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Abstract

The communication technology development reshaped the global information
seeking landscape, and this study shed new light on the islamic information seeking
through new media platform of the convert Chinese muslim which were highly
unexplored. This research aim to understand the new media platform which utilized
by convert Chinese muslim and the influential factor of the new media utilization, in
further, this research identify the scope of islamic information which convert chinese
muslim acquired through new media platform and the credibility of the islamic
information sources. This research applied qualitative research method which tried to
understand the Islamic information seeking of convert Chinese Muslim through new
media utilization. This research used snow ball sampling recruit 16 convert Chinese
Muslim who currently live in mainland China as the informants in this research, and
used in-depth interview to collect data and use Nvivo software to analyze data.
Apparently, the researcher found out that current social media are widely used for
convert Chinese Muslim for their Islamic information seeking since most the
Chinese Muslim website and many foreign websites were block, and the China based
social media, WeChat became the most widely used social media platform for
Islamic information seeking. Performance expectancy, effort expectancy, social
influence and facilitating condition are all influence media utilization of convert
Chinese The convert Chinese Muslim have not only acquired fundamental Islamic
information, but also acquired practical Islamic information which provided by
Muslim from all over the world. The convert Chinese Muslim judge the credibility
of source from the content, the source-writer relation, and the third party. This study
is far from representative of the experience of all convert Chinese Muslim in China,
it provides some preliminary evidence for Islamic information seeking behavior of
the convert Chinese Muslim in contemporary China. This research provide the
evidence for information seeking theory, within the wilson’s model, the credibility
of source are also influence the information seeking behavior. This research finding
add one more attribution to Internet’ Islamic information credibility scale which
expended source credibility theory. This research find that the credibility of source is
a mediated factor of the unified theory of acceptance and use of technology
(UTAUT), This research also provided evidence for use and gratification theory from
the information seeking behavior of convert Chinese Muslim from Chinese context.

Keywords: Utilization of new media, Islamic information seeking, Convert Chinese
Muslim, information seeking theory, The unified theory of acceptance and use of
technology (UTAUT)
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Abstrak

Perkembangan teknologi komunikasi membentuk semula lanskap pencarian maklumat global,
dan kajian ini memberikan gambaran baru mengenai pencarian maklumat berkaitan Islam
melalui platform media baharu oleh Cina Muslim yang belum diterokai. Penyelidikan ini
bertujuan untuk memahami platform media baharu yang dimanfaatkan oleh masyarakat Cina
Muslim dan faktor yang mempengaruhi penggunaan media baharuru, selanjutnya, penyelidikan
ini mengenal pasti skop maklumat Islam yang mereka perolehi melalui platform media baharu
dan kredibiliti sumber maklumat Islam. Penyelidikan ini menggunakan kaedah penyelidikan
kualitatif yang cuba memahami maklumat Islam bagi Cina Muslim melalui penggunaan media
baharu. Kajian ini menggunakan persampelan bola salji dengan 16 orang Cina Muslim yang
kini tinggal di China sebagai informan dalam kajian ini, dan menggunakan temubual mendalam
bagi mengumpulkan data serta dianalisis menggunakan perisian Nvivo. Nampaknya, penyelidik
mendapati bahawa media sosial semasa dan media sosial yang berpangkalan di China, WeChat
menjadi yang paling banyak digunakan untuk mencari maklumat Islam sejak banyak persatuan
laman web Muslim Cina dan banyak laman web asing yang disekat. Jangkaan prestasi,
jangkaan usaha, pengaruh sosial dan kemudahan yang membantu adalah faktor yang
mempengaruhi penggunaan media dalam kalangan Cina Muslim. Mereka bukan sahaja
memperolehi maklumat Islam yang asas, tetapi juga memperoleh maklumat Islam yang praktikal
yang disediakan oleh umat Islam dari seluruh dunia. Masyarakat Cina Muslim yang menilai
kredibiliti sumber dari kandungan, hubungan sumber-penulis, dan pihak ketiga. Kajian ini jauh
dari wakili pengalaman semua Cina Muslim di China, ia menyediakan beberapa bukti
pendahuluan untuk mencari maklumat Islam tingkah laku pencarian maklumat dalam kalangan
masyarakat Cina Muslim secara kontemporari di China. Penyelidikan ini memberikan Tero
Pencarian Malumat, dalam model Wilson, kredibiliti sumber juga mempengaruhi tingkah laku
pencarian maklumat. Penemuan penyelidikan ini menambah satu lagi faktor kepada skala
kredibiliti maklumat Islam melalui internet yang menambanilai kepada teori kredibiliti sumber.
Penyelidikan ini mendapati bahawa kredibiliti sumber adalah faktor pengantara Teori Penerimaan
dan Penggunaan Teknologi (UTAUT), Kajian ini juga membuktikan untuk Teori Penggunaan dan
Kepuasan daripada tingkah laku pencarian maklumat bagi Cina Muslim dari konteks China.

Kata kunci: Penggunaan media baharu, Pencari maklumat Islam, Cina Muslim, Teori Pencarian
maklumat, The unified theory of acceptance and use of technology (UTAUT)
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CHAPTER ONE

INTRODUCTION

1.1 Introduction

The development of information and communication technology (ICT) does not only

bring changes in human life (Haythornthwaite & Kendall, 2010; Punyatoya, 2011) but

also reshaped the global information seeking landscape in the Twenty-first Century,

especially for the information seeking from the learner’s perspective. The diverse new

media platforms which created by technology development are more suitable for

information seeking in lifelong learning and informal learning (Gö, 2015; McLoughlin

& Lee, 2010; Radovanović, Hogan & Lalić, 2015). A number of ICT based tools and

services, such as internet-based new media are available to use for enabling and

enhancing information seeking (Carlsson, 2008). However, studies on Islam and the

utilization of new media are very inadequate and have been basically conducted by

either sociologist or computer specialist (Hatab, 2016; Horsfield, 2007), much less

research on the utilization of new media and Islamic information seeking. Especially for

those people or groups who have difficulty to seek information through other channels

(Jørgensen, 2010), the new media became the most convenient, economical channel for

information seeking.

1.2 Background of the study

In the 21st century, followed by technology development, global society involved in the

information age. In this information age, the ICT development contributed the
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information seeking not only in the formal education but also in lifelong informal

seeking (Englund, Olofsson & Price, 2016; Haddad & Draxler, 2002; Patel & Patel,

2017; Pérez-Sanagustín, Nussbaum, Hilliger, Alario-Hoyos, Heller, Twining & Tsai,

2016; Tondeur, Aesaert, Pynoo, Braak, Fraeyman & Erstad, 2015) from diverse

perspective.

The religious information seeking faced many challenges in the information age,

especially Islamic information seeking in China. On the other hand, the government has

permitted limited freedom of religious belief and has restricted religious behavior and

control over the educational system to marginalized religious beliefs. Furthermore, after

September 11, the Chinese government has used the United State of America (USA) led

war against terrorism to justify the repression of Islamic activities, the Chinese Muslim

became the first victim groups of Islamophobia in China just like Muslim in other

western countries (Abdel-Fattah, 2017; Cleland, Anderson & Aldridge-Deacon, 2017;

Lulat, 2006; Hodge, Zidan & Husain, 2017). In addition, Chinese government manages

religious activity that lies more in the education of the younger generation in historical

materialism, loyalty to the party-state and atheism (Potter, 2003; Xie, Tong & Yang,

2017). Consequently, the Islamic information seeking of Chinese Muslim is struggling

with the challenge not only from the Islamic information seeking system but also from

the social environment in China.

Islam as a religion was introduced into China in Tang Dynasty, Islamic information

seeking process in China began from that time through family education. During this

period, the young generation started seeking Islamic information from prior generation
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(Ma, 2004; Li, 2008). Since the 17th century, Chinese Muslim developed mosque

education (jingtangjiaoyu经堂教育) as the basic and main Islamic information seeking

system in China. It was the most widely accepted that the mosque education was the

beginning of the systematic Islamic religious education of the Chinese Muslim.

Mosque education is carried out in mosque, imam recruits Muslim student to teach

fundamental Islamic knowledge. The students seeking fundamental Islamic information

through the mosque education for the purpose of becoming a proper Muslim and an

educated imam. (Ha, 2013; Li, 2008; Ma, 1996; Ning, 1985; Wen & Gao, 2014).

However, due to the anti-religion political movement in the 1950s and ten years Culture

Revolution Movement in 1960s and 1970s, (FitzGerald, 1967; Israeli, 2012, Yang,

2014), the mosques in China were closed twenty years since 1958 and gradually

reopened after the implementation of reform and opening up policy in China. The

mosque education was forced to stop for more than twenty years (Li, 2017; Wan & Li,

2005), essentially Islamic education was suspended in Muslim Communities during that

time and even now in some places, due to mosques which have been destroyed or failed

to reopen. During this time, Islamic information seeking became difficult and dangerous

for Chinese Muslim.

In the late Qing Dynasty and the early Republic of China, the Chinese Muslim

developed the modern school to fulfill the need of the modern talent of the Muslim

society of China. The students in these modern schools were not only seeking modern

education information which was the same or similar to the national education system

but also was able to seek fundamental Islamic information. Many excellent Muslims
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have been trained in these modern schools. Consequently, these modern schools were

contributed to the prosperous media and associations of Muslim society (Liu, 2014; Ma,

1996; Ma, 2002; Ma, 2009; Ning, 1985). However, these modern schools have been the

constant casualties of the turmoil of war in Nineteen and Twenty Century.

After 1949, these modern schools of Chinese Muslim were forced to incorporate with

the national education system which was strictly separated from religious education and

the education keeps political study as the central task and prepares the students with

communist ideals and loyalty to party-state (Tsang, 2000; Xie, et al., 2017).

Subsequently, educating the Chinese Muslim was restricted to the mosque, and there

was almost no chance for Muslim to obtain conventional education and Islamic

education at the same time (Ma, 2013). The Chinese Muslim have either acquired

fundamental Islamic information from the mosque education or acquired modern science

information from conventional education system separately.

After 1978, the Chinese government started to implement the reform and opening up

policy. It inspired a religious revival in Chinese society since then (Chan, 2004; Israeli,

2012; Yang, 2014). Meanwhile, it caused the upsurge of the fundamental Islamic

information seeking of Chinese Muslim and consequently the lack of the educated

imams in the Muslim community. There were ten Islamic education institutions were set

up by the Chinese government and financially supported by the government, but only

some of these Koranic institutes were able to recruit students.
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In addition, more and more private Arabic language schools were set up to fulfill the

need of fundamental Islamic information seeking of Chinese Muslim in the Muslim

community. However, these private Arabic language schools recruit the students who

have finished or almost finished of nine-years compulsory national education, but could

not pursue their studies in public national school due to poor academic performance, it

meant the Islamic information seeking was the alternative plan for their education (Ma,

2013). After graduation, some students study further in Islamic institutes in China or in

foreign Islamic countries to continue their Islamic information seeking to a higher level.

Chinese Islam varies, it is can mainly divide into two groups, Turkic stock, and Hui

which is called China Proper, the former settled in the Xinjiang Uyghur autonomy

region with lesser groups, like the Kazakh, the Kirghiz, the Uzbeks, the Tatars, and the

Tajik. The latter dispersed in the vast territory of China (Friedrichs, 2017). Consequently,

Islamic education has to be carried out both in Uyghur language and in the Chinese

language. The Islamic education in Uyghur language was provided in Xinjiang Uyghur

autonomy region, and the Islamic education in the Chinese language can be found in

many other places in China.

The Islamic education in Chinese was also embraced by other minority groups settled in

the Western part of China, such as the Dongxiang, the Baoan, the Salar (Han, 1993) and

the convert Muslim in China. In light of the unbalanced education system cannot fulfill

the need of Islamic information seeking of Chinese Muslim in a Muslim community

(Allès, 2003; Ma, 2012), therefore, to a certain extent, the media of the Chinese Muslim
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functioned as the alternative educational platform. However, there may be a lack of such

studies of media and Islamic information seeking motivated by the present work.

In communist China, Islamic religious education is a sensitive matter as it stands

precisely between what Chinese Muslims want and what China’s government wants.

The government rather wants Muslims to assimilate, not to maintain their Muslim

identity and uphold their traditions (Moonen, 2015). In this context, the Chinese Muslim

tries to organize a diverse way in seeking Islamic religious information, such as summer

camp, or women group class. As for the convert Chinese Muslim, there is a need to

investigate how they seek their Islamic information. To the researcher’s knowledge, the

research on convert Chinese Muslims are very rare, and for their Islamic information

seeking research has not conducted yet.

1.3 Problem statement

Information seeking research has been done for many years, there are several models

about information seeking were proposed and many research carried based on these

models, such as Wilson's model (Wilson, 1981; Wilson, 1999,), a general analytical

model of information seeking and retrieval (Järvelin & Ingwersen, 2004) and so on.

There are much information seeking research related to certain groups (Dahl, Peltier, &

Milnet, 2018; Yang, Aloe & Feeley, 2014; Solhjoo, Naghshineh, Fahimnia & Ameri-

naeini, 2018), however, hardly found any research which carried on certain groups in

China, hence, this research will focus on a minority group in China and their information

seeking behavior.
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Islamic information seeking has always been a major issue in maintaining Muslim

identity of the Chinese Muslim communities in an environment which is

overwhelmingly non-Muslim (Allès, 2006). Historically, Chinese Muslim seek Islamic

information through formal Islamic education, such as mosque education or modern

school education (Ding & Yu 2001; Li, 2008, Ma, 2004; Ning, 1985; Wen & Gao, 2014;

Li, 2017), however the formal Islamic education was often interrupted by the political

unrest. After 1949, the Constitution of the People’s Republic of China (The National

People’s Congress of the People’s Republic of China, 2004), and the Education Law of

the People’s Republic of China (Ministry of Education of The People’s Republic of

China, 2009) set the tone of religious education in China. The Chinese government

separated Islamic education from conventional education and Islamic education is

restricted in mosques and some private schools (Armijo, 2008; Israeli, 2012; Li, 2017;

Tsang, 2000). There are very limited platforms available for Chinese Muslim seeking

Islamic information.

Contemporary Chinese Muslim can seek Islamic information from public Koranic

institutes or private Arabic or Sino-Arabic language schools (Allès, 2003; Armijo, 2008;

Moonen, 2015; Wan & Li, 2005). However, only some of these ten public Koranic

institutes recruit students, and these Koranic institutes are government funded and

controlled. Consequently, the student number of these public Koranic institutes are very

low (Allès, 2003). In addition, most of the private Arabic or Sino-Arabic language

schools are regionally based in the western part of China. As for the mosque provides

the pre- or after- school programs and summer or winter programs, all faced strictly

political pressure, given school students were prohibited from entering religious
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buildings over their break (AFP, 2018; Aljazeera, 2018; South China Morning Post,

2018). It becomes more and more difficult for ordinary Muslim seeking Islamic

information from traditional platforms. However, ICTs development provide diverse

platform for information seeking as an alternative way (Carlsson, 2008; Gö, 2015;

Jørgensen, 2010; McLoughlin & Lee, 2010; Radovanović, Hogan & Lalić, 2015). As an

alternative way for information seeking, there are a lot of researches conducted in

western country context and traditional education perspective (Al-Samarraie, Teng,

Alzahrani & Alalwan, 2017; Boulianne, 2014; Englund, Olofsson & Price, 2016; Patel,

& Patel, 2017), and the research in China context are more focus on long-distance

education (Tinio, 2003; Hu & McGrath, 2011), hence the Islamic information seeking

through new media are need to explore. Consequently, in this research, the researcher

explored the media type which uses for Islamic information acquisition among Chinese

Muslim.

In the China context, the media system are mainly controlled by the Communist Party of

China (CPC). Almost all media are control by the Chinese government through

ownership, sponsorship, and censorship (Luo, 2015). When Chinese people using new

media, they facing the challenging of monitoring systems and firewalls, shuttering

publication of diverse new media platforms (Knockel, Crete-Nishihata, Ng, Senft &

Crandall, 2015; Sparks, 2010; Xu, 2014; Xinhua, 2017). Comparatively, plentiful

researches on the influential factors of media utilization were conducted in a democratic

country, hence, skills, guide, motivation, quick access and ease for use became the

influential factors of new media utilization (Brody, 2018; Dehghani, 2018; Livingstone,

Mascheroni & Staksrud, 2017; Noguti, Singh & Waller, 2018; Neeley & Leonardi,
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2018). However, to the researcher’s knowledge, the influential factors of media

utilization by concert Chinese Muslim for their Islamic information seeking are not

conducted yet, consequently, this research is going to investigate the influential factors

of media utilization in China context. In addition, the unified theory of acceptance and

use of technology (UTAUT) more and more used to investigating the user uses the new

media platform, the UTAUT suggestion the four factors (performance expectancy, effort

expectancy, social influence and facilitating conditions) are direct determinants media

usage, however to the researcher’s knowledge, there are extremely limited research

which applies UTAUT to Islamic information seeking of the minority group. Hence this

research will use UTAUT to analysis the influential factors of media utilization of the

minority group.

There is certain specific Islamic information provided by traditional channels for the

Chinese Muslim, this Islamic information selected and decided before the Chinese

Muslim start their seeking behavior. And most of the content are written Islamic sources,

for example, the Thirteen Books in mosque education, the teaching plan and syllabus in

Arabic or Sino-Arabic language schools. In further, these private Arabic schools or

Sino-Arabic schools’ syllabus focus on fundamental religious text, in these government

funded and controlled public Koranic institutes, besides the religious text, political

lessons, such as nationality and religious policy of the Party and politics of current

education are also put into the syllabus (Armijo, 2008; Wan & Li, 2005). In these

government funded and controlled public Koranic institutes, Muslim students also

acquired communist political text. However, there are quite a lot of Islamic information

are provided on Facebook, YouTube in text or video (Wan, Laila, Shafie, 2006; Wheeler,
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2014), and the Chinese Muslim acquired what kind of Islamic information are remain

unexplored, consequently, in this study, the researcher tries to explore the scope of the

Islamic information acquired by Chinese Muslim.

Along with new media development, a large amount of diverse information became

available, hence, new media utilization became an alternative way for common people

seeking information (Cuesta, Eklund, Rydin & Witt, 2016; Dinh, 2018; Forgasz, Tan,

Leder & McLeod, 2018; Kabooha & Elyas, 2018; Shearer & Gottfried, 2017; Voivonta

& Avraamidou, 2018). However, to the best of the researcher’s knowledge, the

utilization of new media channels for Islamic information seeking in China has not been

conducted yet.

In the traditional Islamic information seeking system in China, the students acquired

Islamic information from educated Muslim who have credibility. No matter the mosque

education or Arabic or Sino-Arabic language schools education, students are learning

from imams, sheiks or educated teachers or lecturers (Ha, 2013; Wen & Gao, 2014). The

information came from only a small number of source with high potential credibility.

However, along with the new media development, people can turn to their family,

friends or even stranger for their information seeking (Tandoc, 2018). The credibility of

the information source is one of the concerns in the process of information seeking,

people evaluated the credibility by content which are the authentic source, writer’s

integrity, and writer’s reliance, source-writer relationship and visual appeal (Ishak,

Omar, Bolong, Hassan & Ghani, 2011). However, how the Chinese Muslim in China

evaluate the credibility of Islamic information source are remain unclear, because to the
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researcher’s knowledge, there is no such research conducted yet, consequently, this

research tries to analyze how the Chinese Muslim evaluate the credibility of an Islamic

information source which acquired through new media.

Information seeking is driven by the desire of information need and increase awareness

of certain topics, and the uses and gratification theory has often been used for

investigated the user use media for their information need and satisfaction (Ruggiero,

2000, Karimi, Khodabandelou, Ehsani & Ahmad, 2014; Malik, Dhir, & Nieminen,

2016). However, to the researcher’s knowledge, these are extremely limited research on

the media utilization and satisfaction of convert Chinese Muslim, consequently, this

research will try to use the uses and gratification theory to this research to understand

the media utilization and satisfaction of convert Chinese Muslim in China context.

All these problem mentioned above inspired the researcher to understand how the

Chinese Muslim acquired their Islamic information through the utilization of new media

in contemporary China, however, whereas both new media development and

information seeking are prominent in the research literature, numeral studies focus on

new media utilization involving a information seeking from formal education (Englund,

Olofsson & Price, 2016; Haddad & Draxler, 2002; Patel & Patel, 2017; Wagner, Day,

James, Kozma, Miller & Unwin, 2005). The researcher was surprised to find that new

media utilization and Islamic seeking are rarely combined in a given study, hence this

research applied the UTAUT theory to understand the influential factor of the media

utilization and the gratification of the media usage of a minority group.
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1.4 Research questions and research objectives

1.4.1 Research questions

Based on the problem statement, the present study tries to investigate the new media

utilization of the convert Chinese Muslim for their Islamic information seeking.

1. What kind of new media platform utilized by convert Chinese Muslim for their

Islamic information seeking?

2. What are the influential factors of the utilization of new media of convert

Chinese Muslim?

3. What kinds of Islamic information acquired by the convert Chinese Muslim from

new media?

4. How is the credibility of Islamic information sources acquired by the convert

Chinese Muslim through new media?

1.4.2 Research objectives

Based on the research questions, this research developed four research objectives as

follows:

1. To describe the media platforms which are used by convert Chinese Muslim

for Islamic information seeking.

2. To explain the influential factors of the media utilization of convert Chinese

Muslim



13

3. To identify the scope of the Islamic information that the convert Chinese

Muslim acquired through new media utilization.

4. To discuss the credibility of Islamic information sources which the convert

Chinese Muslim acquired through new media utilization.

1.5 The significance of the study

1.5.1 Knowledge implications

The research on information seeking from a new media platform is more focus on

western society, in these places the internet-based new media became very popular

platform for education, and western based new media platform, such as Facebook and

YouTube were the popular utilized new media platforms (Adeyinka, Okemute & Tella,

2018; Cayari, 2017; Dinh, 2018; Kabooha & Elyas, 2018; Leiner, Villanos, Peinado &

Blunk, 2018; Shearer & Gottfried, 2017; Voivonta & Avraamidou, 2018 ). However,

Facebook and YouTube these popular new media platforms were blocked in China,

consequently, how the Chinese people seeking information through what kind of new

media platform was still unclear. As such, this study will fill the knowledge gap of

contemporary information seeking a situation in China which will focus on the

utilization of new media platform of the convert Chinese Muslim.

This study will contribute to the domain of the unified theory of acceptance and use of

technology (UTAUT) by providing evidence from the media utilization of convert

Chinese Muslim in atheistic China context. The fact is that the review of extant literature

did not reveal that this theory has been applied in the context of this study for the
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aforementioned determinants. Therefore, providing evidence from authoritarian

countries such as China especially a convert Muslim group in atheistic China will

contribute to the UTAUT as well as Chinese Muslim literature. In addition, most of the

studies of UTAUT were applied quantitative research method, and this study will apply

qualitative research method.

This study will also contribute to the domain of the source credibility theory by

providing evidence from the Islamic information seeking through the utilization of new

media by convert Chinese Muslim. The existing literature developed the Internet’

Islamic information credibility scale, this study tries to go further and it will provide

evidence from the convert Chinese Muslim in an atheistic China context and it will

contribute to the source credibility theory.

Many research findings have provided much knowledge on the unified theory of

acceptance and use of technology (UTAUT) and source credibility theory, there is

limited study on these theory applied in the convert Chinese Muslim in atheistic China

context, to the researcher’s knowledge, research that focuses specifically on the

utilization of new media and Islamic information seeking of the convert Chinese Muslim

has not being carried out. Many research related to Muslim in China focused on Uyghur

and their separatist movements or traditional Islamic education from an educator’s

perspective. Therefore, the result of this study could expand the circle of knowledge on

the utilization of new media and religious information seeking of a Muslim minority

group.



15

1.5.2 Practical implications

The Islamic information seeking through new media is one part of new media research

and Islamic information seeking research as well. The output of this study is a source to

understand the Islamic information seeking situation of the Muslim minority in

communist China, it will also be a source to understand the utilization of new media

platform of the convert Chinese Muslim for Islamic information seeking behavior which

was rarely explored. The output of this study can be used to formulate projects related

the information seeking, such as if any Islamic center or institution tries to spread

Islamic information for minority Muslim in China, what kind of media type supposed to

use, and how to create high credibility by link content with certain media platforms.

This study will benefit the convert Chinese Muslim because they can make the finding

of the study as a basis of formulating their project which is related to convert Chinese

Muslim and all Muslim communities as well. The output of this study can be used for

Islamic education institutions or Islamic scholars to improve Islamic information

promotion through new media platforms especially for convert Muslim or nonMuslim.

The output of this study also can be used to improve the Islamic education of the entire

Muslim community in China by promoting the utilization of new media.

1.6 The research scope

The present study focuses on the Islamic information seeking through the utilization of

new media by the convert Chinese Muslim, and explore from four perspectives: the

utilization of new media, the influential factors of the utilization of new media, the scope
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of the acquired Islamic information, the credibility of Islamic information sources. The

primary data were collected from the convert Chinese Muslim using the in-depth

interview.

1.7 Conceptual definition

New media: in this research, it refers to the Internet and internet-based all media

platforms.

Information seeking: it refers to people’s conscious or deliberate action which interacts

with manual information systems (such as a newspaper or library), or with new media

system (such as internet or Facebook) for the purpose of obtaining information to satisfy

some goal.

Convert Chinese Muslim: it refers to the Chinese citizen (regardless of ethnicity, but

not belong to any traditional Muslim ethnic groups) who convert to Islam religion,

Influential factor: in this research, an influential factor refers to any factor that has the

power to have an important effect on someone’s media usage in a positive or negative

way.

Islamic information: in this research, Islamic information refers to any information

which related to Islam religion or Muslim, it included the fundamental Islamic

information and the information related to Muslim life in all over the world.
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Islamic information source credibility: in this research, it refers to the credibility of

the source which provides the Islamic information in new media platform. it indicates

the reliability of this Islamic informations.

1.8 Structure of the Thesis

The organization of the study follows the standard thesis format. This study consists of

five different chapters. It is organized as follows:

Chapter One begins with an introduction to the research and general background of the

study, problem statement is highlighted in the chapter, followed by research objectives,

research questions and proposition of the study. Significance of the study also covered in

this chapter. Expected contribution and the theory of the study were also introduced in

this chapter.

Chapter Two focuses on related literature. The study is going to review the literature on

information seeking and information seeking through the utilization of new media. The

unified theory of acceptance and use of technology (UTAUT) and source credibility

theory will be elaborated. This chapter will conclude by identifying research

propositions in the current array of literature.

Chapter Three will present the details of the research methodology and the research

design. The research procedure and method of collecting data will be further discussed

in this chapter.
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Chapter Four will describe the findings of this study. Based on in-depth interview data

analysis, this chapter will describe the convert Chinese Muslim utilizing the new media

for their Islamic information seeking in the order of the research questions.

Furthermore, Chapter five captured the discussion on the result of this study, general

implications of the study to both theoretical or knowledge contribution and practice

significant, and ends in providing a clear understanding for future research direction.

 



19

CHAPTER TWO

LITERATURE REVIEW

2.1 Introduction

A review of previous relevant literature is an essential feature of a research project; a

resultful review creates a firm foundation for advancing knowledge (Webster & Watson,

2002). This chapter is going to present a literature review and proposition of study. This

chapter is divided into four sections; the first section Muslim in China discussed the

context of the research, the second section discusses the Islamic information seeking

through education and information seeking through new media system, this section

presents the information from formal system---- education, the Muslim and the history

of Islamic education is reviewed and highlighted the contemporary Islamic education in

China. In further, this section presents an overview of new media utilization, the new

media platforms, the information seeking through Information and communication

technology involved education were reviewed. In the third section, the proposition of

this study was presented. In the fourth section, the theories of the present study were

reviewed.

2.2 Muslim in China

The History of the Chinese Muslim can date back to Tang Dynasty along with Islam

spread to China, The official court history of the Tang dynasty (620–906 CE) gives an

account of a Muslim mission sent to the court in 651 CE (Frankel, 2016; Green, 2005).

Many Muslims from Arabia and Persia came to China as soldiers, merchants and
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political emissaries (Gladney, 1987). These Muslims settle down in China and

contributed largely towards local and national development (Wang, Wise, Baric, Black

& Bittles, 2003). There are more than 1400 years of history of Chinese Muslim with a

large population in China.

Along with the Islam spread in China, some ethnic groups adopted Islamic religion, such

as Uygur and Kazakh, and one more new Muslim ethnic group come into being, named

Hui (Gladney, 1987; Hu, 1993; Israeli, 1979; Wang, et al., 2003). In the history of Islam,

the Hui is the only ethnic group created by the Islamic religion in China. In 1954, the

Chinese Government divided the Chinese population into 56 official ethnicity groups

through The Ethnic Categorization Project (minzu shibie 民族识别 ) which based on

Stalin's four-part definition of nationality: common language, common territory,

common economic life and common culture (Caffrey, 2004; Leibold, 2010). There are

ten officially recognized Muslim minorities in the People’s Republic of China, the Boan,

Dongxiang, Hui, Kazakh, Kirghiz, Salar, Tatar, Tajik, Uygur and Uzbek. Officially the

population of these ten Muslim minorities are seen as the population of Chinese Muslim.

Muslims have resided in China for over 1,400 years, some twenty million Muslims live

in China, and nearly half of them are Hui, Chinese-speaking Muslims who live

throughout China but a minority group with small population (Chuah, 2004; Chuah,

2012; Gladney, 2003; Goodman, 2015; Green, 2005). Emsworth (2016) mapping the

Distribution of Muslims in China in 2010, see figure 2.1. Most of the Chinese Muslim

minority groups live in the west part of China, namely: Xinjiang Uygur autonomy region,
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Qinghai province, Gansu province, Ningxia Hui autonomy region and Yunnan province,

and other places also have Muslim residents with small population.

Figure 2.1. Muslim distribution in China (Source: Emsworth, 2016)

There are also a certain number of convert Muslim, they usually were considered as

“Hui” in Chinese society, for example, convert Tibetan Muslim was called Tibetan Hui

(Zang Hui藏回) (Liu, 2013; Norbu & Sun, 2016; Zhaxi, 2014), convert Mongol Muslim

were called Mongol Hui (Meng Hui 蒙回 ) (Ding, 2017; Gladney, 2003), convert Bai

Muslim was called Bai Hui (白回 ) (Zhao, 2004a; Zhao, 2004b), convert Dai Muslim

was called Dai Hui (傣回) or Pashidai (帕西傣) (Feng, Zhao & Li, 2012; Gui, 2016; Ma,

2010). Those covert Muslim maintain their own ethnic groups’ culture and Muslim
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identity at the same time. Table 2.1 presents the different Muslim groups in China, with

the population, language and major living territory.

Table 2.1

Different Muslim groups in China

Name of Muslim group Language Population* Major Living Territory

Hui Chinese 10586087

All over China, but mainly Ning
Xia Hui autonomy region, Gansu,
Qinghai, Henan, Hebei, Shandong,
Yunnan and Xinjiang Uygur
autonomy region

Uygur Turkic language 10069346 Xinjiang Uygur autonomy region

Kazakh Turkic language 1462588 Xinjiang Uygur autonomy region

Kirghiz Turkic language 186708 Xinjiang Uygur autonomy region

Salar Turkic language 130607 Qinghai province and Gansu
province

Tatar Turkic language 3556 Xinjiang Uygur autonomy region

Tajik Iranian language 51069 Xinjiang Uygur autonomy region

Uzbek Turkic language 10569 Xinjiang Uygur autonomy region

Bo’an Mongolic languages 20074 Gansu province

Dongxiang Mongolic languages 621500 Gansu province

Zang Hui (Tibetan
Muslim) Tibetic languages Not

Applicable
Tibet Autonomous Region
Qinghai province

Meng Hui (Mongolian
Muslim) Mongol language Not

Applicable
Inner Mongolia Autonomous
Region

Bai Hui (Bai Muslim) Bai language Not
Applicable Yunnan province

Dai Hui or Paxidai (Dai
Muslim) Dai language Not

Applicable Yunnan province

Han MU (Han Muslim ) Chinese Not
Applicable

* Source: National Bureau of Statistics of China, 2010.
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The Muslim in China can mainly be divided into two groups: Turkic stock and Hui

which is called China Proper, the former are settled in the Xinjiang Uyghur autonomy

region with lesser groups, like the Kazakh, the Kirghiz, the Uzbeks, the Tatars and the

Tajik. The latter dispersed in the vast territory of China. Six of these ten ethnic groups

speak Turkic language: Uyghurs, Kazakhs, Kyrgyz, Uzbeks, Tatars and Salar. Tajik

speaks an Iranian language, Dongxiang and Bonan speak Mongol language, Hui speaks

the Chinese language, as for the convert Muslim they use their ethnic language.

Mandarin is used as the official language. Since the Chinese government does not

involve religion when doing demographic population data, there are no accurate data of

the Muslim population in China. The population of these ten Muslim minority groups

was considered equal to the Muslim population in China, and the population of the

convert Muslim were ignored.

2.3 Information seeking

Individual’s information seeking is a very common phenomenon, an individual may

seeking information through education, or through a manual information system, such as

a library or a newspaper, or through the internet (Wilson, 2000). Information seeking is

important for a person’s development.

2.3.1 Information seeking through education

Obtain Information through education is widely existed, however, the concept of

education in western society and Islamic society are different, consequently, the
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obtained information is different according to the different education concept. The

practice of education, especially Islamic education is slightly different.

2.3.1.1 The concept of education in western and Islamic perspective

Education is the basic way to shape and reshape the ideology of people (Shu, 2004). In

table 2.2, Eshach (2007) holds a more western perspective of education concept.

