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ABSTRACT 

Small-scale sport events are widely recognized for their multitude of positive effects 

and minimal negative impacts, contributing to their global popularity. The intangible 

yet crucial social impact of these events has consistently garnered attention from 

scholars and practitioners. Particularly, the residents perceived social impacts are 

paramount, as they serve as pivotal determinants of the event’s success or failure. 

Therefore, the purpose of this study is grounded in Social Exchange Theory and 

utilized quantitative methods to investigate the relationships between residents 

perceived social impacts of small-scale sport events, their quality of life, and their 

willingness to support the events. Data were collected using questionnaires from 296 

residents living in Taipan Village, based on the representative case of ‘Village BA’ in 

Guizhou Province, China. The study’s data consist of several variables, including four 

factors of perceived positive social impacts, four newly introduced factors of 

perceived negative social impacts, subjective evaluations of residents’ quality of life, 

and residents’ willingness to support the specific event. Generally, this study utilized 

Structural Equation Modelling with Mplus to analyse and test the relationships among 

these variables. The findings suggest that residents’ high quality of life evaluation is 

associated with their strong perceptions of positive social impacts and weak 

perceptions of negative ones. Consequently, according to Social Exchange Theory, 

residents demonstrate a significantly high willingness to support the specific event. 

All variables related to positive social impacts are strong predictors, exerting 

significant direct or indirect effects on residents’ willingness to support the event, with 

residents’ quality of life serving as an important mediator. However, the perception of 

negative social impacts shows limited direct effects with only social disputes weakly 

reducing support, while quality of life mediates the influence of economic and traffic 

issues on support. This quantitative confirmation aligns with many scholars’ 

qualitative assessments regarding the minimal negative impacts of small-scale sport 

events. The findings of this study not only contribute to academic literature on small-

scale sport events and expand the research framework but also offer valuable insights 

for practitioners. 

Keywords: Small-Scale Sport Events, Residents’ Perceived Social Impacts, Residents’ 

Quality of Life, Residents’ Willingness to Support the Events, Village BA 
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ABSTRAK 

Acara sukan berskala kecil diiktiraf secara meluas kerana pelbagai kesan positif dan 

kesan negatif yang minimum, menyumbang kepada populariti global mereka. Kesan 

sosial yang tidak ketara tetapi penting daripada peristiwa ini secara konsisten 

mendapat perhatian daripada sarjana dan pengamal. Terutamanya, kesan sosial yang 

dirasakan penduduk adalah yang paling penting, kerana ia berfungsi sebagai penentu 

kejayaan atau kegagalan acara itu. Oleh itu, tujuan kajian ini adalah berdasarkan Teori 

Pertukaran Sosial dan menggunakan kaedah kuantitatif untuk menyiasat hubungan 

antara kesan sosial yang dirasakan penduduk daripada acara sukan berskala kecil, 

kualiti hidup mereka, dan kesediaan mereka untuk menyokong acara tersebut. Data 

dikumpul melalui kaji selidik daripada 296 penduduk yang tinggal di Kampung 

Taipan, berdasarkan kes perwakilan ‘Kampung BA’di Wilayah Guizhou, China. Data 

kajian ini terdiri daripada beberapa pemboleh ubah, termasuk empat faktor persepsi 

kesan sosial positif, empat faktor baharu yang diperkenalkan bagi persepsi kesan sosial 

negatif, penilaian subjektif terhadap kualiti hidup penduduk, dan kesediaan penduduk 

untuk menyokong acara tertentu. Secara amnya, kajian ini menggunakan Pemodelan 

Persamaan Struktur (SEM) dengan Mplus untuk menganalisis dan menguji hubungan 

antara pemboleh ubah ini. Penemuan menunjukkan bahawa penilaian kualiti hidup 

penduduk yang tinggi dikaitkan dengan persepsi mereka yang kuat terhadap kesan 

sosial positif dan persepsi yang lemah terhadap kesan negatif. Oleh itu, selaras dengan 

Teori Pertukaran Sosial, penduduk menunjukkan kesediaan yang sangat tinggi untuk 

menyokong acara tertentu. Semua pemboleh ubah yang berkaitan dengan kesan sosial 

positif adalah peramal yang kuat, yang memberikan kesan langsung atau tidak 

langsung yang ketara terhadap kesediaan penduduk untuk menyokong sesuatu acara, 

dengan kualiti hidup penduduk berfungsi sebagai pengantara penting. Walau 

bagaimanapun, persepsi kesan sosial negatif menunjukkan kesan langsung yang terhad 

dengan hanya pertikaian sosial yang mengurangkan sokongan, manakala kualiti hidup 

menjadi pengantara kepada pengaruh isu ekonomi dan trafik ke atas sokongan. 

