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ABSTRACT 

The aim of this study is to assess the relationship between bank staff, which is RHB 
Bank, Bank Persatuan, and Al-Rajhi Bank and awareness of Islamic financial 
planning (IFP) for Hajj and Umrah. Thus, the purpose of this study is to investigate 
the relationship between banker staff attitude, subjective norm, perceived behaviour 
control, religiosity, and awareness of IFP. The findings indicated a positive 
relationship between perceived behaviour control, subjective norm, attitude, and 
religiosity with IFP for Hajj and Umrah among staff bankers. The independent 
variables were suitable to test the dependent variable, while financial satisfaction 
showed an insignificant relationship with the dependent variable. This study was 
conducted among bank staff for several reasons; firstly to create awareness of IFP for 
Hajj and Umrah among bank staff by distributing questionnaire and spreading 
information. Secondly, the research will contribute in terms of practical implications 
to help academicians and financial planners to validate the framework of this study to 
have an impact on financial planning especially Islamic financial planning. It would 
also provide knowledge to fellow Muslims, and lastly it would influence Malaysian 
government especially Tabung Haji and other Muslim countries to be alert to the need 
ofIFP. 

Keywords: Attitude, Islamic financial planning awareness, perceived behaviour 
control, subjective norm, religiosity. 
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ABSTRAK 

Tujuan kajian ini adalah untuk menilai hubungan antara kakitangan bank iaitu RHB 

Bank, Bank Persatuan, dan Al-Rajhi Bank dan kesedaran mengenai perancangan 

kewangan Islam (IFP) untuk Haji dan Umrah. Oleh itu, kajian ini mengkaji hubungan 

antara sikap kakitangan bank, norma subjektif, kawalan tingkah laku yang dilihat, 

kepercayaan, dan kesedaran terhadap IFP. Dapatan kajian menunjukkan hubungan 

positif antara kawalan tingkah laku yang dilihat, norma subjektif, sikap, dan 

keagamaan dengan IFP untuk Haji dan Umrah di kalangan kakitangan bank. 

Pembolehubah bebas adalah sesuai untuk menguji pembolehubah yang bergantung, 

sementara kepuasan kewangan menunjukkan hubungan yang tidak penting dengan 

pemboleh ubah bergantung. Kajian ini dijalankan di kalangan kakitangan bank untuk 

beberapa sebab; pertama untuk mewujudkan kesedaran tentang IFP untuk Haji dan 

Umrah di kalangan kakitangan bank dengan mengedarkan soal selidik dan 

menyebarkan maklumat. Kedua, penyelidikan akan menyumbang dari segi implikasi 

praktikal untuk membantu ahli akademik dan perancang kewangan untuk 

mengesahkan rangka kerja kajian ini untuk memberi kesan kepada perancangan 

kewangan terutama perancangan kewangan Islam. la juga akan memberi pengetahuan 

kepada sesama umat Islam, dan akhimya ia akan mempengaruhi kerajaan Malaysia 

terutamanya Tabung Haji dan negara-negara Islam yang lain untuk merangka 

keperluan IFP. 

Kata kunci: Sikap, kesedaran perancangan kewangan Islam, kawalan kelakuan yang 

dilihat, norma subjektif, keagamaan. 
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CHAPTER 1 

INTRODUCTION 

1.0 Background of Study 

Hajj is the fifth pillar of Islam, and the practice commenced in the sixth year of 

Hijrah. Hajj (in Arabic language) in terms of English language means, visiting a 

glorious place. While according to syara ', the pilgrimage is to visit Baitillahil 

Haram during the Hajj month for performing tawaf, saie, and wukuf at Arafah with 

certain conditions and fulfilling all obligations (LembagaTabung Haji, 200 I). Hajj 

worship is an obligation on every Muslim who is adequately qualified and capable. 

According to Surah al-Baqarah: 196 and Surah Ali-lmran: 97 every Muslims must 

determine and plan to perform Hajj from a very young age. 

Accordingly, the determination must come with a sincere intention solely because of 

Allah SWT, not for specific titles and so forth. According to Altfest (2016), financial 

planning is defined as the process of meeting your life goals through appropriate 

financial management . Some examples of these goals are buying a home, saving 

money for children education, starting a business, or planning a comfortable 

retirement plan. However, Bank Negara Malaysia (BNM) stated that 93% of 

Malaysians do not have any monthly savings and financial planning for a 

comfortable retirement (BNM, 2018) .  To explore this topic, this study will employ 

the Theory of Planned Behaviour (TPB). 
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1.1 Overview Theory of Planned Behavior 

Based on observations, this study found that Ajzen first proposed the Theory 

Planned Behaviour (TPB) in 1987 and revised it in 1991 .  The pioneering work of 

Ajzen (1987) indicates that TPB is intended to capture human motivational factors 

affecting individual behaviour. This model has three unique components: the first is 

Attitude, secondly, Subjective Norm and thirdly, Perceived Behavioural Control. 