Education categorized into three different groups, that means education can take place in

formal, informal or non-formal settings, formal education is the main way for a young

generation seeking information.

Table 2.2

Differences between Formal, Non-formal and Informal education

(Source: Eshach, 2007).
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The formal education is the process of teaching and learning or seeking of knowledge,

beliefs, skills, it takes place in school and college or university. Formal education can be

divided into different stages, such as kindergarten, primary school, secondary school,

high school, and then college or university. Non-Formal education takes place in those

places we visit occasionally, and this kind of visits are unscheduled. The informal

learning occurs in places within our day-to-day routine (Eshach, 2007), it is free of time,

free of form and free of the involved person. Therefore the informal learning occurs

anytime and anywhere without any predetermined plan and no matter we have the

intention or not.

The formal education has a well-defined set of features, such as it takes place in school,

teacher-oriented, prearrangement, more structured, compulsory sequential and extrinsic

motivation. Non-formal education is characterized as learning that takes place outside

educational establishments, structured, voluntary, non-sequential, and mixed with

intrinsic motivation with extrinsic motivation (Eshach, 2007), such as correspondence

learning, distance learning, and open systems.

Comparatively, informal education is characterized as learning that takes place in

everywhere, does not follow a specified curriculum, non-sequential, voluntary and

intrinsic motivation or unconsciously incidental and often spontaneous (Dib, 1988;

Eshach, 2007; Scribner & Cole, 1973). Therefore the formal education happened in

certain time space in our life and the non-formal education, especially informal

education is a lifelong education. However, informal learning is the combination of

formal learning, it should not be regarded as something that takes place after formal
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learning has been accomplished (Gikas & Grant, 2013). Informal learning is lifelong

information seeking process.

The informal lifelong education is widely accepted, and the new media can actively

support lifelong learning, since new media can offer accessible, flexible and dynamic

learning environments, can complement and supplement initial training, can supports

collaboration and interaction among teachers and learners who are geographically

dispersed, can broaden the students’ horizon, and promoting equity (Redecker, Ala-

Mutka & Punie, 2010). Lifelong education is important for the modern society which is

changing rapidly.

The education concept in Islamic discourse is quite different from the concept of

education in western society (Arnold, 2016; Baksh, 2016; Berglund, 2017; Baumfield &

Cush, 2017). Western society splits between the secular and the religious and regarded

secular as fundamental, in addition, the religion was treated as a private matter (Cook,

1999), consequently, state separated from religion, and religion separated from formal

education.

To the contrary, according to Islamic education, knowledge is unity and religion is the

centre of the knowledge. In Islamic education, the teacher is the authority of knowledge

and worthy of respect, and they have a special responsibility to nurture and develop the

spiritual and moral consciousness of students (Baksh, 2016; Filipović & Rihtar, 2017).

Consequently, the students’ skills of questioning, criticizing, evaluating and making
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judgment are less valued (Halstead, 2004). Islamic education maintained this traditional

education way even in modern society.

Rizvi (2004) examined the debates about globalization and education changed since

September 11, 2001, from three perspectives: new descriptive of “security” which

influence the mobility across national boundaries; the overstate of the declination of the

authority of the sovereign state; the antagonistic relationship between the West and

Islam. All of these have an impact on education, especially along with the development

of information and communication technology, ideas and knowledge are spread all over

the world through new media and available for all people who can access to new media.

Chinese Muslim as a minority group in China, even with large population and diversity,

their Islamic information seeking behaviour in the new media era remain unclear. How

they access to Islamic information, what kinds of media they used for their Islamic

information seeking, etc. These questions intrigued the researcher.

2.3.1.2 Islamic information seeking through education

Islamic education is conditioned by the nature of the material, intellectual and spiritual

forces of the Culture in one’s lives. Madrasa is an important Muslim education form in

Pakistan, Morocco and many other Islamic countries (Andrabi, Das, Khwaja & Zajonc,

2006; Boyle, 2006; Bulliet, 1983; Coulson, 2004; Nelson, 2009). Madrasa is the most

common type of Muslim school which provide Islamic religious education in the

Muslim world. The Pakistani madrasas are privately run institutions and charge no fees,

and attracted a large number of poor children whose parents cannot afford another
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schooling. These madrasas are financially supported by donations from local and

overseas individuals or Muslim organizations. The main aim of these madrasas

education is reciting Quran in the original Arabic and learning the sunnah and hadith.

This kind of madrasa also represents Islamic education in many places in the world, and

in China as well.

As traditional Islamic information seeking system, the development of Madrasa does not

only influences the harmony of the Muslim community but also to the entire society

(Alam, 2008; Ladjal & Bensaid, 2017). Although, the Madrasa development involved

the locality character and the reform which along with the social changing (Gesink, 2006;

Osti, 2010; Reichmuth, 1989; Waghid, & Davids, 2014) but still madrasa was an

important part of the Muslim education.

Besides Madrasa, there are other kinds of Islamic information seeking system, such as

Islamic preschool (Borhan, 2004), Quranic education (Kaba, 1976; Tawil, 2006), Islam

based moral education (Balakrishnan, 2017) in Malaysia. In addition, media (Bashkin,

2006). Arabic language teaching and Islamic study (Bernasek & Canning, 2009),

informal training (Bogomolov, 2004; Panjwani, 2016) also became an alternative way to

spread Islamic information. At the same time the role of the Islam religion in education

was discussed in traditional Islamic country or other countries (Cook, 2000; Daun, 2000;

Daun, 2008; Davies, 2017; Kalb, 2017; Künkler & Lerner, 2016; Loukaidis & Zembylas,

2016; Mehran, 2003; Prokop, 2003; Rohde, 2013). These discussions are reflected that

Islam becomes a hot issue all over the world.
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Education includes teaching and learning. Teaching is a natural phenomenon in human

society (Meftah, 2011), from the teaching perspective, the teachers are the centre of the

education, they maintain and transmit knowledge to the young generation. Learning

contains knowledge seeking and knowledge retention. Simulation is the positive way for

knowledge seeking (Tubaishat & Tawalbeh, 2014), and in some cases, simulation format

is better than the problem-based learning format for knowledge seeking (Steadman,

Coates, Huang, Matevosian, Larmon, McCullough & Ariel, 2006). For the same piece of

certain knowledge, a layperson, a novice or a peer, the knowledge seeking could not be

the same.

Information seeking behaviour is more concern about the learner’s perspective, the

stronger motivation the learner has, the better information seeking occurs

(Dabbagh & Kitsantas, 2011; McLoughlin & Lee, 2010), and the knowledge seeking

strategy also needs to concern (Åkerman, 2014). In modern society, the ability of the

learner’s proactively access to information is more valuable.

In Islamic education, the active role of the learner was mentioned many times. For

example: “learning from the cradle to the grave”, “seeking knowledge even as far as

China”. The Prophet (PBUH) said: “Seeking knowledge is an obligation on every

Muslim” (Elias, 2012). Knowledge seeking is the active behaviour of the learner in the

learning process. The learner’s awareness of self-ignorance will lead to the desire to the

knowledge seeking, the increase in knowledge is a natural desire in humans. Ibn Sina

listed the four distinct processes of theoretical intellect, and the first is the potential to

acquire knowledge (Günther, 2006). Information seeking is one of the fundamentals and
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important part of artificial intelligence (Atapattu, Falkner & Falkner, 2014; Zang, Cao,

Cao, Wu & Cao, 2013) and an important part of human education as well.

The traditional Islamic education as the main and basic way for Islamic information

seeking continues to have a strong influence in Africa, the Middle East and Asia

(Houtsonen, 1994), and many researchers paid more attention on or highlight the

traditional Islamic education and the new development of these traditional education in

new era (Ahmed, 2001; Eickelman, 1978; Elwell-Sutton, Arafat & Isserlin, 1980; Giladi,

1987; Hodgkin, 1962; Latham & Hopwood, 1983; Tibenderana, 1985; Zaman, 1999).

Since the 20th Century, the modernization deeply influenced the social culture all over

the world, especially the developing country. The traditional Islamic information

seeking system faced many challenges in modern time.

Since the colonialism time, the traditional Islamic information seeking system in the

developing countries was influenced by western schooling (Morgan & Armer, 1988), the

new schools differed in terms of content, organization, and culture from the existent

Islamic institutes of higher learning, in this context the scholar argued that the new

schooling is used as the means of transmitting and preserving indigenous Islamic culture

(Herrera, 2004). At the same time, the negative influence of western schooling to the

transmission and preservation of Islamic culture also have been discussed.

The modernization influenced many indigenous cultures and influenced the meaning-

making of Islam in the new era as well. However, the Muslim society has a slower and

ambivalent response of the science development which started from western society
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from early time (Livingston, 1996). The modernization is creating diversity in society all

over the world, far from monolithic, almost all the countries become multi-religious,

multi-ethnic and multicultural. These international contexts also shape the Islamic

information seeking system in the developing country, such as some international

funded programs to improve the quality of Islamic education in which more value

democracy and tolerance in an Islamic school in Indonesia (Pohl, 2011). The Islamic

information seeking system has been influenced by many factors at home and abroad.

The Islamic information seeking of the minority Muslim groups has different functions:

such as shaping the Muslim identity, and the role of the complex spaces for new forms

of meaning-making (Fataar, 2005). However, these different functions influenced by the

new concept which originated in Europe such as democratic, civil society and so on. It is

reflected the scope of Islamic information were changing along with the social

development.

With the changing society, some issues related to Islamic information seeking also

captured the researcher’s interest, such as gender equality (Abusharaf, 2006; Adely,

2004; Akhter & Naheed, 2014; Davids, 2014; Khurshid, 2015; Khurshid & Saba, 2017;

Moghadam, 2002; Mehran, 2003; Sahu, Jeffery & Nakkeeran, 2017), modernization and

globalization (Houston, 2016; Loimeier, 2000; Lukens-bull, 2001; Ljunggren, 2014;

Moaddel, 2002; Waghid & Smeyers, 2014), democratic (Elbasani & Roy, 2017;

Milligan, 2006), social work (Husain, 2017), multicultural society (Bhat & Mathur, 2017;

Hewer, 2001; Hjelm, 2008; Ivanova, 2017; Kimanen, 2014; Matemba & Addai-

Mununkum, 2017; Praag, Agirdag, Stevens & Houtte, 2016; Pelupessy-Wowor, 2016;
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Reichmuth, 1996; Tan, 2007), Muslim identity (Khalifa & Gooden, 2010; Younis &

Hassan, 2017). some public figures influenced western science education in Muslim

society (Tibenderana, 1983), the internal relationship between the Muslim minority and

non-Muslim majority shaped the Islamic information seeking behavior of Muslim

minority (Franken, 2017; Milligan, 2003; Rashid & Muhammad, 1992; Rissanen & Sai,

2017; Zembylas & Loukaidis, 2016). The Islamic information seeking in all over the

world faced many challenges due to the rapid changing of international society.

Based on his empirical study in Egypt, Cook (2001) concluded that the heavy majority

of his respondents required more Islamic information seeking and subjects teaching

from the Islamic perspective. They want the education system that can preserve Islamic

integrity and feel confident in their Islam religion. In the Islamic information seeking of

Indonesia, the participation by the teacher in madrasah is increasing but the participation

by parents are still low, it reflected that the Islamic school in Indonesia which adopted

the new school-based management are far from successful (Parker & Raihani, 2011).

These two cases represent the Islamic information seeking a system of traditional

Muslim countries in modern times, the common people are looking forward to the

proper Islamic education, on the other hand, the Islamic education is seeking for the

proper education way in modern times.

As the main Islamic information seeking way, the traditional Islamic information system

has been influenced by technology development from a very early time. As Robinson

(1993) emphasized the impact of the technology revolution of the Gutenberg invented

the movable type printing press in the Islamic information seeking system of South Asia.
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The printing press mainly changed the systems for the knowledge transmission, shake

the status of the Ulama (Robinson, 1993), and moreover, the second revolutionary

technology, electronic technology began to impact on the Muslim religious experience.

Robinson was unable to foresee the third revolutionary technology, internet and internet-

based information technology impact upon the Islamic information seeking system in

contemporary society.

The media and religious information seeking need to do more deep research

theoretically and practically. For a long time, religion was overlooked in media research

and was considered playing only a private role in society and had no role to play in

public national life (Horsfield, 2007). In spite of this, in the 21st Century, the religion

does not only play a significant role in the formation of social identities and the modern

public sphere but also highly involved in the international and regional affairs (Samaie

& Malmir, 2017). Islamic information seeking system faced even more challenges in the

21st Century.

For the way to enhance the information seeking in web-based science learning, Huang,

Chen, Wu and Chen (2015) suggested that question prompts can help learner better

understand a problem and plan for solutions to the problem, as such can lead to

information seeking improvement, but Ahn, Han, and Han (2005) warned that

sometimes people simply apply the traditional pedagogical tools into a web-based

learning environment, but they still believed that it a useful tool for learning.

Furthermore, based on the empirical research Umoh and Amah (2013) concluded that

information seeking can enhance organizational learning, organizational adaptation, and
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organizational resourcefulness within manufacturing organizations in Nigeria. The

information seeking ability becomes more and more important in modern society.

Pinkham, Kaefer, and Neuman (2014) highlight that for the children’s learning, story

books explicitly useful in which the text invokes taxonomic category membership which

will positively facilitate the information seeking by providing a conceptual framework,

through which their prior knowledge can be organized and integrated with new

information. In other words, the information seeking ability needs to give high regards

to the children.

In the context of China, Chinese Authorities still successfully separated the religious

education from the conventional education, the Islamic education is restricted in families

and mosques and suffered from unattractive of the young generation (Chiang, 2001).

However, the new media can provide a chance for religious education especially for

certain groups of people. Those people have difficulty to access religious information in

their education society or it is hard to reach them, or they failed by formal religious

education (Redecker, Ala-Mutka & Punie, 2010). In this situation, new media can

provide alternative channels for their religious information seeking, and can mitigate the

educational inequalities.

Traditionally, the research of Islamic information seeking focuses on the teaching

perspective and ignoring the learner’s perspective. Consequently, most of the research

pays attention to traditional education such as mosque education and private Arabic or

Sino-Arabic schools. There are abundant literature on tradition Islamic education
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development with the social change, information seeking, it is surprisingly found out

that Islamic information seeking from learner’s perspective is rarely conducted in a

given study.

2.3.1.3 Brief history of Chinese Islamic information seeking through education

Islam as a religion was introduced into China in the Tang Dynasty. The earliest wave of

a Muslim immigrant from Arab and Persia came to and settled down in China in Tang

Dynasty, and their descendant and other convert people became Chinese Muslim with a

significant population in Yuan Dynasty (Gladney, 1987; Hu, 1993; Wang, et al., 2003).

Islamic information seeking in China was considered starting from seven century with

an earlier wave of Muslim immigrants through family education. The fundamental

Islamic knowledge was taught by the parent to children. As a result, the Islamic

knowledge maintains from generation to generation, from Seven-Century to the late

Ming dynasty was the budding stage of Islamic education (Ma, 2004; Li, 2008). Even

now family still has an effective influence on kids Islamic knowledge (Zbon & Smadi,

2017). The family education was the basic way for Chinese Muslim that maintains the

Islamic religious knowledge from generation to generation for maintaining their Muslim

identity.

Since the 7th Century, Chinese Muslim developed mosque education (jingtangjiaoyu经

堂教育 ) as the basic and main Islamic information seeking system in China. The

mosque education was set up at the time of the juncture of the Ming and Qing dynasties

by Hu Dengzhou (1522-1597) on his return from a journey to Mecca, and in the context



36

of the Muslim scholars has decreased significantly given the late Ming dynasty's policy

of seclusion restricted the foreign scholars came to China (Ha, 2013; Li, 2008) and the

policy of forced Sinicization of Chinese Muslim, such as requiring them to dress like

Chinese, speak Chinese, adopt Chinese Surname, and essentially become Chinese

(Armijo, 2008; Ma, 1996; Wang, 1989). In Qing Dynasty, mosque education has

developed three educational centres which were located in Shan Dong (east of China),

Shan Xi (central of China), Yunnan (Southwest of China) three provinces and nurtured

many imams who have rich knowledge of Islamic (Li, 2008; Ning, 1985). These imams

translated many Islamic texts into Chinese and contributed to maintaining the Muslim

communities.

It was the most widely accepted that the mosque education was the beginning of the

systematic Islamic religious information seeking a system of the Chinese Muslim.

mosque education was carried out in mosque and financially supported by surrounding

Muslim communities which history formed mosque-centred construction. imam recruits

the Muslim student, to teach them basic Islamic knowledge, thirteen Islamic religion

books were the main textbooks. The purpose of the mosque education is educating

Muslim and training imam (Ha, 2013; Li, 2008; Ma, 1996; Wen & Gao, 2014). However,

due to the conflict between the Muslim minority and the Ruling Class, outbreak the anti-

Qing uprising by Muslim minorities in China in 1648, 1781, 1784 and 1856, but all

failed by the Qing’s government brutally suppress (Bai, 1996; Ding, 1999; Jing, 1986).

These situations cause the constant decline of mosque education in 18 century (Ma,

2004; Ning, 1985). mosque education has more than four hundred years of history and
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still survived in contemporary China, and playing an important role in the Muslim

community.

The Thirteen Books are mainly the textbooks of mosque education and can be divided

into Core Curriculum and professional curriculum, Core Curriculum included law,

rhetoric, and logic. The professional curriculum included Tauheed, 'Ilm al-Tafsir, Hadith,

Sharia, philosophy and literature (Ding & Yu, 2001). Throughout this time, there were

many foreign scholars and preachers bring their philosophy involved in practice Islamic

education. There are several foreign scholars and preachers who were recorded into the

precious literature jingxuexizhuanpu (经学系传谱), written by Zhao Can (赵灿) who

live in Kangxi emperor of Qing Dynasty (Ha, 2013; Zhou, 2002). The textbooks which

use in mosque education are mainly written in the Arabic language or Persian language.

In the turbulent times of the late Qing Dynasty and the early Republic of China, the

Chinese Muslim developed the modern school to fulfil the need of the modern talent of

Muslim society of China which provided modern education and Islamic religious

education as well (Allès, 2006). In these modern schools, the syllabus of the modern

education part was the same or similar to the Chinese national education system, and

fundamental Islamic education was added. These modern schools were contributed to

the prosperous media and association of the Muslim society. By the end of the 1940s,

there are more than four hundred primary schools and dozens of middle school and

several normal schools (Ning, 1985). The Chinese Muslim developed almost complete

modern education system at that time.
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The curriculum of these Chinese Muslim modern schools has basically included modern

education and Islamic education. The curriculum of primary school included national

language (Chinese language), arithmetic, history, geography, hygiene, art, labour, sports

and music, in addition, provided 15 per cent or 20 per cent Islamic cultural class for

primary schools. The curriculum of the Secondary school included history, geography,

Chinese literature, physics, chemistry, mathematics, music, art and sports, and sewing

and spinning class were provided in some girl’s school. Additional Islamic cultural class

was provided. The curriculum of normal schools included Tafsir, Hadith, Arabic

literature, grammar, science, Shariah (Islamic Jurisprudence), history of Islam, ethics,

sociology, law, Chinese literature, history, geography, philosophy, pedagogy, history of

education, psychology, teaching methodology, school administration (Ma, 1996; Ma,

2004). These Chinese Muslim modern schools were the new development in the

changing society.

The new form of the education system of the Chinese Muslim contributed to the

prosperous media and associations of the Chinese Muslim community. These media and

associations played an important role in education Muslim cross-cultural communication

and the anti-Japanese War. However, these modern schools have been the constant

casualties of the turmoil of war in Nineteen and Twenty Century (Liu, 2014; Ma, 1996;

Ma, 2002; Ma, 2009; Ning, 1985). The modern Islamic education and the media both

functioned as the social development boosters of the Muslim community, the new social

development, in turn, promoted the modern Islamic education.
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After eight years of civil war, the communist party took the power of China. The

communist ideology was set up as the only accepted ideology. The Chinese government

recognized the five traditional religions, including Islam, Buddhism, Taoism,

Catholicism, and Protestantism; and established a system to control the institutions of

the religions it had recognized, such as the Islamic Association of China. All these

religious organizations must accept the leadership of the Party and serve as a bridge by

which the Party and government unite with and educate religious congregation

(Kolodner, 1994). The Chinese government declared to protect the “normal religious

activity” which is understood to be subject to state control via the State Administration

for Religious Affairs (Xiong, 2014). The Chinese government hedged the freedom of

religion by this protection.

Based on communist ideology, the education was no longer an autonomous social

institution, it is part of the Chinese Communist Party (CCP) dominated State in

promoting the political and ideological development of the Chinese people and society.

Education is an instrument of social control (Tsang, 2000) to maintain political control.

The Constitution of the People's Republic of China and the Education Law of the

People's Republic of China reconstructed the discourse of the Chinese national

educational system.

Article 36: Freedom of Religion. Citizens of the People's Republic of China

enjoy the freedom of religious belief. No state organ, public organization or

individual may compel citizens to believe in, or not to believe in, any

religion; nor may they discriminate against citizens who believe in, or do

not believe in, any religion. The state protects normal religious activities.
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No one may make use of religion to engage in activities that disrupt public

order, impair the health of citizens or interfere with the educational system

of the state. Religious bodies and religious affairs are not subject to any

foreign domination.

----The Constitution of the People's Republic of China (The National

People’s Congress of the People’s Republic of China, 2004)

Article 8: Education activities shall be in the benefit of public interests of

the state and the society. The state shall separate education from religion.

Any organization or individual may not employ religion to obstruct

activities of the state education system.

----Education Law of the People's Republic of China (Ministry of Education

of The People’s Republic of China, 2009)

During the reconstruction of the Chinese national educational system, hundreds of

modern schools of the Chinese Muslim were forced to incorporate with the national

education system which strictly separated from religious education and the education

keeps political study as the central task and prepares the students with communist ideals

(Tsang, 2000). Subsequently, Islamic education was restricted to the mosque education.

However, during the anti-religion political movement in the 1950s, religion was

criticized as a way which oppressed the people, and in the ten years Culture Revolution

Movement from 1966-1976, it was propagandized that religion is the opium of the

people, the Chinese Muslim suffered from their religion outlawed. Their mosques

defiled, closed or destroyed, their imams persecuted, imprisoned and even killed

(Armijo, 2008; FitzGerald, 1967; Israeli, 2012; Li, 2017; Wan & Li, 2005), essentially,

Islamic education was suspended in Muslim Communities until 1978 the Chinese
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government implement the reform policy. Figure 2.2 presents the summary of the

Islamic education of Chinese Muslim from the 7th Century to 1978.

Figure 2.2. Summary of the history of the Islamic education in China.

2.3.1.4 Islamic information seeking through education in contemporary China

After 1978, the Chinese government starts to implement the reform and opening up

policy, it created a more relaxed social environment. In this context, the religion was

interpreted as a product of history and it will not disappear until the socioeconomic and

cultural conditions have improved to the extent that people no longer require this opiate
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(Kolodner, 1994; Xiong, 2014). The Chinese government is tolerant of the religion as a

product of history bringing a more relaxed social environment for religious activities.

The relaxed social environment inspires a religious revival in Chinese society since 1978

(Chan, 2004; Israeli, 2012; Nara, 2013; Winters, 1984), the Chinese Muslim slowly

rebuilt or reopened their mosques which they could pray together again, and later

restarted the mosque education. Since 1983, the Chinese government also establishes the

Koranic Institute (jingxueyuan 经学院 ); nine Koranic Institutes have been set up with

one China Koranic institute which was set up in 1955, there are totally ten Koranic

Institutes in Beijing, Urumqi, Shenyang, Xining, Lanzhou, Zhengzhou, Kunming, Hebei

Province, and the Ningxia Hui Autonomous Region, respectively. Figure 2.3 presents

the location of these ten Koranic institutes. There are Nine of these Koranic Institutes

were teaching in Chinese language, only one Koranic Institutes is teaching in Uygur

language, which is located in Urumqui, the capital city of Xinjiang Uygur autonomous

region.

These Koranic Institutes are fully funded and controlled by the Chinese government

through the state’s central Religious Affairs Bureau. The curriculum, textbooks, teacher

appointments are decided by government officials (Armijo, 2008). In these Koranic

Institutes the curriculum included 70 percent religious courses, such as recitation of

Quran, Hadith, Arabic language, grammar, basic knowledge of Islam; 20 percent

Chinese courses, such as modern Chinese language, writing, history and geography; 10

percent political lessons (Wan & Li, 2005), such as the nationality and religious policy

of the Party and politics of current events. It is very clear that even in this Islamic
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religious educational institutes, political content also became compulsory part.

Consequently, the Koranic Institutes are not independent educational institutes.

Figure 2.3. The location of ten Koranic Institutes in the Muslim distribution map.

However, considering the Muslim population of China which was more than 23 million,

the number of this state-run Islamic education institutions is unbelievably low, the table

2.3 shows that 474406 Chinese people have one college and university, but

comparatively 2.3 million Chinese Muslim people have one college and university for

their Islamic education. Obviously, there is an extreme shortage of channels for Islamic

information seeking.
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Table 2.3

The population and the number of college and University of Chinese and Chinese

Muslim.

Category Population* Number of college an
d University

Population per college and
university

Chinese 1,339,724,852 2852** 474,406

Chinese
Muslim

23,142,104 10 2,314,210

* Source: National Bureau of Statistics of China, 2010

**Source: The Ministry of Education of the People's Republic of China, 2016.

Going even further, the student number of these public Islamic education institutions are

very low (Allès, 2003). Table 2.4 presents the basic information about Koranic Institutes

in China, the current student is eight hundred fifty-five and the graduate students were

less than two thousand in 2012, and as of today, there are no more new statistics

available. The China Koranic Institute was set up in 1955 as one of the representatives

of religious freedom of the People’s Republic of China, from 1955 to 1965, there are

only 173 students graduated from this Chinese central government supported by Koranic

Institute in ten years. Unfortunately, it was closed in 1965 and reopened in 1981. After

1981 the China Koranic Institute restarted recruited students, but the number of the

current students and the number of the graduate student were not disclosed. The

development of the China Koranic Institute represents the Islamic education of the

Chinese Muslim in the People’s Republic of China.

Table 2.4

The basic information about Koranic Institutes
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Koranic Institute Founding
time

Current s
tudent

Graduate
student Website

China Koranic Institute 1955(1
981)

173(195
5-1965)

http://www.chinaIslam.net.c
n/indexh.html

Beijing Koranic Institute 1986 No stud
ent

Shenyang Koranic Institute 1982

Xinjiang Koranic Institute 1987 160 709

Ningxia Koranic Institute 1987

Qinghai Koranic Institute 1985 60

Hebei Koranic Institute 1992 No stud
ent

Lanzhou Koranic Institute 1984 400+ 799 http://www.lzjxy.cn/

Kunming Koranic Institute 1987 160 265 http://www.kmii.com.cn/

Zhenzhou Koranic Institute 1985 75

Total 855 1946

Source: Chinese Islamic Association website.

These ten Koranic Institutes do not fulfil the need of the imams and educated Muslims

given the large population of Muslim in China. More and more private Arabic or Sino-

Arabic schools, as well as many institutes, have provided Islamic education which was

set up to fulfil the need for Islamic education in the Muslim community. The different

responses of the Chinese Muslim community to the government support Koranic
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Institute and the private Arabic school revealed that “Religious education is a difficult

matter as it stands precisely between what Chinese Muslims want and what China’s

government wants” (Moonen, 2015). The prosperous private Arabic or Sino-Arabic

schools represent the Chinese Muslims who have been seeking ways to increase Islamic

knowledge, the indifferent Koranic institutes represent the Chinese government rather

wanted Muslims to assimilate.

These private Arabic or Sino-Arabic schools or other institutes recruit the students who

finished or almost finished nine-year compulsory national education but cannot further

their study in public national school due to poor academic performance (Ma, 2013).

After graduation, some students further study in Koranic Institutes in China or in foreign

Islamic countries. At the late Twentieth Century, many students graduated from the

Middle East or South Asia, and back to China (Wan & Li, 2005), they bring the new

paradigm to the Islamic education in China. However, there is a different story in

Xinjiang Uyghur autonomy region, there is a much more restrictive policy on the

practice of religion, it is forbidden for young people under the age of 18 to learn about

Islam or to even enter the mosque (Moonen, 2015). Islamic education in China is a more

complicated situation.

Apart from these formal Islamic educations, many different types of informal or non-

formal Islamic education were developed to fulfill the need of Islamic education of

Muslim communities, such as the pre-school programmes, after-school and summer

school programmes for study and evening and weekend programmes for adults and day-

time programmes for the elderly (Armijo, 2008; Moonen, 2015). There are also a certain
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number of Chinese Muslim students who study in colleges or universities organized

non-public classes for Islamic education, these students from non-public Muslim student

association to promote and organized the Islamic education Classes and encourage the

practice of Islam and other religious activities (Armijo, 2008; Moonen, 2015). These

informal educations are highly depending on the surrounding mosque and Muslim

communities.

seeking Islamic knowledge has always been a major issue in maintaining the Chinese

Muslim communities in an environment which is overwhelmingly non-Muslim (Allès,

2006), and traditional Islamic education is the basic way for fundamental Islamic

information seeking. Due to the unbalanced education system, the religious knowledge

of Chinese Muslim has decreased significantly even they have been engaged for more

than thirty years in the reaffirmation of their Islamic education (Ma, 2012). In addition,

after many years of development and efforts made, the private school which provided

Islamic education remain on a very low level, some even deteriorated, and still, there is

not an exact idea of the number of these private schools in the whole of China. (Allès,

2003). The Islamic information seeking system was challenged by an unbalanced pursue

between material and spiritual of the Muslim community.

As for the convert Muslim, due to the small population and large scattered living pattern,

they are unable to have their own Islamic education institutions. For those who pursue

the Islamic education involved in mosque education and Arabic or Sino-Arabic schools

which were set up by the Muslim Hui who is living around them. However, as for the

knowledge of the researcher, so far the Islamic information seeking from traditional
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education way of the convert Muslim in China has not been conducted. The situation of

the Islamic information seeking behaviour of the convert Chinese Muslim is remained

unclear.

2.3.2 Information seeking through new media utilization

2.3.2.1 Conception of new media

The definition of new media changes rapidly, on one hand, the technology is still an

ongoing set of development, on the other hand, the interactions between the new

technological possibilities and established media forms are in complicated situations.

However, the term “new media” is still applied unproblematically, because the new

media are thought of as epoch-making, deeply changing the social all over the world

and the term “new media” is thought of a portmanteau term (Lister, Dovey, Giddings,

Grant & Kelly, 2009). The term new media is widely used in all over the world.

Comparing with the term “new media”, another term “social media” are more popular in

western society. The term “social media” is difficult to define as it encompasses

people’s views and varied practices. Some scholar defined social media as internet sites

that ask readers to interact (Hatab, 2016), some defined social media as a variety of

networked technologies which can serve as a channel for collaboration, expression,

communication (Dabbagh & Kitsantas, 2011). The difficulty to define social media is

caused by its distinctive characteristics: it is user created and controlled, it is transparent

democratic and flexible, it stirs up incomparable change of individual, society and the
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whole world (Moran, Seaman & Tinti-Kane, 2011). The social media has plenty of form

and function, widely used by the people in their everyday life for information seeking

Basically, the new media can be divided into many different forms, Some examples of

new media are websites, multimedia, virtual worlds, computer games, Online newspaper

or E-newspaper, E-book, E-Journal/magazine, Online radio, Online TV, video games,

Search engine, mobile apps, and many social media, such as text (blogs, wikis, Twitter),

audio (Skype, podcasting), photo (Flickr) and video (vodcasting, YouTube). However,

the development of technology provided more and more new media that can capture

multimedia which can mix text, audio photo, and video together, such as Facebook,

WeChat, QQ, blog, Micro-blog. All these diverse media platforms have provided a huge

amount of information seeking.

Different in Western society, the term “new media” is more popular in China than the

term “social media”. Gikas and Grant (2013) hold that social media encompasses such

as social networking sites (Facebook, Linked-In, and Twitter), creation and publishing

tools (wikis and blogs), media sharing sites (YouTube and Flickr), aggregation and

republishing through Rich Site Summary (RSS) feeds, and remixing of content and

republishing tools. In China, all these social media forms are represented by the term

“new media”, the term “social media” s rarely used. But the social media platforms are

widely used for information seeking in Chinese society.
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2.3.2.2 New media development

website

Website is a collection of related web pages, including multimedia content, typically

identified with a common domain name, and published on at least one web server. The

World Wide Web (WWW) was created in 1990 by the British CERN physicist Tim

Berners-Lee On 30 April 1993. There are over 1.5 billion websites on the worldwide

(internet live stats, 2018). the figure 2.4 presented the total number of websites increased

from 17,087,182 in 2000 to 1,766,926,408 in 2017.

Figure 2.4. A total number of websites. (internet live stats, 2018)
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With the development of websites, all over the world, every country, every culture

organization, even many individuals create a website for post information, there are

abundant websites in English, Arabic, Chinese and so on for promoting information

about economic, culture, religion, and indigenous cultures so on so forth. There is also a

large amount of movie, TV drama and online radio also available from the websites.

These millions of websites provide a fair amount of information for users.