Pengesahan kuantitatif kajian ini sejajar dengan penilaian kualitatif ramai sarjana 

mengenai impak negatif yang minimum bagi acara sukan berskala kecil. Penemuan 

kajian ini bukan sahaja menyumbang kepada literatur akademik mengenai acara sukan 

berskala kecil dan memperluas kerangka penyelidikan, malah menawarkan pandangan 

yang bernilai kepada pengamal. 

Kata Kunci:  Acara Sukan Berskala Kecil, Persepsi Terhadap Kesan Sosial, Kualiti 

Hidup Penduduk, Kesediaan Penduduk Untuk Menyokong Acara, 

Kampung BA  
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CHAPTER ONE 

INTRODUCTION 

1.1 Introduction 

In this chapter, there are seven sections of the thesis proposal to describe the general 

layout of the study. Precisely, it is important to present the background of the study at 

the beginning. In the following section, the problem statement delimits the research 

issue, followed by itemizing research questions and research objectives. Additionally, 

the sixth section highlights the significance of the study with theoretical and practical 

contributions. In the last section, a precise operational definition of the terminologies 

integral to this thesis and the scope of the study will be delineated, thereby ensuring 

the coherent comprehension of forthcoming chapters. 

1.2 Background of Study 

There is an increasing number of sport events held in many places to jump on the 

bandwagon of sport tourism (Malchrowicz-Mośko & Poczta, 2018), mainly because 

hosting sport events brings about a host of benefits, including shaping or the 

dissemination of positive destination images (Lyu & Han, 2016; UNWTO, 2019), 

boosting the local tourism economy as well as optimizing the industrial structure 

(UNWTO, 2021; Melo et al., 2021).  
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Appendix A：Questionnaires 

Survey Questionnaire in English 

 

Dear sir/madam,  

I am conducting a research study titled “Examining the relationship between residents’ 

perceived social impacts, quality of life, and support for small-scale sport event in 

Taipan, Guizhou, China” as a part of my PHD at Universiti Utara Malaysia. Your 

insights and opinions are invaluable to this research, and I invite you to participate by 

completing a questionnaire. Your participation will contribute to a better 

understanding of the relationship between the residents’ perceived social impacts, 

quality of life, and support for small-scale sport event and its impact on the 

development of small-scale sport events in Guizhou, China. Participation in this study 

is entirely voluntary, and all your responses will remain confidential. The 

questionnaire will take approximately 10 minutes to complete. Your honest and 

thoughtful responses will greatly aid our research efforts.  

Thank you in advance for considering participation in this research. 

Yours sincerely,  

Lu Shuangpeng (Matric No: 905163) HP: +8613890429567 

School of Tourism, Hospitality & Events Management  

UUM College of Law, Government and International Studies 

Universiti Utara Malaysia 06010 Sintok, Kedah 
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PART A: Residents’ Perceived Positive Social Impacts of the S-SSEs 

To what extent do you agree with the following statements? Please circle ‘‘ the score 

below: 

