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Abstract 

The government of Malaysia underwent a significant change in 2022 when the newly 
formed unity government led by YAB Dato' Seri Anwar Bin Ibrahim took control. 
This government set out an ambitious goal of improving Malaysia in multiple areas 
through comprehensive reforms aimed at stimulating economic growth, enhancing 
public welfare, and ensuring sustainable development. Among these initiatives is the 
proposed HVGT that is planned for implementation on May 1, 2024, targeting luxury 
items with a tax range of 5% to 10%. However, the implementation of HVGT in 
Malaysia has been delayed due to the Finance Ministry's postponement in presenting 
the bill to parliament. This tax, announced on November 2, 2023, aims to increase 
government revenue by exclusively applying to goods purchased by Malaysians. The 
study seeks to investigate the perceptions of postgraduate students at UUM regarding 
HVGT and utilizing the TPB to assess attitudes, subjective norms, and perceived 
behavioral control. Postgraduate students, due to their higher education and financial 
stability are presumed to have a more informed perception of HVGT. This research 
employs a self-administered questionnaire to collect data from 148 postgraduate 
students at UUM. The data were analyzed using the Statistical Package for Social 
Science (SPSS). The findings indicate an overall high perception towards HVGT in 
terms of attitudes and subjective norms among postgraduate students. However, there 
is a lower perception of perceived behavioral control suggesting less confidence in 
managing the tax's implications. This study adds to the existing literature on HVGT 
perceptions and offers valuable insights for policymakers to consider when refining 
HVGT policy in Malaysia. 

Keywords: HVGT, perception, attitude, subjective norms, perceived behavioral 
control 
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Abstrak 

Kerajaan Malaysia mengalami perubahan yang ketara pada tahun 2022 apabila 
kerajaan perpaduan yang baru dibentuk dan dipimpin oleh YAB Dato' Seri Anwar 
Ibrahim mengambil alih. Kerajaan ini menetapkan matlamat yang tinggi untuk 
memperbaiki Malaysia dalam pelbagai bidang melalui reformasi menyeluruh yang 
bertujuan merangsang pertumbuhan ekonomi, meningkatkan kebajikan awam, dan 
memastikan pembangunan yang mampan. Antara inisiatif ialah HVGT, yang 
dicadangkan untuk dilaksanakan pada 1 Mei 2024, menyasarkan barangan mewah 
dengan kadar cukai antara 5% hingga 10%. Walau bagaimanapun, pelaksanaan HVGT 
di Malaysia telah ditangguhkan kerana kelewatan Kementerian Kewangan dalam 
membentangkan undang-undang tersebut kepada parlimen. Cukai ini yang 
diumumkan pada 2 November 2023 adalah bertujuan untuk meningkatkan hasil 
kerajaan dengan hanya dikenakan kepada barangan yang dibeli oleh rakyat Malaysia 
sahaja. Kajian ini bertujuan untuk mengkaji persepsi pelajar pascasiswazah di UUM 
mengenai HVGT dengan menggunakan teori TPB untuk menilai sikap, norma 
subjektif, dan kawalan tingkah laku yang dirasakan. Pelajar pascasiswazah dipilih 
untuk kajian ini disebabkan oleh tahap pendidikan yang lebih tinggi dan kestabilan 
kewangan mereka dan mereka juga dianggap mempunyai persepsi yang lebih maklum 
tentang HVGT. Kajian ini menggunakan soal selidik dan data yang dikumpulkan 
daripada 148 pelajar pascasiswazah di UUM. Data di analisis menggunakan perisian 
SPSS. Dapatan kajian menunjukkan persepsi yang tinggi secara keseluruhan terhadap 
HVGT dari segi sikap dan norma subjektif dalam kalangan pelajar pascasiswazah. 
Walau bagaimanapun, terdapat persepsi yang lebih rendah terhadap kawalan tingkah 
laku yang dirasai, yang menunjukkan kurang keyakinan dalam menguruskan implikasi 
cukai ini. Kajian ini juga dapat menambah kepada literatur sedia ada mengenai 
persepsi HVGT dan menawarkan pandangan berharga untuk dipertimbangkan oleh 
kerajaan dalam menggubal dasar HVGT di Malaysia. 