Search engine

Google, commonly refers to Google Search, it is a web search engine developed by

Google. Figure 2.5 presents the logo of Google, Google is the most-used search engine

on the World Wide Web, it is the most used search engine in the US with 64.0% market

share (Adam, 2016). Google Search provides hunt accessible document .offered by web

servers, users can search by text, image, and voice. Google is on the No.1 list, on the top

of the websites among searching engine from all over the world (Alexa, 2018). On

March 30, 2010, searching via all Google search sites in all languages was banned in

mainland China, Google's Internet mail service, Gmail, and Chrome and Google-based

search inquiries have not been available to mainland China users since 2014 (Pham &

Riley, 2017) due to the censorship. Users can seek information quickly from the Google

search engine.

Figure 2.5. The logo of Google
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Baidu was established in 2000, is a Chinese multinational technology company, figure

2.6 presents the logo of Baidu, Baidu provides diverse services and mainly are search

engine service. Currently, Baidu is the biggest search engine in the Chinese language.

With the wide development of the Internet, search engines have become one primary

way of finding information online (Yang, Pan, Evans & Lv, 2015) for diverse purposes.

Users can seek information quickly from the Baidu search engine.

Figure 2.6. The logo of Baidu

Social media

Social media is an internet-based application that facilitates the creation and sharing of

information through virtual communities and networks. Facebook and Twitter are

widely used social media (Obar & Wildman, 2015), user-generated content was the main

content of social media. Figure 2.7 presents the top ten most popular social media in

April 2018, ranked by a number of active users. This figure shows that Facebook

company of America and Tencent Company of China became the business mogul, in

chronological order; Facebook, WhatsApp, Facebook messenger, then WeChat, QQ, and

Qzone. Social media platforms become a more and more common platform for users

seeking information.
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Figure 2.7. The top 10 Most popular social media in 2018 with logo (Source:

Statista.com, 2018)

From all over the world, different countries have their most popular social media, Figure

2.8 presents the world map of social networks in 2017 (Hutt, 2017) and figure 2.9

presents the world map of social networks in 2018 (Hutt, 2017), these two figures

showed that in most of the countries, Facebook was the most widely used social media

(Hutt, 2017), except Russia, China, and several other countries. In Russia, the most

popular social media is V Kontakte, and in China the most popular social media is

Qzone. Although the media platform varies in different countries social media is a

common way for the user seeking information.
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Figure 2.8.World map of social networks in 2017 ( Hutt, 2017)

Figure 2.9.World map of social networks in 2018 (Kallas, 2018a)
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With the growing popularity of mobile social networking, social networking Apps in

fierce competition with the main social networking sites (Kallas, 2018b). Kallas (2018a)

has created a list of 10 leading social apps globally presented in figure 2.10, in this list,

the Top 1 is WhatsApp and Top 2 is Messenger are both owned by Facebook. Top 3 is

WeChat and is owned by a Chinese company. Although the most popular social

networking Apps are diverse, they all are widely used for information seeking.

Figure 2.10. Top 10 most popular social networking Apps (Kallas, 2018a)
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Facebook

Facebook is an American online social media. It was launched in 2004 by Mark

Zuckerberg. Facebook is the most widely used social media (Tandoc, 2018) by people

from all over the world, and China as well before it was banned by the Chinese

government. In the United States, about 44% of the population gets news from Facebook

(Shearer & Gottfried, 2017). Figure 2.11 showed the social media sites as the pathways

to news (Shearer & Gottfried, 2017) in America, Due to the large user base, by far,

Facebook still leads every other social media site as a source of information, 66 per cent

American use Facebook for news information seeking. There are over 2.13 billion

monthly are active Facebook users in 2017 (Park, 2018).

Figure 2.11. Social media sites as pathway to news in America (Shearer & Gottfried,
2017)
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YouTube

YouTube created in 2005, is an American online video-sharing social media, and is the

2nd most visited website in the world with 1.3 billion users (Donchev, 2018). YouTube

is widely used by people from all over the world, and China as well before it was

blocked by the Chinese government. Figure 2.9 shows that in America, YouTube has the

58 per cent of the population of its user base, but only 18 per cent of all Americans get

news information on YouTube (Shearer & Gottfried, 2017). Still, YouTube attracts a

large number of users from all over the world. Users can seek a large amount of visual

information from YouTube.

Social media in China

Western social media platforms like Facebook, YouTube, Twitter and so on are banned

in China (Thai, 2017), Table 2.5 presents a list of ten most popular social media in

China (Thai, 2017). Wechat, Sina Weibo and Tencent QQ are the most widely used

social media in China. In this list, Tencent QQ was launched in 1999 and was the

earliest social media platform, WeChat is one of the latest launched social media, and

jumped to the top 1 social media in China, All these social media are widely used for

information seeking for diverse purpose in China.
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Table 2.5

10 most Popular social media in China. (Source: Thai, 2017)

Name of social
media

Launched
time

Logo Memo

WeChat 2011
All-in-one Social Media in

China

Sina Weibo 2009 Twitter of China

Tencent QQ 1999 An instant messaging app

Youku Tudou 2006 YouTube of China

Baidu Tieba 2003 A Search Engine Forum

Douban 2005
Lifestyle and social
discussion platform

Zhihu 2011 The Quora of China

Meituan-Dianping 2010
The Chinese Versions of

Yelp

Momo 2011 Tinder of China

Meipai
Chinese Instagram for

Video
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WeChat

WeChat, or WeiXin, was Launched in 2011 by the Chinese company Tencent Holdings

Limited, is a Chinese multi-purpose social media mobile application software. Wechat

has 1 billion monthly users and became the dominant messaging app (Deng, 2018).

WeChat serves as an all-in-one platform for social networking, online payment and

more. Users of WeChat can engage in real-time chat via text or audio messages, can

make a video or audio calls, can share photos and articles on their “Moments”, can

browse articles in official subscription accounts which registered by individuals or

organizations. Since this world widely used social media such as Facebook, YouTube,

and Twitter are blocked in China, WeChat becomes the most widely used social media

in China instead (Lien & Cao, 2014) for personal interactive, communication, and

information seeking as well.

QQ

QQ was the most widely used social media in China (Hutt, 2017), QQ or Tencent QQ is

an instant messaging platform for PC and mobile developed by the Chinese company

Tencent Holdings Limited. QQ provided diversified functions and services, such as text

and video chat between two users or in a group of users, microblogging, online social

games, music, profile photo widgets and mobile payment, top-up, online shopping, and

bank transfer. QQ was first released in 1999, and soon QQ has become one of the

favourites social platform in China. QQ is also widely used for personal interaction,

communication and information seeking as well.
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The information technology developed diverse new media platforms for information

seeking, some new media platforms are widely used by people from all over the world.

However due to the political reason, certain widely used new media platforms are

banned by the Chinese government, and some China-based new media platforms are

widely used by Chinese people in mainland China. Hence in this situation, the Islamic

information seeking behaviour of convert Muslim from new media platform is a very

interesting topic for the researcher.

2.3.2.3 Information & Communication Technologies (ICTs) and information

seeking

The Information & Communication Technologies (ICTs) consist of hardware, software,

networks, and media, all of these are used as platforms for the collection, processing,

transmission, storage, and presentation of information (voice, data, text, images) (World

Bank, 2003). The development of ICTs facilitate information creation, consumption,

communication, and information sharing, and it increased with the emergence of web

2.0 applications.

More and more people get to access the new media technology for diverse purposes,

including information seeking, take the internet and mobile as examples, the figure 2.12

shows the percentage of individuals using the internet, raised from zero in the 1960s to

almost 45 per cent in 2015. And figure 2.13 shows the Mobile cellular subscriptions per

100 people raised form 0 in 1960 up to almost 100 in 2015. According to the 2009

Youthnet report, 75 per cent of 16 to 24 years old claimed they could not live without

the Internet; 82 per cent of the young people surveyed said they had used the Internet to
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look for advice and information for themselves, and 60 per cent stated they had looked

for information for someone else (Redecker, Ala-Mutka & Punie, 2010). The new media

became more and more popular in the young generation.

Figure 2.12. Individuals using the internet (Source: the World Bank. nd.a).
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Figure 2.13. Mobile cellular subscriptions (Source: the World Bank. nd.b).

In the 21st century, the information and communication technology (ICT) development

contributed the information seeking not only to the formal education but also to lifelong

informal education (Ahn, Han & Han, 2005; Alavi, & Leidner, 2001; Haddad & Draxler,

2002). The former United Nations (UN) Secretary-General Kofi Annan said: “We must

ensure that information and communication technologies (ICT) are used to help unlock

the door to education” (UN NEWS CENTER, 2005). ICTs, such as Radio, TV or TV-

based distance education courses, video conferencing, the internet, the digital library the

Internet-based new media can provide various channels to education (Adams, Blandford,

& Lunt, 2005; Jaldemark, 2008) or can be combined with traditional technologies to

meet the educational needs and the need for information seeking of the learner.
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The ICTs and ICTs based new media forms can be used for training teachers,

broadening the availability of quality educational materials, enhancing the efficiency

and effectiveness of educational administration and policy (World Bank; 2003).

Furthermore, specific ICT applications has a positive influence on student’s information

seeking, skills and attitudes (Boulianne, 2014; Nelson, 2010), and ICT significantly

contribute to improving the school innovation and teaching practices (Al-Samarraie,

Teng, Alzahrani, & Alalwan, 2017; Wagner, Day, James, Kozma, Miller & Unwin, 2005)

and information seeking. ICT is used in lots of developing country which provided more

chances for people who has no chance to get proper education to seek information they

need.

ICTs are widely used to aid the information seeking of developing countries and to

combat many challenges (The World Bank Group, 2002), such as poverty, lack of equal

education for girls, lack of educator. Information and Communication Technology (ICT)

involved education playing a vital role to overcome the educational problems faced

through saving energy, money and a large amount of time (Patel & Patel, 2017).

However, the poor environment, lack of awareness of the technological capabilities, low

education and literacy levels, and absence of skills are all obstacles of ICT applications

utilized for education and information seeking (Patel & Patel, 2017). Developing

countries can get benefit from ICT which involved education.

Although the utilization of ICTs is to help aid the education and information seeking

(Pentland, Forsyth, Maciver, Walsh, Murray & Irvine, 2014; Twining, 2007), still faced

many challenges. The most essential conflict is the traditional teacher-centred pedagogy
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and the expected student-centre pedagogy in integrating ICT to teaching (Hu & Webb,

2009). Since the educational situation of developing countries is very, the ICTs

involving education varied as well. ICTs development makes the learner become more

and more active in the learning process, the learner can actively seek and seek the

information they need.

Given the teacher’s approach to and conception of the teaching with ICTs is the central

for the utilization of new media successfully in higher education, based on their

empirical research Englund, Olofsson and Price (2016) found that the novice teachers

are more malleable in the field of their ability to change their approaches and

conceptions, they initially had a more teacher-centred approach, but they were able to

develop their conceptions of and approaches to teaching with ICTs and change to more

student-centred approaches.

In China, ICTs have been involved in education for decade’s years, around 40 Radio and

TV Universities provided large-scale radio and television-based teacher education, or

direct class teaching through radio and television (Tinio, 2003). Teleconferencing is

used for a variety of educational purposes, such as continuing education, access expert,

learner-learner/teacher discussions, facilitate teacher-learner, and academic upgrading.

Furthermore, the collaboration between Tianjin Medical University and the University

of Ottawa School of Nursing provided experiential evidence for this long distance

education through ICTs (Tinio, 2003). Since 2001, twenty “e-learning for life” centres

were set up in remote Project Hope primary schools in China under the collaboration
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between Coca-Cola and the China Youth Development Foundation. These centres

“provide Internet access, educational content and training on ICT skills for teachers,

students, and local communities. Centres are used for teaching Math, Chinese, English,

and History” (Tinio, 2003). Most of these projects which use ICTs to promote the

education that was launched or supported by the authority of China and supported

education from the teaching perspective.

In addition, Hu and McGrath (2011) pointed out that in the top-down educational

reforms context of China, the educational planner are insufficient of understanding the

existing contextual realities in specific places in which the educational adoption of ICTs

which are in a low rate, and even discontinuance, in addition, the inadequate ICT skills

and pedagogic expertise were obstacles to the use of ICT in teaching. These top-down

educational reforms context reflected that the traditional Chinese education pays more

attention to the teaching perspective and less on the information seeking from the

learner’s perspective.

During the ICTs involved in education, the traditional pedagogy faced a great challenge,

given the ICTs make the learner become more active in information seeking in the

education process. Hu and Webb (2009) identified the different adopted pedagogy which

applies by teachers when integrating ICT to teaching, ranging from resistance to

adaptation to innovation, and found that the most essential conflict is the traditional

teacher-centred pedagogy and the expected student-centre pedagogy.
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Most of the researches on the ICTs involvement in education are more focused on the

teaching perspective and pay less attention to the information seeking from the active

learner’s perspective. However, as the development of the ICTs and the new media

forms especially the utilization of mobile become widely accepted, the learner can seek

information they need from any available new media at any time and any place

(Economides & Grousopoulou, 2010). The research on information seeking behaviour

from learner’s perspective is a crying need.

Information and communication technologies (ICTs) development have created diverse

platforms for information seeking, these diverse platforms provide the alternative way

for Chinese Muslim to seeking Islamic information to supplement their Islamic

knowledge and maintain their Muslim identity. However numeral studies focus on ICTs

development involving information seeking from a formal education perspective, there

are very limited researches on ICTs involving Islamic information seeking in the

existing literature, the ICTs involved Islamic information seeking research has not been

conducted yet.

2.3.3.4 Information seeking through new media

The internet and internet-based new media offer an increasing number and range of

opportunities for accessing information, seeking and exchanging information and

realizing personal learning goals in Europe. For example, on average, 51 per cent of

European citizens aged 16 to 74 use the internet for seeking information, 31 per cent of

the population already use the internet for seeking information with the purpose of

learning, 5 per cent are using the internet for doing online courses (Redecker, Ala-Mutka
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& Punie, 2010). It showed that a large amount of European use internet as one of the

information seeking channel, new media contributed to enhancing information seeking

opportunities in Europe.

Within formal education and training across Europe, the new media used by Education

and Training institutions to many different purposes, such as, facilitating the distribution

of educational material and easy access by students; through linking to researchers and

experts in a certain field of study to integrate learning into a wider community and

provide alternative channels for seeking information; support the exchange of

knowledge and material and collaboration among the students; enhance the student

engagement of learning tools and environments; improved learning processes by

implementing pedagogical strategies (Redecker, Ala-Mutka & Punie, 2010). New media

provide fast, easy and efficient channels to seeking a great diversity of information.

The social education is faced with new integration of new media and technologies into

teaching, learning and assessment (McLoughlin & Lee, 2010). New media forms can be

used for seeking information at any time and anywhere, and put learners at the centre of

the learning process (Gikas & Grant, 2013; Selwyn, 2007). People have more initiative

for personal learning. New media are affecting the way people find, share and seek,

even create information.

The new media applications provide new opportunities for innovating and modernizing

Education and Training institutions and for preparing learners for the 21st century (Gikas

& Grant, 2013; Swigger, 2013). The new media application development provides users
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with online networks, information exchange, seeking information for learning purposes,

and allow them to publish and share digital content, even it will be altering people’s

attitudes on basic democratic values (Swigger, 2013). All these society changing are

based on the information seeking of the learner as the common citizen.

Furthermore, McLoughlin and Lee (2010) hold that the learner’s informed educational

decisions, different forms of skills and knowledge, diverse learning environments and

forms of feedback and assessment are the main factors that influence information

seeking through new media. On these new media platforms, through social connection,

the students, classmates, teachers, past and future student cohorts and other professionals

and experts join together and construct the learning communities, and even produced the

learning content by the learners themselves. The new information seeking platform

made great challenges for an educator, such as the adoption of new media, experience

new media utilization, valuing learners’ pre-existing skills, appropriate teaching

approaches, and global networking of peer (McLoughlin & Lee, 2010). From new media,

the learner does not only seek information but also produce the content for learning.

New media had a large impact on teaching and learning within information seeking,

especially the informal learning of all ages for seeking information they need. New

media forms do not only help the learner seek information they need, but they also can

facilitate and help the learner participate in information generation, and share the result

of learning. There are many aspects involved in the new media based information

seeking, such as new media learning which is more efficient when the learner engages in

a formal or informal task; the learner’s motivation or the driven to attain goals would
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positively affect the new media involving information seeking (Dabbagh & Kitsantas,

2011; Kim, Kim & Wachter, 2013; Karimi, Khodabandelou, Ehsani & Ahmad, 2014). It

was also emphasized that the learner needs a guide of pedagogical models and

approaches, personal knowledge management skill training is needed as well for new

media involved education for information seeking.

Generally speaking, new media advantage to education are in four different dimensions:

firstly, the accessibility of a vast variety of learning content for learner’s learning and

professional development, especially for lifelong learning, and provide more equity

education chance for common people. Secondly, the possibility of a huge resource of

user-generated content from which learners and teachers can mutually benefit. Thirdly,

the social connection allows the learners to seek highly specific and targeted information

in a certain field. Fourthly, the collaboration between teachers and learners can increase

the efficiency of information seeking (Redecker, Ala-Mutka & Punie, 2010). Diverse

new media forms can facilitate information seeking from many different ways.

They are plenty of research investigation one or some specific new media form involved

education. New media accepted and used in the educational process for many reasons,

Liu (2010) concluded that there are three social media -- Facebook, Wiki, and YouTube

were widely used social media among sixteen social media tools for collaborative

learning, access learning resources and knowledge sharing in America. The sixteen

social media tools include Facebook, Wiki, YouTube, bulletin board, LinkedIn,

Blogging, Twitter, Podcasting, Virtual Worlds, RSS, StumbleUpon, Netlog, Delicious,

Digg, Plurk, and Jaiku. The student adopted social media for many reasons, such as
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building a relationship, social engagement, direct communications, meeting new people,

Low consumption, expert alignment, influence others (Liu, 2010). During the student’s

utilization of social media, the level of trust will influence the engagement and

contribution of the communication (Liu, 2010). As such in education, the instructor has

the responsibility to guide and train the student to use social media appropriately.

New media forms are not only widely accepted in students, but also widely accepted and

used in the teaching process by the educator. Moran, Seaman and Tinti-Kane (2011)

examine the utilization of social media in the higher education teaching faculty in

United States of America, and found that more than 90 per cent of all faculty were using

social media in courses teaching, such as posted content as supplementary materials for

student, or commend student participate in class session through reading, view, post or

comment social media as a course assignment. Faculty believed that social media is a

valuable tool for education, especially in collaborative learning, this information

supported by Voorn and Kommers (2013).

According to Selwyn (2007), a growing number of educational institutions are using The

Second Life for a virtual teaching and learning environment. The Second Life is 3D-

virtual world and massively multiplayer online role-playing games (MMORPGs). The

Second Life represents the new media form of Virtual Worlds, with the many major

colleges use it for the virtual learning environment, many education organizations are

researching the usability of Second Life in education.
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There are some researches focus on specific new media involving information seeking.

Blog as one of the useful educational technology has also captured the researchers’

research interesting, based on his experiential research, Churchill (2009) found out that

the blog added a new dimension to teaching effectiveness of teacher, teacher can provide

reflections to address emerging issues relevant to students’ learning, and students can

present their works and revise their works according to teacher and students comment or

feedback. In this context, the student need guide and some skills of technology are a

need, but still, the blogs are an effective technology for information seeking.

The utilization of mobile for information seeking also captured the researcher’s interest,

Gikas and Grant (2013) concluded two perspectives of the mobile computing devices

usage in teaching and learning of higher education: advantages and frustrations. The

advantages included such as quick access information related to the course, connect and

communicate easily, content collaboration, diversity of ways to learn and situated

learning. The frustrations included such as lack of skills or experience of device usage,

device acted as a distraction for study and some unfriendly attitude in learning

surrounding.

Comparatively speaking, among all these social media involved in information seeking,

Facebook is widely used by people all over the world. Facebook provided the chance to

re-engage students with their education and learning, it promotes critical thinking of the

learner and motivated them to become an active learner, not passive acceptor only.

Facebook also helps learner connected with each other and created a collaborative

learning community (Liu, 2010; Selwyn, 2007). In addition, Facebook and other new
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media forms are available on the utilization of mobile promoted the utilization of new

media for information seeking.

Since the new media forms are widely used by the educator and learner, how to use the

new media properly for information seeking was discussed as well. Jackson (2010)

pointed out that given the media is educational and diverse new media platforms became

a strong source of the information and knowledge, the educator should critically think

about the media, and provide critical media literacy education to the student. New media

form is available for anybody to use for different purposes, providing a huge amount of

information which mingling of good and bad, critical thinking is highly valued in

information seeking.

2.3.3.5 Islamic information seeking through new media

There are many different new media forms which have been developed along with the

Information and Communication Technology (ICTs) development. These diversity new

media forms involved the information seeking deeper and deeper from a different

perspective (Popescu, 2012). However, the research on the new media and Islamic

religious information seeking has not been fully conducted. The research on the Islamic

religious information seeking still more focus on traditional education and educator

perspective (Heern, 2017; Herrera, 2004; Houtsonen, 1994; Lahmar, 2011; Nauman,

2016; Zaman, 1999). Quite a lot of researches more focused on the new development of

Islamic information seeking in the changing society.
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These media opened up new spaces of religious and also provide more chance and

possibility for an individual to access to religious information, at the same time

traditional institutions are forced to respond in kind in order to keep up with the times.

(Mandaville, 1999). In addition, along with the new media development, certain

marginal Islamic country in terms of geography and religious influence, like Malaysia,

with advanced information and networking technologies became centre rather than Cairo

which is the traditional centre of the Muslim world (Mandaville, 1999). Partly provided

evidence by Hasan and Haron (2013): local ulama and individuals shows an active trend

in contributing and sharing religious content on the internet. The Internet impacted on

centre-periphery relations in the Muslim world.

ICTs development dramatically change the way that information generated organized

distributed, accessed and utilized and further enriching the information creation (Hasan

& Haron, 2013; Jaafar, 2008), hence Muslim must master knowledge on ICTs in order

to effectively use information and forge ahead in the knowledge Era (Jaafar, 2008), or

just for their Muslim life ( Yusoff & Adzharuddin, 2017).

ICT development provides many advantages for Muslim all over the world, it enhances

access to Islamic resources to users who are not at the same physical location,

consequently increase awareness among global communities of the wealth of Islamic

and knowledge resources, and in further promote understanding of Islam to the global

communities (Jaafar, 2008). However, there are several serious disadvantage challenge

the information creation and sharing in Muslim worlds, such as low education level, low

information literacy rate and poor ITC and network infrastructure (Jaafar, 2008).
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Besides this the internet also makes people lost trust in traditional sites of authority

(Hasan & Haron, 2013). The ICT development provides the chance for the development

of the Muslim world, at the same time the Muslim world face many challenges for their

ICT development.

The young generation is more easily adaptable to Internet technology and actively use

them for religious activities, however, they are lack of sufficient skills to filter and verify

the information provided online in Malaysia (Hasan & Haron, 2013). The Muslim youth

in the Netherlands also seeking information from the internet for cultural adaptation and

also seeking information related to the global Muslim community for maintaining their

Muslim identity (Konijn, Oegema, Schneider, Vos, Krijt & Prins, 2010).

However, Saleh and Sadiq, (2013) found that even the religious representative group,

the Muslim clerics (Ulama) in Nigeria are lacking information relating to commentaries

on the Sunnah of the prophet (SAW) and information on Arabic language and literature

and partly satisfy their information need through internet even they preferred print media

especially books and journals. Although the Muslim clerics (Ulama) can easily access

to information from the internet, books especially the Qur’an and Hadith were the most

popular and preferred among the Ulama for performing the leadership role (Saleh &

Sadiq, 2012; Saleh & Sadiq, 2013)

At the end of the twentieth century, media industry became independent institutions in

the society, they do not only present or report on religious issues, but also change the

authority of religious institution (Sisler, 2007). In addition, in the situation of a national
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catastrophe, such as 11 September 2001 and the Asian Tsunami in 2004, the media do

not only provide information but also a kind of psychological help to the audience. It is

confirmed by Hjarvard (2008) that the utilization of media became the more frequent

ways of engaging in spiritual topics compare with going to church or reading religious

texts.

Horsfield (2007) believed that not only “religious awakening”, the young generation

brought up with no tradition of faith are actively seeking or creating their own religion

or spirituality; but also “religious revival”, religion has become a significant element in

post-colonial national rebuilding in a range of countries in Africa, Asia, Latin America

and the Middle East. In today’s globalization world, religion plays a more and more

important role in the economic political, and cultural development in developing

countries and developed countries as well (Horsfield, 2007). This situation became more

complicated since the new media development and involved deeply in religious

development.

Given the media is full of disseminated images of Islam and Muslims in US media since

September 11, 2001 (9/11). Hatab (2016) highlighted that the new media challenged the

classical aura of religious male scholars who traditionally controlled over the

interpretation and production of religious knowledge, at the same time he called for

more research on the global Muslim community in different languages and on many

“global” topics. The relationship between terrorism and Islamic information seeking in

traditional Muslim countries and western countries also were a concern (Kazemzadeh,

1998; Lundie, 2017; Pohl, 2006; Wainscott, 2015)
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In Islamic information seeking, ICT is a sign of knowledge achievement that needs to be

used to find the truth (Wan, Wan & Jusoff, 2009). Since more and more people access to

Islamic knowledge through the internet, the credibility of sources is also highly

concerned. Ishak, Omar, Bolong, Hassan and Ghani (2011) based on the empirical study

they produced the Internet’s Islamic Information Credibility Scale which included

authentic source, visual appeal, writer’s reliance, source-writer relationship and writer’s

integrity five variables see table 2.6. When the information was based on clear scripture

and the writing was based on Hadith and Quran were considered an authentic source

with credibility. Credibility also derived from visual appeal, when Quran verses or

translation provided, the information was considered with credibility. Credibility is also

rooted in writer’s reliance when the writer shows the responsibility in writing, or the

writer has the integrity to write, or the writer is well-versed in Islamic issues even

though he/she has no formal Islamic Education, the information has been considered has

credibility. Furthermore, credibility is also rooted in source-writer relationship, when the

writings are from web owns by a famous Islamic scholar, or the writer has complete

references, or the writer has links to the original source, the information was considered

with credibility. Credibility also derived from the writer’s integrity, when a writer has

credibility in Islamic matter, or writer has an experience in handling Islamic issues, the

information considered with credibility.
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Table 2.6

The Internet’s Islamic Information Credibility scale.

Variable Attributes

Authentic
Source

The information was based on clear scripture

The writing was based on Hadith

The writing was based on Al-Quran

Visual
Appeal

Provide Al-Quran verses translation

Provide Al-Quran Verses

Writer’s
Reliance

The writer shows the responsibility in writing

The writer has the integrity to write
The writer is well-versed in Islamic issues even though he/she has no
formal Islamic Education

Source-Writer
Relationship

The writings are from web owns by famous Islamic scholar

The writer has complete references

The writer has a link to the original source

Writer’s
Integrity

The writer has credibility in Islamic matters

The writer has experience in handling Islamic issues

(Source: Ishak, et al., 2011)

The internet’s Islamic information credibility scale is a credibility measurement of the

Islamic information online, this credibility scale tests the Islamic information on the

internet, however, whether it is reliable in other new media platform are not tested yet, it

left large place for further research.
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2.3.3.6 Islamic information seeking through new media and in China

The biggest issue needs to be concerned by the Chinese Muslim who are seeking Islamic

information through new media is the media environment in China. Currently, the media

in China can be divided into three categories: traditional media, Internet media and

Mobile media (Cui, 2013), see figure 2.14, traditional media include Newspaper, books,

journals, radio, television and movies, Internet media include website, search engines,

social media, online games and so on, and any types of media related to handset are

defined as mobile media. Based on the philosophy of authoritarianism all these media

are mainly controlled by Communist Party of China (CPC), Chinese government or

companies which belong to or investment by CPC or Chinese government (Luo, 2015)

by ownership, sponsorship and censorship.

As the media in communist China, the most important role of all kinds of media in

China is “mouthpieces” of the Party, and “propaganda tools” which use for promoting

the official communist ideology and consolidating the power of the state (Luo, 2015). In

this context there is not full freedom of speech in the media of China, all the content is

under the censorship. Media censorship is crucial to guaranteeing the content, and the

propaganda department of CPC in charge of censorship of all media content. Censorship

from the central and provincial propaganda department and self-censorship of media

itself are vital in this system.
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Figure 2.14.Media in China (Source: Luo, 2015)
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The Chinese government kept tight control on both traditional media and internet-based

new media by using monitoring systems and firewalls, shuttering publications or

websites and so on (Xu, 2014; Knockel, Crete-Nishihata, Ng, Senft & Crandall, 2015).

The most powerful monitoring body is the Communist Party's Central Propaganda

Department (CPD). In 2010, based on the concept of “Internet sovereignty”, all the

Chinese Internet users and foreign organizations and individuals in China were required

by the Chinese government to abide by Chinese laws and regulations. In addition,

Chinese Internet companies were required to sign the "Public Pledge on Self-Regulation

and Professional Ethics for China Internet Industry" which entails strict rules (Xu, 2014)

to avoid potential subversion of a Chinese government authority.

In the Chinese media system, there are six forces which can affect the media: Party

Force, Governmental Force, Capital Force, Individual Force, Professional Force and

Cultural Force, see figure 2.5. The first mentioned four of the six can physically control

media, and the other two only impact media in intangible ways (Luo, 2015). After 1978

the implementation of the Open policy, the media in China is continuing its political

control with strong market orientation, the different forces affect the media are varied

due to the media type and nature.
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Figure 2.15.Media in China and its affecting factors (Source: Luo, 2015)

The Chinese media faces many challenges since 1978, the political force has been

controlled the ownership, but the capital force has been a strong influenced to the

surviving media. These media in China have to accommodate the different force and to

recast as instruments of social control (Sparks, 2010). Along with the development of

the Internet and Internet-based new media, these different forces still unevenly maintain

their influence. The Internet and Internet-based new media become a valuable platform

both in sourcing and in publishing information which remains unspoken in the official

media by a journalist or other individuals, but the party force, government force and

capital forces still try to maintain their control by many regulations issued by themselves.
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The diverse new media were under the control of a new regulation which went into force

on June 1, 2017, the “Regulation of Internet news and information services” issued by

the Cyberspace Administration of China (CAC), and it replaced the State Council

Information Office which becomes the new regulator of online news service. This new

regulation put diverse new media into their control (Xinhua, 2017). All the new media

including social media and mobile apps are under the control of the new regulation.

Traditionally, books are the main source for maintaining the Islamic knowledge in

Chinese society, along with the development of the Internet and Internet-based new

media, these new forms provide an alternative way for Chinese Muslim maintaining the

Islamic religious information. The Islamic religious information has been provided by

many websites, and diverse new media platforms, such as the blog, micro-blog, WeChat

and mobile apps, now all these platform and content have to face the control and

censorship. It is increasing the difficulty for the Chinese Muslim in seeking Islamic

religious information. This circumstance triggered some questions, such as how the

convert Chinese Muslim access to Islamic information? what kind of Islamic

information available to convert Chinese Muslim and so on. These questions inspired

the researcher’s interesting.

2.4 The media type which utilized for information seeking

The information and communication technology development created a diverse new

media platform for information seeking. A substantial amount of people acquired

information through the utilization of new media (Dabbagh & Kitsantas, 2011;
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McLoughlin & Lee, 2010; Redecker, et. Al., 2010). The diverse new media platform

was highlighted in many types of research.

Liu (2010) concluded that there are sixteen social media which have been utilized for

information seeking: Facebook, Wiki, YouTube, bulletin board, LinkedIn, Blogging,

Twitter, Podcasting, Virtual Worlds, RSS, StumbleUpon, Netlog, Delicious, Digg, Plurk,

and Jaiku. Among these sixteen social media, Facebook, Wiki and YouTube were the

most widely used social media. Furthermore, Forgasz, Tan, Leder and McLeod. (2018)

discussed the Facebook used in information seeking in Australia, such as seeking

information through Facebook survey. Next Dalsgaard (2016) investigate the student-

managed Facebook groups in Denmark and found out that student uses self-managed

Facebook groups for peer-to-peer learning. This information supported by Cuesta,

Eklund, Rydin and Witt (2016), they highlighted that through Facebook group chat,

students have been seeking more information to better understand the academic issue.

Facebook is widely used in information seeking through education.

Facebook is basically a technological tool for social media rather than academic work,

however, Facebook also provides an important platform utilized for information seeking

(Mueller, Peruta & Giudice, 2014; Peruta & Shields, 2016). Voivonta & Avraamidou

(2018) reviewed the literature about how Facebook utilized in higher education,

especially on the scope of its utilization and the outcomes achieved a setting. They

believed that Facebook can provide a valuable platform which utilized for achieving the

educational goal and furthermore, Facebook can provide a valuable pedagogical tool that

enhances student learning.
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The utilization of Facebook became part of many people’s everyday lives irrespective of

age. Facebook is utilized as subject learning and communication with the lecturer (Gö,

2015). Prescott, Stodart, Becket and Wilson (2015) found that the educational staff felt

the reciprocal benefits of using Facebook as an educational tool. Facebook was viewed

as enhancing communication between student and lecturer, through their communication

about course content, the utilization of Facebook has also increased students’ informal

learning.

Furthermore, Facebook can be used to create a learning community. Dalsgaard (2016)

found that the student uses Facebook groups for peer-to-peer learning. In addition,

Cuesta, Eklund, Rydin and Witt (2015) found that in this co-learning community, tutor

used a conscious-raising pedagogy to create an open atmosphere, where students can

freely express and discuss, student became more aware of their own roles and better

understand subject content, and students became part of a learning community and

created and recreated ways to give advice. In this co-learning community, the student is

not only seeking information from the tutor but also provide information for another

learner.