Strongly 

Disagree 
Disagree 

Somewhat 

Disagree 
Neutral 

Somewhat 

Agree 
Agree 

Strongly 

Agree 

1 2 3 4 5 6 7 

Items Scale 

1. Hosting the ‘Village BA’ provided entertainment to the 

village 
1 2 3 4 5 6 7 

2. Hosting the ‘Village BA’ brought excitement to the 

village 
1 2 3 4 5 6 7 

3. Hosting the ‘Village BA’ brought enjoyment to the 

village 
1 2 3 4 5 6 7 

4. Hosting the ‘Village BA’ provided relaxation to the 

village 
1 2 3 4 5 6 7 

5. Hosting the ‘Village BA’ strengthened my friendships 

in the village 
1 2 3 4 5 6 7 

6. Hosting the ‘Village BA’ increased my sense of 

belonging in the village 
1 2 3 4 5 6 7 

7. Hosting the ‘Village BA’ increased my social 

interactions in the village 
1 2 3 4 5 6 7 

8. Hosting the ‘Village BA’ bridged villagers to 

communicate with the outside  
1 2 3 4 5 6 7 

9. Hosting the ‘Village BA’ increased my interest in 

basketball 
1 2 3 4 5 6 7 

10. Hosting the ‘Village BA’ increased my fan 

involvement with basketball 
1 2 3 4 5 6 7 

11. Hosting the ‘Village BA’ increased my knowledge 

about basketball 

1 2 3 4 5 6 7 

12. Hosting the ‘Village BA’ made me encourage my 

family members or friends to play basketball 

1 2 3 4 5 6 7 

13. Taipan village gained positive recognition by hosting 

the ‘Village BA’ 

1 2 3 4 5 6 7 

14. Hosting the ‘Village BA’ gave opportunities to 

showcase Taipan village 

1 2 3 4 5 6 7 

15. Outsiders knew more about Taipan village by the 

‘Village BA’ 

1 2 3 4 5 6 7 
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PART B: Residents’ Perceived Negative Social Impacts of the S-SSEs 

To what extent do you involve in the following activities? Please circle ‘‘ the score 

below: 

Strongly 

Disagree 
Disagree 

Somewhat 

Disagree 
Neutral 

Somewhat 

Agree 
Agree 

Strongly 

Agree 

1 2 3 4 5 6 7 

Items Scale 

1. Hosting the ‘Village BA’ increased your daily living 

cost 
1 2 3 4 5 6 7 

2. Hosting the ‘Village BA’ increased the price of real 

estate 
1 2 3 4 5 6 7 

3. Hosting the ‘Village BA’ increased food prices 1 2 3 4 5 6 7 

4. Hosting the ‘Village BA’ increased transportation 

expenses 
1 2 3 4 5 6 7 

5. Hosting the ‘Village BA’ increased the possibility of 

stampede 
1 2 3 4 5 6 7 

6. Hosting the ‘Village BA’ increased the possibility of 

fire 
1 2 3 4 5 6 7 

7. Hosting the ‘Village BA’ increased the possibility of 

crime 
1 2 3 4 5 6 7 

8. Hosting the ‘Village BA’ break the tranquility for my 

routine activities from visitors 
1 2 3 4 5 6 7 

9. Hosting the ‘Village BA’ increased disturbance from 

visitors 
1 2 3 4 5 6 7 

10. Hosting the ‘Village BA’ resulted in traffic congestion 1 2 3 4 5 6 7 

11. Hosting the ‘Village BA’ increased hardship for 

finding parking spaces 

1 2 3 4 5 6 7 

12. Hosting the ‘Village BA’ increased using public 

transportation 

1 2 3 4 5 6 7 

13. Hosting the ‘Village BA’ increased crowding during 

the games 

1 2 3 4 5 6 7 

14. Hosting the ‘Village BA’ disrupted the lives of local 

residents 

1 2 3 4 5 6 7 

15. Hosting the ‘Village BA’ brought social conflicts 

between visitors and local residents in aspect of behaviours 

1 2 3 4 5 6 7 

16. Hosting the ‘Village BA’ brought social conflicts 

between visitors and local residents in aspect of 

communication 

1 2 3 4 5 6 7 

17. Hosting the ‘Village BA’ brought social conflicts 

between visitors and local residents in aspect of ethnic 

taboo 

1 2 3 4 5 6 7 
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PART C: Residents’ QoL 

The following question is about your level of satisfaction with your quality of life. 

