooshian, S. (2019). SME performance measurement: A 

technical review of Malaysia. International Journal of Innovative Technology 

and Exploring Engineering, 8(8), 1808-1812. 

Mutikainen, M. (2017). Brand Relevance in Organizational Buying–Identifying the 

Influence of Risk Perception. 

Myres, M.D. (2008). Qualitative Research in Business and Management. Thousand 

Oaks: Sage Publications. 

Nasser Yassin & Jamil Ramly. (2011). Takaful: A study Guide. Malaysia: IBFIM. 

National SME Development Council. (2011). SME annual report 2010/11. SME 

Corp. Malaysia, July (2013). Available: 

https://www.smecorp.gov.my/index.php/en/. 

National SME Development Council. (2013). SME annual report 2012/13. SME 

Corp, based on Economic Census (2016). 

Naumann, E., & Kim, J. C. (1986). A macro contingency approach to the study of 

purchasing behavior. Journal of Purchasing and Materials 

Management, 22(3), 21-27. 

https://www.smecorp.gov.my/index.php/en/


 

131 

Neuman, W.L. (2004). Social Research Methods: Qualitative and Quantitative  

Approaches (3rd ed.). Boston: Allyn and Bacon. 

Niiranen, H. (2011). Organizational buying behavior for combined online and offline 

ELearning-services. 

Nollet, J., & Beaulieu, M. (2003). The development of group purchasing: an empirical 

study in the healthcare sector. Journal of Purchasing and Supply 

Management, 9(1), 3-10. 

Noordin, K., Muwazir, M. R., & Madun, A. (2014). The commercialization of modern 

Islamic insurance providers: a study of Takaful business frameworks in 

Malaysia. International Journal of Nusantara Islam, 2(1), 1-13. 

Nordin, N., Koe, W., Mohamed, N., & Rahman, S. (2023). Factors influencing the 

adoption of online marketing among Malaysian SMES. Business Management 

and Strategy, 14(1), 93. https://doi.org/10.5296/bms.v14i1.20954 

Ochieng, G. O. (2013). Challenges in t8he Adoption of Takaful Insurance in 

Kenya (Doctoral dissertation, University of Nairobi). 

Omar, A. R. C., Ishak, S., & Jusoh, M. A. (2020). The impact of Covid-19 Movement 

Control Order on SMEs’ businesses and survival strategies. Geografia-

Malaysian Journal of Society and Space, 16(2), 90-103. 

Omar, O., & Owusu-Frimpong, N. (2007). Life insurance in Nigeria: An application 

of the theory of reasoned action to consumers' attitudes and purchase 

intention. The Service Industries Journal, 27(7), 963-976. 

Oppenheim, A.N. (1992). Questionnaire design, interviewing, and attitude 

measurement. London: Pinter. 



 

132 

Pallant, J., & Manual, S. S. (2010). A step by step guide to data analysis using 

SPSS. Berkshire UK McGraw-Hill Education. 

Panigrahi, C. M. A. (2012). Risk Management in Micro, Small, and Medium 

Enterprises (MSMEs) in India: A Critical Appraisal. Asia Pacific Journal of 

Marketing & Management Review, 1(4). 

Peng, S., Liao, Y., & Sun, R. (2020). The influence of transformational leadership on 

employees’ affective organizational commitment in public and nonprofit 

organizations: A moderated mediation model. Public Personnel Management, 

49(1), 29-56.  

Poan, R., Merizka, V. E., & Komalasari, F. (2022). The importance of trust factor in 

the intentions to purchase Islamic insurance (takaful) in Indonesia. Journal of 

Islamic Marketing, 13(12), 2630-2648. 

Polit D.F., & Hungler B.P. (1999). Nursing research: principles and methods (pp. 

332-333). Lippincott, New York. 

Price, J. L. (1972). Handbook of organizational measurement. 

Pugh, D. S., Hickson, D. J., Hinings, C. R., Macdonald, K. M., Turner, C., & Lupton, 

T. (1963). A conceptual scheme for organizational analysis. Administrative 

Science Quarterly, 289-315. 

Rahajeng, D. F., & Suhari, E. (2022). The Alternative Rasio as Early Warning System 

Ratio to Examined Sharia Life Insurance Companies in Indonesia. Journal of 

Finance and Islamic Banking, 5(1). 