At the same time, YouTube also became a useful platform utilized for information

seeking, YouTube is valuable health information seeking platform (Tackett, Slinn,

Marshall, Gaglani, Waldman & Desai, 2018) especially for young children (Leiner,

Villanos, Peinado & Blunk, 2018). Furthermore, Cayari (2017) highlight that through

videos on YouTube, students who are involved in music education can seek informal

music and technological learning supplement formal music education. This finding is
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supported by Rosenthal (2017), Rosenthal found that in Singapore, people use video

shared on YouTube to learn about science in their free time. Furthermore, research from

Adeyinka, Okemute and Tella (2018) found the different utilization of YouTube from

music lecturers and Librarians.

Furthermore, information seeking was one of the main motivation to use YouTube and

YouTube is an effective tool for enhancing information seeking (Dinh, 2018;

Moghavvemi, Sulaiman, Jaafar, & Kasem, 2018). In addition, learner positively viewed

the use of YouTube in the learning process, and the utilization of YouTube statistically

significant effects on the learner’s information seeking in Saudi Arabia (Kabooha &

Elyas, 2018). It is clear that YouTube is widely involved in information seeking through

education, and has a positive effect.

Furthermore, Selwyn (2007) found out that a growing number of educational institutions

use The Second Life for assisting information seeking. The Second Life is 3D-virtual

world and massively multiplayer online role-playing games (MMORPGs). Bell (2017)

found that Guatemala Maya youth acquired Hip Hop music enhance their Maya identity,

this Hip Hop music is in written in Maya language and rich in indigenous Maya culture.

Churchill (2009) found the blog is an effective technology for information seeking.

Ishak et.al. (2011) deeply investigated Islamic information seeking from the website.

Many previous researchers believed that Facebook and YouTube are the main new

media platform which utilized for information seeking, sees table 2.7. And in this
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present study, the research study further identified the new media platform which was

used by Chinese Muslim for Islamic information seeking.

Proposition one: The media channels which utilized by people for information seeking

are Facebook and YouTube.

Table 2.7

Media platforms which utilized for information seeking.

Media platform reference

Facebook Cuesta, Eklund, Rydin & Witt, 2016; Dalsgaard, 2016; Forgasz,
Tan, Leder & McLeod, 2018; Gö, 2015; Liu, Y. M., 2010; Prescott,
Stodart, Becket & Wilson, 2015; Shearer & Gottfried, 2017;
Voivonta & Avraamidou, 2018;

YouTube Adeyinka, Okemute & Tella, 2018; Cayari, 2017; Dinh, 2018;
Kabooha & Elyas, 2018; Leiner, Villanos, Peinado & Blunk, 2018;
Liu, Y. M., 2010; Moghavvemi, Sulaiman, Jaafar, & Kasem,
2018; Rosenthal, 2017; Tackett, Slinn, Marshall, Gaglani,
Waldman & Desai, 2018;

2.5 The influential factors of the utilization of new media for Islamic information

seeking

There are diverse factors that influence the new media utilization for information

seeking. McLoughlin and Lee (2010) believed that personal motivation, skills and

knowledge, learning environment and interactive way are the four main factors which

influence the people seeking information through new media. This information
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supported by Dabbagh and Kitsantas (2011), they believed that factors like motivation,

engagement, skills, guide, and pedagogical models are all influence information seeking

through new media.

Next, Churchill (2009) identified that guide, skills are two main factors that influence

information seeking through the blog. Gikas and Grant (2013) concluded that several

factors influenced the mobile computing devices usage in teaching and learning of

higher education: ease for use, quick access information, connect, communication and

collaborate easily, skills or experience of device usage, friendly or unfriendly attitude in

learning surrounding. Next, Liu (2010) identified that the social connection, social

engagement, direct communication, low consumption, influence, trustfulness, self-image

in public are main factors influenced the learner’s new media adoption for information

seeking. So there are diverse influential factors for new media utilization for information

seeking.

However, Redecker, Ala-Mutka and Punie (2010) pointed out that access to ICT at

home and in schools and basic digital skills are major factors of the utilization of new

media for information seeking. Teachers often feel less confident when they apply ICTs

to the education environment. Psychological factors have also influenced the new media

utilization for knowledge seeking. The education institution and educator need to

reevaluate their role in new media utilization for information seeking in the education

process and need to understand the factors (see the table 2.8) which influence the media

utilization for information seeking.
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Table 2.8
Influential factors of the utilization of new media for knowledge seeking.

Factors Reference

Skills

Churchill, 2009; Brody, 2018; Dabbagh & Kitsantas, 2011;
Gikas & Grant, 2013; Liu, Y. M. ,2010; Livingstone,
Mascheroni,& Staksrud, 2017; McLoughlin & Lee, 2010;
Redecker, Ala-Mutka & Punie, 2010.

Guide Churchill, 2009; Dabbagh & Kitsantas, 2011; Livingstone,
Mascheroni, & Staksrud, 2017.

Motivation Brody, 2018; Dabbagh & Kitsantas, 2011; Kim, Kim &
Wachter, 2013; Karimi, Khodabandelou, Ehsani & Ahmad,
2014; McLoughlin & Lee, 2010; Noguti, Singh & Waller,
2018.

Learning environment Gikas & Grant, 2013; McLoughlin & Lee, 2010; Neeley &
Leonardi, 2018.

Quick access McLoughlin & Lee, 2010; Redecker, Ala-Mutka & Punie,
2010.

Ease for use Basoglu, Ok & Daim, 2017; Dehghani, 2018; Liu, Y. M.,
2010; Gikas & Grant, 2013.

Abundant previous researches hold that many factors influence the utilization of new

media for information seeking, such as skills, guide, motivation, learning environment,

quick access, and ease for use, and in this present study the researcher study it further to

identify the factors which influenced the utilization of new media of Chinese Muslim for

Islamic information seeking.

Proposition two: the most influential factors for new media utilization for information

seeking are skills, guide, motivation, learning environment, quick access, and ease for

use.
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2.6 The scope of the Islamic information in new media platforms

In new media educational environment, a bulk of Islamic websites, or content related to

Islam uploaded on Facebook, YouTube and many other new media forms (Wan, Laila,

Shafie, 2006; Wheeler, 2014). To some extent, the learning content somehow produced,

organized, managed and shared by the learners themselves (Dabbagh & Kitsantas, 2011;

McLoughlin & Lee, 2010), consequently, the content of the Islamic information are

more diverse.

Many traditional forms of Islamic information such as books and magazines were made

in electric form, and became E-books and E-magazines provided in internet-based new

media platforms, at the same time there are plenty of new media platforms created by

many educational institutions and scholars to provide the Islamic information, these

content became a significant part of Islamic information in the new media environment

and also the significant element of these Islamic educational institutions (Bunt, 2003).

Extent the power into the new media environment is the popular strategy of these

Islamic educational institutions and influential scholars. Hence the large amount of

Islamic information online are Quran and Hadith (Bunt, 2003; Coulson, 2004) these

fundamentals Islamic information.

The substantial growth in online Arabic language materials, and extensive resources in

other languages (Bunt, 2003), alongside with the dominant English language material

online provided much more choice for the audience for their Islamic information seeking.

There are some online contents are a target to a specific audience but also available for

all other audience. For example, the Pakistani scholar, Farhat Hashmi placing her



90

sermons and commentaries of the Qur’an, and lectures online in her al-Huda website,

targeting the Muslim users (Bunt, 2003), also available to all users either Muslim or

non-Muslim.

Increasing numbers of Muslim women adopted the idea of wearing a scarf in public

sphere which concerned in all over the world (Arar & Shapira, 2016). As a form of dress,

veil reflects women’ responses to their lives in an Islamic country (Secor, 2002;

Shavarini, 2006). Veil’s discussion does not only involve in an Islamic country but also

in a western country (Alghafli, Marks, Hatch & Rose, 2017; Hibri, 2000; Jacinto, 2006).

Next there are raising concern about the power of Muslim women in diverse field

(Cieślewska, 2016; Gemmeke, 2009; Hutson, 2001; Jamil, 2016; Masamha, Uzokwe &

Thebe, 2017; Vu, Muhammad, Peek & Padela, 2017) especially in the religious

knowledge produce (Jonker, 2003; Kalmbach, 2008) and political sphere (Meyersson,

2014) it reflected the importance of women discourse in Muslim community.

Furthermore, the role of education in the educational culture of immigrant has also

raised discussion (Daun & Arjmand, 2005; Eidoo, 2016; Ferrara, 2017; Limage, 2000;

Skinner, 1976; Timmerman, 2000) which involved the Islamic living tradition

(Bruinessen, 2010) and reflected the past and present (Kresse, 2009). Differently

Shimbo (2017) found that alternative education created diverse career options, life

course, and lifestyle for Muslim women in China, and young Muslim girls in Jordan

(Adely, 2004), this finding was supported by Torabi and Abbasi-Shavazi (2016) based

on their research on Muslim women in Iran, and also supported by Khurshid and Shah

(2017) by their research on women in Pakistan and India. In addition, Shirazi (2012)
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found that digital activities became an effective way for Muslim women in Iran who are

in a struggle for a just and fair society.

For Chinese Muslim, the content of Islamic religious information is also limited by the

censorship, any printed materials, audio-visual products, or other articles if the amount

exceeds in which can be regarded as sufficient for reasonable personal use are prohibited

to bring into China or import to China (Xiong, 2014). It means the Chinese Muslim can

not freely purchase the religious material from overseas even for educational purposes.

As for the online Islamic information provided by Chinese scholars in China faced many

difficult challenges, either the new media platforms were blocked or the specific content

page was blocked due to the censorship

Furthermore, the content of the traditional Islamic information seeking in contemporary

China is mainly focused on tafsir, fiqh, Qur’an, Hadith, Islamic history, Arabic grammar,

and the Chinese language. Most of the textbooks used in traditional Islamic science is

from Saudi Arabic, the Arabic language textbooks from the foreign language institute in

Beijing. Islamic history is translated from Arabic, and the history of Islam in China is

written by Chinese Muslim (Armijo, 2008). The content of the traditional Islamic

information seeking is mainly focused on fundamental Islamic religious information.

Lots of previous researches found that there are quite a lot of Quran, Hadith and other

fundamental Islamic information available online, and in this present study, the

researcher studies it further to find out the scope of the Islamic information acquired by

Chinese Muslim.
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Proposition three: The scope of information acquired by Muslim are the verses of the

Quran and information about Hadith.

2.7 The credibility of Islamic information sources in new media platforms

In the information seeking process, there is a positive relation between “trust” and

information seeking (Geneste & Galvin, 2013). In traditional Islamic information

seeking of China, student learned from educated imam, Sheikh, teacher or lecturer, they

are supporting students and diagnose student to make sure that the student is on the

appropriate direction for further study, at same time, teacher functioned as “consultant”,

“guide” and “resource provider” (Armijo, 2008; McLoughlin & Lee, 2010; Niyozov &

Pluim, 2009). In the traditional way, the students know their teachers and can interact

with them, communicate with them face to face.

In new media platform, through social connecting, the students, classmates, teachers,

past and future student cohorts and other professionals and experts join together and

construct the learning community (McLoughlin & Lee, 2010). In these learning

communities, they know less or even do not know about each other. In a much broader

scope of the situation, the people are seeking the information without knowing much

about the provider. A broad range of Muslim expressions can be found online, these

expressions were uploaded by the governments, organizations, political parties, imams,

Sheikhs, ordinary Muslim or someone else who supported political power, Muslim or

non-Muslim (Bunt, 2003). In the new media platform the learner seeking information

from a diverse source and know less or nothing about the source itself.
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The credibility of the source is highly influential to information seeking, Berlo, Lemert

and Mertz (1969) developed three dimensions for source credibility: safety, qualification

dynamism. Smith (1973) concluded four component dimension of source credibility:

trustworthiness, objectivity, competence, and dynamism. Page and Duffy, (2016)

concluded two component dimension of source credibility: trustworthiness and expertise.

Tandoc (2018) found that when people are seeking information from Facebook, with the

low motivation condition, people rated their own Facebook friends as a more credible

source than news organizations (Tandoc, 2018). The source credibility dimension

change along with the information and communication technology development.

The sources of the Islamic knowledge information in new media platform is also from a

diverse background. Some online Islamic information sources were projected by

“religious authorities”, but may be associated with governmental perspective, some

“religious authorities” may just self-declared, but not recognized within national

geopolitical borders (Bunt, 2003). With the ownership of degree from an Islamic

university was not necessarily a prerequisite for being an authority online (Bunt, 2003).

This diversity of Islamic information sources increase the difficulty of the users to

identify the credibility of the sources.

Ishak, et al. (2011) based on their empirical study produced the Islamic Information

Credibility Scale which explored that the audience evaluated the credibility of the

Islamic knowledge of the internet from diverse aspects, such as authentic source, visual

appeal, writer’s reliance, source-writer relationship, writer’s integrity. This Islamic
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Information Credibility Scale included content validity, constructed reliability,

convergent validity, and discriminant validity.

Many great of previous researches found out that the credibility of source influence the

persuasion, some research went further and developed the internet Islamic information

credibility scale, the variable in this credibility scale includes authentic source, visual

appeal, writer’s reliance, source-writer relationship and writer’s integrity. In this present

study, the researcher studies it further to analyze the credibility of an Islamic

information source acquired by Chinese Muslim through new media.

Proposition four: The credibility of Islamic information was based on the writer’s

reliance, source-writer relationship and writer’s integrity.

2.8 The theories of the study

2.8.1 Information seeking theory

Information seeking theory was born out of the human use of information. Yang, Aloe,

and Feeley (2014) hold that communication research on information seeking originated

from the classic uses-and-gratifications literature which emphasized a dichotomy

between active and passive seeking based on effort and intensity. Dahl, Peltier and

Milnet (2018) believed that information seeking was a certain kind of individual’s self-

empowerment for their better quality of life.
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Wilson (1981) published the first model of information seeking. This model in figure

2.16 presented that information seeking behaviour was initiated by an individual’s

physiological, cognitive or affective needs, these needs are interrelated and rooted in

personal factors, role demands or environmental context. Prompted by these needs,

individual may make demands upon a system by acting as an intermediary or through

the use of technology. Wilson (1981) believed that the availability of information

sources and the costs of using them, and many other reasons will influence the

individual’s information seeking behaviour, and in addition, the information provided by

the system is then evaluated to determine if it satisfies the individual's needs.

Context of information

Environment

Social role

Person

Physiological,
affective, and
cognitive states

Barriers

Information-seeking
behaviour

Role-relatedPersona Environmental

Figure 2.16.Wilson’s model (1981). (source: Wilson, 1999)

Furthermore, information seeking research is more concern about people’s daily life,

and try to understand it, hence, Wilson (1981) gave the detail of these three categories

need: physiological need, such as the need for food, water, shelter etc.; the affective

needs which also called psychological or emotional needs to include the need for

attainment, for domination etc.; cognitive needs include the need to plan, to learn a skill
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etc. Wilson’s first model put the information user as the centre of the three interwoven

framework of the information seeking process: the user, the information system and the

information resource. These three categories also were part of an interaction model of

client health behaviour proposed by Cox (Solhjoo, Naghshineh, Fahimnia & Ameri-

naeini, 2018)

Wilson (1981) noticed that the context of the people’s information need may be the

person himself or herself, or the role demands of the person’s life or the political

environments within which that life takes place, and at the same time the barriers that

impede the search for information will arise out of the same set of contexts (Wilson,

2000). People’s information seeking behaviour was taking place in a certain context and

at the same time, this context also can cause barriers for people’s information seeking

behaviour.

When noticed from the literature review that most research on information literacy has

focused on the academic and educational environment, comparatively, there has been

limited research on practitioners at work, Bonnie Cheuk (1998) developed a task-

oriented information literacy process model named "information seeking and using

process model in the workplace", however, this model only focused on detail of

“executing a process”.
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Since a large number of people seeking information online which they need (Dahl,

Peltier, & Milnet, 2018). Information seeking research also was used to evaluate the

information retrieval system and certain browsers, which also improve the user

information seeking result (Wilson, Schraefel & White, 2009) or promoted the further

research on information retrieve system (Spink, Wilson, Ford, Foster & Ellis, 2002). In

further, Solhjoo found that only some people are concerned with the accuracy and

credibility of online information when they searching information (Solhjoo, 2018 in

Solhjoo, Naghshineh, Fahimnia & Ameri-naeini, 2018), but not mention the relationship

between the accuracy and credibility of online information with the people’s information

seeking behaviour.

2.8.2 The unified theory of acceptance and use of technology (UTAUT)

The development of the technology has raised new research paradigm: user acceptance

of the technology. The research of user acceptance of technology and technology

diffusion is regarded as to be among the more mature areas of exploration (Venkatesh,

Morris, Davis, & Davis, 2003; Williams, Rana & Dwivedi, 2015). In order to understand

the individual acceptance of new information technologies, Venkatesh, et al. developed

the unified theory of acceptance and use of technology (UTAUT) based on eight

theoretical models which are used in this domain previously. The eight models are: the

Technology Acceptance Model (TAM), the Theory of Reasoned Action (TRA), the

Theory of Planned Behaviour (TPB), the Motivational Model (MM), a combined

TBP/TAM, Innovation Diffusion Theory (IDT), the Model of PC Utilization (MPCU),

and Social Cognitive Theory (SCT). The unified theory of acceptance and use of
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technology (UTAUT) developed four main effects and four moderators from these

existing models.

2.8.2.1 UTAUT Model

The UTAUT model includes three direct determinants of intention to use, named

performance expectancy, effort expectancy, social influence, and two direct

determinants of usage behaviour, named behavioural intention and facilitation

conditions. Most of the key relationships in the UTAUT model are moderated by gender,

age, experience and voluntariness of use, see figure 2.17. Currently, the UTAUT model

was applied to investigating the utilization of new technology, especially the utilization

of new media. UTAUT model itself shows the development of the understanding of the

utilization of new technology.

Figure 2.17. UTAUT model. (Source: Venkatesh et al., 2003)
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Based on the UTAUT model, the performance expectancy as one of the direct

determinants of intention to use is moderated by gender and age, especially the women

and older generation (Venkatesh et al., 2003). The effort expectancy as one of the direct

determinants of intention to use is moderated by gender, age and experience, especially

the older generation and those with less experience (Venkatesh et al., 2003). Social

influence also as one of the direct determinants of the user’s behavioural intention are

moderated by gender, age, experience and voluntariness of use, and social influences are

more salient to the older generation, particularly women, with less experience

(Venkatesh et al., 2003). Facilitation conditions as one of the direct determinants of user

behaviour are moderated by age and experience.

2.8.2.2 UTAUT Construct Description

Performance Expectancy (PE)

Performance expectancy “is defined as the degree to which an individual believes that

using the system will help him or her to attain gains in job performance” (Venkatesh et

al., 2003). Performance expectancy is constructed from different items of different

models, such as “job-fit” of the Model of PC Utilization (MPCU); “perceived

usefulness” of the Technology Acceptance Model (TAM) and a combined TBP/TAM

model; “relative advantage” of Innovation Diffusion Theory (IDT) “extrinsic

motivation” of the Motivational Model (MM); and “outcome expectations” of Social

Cognitive Theory (SCT). Performance expectancy is one of the direct determinants of

the user’s behavioural intention and moderated by gender and age.
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Effort Expectancy (EE)

Effort expectancy “is defined as the degree of ease associated with the use of the

system” (Venkatesh et al., 2003). Three factors of existing models have contributed to

the conceptual construction of effort expectancy, such as “perceived ease of use” of

Technology Acceptance Model (TAM); “ease of use” of Innovation Diffusion Theory

(IDT); and “complexity” of the Model of PC Utilization (MPCU). Effort expectancy is

one of the direct determinants of the user’s behavioural intention and moderated by

gender, age and experience.

Social Influence (SI)

Social influence “is defined as the degree to which an individual perceives that it is

important that others believe he or she should use the new system” (Venkatesh et al.

2003). Three factors of existing models are contributed to the conceptual construction of

social influence, such as “image” of Innovation Diffusion Theory (IDT); “social factors”

of the Model of PC Utilization (MPCU); and “subjective norm” of the Theory of

Reasoned Action (TRA), the Technology Acceptance Model (TAM), a combined

TBP/TAM, and the Theory of Planned Behavior (TPB). Social influence is one of the

direct determinants of the user’s behavioural intention and moderated by gender, age,

experience and voluntariness.

Facilitating Conditions (FC)

Facilitating conditions “are defined as the degree to which an individual believes that an

organizational and technical infrastructure exists to support the use of the system”
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(Venkatesh et al., 2003). Three factors of existing models are contributed to the

conceptual construction of social influence, such as “perceived behavioural control” of

the Theory of Planned Behaviour (TPB) and a combined TBP/TAM; “facilitating

conditions” of the Model of PC Utilization (MPCU); and “compatibility” of the

Innovation Diffusion Theory (IDT). Facilitating conditions do not have a significant

influence on behavioural intention, but will have a significant influence on utilization

behaviour, and moderated by age, experience.

UTAUT theory was developed for understanding the acceptance and use of technology,

given this present study will identify the factors influencing the utilization of media,

UTAUT theory will be used for analyzing the factors that influence the utilization of

media of Chinese Muslim for Islamic information seeking.

2.8.3 Source credibility theory

Source credibility theory is an established theory that explains the information

believability is heavily affected by the perceived credibility of the source (Bonachristus,

2012; Credibility institute, n.d.; Embacher, McGloin & Richards, 2017; Hovland, &

Weiss, 1951; Jonathan & Zhu, 2002; Kumkale, AlbarracÍn, & Seignourel, 2010;

Schmidt, Ranney, Pepper & Goldstein, 2016). the source refers to where information

comes from, and source credibility has a positive effect on information credibility

(Tandoc, 2018; Winter & Kramer, 2014). The development of the information and

communication technology and its delivery of online information have created a new

information environment that influences the perceptions of information credibility
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(Westerman, Spence & Heide, 2012). In the information age, the credibility of the

source is important for the information seeking through new media.

Hovland and Weiss (1951) conducted a very early research about the effect of the

credibility of source on information seeking, and supported by Wheeless (1973) They

found out that there is no difference of information seeking from the high credibility

source and low credibility source, but there is significantly different with the opinions

change between high credibility source and low credibility source. These findings are

more valued when the communicator spread information for the purposed of change of

the opinion of the audience or the learning that tries to construct their idea based on

acquired information.

In further, Berlo, Lemert and Mertz (1969) developed three dimensions as an index to

source credibility: the first is safety, included safe-unsafe; just-unjust; kind-cruel;

friendly-unfriendly; honest-dishonest; the second is qualification, included trained-

untrained; experienced-inexperienced; skilled-unskilled; qualified-unqualified;

informed-uninformed; the third is dynamism, included aggressive-meek; emphatic-

hesitant; bold-timid; active- passive; energetic-tired.

The dimension of credibility is diversely concluded by the different scholar. Smith

(1973) concluded that there are at least four component dimensions of source credibility:

trustworthiness, objectivity, competence, and dynamism. Page and Duffy (2016)

concluded two component dimension of source credibility: trustworthiness and expertise.
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Lowry, Wilson and Haig (2014) explained three dimensions of source credibility:

trustworthiness, expertise and dynamism. Trustworthiness is related to terms as “safety”

“justice” and “honesty”, the “trustworthiness” dimension of credibility indicates the

perceived integrity or decency of the source, and this dimension supported by Braddock

and Morrison (2018) and Manninen (2017). The “expertise” dimension means trained,

experienced, authoritative, skilled source, this dimension indicates the source as having

knowledge or skill in the subject area of the message. The “dynamism” dimension

means the source is fast, colourful and confident, this dimension indicates the way in

which the information is delivered (Lowry, Wilson & Haig, 2014). It does not matter

there are how many dimensions of source credibility, the trustworthiness was the most

important dimension.

Smith (1973) determined that the judgement of the source credibility is affected by the

judge’s knowledge of other favourable and favourable speaker traits. However, the

untrustworthy information source regarded as a questionable information source,

regardless of other qualities of this information source (Seo & Lim, 2010; Smith, 1973).

Trustworthiness was the most important criteria for the credibility source.

Along with new media development, people can access information from unlimited

sources, people even seek information from family and friends through social media, the

information sources have become multitude (Tandoc, 2018). when people seeking

information from Facebook, with the low motivation condition, people rated their own

Facebook friends as a more credible source than news organizations, and with the high

motivation condition, people rated news organizations as a more credible source than
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their own Facebook friends (Tandoc, 2018). this finding highlight that the credibility

influenced by motivation.

Embacher, McGloin and Richards (2017) found out that the gender of source influence

the audience’s information seeking behaviour. Based on empirical research They found

that when the female audience seeks information, the male source has more significant

credibility than the female source, but for a male audience seeking information, there

was no significant difference in source credibility between male sources and female

sources. They believed that misogynistic attitudes still pervasive in many Western

cultures.

Thon and Jucks (2016) believed that credentials and language use could be signs of

expertise that can help seekers evaluated credibility in online communication. When the

information provided by an author with credentials, it will increase the credibility,

everyday language positively affects the author’s integrity and enhances the credibility

of information as well.

Winter and Kramer (2014) found out that when the information came from reputable

sources were perceived as a more credible source regardless of content, and

consequently increase the users to select this information to read. When selecting

journalistic stories, the users are more concerned with the source reputation, when

selecting user-generated content, the users will consider the evaluations by others.
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Source credibility is not only related to where the content come from but also related to

source sex (Amyx, Bristow & Robb, 2009; Embacher, et al., 2017); source reputation

(Winter & Kramer, 2014) authors’ credentials (Thon & Jucks, 2016); the design of

website’s logo Lowry (Wilson & Haig, 2014); visual images (Page & Duffy, 2016);

effect of purported machine authorship (Waddell, 2017); power distance and uncertainty

avoidance (Meulenaer, Pelsmacker & Dens, 2017). There are many perspectives of

sources credibility research need to be conducted. There has never been a single,

monolithic source of authority in Islam (Mandaville, 2007). Ishak, et al. (2011) based

on their empirical study produced the Internet’s Islamic Information Credibility Scale,

provided new evidence for the source credibility theory.

Source credibility dimension changed with information and communication technology,

in this present study, the researcher tries to analyze the Islamic information seeking

through new media. Hence, source credibility will be used for analyzing the credibility

of the Islamic information source which seeks by Chinese Muslim through new media.

2.8.4 The uses and gratification theory

The uses and gratification theory is an audience-centred approach to understand the

media usage and content consuming of the audience. It is focus on how and why people

actively seek out specific media to use and satisfy their specific needs, such as consume

contents for fulfilling their information, entertainment and so on, interacting with other

users for enhancing social connection and virtual communities, and the users even

produce their own contents for self-expression (Shao, 2009). From the uses and

gratification theory, the user becomes a more active role in the media market.
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The uses and gratification theory come up from the early research of Lazarsfeld-Stanton,

Herzog, Suchman and Berelson, from the uses and gratification perspective media

researchers ought to be studying human needs to discover how much the media do or do

not contribute to their creation and satisfaction (Katz, Blumler & Gurevitch, 1973).

Malik, Dhir, and Nieminen (2016) identified six photo sharing gratifications in the

Facebook user, namely affection, disclosure, information sharing, attention seeking,

habit, and social influence.

The uses and gratification theory has been successful in understanding consumer’s

motivation and behaviour in the context of traditional media and new media (Karimi,

Khodabandelou, Ehsani & Ahmad, 2014). The development of computer-mediated

communication has revived the significance of uses and gratifications in the 21 century

(Ruggiero, 2000; Malik, Dhir & Nieminen, 2016). The main objectives of the uses and

gratification theory inquiry are to explain how people use the media to gratify their

needs.

The uses and gratification theory apply to investigate certain groups and certain media

utilization. When student use Facebook Groups to satisfied the information need about

on-and off-campus events and some more details about specific products and service,

those student whose hometowns are far away from school are more likely to use the

Facebook Groups for information seeking (Park, Kee, & Valenzuela, 2009). The

geographical location became weakly but a significant influential factor for the student

use media to satisfy their information need.
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In further, people utilized user-generated media for fulfilling their information need, in

this process, “easy to use” of user-generated media enable people to use media in a

highly efficient and controllable way, and then people can derive greater gratification

from the utilization of this user-generated media. Shao described “easy to use” as “no

matter what people do, such as consuming, participating, or producing, they can do it

easily.” input a little, but the output abundance. (Shao, 2009). the research from Joo and

Sang (2013) and Urista, Dong and Day (2009) also echoed this finding. Obviously,

“easy to use” is one of the characteristics of media, and it influenced the gratification of

the media user.

Besides the function of the media itself, the users motivation, the social infrastructure

level also a influential factor for the media utilization for satisfying the information need,

as Joo and Sang (2013) found Korea’s widespread and sophisticated infrastructure to

support new technology make people easy to adapt to new technology to satisfy their

information need. The infrastructure level of a certain society also influences the

satisfaction of media utilization.
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CHAPTER THREE

METHODOLOGY

3.1 Introduction

This chapter focused on the methodology of the present study. Since this research is still

at an initial stage in discovering and exploring this phenomenon, this study applied the

qualitative method due to the exploratory nature. This chapter discussed the research

methodology and research design, the conducting procedure of the research explained in

detailed as well .

3.2 Research design

Research design referred to a blueprint in conduction a research. This present study aim

to understand deeper the convert Muslim’s Islamic information seeking through the

utilization of new media platform, hence, this study applied qualitative research

approach. Qualitative method is the appropriate research approach when a group of

respondents need to be studied, or the problem need to be explored, or the the problem

need to be explored, or the silent voice needs to be heard, or the issue needs to be

understood deeply, or we want to understand the contexts of setting in which

participants in a study interpret their story, address their problem or issue, or raise their

voice.

The qualitative research method is also appropriate where a researcher intends to seek a

deeper understanding into the issue held by respondents in their own context, and the
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qualitative research is specifically constructed to give thought to the particular

characteristics of human experience and to facilitate the investigation of experience

(Creswell, 2007). In this research, the researcher tries to explore how the covert Chinese

Muslim seeks Islamic information through new media which research area are rarely

conducted, the qualitative research helped the researcher to get a deeper understanding

about their stories, their voices and their issues.

This study try to exploring the information seeking in new media among convert

Chinese Muslim, hence qualitative method is a suitable method due to the exploratory

nature. The research use snowball sampling recruit informants since there is not clear

statistic about population, the imam in Islamic center introduced some informants and

informant introduce others before or after interview. The researcher collected data by in-

depth interview, the interview protocol developed by research questions, finally Nvivo

soft wear was used for data analysis. All the finding based on the data analysis and the

research wrote the report focus on the research questions.

3.3 Data collection

Qualitative research is acknowledged in systematic approach to knowledge creation.

Qualitative research is an umbrella term under which a variety of research methods that

use for data collection. In the present study, the data are collected by in-depth interview.

The purpose of the in-depth interview methods for data collection was to understand

deeper the research questions and topic.
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3.3.1 In-depth interview

Interview method is used for data collection in order to answer the research question one,

research question two, research question three and research question four. Interviews are

particularly useful in getting the story behind a participant’s experiences. The major

forms of qualitative interviews are semi- and unstructured interviews. Qualitative

interview is open-ended style, and more flexible, besides the general beliefs and

opinions, it tends more to focus on people’s actual experiences (King & Horrocks, 2010).

The researcher tries to explore the Islamic information seeking behavior of convert

Chinese Muslim, hence, the in-depth interview is suitable data collection method for

present research.

The researcher has series of topics or a list of questions prepared for the interview, but

there is flexibility in how and when the questions are put and how the interviewee can

respond (Edwards & Holland, 2013). This flexibility will encourage informant freely in

providing the details of their story, consequently, more reliable data can collect for the

present research.

Conducting interviews is a standard part of qualitative research and a very important

method for collecting data. Interviewing is considered as a method for conducting

qualitative research, is a technique used to understand the experiences of others by

exploring the respondent's point of view, experience, feelings, and perspectives.

Through qualitative interview, one can get a detail from the interviewee, interviewing

participants can describe what happened in a specific event, explain their own

perspective of such event, and a lot of extra information.
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With in-depth interview, researcher can ask more questions in order to get a more

detailed, full stories and information they needed for their research project, and it makes

it easy to understand by adding questions when more explanations needed. Qualitative

interviews can also help researchers to know how people perceive and interpret their

perception, and their thoughts and feelings. Afterwards, researchers can understand the

process of an event instead of what just had happened and how they reacted to it. The in-

depth interview method is well suited for gathering rich data. This present study tries to

explore how the convert Chinese Muslim seek Islamic information through new media,

hence, the in-depth interview is a suitable data collection method.

In this study, the researcher applies semi-structure interview which allows the researcher

to ask supplementary questions. Since the informants are strangers, the research used

one or two ice-breaking questions to encourage the informant to tell about their own

story then shift to the questions which are developed from research questions. At the

very beginning of the interview, the researcher asks the question about the convert

experience for ice-breaking. On the one hand, the researcher warmed up the informants

and at the same time, the researcher also doubled-checked the identity of the convert

Muslim informants.

There are many ways in conducting an interview in qualitative research, such as face to

face, phone call, and online interview. In in-depth interview, the participants can take

control of the conversations, express their opinion, telling their own story, sharing their

experiences and explore the detailed information about certain issue (James & Busher,
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2009). The online interview refers to interviews conducted using computer-mediated

communication (CMC)” (Salmons, 2015).

The researcher decides to conduct interviews online because it is a convenient way to

collect data from the sixteen large scattered informants. The online interview was held

through WeChat video phone call. The researcher had a list of questions as the guide for

interview and either flexibly add or withdraw the question according to the data which

the informants provided.