Please circle ‘‘ the score below: 
Completely 

Dissatisfied 

Dissatisfied Somewhat 

Dissatisfied 

Neutral Somewhat 

Satisfied 

Satisfied Completely 

Satisfied 

1 2 3 4 5 6 7 

Items Scale 

1.How satisfied are you with your own happiness? 1 2 3 4 5 6 7 

2.How satisfied are you with how safe you feel? 1 2 3 4 5 6 7 

3.Overall, how satisfied are you with the quality of your 

life? 
1 2 3 4 5 6 7 

 

PART D: Residents’ Willingness to Support the S-SSEs 

The following statement is about your level of support towards ‘Village BA’. Please 

circle ‘‘ the score below: 

Strongly 

Disagree 
Disagree 

Somewhat 

Disagree 
Neutral 

Somewhat 

Agree 
Agree 

Strongly 

Agree 

1 2 3 4 5 6 7 

Items Scale 

1.Overall, I support host of the ‘Village BA’  1 2 3 4 5 6 7 

2.I would like to watch the ‘Village BA’ again if I have 

the chance 
1 2 3 4 5 6 7 

3.I hope to participant in the ‘Village BA’ if I have the 

chance 
1 2 3 4 5 6 7 

 

PART E: SOCIO-DEMOGRAPHIC DATA 

The following statement is about your personal background. Please tick ‘‘ the 

appropriate box.  

1. What is your age?  

Under20     21-30     31-40      41-50     51-60      Over 60   

2. What is your gender?  

Male      Female   

3. What is your race?  

Han    Miao     Zhuang      Others, please specify: _______________________ 

4. What is your highest level of education?  

No schooling     Primary school     Secondary school     Undergraduate    

Post graduate  Others, please state: ____________________ 
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5. What is your area of occupation?  

Government sector       Private sector     Own business      Farmers                

Retirees       Students      Teachers  Others, please state: ______________ 

6. What is your monthly income?  

Below CNY2,000           CNY 2,001 – 4,000            CNY 4,001 – 6,000        

CNY 6,001-8,000           CNY 8,001 –10,000           Above CNY 10,000  

7. Were you born in Taipan village?  

Yes      No   

8. How many years have you lived in Taipan village?  

Less than 5 years         6-10 years       11-15 years      16-20 years      More 

than 20 years   

9. Have you ever participated in ‘Village BA’?  

Yes        No   

If yes: How many times did you attend? (Please specify) __________________ 

10. With whom did you attend this or watch event? 

Alone       Spouse        Family members      Friends   Others  

11. Did the attractiveness of this small-scale sport events influence your decision to 

attend or watch? 

Yes        No   

If No: Please indicate your reason_______________________________________ 

____________________________________________________________________

____ 

THANK YOU! 
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Survey Questionnaire in Mandarin 

 

尊敬的先生/女士： 

我正在进行一项名为“中国·贵州小型体育赛事居民社会影响感知、生活

质量和支持关系”的研究，作为我在马来西亚北方大学攻读博士学位的一部分。

您的见解和意见对于这项研究至关重要，我诚挚地邀请您通过完成问卷参与其

中。您的参与将有助于更好地理解居民知觉社会影响、生活质量和对贵州小型

体育赛事的支持之间的关系，以及其对贵州小型体育赛事发展的影响。参与本

研究完全是自愿的，您的所有回答将保密处理。填写问卷预计需要约 10 分钟。

您诚实而深思熟虑的回答将极大地帮助我们的研究工作。 

谢谢！ 

敬启者， 

卢双鹏（学号：905163）电话：+8613890429567 

旅游、酒店与事件管理学院 

马来西亚北方大学法律、政府和国际研究学院 

马来西亚北方大学，吉打州辛多克邮区 06010 
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A 部分: 居民对小型体育赛事积极社会影响感知 

您在多大程度上同意以下陈述？请在相应分数打圈标记“” 

1 2 3 4 5 6 7 

非常不同意 不同意 有一点不同意 无所谓 有一点同意 同意 非常同意 

 

