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Abstrak

Penembusan meluas Douyin dalam sosialisasi digital dan penggunaan kandungan
dengan reka bentuk video pendeknya yang menarik, telah mempengaruhi tingkah laku
penggunaan berterusan dalam kalangan pengguna sehingga menjadi fenomena sosial
yang ketara di China. Walaupun tingkah laku ini memenuhi keperluan pengguna untuk
hiburan dan interaksi sosial, namun ia juga menimbulkan kebimbangan terhadap kesan
negatif ke atas hubungan sosial, kesihatan mental, dan kesejahteraan mereka.
Bagaimanapun, kajian sedia ada kebanyakannya menumpukan kepada tingkah laku
penggunaan umum, dengan fokus terhad yang diberikan kepada tingkah laku
penggunaan Douyin secara berterusan, terutama mekanisma yang mendorong kepada
tingkah laku ini. Berteraskan kerangka Stimulus-Organisme-Respons dan Model
Penerimaan Teknologi, kajian ini bertujuan untuk meneliti bagaimana ciri-ciri Douyin,
termasuk mobiliti, keupayaan bersosial, dan hiburan, mempengaruhi tingkah laku
penggunaan berterusan pengguna, dengan persepsi terhadap kebergunaan dan persepsi
terhadap kemudahan penggunaan bertindak sebagai perantara. Satu tinjauan
kuantitatif secara kendiri telah dijalankan melibatkan 455 pengguna Douyin
menggunakan persampelan mudah. Data telah dianalisis menggunakan Partial Least
Squares Structural Equation Modelling. Dapatan kajian menunjukkan bahawa
keupayaan bersosial dan hiburan mempunyai pengaruh yang kuat terhadap tingkah
laku penggunaan berterusan, manakala mobiliti tidak memberi kesan secara langsung.
Bagaimanapun, tanggapan pengguna terhadap kebergunaan berperanan sebagai
pengantara dalam hubungan di antara mobiliti, keupayaan bersosial, dan hiburan
memberi kesan kepada tingkah laku penggunaan berterusan. Tanggapan terhadap
kemudahan penggunaan juga menjadi pengantara tetapi hanya di antara mobiliti dan
hiburan terhadap tingkah laku penggunaan berterusan. Manakala, keupayaan bersosial
tidak memberi kesan yang signifikan terhadap tanggapan kemudahan penggunaan di
kalangan pengguna Douyin, dan tanggapan kemudahan penggunaan tidak bertindak
sebagai pengantara di antara keupayaan bersosial dan tingkah laku penggunaan
berterusan. Penemuan ini menyumbang kepada pandangan teoretikal terhadap
mekanisme penglibatan pengguna yang berterusan serta menyediakan cadangan yang
boleh diambil tindakan oleh pembangun platform untuk mengoptimumkan
pengalaman pengguna, meningkatkan pengekalan penggunaan, dan mengurangkan
kesan negatif akibat penggunaan Douyin yang berpanjangan.

Kata kunci: Tingkah laku penggunaan berterusan; Ciri-ciri Douyin; Persepsi
kebergunaan; Persepsi kemudahan penggunaan; Kesejahteraan pengguna.



Abstract

Extensive penetration of Douyin short videos into digital socialization and content
consumption with its highly engaging designs, has driven users’ continuous usage
behavior to become a prominent social phenomenon in China. Even though this
behavior fulfills users’ entertainment and social interaction needs, it also poses
significant negative effects on their real-life social relationships, mental health, and
well-being. However, existing research has primarily focused on general usage
behavior, with limited focus given to the continuous usage behavior of Douyin users,
especially the underlying mechanisms of this behavior. Grounded in the Stimulus-
Organism-Response framework and the Technology Acceptance Model, this study
aims to examine how Douyin features, including mobility, sociability, and
entertainment, affect users’ continuous usage behavior, with perceived usefulness and
perceived ease of use serving as mediators. A quantitative self-administered survey
involving 455 Douyin users was conducted through convenience sampling. The data
were analysed using Partial Least Squares Structural Equation Modelling. The study
found that sociability and entertainment strongly influenced users’ ongoing use, while
mobility did not have a direct impact. However, users’ perception of usefulness acted
as a mediator in the relationship between mobility, sociability and entertainment with
continuous usage behaviour. Perceived ease of use also acted as a mediator, but only
between mobility and entertainment and continued usage behaviour. Meanwhile,
sociability did not significantly affect perceived ease of use among Douyin users, and
their perceived ease of use did not act as a mediator between sociability and continued
usage behaviour. These findings contribute to theoretical insights into sustained user
engagement mechanisms and provide actionable recommendations for platform
developers to optimize user experience, enhance retention, and mitigate negative
effects of prolonged usage of Douyin.