In this research, the researcher got the informant’s WeChat contact card which provided

by Imam of Islamic center or other informants, contact them by WeChat. The researcher

sent text message or voice message to tell them: who am I, what is my research, and

how long time the interview will take, also told them video phone call will be used to

conduct the interview, video phone will be record, and pseudonym will be apply in the

report and in the thesis. In this way, the researcher and informants have some discussion

to get better understand about each other, during this time the researcher use WeChat

files function in Chat, sent them files attached the formal letter for interview invitation

in English and Chinese version and Interview consent letter in English and Chinese

version.

The informant who accepted the interview invitation printed the interview consent

letter and signed on it, after that the informant scan the interview consent letter with

signature and sent back to the researcher by WeChat files function in Chat, or they just

take photo of the interview consent letter with signature and sent back to the researcher
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by WeChat album function in Chat. WeChat video call function of Chat use to conduct

interview at the time agreed upon by both informant and the researcher. Before the

interview start, the research put a Sony recorder between the researcher and the

researcher’s small phone conducted the record. The researcher start to do transcript as

soon as possible after conducted interview, and then sent the transcription to informant

by WeChat files function in Chat, let the informant confirm or add additional

information, and then got the final transcription. By this way, the researcher collected all

data for this research.

3.3.2 Population of Chinese Muslim

There is no reliable statistics on Chinese Muslim population in China. The Chinese

government does not involve religion when doing demographic population data. Usually,

the population of ten Muslim minority groups is considered equal to the entire Muslim

population in China (Emsworth, 2016; Gladney, 2003; Green, 2005), so there are more

than twenty million Muslim in China. However, there are certain numbers of convert

Muslim in China, but they were considered as Hui, one of the ten Muslim minority

groups in China, for example, convert Tibetan Muslim are called Tibetan Hui (zang hui

藏回) (Liu, 2013; Norbu & Sun, 2016; Zhaxi, 2014), convert Mongol Muslim are called

Mongol Hui (meng hui蒙回) (Gladney, 2003; Ma, L. X., 2015), convert Bai Muslim are

called Bai Hui (白回) (Zhao, 2004a; 2004b), convert Dai Muslim are called dai hui (傣

回 ) or Pashidai (帕西傣 ) (Ma, 2010; Feng, Zhao & Li, 2012). However, there is no

enough evidence on demographic population data of these convert Muslim groups.
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Islamic environment in new media is highly diverse within the Islamic spectrum (Hatab,

2016). There is a large population of Chinese Muslim, and a certain number of convert

Muslim in China. although there are very limited channels for Chinese Muslim to

seeking Islamic information, but for traditional Muslim still can get simple basic Islamic

information from their family, however as a convert Muslim, their family and relatives

are not Muslim, so they can not seek even very simple and basic Islamic information,

and they have to seeking these information from other channel. Consequently, the

convert Muslim has intention and experience in obtaining Islamic information, so in the

present study, the convert Chinese Muslim in China will be the sample of this study in

order to explore how the Chinese convert Muslim seek Islamic information through

new media.

3.3.3 Informant Selection

In this research, snowball sampling technique was used to all recruit informants of this

research, the researcher tried to recruit informants from acquaintance who clearly know

the informants’ convert Muslim identity.

Ever since, the snowball sampling has been used to select the informants. The researcher

starts from one convert Muslim friend of the researcher who used new media for the

Islamic information access and is willing to be the informant after getting to know the

present research, and introduced other convert Muslim to be as well informants of the

research. However, the researcher does not know many convert Chinese Muslim, so the

researcher discussed the current research with the imam of the mosque in the city where

the researcher’s lives, this imam introduced two people to the researcher, he believed
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both of them working on convert Muslim, one in Beijing, the other in Xi’an, the capital

city of Shanxi province, the former introduced one convert Muslim to the researcher

after he got to know the researcher and the present research, the latter refused to

introduce convert Muslim to be informant and he even suggested the researcher to

change the topic, because he believed that this is an sensitive topic and it has certain

potential harm to informant and the researcher as well, he said “You know the situation

in China”. Unfortunately, the researcher could not recruit enough informants from these

way.

The researcher continued to discuss with imam of the mosques in Beijing and Tianjin

cities who may know the other convert Muslim. A Muslim friend in Tianjin city was

introduced to me, this Muslim friend used to work in a volunteer group for translating

some Islamic video or scholar’s speech from English to Chinese, this Muslim friend

introduced some convert Chinese Muslims who used to work with him in the same

translation projects and some of them willing to be informant of this research. Some

convert Chinese Muslim introduced other convert Chinese Muslim to the researcher

before or after interview.

All this communication conducted by WeChat, the researcher got the Wechat Contact

Card of the informant, and start to contact them and communicate with them until the

informant fully understand this study and willing to be informant of this research. By

this way, the researcher successfully recruited more informants and some informants

were enthusiastic to introduce their other convert Chinese Muslim friends to the
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researcher before and after interview. Eventually, the researcher recruited enough

informants until reaching data saturation point.

The researcher has recruited sixteen informants until data saturation, all the informants

are original Chinese from mainland China. The informants of the present research are

living in different places in China, see table 3.1, and their living places are far away

from each others. Consequently, the researcher could not afford the travel cost for face

to face interview. However, conducting the online interview is more convenient way

because informants are geographically dispersed (Salmons, 2015), so the researcher

applied the video phone call via WeChat to conduct the online interview. All the

interviews conducted in Chinese.
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Table 3.1

The current living places of the informants

Informant Current living place

I-01 Chengdu, Sichuan province.

I-02 Jiangsu province

I-03 Shanghai

I-04 Neijiang, Sichuan province

I-05 Dujiangyan, Sichuan province

I-07 Changchun, Jilin province

I-08 Changchun, Jilin province

I-09 Xinyang, Henan province

I-10 Changchun, Jilin province

I-11 Ningxia Hui Autonomy Region

I-12 Guangzhou, Guangdong province

I-13 Guangzhou, Guangdong province

I-14 Beijing

I-15 Xiamen, Fujian province

I-16 Guangzhou, Guangdong province

3.3.4 Interview ethical issue

The present study is giving high regards to the ethical issue. In the first step, to recruit

informants, the researcher fully explained about the present research project to friends

who is willing to introduce convert Muslim to the researcher, and answer all the
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questions of friends related the present research. After the introduction, the researcher

directly discussed with the convert Muslim about the research in order to know the

possibility if they are qualified to be the informant of the present study.

In the second step, the researcher starts to contact the convert Muslim who might be a

possible informant for the present research, the researcher explained the research project

and research objectives to them, and answered all their questions related to the present

study. After the convert Muslim fully understand the present research project, the

researcher sent out the formal invitation letter for them to confirm the present study is a

formal research. Since most of the convert Chinese Muslim speak Chinese language, the

formal invitation letter is written in both English and Chinese language, see the appendix

1 and 2, to make sure they can fully understand.

In the third step, when the convert Chinese Muslim is willing to be informant, the

researcher will then send the interview consent letter to them, the interview consent

letter is written in English and Chinese language as well, see appendix 3 and 4, the

informant will give enough time to read and sign the letter. Thereafter, the informants

will send back the letter to the researcher, in this process the researcher answered all the

questions related to the present research. The interview consent letter explained that

pseudonyms will be used to denote the informants throughout the report of the study.

3.3.5 Interview protocol

The interview protocol developed by research question. The researcher use the question

in the research protocol as a heading question, and during the interview according to the
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answer from informant and add more probing questions to get more details information

about it. The semi-structured interview protocol of this study consists of two parts. The

first part includes an ice-breaker questions which asked the convert experience of the

informant, during this discussion the researcher created the respondent’s profile which

contains demographics of the respondents by add more question need to get to know

about their age, job, how long time to be a convert . The second part was a series of

questions which developed by the research questions. The researcher use the question in

interview protocol as Appendix 5 and 6 presents the interview protocol both in English

and Chinese.

The interviews were conducted in August and September 2017, as soon as the interviews

have been conducted, the researcher conducted transcript in Chinese, and send it back to

the interviewees to let them confirm or make some additions. After confirmation by the

informant, the researcher translated the transcript from Chinese to English, after

finishing the translation, the researcher sent it to a professional translator who has the

certification of the Chinese- English translation for final confirmation. Until then, this

final confirmation, the English transcript was being imported in Nvivo 11 for data

analysis.

3.4 Data Analysis Technique

In this study, qualitative content analysis is applied to analyze the data which are taken

from the interviews, and software Nvivo 11 will be an instrument for data analysis. The

researcher will do a transcript after the interview, and sent it back to the informant to

confirm or update the content. All the transcript will be translated to English. Whilst
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doing this section, the researcher attended some Nvivo training workshops to enhance

the knowledge about the knowledge of the Nvivo software. When all the transcripts

were done, the researcher started data analysis process.

The data analysis components coding, collecting codes under potential sub-themes or

themes, comparing the emerging coding clusters together and in relation to the entire

data set (Vaismoradi, Jones, Turunen & Snelgrove, 2016). Table 3.2 presents the phases

and stages of theme development in qualitative data analysis (Vaismoradi, et al., 2016),

it includes initialization, construction, rectification and finalization of four phases and

each phase has several stages. Using these phases and stages the researcher will develop

the themes which are related to the research questions, in order to deeply understand the

research topic.

Thematic analysis technique used for data analysis in this research, the researcher input

all the transcription in Nvivo soft wear, and coding sentence by sentence and developing

initial themes, and then constructed upper layer themes based on initial themes, in

further relating the upper layer theme to established and stabilized the main theme of the

all findings related to research question. In the last step, the researcher mapping the

findings and developed the storyline.
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Table 3.2

Phases and stages of theme development in qualitative data analysis

Phases Stages

Initialization

Reading transcriptions and highlighting meaning units;

Coding and looking for abstractions in participants’ accounts;

Writing reflective notes.

Construction

Classifying

Comparing

Labelling

Translating & transliterating

Defining & describing

Rectification

Immersion and distancing

Relating themes to established knowledge

Stabilizing

Finalization Developing the storyline

(Source: Vaismoradi, et al., 2016)

3.5 Summary of the chapter

This chapter presented an overview of the methodology that was applied in this study.

The researcher was going to used the in-depth interview method in collecting data. The

informant recruit process and the data collection process are explained in detailed in this

chapter. Data analysis and findings will be discussed in Chapter Four.
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 CHAPTER FOUR

DATA ANALYSIS AND FINDINGS

4.1 Introduction

This chapter presents the data analysis process and findings. Based on the data analysis

in Nvivo 11, the researcher started the report findings from the demographic findings of

the informant and then followed by the essential data findings to accomplish the

research objectives.

4.2 Profile of In-depth Interviewees

The researcher recruit sixteen (16) informants formed the total sample for the in-depth

interviews. Seven (7) were male and nine (9) were female. Of the sixteen (16)

informants, two (2) had received high school education, thirteen (13) have had a

bachelor degree (including two not graduate yet and two got a degree from overseas),

and one (1) has had master degree. Of the sixteen (16) informants, twelve (12) convert

in mainland China, and four (4) convert oversee. The general profile is as shown in table

4.1.

Table 4.1 shows that there are more female than males, a total number of 9 females

account for 43.75 percent, were interviewed compared to the males numbering 7,

account for 43.75 percent. This slightly larger female by male is explained by the fact

that there were more female converters than the male converter. see figure 4.1.
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Table 4.1

Informants’ Background Information.

Informant
No.

Gender Age education Years
being
converter

Occupation locality Convert
place

I-1 Male 20 First-year
University

2 student Neijiang,
Sichuan

China

I-2 Male 27 High school 7 employee Jiangsu China

I-3 Male 27 Bachelor 10 employee Shanghai China

I-4 Female 23 Fourth-year
University

12 student Chengdu,
Sichuan

China

I-5 Female 27 Bachelor
degree from
overseas.

7 employee Du Jiangyin,
Sichuan

Canada

I-6 Female 45 Bachelor 22 Freelancer Chengdu,
Sichuan

Morocco

I-7 Male 37 Bachelor 18 Self-
Employed

Changchun,
Jilin

China

I-8 Male 35 Bachelor 16 employee Changchun,
Jilin

China

I-9 Female 31 Bachelor 4 Freelancer Xinyang,
Henan

Pakistan

I-10 Female 31 Bachelor 7 Housewife Changchun,
Jilin

China

I-11 Female 22 Bachelor 3 Unemploye
d,

Yibin,
Sichuan

China

I-12 Male 45 High school 21 Self-
Employed

Guangzhou,
Guangdong

China

I-13 Female 29 Bachelor 3 employee Guangzhou,
Guangdong

China

I-14 Female 28 Master 5 employee Beijing China

I-15 Female 46 Bachelor 19 Housewife Xiamen,
Fujian

China

I-16 Female 31 Bachelor
degree from
overseas.

3 employee Guangzhou,
Guangdong

United
Kingdom
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Figure 4.1. The gender percentage of informants

Table 4.1 also shows the pattern of distribution of the locality of the interviewees. 16

informants represent two direct-controlled municipalities: Beijing (1), Shanghai (1), and

six province: Sichuan province (5), Jilin province (3), Guangdong province (3) and

Jiangsu province (1), Henan province (1) and Fujian province (1), see the figure 4.2.

Within these regions, Sichuan locates in South-West of China and others are all located

in East and Central China. Traditionally, these regions are inhabited by large majority

non-Muslim population.



125

Figure 4.2. The location of the informants in the map of China

Table 4.1 above shows the age distribution, the informants fall into three distinct groups.

Only three (3) informants (12.50 %) fell within the age bracket of 40-49 years, and five

(5) informants fell within the age bracket of 30-39 years (25%), eight (8) informants

(50 %) were within the age bracket of 20-29 years. This shows that the bulk of the

informants were in their early and mid-age.
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The above table 4.1 also shows that the educational qualifications of the informants. The

majority (14) of the informants had high education, includes two (2) university student,

nine (9) had a bachelor degree, two (2) had a bachelor degree from overseas, and one (1)

with Master degree. Only two (2) informants just finished the high school study.

Generally, most of the informants had a good education background.

Furthermore, two informant (informant 05, and informant 16) who had a bachelor

degree from overseas convert to Islam when they study in Canada and the United

Kingdom respectively. There are two more informants convert to Islam in Morocco and

Pakistan, the first one (informant I-6) marry with a Moroccans and convert to Islam

when they got married in Morocco, the second one (informant I-9) convert to Islam

when she travelled to Pakistan with her Pakistani friends.

Table 4.1 also shows years being converter of informants, of the sixteen informants, six

(6) informants are within five years and four (4) informant are less than ten years, and

six (6) informants are less than 25 years. Within these sixteen informants, the shortest

converter is 2 years and the longest is 22 years.

In terms of the occupational distribution of the informants, table 4.1 shows that seven (7)

of the informants are employee, and two (2) informants are self-employed, two (2)

informants are students, two (2) informants are freelancer, two (2) informant are

housewife, and only one (1) informant currently unemployed. The occupation of the

informants in this study is diverse.
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4.3 The first research finding: the utilization of media type

Based on the data analysis, the researcher found out that diverse media type used by

informant varies for Islamic information seeking. The researcher categorized these new

media types into three groups: web-based media, social media, and other media, see

figure 4.3 Web-based media group includes website, online movie and TV drama and

online radio. Social media group includes WeChat, Facebook, YouTube, and QQ. Other

media includes search engine and Apps. Figure 4.5 mapped the research finding of

media type, in these three groups, social media groups are widely used by the informants.

Figure 4.3. Mapping the research finding of utilized media type
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4.3.1 Web based media

Based on the data analysis, the researcher categorized web based media group into

website, online radio and online movie and TV drama. Figure 4.4 presents the web-

based media group and subgroups with reference.

Figure 4.4.Web based media groups and subgroups with reference
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4.3.1.1 Website

There are thirteen informants mentioned that they use the websites in seeking Islamic

information, such as informant 07 said:

I remember I browse the website in earlier years, I am impressed with the light
of Islam. But later, I have no idea whether the website still functioned or not,
because we all have changed to use mobile phones, and stop browsing websites.

----informant 07

The same website name also mentioned by the informant 02 and highlighted that this

website has a large amount of information.

Previously, most of the time, I surfed websites were “the window of Islam(伊斯
兰之窗) and the light of Islam (伊斯兰之光), both recommended by my friend.
There has been substantial knowledge on these two websites.

---- informant 02

These website created by Chinese Muslim were mentioned above also mentioned

by informant 10 and informant 12:

There is another...... Muslim website named the Light of Islam. I read a lot of
religious knowledge on it.

-----informant 10

since 2000, I have been accessing it a lot. For example, previously those big
Islamic websites, Qiaowang, Guangmu community, the Light of Islam, the
Chinese Muslim website. These websites I have mention are almost all main
Muslim websites in China.

-----informant 12
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And informant 08 even praise the same website.

The most widely used website is Chinese Muslim Website, it seemed, it has
been shut down recently, but previously I often visited this website. there are
some Muslim websites in Hongkong and Taiwan, I think it's pretty good.

-----informant 08

Informant 14 explain access to the internet and these websites because the

informant has never been a mosque and also dare not to go, so she just searches

information from the internet.

at the very beginning, when I try to know about Islam because I have never
been a mosque and I also dare not to go, so I just search answers of some
question from internet, from some website in China, like Chinese Muslim
website, the Light of Islam.

-----informant 14

The informant not only accesses Islamic information from these websites created by

Chinese Muslim but also use these websites for a consultation:

I back to Beijing, there are many Muslim helped me, and I learn a lot, and I
consult on many teachers on the website of The Light of Islam..... Later, the
website Light of Islam serializing A Thematic Commentary on the Qur'an
which translated by professor Jiang. This is a great help for me. This is a book
of Al-Ghazali, he clearly explained the background, how every sentence
explained, was put into which frame, he explained very clearly. At that time, it
was irregularly published online, every time when it was posted, I read it as a
real treasure for me, I read it again and again.

-----informant 15
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Some informant browsed Wiki because it is “more authority” (Informant 01), “more

information” (Informant 11). Some access to English website when study oversea

(Informant 16). The informant not only accesses to Chinese website but also access to

English website for Islamic information.

Some Informants buy Islamic book from certain online, such as Amazon.com

(informant 14), dangdang.com (informant 10), and Islambook.net (informant 07,

informant 09, informant 10). Amazon.com was a famous online book shopping website,

dangdang.com is the biggest online bookstore in China, Islambook.net is a Chinese

online bookstore which was run by Chinese Muslim.

However, when the informant was talking about the website, most of the websites are in

the Chinese language, in addition, the Chinese Muslim website (2Muslim.com) and the

Light of Islam (noorIslam.org) were the most highly mentioned websites. However,

when the informant was talking about these websites they underlined and highlighted

that they used to surf these websites, but apparently more are using social media, in

addition, they also mentioned the Chinese Muslim website (2Muslim.com) was banned

by the Chinese government.

4.3.1.2 Online radio

Online radio was another kind of web based media, which can provide audio type

information. There are two informants seek Islamic information through online radio

which was set up by a foreign scholar.
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And one more is online radio, that was led by teacher Norman, from Bayyinah
Institution, teacher Norman is very famous....... His class is more lively and
more subtlety, more young people were attracted to listen to his class. The
registration fee is more than four hundred Yuan per year. It is an online radio
course....... This online radio, I used to watch a lecture of this teacher, and I
was attracted, his explanation is more lively, he also recommended his courses
on online radio. I also think his courses have a value of times based on my
personal perception of this teacher, that is why I registered the online radio.

---- informant 13

This idea was supported by informant 09, that provides additional information about this

online radio by mentioning the scholar who is a Pakistani-American scholar:

In addition, most of what I read is bilingual, English and Chinese. Some
Pakistan scholars in America, A Pakistani-American scholar, the scholar in
Bayyinah Institution, I know it is seemed very famous. I know these scholars
who are relatively better. In addition, when you read what he/she talked,
moderate or not, I think if people have a little judging ability, probably can
easily understand the content. It was not inflexible. It did not say after you
convert you must be perfect immediately. It was a step by step guide for you. I
feel this is better.

---- informant 09

It is surprisingly found that the informant from mainland China seeks Islamic

information from English-speaking online radio which was set up by a Pakistani-

American scholar. The online radio helped the informant in mainland China to have

access to a famous international school who provides Islamic information in English.

4.3.1.3 Online movie and TV drama

The movie and TV drama were an alternative Islamic information source, however,

these Islam or Muslim related movie or TV drama were hardly found from cinema or

TV program, fortunately, some of these movies or TV dramas can be found from the
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internet. There are two informants talked about they were watching an online movie or

Tv drama. Informant 04 made a list of this kind of Islamic movie from Muslim countries

For the movie, maybe because my searching ability was not strong, basically I
watched all the movie I found which is related to Islam and Arab. Such as
Indonesia movie “Ayat-Ayat Cinta” , Turkish movie “Mustang” , Saudi Arabia
movie “Wadjda ” , and The most prolific Iranian movie “ Persepolis ” , “ A
Separation”, “Turtles Can Fly”, “Children of Heaven ”, “ The White Balloon”,
“The Color of Paradise”. I can know some of the real Muslim family through
the movie.

---- informant 04

And idea supported by informant 10 by highlight watching the television drama which

was produced from Canada.

And there is a television drama [laugh]..... The name of the television drama is
Little Mosque on the Prairie. It is a comedy about Canadian Muslim, it is very
interesting, I watch it for a while. This television drama talked about the
problems encountered by Muslim how they get along with non-Muslim. It is
very interesting. ...... Especially, when I just converted, I paid much attention to
this......movie and TV which were related to Muslim, and public opinion, I am
very concerned about it and very sensitive, and I tried to find some movie and
television drama about Muslim and watched them. For example, the Little
Mosque on the Prairie which I just mentioned, and another American television
drama named Homeland. There is information related to Islam.

----informant 10

It is very interesting to find that the informant from mainland China was not only

watching the Islamic movie which was produced from an Islamic country but also

watching the Islamic TV drama which was being produced from a western country.

Based on the data analysis, in this Web based media group, the most frequently

mentioned media type was a website, and most of the websites accessed by the
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informants are set up by Chinese Muslim in China. However, when the informant talks

about the websites they also mentioned that some websites were blocked and

unavailable anymore, or more frequently, they prefer using social media.

4.3.2 Social media

Based on the data analysis, diverse social media were also used by convert Chinese

Muslim as an alternative channel for Islamic information seeking, these social media

including Facebook, YouTube, and two other China-based social media: QQ and

WeChat, see figure 4.5. Facebook and YouTube are two widely used social media all

over the world, but QQ and WeChat were two social media created in China and

overwhelmingly used by Chinese people.
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Figure 4.5. Social media group and subgroups with reference

4.3.2.1 WeChat

There are thirteen informants mentioned that currently, the most frequently used media

was WeChat, or WeiXin, for their Islamic information seeking, such as informant 02

said:

Currently, I mainly use WeChat.

---- informant 02
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This statement was strongly supported by informant 14:

WeChat is like opening the door of the new world! As a young people, I got to
know how to use it soon, through the MOMENT I found many good public
official account! There is everything inside!

---- informant 14

When informant talked about the Islamic information seeking from WeChat, they

all mentioned that the WeChat official subscription accounts were the main

platform of Islamic information, such as informant 07 said:

I have a dozen of WeChat official subscription accounts related to Islam.

---- informant 07

And this idea was followed by informant o4

I got these content mainly by WeChat official subscription account, the
information in WeChat groups are highly varied, usually, I just take a look
when I have time.

---- informant 04

And some of the Islamic related WeChat official subscription accounts were listed

by informant 09:

I followed some WeChat official subscription accounts, for example, “Da Bai
Hua” “The Kite Runner, and Islamic Daily Monitor, The Reminder, these very
good official subscription accounts. I absorbed the nutrition of a great deal of
knowledge from these official subscription accounts.

---- informant 09
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And informant 11 also list some Islamic official subscription accounts, and

highlighted that she received many articles every day:

I did not use WeChat at that time. He suggested me to use WeChat because
there are many official subscription accounts and articles for learning. So I
download WeChat, followed many Islamic official subscription accounts, such
as Du Yi Zhai, Xin Lei, Xu Ran Shuo Jiao, Lang Man Dong Ying, I received
many articles every day. Later that person pulled me into the Green China
group, there is a teacher who gives a lecture every day, and I gradually got to
know many Muslim brothers and sisters. They are very kind to me.

---- informant 11

4.3.2.2 QQ

There are five informants talked about using QQ or Tencent QQ as one of the Islamic

information seeking platforms, such as informant 02 said:

We (the informant and her spouse were also converted Muslim---- by the
researcher) know little about other new media platform. I use Facebook，QQ,
once in a while, but friends and people around us are mainly using WeChat
now.

--- informant 02

This explanation followed by informant 08:

I also use QQ, mobile QQ, there are some groups, organized by Muslim,
sharing some Hadith, and video or audio about their study, these are pretty
good.

--- informant 08

This explanation also supported by informant 11, she talked about her joining in many

QQ learning groups, including some learning groups:
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Later in January 2015, I was thinking of making some acquaintances of other
Muslims, so I key in Muslim and searched QQ groups, there are many Muslim
groups appeared, such as learning groups, making friend group, matchmaking
group, and I joined in a dozen groups.

--- informant 11

4.3.2.3 Facebook

There are five informants who talked about using Facebook as one of the Islamic

information seeking platforms. Some mentioned they tried to access the blocked

Facebook via VPN service, others said it is because working in a foreign company in

China, they can access blocked Facebook. Such as informant 09 said:

When I have been Pakistan, I was attracted by Islamic culture. After I was back
to China, I started to search the information about Islam on Facebook, at that
time it can still access blocked Facebook in China.

--- informant 09

It was supported by informant 01, and he talked about he followed some famous Muslim

speaker on Facebook:

Other like Facebook, I liked some famous Muslim speaker

---- informant 01

And this statement was supported by informant 13:

I followed some Islamic scholar on Facebook, they share their lectures, articles
feelings and experiences.

--- informant 13
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And also supported by informant 09, she even said that she preferred Facebook better

because the information on Facebook is clear and easy to perceive:

Actually, I prefer the Islamic information in Facebook, it is clear and easy to
perceive and better.

--- informant 09

However, VPN was banned in China recently due to political reason. It made Facebook

became unavailable for some people, such as informant 09:

Actually, I think I was looking forward to some people’s convert experience
and understanding of religion. I think this kind of content can find more on
Facebook because Facebook is diverse, it is from all over the world, but now I
can not see it, because VPN was blocked in China. Previously, I can access
blocked Facebook.

---- informant 09

4.3.2.4 YouTube

There are five informants talking about using YouTube where they seek Islamic

information, even YouTube was blocked by the Chinese government. Such as informant

02 said:

I watched videos on YouTube or Facebook now and then.

--- informant 02

And this expression was also followed by informant 05:
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(seeking Islam related informant) Through teaching from friends, mosque
classes, libraries, and YouTube.

--- informant 05

And this expression was also supported by informant 16:

Now, I still relate to YouTube in seeking Islamic knowledge, more than WeChat.
--- informant 16

Informant 16 also mentioned that she used VPN to access the blocked YouTube, and

she believed that she can access to a large amount of information through YouTube:

When I was in England, and later in China, I always use YouTube, I use VPN
to access blocked websites. Relatively, there is pretty much knowledge inside.
In addition, there are many classes by many lecturers, they uploaded. Such as
Norman Ali Khan, he has an institution, he made a series of teaching videos,
Mufti Menk and Hamza Yusuf. They are fruitful scholar, Masha Allah.

--- informant 16

Based on the data analysis, within the social media groups, the most widely used social

media is WeChat, which is China-based social media. Social media are the most

frequently used media platform of the informant for Islamic information seeking. It is

surprisingly observed that even Facebook and YouTube were blocked in China, some of

the informants still tried to access Facebook and YouTube because they believe there is

a large amount of Islamic information in these two world widely used social media.

4.3.3 Other media
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Based on the data analysis, the researcher categorized search engine and app into other

media groups, figure 4.6 presents the detail of this group with reference. The search

engine used by the informant is Baidu, the biggest Chinese language search engine. App

refers to software designed to run on smartphones and other mobile devices, providing

diverse services.

Figure 4.6. Other media group and subgroups with reference

4.3.3.1 Search engine Baidu

Two informants declared that they use Baidu as one of the media platforms for Islamic

information seeking. Informant searching Islamic information from Baidu, such as

Informant 10 said that she searches Islam related video through Baidu:

Sometimes, the videos I searched through Baidu provide links to different
websites or video sites.

--- informant 10
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The statement was supported by informant 11, she emphasized that whenever she

encountered some words related to Islam, she searched the meaning of these words

through Baidu:

Probably in the winter of 2014, I read a word in QQ zone, shared by an
internet friend, it said: “by Allah’s wish, the far place will not be far”. It was a
very artistic statement, but I did not know the meaning, so I searched it from
Baidu. I learned about Islam on Baidu just like this. I search in Baidu
Wikipedia to know about Islam, Muslim, Quran, Hui, and from then on I was
attracted by Islamic culture.
......
I noticed that everybody will say “Salam” before chatting, I do not know the
meaning, so I searched in Baidu. Later, I found they also say “InshaAllah,
Jumma Mubarak, Mashallah, Wahhabi, Azan” and other foreign words. I
searched in Baidu and took notes. So, at the very beginning, my learning style
is observation and searching in Baidu.

--- informant 11

4.3.3.2 App

Two informants talked about using Apps on a smartphone as one of the media platforms

for Islamic information seeking, such as informant 14 mentioned she learned ghusl,

wudu and pray from App, but she forgot the name of the App:

Later, when I decided to pray, ghusl, wudu and pray, I learned from download
APP in my cellphone. ...... but I forgot which Apps, I lost my cell phone once,
and I already learned, so I did not keep these App.

--- informant 14

The informant 14 also mentioned the name of the App which she used for specific

Islamic information seeking:
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but since I downloaded Hadith APP, I do not read articles in this WeChat
official subscription account anymore.

--- informant 14

And this statement was supported by informant 10, she has been using an App name

Muslim Pro for several years:

Yes, there is a software, an App, named Muslim Pro, this is a software which
we can pay should we wish to upgrade. If you got upgraded after paying, there
are different recitation version from four or five Qaris and others, every day it
will promote one verse of Quran for learning, and direction to pray, Islamic
calendar, and 99 names of Allah, and some cards. Basically, I use it every day,
it will remind me of prayer time.

--- informant 10

In addition, the informant 10 provided the logo of the App named Muslim Pro to the

researcher, see figure 4.7. The logo of this App is a white mosque architecture picture on

the dark green background, and under the mosque, architecture picture wrote the name

of the App in Arabic and in English.
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Figure 4.7. Logo of an App named Muslim Pro (provided by informant 10)

Based on the data analysis, the researcher categorized search engine and App in other

media group. Baidu as the biggest search engine in the Chinese language, it can provide

a link to many other website pages which contain Islamic information. There are many

different Apps on a smart phone, it is easy to access to diverse Islamic information.

These two quite different media platforms are both alternative media platforms for

informant seeking Islamic information.

To sum up, diverse social media were used by convert Chinese Muslim for their Islamic

information seeking, and among all the media, the Chinese social media WeChat was

overwhelmingly used by the convert Chinese Muslim, see figure 4. 20. comparatively

speaking, websites, especially two major Islam related Chinese websites are also highly
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mentioned by informants, but most of the time websites were mentioned when informant

described what happened before, and mentioned that WeChat explained what happened

at present. Eventually, the researcher concluded that at present, Wechat was the most

used media platform by convert Chinese Muslim for their Islamic information seeking.

4.4 The research finding two: influential factors of media utilization

Factors which made the convert Chinese Muslim choose different media are diverse,

based on the data analysis, the researcher categorized the influential factor of media

utilization into four themes which apply factors for media utilization of UTAUT theory.

These four themes are facilitating conditions, performance expectancy, social influence.

effort expectancy. Figure 4.8 presented the relationship between influential factors of

media utilization and the four themes with sub-themes.
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Figure 4.8.Mapping the research finding of influential factors of media utilization.

4.4.1 Facilitating conditions

According to UTAUT theory, facilitation conditions have a significant influence on

utilization behavior, figure 4.9 shows that availability is the most frequently mentioned

influential factors of informant ’ utilization of media. Availability means certain media

were used by informant because these media were the available media they can access to.
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Figure: 4.9. Subgroups of facilitating conditions with reference.

4.4.1.1. Availability

There are fourteen informants talked about mentioned about certain media which is

available or unavailable. Availability refers to availability of the media platform for

convert Chinese Muslim in China, due to the government policy, Facebook, YouTube,

Instagram, and lots of websites were banned in China, and recently VPN and WhatsApp

got in the banned list as well. So there are lots of media platform are not available for

Chinese users. Consequently, availability became the main factor which makes the
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Chinese users choose the different media type, it was elaborated by informant 10 that

when certain social media platform became unavailable, she shifted to other social

media platform:

Firstly, Instagram is visual, secondly, it is very difficult to read foreign
information in China. Definitely, I can not access to Facebook, I think I can
use Instagram, so I followed many accounts related to Islam, read a lot of
informant about Muslim life, a lot of real things. Mainly I use WeChat access
to information of China, and Instagram for oversee information. But now this
channel was blocked, Instagram is not accessible anymore in China.

--- informant 10

This statement was supported by informant 09:

At that time, blocked Facebook can still be accessed in China.

. ---- informant 09

This statement was supported by informant 04 by highlighting the Chinese Muslim

websites which are also blocked by the government and can not access them any more:

I browsed website many years ago, currently, the website was shut down, and
limited personal time, so then, I rarely browse the website.

---- informant 04

This expression was also supported by informant 08, he provided the name of the

blocked website which used by Chinese Muslim:

the most widely used website is Chinese Muslim Website, it seems it is shut
down recently, but previously, I often visit this website.