题 项 量 级 

1.“村 BA”为您提供了更丰富的娱乐元素  1 2 3 4 5 6 7 

2.“村 BA”为你带来了更多运动的激情体验 1 2 3 4 5 6 7 

3.“村 BA”为您带来了更多生活乐趣  1 2 3 4 5 6 7 

4.“村 BA”为您带来了更多放松的机会  1 2 3 4 5 6 7 

5.“村 BA”加强了台盘村村民间的友谊  1 2 3 4 5 6 7 

6.“村 BA”提升了您在台盘村的归属感（以台盘村人

为荣）  
1 2 3 4 5 6 7 

7.“村 BA”增进了台盘村村民间的互动交流  1 2 3 4 5 6 7 

8.“村 BA”提供了台盘村及村民与外界交流更多的机

会 
1 2 3 4 5 6 7 

9.“村 BA”提升您对篮球的兴趣（观看或参与“村

BA”后，促使您还会了解更多篮球信息以及观看更多

的篮球比赛，比如 CBA、NBA、FIBA 赛事等） 

1 2 3 4 5 6 7 

10.“村 BA”增进您对篮球运动的热爱（观看或参与

“村 BA”后，促使您开始打篮球了或增加运动了；或

是您以前打篮球，观看或参与“村 BA”后您更喜欢打

篮球了） 

1 2 3 4 5 6 7 

11.“村 BA”拓展您对篮球有趣知识和规则 1 2 3 4 5 6 7 

12.“村 BA”促使您的家人和孩子更多地参加篮球运

动或其他方式的运动 
1 2 3 4 5 6 7 

13.“村 BA”为台盘村提供了优质的展示方式和平台  1 2 3 4 5 6 7 

14.“村 BA”使台盘村走出黔东南走向全国甚至世界 1 2 3 4 5 6 7 

15.“村 BA”让台盘村获得了良好的口碑  1 2 3 4 5 6 7 
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B 部分: 居民对小型体育赛事消极社会影响感知 

您在多大程度上同意以下陈述？请在相应分数打圈标记“” 

1 2 3 4 5 6 7 

非常不同意 不同意 有一点不同意 无所谓 有一点同意 同意 非常同意 

 

题 项 量 级 

1.“村 BA”致使您日常开支增多  1 2 3 4 5 6 7 

2.“村 BA”使得房屋租金和售价上涨 1 2 3 4 5 6 7 

3.“村 BA”致使餐饮的价格提高 1 2 3 4 5 6 7 

4.“村 BA”让你的日常交通费用上涨 1 2 3 4 5 6 7 

5.“村 BA”增加了踩踏的安全隐患 1 2 3 4 5 6 7 

6.“村 BA”增加了火灾的安全隐患 1 2 3 4 5 6 7 

7.“村 BA”增加了居民被盗窃的隐患 1 2 3 4 5 6 7 

8.“村 BA”的外来游客打破了村庄的宁静安详 1 2 3 4 5 6 7 

9.“村 BA”带来了更多外来游客的袭扰 1 2 3 4 5 6 7 

10.“村 BA”招致局部的交通堵塞  1 2 3 4 5 6 7 

11.“村 BA”招致当地停车位紧张  1 2 3 4 5 6 7 

12.“村 BA”使得公共交通（公交车、出租车等）拥

挤  
1 2 3 4 5 6 7 

13.“村 BA”使得你们村庄更加拥挤 1 2 3 4 5 6 7 

14.“村 BA”赛事干扰了您的日常生活  1 2 3 4 5 6 7 

15.“村 BA”游客的一些行为习惯让您反感 1 2 3 4 5 6 7 

16.“村 BA”游客的一些沟通方式使您反感 1 2 3 4 5 6 7 

17.“村 BA”游客有时候会触及您的民族忌讳 1 2 3 4 5 6 7 

 

C 部分: 居民的生活质量 

下表是您对生活质量的满意程度。请在相应分数打圈标记“” 

1 2 3 4 5 6 7 

非常不满意 不满意 有一点不满意 一般 有一点满意 满意 非常满意 

 

题 项 量 级 

1.您对您现在的生活满意吗？  1 2 3 4 5 6 7 

2.您对您现在的安全状况满意吗？  1 2 3 4 5 6 7 

3.总之，您对您的生活质量如何评价？ 1 2 3 4 5 6 7 
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D 部分：居民对“村 BA”支持意愿强度 

下表是您对“村 BA”支持意愿强度。请在相应分数打圈标记“” 