Ramayah, T., & Razak, D. A. (2008). Factors influencing the intention to use 

diminishing partnership home financing. International Journal of Islamic and 

Middle Eastern Finance and Management. 



 

133 

Ramayah, T., Lee, J. W. C., & Mohamad, O. (2010). Green product purchase 

intention: Some insights from a developing country. Resources, Conservation, 

and Recycling, 54(12), 1419-1427. 

Rehman, A., Aslam, E., Muhammad, R. S., Aslam, M., Iqbal, A., & Shabbir, M. S. 

(2023). Consumer Awareness And Knowledge About Takaful (Islamic 

Insurance): A Survey Of Pakistan. Journal of Namibian Studies: History 

Politics Culture, 35, 4101-4118. 

Robbins, S.P. (1990). Organization Theory (3rd ed.). Englewood Cliffs, NJ: Prentice-

Hall. 

Robinson, P. J., Faris, C. W., & Wind, Y. (1967). Industrial buying and creative 

marketing. Allyn and Bacon. 

Roscoe, J.T. (1975). Fundamental research statistics for the behavioural sciences. 

New York: Holt. 

Saedon, R. (2023, July). A Survey on Community Felda Residents' Preferences for 

Purchasing Family Takaful. In Industry Forward and Technology 

Transformation in Business and Entrepreneurship: Proceedings of the 

International Conference on Entrepreneurship, Business and Technology 

(InCEBT) 2022 (p. 125). Springer Nature. 

Saeed, M. (2019). Challenges of Islamic Insurance (Takaful) Globally. 

Saidon, R., Ramly, A., Ishak, A. H., & Razaly, M. Z. (2019). Significant factors 

influencing the choice of Family Takaful. International Journal of Civil 

Engineering and Technology (IJCIET), 10(2), 820-825. 

Salimon, M., Kareem, O., Mokhtar, S., Aliyu, O., Bamgbade, J., & Adeleke, A. 

(2021). Malaysian smes m-commerce adoption: tam 3, utaut 2 and toe 



 

134 

approach. Journal of Science and Technology Policy Management, 14(1), 98-

126. https://doi.org/10.1108/jstpm-06-2019-0060. 

Salleh, F., Awang, Z., Rashid, N., & Burhan, A. (2021). The moderating effect of 

risk-taking propensity on the relationship between perception towards 

insurable risks and general takaful demand among SMEs. Journal of 

Contemporary Issues in Business and Government, 27(02), 135-141.  

Salman, S. A., & Kawata, Y. (2022). Muslims’ Perception of Islamic Insurance 

(Takaful) in Malaysia. Journal of Islamic Finance, 11(1), 51-66. 

Salman, S. A., & Kawata, Y. (2022). Muslims’ Perception of Islamic Insurance 

(Takaful) in Malaysia. Journal of Islamic Finance, 11(1), 51-66.  

Salman, S. A., Rashid, H. M. A., & Hassan, R. (2017). Awareness and Knowledge of 

Insurance and Takaful In India A survey on Indian Insurance Policy 

Holders. Man In India, 97(11), 127-140. 

Salman, S. A., Rashid, H. M. A., & Hassan, R. (2017). Awareness and knowledge of 

insurance and takaful In India a survey on Indian insurance policy holders. 

Man In India, 97(11), 127-140.  

Salmon, M.H. (2007). Introduction to Logic and Critical Thinking, 5th edition. 

Thomson Wadworth. 

Saunders, M., Lewis, P., & Thornhill, A. (2009). Research methods for business 

students (5th ed.). Prentice-Hall: Hallow. 

Schiffman, E.L., & Kenuk, L.L. (1994). Consumer Behavior (5th ed.). New Jersey: 

PrenticeHall. 



 

135 

Schminke, M., Cropanzano, R., & Rupp, D. E. (2002). Organization structure and 

fairness perceptions: The moderating effects of the organizational 

level. Organizational Behavior and Human Decision Processes, 89(1), 881-

905. 

Schuh, G., Gützlaff, A., & Schlosser, T. X. (2022, December). Influence of the 

Degree of Centralization on the Decision Quality in Production Management. 