Kata kunci: HVGT, niat, sikap, norma subjektif, kawalan persepsi tingkah laku 
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CHAPTER ONE 

INTRODUCTION 

1.0 Background of the Study 

The government of Malaysia underwent a significant change in 2022 when the newly 

formed unity government took control. Prime Minister YAB Dato' Seri Anwar Ibrahim 

who assumed office as Malaysia's 10th prime minister on November 24, 2022 is 

responsible for leading this coalition (Prime Minister's Office of Malaysia Official 

Website, 2022). This unity government is an alliance of multiple political parties 

including Pakatan Harapan, Barisan Nasional, Gabungan Parti Sarawak, and 

Gabungan Rakyat Sabah (Asia Pacific Foundation of Canada, 2022). Each of these 

parties brings unique perspectives and strengths to the coalition that is unified by a 

common vision for a better Malaysia. The new government which is under the 

leadership of YAB Dato' Seri Anwar Ibrahim has set out on an ambitious goal of 

improving the country in multiple areas. Recognizing the need for comprehensive 

reforms, the new government is implementing a series of initiatives aimed at 

stimulating economic growth, enhancing public welfare, and ensuring sustainable 

development (Goh, 2023). These initiatives are designed to attract foreign and local 

investment by improving Malaysia's infrastructure, encouraging technological 

development, and creating a more favourable business environment. Prime Minister 

YAB Dato' Seri Anwar Ibrahim emphasized the Malaysian government's commitment 

to safeguarding the livelihood of its citizens, upholding integrity, and fostering a 

compassionate society (Prime Minister's Office of Malaysia Official Website, 2023). 

The new government is committed to fulfilling their responsibilities to the best of their 

abilities and striving to make Malaysia a more prosperous and developed nation. 
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APPENDIX A 

Questionnaire 

 

Dear Respondent,  

A SURVEY ON CONSUMER PERCEPTION TOWARDS THE HIGH GOOD 
VALUE TAX IN MALAYSIA AMONG UUM POSTGRADUATE’S STUDENTS 

I am a master student at the above named university and currently doing a master 
research on the consumer perception towards the high good value tax in Malaysia 
among UUM postgraduates students. I am now in the process of collecting data for 
the research. 

Thank you in advance for your time to answer this questionnaire. Please be assured 
that your response will only be used for academic purpose and your identity will be 
kept STRICTLY CONFIDENTIAL. 

Thank you very much for your time and cooperation. 

Yours sincerely, 
A’dlin Amira binti Munawar 
Candidate 
Master of Taxation  
Universiti Utara Malaysia 
06010 Sintok, Kedah, Malaysia. 

Peserta yang dihormati,  

KAJIAN MENGENAI PERSEPSI PENGGUNA TERHADAP CUKAI BARANGAN 
MEWAH DI MALAYSIA DI KALANGAN PELAJAR PASCASISWAZAH DI UUM 

Saya adalah seorang pelajar sarjana di universiti yang tersebut di atas dan sedang 
menjalankan kajian sarjana mengenai persepsi pengguna terhadap cukai barangan 
mewah di Malaysia di kalangan pelajat Pascasiswazah di UUM. Saya kini dalam 
proses pengumpulan data untuk kajian ini. 

Terima kasih atas masa anda untuk menjawab soal selidik ini. Sila ambil maklum 
bahawa respons anda hanya akan digunakan untuk tujuan akademik dan identiti anda 
akan DIRAHSIAKAN. 

Terima kasih atas masa dan kerjasamanya. 

Yang benar,  
A’dlin Amira binti Munawar 
Calon Sarjana Percukaian  
Universiti Utara Malaysia  
06010 Sintok, Kedah, Malaysia. 
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Notes: HVGT stands for High Value Goods Tax. The Malaysian government has 
proposed a rate ranging from 5% to 10%.  
Catatan: HVGT bermaksud cukai barangan mewah. Kerajaan Malaysia telah 
mencadangkan kadar antara 5% hingga 10%. 

 
 
 
 
 
SECTION A - DEMOGRAPHIC PROFILE 
BAHAGIAN A – MAKLUMAT DEMOGRAF 
Kindly tick (√) in the appropriate box. 
Sila tandakan (√) di dalam kotak yang disediakan.  
 