According to Dawkins and Frass (2005), TPB is a very useful tool to identify 

intention and behaviour in organizations because these theories can predict the 

individual Intention to support or oppose a particular issue. Besides (Sheppard et al., 

1988; Sutton, 1998) asserted that Theory of Planned Behaviour (TPB) has three 

predictive validity namely: Attitude, Subjective Norm and Perceived Behavioural 

Control, Religiosity and these variables have successfully explain individual 

behavioural intention in numerous studies. On the other hand, in other studies 

(Ajzen, 1991 ;  Beck and Ajzen, 1991 ), it was found that TPB can be used to identify 

the individuals' intention in performing a particular behaviour. Additionally, the 

study of (Beck and Ajzen, 1991) illustrated that TPB help to predict individual 

purpose is a source of predicting individuals actual conduct. 

1.2 Problem Statement 

According to Lembaga Tabung Haji (2018) the "Takaful Depository Corporation" or 

"Perbadanan Wang Simpanan Bakal-Bakal Haji" was established on I ovember 

1962 and it was launched on 30 September 1963. This entity was designed to 

enhance 3 objective; I) Allowing Muslims to save gradually in order to fulfill the 

expenses to perform the Hajj and Umrah or other fees beneficial; 2) Allowing 
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Muslims through their savings more dynamic part in the field of investment in halal 

way and 3) provide that protection, escort and taking care of welfare to pilgrims who 

are performing fardhu pilgrimage by performing various facilities and service. 

However, Ungku Aziz (2012) found most Malaysians who live in the rural area does 

not keep their money at the post office or bank due to poverty that makes them 

difficulty in saving money to go to Makkah. 

In adding K.hoong (2015) stated that individual decision-making behaviour is not 

rational, especially among Malaysian that causing most people to fail to manage 

their money that leads to insufficient in personal saving. On the other hand, 

Malaysian Financial Planning Council (MFPC), (2014) also stated that most Muslim 

in Malaysian don't have proper financial planning and they have short term business 

plans that help them to achieve the desired life and overcome financial 

commitments. Besides, Muslim in Malaysia should be aware that increasing cost in 

yearly while performing Hajj and Umrah. 

Table I . I  below shows the cost hajj in 1432H/201 I .  From the researcher view, we 

can see that Muslim from Sabah and Sarawak have higher amount cost compare 

from peninsular Malaysia. Thus we can conclude that Muslim from Sabah and 

Sarawak must be more aware regarding Islamic financial planning. 
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Table I .  I  
Hajj Cost@l432 Hijrah 

' 

Kos Haji@ 1432 Hijrah 

Perlepasan 
Dewasa (15 tahun 15 tahun ke 

ke atas) bawah 

Peninsular 
RM9,980 RM9,011 

Malaysia 
-- 

Sa bah RMI0,1 10  RM9,141 

Sarawak RMI0,065 RM9,096 

Source: Sunlife Malaysia,2016. 

RM 13,429* 

RM 5,500 

RM 8,585 
RM 9,445 RM 9,980 RM 8,973 

Increasing Cost Of Performing Hajj RM 11,577* 

Awl1_9_o_s��2�io-1��-2+�-o-2��2��-o-4��-2+i-1-0��2�i-2-o-·��2+-i30• 

* Cost based on 1.6% per annum 

Figure 1 . 1  
Increasing Cost of Performing Hajj 
Source: Berita Harian (6 Nov 2010) 
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Figure 1 . 1  shows that cost increasing by Muslim in Malaysia while performing Hajj. 

It shows that the cost is always increasing and the Muslim in Malaysia must 

struggling to save money for performing Hajj and Umrah. For example, as we can 

see, in the early 90s, the amount as per Muslim to performing hajj only RMS,500 

while in the year 2019, the amount as per Muslim to performing hajj 2 times from 

90s which is RM9,980.This different amount can lead issue from the Muslim in 

Malaysia to save more money while performing Hajj and Umrah. Also, a report in 

harian metro (2019), states that the government currently consider reducing the 

subsidiary of Hajj. According to Mujahid Yusof (2019) Tabung Haji will give more 

package as it qualifies for subsidy assistance from Tabung Haji while private 

package, will higher payments. 