In 2022 IEEE International Conference on Industrial Engineering and 

Engineering Management (IEEM) (pp. 0901-0905). IEEE. 

           Sciences. Boston: Pearson/Allyn and Bacon. 

Sekaran, U. (2003). Research methods for business: A skill-building approach (4th 

ed.). New York: John Willey and Sons. 

Shabiq, A., & Hassan, Z. (2016). Factors affecting adoption of takaful (Islamic 

insurance) in the Maldives. International Journal of Accounting, Business and 

Management, 4(1), 1-15. 

Shah, B. A., & Sohail, N. (2020). Family Takaful Demand: Analysis of Four 

Important Factors. City University Research Journal, 10(2).  

Shahar, N. A., Nawawi, A., & Salin, A. S. A. P. (2020). Shari’a corporate governance 

disclosure of Malaysian IFIS. Journal of Islamic Accounting and Business 

Research, 11(4), 845-868. 

Shaifuddin, S. (2020). A literature review: determinants for family takaful demand in 

Malaysia - breaking out of the shadow of conventional insurance. International 

Journal of Academic Research in Business and Social Sciences, 10(2). 

https://doi.org/10.6007/ijarbss/v10-i2/6995 



 

136 

Sharifuddin, S. S., Kasmoen, N. A., Taha, N. H. M., Talaat, N. S. M. A., & Talaat, A. 

Z. M. A. (2016). The concept of takaful (Islamic insurance) and its functions 

in the establishment of Syarikat Takaful Malaysia; The first takaful operator in 

Malaysia. International Journal of Humanities and Social Science 

Invention, 5(12), 43-48. 

Sheppard, B. H., Hartwick, J., & Warshaw, P. R. (1988). The theory of reasoned 

action: A meta-analysis of past research with recommendations for 

modifications and future research. Journal of Consumer Research, 15(3), 325-

343. 

Sherif, M., & Shaairi, N. A. (2013). Determinants of demand on family Takaful in 

Malaysia. Journal of Islamic Accounting and Business Research, 4(1), 26-50. 

Sheth, J. N. (1973). A model of industrial buyer behavior. Journal of 

Marketing, 37(4), 50-56. 

Siddiqi, M. N. (2004). Riba, bank interest, and the rationale of its prohibition. 

Jeddah: Islamic Research and Training Institute. Masud. 

Siggelkow, N., & Levinthal, D. A. (2003). Temporarily divide to conquer: 

Centralized, decentralized, and reintegrated organizational approaches to 

exploration and adaptation. Organization Science, 14(6), 650-669. 

Silk, A. J., & Kalwani, M. U. (1982). Measuring influence in organizational purchase 

decisions. Journal of Marketing Research, 19(2), 165-181. 

Snider, J. (2010). Commentary. The cult of statistical pyrotechnics. Education Week, 

29(2l), 20-21. 

Soualhi, Y., & Al Shammari, A. A. R. (2015). Indicators of takaful awareness among 

Kuwaitis. Journal of Islamic Banking and Finance, 3(2), 75-89. 



 

137 

Spekman, R. E., & Stern, L. W. (1979). Environmental uncertainty and buying group 

structure: an empirical investigation. Journal of Marketing, 43(2), 54-64. 

Spence, M and Zeckhauser, R. (1971). Insurance, Information, and Individual Action. 

(Source: Summers, T. A., Belleau, B. D., & Xu, Y. (2006). Predicting the 

purchase intention of a ontroversial luxury apparel product. Journal of 

Fashion Marketing and Management: An International Journal. 

Stanley, L. L. (1993). Linking purchasing department structure and performance—

toward a contingency model. Journal of Strategic Marketing, 1(3), 211-219. 

Stevens-Benefo, H. (2015). Perceptions of Home and Small Business Owners on 

Insurance in Accra, Ghana. 

Streiner, D.L., & Norman, G.R. (1999). Health Measurement Scales: A Practical 

Guide to their Development and Use. Toronto: 2nd Edition Oxford University 

Press. 

Taachnick, B. G., & Fidell, L. S. (2001). Multivariate statistics (4th edn). Boston: 

Allyn & Bacon. Chapter 12. 