1 2 3 4 5 6 7 

非常不乐意 不乐意 有一点不乐意 一般 有一点乐意 乐意 非常乐意 

题 项 量 级 

1.总之，您支持“村 BA”吗？ 1 2 3 4 5 6 7 

2.如果您有空闲，您会乐意观看“村 BA”吗？  1 2 3 4 5 6 7 

3.如果您有机会，您会乐意参与“村 BA”吗（志愿者、赛

事工作者、运动员等）？ 
1 2 3 4 5 6 7 

 

 

 

E 部分：社会人口特征数据 

以下问题是关于您的个人背景资料。请在相应的选项方框中打钩“” 

1. 您的年龄是？  

20 岁以下    21-30 岁    31-40 岁     41-50 岁     51-60 岁     超过 60 岁  

2.您的性别是？  

男      女   

3. 您的民族是?  

汉族    苗族     壮族     其他，具体为： ________________________ 

4. 您最高的学历水平是?  

没上过学     小学    中学     本科    研究生  其他，具体为：_________ 

5. 您的职业是?  

政府部门        企业职员             私营业主            农民       退休人员        

学生       教师       其他，具体为： __________________  

6. 您的月收入大概是?  

低于 2000 元        2,001 – 4,000 元      4,001 – 6,000 元      6,001-8,000 元          

8,001 –10,000 元     高于 10,000 元  

7. 您的出生地是台盘村吗?  

是      不是   
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8. 您在台盘村生活了多少年了？  

少于 5 年            6-10 年           11-15 年        16-20 年     超过 20 年      

9. 您是否参与“村 BA”的相关活动？  

有       没有  

如果参与过： 您总共参与过多少次（具体为） __________________ 

10. 您过去和谁一起参与或观看过“村 BA”? 

独自一人       配偶        家人     朋友     其他  

11. 您觉得“村 BA”是否有魅力吸引你再次参与或观看? 

有       没有   

如果选择“没有”：请阐述您的理由 ___________________________________ 

____________________________________________________________________

____________________ 

感谢您的参与！ 
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Appendix B：Skewness and Kurtosis 

Items 
N Skewness Kurtosis 

Statistic Statistic Std. Error Statistic Std. Error 

CE1 296 -.891 .142 .304 .282 

CE2 296 -.823 .142 .149 .282 

CE3 296 -.895 .142 .252 .282 

CE4 296 -.896 .142 .260 .282 

CA1 296 -.063 .142 -.402 .282 

CA2 296 -.050 .142 -.435 .282 

CA3 296 -.006 .142 -.477 .282 

CA4 296 -.081 .142 -.294 .282 

EC1 296 -.423 .142 -.044 .282 

EC2 296 -.332 .142 -.422 .282 

EC3 296 -.313 .142 -.330 .282 

EC4 296 -.294 .142 -.241 .282 

CP1 296 -.607 .142 -.647 .282 

CP2 296 -.660 .142 -.611 .282 

CP3 296 -.651 .142 -.631 .282 

EX1 296 -.133 .142 -.171 .282 

EX2 296 -.138 .142 -.279 .282 

EX3 296 -.217 .142 -.281 .282 

EX4 296 -.280 .142 -.102 .282 

SH1 296 .453 .142 -.647 .282 

SH2 296 .477 .142 -.724 .282 

SH3 296 .553 .142 -.458 .282 

SH4 296 .389 .142 -.635 .282 

SH5 296 .490 .142 -.611 .282 

TI1 296 .403 .142 .161 .282 

TI2 296 .421 .142 .080 .282 

TI3 296 .383 .142 -.129 .282 

TI4 296 .399 .142 -.022 .282 

SD1 296 .748 .142 -.409 .282 

SD2 296 .838 .142 -.284 .282 

SD3 296 .849 .142 -.274 .282 

SD4 296 .773 .142 -.377 .282 

QL1 296 -.728 .142 .280 .282 

QL2 296 -.720 .142 .229 .282 

QL3 296 -.690 .142 .183 .282 

WS1 296 -.594 .142 -.368 .282 

WS2 296 -.594 .142 -.440 .282 

WS3 296 -.521 .142 -.424 .282 
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