---- informant 08



149

Not only the website but also WeChat was highly influenced by censorship, many

WeChat official subscription accounts were blocked. Informant 07 complained that a

WeChat official subscription account which provided the information about Muslim

children education was blocked:

Once I had WeChat official subscription account, called “Green Childhood”,
but it is blocked now. It is related to children education. I have a little child,
only five years old. This account is about children education, for example, it
teaches children to sing letters, it talked about how Muslims should educate
their children, how Muslim should be a qualified husband and father. I pay
much attention to this. But now it was blocked. We do not have it anymore.

---- informant 07

This expression is supported by informant 16, she listed the name of blocked WeChat

official subscription account:

In China, probably many WeChat official subscription accounts were blocked,
let me see, I followed Journal We, Muslima Fashion, DuYiZhai, DuanZhuang
Wenyi, GanLanDeng, daily remainder, Islam Broadcasting, BeiMei XinYue. I
just check it now, only two or three left, others were all blocked.

---- informant 16

The informant 09 explained about the reason of the WeChat official subscription

accounts which were being blocked

Currently, there are quite a few media channels, some of the WeChat official
subscription accounts were closed due to the 19th National Congress of the
Communist Party of China

---- informant 09
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And informant 16 explained she tried to access some blocked media to seeking

information, and she even expressed her sympathy for this blocked policy caused

many Muslim brothers and sister’s works disappeared in one moment:

But now, I still rely on YouTube for seeking Islamic knowledge, more than
WeChat because there is more information on literature book or the
information about Chinese Muslim. But there is less information on religion,
due to information control, a lot of religious information is not allowed on the
internet. There is strict information control online, many official public
accounts were closed, I felt [sign].....pray for Allah’s help. I saw works of many
brothers and sisters, it was really difficult. Like Remainder, you spent a long
time for translation and publication but just disappeared at one moment.
[laugh] all... I do not mean all these efforts will be in vain, but they still did lots
of work, I feel sorry for them.

---- informant 16

Availability is the most frequently mentioned influential factors of the media usage for

informant’s Islamic information seeking. Facilitating condition is caused by the media

control policy of the Chinese government and the media censorship which are based on

communist ideology. This media controlled society developed a social condition in

which only limited media platforms are available.

4.4.2 Effort expectancy

According to UTAUT theory, effort expectancy refers to the degree of ease associated

with the use of the system. Figure 4.10 shows that convenience and fast access to

information are factors make informant ease to utilization media for Islamic information

seeking.
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Figure 4.10. Subgroups of effort expectancy with reference

4.4.2.1 Convenience

There are eight informants who talked about the convenience was an influential factor

for media utilization for Islamic information seeking. Convenience refers to easy access

to media and an easy way to use media. It was elaborated by informant 01:

Firstly, it has a large audience, consequently, the amount of information must
be large; secondly, it is convenient because it is on my cellphone, just press it
and ready for use.

--- informant 01
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This idea is also followed by informant 06, she highlighted can seek information in any

fragmented time is quite convenient.

Because WeChat is more convenient in seeking knowledge. There are so many
official subscription accounts, you can read at any fragmented time.

--- informant 06

And this idea was also supported by informant 07 by highlighting the multi-functional

media platform which is really convenient.

It is not I choose WeChat, now the people in China can't live without WeChat
in every hour, because of convenience, when you send message in WeChat, at
the same time you can browse the Moment, you can browse WeChat official
subscription accounts, read professional knowledge, or read studies of Chinese
ancient civilization.

--- informant 07

And idea also supported by informant 05 and provided more details about the

convenience concept for utilization of media.

Because of convenience, the information can be accessed at any time. You can
access information anywhere if you have a cell phone and internet connection.
It is different from a traditional way in which you need to go to the mosque or
library. It saves time and avoids traffic problems. You can access the
information at any time, there is no time limitation. For example, the lecture in
mosque may be once per week. If you missed, you cannot get it anymore, and
the library will close at 9 p.m. But the information on the Internet is always
available and can be access to at any time. For example, when you watching a
50-minute video on YouTube, however, after ten minutes, you need to cook,
after you finish cooking, then you can come back and continue to watch it.
that's what I said for convenience.

--- informant 05
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Convenience list in top 3 most frequent mentioned influential factors of media

utilization for Islamic information seeking. Informants valued new media platform better

which can allow them seeking Islamic information in any fragmented time. New media

platform can be accessed on a smartphone, it does not request any skill for utilization.

4.4.2.2 Fast access to information

There are four informants who talked about that fast access to information is an

influential factor for Islamic information seeking. Fast access to information refers to the

speed of the internet connection of the media, such as informant 08 said.

New media is a very fast channel for seeking information.

--- informant 08

This expression was supported by informant 04:

We choose WeChat because of WeChat updates daily, it is efficient and offers a
convenient and quick way to seek knowledge, can use the fragmented time to
study.

--- informant 04

And this expression was also supported by informant 08, and provided a detailed

explanation for this:

First of all, computer and internet enriched my Islamic knowledge seeking of a
Muslim channel, many papers, articles can also publish in a foreign country,
Chinese people cannot get it, but not the media break the boundaries. For
example, Jamaati Islam published an article or book, it is just English (laugh),
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another language I cannot understand (laugh), you can get this news very
quickly, no need to wait until translated into Chinese.

--- informant 08

Fast access to information list is in the top 6 most frequent mentioned influential factors

for Islamic information seeking. Fast access to information is related to media

performance, this welcomed performance became a factor attracting users.

Effort expectancy also was one of the factors related to media utilization. Effort

expectancy which included motivation, convenience and fast access to information in

this research indicated the degree of ease of media utilization.

4.4.3 Social Influence

According to UTAUT theory, social influence refers to the degree to which an

individual perceives as important others believe he or she should use the new system.

Figure 4.11 shows that interpersonal relations and intolerant environment of media are

all influential factors from the media utilization.
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Figure 4.11. Subgroups of social influence with reference

4.4.3.1 Interpersonal relations

There are eight informants who talked about interpersonal relationships is an influential

factor in media utilization for Islamic information seeking. These informants mentioned

that they used a certain media according to the suggestion of their Muslim friends, such

as informant 02 said:

Previously, most of the time, I surfed a couple of websites which were “the
Window of Islam(伊斯兰之窗) and the Light of Islam (伊斯兰之光), both were
recommended by my friend.

----informant 02
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This expression is followed by informant 04, she emphasized that many friends invited

her to join in chat group in certain media:

WeChat group were invited by many friends after my convert. They invited me
to join in for groups chatting.

--- informant 04

This expression was also supported by informant 11, she used the word “pull” to

describe friends who make her use certain media platform:

Later, other person recommended WeChat, and pulled me into WeChat groups,
and recommended many WeChat official subscription accounts.

--- informant 11

And this idea was also emphasized by informant 11:

And with the encouragement of a Muslim friend, I registered my WeChat
account.

--- informant 11

Interpersonal relation is in a tie with convenience for the top 3 influential factors of

media utilization for Islamic information seeking, these two factors both talked by eight

informants. Interpersonal relation is some kind of social influence.

4.4.3.2 Intolerant environment

There are five informants who talked about the intolerant environment of media as an

influential factor of media utilization for Islamic information seeking. The intolerant
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environment refers to the unfriendly atmosphere of the media created by the users of

certain media, it was another factor which drives the users away from certain media. It is

elaborated by informant 03, he explained that the controversy in a certain media

platform made him stop to access to this media platform:

I have browsed the website which was named Green China for a certain time.
but there were many controversies on it, it doesn't make any sense. It was the
same in 2Muslim.com. I stop browsing these websites for a long time because
the management is so disordered and the comments are more extreme, it could
not tolerate different opinion.

--- informant 03

And this idea was supported by informant 08, even mentioned the name of one and the

same media platform:

I visited Green China once or twice, it is creative, I do not have much interest
in other content. After visiting once or twice, I do not want to visit it anymore,
because in some point of view it is not in harmony, there are inside
controversies often, I do not like it

--- informant 08

And this idea was also supported by informant 15, she compared two media platforms

and give up one due to the intolerant environment of media:

At the very beginning, I just search Muslim website, I found the Chinese
Muslim website first and found the link of the website Light of Islam. There are
fewer arguments in the Light of Islam, the atmosphere in BBS is good. The user
of the Chinese Muslim Website is more from the Northwest of China,
undermine each other's work, and quarrel with non-Muslim, I do not like it. So
just focus on the Light of Islam at last. The user and moderator are highly
intelligent, with a better understanding of Islam, everybody has a common
point.

---- informant 15
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Even the WeChat official subscription accounts involved, informant 07 emphasized that

he stopped following some WeChat official subscription accounts due to the intolerant

opinion released from it:

And for the WeChat official subscription account which involved in Muslim
attack each other, sect attack each other, I deleted them, left none of them
(laugh).

---- informant 07

Intolerant environment lists in the top 5 most frequent mentioned influential factors of

media utilization for Islamic information seeking. The intolerant environment of media

is also related to media performance, this undesired performance became the only one

factor which drives away informant from certain media.

Social influence has a bidirectional effect on media utilization. This research found that

interpersonal relations are a pull factor for media utilization of informants and intolerant

environment of media is a factor which pushes informants away from certain media

utilization.

4.4.4 Performance expectancy

According to UTAUT theory, performance expectancy is one of the direct determinants

of the user ’ s behavioral intention. This research found out that there are two items

indicated that the media performance: a large amount of informant and page design, see

figure 4.12. These two items from a different perspective indicate the media
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performance and consequently, influence the media utilization of informant for Islamic

information seeking.

Figure 4.12. Subgroups of performance expectancy with reference

4.4.4.1 Large amount of information

There are seven informants who talked about that large amount of information which is

an influential factor for Islamic information seeking. A large amount of information

refers to the quantity of information which is provided by certain media, it was

elaborated by informant 01:
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Firstly it has a large audience, consequently, the amount of information must
be large; second, it is convenience, it is on my cell phone, just press it, it is ok.
I think since the amount of information is large, so maybe the information may
be more comprehensive, and more thorough.

---- informant 01

This idea is supported by informant 02 by highlighted two certain Islamic media

platforms:

Previously, most of the time, I surfed websites which were “the Window of
Islam(伊斯兰之窗) and the Light of Islam (伊斯兰之光), both recommended
by my friend. there is enough knowledge on these two websites.

--- informant 02

Even the quantity of the information between the English website and Chinese

website was compared by informant 08:

If we compare the English website, there is a very large amount of information
on the English website. It is very limited in the Chinese website, because of the
government control (laugh), there is very little information on the Chinese
website. First, it restricted to information dissemination within Chinese
audience, compared in English content, it is less, in addition with the control,
some articled was completely deleted, some Muslim dare not post an article in
which the idea is not to fit the mainstream, even post will be deleted soon. So I
feel that there are few Chinese websites now.

--- informant 08

This statement was also supported by informant 16:

When I was in England, and later in China, I always use YouTube, I use VPN
to access blocked websites. Relatively, there is pretty much knowledge inside.
In addition, there are many classes of many lecturers, they uploaded. Such as
Norman Ali Khan, he has an institution, he made a series of teaching videos,
Mufti Menk and Hamza Yusuf. They are fruitful scholar, Masha Allah.
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---- informant 16

A large amount of information is listed in the top 4 most frequent mentioned influential

factors of media utilization for Islamic information seeking. A large amount of

information depends on media performance.

4.4.4.2 Page design

There are three informants who talked about page design is an influential factor of media

utilization for Islamic information seeking. Page design refers to the design of the page

of the media, it involved the color of page and text, the navigation layout and the

aesthetic view of the page. It was elaborated by informant 16:

Personally, I will pay attention to the color [laugh], because I will think how to
design, how to make it [laugh], I care about these factors, care about color
matches. Previously, someone told me that everybody’s eyesight is different, for
someone with weak eyes, reading became difficult if the text is written in
colorful or any other color but not pure black. Someone gives me this kind of
feedback and made me pay attention to it later, I did not notice it before.

---- informant 16

This idea was also followed by informant 04, she highlighted the comfortable feeling of

the page design is one of the most important:

I think there is not a standard paradigm for color matching, personally, I
prefer the design which is concise, coordinate, aesthetic, feeling warm and
comfort to read. From edition perspective, it is the content and composition,
for the content is the pretty pictures about the street snap, a video about hijab.
Usually, there is not much different. It is ok when the composition looks
comfortable.

---- informant 04
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And this idea was also supported by informant 10 from a different perspective, she

explained that the bad navigation made her give up certain media platform:

Later, I do not browse the Light of Islam anymore, because there are several
times I cannot log in, it seems like there are problems with its server. Or the
category of navigation link is not very clear, and I always cannot find what I
wanted.

---- informant 10

This idea was also emphasized by informant 16 and provided more details about

page design:

But for the internet, new media, there are many reasons to make you stay with
it, such as the richness of the interference, the comfort of watching and the
novelty of titles. Actually, it is extensive reading, people are reading at any
spare moment, so if the text is not extremely attracting, it might need other
factors to attract readers, such as the novelty of titles, text illustrations with
photos, video, and audio.

---- informant 16

Page design list is on top 7 most frequent mentioned influential factors of media

utilization for Islamic information seeking of the informant. Page design is also related

to media performance, in this regard, better performance will attract more users.

Performance expectancy which included a large amount of informant and page design is

one of the direct determinants of the user ’ s behavioral intention. A large amount of

informant and page design from the two different perspectives indicate the media

performance and consequently, influence the media utilization of informant for Islamic

information seeking.
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4.4.5 Behavioral Intention

The behavioral intention was a direct factor for user behavior. In this research, it was

found that motivation was an attribution of behavioral intention.

Figure 4.13. Subgroups of behavioral intention with reference.

4.4.5.1 Motivation

Motivation refers to the intention of the convert Chinese Muslim for Islamic information

seeking, the intention will prompt them to seek Islamic information from diverse media

platforms. There are twelve informants talked about the motivation drove them for

Islamic information seeking through new media platforms. The motivation may be

driven by curiosity as informant 01 said:
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In the beginning, I watch some videos about Saudi Arabic (laughing) because I
am full of curiosity about life and culture over there.

--- informant 01

This idea was supported by informant 08:

Because I am interesting with Islam, so I try to understand the different sect of
Islam, consequently, I often visit some website of the foreign Islamic groups.
Because Islam is not the only a way of living, but also a very comprehensive
system of thought, not only including the food and lives of the individuals but
also including some social styles and some political demands, these all are
within the range of Islam. So even political Islam is a part of Islam. In other
words, in current society, some government dissociate Islam with some
government, or with certain countries, this is some very interesting different
culture.

----Informant 08

This expression was supported by Informant 06. She provided a detailed description of

her motivation for Islamic information seeking in her different life situation. Her story

also indicated that the Islamic information seeking is a long-term behavior:

At the age of 37, 38, the troubles of my life made me want to be closer to Allah
because I never felt be closed to Allah for so many years when I was really in a
difficult situation, I call him, he seems does not hear it. I started browsing
Islamic articles online, there are not many reliable articles online, I lost
interest in the Muslim QQ groups, I hardly have any basic knowledge, so it
seems I do not benefit from it....... Later, I have a smartphone (7 to 8 years
ago), I start reading the article on WeChat from various kinds official
subscription accounts, articles on Christian, articles on Buddhism, I am a
voracious reader, like a sponge suck water, I often kept reading until I felt
dazzled. I read the articles related to other religion mainly want to help me to
better understand Islam.

----Informant 06



165

On the contrary, informant 14 explained that he was also might have driven by a great

earth-shaking event at a certain time.

Soon after, when I was back to China, 911 happened, in my little heart, Islam
was presented in front of me in such a scary way. At that time, it caused me
strong intention to read Quran: I must know why they are so violent and
horrify. What kind of evil book and evil religion is which can make people
behave like this. I must expose the lies of the Quran by myself. So I order a
Quran Tafsir with original Arabic from Amazon. I had a deeper understanding
of the Creator of the world by reading the Quran.

--- informant 14

Motivation list in the top 2 most frequent mentioned influential factors of media

utilization of informants for Islamic information seeking. Different with availability

factors caused by the outside social condition, motivation factors are caused by the

informant themselves.

To sum up, there are mainly eight diverse factors categorized into four groups:

facilitating conditions, effort expectancy, social Influence and performance expectancy.

These four groups indicated four aspects which influenced the media utilization of the

convert Chinese Muslim for Islamic information seeking. among all these factors,

availability was the most frequently mentioned one, it indicated that the media usage of

the convert Chinese Muslim is not only influenced by the media itself but also strongly

influenced by the facilitating conditions in China.
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4.5 The research finding three: the scope of Islamic information.

Based on the data analysis, the informants acquired Islamic information is highly diverse,

the researcher categorized into two groups: fundamental Islamic information and

practical Islamic information, see figure 4.14, the former is the information about the

Books written about Islam, the later is information about how the Muslim practice Islam.

Figure 4.14. Mapping the research findings of the scope of Islamic information
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4.5.1 Fundamental Islamic information.

Islam has one thousand and four hundred years of history, but for convert Chinese

Muslim, Islam is a new thing, consequently, the informants who acquired fundamental

Islamic information want to know what Islam is, such as Quran, Hadith, Sharia law, five

pillars of Islam, six main beliefs, see figure 4.15.

Figure 4.15. Subgroups of fundamental Islamic information with reference
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4.5.1.1 Quran

There are thirteen informants who talk about that they acquired information right

straight in the Quran. Quran is the most important book of Islam religion, learning and

reciting Quran is the daily routine of Muslim, such as informant 02 said:

In general, through WeChat, I mainly acquired knowledge of the Quran and
Hadith.

----informant 02

This point was supported by informant 09, and provided more details as follows:

Yes, there is a software, an App, named Muslim Pro, this is a software which
we can pay for the upgrade. If you got an upgrade after paying, there are
different recitation versions from four or five Qaris, and other, every day, it
will promote one verse of Quran for learning, and direction of pray, Islamic
calendar, and 99 names of Allah, and some cards. Basically, I use it every day,
it will remind me of prayer time.

----informant 09

And this point was supported by informant 13, she talked she acquired Quran

information in the English language from a foreign scholar:

And another is online radio, That's the teacher Norman, from Bayyinah, that
teacher Nouman is very famous. He is American, he lives in America, he
provides his lecture in English. In addition, his lecturers...... He gives lectures
about the Quran, he divided every chapter of the Quran into many sections.
Probably, it is one hour for a short section, and several lectures in a couple of
days for long sections.

---- informant 13
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This point became colourful by informant 04’s explanation, hearing the Quran recitation

became her starting point to convert to Islam, the sound of Quran shocked her and drove

her to seek more Islamic information.

When I first time watches a video about a child reciting the Quran, immediately,
I thought it was sound of nature, even it is a completely strange language for
me, I was shocked. just at that moment, I downloaded the video and recited in
the blanket at night.

---- informant 04

Understanding the Quran is the basic and important part of understanding Islam religion.

Informants acquired Quran related information mainly from the Quran and the

explanation about the Quran verses. Quran related information is the most talked part of

the information acquired by the informant. It was also surprisingly found that some

informants acquired this kind of information in English.

4.5.1.2 Hadith

There are eleven informants who talked about that they acquired information about

Hadith. Hadith was the recorded words and behaviours or allowed behaviours of The

Prophet Mohammad (PBUH), Hadith is the explanation of the Quran and life guide of

Muslim in daily life. Seeking information about Hadith is a part of understanding the

Islam religion. Informant 02 explained that he learned about Hadith from certain media

platform:

In other words, from the Daily Hadith (a WeChat official subscription account-
- researcher) I believed that I can learn something new from the daily updated
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content, and receive inspiration. Some of The Hadith I knew before, some
Hadith I was never exposed to, it's new learning for me.

---- informant 02

This statement was supported by informant 14 by highlight the one and the same

media platform.

And Daily Hadith (a WeChat official subscription account--the researcher), but
since later, I download Hadith APP, I do not read articles in this Wechat
official subscription account anymore.

---- informant 14

The statement also supported by informant 09, and she explained the feeling about

reading Hadith:

Later, I found a website on Facebook, name“Convert to Islam”. I read a lot
of Hadith on it. Later, I know that is Hadith, the more I read, the more I was
moved, the more I read, the more I was moved when I found myself crying
when I read. I read a lot about how should people interact with others, what
should we do, who are we, I felt that it was the beautiful world which I had
been looking for a long time.

---- informant 09

Hadith is another main source of Islamic knowledge. Informant acquired information

about Hadith from diverse media platform. Hadith is the second most talked part of

information acquired by the informants. It is also an unexpected finding that informant

also acquired Hadith in English.
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4.5.1.3 Sharia Law

Sharia law refers to a wide-ranging guiding moral and ethical principles drawn from the

Quran and the teachings of the Prophet Mohammed, it covers every aspect of Muslim

life and inseparable from the practice of Islam. There are six informants who talked

about that they acquired information about Sharia law, such as informant 08 said:

It's rich in content of the Chinese Muslim website, in addition, I can know
Muslim from another place through this platform, it is a perfect path for
exchange information. The richness of content, for example, the report on the
current Sharia Law and doctrine are timely, for example again, report on the
speech of some Islamic scholar are timely, such as Qaradawi and another
scholar from Egypt, Saudi Arabia, and other countries......this is what I fond of
knowing.

---- informant 08

This statement was followed by informant 10:

At the very beginning, I browsed the Light of Islam for knowledge, and later for
information. More about Sharia Law, because when I just got convert, I know
little about Sharia law, so I want to find some online. En..... Because of other
knowledge, classical knowledge I can find it, but for Sharia law, it is difficult to
systemically study it, I only can read little by little. Because the Sharia law in
Hadith is not pool together for study.

---- informant 10.

This statement was also supported by informant 12, he also mentioned the media

platform from which he acquired information about Sharia law.

Information acquired by Al-Azhar Online (a WeChat official subscription
account--the researcher) are all kinds of voices from Al-Azhar, Sharia law
judgment on current affairs, the thought of scholars, the academic tradition of
Al-Azhar. ......from Ma Guang Yue imam (a WeChat official subscription
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account-- by the researcher): mainly focus on answering all kind of questions
about Sharia Law.

---- informant 12

Sharia law is the third most talked part information acquired by the informants.

Informants acquired Sharia law from diverse media platform. Sharia law is acquired for

answering any questions of informant met in their lives.

4.5.1.4 Five pillars of Islam

The Five Pillars of Islam refers to the five obligations of Muslim according to Islam, it

consists of Shahadah, pray, Zakat, fasting, and Hajj. The information related to these

five obligations were also the part of information gotten from new media by convert

Chinese Muslim. There are six informants who talked about that they acquired

information about five pillars of Islam. such as informant03:

At that time. I was 17 or18 years old，for me it was unexpectedly to know the
Hui and Islam， till one day， I heard the Shahada on the Internet, I was
shocked. I forgot from which website, I heard it. Arabic pronunciation and
intonation are very heartening.

----informant 03

This expression was supported by informant 14:

Later, when I decided to pray, ghusl, wudu and pray, I learned from
downloaded APP in my cell phone.

--- informant 14

This expression was also supported by informant 16
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The information I acquired from YouTube are diverse [laugh] includes an
early stage, at that time someone taught me Arabic letters, religion, pray, but I
still searched online, some initial knowledge about wudu, Ghusl, pray, diet, this
kind of basic knowledge.

---- information 16

This statement was also supported by informant 07 by making a conclusion:

I also have a WeChat official subscription account which is devoted to
translating foreign video, my English is poor, I learned Korean. It is a short
video which was promoting Islam, ten minutes for one. Ah! I also forgot the
name. I often watch it. Because there is English, shooting in a foreign country
about promote Islam. Others, like talking about the life of ordinary Muslim, the
video about imam’s speech on “Five pillars of Islam ”

----informant 07

Five pillars of Islam refer to five obligations of Muslim according to Islam, it almost

included the basic life routine of Muslim. Informant acquired information about five

pillars of Islam from diverse media platforms.

4.5.1.5 Six main beliefs

Six main beliefs refer to the six articles of Faith which was summarized according to

Islam, these are the fundamental beliefs which every Muslim must ascribe to: Belief in

Allah as the one and only God, Belief in angels, Belief in the Holy books, Belief in the

Prophets, Belief in the Day of Judgment, Belief in Predestination. The information about

six main beliefs was also one part of Islamic information which has gotten from new

media by convert Chinese Muslim. There are three informants who talked about that

they acquired information about six main beliefs, such as informant 15 said:
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I just try to understand what is a belief in Allah, believe in the Islamic holy
books, believe in the angels, believe in the prophets and messengers.

---- informant 15

This expression was followed by informant 15:

The knowledge I acquired mainly is from learning Quran, observe the creation
of Allah, to know the mighty Allah

---- informant 15

This expression was followed up by informant 15 by summarizing it:

I also have a WeChat official subscription account which is devoted to
translating foreign video, my English is poor, I learned Korean. It is a short
video which was promoting Islam, ten minutes for one. Ah! I also forgot the
name. I often watched it. Because there is English, shooting in a foreign
country about promoting Islam. Others, like talking about the life of ordinary
Muslim, the video about imam’s speech on “Five Pillars of Islam ”and “Six
Main Beliefs”.

---- informant 07

This expression was also supported by informant 11:

Such as what is Islam, what is Muslim, Six main beliefs and five pillars of Islam.
Because I did not know about Islam at that time, I never heard about it in my
living place. So I need to know what is Islam. If I have no clear idea about
Islam, what else do I know? I do not know what I need to search, for these
things which I never know, I only can search a little bit after I heard a little bit.
Because before I heard about Islam, I had no idea about Islam, before, I know
Muslim need to pray I never know about prayer. So, it is not what I paid
attention, but what I have heard, If I did not know I went to search.

---- informant 11
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Six main beliefs of Islam are essential for faith. Informants acquired information about

six main beliefs from diverse media platforms. Six main beliefs are the fundamental

beliefs which every Muslim must ascribe to, for convert Muslim, the informant also take

time to understand step by step.

To sum up, informants acquired fundamental Islamic information, such as Quran, Hadith,

Sharia law, five pillars of Islam and six main beliefs of Islam, among these Quran and

Hadith was the most highly mention content by the informant. This fundamental Islamic

information mainly explained of Islam from Books.

4.5.2 Practical Islamic information

As a convert Muslim, the informant has not only acquired Islamic information about

Classical Books from diverse new media, but also from Muslim, Muslim practice Islam

in their lives according to the Islamic teaching, consequently, this kind of practical

Islamic information also became a source for convert Muslim to understand Islam.

Based on data analysis, figure 4.16 presented the practical Islamic information, it

included: daily life of Muslim, History, current information about the Muslim world,

different Muslim groups, practice religion in life.
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Figure 4.16. Subgroups of practical Islamic information with reference

4.5.2.1 Daily life of Muslim

There are eight informants who talked about that they acquired information about the

daily life of Muslim, as the convert Muslim, the informant tries to know the life of other

Muslim especially the original Muslim life which is based on Islamic teaching. Such as

informant 01 said:
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The video on YouTube is about daily life, how is their lives, what to eat, and
about the architecture out there.

---- informant 01

The informant 07 also mentioned about the information about Muslim who do not live in

China:

To sum up, first of all, I have mentioned just now the video which was shot in a
foreign country, it made me know about the Muslims in foreign countries, let
me know about Muslim who is not Hui (a Muslim ethnic group in China -- by
the researcher). Actually, the people around us they treat Hui and Muslim are
same, the lifestyle of Hui is the lifestyle of Muslim. Muslim should be Hui, I get
to know how the Muslim in the foreign county lives their lives. They are
different from Hui. The other is ...... is about the responsibility of foreign
Muslim men's for the family and children’s education.

---- informant 07

Informant 10 also provided the details about the daily life of Muslim:

The information I acquired from WeChat mainly is motivation articles [laugh].
and video about the ware headscarf and some delicious food, halal food made
by Muslim, and custom in the festival, this kind of information only can find
from China and it can not find much in foreign media.

---- informant 10

Informant 16 explained the reason for seeking information about the daily life of

Muslim.

The informations I acquired from YouTube are diverse. ...... There are plenty of
informations inside. Some current affairs [laugh], and culture information,
about the life situation of Muslim from all over the world. There are many
documentaries, I like documentary very much, I watch many documentary, and
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some personal documentary of their personal life, the living situation of
Muslim from different places. I like to watch it. [laugh] quite diverse. I like to
see how other Muslim living their life because at the early stage, as a Muslim
with this cultural background, covert situation. I need to live according to in an
Islamic way, change my previous lifestyle. It is quite different. I really want to
know the situation of others. So I just want to see the situation and life of
Muslim from all over the world, very interesting content.

----- informant 16

The daily life of Muslim, especially original Muslim at least, partly reflects their

understanding and practice of Islam religion. Informant acquired this kind of

information to get to know the Muslim group in other places.

4.5.2.2 History

History about Islam and the history of different Muslim groups were also a part of

Islamic information taken by convert Chinese Muslim from new media. There are four

informants who talked about they seeking information about History of Islam or History

of Muslim, such as informant 01 said:

Previously, I Google search some information about Islamic history, How it
comes and how it was spread to like Malaysia and to China. Search history.

--- informant 01

This idea was supported by informant 15:

I have not been much interested in History, I just read some about Arabic
history, Hadith, I read some Hadith, but I am more focused in studying on
Quran, the explanation and background of verses of Quran, I was interested in
these content.

----informant 15
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And this idea was also supported by informant 16

as for WeChat, basically, I refer to historical knowledge.

---- informant 16

History of Islam or history of Muslim is generally summarized of the development of

Islam religion and the development of the Muslim community. Informants acquired

History of Islam or Muslim from diverse media platforms for understanding Islam

religion or Muslim from a historical perspective.

4.5.2.3 Different Muslim groups

Muslim all over the world is mainly divided into two groups: Sunnis and Shia, and many

subgroups which embraced the indigenous culture. These different Muslim groups also

cause the curiosity of the informant. There are three informants talked about they

acquired information about different Muslim groups, such as informant 08 said:

Through Muslim herald can seek some point of views about Shia Islam, this is
the Islamic sect which does not exist in China, so I am interested in
understanding it. Iran is a different country, it is a country in which the Muslim
scholar take into power, this is very special in the world, it is supposed to be
unique.

--- informant 08

And this statement was supported by informant 08. he emphasized his interest in the

different Muslim groups all over the world.
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In other words, the most I browsed is about the Islamic sect, Jamaari Islam of
Maududi, Ikhwan reformation movement of Egypt, and Muslim Brotherhood, I
visited few of the websites of the Muslim Brotherhood, because it is the Arabic
language, if it is English, I can read. I am interested in understanding the
thought of Maududi because it often has some discussion on their website.
Some publications of the party are all in English, so through these publications,
I can learn some situations about their local Muslim......to know the situation
about the Muslim public in India, Pakistan and Bangladesh, the historical
development situation, current affairs, some of their movement, and some of
their brotherhood situation, these are all very engaging content, I am
interested in it.

--- informant 08

This idea was also supported by informant 14, she explained that she acquired

information about different Muslim groups in China.

At that time, I also read some related Sufi, such as Sheng Chuan Zhen Dao (圣
传真道 ). At that time, I feel strange about some idea inside but later after I
married, my husband is al-Jahriyyah, I refocused about Sufi, include Sheng
Chuan Zhen Dao (圣传真道), Yi He Sa Ni (伊合洒尼), Kai Tian Gu Jiao (开
天古教 ), I have come to understand some ideas and story about Sufi, and
ibadat and praise of Sufi. Only as the way I understand.

---- informant 14

Different Muslim groups embrace the different school of Islam, it reflects that the

Muslim in different places understand Islam not always in the very same way, the

different understanding based on a different interpretation of Islam and maintain from

generation to generation. Informants acquired this kind of information because they are

interested in the Muslim all over the world.
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4.5.2.4 Arabic language

Given the Quran is spoken in Arabic, and many religious activities were conducted in

the Arabic language, learning the Arabic language became one important thing to

convert Chinese Muslim. There are five informants who talked about that they acquired

information about the Arabic language, as elaborated by informant 13:

My study mainly depends on the time. There was a period of time, he taught
Arabic language, pronunciation, how to understand the simple grammar
through the Arabic language, and learning and understanding in a short time.
So when I study I listen to it every day, but still I could not do it every day, only
off and on the weekend. I listened to one of his lectures when I have free time.
It took two or three hours for his one long lecture, usually, when I get back
home I learn this knowledge. So mainly the knowledge had been acquired from
Norman radio are Arabic language, pronunciation, grammar, Quran .........

---- informant 13

This idea was supported by the informant 16, she also expressed her eagerness for the

Islamic information written in the Arabic language:

I was learning the Arabic language but still can not seek enough knowledge in
Arabic from the scholar. So far I cannot understand all but hopefully later I
can, because the teacher told me that, if you can seek knowledge in Arabic, you
will improve up to higher level, the depth, and scope of knowledge you
acquired will be different. Yes, Masha Allah, I watched that video, they explain
about Quran, the knowledge about Arabic words, It was amazing. I really hope
that one day I can read and can get more knowledge. Currently, I cannot
understand the knowledge from scholars in the Arabic language. [laugh] I just
rely on to scholar in spoken or written English.

----informant 16

And this idea was also supported by informant 08:
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Most of the WeChat groups are for learning some basic Arabic language, a
simple rule of Quran recitation, and some links from Muslim website to other
learning material website or courseware. Actually, mainly and basic
knowledge about Arabic language and Islamic knowledge, are most of the
content shared in my WeChat Moment, QQ groups WeChat groups which are
related to these content.

---- informant 08

Quran is written in the Arabic language. Informant tried to learn the Arabic language in

reciting Quran and for deep understanding about Islam. Informant acquired Arabic

language information from diverse media platforms.