Tan, C. and Lee, S. (2021). Adoption of enterprise risk management (erm) in small 

and medium-sized enterprises: evidence from malaysia. Journal of Accounting 

& Organizational Change, 18(1), 100-131. https://doi.org/10.1108/jaoc-11-

2020-0181. 

Tavakol, M., & Dennick, R. (2011). Making sense of Cronbach's alpha. International 

Journal of Medical Education, 2, 53. 

Tella, E., & Virolainen, V. M. (2005). Motives behind purchasing 

consortia. International Journal of Production Economics, 93, 161-168. 



 

138 

The Chartered Insurance Institute (2009).  Coping with climate change: Risks and 

opportunities for insurers.  The United Kingdom.  Retrieved July 11, 2014. 

Available: http://www.cii.co.uk. 

The Malaysian Reserve (2021)   Inflation squeezes corporates, SMEs. Available: 

https://themalaysianreserve.com/2022/11/22/inflation-squeezes-corporates-

smes/. 

The Malaysian Reserve (2022) SMEs expect a gloomy 2022. Available: 

https://themalaysianreserve.com/2021/12/27/smes-expect-a-gloomy-2022/ 

The Malaysian Reserve. (2018). Rising business costs and increased 

domestic competition, coupled with regional trade market turbulence, all pose 

challenges to SMEs turning a profit.                  Available: 

https://themalaysianreserve.com/2018/11/28/over-85-of-smes-at-risk-due-to-

underinsurance-says-aig statistics/. 

Theedgemarkets.com. (2022). CIMB Islamic a key driver of innovation in Islamic 

finance regionally, capturing opportunities with positive impact. 

Theedgemarkets.com. Retrieved 21st January. Available: 

https://www.theedgemarkets.com/content/advertise/cimb-islamic-key-driver-

innovation-islamic-finance-regionally-capturing-opportunities 

Thlon, M., & Strupczewski, G. (2023). Assessing The Impact Of Cyber Risk 

Perception On Cyber Insurance Purchase Decisions. Scientific Papers of 

Silesian University of Technology. Organization & Management/Zeszyty 

Naukowe Politechniki Slaskiej. Seria Organizacji i Zarzadzanie, (179). 

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003). User acceptance 

of information technology: Toward a unified view. MIS Quarterly, 425-478. 

https://themalaysianreserve.com/2018/11/28/over-85-of-smes-at-risk-due-to-underinsurance-says-aig
https://themalaysianreserve.com/2018/11/28/over-85-of-smes-at-risk-due-to-underinsurance-says-aig


 

139 

Wallström, Å. (2002). Industrial buying behavior of large Swedish firms: case studies 

of the purchase of educational services (Doctoral dissertation, Luleå tekniska 

universitet). 

Wang, E. (2003). Effect of the fit between information processing requirements and 

capacity on organizational performance. International Journal of Information 

Management, 23(3), 239-247. http://www.sciencedirect.com 

Webster Jr, F. E., & Wind, Y. (1972). A general model for understanding 

organizational buying behavior. Journal of Marketing, 36(2), 12-19. 

Wolfer, L. (2007). Real Research: Conducting and Evaluating Research in the Social  

Xideas, E., & Moschuris, S. (1998). The influence of product type on the purchasing 

structure. European Journal of Marketing. 

Yamori, N. (1999). An empirical investigation of the Japanese corporate demand for 

nsurance. Journal of Risk and Insurance, 239-252. 

Yi, V. Z. (2020). Struggle of Malaysian SMEs during the COVID-19 pandemic. 

Strategic Institute for Asia Pacific. https://kasi. asia/wp-

content/uploads/2020/05/KSI-Policy-Brief-Struggle-of-Malaysian-SMEs-

During-the-COVID-COVID-19-Pandemic. pdf. 

Yusof, M. F. (1996). The Concept and Operational System of Takaful Business. New 

Horizon (pp. 10-14). 

Yusuf, T. O. (2012). Prospects of Takaful’s (Islamic Insurance) Contributions to the 

Nigerian Economy. Journal of Finance and Investment Analysis, 1(3). 

http://www.sciencedirect.com/


 

140 

Zainordin, N. A., Ali, E. R. A. E., & Haron, R. (2022). Factors Influencing Behavioral 

Intention to Participate in Family Takaful in Malaysia: An Extension of 

UTAUT2 Theory. Journal of Islamic Finance, 11(2), 68-83. 