1. Gender / Jantina 

 
 
 

2. Age / Umur 
 
 
 
 
 
 

3. Postgraduate’s Education Level / Tahap Pendidikan Pascasiswazah 
 
 
 

4. School / Pusat Pengajian 

 
5. Total (RM) spending on luxury goods in a year / Jumlah perbelanjaan (RM) 

untuk barangan mewah dalam setahun 
 
 
 
 
 
 

6. Type of luxury good that you hold (you may tick more than 1) / Jenis barangan 
mewah yang anda miliki (anda boleh tandakan lebih daripada 1) 

 Male / Lelaki 
 Female / Perempuan 

 < 25 years / tahun 
 26 – 30 years / tahun 
 31 – 35 years / tahun 
 36 – 40 years / tahun 
 > 41 years / tahun 

 Master / Sarjana  
 PhD / Doktor Falsafah 

 Othman Yeop Abduallah Graduate School of Business (OYAGSB) 
 Awang Had Salleh Graduate School of Arts and Sciences (AHSGS) 
 Ghazali Shafie Graduate School of Government (GSGSG) 

 < RM5,000 
 RM5,001 – RM10,000 
 RM10,001 – RM15,000 
 RM15,001 – RM20,000 
 > RM20,001 

 Luxury Watches /  Jam Tangan Mewah 
 Jewellery /  Barang Kemas 
 Designer Accessories and Apparel /  Aksesori dan Pakaian Berjenama 
 Cars / Kereta  
 Yachts /  Kapal Layar Mewah 
 Jets /  Jet Peribadi 
 Real Estate /  Hartanah 
 Branded Handbag / Beg Tangan Berjenama 



 95 

SECTION B – PERCEPTION TOWARDS THE HIGH GOOD VALUE TAX 
IN MALAYSIA 
BAHAGIAN B – PERSEPSI TERHADAP CUKAI BARANGAN MEWAH DI 
MALAYSIA 
 
Please rate the following statement on a scale from 1- 5, with 1 being strongly disagree 
and 5 being strongly agree. Kindly tick (√) in the appropriate box 
Sila nilaikan pernyataan berikut pada skala 1 – 5, dengan 1 sangat tidak setuju dan 5 
sangat setuju. Sila tandakan (√) di dalam kotak yang disediakan.  
 
 STATEMENT 

PERNYATAAN 1 2 3 4 5 

1. 

I believe that the HVGT rate for the luxury goods 
is fair and reasonable. 
Saya percaya bahawa kadar HVGT untuk 
barangan mewah adalah adil dan munasabah.  

     

2. 

I believe that HVGT will reduce my interest in 
purchasing luxury goods. 
Saya percaya bahawa HVGT akan mengurangkan 
minat saya untuk membeli barangan mewah.  

     

3. 

I believe that I have a good perception on the 
HVGT charged on the luxury goods. 
Saya percaya bahawa saya mempunyai persepsi 
yang baik terhadap HVGT yang dikenakan ke atas 
barangan mewah. 

     

4. 

I believe that paying tax is the right thing to do as 
a good citizen. 
Saya percaya bahawa membayar cukai adalah 
perkara yang betul dilakukan sebagai seorang 
warganegara yang baik. 

     

5. 

I think that government of Malaysia had provided 
sufficient information with regard to HVGT for 
luxury goods to the public. 
Saya berpendapat bahawa kerajaan Malaysia 
telah menyediakan maklumat yang mencukupi 
mengenai HVGT untuk barangan mewah kepada 
orang awam. 

     

6. 

I have enough knowledge about the HVGT that 
will be imposed to the luxury goods. 
Saya mempunyai pengetahuan yang mencukupi 
tentang HVGT yang akan dikenakan ke atas 
barangan mewah. 

     

7. 

I know that the HVGT will be borne by the 
consumers. 
Saya tahu bahawa HVGT akan ditanggung oleh 
pengguna.  

     

8. 

I am willingly accepting the implementation of 
HVGT on luxury goods in Malaysia. 
Saya dengan sukarela menerima pelaksanaan 
HVGT ke atas barangan mewah di Malaysia. 
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SECTION C – ATTITUDES TOWARDS THE IMPLEMENTATION OF 
HIGH GOOD VALUE TAX IN MALAYSIA 
BAHAGIAN C – SIKAP TERHADAP PELAKSANAAN CUKAI BARANGAN 
MEWAH DI MALAYSIA 
 
Please rate the following statement on a scale from 1- 5, with 1 being strongly disagree 
and 5 being strongly agree. Kindly tick (√) in the appropriate box 
Sila nilaikan pernyataan berikut pada skala 1 – 5, dengan 1 sangat tidak setuju dan 5 
sangat setuju. Sila tandakan (√) di dalam kotak yang disediakan.  
 