Keywords: Continuous usage behavior; Douyin features; Perceived usefulness;
Perceived ease of use; Users well-being
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CHAPTER ONE

INTRODUCTION

1.1 Introduction

In the age of mobile internet, Douyin, as a leading short video platform in China, has
attracted a large user base through its highly accessible interface, immersive
entertainment experience, and diverse social interaction features, stimulating users’
continuous usage behavior. However, despite its widespread popularity as a significant
social phenomenon, the underlying mechanisms driving users’ sustained usage
behavior remain insufficiently explored. Thus, examining the specific influence
factors behind users continued use of Douyin users has both theoretical and practical

value.

This chapter begins with the background of this study. Then, stating in detail of the
problems and research gaps on this topic. In particular, this chapter will also describe
the research questions and research objectives specifically. Followed by an explanation
of the practical, theoretical and methodological significance of this investigation. Next,
the scope of this research and operational definitions of the main concepts are

presented.

1.2 Background of the Study

With the rapid development of internet technologies and the widespread adoption of
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APPENDICES

Appendix A
Questionnaire (English)

Universiti Utara Malaysia

Universiti Utara Malaysia
College of Arts and Sciences

QUESTIONNAIRE

MEDIATING ROLE OF USERS’ PERCEPTIONS ON THE
RELATIONSHIP BETWEEN DOUYIN FEATURES AND
CONTINUOUS USAGE BEHAVIOR IN CHINA

Dear respondent

This survey is conducted as part of the PhID thesis requirement for the Doctor of philosophy
(Communication) program at Universiti Utara Malaysia. The main objective of this study is to
investigate the factors determining continuous usage behaviour of Douyin users in China. This
study will take a few of your valuable time, and your participation in this survey is voluntary.
Please be assured that all the information gathered will be treated with strict confidentiality.
Please be feeling tree to answer the question honestly. I would like to appreciate your effort
time and cooperation to complete this questionnaire.

Thank you.

Yours sincerely

Researcher/Student

KUJIE (905973)

Doctor of Philosophy (Communication)

College of Arts and Sciences

Universiti Utara Malaysia

Elaine228898@gmail.com
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SECTION A: DEMOGRAPHIC INFORMATION

Instruction: Please tick (V) in to an appropriate group that fits vour characteristics.

1. Havc you used Douyin short video
for more than one vear?
[Screening Question]

Yes

No (End of the questionnaire)

3. City [Screening Question]
Beijing,
Shanghai
Guangzhou

Other (End of the cuestionnaire)

5. Occupation
Student
Lnterprise employees

Government or Institution
Emploves
Individual Dusiness Dwner

Other

Others (Please Specifv): . .oooooviinn,
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6.

2. Agc [Sereening Question)|

20-24 vears old

25-30 years old

ey

1-3%5 vears old
35-39 vears old

Other (End of the questionnaire)

Female

Male

Educational background

High scheel and below

Junior college education
Undergraduate

Craduate or above

Others (Please Specty): . oovvv v,



SECTION B: THE USAGE PATTERNS OF DOUYIN USERS

Instruction: Please tick (V) in to an appropriate group that fits vour characteristics.

1

3.

Others (Please Specify): oo

How frequently do you usce Douyin

short video each day?

1-3 times
4-7 times
8-15 times
>15 times

On average, how much time do
you spend on Douyin short video

each day?
Within 30 minutes
30 - 60 minutes
1- 2 hows
2 -4 hours
More than 4 hours

What types of content do you usually
follow on Douyin short video?
[Multiple-Choice Question]

[ | ~vews and Trending Topics
Celebrities and Public Figures
Garming and Tood

Cute Pets

Comedy Videos

Educational and Tilestyle
Fashion and Beauty

Others
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How long have you been using Douyin short

12-18 months
19-24 months
23-36 months
37-48 manths

Over 48 months

During which time periods of the day do you usually

use Douyin short video? [Multiple-Choice Question]

7:00-9:00 am
9:00-12:00 am
12:00-13.00 pm
13:00-16:00 pm
16:00-18:00 pm
18:00-21:00 pm
21:00-24.00 prm

others

Others (Please Specify): oo



SECTION C: SCALE OF FACTORS INFLUENCING DOUYIN SHORT VIDEO USERS’

CONTINUOUS USAGE BEHAVIOR

Please tick (V) to the statements using the 7 Likert below:

1 2 3 4 S| 6 7
Strongly Disagree Slightly Neutral Slightly Agree Strongly
Disagree Disagree Agree Agree

1. Mobility: refers to the degree of convenience that mobile devices bring to users” access to Douyin
App. Please read the following statements and tick (V) on one only which best describes your opinion.