4.5.2.5 Muslim Children’s education

As a convert Muslim, the informant faced many challenges in contemporary society in

China, such as children’s education. This issue is one of the concerns by some converts

Chinese Muslim, especially who has a child. There are two informants who talked about

they acquired information about Muslim children education, such as informant 14 said:

Personally, I always like Green Childhood. I like to see the children’s thing

.--- informant 14

This expression was supported by informant 07, and even mentioned at the same media

platform:

Once I had WeChat official subscription account, called “Green Childhood”.
but it was blocked now. It was related to children education. I have a little
child, only five years old. This account is about children education, for
example, it teaches children to sing the letters, it talks about how Muslims
should educate their children, how Muslim should be a qualified husband and



183

father. I pay much attention to these. But now it was blocked. We do not have it
anymore.

---- informant 07

An informant who has kids also raised a concern about Muslim children’s education. For

original Muslim, they can seek this kind of information from their very own family

unconsciousness. However, for concert Muslim, informant needs this kind of specific

knowledge for their own lives.

4.5.2.6 Women issue

Women issue, especially about wearing headscarf information was also one of the

concerns by the convert Chinese female Muslim. There are three informants who talked

about that they acquired information about women issue, such as informant 10 explained

she watched videos to getting to know how to wear a headscarf.

And I also followed some young Muslim women, some are related to fashion,
teaching us how to wear the headscarf, how to get along with family. I got a lot
of positive information about these social media....... Later I mainly read some
small interesting articles, and videos, such as, for example, a video about
wearing a headscarf, I will search this kind of thing. Because I am not good at
ware headscarf, so I search online, some Muslim fashionist shared tutorials
online.

--- informant 10

This idea was supported by informant 16 by highlighting the same women issue about

the headscarf.

The information I acquired from YouTube is diverse...... There is enough
information inside. ....... and wearing headscarf [laugh], information from a
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different perspective. Even now, I do not know how to wear a headscarf. I hate
wearing scarf previous, I hate when my neck was covered, I do not like scarf
even in winter. [laugh]. so the information is really about many people’ s
perspective.

---- informant 16

Women issue, especifically headscarf was also one of the concerns by informants. For

original Muslim, they can seek this kind of information from their very own family and

even practice every day. However, for a concert Muslim, informant needs this kind of

specific knowledge for their own lives

To sum up, informants acquired practical Islamic information from diverse perspectives,

such as, history, daily life, different Muslim groups which are based on a different

Islamic school, family and so on.

Informants acquired fundamental Islamic information and practical Islamic information

through new media, As a convert Muslim they tried to get fundamental Islamic

information about the Books of Islam, and how Muslim live their “Islamic life” as well,

these two sources provide Islamic information from two different perspectives.

4.6 The research finding four: the credibility of the Islamic information source

The credibility of the Islamic information was evaluated from three groups: Authentic

source, source-writer relationship, and certifier has credibility. Figure 4.17 presents the

mapping of the research finding of the credibility of the Islamic information source. The

first group, authentic source means the informant judged the credibility from the content;

the second group source-writer relationship means the informant judge the credibility
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from the relationship between the content and the writer; the third group, the certifier is

trustful means the informant doubled check the content from the third party which they

believed trustworthy. Consider the diverse media platform the informants used, and

diverse content form such as text content, voice speech content, video content, hence

this research use provider to instead writer or author or uploader.

Figure 4.17. Mapping the researching findings of the credibility of Islamic information

sources.
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4.6.1 Authentic source

The authentic source refers to the written based on Quran and Hadith, Quran and Hadith

are basic and classical knowledge sources of Islam, consequently, if it is written based

on Quran and Hadith they must be an authentic source. Figure 4.18 presents authentic

source and subgroups with reference. The authentic source also represents that the

informant’s judgment on the credibility of the content.

Figure 4.18. Authentic source and subgroups with references.



187

4.6.1.1 Writing based on Quran

In the process of seeking Islamic information, the informants highly valued the writing

based on the Quran when they judge the credibility of the source. There are eight

informants who mentioned that if the writing is based on the Quran, it will be reliable,

such as informant 10 said:

Quran, if it uses the Chinese version translated by Mr. Ma Jian, so basically it
is reliable.

--- informant 10

This point of view was followed by informant 03:

when the writer has taken verses from specific Hadith and specific Quran
verses, I will trust it.

----informant 03

This point of view was also supported by informant 15:

Because what I learn is the content of the Quran. So firstly, I will not doubt the
source, the content from Allah, I would never doubt it. If talking about the
explanation of the Quran or Tafsir, I will read it, to see how he talks about it. I
learn the A Thematic Commentary on the Quran, which was very heart shaking,
I did not doubt the source.

---- informant 15

This point of view was also supported by informant 10, she emphasized that she

believed the information if it was excerpted based on the specific verse of the

Quran:
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In the Light of Islam, I believed which has a reference, for example, it is based
on which piece of the Hadith, or based on which verse of the Quran.

---- informant 10

Writing based on Quran is the most talked part by the informant. When talking about the

credibility of the Islamic information, informants highly valued the Quran verses in the

informant content.

4.6.1.2 Writing based on Hadith

Hadith is a collection of the narrative relating to good deeds and utterances of The

Prophet Muhammad and his companion, it is also one of the main sources of Islamic

information, consequently, when the informant acquired Islamic information, the written

based on Hadith was highly valued, such as informant 12 said:

As for how to judge, mainly counting on the evidence involved in information,
the evidence depends on whether it is a quote on the Quran or Hadith.

--- informant 12

This opinion was followed by informant 04:

Quran and Hadith, usually, it will be noted from which verse in which chapter
in the Quran, or in which Hadith.

---- informant 04

This opinion was also supported by informant 13:

Some imams explain one piece of Hadith every day, or story about prophets or
knowledge related to the Quran or Hadith, or what should we do in every
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festival. What I learned is those content which relatively more related to
instructional content. For those kinds of content, there suppose to be no wrong
thing inside [laugh]

---- informant 13

This opinion was also supported by informant 08 and he explained the details:

The Hadith was shared in the moment, in the Six Book of Hadith, it was
already translated to Chinese, in addition, I have some Arabic and English
Hadith, so I know the content, and where it was from. There are much
reduplicative contents in the Six Book of Hadith, I already read many times of
which those really famous Hadith, almost can remember all of them (laugh).

---- informant 08

Writing based on Hadith also is the most talked part by the informant. When talking

about the credibility of the Islamic information, informants are highly valued the Hadith

in the informant content.

To sum up, written based on Quran and Hadith were both high valued by the

informant as the credibility source. In this authentic source group, when the

informant access to Islamic information, they would judge the credibility from the

content, and Quran, Hadith were a major reference.

4.6.2 Source - writer relations

Source-writer relations refer to the relationship between source and writer which were

used by the informant to judge the credibility of the Islamic information. There are four

different relationships see figure 4.19, the first one is that the provider is trustful, hence,

the provided content has credibility; the second one is the platform which is famous,
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consequently, the content has the credibility; the third one is the provider who is a

famous Muslim hence the content has the credibility; the fourth one is the writer who

has reference, therefore, the content has the credibility. These four relations guarantee

the credibility of Islamic information from a different perspective.

Figure 4.19. The source-writer relation group and subgroups with reference.
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4.6.2.1 Provider is trustful

The provider is trustful refer to the Islamic information provided to the informant by

someone who is trustworthy, therefore, due to the trustworthy of the provider, the

credibility of the Islamic information was guaranteed. It was elaborated by informant 12:

I think no need to doubt the credibility of the information sources. Because I
followed these platforms which are set up by acquaintance, I know them better.

---- informant 12

This point of view was followed by informant 04:

In addition, in my heart, I believed that as a Muslim fellow who is editing the
content, should authenticate these important content before sending it to the
public. Consequently, I never doubt it actually.

---- informant 04

And was also supported by informant 14, she highlighted that if the provider is Ahong,

she will believe it. imam is called Ahong in Chinese.

The content of WeChat, either to believe or not, the principle is similar with
website because usually, I know the people on WeChat, so it has one more
principle that are the people who reprinted it, if he is Ahong, I choose to
believe it. And if he/she is the one whom I trust, I also choose to believe it at
most of the time. So, I think people with big influence had better
understatement because their opinion will influence other people.

---- informant 14

The provider is trustworthy became one of the attributes for the credibility of Islamic

information. It also reflected that there are many Islamic media platforms or Islamic

informant promoted by interpersonal communication.
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4.6.2.2 Platform is famous

The platform is a famous reference to media platform which provided the Islamic

informant which was also used by the informant to judge the credibility, and informant

believed that the famous platform guarantees the credibility of Islamic information. Such

as informant 13 said:

But we followed these WeChat official subscription accounts which are famous,
it supposed to have high credibility, these are all recommended by others.

---- informant 13

This standpoint was supported by informant 16, she emphasized that the users of this

famous media platform including the people around her.

Of course, there is relative truth depends on the reputation of the platform. I
think I followed those platforms basically which were followed by the people
around me.

---- informant 16

The famous platform was considered as one of the attributes of the credibility of Islamic

information. Famous Platforms reflect certain media platforms which brought high

awareness among users, especially the users around the informants.

4.6.2.3 Provider is a famous Muslim

The provider is famous Muslim refers to the reputation of the provider which also were

a source used by the informant for judging the credibility of Islamic information, if the
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provider is famous Muslim, it guarantees the credibility of Islamic information. It was

elaborated by informant 04:

The creator of the website will be used as a reference to judge credibility.
En...... Actually, in real life, when I browse the website, It seems I will not pay
much attention to this, only occasionally I see it, if I found the creator is
famous, it will increase the credibility.

---- informant 04

This expression was followed up by informant 05:

I do not trust these new media platform, but the information sources. For
example, there is a video about a lecture of an admired scholar on YouTube, I
do not trust the credibility of YouTube, but I trust the credibility of the content
of the video.

---- informant 05

This expression was also supported by informant 13, she highlighted that she has been

following some internationally renowned scholars:

But I follow the internationally renowned scholars, teachers, professors, they
suppose to be recognized teachers with moderate thought, more excellent
teacher.

---- informant 13

This point was emphasized by informant 16, and provided detail about these

international renowned scholars:

I did not follow many platforms on YouTube, only a few scholars, I did not
listen much to others. There are several well-known scholars who explain in
English, I mainly listen to them. Those scholars, of course, they have their own
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background, where he got his knowledge, but they are doing long-term
teaching work, and they are running a school in all over the world, they
uploaded the lecture or provide online classes, they have a good reputation
online. Probably, they are more worthy of trustfulness.

---- informant 16

The provider is a famous Muslim also considered as one of the attributes of the

credibility of Islamic information. Some Muslim famous provider reflects individuals

who have high awareness among users, especially the users around the informants.

4.6.2.4 Writer has a reference

The writer has reference refers to the writer who provided a reference for supporting the

written content, the proper reliable reference guarantees the credibility of Islamic

information. Such as informant 05 explained:

As for credibility, most of the lectures and academic discussions have a list of
academic reference. if there is doubt, can find an answer in an original
academic article.

---- informant 05

This viewpoint was supported by informant 07:

I start browsing the Light of Islam at least ten years ago. I remember I usually
see this quoted from where, from which book, if I can buy it, I will buy this
book.

---- informant 07
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When a writer has referenced it was also considered as one of the attributes of the

credibility of Islamic information. Reference can help the informant double check the

information content.

To sum up there were different source-writer relations used by the informant for judging

the credibility of the Islamic information from different perspectives. this category

showed about the content, the content provider, the content provided a platform where

all involved in the credibility of the Islamic information

4.6.3 Certifier is trustful

The certifier is trustful refers to the third-party source used for double checking the

credibility of the content, when the informant acquired Islamic information, they will

choose the third-party which they believed trustworthy to help them to double check the

content, the credibility of the content depends on the judgment of the certifier. Figure

4.20 shows that there are two subgroups for certifier is trustful, first one is certifier has

place familiarity, second is the certifier is an imam or senior Muslim.
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Figure 4.20. Certifier and subgroups with reference

4.6.3.1 Certifier has place familiarity

A certifier has place familiarity means someone who is familiar with a certain place,

hence, the informant refer to them for checking some doubted information. It elaborated

by the informant:

Afterward, I get to know from the people who live in that place. And ask them.
For example. All the foreigner think Chinese people eat dog meat. Actually, we
live in China. I rarely see it. But they believe all the Chinese people eat . So I
am more trust to ask the local people...... I read some news, such as terrorist
issue, they are Muslim nominally, then, I went to ask my friends, those Arabic,
Pakistani, I ask them why this kind of thing happened. It is said Muslim can not
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killing so freely Isn ’ t it?, so why they even killing Muslim. They said they did
what they want, and just use the name of Islam. They told me what is bad, what
is right.

------informant 01

The informant consulted certain doubted information from some Muslim friends, and

informant believed that these Muslim friends who come from the same place in which

certain issue happened, hence these Muslim friends have more knowledge on the certain

issue than an informant, so the informant believed that these Muslim are trustful.

4.6.3.2 Certifier is an imam or senior Muslim

The certifier is an imam or senior Muslim mean someone who is an imam or senior

Muslim, hence the informant refers to them for some doubted information, and they

believed that since they are an imam or senior Muslim, they are rich in Islamic

knowledge, so their judgment is trustful.

Some informant trust the Muslim friends due to the issue is related to a common

behavior of Muslim:

For example, I know they pray, but I do not know how to pray, I searched video
from Baidu, and learned how to pray. If I cannot understand I will ask those
Muslim friends, so I felt it is reliable.

-----informant 11

I have Muslim friends, I asked them when I have questions, browse information
with them, shared with them, they also shared some information to me, and I
believed that the information I got from them has high credibility.

------ informant 16
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Some informant more relay on imam or their Islamic or Arabic teacher, and believe

these people are worthy of learning and full of Islamic knowledge:

And if there are some more advanced information, it can not judge easily, I will
ask other Muslim friends, ask Master (the informant’s Islamic teacher, he call
the teacher “master”---- the researcher), and ask senior Muslim.

------informant 10

If the verses of Quran are different with Quran I have, I will compare it, if it is
still confusing, I will ask imam or teacher Ding (the informant’s Arabic
language teacher----the researcher).

----- informant 13

And this opinion was supported by informant 02 and he believed that outstanding
Muslim are worthy of learning:

Of course, I feel uncertain sometimes. I am not sure about the correct of the
content, or some content I don't have access to it before, I am confused. for
example, some of the Hadith, I cannot interpretation or the interpretation
involved in many aspects, I will consult other people, consult teachers or senior,
I believe they have rich knowledge......Definitively, those outstanding Muslim
surely worthy of learning and reference to.

------informant 02

When the informant has a question about the Islamic information which got from new

media, they will seek help from the trustworthy third-party, the third-party usually were

educated imam or Muslim senior with rich Islamic knowledge, and the third-party will

make a judgment on the credibility of this Islamic information. Figure 4.21 represents

the relationship among the informant, the Islamic information and the certifier, the

relationship like a loop, the informant got the Islamic information, and forward to the

certifier, and certifier judge the credibility of these Islamic information, and pass it to the

informant, then the informant got the credibility of this Islamic information.
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The informant

Islamic
information

The certifier

Figure 4.21. The relationship among the informant, the Islamic information and the

certifier.

The credibility of the Islamic information is the backbone of the information quality,

based on the data analysis, the researcher summarized credibility into three categories,

these categories represent the informant’s capability to judge the credibility from three

different perspectives.

The first category is the authenticity of the source, including written based on Quran and

written based on Hadith; in this category, the informant judged the credibility of Islamic
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information from the content. The second category is the source-writer relations,

included provider is trustful, the platform is famous, the provider is famous Muslim and

writer has reference; in this category, the informant judges the credibility of Islamic

information of the relations between the content and source. The third category is

certifier has credibility, in this category, the informant got the credibility of the Islamic

information from the judgment of third- party which has credibility.

4.7 Other Findings

Based on the data analysis, the researcher has also found out some interesting findings,

these findings are related to Islamic information seeking platform, the credibility of the

source and the Islamic information quality in new media

4.7.1 The Muslim individual was an important source of Islamic information

In the converting process and after the convert, the Muslim individual was an important

source of Islamic information for the informant. It was elaborated by informant 08:

Yes, something has enhanced my faith, I connected with the students from
North West of China. I have a good friend from Yili county, he is Dongxiang, I
spent some time with him, and I learned Arabic letters from him. Alif, ba, ta,
tha, I learn from him like this.

----informant 08

This point of view was followed up by informant 02, he explained that these Muslim

individuals provided Islamic information by their word, and good behaviors as well:
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“As for some Muslims around us, how to say, they give me a hand especially
when I first started to know about Islam. They help me know more about Islam
through their words and good behaviors.”

----informant 02

This point of view was supported by informant 04, she explained that Muslim

individuals are not only a source of Islamic information but also spiritual support:

“Muslim individuals, firstly, they are one channel for me to know Islamic
knowledge, and they are a lively carrier of the Islamic virtue. In addition, their
care, support, and encouragement helped me got through successfully of the
struggling time before being a convert and fatigue period after my convert. The
Islamic knowledge which I got from them, not only have deepened my
acceptance of the value of this religion but also became the spiritual support
when I faced a series of difficult times after being a convert.”

----informant 04

This viewpoint was supported by informant 12, he concluded that Muslim individuals

are like bridge providing a channel to access to Islam religion.

“In my convert process, I felt being a Muslim is like a bridge, it provides me a
channel to access to Islam”

----informant 12

Muslim individual around informants is one of the Islamic information sources.

They provide Islamic information by words and behaviors as well, as one of the

informants concluded that Muslim individuals are like a bridge leading to Islam

religion.
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4.7.2 The published book still is an important source of fundamental Islamic

information.

There are many informants who got fundamental Islamic information from the book,

such as informant 03 said:

I bought the Chinese version of the Quran and when I was reading, same with
the Shahada I heard, I had a strong understanding of some sentences in the
Quran.

---- informant 03

This point of view was followed by informant 06:

I got one Quran from old books collecting station in school. I did not
understand the Quran, and also did not finish reading, it sounds like prose and
poetry.

----informant 06

Also, this point of view was supported by informant 02:

I first started to know Islam by book, it was in 2010, at that time, when I read
more books.

----informant 02

this point of view was supported by informant 12 as well, and he even listed some book

names:

“I think my Islamic knowledge was mainly acquired by reading printed books.
The Chinese version of Quran, Hadith, all kinds of books about Sharia Law,
classical Islamic books: Sheng Xue Fu Su Jing Yi, Guang Hui De She Xian,
and so on.”
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---- informant 12

Fundamental Islamic information is mainly about what Islamic religion, explanation of

the basic principle of Islam. These published books include publishing the Quran and

Hadith in Arabic and Chinese, including some classical books from famous Muslim

scholars.

4.7.3 Published Islamic books were available and have high credibility

The published books are still the important fundamental Islamic information source, the

main reason is that published books are often available, it was elaborated by informant

02:

Of course, I first started to know Islam by book, it was in 2010, at that time, I
read more books. And at that time there are not many WeChat official account.

----informant 02

This point of view was followed by informant 08:

“I read many books because it was in 2001 and 2002, the internet is not very
popular, the most probably in demand was book, magazine, and some
publications.

---- informant 08

This point of view was supported by informant 09, she emphasized that, due to the

political reason, at a certain time, books were almost became the only platform for

Islamic information.
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“Currently, there are limited channels, some of the WeChat official
subscription accounts were closed due to the 19th National Congress of the
Communist Party of China, consequently, I only can read the book so far. The
books from the Islambook.net, not only we have to read Quran and Hadith but
we also need to read more books on the historical background of religion,
books from some good scholars includes scholars from Turkey”

---- informant 09

This point of view was supported by informant 07, he highlighted the credibility of

books:

I have dozens of WeChat official subscription accounts which are related to
Islam, I think, in my personal opinion, the materials online are not reliable,
you still need to read book because everyone can speak, everyone can write on
the internet. Now even quoted out of context, maybe 80% is the original
author's thought, but someone picks out one or two sentences, and the meaning
is completely turned, completely turned, and it became confusing. But the
material related to Islam supposed to be precise, it is like my medical books, it
needs to be precise. It is very dangerous if the book with piracy and misprinted.
The same to the religion.

---- informant 07

Published books are still an important source of fundamental Islamic information, the

main reason is that published books are easy to find and with high credibility. Even as

informant said the Islamic books are very limited but still it is an available source with

high credibility of Islamic information, especially at a certain time.

4.7.4 The informant call for the higher quality Islamic information in social media

Many informants are talking about the significance of the new media for Islamic

information transmission. Such as informant 01 said:
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So what I mean that if you what to know (Islam), from Muslim beside you, in
China, it is relatively difficult. The easiest way is through new media, through
social media.

---informant 01

This expression was followed up by informant 12

I believe that the new media has an unparalleled advantage in the route of
transmission, way of communication and function of communication. It can
directly transmit information to the audience through the internet, and also can
forward by friend circles continuously. So, new media has irreplaceable
historical effects in the spread of Islamic knowledge. As for new Muslim, they
are in the Muslim community, and new media are also applicable to them.

---- informant 12

The expression was supported by informant 14, she emphasized the alternative new

media platform are in need because many media platforms were blocked.

However, there are many official public accounts were banned, Islamic
websites were blocked. Because religious contents are not allowed in the
website, and the learning class in the mosque are also not allowed. Although, I
do not have time to attend the class just like when I am not married and no
child. But still, want to study with my child when she grows up. So now new
channels are also urgently needed, like access blocked sites or something else,
I do not know currently.

---- informant 14

This expression was also supported by informant 10, she was worried about the limited

Islamic information and complained of questionable content:

“I just felt that, as a Muslim, there is a really small amount of information that
can be found to read on the internet. Now I have a kid, it is really difficult to
find some kind of enlightened reading materials for kids which are related to
our religion, or fit our religious doctrine.”
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---- informant 10

This point was also supported by informant 14, she complained about the extreme

information and the no advantage in conflict online:

In addition, the point of view on the internet is quite diverse, personally, I think,
the point on the internet is more “extreme” than in a mosque. Anyone can
make a statement. I also found some bad phenomenon, such as Ahong from
different school criticized each other, it hurts me. Muslim supposed to
distinguish friends and enemy, supposed to know a major contradiction.

---- informant 14

This point was supported by informant 16. she also complained about the false

information online:

When I was in England, I often browsed some religious website by search.
Because at the early stage, I do not know there are many schools in the Muslim
community, diverse knowledge, also there are many people with malicious
intent provided malicious information. I do not know. I just search, search in
blind. Now I know I need to be careful when I browse websites because many
information is necessarily true. That is why I rarely access to information on
many religious or other kinds of website, I just go back to books, the Quran
and Hadith. Because there is too much false information, I am not without
reason, but I do not have the knowledge to judge if it is true or not. So I just try
to avoid.

---- informant 16.

Considering the society’s situation, alternative media platform suggested by informant

07 as a way to deal with this political challenges, he suggested that currently, the most

widely used social media in China would be the better platform:
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About seeking Islamic knowledge through new media, what I want to say is that
we urgently need an authoritative channel for the spread of Islamic knowledge.
It can make us know, it is a platform providing the right and moderate
knowledge, and it is not radical. WeChat is the best option. If it was ten years
ago, WeChat does not exist yet, I will say QQ, it should be widely used.
Currently, the widely used is WeChat. If you say website now, no one browses
the website now. There are many people who use WeChat, too many.” “I just
hope there is an authoritative WeChat platform, it can provide right and
moderate knowledge.

----informant 07

This idea was supported by informant 14, she believed that live-broadcasting platform

also can be a useful platform.

I have an idea: now some new media probably occupied most of our time,
every day we hold our cellphone, some people also worried about their
children who are addicted to smartphones. But some people use a cell phone
for study, some people use a cellphone to commit a crime. For example, the
live-broadcasting platform, previously I always think it is an alternative way
for prostitution until I found there is someone is providing lectures in the live-
broadcasting platform.

----informant 14

Informants faced many challenges such as limited media channels and vulnerable

media environment. The Islamic media were strongly influenced by the political

reason, the media platform were very easy to be blocked and fortunately survived

media platforms were under heavy pressure due to the media censorship.

4.8 Conclusion of the research findings

The research findings based on data analysis which was collected by an in-depth

interview. Firstly, these days, the most widely used media platform was WeChat and
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followed by website, QQ, Facebook, YouTube, online movie or TV drama, online radio,

search engine Baidu and Apps. Secondly, the influential factors for media utilization

were categorized into four perspectives: facilitating conditions, effort expectancy, social

influence and performance expectancy. Thirdly, the Islamic information which was

acquired by informants from new media divided into three groups: Islamic religious

knowledge, information about Muslim society and information related to convert

Muslim group. Fourthly, the credibility of the Islamic information was judged by the

informant from the content, the source-writer relations and the third-party. Fifthly, there

are several other interesting findings, such as published book and Muslim individuals

still are important resources of the Islamic information, and used media for creating a

sense of belonging, and they also call for the high quality of the new media content.

4.9 Summary of this chapter

This chapter presented the research findings which followed the sequence of the

research objective. The researcher identified the media platform which used by

informants for Islamic information seeking, and influential factors of media utilization

were also listed out, the scope of Islamic information are explored, the researcher also

analysis the credibility of the Islamic information source. In addition, unexpected other

findings also reported in this chapter.
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CHAPTER FIVE

DISCUSSION AND CONCLUSION

5.1 Introduction

The last chapter aims at summarizing and discussing the findings of the study that

focused on the new media utilization and the influential factors of media utilization, the

scope of Islamic information and the credibility of the source. Based on the findings, this

chapter discusses the research question and research objective, it continues with a

discussion on the implications by highlighting on the theoretical, methodological, and

practical implication which related to the study’s findings, the chapter outlines the

limitations of the study and some suggestions and directions for future research.

There are two main themes which will be discussed in this chapter, the first one is the

utilization of new media and the second one is the credibility of the source. The former

will be covered by research objective one two and three, the later will be covered by

research objective four.

5.2 Research findings summary

This research used a qualitative approach tried to deeply understand how the convert

Chinese Muslim used the new media acquired Islamic information, see figure 5.1. The

researcher firstly identified the media type they used, secondly explored the factors

which influence their media preference, thirdly explored the content they accessed and

fourthly analysis the credibility of the content source.
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Figure 5.1. summarized the research findings of new media utilization and Islamic

information seeking.
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The research findings show that, among all the media type, social media was widely

used by informants and the China-based social media WeChat list was the most frequent

mention media platform which utilized by informants. The China-based social media

Wechat and QQ are more used by informant than Facebook and YouTube. Website,

online radio, online TV or movie, search engine and apps also used by the informant for

their Islamic information seeking

There are many factors influenced the media utilization of informants, the researcher

categorized into four themes: performance expectancy, effort expectancy, social

influence, facilitating conditions. performance expectancy included a large amount of

information and page design, effort expectancy included fast access to information,

motivation and convenience, social influence included interpersonal relations and

intolerant environment, facilitating conditions included availability.

The content refers to the Islamic information acquired by informant through new media,

the researcher categorized the content into two groups: fundamental Islamic information

and practical Islamic information, the former included Quran, Hadith, Sharia law, five

pillars of Islam, six main beliefs; the latter included daily life of Muslim, Arabic

language, history, different Muslim groups, women issue and Muslim children’s

education.

Credibility explored how the informant judged the credibility of the source, the

researcher categorized into three groups, the first group authentic source means the

written based on Quran and Hadith, the informant judged by content; the second group
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is source-writer relationship, it means informant judged the credibility based on the

source-writer relationship; the third group is certifier has credibility, it explored that

when the informant has a question about the information their acquired they will ask

some imam, Muslim seniors or Muslim teacher they trust.

The researcher also reported some unexpected research findings. The researcher found

out that the Muslim individual was an important source of Islamic information for the

informant. For other informants, the published books are still important sources of the

fundamental Islamic information with high credibility and easy availability. The

informant also complained about the false information and the meaningless of the

argument online, in addition, informant call for higher quality Islamic information in

new media platform, and informant also suggested to use WeChat which is the most

widely used social media in China.

5.3 Discussion on research findings

Within the information seeking research area, this research explored the information

seeking behaviour of the convert Chinese Muslim group in China which is hardly

captured enough research. Not only that, but information seeking research is also not

fully carried on in China. Mainly researches still focused on information seeking

through traditional way, like information seeking through education (Allès, 2006, Ding

& Yu, 2001; Ha, 2013; Wen & Gao, 2014). As for Islamic information seeking became

extremely difficult and endangered (Armijo, 2008; Israeli, 2012; Kolodner, 1994; Li,

2017; Wan & Li, 2005; Xiong, 2014) due to the political reason and media censorship.
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However Chinese Muslim still can seek Islamic religious information through their

original Muslim family, some Koranic Institutes which supported and controlled by the

Chinese government and some regional based private Arabic or Sino-Arabic schools

(Armijo, 2008; Allès, 2003; Moonen, 2015; Wan & Li, 2005). As for convert Chinese

Muslim, they hardly can seek Islamic information from their original family. In this

research, most of the informant has got high education but not Islamic education, hence

when they seeking Islamic information they have to turn to a new media platform.

5.3.1 The utilization of new media channels for Islamic information seeking

5.3.1.1 The Media channels utilization.

This research found out that the utilization of media channels are main ways for Islamic

information seeking of the convert Chinese Muslim. Information and communication

technology (ICT) widely supported informants for their Islamic information seeking, as

convert Muslim, informants have quite a different convert experience, and had never got

Islamic education, consequently, they did not seek Islamic information from formal

education, but from informal channels through utilization of diverse media before and

after being a convert.

The media utilization continuously supported the informants for Islamic information

seeking since they encounter the Islam religion and the Islamic information seeking is a

never-ending process. This was supported by Haddad and Draxler (2002), they believed

that In the 21st Century, the information and communication technology (ICT)

development contributed the education not only the formal education but also lifelong
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informal education (Patel & Patel, 2017; Swigger, 2013; Wagner, Day, James, Kozma,

Miller & Unwin, 2005), the information and communication technology provided more

chance for people who has no chance to present themselves or seeking information from

proper education (Brouwer, 2006; Chen, 2017; Dahya, 2016; McKenna & Bargh, 1998).

This research found out that web-based media also utilized by informants for their

Islamic information seeking, it is supported by Redecker, Ala-Mutka and Punie (2010),

they found that in Europe 31 per cent of the population already use the Internet for

seeking information with the purpose of learning. However, based on this research

findings, website was no longer a kind of active media for informants for their Islamic

information seeking, on the other hand, most of the websites which used by informants

for their Islamic information seeking were blocked due to the political reasons;

nevertheless, the China-based social media developed shifted the website users to social

media users.

However, the utilization of Facebook and YouTube are highly limited, only some of the

informants can access blocked Facebook and YouTube for Islamic information seeking.

This is different with previous literature that Facebook and YouTube are the main media

channels utilized for information seeking (Cuesta, et. al., 2016, Dinh, 2018; Forgasz,

Tan, Leder & McLeod, 2018; Kabooha & Elyas, 2018; Moghavvemi, et. al., 2018;

Shearer & Gottfried, 2017; Voivonta & Avraamidou, 2018). This difference reflected

the different context, the previous research is more focused on democratic countries, but

China is communist country, and the central government strictly controlled the media,

many foreign media were blocked in China including Facebook and YouTube.
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The utilization of social media channels for Islamic information seeking of informants

are confined to two China-based social media channels: WeChat and QQ, due to the

media control (Luo, 2015; Xu, 2014), in addition, these new social media channels are

also under the strict control and censorship of new regulation (Xinhua, 2017). These two

China-based social media platform WeChat and QQ also reflect the context of this

research.

To sum up the diverse media platforms which utilized by informant are different, on the

one hand, the web-based media were not popular any longer, the first reason for this is

the new media revolution provided more and more new media platforms, the second

reason is the widely used Chinese Muslim websites were blocked, such as Chinese

Muslim website (www.2Muslim.com). On the other hand, social media platforms

became the widely used new media platforms currently, within the diverse social media

platform, two China-based social media platforms WeChat and QQ are more used than

western- based Facebook and YouTube due to the media block by the Chinese

government, in further, WeChat as the most advanced social media platform is more

used than QQ by informant. It is clear that informant willing to choose some widely

used new media platform in China as their Islamic information seeking platform.

5.3.1.2 Influential factors of media utilization

There are seven influential factors of media utilization for Islamic information seeking

of informant: availability, motivation, interpersonal relations, convenience, a large

amount of information, intolerant environment, fast access to information, page design.
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These factors are categorized into four themes: performance expectancy effort

expectancy, social influence, facilitating conditions.

Availability was categorized into facilitation conditions. Availability was not a frequent

mentioned influential factor information seeking within the research carried on in

democratic society. China is an authoritarian communist country, Chinese government

highly controls the media, Not only the “foreign” media or websites were banned in

China, such as Google and abundant foreign websites but even a lot of Chinese Media

were banned as well, such as Chinese Muslim website (www.2Muslim.com), Green

China (www.xaIslam.com) and many other websites, these websites were set up by

Chinese Muslim and provided Islamic information for Chinese Muslim community.

Furthermore, Qingzhen Shuju (www.Islambook.net), an online book store which was set

up by a Chinese Muslim and mainly selling the books related to Islam was also blocked.

These websites which mentioned above were all used by informants for their Islamic

information seeking in these websites function time.