 STATEMENT 
PERNYATAAN 1 2 3 4 5 

1. 

I would feel pleased to pay HVGT once it is 
implemented.  
Saya akan berasa gembira untuk membayar HVGT 
sekiranya ia dilaksanakan. 

     

2. 

I would feel upset to pay HVGT if the HVGT is 
implement. 
Saya akan berasa kesal untuk membayar HVGT 
jika HVGT dilaksanakan. 

     

3. 

I believe that is my responsibility to pay HVGT 
once it is implemented.   
Saya percaya bahawa adalah tanggungjawab saya 
untuk membayar HVGT sekiranya ia 
dilaksanakan.  

     

4. 
I am not ready to pay the additional HVGT. 
Saya tidak bersedia untuk membayar tambahan 
HVGT.  

     

5. 
I support the HVGT to be implemented in 
Malaysia. 
Saya menyokong pelaksanaan HVGT di Malaysia. 
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SECTION D – SUBJECTIVE NORMS TOWARDS THE IMPLEMENTATION 
OF HIGH GOOD VALUE TAX IN MALAYSIA 
BAHAGIAN D – NORMA SUBJEKTIF TERHADAP PELAKSANAAN CUKAI 
BARANGAN MEWAH DI MALAYSIA 
 
Please rate the following statement on a scale from 1- 5, with 1 being strongly disagree 
and 5 being strongly agree. Kindly tick (√) in the appropriate box 
Sila nilaikan pernyataan berikut pada skala 1 – 5, dengan 1 sangat tidak setuju dan 5 
sangat setuju. Sila tandakan (√) di dalam kotak yang disediakan.  
 

 STATEMENT 
PERNYATAAN 1 2 3 4 5 

1. 

My family think that HVGT should be 
implemented.  
Keluarga saya berpendapat bahawa HVGT 
sepatutnya dilaksanakan.  

     

2. 

My spouse think that HVGT should be 
implemented. 
Pasangan saya berpendapat bahawa HVGT 
sepatutnya dilaksanakan. 

     

3. 

My parents think that HVGT should be 
implemented. 
Ibu bapa saya berpendapat bahawa HVGT 
sepatutnya dilaksanakan. 

     

4. 
My peer think that HVGT should be implemented. 
Rakan sebaya saya berpendapat bahawa HVGT 
sepatutnya dilaksanakan. 

     

5.  

My acquaintances think that HVGT should be 
implemented. 
Kenalan saya berpendapat bahawa HVGT 
sepatutnya dilaksanakan. 
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SECTION E – PERCEIVED BEHAVIORAL CONTROL TOWARDS THE 
IMPLEMENTATION OF HIGH GOOD VALUE TAX IN MALAYSIA 
BAHAGIAN E – KAWALAN PERSEPSI TINGKAH LAKU TERHADAP 
PELAKSANAAN CUKAI BARANGAN MEWAH DI MALAYSIA 
 
Please rate the following statement on a scale from 1- 5, with 1 being strongly disagree 
and 5 being strongly agree. Kindly tick (√) in the appropriate box 
Sila nilaikan pernyataan berikut pada skala 1 – 5, dengan 1 sangat tidak setuju dan 5 
sangat setuju. Sila tandakan (√) di dalam kotak yang disediakan.  
 

 STATEMENT 
PERNYATAAN 1 2 3 4 5 

1. 

I think I am reluctant to support the 
implementation of HVGT due to the negative 
perception among Malaysian. 
Saya rasa saya enggan menyokong pelaksanaan 
HVGT disebabkan persepsi negatif di kalangan 
rakyat Malaysia. 

     

2. 

I think I am reluctant to support the 
implementation of HVGT due to the limited 
knowledge on HVGT. 
Saya rasa saya enggan menyokong pelaksanaan 
HVGT disebabkan pengetahuan yang terhad 
tentang HVGT.  

     

3. 

I think I am reluctant to support the 
implementation of HVGT due to the increasing 
price of luxury goods.  
Saya rasa saya enggan menyokong pelaksanaan 
HVGT disebabkan kenaikan harga barang mewah. 