Zikmund, W.G., Babin, B.J., Carr, J.C., & Griffin, M. (2010). Business research 

methods (8th ed.). 

Zou, H., & Adams, M. B. (2006). The corporate purchase of property insurance: 

Chinese evidence. Journal of Financial Intermediation, 15(2), 165-196. 

Zou, H., Adams, M. B., & Buckle, M. J. (2003). Corporate risks and property 

insurance: Evidence from the People's Republic of China. Journal of Risk and 

Insurance, 70(2), 289-314. 

  



 

141 

APPENDICES 

  

APPENDIX I: HISTOGRAMS WITH NORMALITY PLOTS 

 

 

 

 

 

 

 

 

 

 

  



 

142 

APPENDIX II: NORMAL PLOTS 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 



 

143 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

144 

APPENDIX III 
 
 

QUESTIONNAIRE LETTER 
 

Dear Sir / Madam,   
I am conducting a study to fulfill the dissertation requirements of my Doctor of 
Business Administration program at Universiti Utara Malaysia. The title of my 
dissertation is ‘The Factors Influencing Adoption of  Takaful  in Malaysian SMEs'.   
 
I wish to request between 10 to 15 minutes of your time to complete the enclosed 
questionnaire, and each question is critical to the success of this study. Each section 
includes instructions to ensure accurate responses.   
 
All information provided by you will be kept in strictest confidence and will be used 
for academic purposes only.   
 

Thank you in advance for your cooperation and contribution to this study.   
 

Thank You. 
 
Saya juga melampirkan surat pengesahan pelajar bagi pengumpulan data untuk 
rujukan anda. 
 
Tuan / Puan, 
Saya sedang menjalankan kajian untuk memenuhi keperluan disertasi program 
Pentadbiran Perniagaan saya di Universiti Utara Malaysia. Judul disertasi saya ialah 
'Faktor-faktor yang Mempengaruhi Penerapan Amalan Takaful di PKS Malaysia'. 
 
Saya ingin meminta antara 10 hingga 15 minit masa anda untuk menyelesaikan soal 
selidik yang tertutup, dan setiap soalan penting bagi kejayaan kajian ini. Setiap 
bahagian mengandungi arahan untuk memastikan tindak balas yang tepat. 
 
Semua maklumat yang diberikan oleh anda akan dirahsiakan dan akan digunakan 
untuk tujuan akademik sahaja. 
Terima kasih terlebih dahulu untuk kerjasama dan sumbangan anda terhadap kajian 
ini. 
 

Terima Kasih. 
 
I also attached a student confirmation letter for data collection for your reference. 
 
Abdullah Haroon bin Hameed Sultan 
Matrix No: 900414 
HP: +6 010 2322 740 
Email: ahar0238@yahoo.com / ahar02374@gmail.com 
Doctorate Business Administration 
Universiti Utara Malaysia. 

mailto:ahar0238@yahoo.com
mailto:ahar02374@gmail.com
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SECTION I 

Please mark “X” in the appropriate box of each statement. 
 
 
1.  Are you Small and Medium Size Enterprise (SME)?(Adakah anda Perusahaan 
Kecil dan Sederhana (PKS)?) 
 

2. Industry (Bidang perniagaan) 

      Manufacturing. (Pembuatan) 

 

3. In which state the business / company is located?   (Di negeri manakah terletaknya 

perniagaaan / syarikat anda?) 

 Perlis  

 Kedah 

 Penang  

` Perak 

 Selangor 

 WP Kuala Lumpur  

 Negeri Sembilan 

 Melaka 

 Johor 

 Pahang 

 Terengganu  

 Kelantan 

 Sabah 

 Sarawak 

 WP Putrajaya  

 WP Labuan 

 

 

4.  What is your position in the organization? (Apakah jawatan anda dalam organisasi? 

      Owner (Pemilik) 

      Manager (Pengurus) 

      Others please state (Lain lain sila nyatakan) ........................................................ 
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Please read each statement carefully. Circle a number as per appropriate scale 

indicated in each section that represents your best evaluation of each statement. 