Availability also became an influential factor of informants for their Islamic information

seeking through social media utilization. Facebook and YouTube as overwhelming used

social media by the people from all over the world (Cayari, 2017; Forgasz, et al., 2018;

Prescott, et. Al., 2015; Rosenthal, 2017; Shearer & Gottfried, 2017; Voivonta &

Avraamidou, 2018), were all banned in China. However, even WeChat, the

overwhelming used social media by Chinese people also faced the same destiny. Due to

the 19th National Congress of the Communist Party of China, a great many of WeChat
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official subscription accounts were blocked during the interview section (Ibrahim, 2017).

These WeChat official subscription accounts were set up by Muslim and provided plenty

of Islamic information for informants. In addition, some informants even tried to access

blocked Facebook and YouTube for Islamic information seeking.

Motivation, convenience and fast access to information are categorized into effort

expectancy. These factors will help informant use lesser effort to access to Islamic

information they want. The motivation was another influential factor as supported by

McLoughlin and Lee (2010), they believed that the learner’s informed educational

decisions are one of the main factors influence knowledge seeking through new media.

Dabbagh and Kitsantas (2011) also believed that the learner’s motivation positively

affects the information seeking through new media. In this research, informants have

strong motivation to know what is Islam, consequently, informants acquired Islamic

information to fulfil their need. They did not only seek fundamental Islamic information

such as how to understand the verses of Quran, what Hadith written about, but also

acquired practical Islamic information, such as how other Muslim living their “Islamic

life”.

Convenience was one of the influential factors of informants for their Islamic

information seeking, it was supported by Selwyn (2007), Liu (2010), Gikas and Grant

(2013), they believe that new media form can be used for seeking information at any

time and anywhere, and easily communicated between teacher and learner and among

learners. In this research, convenience was one of the important factors for the

utilization of new media, especially for the utilization of social media. WeChat is widely
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used social media of informants, not only because it is a convenient app in mobile phone

which can access to Islamic information at any time anywhere, but also it is a convenient

app for their daily life, given WeChat incorporates many different functions and

programs, these functions and programs can easily use for online booking, online

shopping and online payment. Wechat became heavily relied on social media,

consequently, they tried to access to Islamic information from Wechat, the first time.

Fast access to information was one of the influential factors of informants for their

Islamic information seeking, it was supported by McLoughlin and Lee (2010), Redecker,

Ala-Mutka and Punie (2010) that new media provided the fast and efficient channels to

seeking a great diversity of information. informants also value of the fast access to

information as one of the factors of their media utilization.

Interpersonal relations and intolerant environment were categorized into social influence.

In this research interpersonal relations was a pull factor for informant use diverse new

media platforms. Informant uses certain new media platform which recommended by

their Muslim friends. The intolerant environment of certain new media platforms was a

push factor for informant use diverse new media platforms. Informant stops access to

certain media platform because of the intolerant environment of these new media

platforms.

Interpersonal relations was one of the influential factors of informants for their Islamic

information seeking as well. This finding was not supported by previous literature.

Churchill (2009), Dabbagh and Kitsantas (2011) emphasized that in the new media



219

involved education the teacher “guides” the student to use new media for their teaching

purpose, however in this study, it was not Muslim “guide” informants to use the new

media, it just provided the source. It can be explained that convert Chinese Muslims are

a special group in China. There is a large group of Chinese Muslim who are scattered all

over China, and convert Chinese Muslim is even a small group who are quite scattered.

In their daily lives, the convert Chinese Muslim has extremely limited chance to access

to Muslim community or Muslim media before becoming a convert, during their

convert process and after their convert, they got to know some Muslims, and these

Muslims recommended many Islamic information resources, such as websites, Wechat

official subscription account, even some of them was pulled into some WeChat groups

in which many Islamic speeches were provided by Imam. In this Context, interpersonal

relations became an influential factor of informants for their Islamic information seeking.

The intolerant environment was one of the influential factors of informants for their

Islamic information seeking, this is a factor that drove the users away from certain

media, it was supported by McLoughlin and Lee (2010), they believed that learning

environment is one of the main factors that influence knowledge seeking through new

media. In addition, Gikas and Grant (2013) also hold that unfriendly attitude in learning

surrounding also influences information seeking through new media. This study

provided more details, during their Islamic information seeking process, the intolerant

environment in certain media made informants felt unhappy and boredom, eventually,

they will shift to other media platform.
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A large amount of information and page design were categorized into performance

expectancy. A large amount of information and good page design were considered good

performance which can attract informant continued to use certain new media platform.

A large amount of information was one of the influential factors of informants for their

Islamic information seeking, this finding was not supported by previous literature.

Convert Chinese Muslim is small groups compare to the large population in China

(Emsworth, 2016; Gladney, 2003), it is difficult for the convert Chinese Muslim seek

Islamic information from formal education because the Chinese government is separated

religion from education system (Allès, 2003; Ma, 2012), it is also difficult for them to

seek Islamic information from public media due to media censorship (Luo, 2015;

Xinhua, 2017; Xu, 2014). Only media which was set up by Chinese Muslim and used by

Chinese Muslim provided a large amount of Islamic information, consequently,

compared with public or mainstream media, this kind of minority media with a large

amount of Islamic information welcomed by informants.

The page design was one of the influential factors of informants for their Islamic

information seeking but was not supported by any previous research. In this study,

informants of Islamic information from websites or many WeChat official subscription

accounts, the bad navigation of website could not let them find target information source,

and the design of the page which provide the information also was a concern by the

informant.
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To sum up, facilitating condition was prominent in the Islamic information seeking

behaviour of convert Chinese Muslim due to the political and social environment.

Performance expectancy, effort expectancy and social influence also influenced the

informant utilized media platform for their Islamic information seeking.

5.3.1.3 The scope of the Islamic information

In this research, informants acquired Islamic information from new media are diverse,

the researcher categorized into two categories: fundamental Islamic information and

practical Islamic information. These two categories represented informants acquired

Islamic information from two different perspectives.

The fundamental Islamic information is about the Quran, Hadith, Sharia law, five pillars

of Islam and six main beliefs of Islam. These content, basically explained what is Islam

and what is the Classic Book written about Islam. This is agreed by Bunt (2003) and

Coulson (2004), Quran and Hadith are the main contents for Islamic education. This

fundamental Islamic information such as the content of Quran and Hadith, no matter

from which media platform it was provided with the Arabic version is the same, and

different language translations also can find from diverse new media. The explanation of

five pillars of Islam and six main believes of Islam are the same no matter from which

the informants acquired the media platform.

The practical Islamic information is about the daily life of Muslim, the Arabic language,

history, different Muslim groups, Muslim children education and women issue such as

how to wear a scarf. This content has basically explained how the Muslim in all over the
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world perform the Islamic work, how Muslim lives their Muslim lives according to

Islamic teachings, how they interpreted Islam in their context and so on and so forth. It

is supported by Wan, Laila, Shafie (2006) and Wheeler, (2014) there are great deals of

content related to Islam which have been uploaded in many new media forms, produced,

organized, managed and shared by the user themselves (McLoughlin & Lee, 2010;

Dabbagh & Kitsantas, 2011). This kind of practical Islamic information is quite diverse

because it was based on the interpretation of Islam from different Muslim groups and

even involved the indigenous culture.

Informants acquired Islamic information not only from traditional classical books but

also from Muslim all over the world. They take the practical Islamic information as one

part of Islam, it is supported by Bruinessen’s (2010) opinion that Islam is a living

tradition and interaction between present and past (Kresse, 2009). Their mind map of

Islamic information included fundamental Islamic information and practical Islamic

information.

For convert Chinese Muslim, Islamic information seeking is very important to make

sure they can be a good Muslim. Firstly, the fundamental Islamic information can help

them to clearly understand what Islam is, this fundamental Islamic information can help

them understand how to perform the duty of Muslim. Secondly, the practical Islamic

information explored the rich and varied Muslim lives all over the world, these

practicals Islamic information can help them understand the Muslim community.
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5.3.2 Credibility of the Islamic information

This research applied the Internet Islamic Information Credibility scale which developed

by Ishak, Omar, Bolong, Hassan and Ghani (2011). This credibility scale is developed

by quantitative research method, however, due to the sensitive research topic and the

target population are unknown, this research applied the qualitative research method, to

deeply understand the variables in the internet Islamic information credibility scale. The

three themes developed in this research are based on the variables in the internet Islamic

information credibility scale. These three themes indicated that informants judge the

credibility of the source from three perspectives: firstly, an authentic source which

means written texts are based on Quran and Hadith; secondly, source writer relations

which included provider has credibility, the provider is a famous Muslim, the writer has

reference and platform are famous, and thirdly certifier has credibility.

The first group Authentic source represented that informants believed the content when

the written texts are based on the Quran and Hadith, it was supported by Ishak, et al.,

(2011). The Islamic information does not matter from the internet or mobile social

media when the written texts are based on the Quran and Hadith, it was believed with

credibility. Quran and Hadith are the main Islamic information source, to a certain

degree, guarantee the credibility of the source.

The second group source writer relations which included Provider is trustful, Provider is

famous Muslim, Writer has reference and Platform is trustful; among these four items,

the writer has reference and provider is a famous Muslim were supported by Ishak, et al.,

(2011). The platform is trustful and the provider is trustworthy were not supported by
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any previous research. However, in this research, informants believed that the content

has credibility based on the platform who is famous or the provider has credibility.

However, there are three variables which developed by Ishak, et al., (2011) were not

found in this research. According to the Internet’s Islamic Information Credibility scale

which developed by Ishak, et al., (2011) the first variable is visual appeal, included

Provide Al-Quran verses translation and Provide Al-Quran Verses, in this research,

informants acquired Islamic information about Quran most of the time in understanding

the verses of Quran, so from the visual appeal provided Al-Quran verses or translation

they did not put into consideration. The second variable is writer’s reliance, including

the writers, shows the responsibility in writing, the writer has the integrity to write, the

writer is well-versed in Islamic issues even though he/she has no formal Islamic

Education. The third variable is the writer’s integrity, including the writer, has

credibility in Islamic matters, the writer has experience in handling Islamic issues. The

latter two variables are related to the writer. However, in the Chinese context, the media

content, even the content in the social media were under strict censorship (Xinhua,

2017), consequently, most of the writers use screen name or do not provide the name of

the writer, eventually as a reader, informants cannot judge the credibility from this

perspective.

There is an unexpected finding of the credibility in this research: Certifier is trustful.

The researcher found out that informants used the third party to help them judge their

credibility. Informants acquired some Islamic information from new media, but has a

question with the credibility, they will seek help from imams or senior Muslim or some
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Muslim who has place familiarity, these Muslims judge the credibility and give their

answer to informants, and informants would accept it because they trust the third party.

The third party certified the credibility.

The credibility of Islamic information acquired by informant’s utilization of new media

provides more knowledge on source credibility theory. Source credibility theory is an

established theory that explains the information believability is heavily affected by the

perceived credibility of the source (Embacher, McGloin & Richards, 2017; Hovland, &

Weiss, 1951; Schmidt, Ranney, Pepper & Goldstein, 2016). Ishak, et al. (2011) based on

their empirical study produced the Internet’s Islamic Information Credibility Scale,

provided new evidence for the source credibility theory and this research finding provide

more knowledge on the Internet’s Islamic Information Credibility Scale.

According to the Internet’s Islamic Information Credibility Scale, there are five

variables: authentic source, visual appeal, writer’s reliance, source-writer relationship

and writer ’ s integrity. However, based on the research finding of this study, there are

three variables which are not applicable: visual appeal, writer’s reliance and writer’s

integrity. The research findings support the two attributes of authentic source and

provide two more attributes for source- writer relationship. In addition, this research

added one more variable for this Internet’s Islamic Information Credibility Scale, this

variable is the third party and the attributes of this variable are that the certifier is trustful.

Source credibility theory has several dimensions such as trustworthiness, expertise and

dynamism (Lowry, Wilson & Haig, 2014; Page & Duffy, 2016), these dimensions have
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evaluated the credibility of source from the source itself. However, the research finding

of this study surprisingly found that the user evaluated the credibility which is not only

from the source itself but also from the third party. Informant seeks suggestion from

other Muslim who they believe trustworthy, and take the judgment of the others to

evaluate the credibility of the source.

The motivation of information for Islamic information triggering the informant access to

diverse media, especially the social media for Islamic information seeking. Informants

use the most popular social media platform such as WeChat and QQ in China, informant

even tried to access blocked social media, such as the most popular social media

platform, Facebook and YouTube. Informants use diverse media platform for their

Islamic information needs. The diverse media platform provided a large amount of

Islamic information to satisfy the Islamic information needed by the informant.

5.4 Research contribution

5.4.1 Implication contribution

The research finding is about the utilization of media in which can support Chinese

Muslim individuals for their Islamic information seeking, the Chinese Muslim

educational institutions or any other Islamic organization who devoted to spread Islamic

information to diverse audience who focuses on the social media, especially WeChat

official subscription accounts, because WeChat was the most widely used social media

by informants for their Islamic information seeking, WeChat official subscription can
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easily be accessed through registration by any Muslim individuals or organizations for

spread Islamic information.

The research finding of the influential factors of the utilization of media can also help

the Islamic media platform owner promoting itself, the media platform can attract more

audience if it can provide a large amount of information, fast access to information,

promote the more tolerant environment, and better page design. Also considering the

political reason provided a more alternative media platform for spread Islamic

information.

The research finding of the Islamic information content indicates the Islamic media

platform does not only can provide fundamental Islamic information, but also provide

practical Islamic information. This kind of practical Islamic information and explain the

fundamental Islamic information through more lively perspective.

5.4.2 Theoretical contribution

5.4.2.1 Information seeking theory

Information seeking originated from the classic uses-and-gratifications literature which

emphasized a dichotomy between active and passive seeking based on effort and

intensity (Yang, Aloe, & Feeley, 2014). Wilson’s (1981) model presented that

information seeking behaviour was initiated by an individual’s physiological, cognitive

or affective needs, these needs are interrelated and rooted in personal factors, role
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demands or environmental context. This research provided evidence for information

seeking theory in the Chinese context.

Furthermore, this research found out the credibility of the source was a mediated factor

for informant access to Islamic information. Based on the research findings, the

researcher presented the relationship among convert Muslim, media and Islamic

information in figure 5.2. The convert Muslim was seeking Islamic information from

media, and there are many factors influence the media utilization, the convert Muslim

evaluated Islamic information and accepted it. Convert Muslim evaluated the credibility

of Islamic information from the content, source -writer relations and the certifier.

Convert
Muslim

Islamic
information

media

Factors for
utilization

Credibility

Certifier

Figure 5.2. The relationship among convert Muslim, media and Islamic information.
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5.4.2.2 Source credibility theory

This research provides evidence for source credibility theory especially the Internet’s

Islamic information credibility scales. This research adds two more attributes to source-

writer relationship variable, and add one more variable to the credibility scales, this

variable is the third party, and the attribute of the third party variable is that the certifier

is trustful. The available literature about the source credibility evaluated the credibility

of the source from the source itself, but this research found that source credibility also

evaluated from the third party. For Islamic information credibility evaluation, imam or

senior Muslim who trust by convert Muslim or some Muslim acquaintance who has

place familiarity are all can help the convert Muslim to evaluate the credibility of the

Islamic information source.

5.4.2.3 UTAUT theory

This research provided evidence for UTAUT theory from the utilization of media of

convert Chinese Muslim for Islamic information seeking in the Chinese context, and

social condition became the premiere dimension than any other dimensions.

The diverse media utilization and influential factors for media utilization of informant

provide evidence for the unified theory of acceptance and use of technology (UTAUT).

The UTAUT model includes three direct determinants of intention to use, named

performance expectancy, effort expectancy, social influence, and two direct

determinants of utilization behaviour, named behavioural intention and facilitation
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conditions. The UTAUT theory is widely applied to research on the utilization of new

technology.

According to UTAUT theory, facilitation conditions have a significant influence on

utilization behaviour, this research finding also supports UTAUT theory from this point.

This research found that availability is the most influential factors of informants’

utilization of media. Due to political reason, only limited media platforms are available

in China, the most widely used media platforms are developed by a Chinese company

and being overwhelming used by Chinese people. This research provides evidence to

UTAUT theory from the Islamic information seeking through the utilization of new

media of convert Chinese Muslim in the Chinese context.

Furthermore, along with facilitation condition, the behavioural intention was another

directly influential factor, this research found that motivation of the convert Muslim is

attribution of behavioural intention, the motivation of convert Muslim directly

influential factor of media utilization for Information seeking.

According to UTAUT theory, performance expectancy is one of the direct determinants

of the user’s behavioural intention. In this research, the researcher found out that in this

research there are four items indicated that the media performance: a large amount of

informant and page design. These two factors from the different perspective indicate the

media performance and consequently, influence the media utilization of informant for

Islamic information seeking.
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According to UTAUT theory, effort expectancy refers to the degree of ease associated

with the use of the system (Venkatesh et al., 2003). In this research, the researcher found

that fast access to information and convenience were considered as the influential factor

indicated the effort expectancy of the utilization of media. The convenience factors drive

more utilization of new media.

According to UTAUT theory, social influence refers to the degree to which an

individual perceives as important others believe he or she should use the new system

(Venkatesh, et al., 2003). In this research, the researcher found out that interpersonal

relations and intolerance environment were influential factors of media utilization, the

first factor is a pull factor for media utilization, and the other one is the push factor for

media utilization. These factors indicated the social influence on the utilization of new

media.

However, this research found that the credibility of the source also influences media

utilization. The credibility of the source became a mediated factor for performance

expectancy and social influence in the UTAUT model, see figure 5.3. The credibility of

Islamic information was evaluated by an informant from content and source-writer

relationship, hence it related performance expectancy. The credibility of Islamic

information was also evaluated by an informant from the third party, such as imams,

senior Muslim or other Muslim acquaintance who has place familiarity, hence, it related

to social influence. Consequently, the credibility of the source became a mediated factor

in the UTAUT model.
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Figure 5.3. The credibility of a source in the UTAUT model.

5.4.2.4 Use and gratification theory

The research provides evidence for the use and gratification theory. The convert Chinese

Muslim access to diverse media platform to satisfy the Islamic information need. This

Islamic information need is strong motivation drives the convert Chinese Muslim to

access to diverse media, even some of them tried to access to blocked media for more

Islamic information. In Chinese society, the Chinese Muslim media platform suffered

from the media control of the Chinese government. The convert Chinese Muslim

sometimes have to shift from one media platform to another to satisfy the Islamic

information need.

Credibility of source
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The satisfaction of the media utilization for the information need, not only influenced by

the facilitating condition, performance expectancy, effort expectancy and social

influence but also influenced by the credibility of the Islamic information source.

5.5 Limitation, suggestions and directions for future research

There are some unavoidable limitations of this research, first of all, this research applied

qualitative research which can help researcher to deeply understand the new media and

the Islamic information seeking of informants, however, this present study is far from

representing the experience of all convert Chinese Muslims in China or, indeed, the

experience of all those convert Chinese Muslim who acquired Islamic information

through new media. Nonetheless, it provides some preliminary evidence for Islamic

information seeking behaviour of the convert Chinese Muslim in contemporary China.

Hence, for future research, it can apply quantitative research to a larger convert Chinese

Muslim groups to test the findings.

Secondly, the convert Chinese Muslims seek practical Islamic information as one source

of understanding Islam, and this kind of practical Islamic information is quite diverse

because it highly depends on the interpretation of Islam in a different place, this

interpretation depends on the local Islamic scholars and hands down to the next

generation. Hence, for the future research, the researcher can investigate how the

Muslim groups in a different place or from different schools interpret the Islam, how the

Muslim groups living their lives according to their interpretation, how this interpretation

of Islam is handed down to the next generation.
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Thirdly, there are many Chinese Muslims media platforms were being blocked during

this research process, there is a very interesting topic worthy of more research: the

media ecology of Chinese Muslim in contemporary China, how the Chinese Muslims

maintain their media platform in such media ecology.

5.6 Conclusion

This research applies qualitative research method, used in-depth interview collected data,

identified the most widely used new media platforms, this research continuously

explores the influential factors of the utilization of media. In addition, this research

explores the scope of the Islamic information acquired by convert Chinese Muslims and

analysis the credibility of the Islamic information source.

Among all the media type, social media are widely used by informants and the China-

based social media WeChat is listed in No.1. In the Chinese social context, availability,

motivation, interpersonal relations, convenience, a large amount of information,

intolerant environment, fast access to information, page design are the most influential

factors of the utilization of new media for Islamic information seeking of informants.

Informant acquired fundamental Islamic information and practical Islamic information

from diverse new media platforms. And informants judge the credibility of sources by

content, source-writer relationships and the third party.

The researcher also has found out that the Muslim individual was an important source of

Islamic information for the informant. And the published book still is an important

source of the fundamental Islamic information with high credibility and readily available.
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The informant also complained about the false information and the meaningless of the

argument online, in addition, informants call for higher quality Islamic information in

new media platform, and simultaneously the informants also suggested to use WeChat

which is the most widely used social media in China.

This research provides the knowledge of the Islamic information seeking of the convert

Chinese Muslim in contemporary China. Furthermore, this research provides knowledge

about the life of convert Chinese Muslim in the information age.

This research provides practical guidelines of Islamic information spread by Islamic

educational institutes or Muslim individual education in this information age. Social

media as the most popular media platform which can be used in spreading Islamic

information, and the content with clearer Quran and Hadith references will increase the

credibility of the source, and source-writer relationship also needs to highlight for

increased the credibility of sources as well. This research also provides evidence for

UTAUT theory and source credibility theory from the convert Chinese Muslim in the

Chinese context.
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New media and Islamic knowledge Acquisition of Covert Chinese Muslim

I hereby grant MA TING the permission to document this interview through audio recording

and transcription of the oral interview as part of her PhD research at School of Multimedia

Technology and Communication, Universiti Utara Malaysia. The purpose and the topic of the

interview has been explained to me. On this basis I agree to participate as a subject in the

research, and I consent to publication of the results of the project with the understanding that

my anonymity will be preserved. I understand also that I may withdraw from the project,

including withdrawal of any information I have provided in seven days’ time from the

interview date.

Signature of the Interviewee

Name

ID: (This number will be recorded with your data so we

can withdraw it at your request)



受 访 同 意 书

新媒体与归信穆斯林的伊斯兰知识获取

兹在此同意马婷通过录音记录此次访谈，并将录音转录为书面文本，作为其在马来西亚

北方大学多媒体技术与传播系博士研究论文的一部分。此次访谈的目的和性质我已经清

楚获悉。基于此，我同意参与此次研究，我也同意此次研究结果的公开发表，并知悉访

谈内容将以匿名形式使用。我也清楚我可以从此项研究中退出，包括访谈结束后的七天

期限内撤回所有提供的信息。

签名

姓名

编号: (这个号码将被用于记录您提供的所有信息，你

可以在七天期限内要求撤出。



Appendix 5: Interview guide in English

INTERVIEWGUIDE

The interviewer will, firstly, provide explanations about objectives of the research to respondents
/interviewee .

The purpose of this study:

a. To understand the factors that make the Chinese convert Muslim to use newmedia for
Islamic knowledge acquisition.

b. To explore the content of religious knowledge that the Chinese convert Muslim acquiring
through new media

c. To analysis the credibility of source when the Chinese convert Muslim acquiring Islamic
Knowledge through new media.

I would like to begin by thanking you for taking the time to help me with my research study. Our
discussion should take about 60 minutes. As I mentioned in my call, the purpose of our study is to
further understand the Islamic religious knowledge acquisition of Chinese convert Muslim through
new media. In our discussions, we will be talking about various facets of your Islamic knowledge
acquisition through newmedia

If it is okay with you, I would like to audio tape our discussion to help ensure accuracy. The audiotape
will only be used to help us write our report on the findings from this study and it will be securely
stored. Besides me, the only other individuals who will listen to the recording and/or read the
transcript are the co-investigators of this study: Dr. Romlah Ramli and Dr. Nik Adzrieman. As soon as
we finish our report, the tape will be destroyed. Would it be okay if I audio-tape this conversation?

I want to remind you that participation in this study is voluntary. Our discussion today is confidential
in nature and your name will not be used in our report or any other papers that come from this
study. I also have a form for you to complete which gives me consent to interview you. Please take a
few minutes to read it and then sign and date where indicated. Do you have any questions before we
begin?



1. Would you please tell me about your convert experience? (ice-breaking question)

2. what kinds of new media channel you used for you Islamic knowledge acquisition? (This will
help the interviewee warm up)

3. Can you tell me why you choose these new media channels?

a. Probe: what is the reasons that make you choose these new media channels?

b. Probe: can you tell me why you more prefer these media channels?

4. Can you tell me what kinds of knowledge you acquiring through new media?
a. Probe: did you learn how to pray from these new media channel?

5. How you judge the credibility of the Islamic knowledge source?
a. Probe: can you tell me why you trust this new media platform?
b. Probe: can you tell me why you trust this content is correct ?

6. Is there anything else that we have not talked about today that you would like to add?
Related to your experience of acquiring Islamic knowledge through new media?

SUMMARY

The interviewer will summarize the key points of the discussion. Then, the interviewer will ask if the
respondents have any changes or additions?

CONCLUSION

Once again, thank you for your time and participation today. Your comments will be very helpful to
our study. If you have any questions, please do not hesitate to contact me at: mt0999@foxmail.com

Thank you so much for your kind cooperation and valuable time.

mailto:mt0999@foxmail.com


Appendix 6: Interview guide in Chinese

访 谈 大 纲

首先，访谈者将向受访者解释此项研究的研究目的。

此项研究的目的:

d. 了解中国归信穆斯林获取伊斯兰知识的新媒体渠道以及影响因素

e. 揭示中国归信穆斯林通过新媒体获取的伊斯兰知识的内容

f. 分析中国归信穆斯林通过新媒体获取的伊斯兰知识来源的可信度

首先非常感谢您抽出您宝贵的时间支持我的研究课题，我们的访谈大约持续半个小时到一

个小时时间。正如我在先前的联系中说到的，此项研究的目的是进一步了解中国归信穆斯林通

过新媒体获取伊斯兰知识， 在我们的访谈中，我们将讨论通过新媒体获取伊斯兰知识的各个

方面。

如果您同意，我将对访谈过程进行录音以确保其准确性。录音仅用于帮助我们撰写此项研

究结果的报告，语音将被妥善保管。除了我之外，只有另外两位可以听录音或者阅读文字记

录，他们是我的两位导师：Romlah Ramli 博士和 Nik Adzrieman博士。在我们完成研究结果报

告的撰写之后，录音将予以销毁。那么请问我可以录音吗？

请允许我提醒您访谈的参与是自愿的。我们今日的访谈都将予以保密，您的真实姓名不会

出现在任何我们的研究报告或者基于此项研究的其他论文之中。我也有一份受访同意书，请花

几分钟时间读一读，并签署您的姓名。在我们访谈开始之前，请问您还有其他问题要问吗？

1. 请您讲讲您的归信经历是怎样的？（破冰问题）

2. 您在获取伊斯兰知识的过程中使用那些新媒体平台呢？（这是为了帮助受访者进入研

究主题）

3. 您能告诉我为什么您选择了这些新媒体平台吗？



a. 深入问题： 是什么愿意使您选择了这些新媒体平台？

b. 深入问题：您能告诉我为什么您更喜欢这些新媒体平台？

4. 您能告诉我您通过这些新媒体平台获取了那些方面的伊斯兰知识吗？

a. 深入问题：您会通过这些新媒体平台去学习怎么礼拜吗？

5. 您如何判断这些伊斯兰知识来源的可信度？

a.深入问题： 您能告诉我您为什么信任这些新媒体平台吗？

b.深入问题： 您能告诉我您为什么相信这些伊斯兰知识的内容是准确的呢？

6. 关于您自身通过新媒体获取伊斯兰知识这一点，您还有什么其他的想说的，而我们之

前没有谈论到的吗？

SUMMARY

访谈者将总结讨论的要点，然后询问受访者是否有要改变和增加的？

CONCLUSION

再次感谢您的时间和参与，您的访谈内容将对我的研究起到很大的帮助。如果您有任何问题，

请通过邮件联系我：mt0999@foxmail.com

非常感谢您宝贵的时间和友善的合作。

mailto:mt0999@foxmail.com

	FRONT MATTER
	Copyright Page
	Front Page
	Certification
	Permission to Use
	Abstract
	Abstrak
	Acknowledgement
	Table of Content
	List of Tables
	List of Figures
	List of Appendixes

	MAIN CHAPTER
	CHAPTER ONE : INTRODUCTION
	1.1 Introduction
	1.2 Background of the study
	1.3 Problem statement
	1.4 Research questions and research objectives
	1.4.1 Research questions
	1.4.2 Research objectives

	1.5 The significance of the study
	1.5.1 Knowledge implications
	1.5.2 Practical implications

	1.6 The research scope
	1.7 Conceptual definition
	1.8 Structure of the Thesis

	CHAPTER TWO : LITERATURE REVIEW
	2.1 Introduction
	2.2 Muslim in China
	2.3 Information seeking
	2.3.1 Information seeking through education
	2.3.1.1 The concept of education in western and Islamic perspective
	2.3.1.2 Islamic information seeking through education
	2.3.1.3 Brief history of Chinese Islamic information seeking through education
	2.3.1.4 Islamic information seeking through education in contemporary China

	2.3.2 Information seeking through new media utilization
	2.3.2.1 Conception of new media
	2.3.2.2 New media development
	2.3.2.3 Information & Communication Technologies (ICTs) and informationseeking
	2.3.3.4 Information seeking through new media
	2.3.3.5 Islamic information seeking through new media
	2.3.3.6 Islamic information seeking through new media and in China


	2.4 The media type which utilized for information seeking
	2.5 The influential factors of the utilization of new media for Islamic informationseeking
	2.6 The scope of the Islamic information in new media platforms
	2.7 The credibility of Islamic information sources in new media platforms
	2.8 The theories of the study
	2.8.1 Information seeking theory
	2.8.2 The unified theory of acceptance and use of technology (UTAUT)
	2.8.2.1 UTAUT Model
	2.8.2.2 UTAUT Construct Description

	2.8.3 Source credibility theory
	2.8.4 The uses and gratification theory


	CHAPTER THREE : METHODOLOGY
	3.1 Introduction
	3.2 Research design
	3.3 Data collection
	3.3.1 In-depth interview
	3.3.2 Population of Chinese Muslim
	3.3.3 Informant Selection
	3.3.4 Interview ethical issue
	3.3.5 Interview protocol

	3.4 Data Analysis Technique
	3.5 Summary of the chapter

	CHAPTER FOUR : DATA ANALYSIS AND FINDINGS
	4.1 Introduction
	4.2 Profile of In-depth Interviewees
	4.3 The first research finding: the utilization of media type
	4.3.1 Web based media
	4.3.1.1 Website
	4.3.1.2 Online radio
	4.3.1.3 Online movie and TV drama

	4.3.2 Social media
	4.3.2.1 WeChat
	4.3.2.2 QQ
	4.3.2.3 Facebook
	4.3.2.4 YouTube

	4.3.3 Other media
	4.3.3.1 Search engine Baidu
	4.3.3.2 App


	4.4 The research finding two: influential factors of media utilization
	4.4.1 Facilitating conditions
	4.4.1.1. Availability

	4.4.2 Effort expectancy
	4.4.2.1 Convenience
	4.4.2.2 Fast access to information

	4.4.3 Social Influence
	4.4.3.1 Interpersonal relations
	4.4.3.2 Intolerant environment

	4.4.4 Performance expectancy
	4.4.4.1 Large amount of information
	4.4.4.2 Page design

	4.4.5 Behavioral Intention
	4.4.5.1 Motivation


	4.5 The research finding three: the scope of Islamic information
	4.5.1 Fundamental Islamic information
	4.5.1.1 Quran
	4.5.1.2 Hadith
	4.5.1.3 Sharia Law
	4.5.1.4 Five pillars of Islam
	4.5.1.5 Six main beliefs

	4.5.2 Practical Islamic information
	4.5.2.1 Daily life of Muslim
	4.5.2.2 History
	4.5.2.3 Different Muslim groups
	4.5.2.4 Arabic language
	4.5.2.5 Muslim Children’s education
	4.5.2.6 Women issue


	4.6 The research finding four: the credibility of the Islamic information source
	4.6.1 Authentic source
	4.6.1.1 Writing based on Quran
	4.6.1.2 Writing based on Hadith

	4.6.2 Source - writer relations
	4.6.2.1 Provider is trustful
	4.6.2.2 Platform is famous
	4.6.2.3 Provider is a famous Muslim
	4.6.2.4 Writer has a reference

	4.6.3 Certifier is trustful
	4.6.3.1 Certifier has place familiarity
	4.6.3.2 Certifier is an imam or senior Muslim


	4.7 Other Findings
	4.7.1 The Muslim individual was an important source of Islamic information
	4.7.2 The published book still is an important source of fundamental Islamic information
	4.7.3 Published Islamic books were available and have high credibility
	4.7.4 The informant call for the higher quality Islamic information in social

	4.8 Conclusion of the research findings
	4.9 Summary of this chapter

	CHAPTER FIVE : DISCUSSION AND CONCLUSION
	5.1 Introduction
	5.2 Research findings summary
	5.3 Discussion on research findings
	5.3.1 The utilization of new media channels for Islamic information seeking
	5.3.1.1 The Media channels utilization
	5.3.1.2 Influential factors of media utilization
	5.3.1.3 The scope of the Islamic information

	5.3.2 Credibility of the Islamic information

	5.4 Research contribution
	5.4.1 Implication contribution
	5.4.2 Theoretical contribution
	5.4.2.1 Information seeking theory
	5.4.2.2 Source credibility theory
	5.4.2.3 UTAUT theory
	5.4.2.4 Use and gratification theory


	5.5 Limitation, suggestions and directions for future research
	5.6 Conclusion

	Reference
	Appendices