     

4. 

I think I am reluctant to support the 
implementation of HVGT due to the additional tax 
burden on luxury goods. 
Saya rasa saya enggan menyokong pelaksanaan 
HVGT disebabkan beban cukai tambahan pada 
barang mewah.  

     

5. 

I support HVGT because enough information is 
shared by the authority.  
Saya menyokong HVGT kerana pihak berkuasa 
telah berkongsi maklumat yang mencukupi. 

     

6. 

I support HVGT because I am financially able to 
afford to pay the HVGT. 
Saya menyokong HVGT kerana saya mampu 
secara kewangan untuk membayar HVGT tersebut. 

     

7. 

I support HVGT because I can easily find the 
information about HVGT. 
Saya menyokong HVGT kerana saya dapat dengan 
mudah mencari maklumat tentang HVGT.  
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APPENDIX B 

SPSS Results (Demographic) 
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APPENDIX C 

SPSS Results (Findings) 
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APPENDIX D 

SPSS Results (Reliability Analysis) 

Scale: Perception 
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Scale: Attitudes Scale 
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Scale: Subjective Norms Scale 
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Scale: Perceived Behavioral Control Scale 

 
 
 
 

 
 
 
 

 



 111 

 
 

 
 

 
 

 
 
 
 
 
 

 

 


	FRONT MATTER
	COPYRIGHT PAGE
	FRONT PAGE
	TITLE PAGE
	CERTIFICATION
	Permission to Use
	Abstract
	Abstrak
	Acknowledgment
	TABLE OF CONTENT
	List of Table
	List of Figures
	List of Appendixes
	List of Abbreviations

	MAIN CHAPTER
	CHAPTER ONE INTRODUCTION
	1.0 Background of the Study
	1.1 Problem Statement
	1.2 Research Questions
	1.3 Research Objectives
	1.4 Scope of the Study
	1.5 Significant of the Study
	1.6 Definition of Key Terms
	1.7 Organization of the Project Paper

	CHAPTER TWO LITERATURE REVIEW
	2.0 Introduction
	2.1 High-Value Goods Tax
	2.2 Theory of Planned Behavior
	2.3 Perception of HVGT
	2.4 Attitudes Towards HVGT
	2.5 Subjective Norms Towards HVGT
	2.6 Perceived Behaviors Control Towards HVGT

	CHAPTER THREE METHODOLOGY
	3.0 Introduction
	3.1 Research Design
	3.2 Operational Definition
	3.2.1 Luxury Goods or High-Value Goods
	3.2.2 HVGT
	3.2.3 Perception
	3.2.4 Postgraduate Students
	3.2.5 Perception of HVGT among Postgraduate Students
	3.2.6 Attitudes
	3.2.7 Subjective Norms
	3.2.8 Perceived Behavioral Control

	3.3 Measurement
	3.4 Data Collection
	3.4.1 Population and Sampling
	3.4.2 Data Collection Procedures

	3.5 Techniques of Data Analysis
	3.6 Conclusion

	CHAPTER FOUR RESULTS
	4.0 Introduction
	4.1 Descriptive Analysis
	4.2 Responses Rate
	4.3 Demography of Respondents
	4.3.1 Gender Composition of Respondents
	4.3.2 Age Composition of Respondents
	4.3.3 Postgraduates Education Level
	4.3.4 School
	4.3.5 Total Spending on Luxury Goods on a Year
	4.3.6 Types of Luxury Goods that Respondent Hold

	4.4 Reliability Analysis
	4.5 Central Tendencies Measurement of Constructs
	4.5.1 Perception
	4.5.2 Attitudes
	4.5.3 Subjective Norms
	4.5.4 Perceived Behavioral Control

	4.6 Conclusion

	CHAPTER FIVE DISCUSSION, RECCOMENDATION AND CONCLUSION
	5.0 Introduction
	5.1 Summary of the Analysis
	5.2 Discussion on Research Objective
	5.2.1 Perception Towards HVGT
	5.2.2 Attitude Towards HVGT
	5.2.3 Subjective Norms Towards HVGT
	5.2.4 Perceived Behavioral Control Towards HVGT

	5.3 Practical Implication
	5.4 Theoretical Implication
	5.5 Limitations and Recommendation for Future Research
	5.6 Future Research
	5.7 Conclusion

	REFFERENCES
	APPENDIX