 

1. AWARENESS  

(5 point scale, where 5=strongly agree, 4=agree, 3=neutral, 2=disagree, 1=strongly  
disagree) 
 
1.  Conventional insurance is based on the concept of “contract of exchange”, where 
Takaful is based on the concept of “mutual cooperation” & tabbru’ contract among 
the participants. (Insurans konvensional adalah berdasarkan konsep "kontrak 
pertukaran" manakala Takaful pula berdasarkan konsep "kerjasama" & kontrak 
tabbru' di antara peserta.) 
  1   2   3   4   5 

2.  Takaful products include general insurance, such as burglary, flood and fire, which 
are similar to conventional insurance for companies.  
(Produk takaful merangkumi insurans am seperti kecurian, banjir dan kebakaran sama 
seperti insurans konvensional untuk syarikat.) 

1   2   3   4   5 

3.  SMEs are adequately aware about the Takaful concepts and products.(PKS cukup 
mengetahuikonsep & produk Takaful.) 

1   2   3   4   5 

 
4.  SMEs cooperate among each other for protection against specific dangers in 
Takaful.  
(PKS saling bekerjasama untuk menghadapi bahaya tertentu dalam Takaful.) 

1   2   3   4   5 
 

5.  Takaful policyholders mutually share the risk. 
(Pemegang polisi takaful saling berkongsi risiko.) 

1   2   3   4   5 
 
6.  Takaful is distinguished by distributing surplus to participants. 
(Takaful adalah berbeza dengan mengagihkan lebihan kepada peserta.) 

1   2   3   4   5 
 

7.  Takaful is not involved in any prohibited business activities. 
(Takaful tidak terlibat dalam aktiviti perniagaan yang dilarang.) 

1   2   3   4   5 
 

8.  SMEs contribution to Takaful will be invested in Shari’ah-compliant investments. 
(Sumbangan PKS dalam Takaful akan dilaburkan dalam pelaburan yang sejajar 
dengan syariah.) 
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1   2   3   4   5 
9.  SMEs are effectively doing enough for the awareness of Takaful products.  
(PKS mempunyai pelaksanaan yang berkesan untuk kesedaran tentang produk 
Takaful.) 

1   2   3   4   5 
 
10.  The regulatory body of Islamic insurance companies does adequate marketing for 
the awareness of its concepts to SMEs.  
(Badan pengawalan syarikat insurans Islam membuat pemasaran yang cukup untuk 
kesedaran konsepnya kepada PKS.) 

1   2   3   4   5 
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2. PERCEPTION  

 

(5 point scale, where 5=strongly agree, 4=agree, 3=neutral, 2=disagree, 1=strongly  
disagree) 
 

1.  Takaful operations are based on Shariah laws. 
(Operasi takaful adalah berdasarkan undang-undang Syariah.) 

1   2   3   4   5 
 
2.  Choosing between conventional and Islamic insurance depends on religion. 
(Pemilihan antara insurans konvensional dan Islam, adalah kerana keagamaan.) 

1   2   3   4   5 
 
3.  The Takaful scheme prohibits riba’, gharar, and maysir. 
(Skim takaful melarang riba’, gharar, dan maysir.) 

1   2   3   4   5 
 
3.  Choosing between conventional and Islamic insurance depends on religion. 
(Pemilihan antara insurans konvensional dan Islam, adalah kerana keagamaan.) 

1   2   3   4   5 
 
4.  The elements of uncertainty, gambling, and usury differentiate takaful from 
conventional insurance. 
(Elemen ketidakpastian, perjudian, dan riba membezakan takaful daripada insurans 
konvensional.) 

1   2   3   4   5 
 
5.  Takaful is an asset to Small and Medium Enterprises.  
(Takaful adalah aset kepada Perusahaan Kecil dan Sederhana.) 

1   2   3   4   5 
 
6. .  Insurance claim from Takaful is easier and faster to obtain than conventional 
insurance. (Tuntutan insurans dari Takaful lebih mudah dan pantas diperoleh daripada 
insurans konvensional.) 