No Statements/ Items 1123|4567
1 There is almost no time limit on using the Douyin app.
5 There are almost no location restrictions on the use of the
Douyin app.
3 I can use the Douyin app anytime [ need to.
4 I can use the Douyin app anywhere [ need to.
3 Mobility is an outstanding advantage of the Douyin app.
6 Mobility makes the Douyin app possible to get the real-time
information.

mteract with others ot the platform in Douyin community. Please read the followmg statements and tick

(\) on one only which best describes vour opinion.

No Statements/ Items 12 (3 (45|67

1 Douyin app allows me to meet people I otherwise would not
have met.

& Douyin app allows me to discover friends who share my
interests.

3 Douyin app allows me to acquaintance people with the same
interests as me.

4 Douyin app enables me to get a good impression of the
Douyin friends around me.

5 Douyin app enables me to develop good social relationships
with other Douyin friends in the environment.

[ Douyin app enables me to feel part of the virtual community

7 Douyin app enables me to form close friendships with other
Douyin friends in the environment.
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3. Entertainment: refers to the degree to which watching Douyin short video brings fun and
entertainment to the user. Please read the following statements and tick (V) on one only which best
describes your opinion.

No | Statements/ Items 1 (234|567

1 Using Douyin app is entertaining to me.

2 Using Douyin app is relaxing to me.

3 Using Douyin app is enjoyable to me.

4 I think the Douyin app is fun

5 I think the Douyin app is cool.

6 [ feel excited when using the Douyin app.

7 I feel happy when using the Douyin app.

4. Perceived Usefulness: interpreted as the extent to which users perceive that using the Douyin
platform has improved their needs and capabilities. Please read the following statements and tick (V)

on one only which best describes your opinion.

No | Statements/ Items 1 (2 (3 (45|67

1 Douyin app can satisfy my need to shoot short videos.

o Douyin app helps me record my life.

The Douyin app offers a variety of effects and filters to make

my videos look even cooler.

Using the Douyin app gives me access to content that

interests me.

5 Using the Douyin app gives me useful information.

6 Using the Douyin app gives me useful knowledge.

Using the Douyin app helps me to relieve the stress of

studying

8 Using the Douyin app helps me to relieve stress at work.

9 Using the Douyin app can enrich my life.

10 | Using Douyin app can broaden my horizons.

11 | Overall, the Douyin app works for me.
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5. Perceived Ease of Use: reflects users” experiences with learning to use the platform. performing
various functions and interacting with operational steps and interface design. Please read the following
statements and tick (\) on one only which best describes your opinion.

Ne | Statements/ Items 1234|567
1 It was easy for me to leam how to use Douyin app.
2 It is easy for me to use the viewing function of Douyin app.
3 It's easy for me to use the click function of Douyin app.
4 It’s easy for me to use the posting function of Douyin app

It’s easy for me to use the commenting function of Douyin
app.

6 I can easily become proficient at using Douyin app

7 [ think the operation steps of Douyin app are simple.

g I think the interface of Douyin app is easy to use.

9 Overall, using Douyin app is easy for me.

6. Continuous Usage Behavior: defined as the behavior of users on Douyin APP in China. involving
maintaining a certain frequency of use. forming a specific duration of usage. and developing continuous
usage intentions. such as increasing usage frequency or recommending the platform to others. Please
read the following statements and tick (V) on one only which best describes your opinion.

No Statements/ Items 11213451617

1 I will also use the Douyin app mn the future

2 I will often use the Douyin app in the future.

3 I will use the Douyin app regularly in the future

4 [ will continue to spend my time using Douyin app.

5 I would like to recommend the Douyin app to friends.
6 I would like to recommend the Douyin app to relatives

7 I will keep the frequency of use of the Douyin app.

8 I will even increase the frequency of use of the Douyin app.

-END OF QUESTIONNAIRE-
THANK YOU FOR YOUR COOPERATION
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Appendix B
Questionnaire (Chinese)

Universiti Utara Malaysia
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C#a: FMEFENSRPFEERTANERER

WHRE FHEE 7 AERAERMCTERRTE (V) -

1 2 3 4 5 6 7

55 | BRR/Em 1234567
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