1   2   3   4   5 
 
7.  Takaful products are simpler and easier to understand compared to conventional 
products. 
(Produk takaful lebih mudah dan senang difahami berbanding produk konvensional.) 

1   2   3   4   5 
 
8.  Takaful products are more expensive than conventional products.  
(Produk takaful lebih mahal daripada produk konvensional.) 

1   2   3   4   5 
 
9.  Takaful schemes act as savings and protection. 
(Skim takaful bersifat simpanan dan perlindungan.) 

1   2   3   4   5 
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10.  Takaful scheme elements differ from conventional ones. 
(Elemen skim takaful berbeza daripada konvensional.) 

1   2   3   4   5 
 
11.  The Takaful scheme benefits SMEs compared to conventional methods.  
(Skim takaful memberi manfaat kepada PKS berbanding kaedah konvensional.) 

1   2   3   4   5 
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3. COMPANY SIZE  

 

Circle a number as per appropriate scale indicated in each section that represents your 
best evaluation of each statement. 
 

1.  What is the year of your company’s establishment?  
(Tahun bilakah penubuhan syarikat anda?) 

(1) 
Before 1996 

 (2) 
1997-2002 

 (3) 
2003-2008 

 (4) 
2009-2014 

 (5) 
2015-2020 

 
 
2.  How many full-time employees (including managers, etc.) are employed in your 
company?  
(Berapa ramai pekerja sepenuh masa yang bekerja di syarikat anda (termasuk 
pengurus syarikat dan lain-lain?) 

(1) 
5-74 

 (2) 
75-200 

 
 
3.  What is your company’s estimated annual turnover?  
(Berapakah anggaran perolehan tahunan syarikat anda?) 

(1) 
RM300,000 – 
RM15,000,000 

 (2) 
RM15,000,000 – 
RM50,000,000 
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4. DEGREE OF CENTRALISATION   

 

(5 point scale, where 5=strongly agree, 4=agree, 3=neutral, 2=disagree, 1=strongly  
disagree) 
 

1.  Different levels of organisational structure contribute to ineffective decision-
making in purchasing Takaful. 
(Tahap yang berbeza dalam struktur organisasi menyumbang kepada pengambilan 
keputusan yang tidak berkesan dalam membeli Takaful.) 

1   2   3   4   5 
 
2.  SME employees will not make any decisions without the permission of the 
management. 
(Pekerja PKS tidak akan membuat keputusan tanpa kebenaran pihak pengurusan.) 

1   2   3   4   5 
 
3.  SME employees do not take any important decisions without the approval of the 
management. 
(Pekerja di PKS tidak mengambil keputusan penting tanpa persetujuan pihak 
pengurusan.) 

1   2   3   4   5 
 
4.  SME employees have a chance to take the lead in emergencies.  
(Pekerja di PKS berpeluang mengetuai situasi kecemasan.) 

1   2   3   4   5 
 
5.  SME employees can swiftly convey new ideas or approaches.  
(Pekerja PKS dapat menyampaikan idea atau pendekatan baru dengan pantas.) 

1   2   3   4   5 
 
6.  The management assesses and strongly supports the proposal of the new 
employees. (Pihak pengurusan menilai dan sangat menyokong cadangan pekerja baru.) 

1   2   3   4   5 
 
7.  Management often makes the final decision. 
(Keputusan akhir selalunya dibuat oleh pihak pengurusan.) 

1   2   3   4   5 
 
8.  Management also values the employees’ expertise in the decision-making process. 
(Pihak pengurusan juga menghargai kepakaran pekerja dalam proses membuat 
keputusan.) 

1   2   3   4   5 
 
9.  SME employees often takes a decision-making initiative that leads to confusion. 
(Pekerja PKS sering mengambil inisiatif untuk membuat keputusan yang 
menimbulkan kekeliruan.) 

1   2   3   4   5 
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10.  Employee initiatives usually lead to confusion during the decision-making 
process.  
(Inisiatif yang diambil oleh pekerja biasanya menimbulkan kekeliruan semasa proses 
membuat keputusa 

1   2   3   4   5 
 
 
 
5. ADOPTION OF TAKAFUL IN SMALL AD NEDIUM ENTERPRISE 

 

1.  Do your company adopt Takaful in the businses?   

 Yes 

 No 
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