Table 1.2 
Direct Haii oavment euide or season haii l 440H/2019M 

Type of pilgrim Hajj cost Subsidy Hajj Payment 

from TH 

Malaysia Citizen-first RM22,900 RM12,920 RM9,980 
time to perform Hajj 

Malaysian Citizen- RM22,900+ None RM22,900 + RM2,200 
have performed Hajj 

before RM2,200 

Source: Lembaga Tabung Haji (2019) 

Therefore Akram Laldin (2008), Rahim and Sabri (2014) and Baig (2016), 

emphasize that to achieve awareness of financia l planning for Hajj and Umrah 

among Malaysia individual, a financial planning plan must be introduced to facilitate 

the implementation and preparation of the planned planning. Hence, Muslims are 

more aware of preparing for Hajj and Umrah. Referring to the above issue, this study 
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intends to explore firstly the attitude; secondly the subjective norm, and thirdly 

perceived behavioural control and religiosity in influencing the Malaysian Muslims 

awareness of financial planning for Hajj and Umrah. 

1.3 Research Question 

I .  Is there any difference among groups of different demographic factors such as 

(gender, age, highest educational level, monthly income, and marital status) on the 

awareness of Islamic financial planning for Hajj and Umrah among Muslim bank 

staff? 

2. Is there any correlation between firstly the attitude, secondly the subjective norm, 

and finally the perceived behaviour control, and religiosity with the Islamic financial 

planning awareness for Hajj and Umrah among Muslim bank staff? 

3. To what extent should the attitude, subjective norm, perceive behaviour control, 

and religiosity influence the awareness of Islamic financial planning for Hajj and 

Umrah among Muslim bank staff? 

1.4 Research Objective 

I .  To examine the differences between demographic factors such as (gender, age, 

highest educational level, monthly income, marital status) towards awareness of 

Islamic financial planning for Hajj and Umrah among Muslim bank staff. 

2. To investigate the correlation between attitude, subjective norm, perceived 

behaviour control, and religiosity with the awareness of Islamic financial planning 

for Hajj and Umrah among Muslim bank staff. 

6 



3. To investigate the factors (firstly the attitude, secondly the subjective norm, and 

thirdly the perceived behaviour control, and religiosity) that influence awareness of 

Islamic financial planning for Hajj and Umrah among Muslim bank staff. 

1.5 Scope and Limitation of Study 

The primary objective of the current study is to investigate the factors influencing 

awareness of Islamic financial planning for Hajj and Urnrah. Currently, the 

researcher found a significant problem among Muslim bank staff when planning 

their financial strategy for Hajj and Umrah. This study will explore which factor 

(firstly the attitude; secondly the subjective norm or thirdly the perceived 

behavioural control and finally the religiosity) that may impact the respondent 

intention to do Islamic financial planning for Hajj and Umrah. This study believes 

that it's essential to identify which factors influencing awareness of Islamic financial 

planning for Hajj and Urnrah. Since this study focuses on among Muslim bank staff, 

thus the respondents are limited to RHB Bank, Al-Rajhi Bank, and Bank 

Pembangunan as all three banks that provide Takaful products regarding Hajj and 

Umrah. Suffice to say; these three banks are aware of Islamic financial planning for 

Hajj and Umrah. 

The limitation of this study was that this study only covers one aspect which was 

awareness of Islamic financial planning for Hajj and Umrah. Meanwhile, there are 

various issues to be explored under this topic to give in-depth exploration in the 

future. There is no interview conducted to investigate the factors influencing 

awareness of Islamic financial planning for Hajj and Umrah, and this study focuses 
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only on a small group of the population. Thus, in the future, it is recommended 

conducting this study on a larger scale for larger respondents. 

1.6 The significance of the Study 

1 .  Purpose research is to helpful to the bankers who can identify the factors involved 

(namely attitude; secondly the subjective norm or and finally the perceived 

behavioural control and religiosity) influencing the awareness of Islamic financial 

planning for Hajj and Umrah among Muslim bank staff. 

2 The results of the study can also provide information and proof of research to the 

Malaysian Muslims and other essential parties to take appropriate steps in 

developing Islamic financial planning for Hajj and Umrah. 

3. This research is expected to provide sources of reference and information to point 

to other researchers on what factors (namely attitude; secondly the subjective norm 

and finally the perceived behavioural control and religiosity) influencing awareness 

oflslamic financial planning for Hajj and Umrah among Muslim bank staff. 

4.This study will also be a channel for researchers and Muslim staff bankers to 

respond to find does what factors (namely the attitude; secondly the subjective norm 

or the perceived behavioural control and religiosity) influencing awareness of 

Islamic financial planning for Hajj and Umrah among Muslim bank staff. 

1.7 Variables 

The Theory of Planned Behaviour (TPB) 
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• TPB explains the cognitive representation of a person's actual readiness to perform 

any given behaviour that predicts the individuals attitudes towards behaviour, the 

antecedent of behaviour and subjective norm with the behaviour which is deliberate 

and the omission of a behaviour (Hegel ow, 2015). 

Attitude 

• The constituent element for attitude is called the 'behavioural belief,' which 

explains the individual's perception of the relationship between behaviours (Ajzen, 

1988). 

Subjective Norm 

• According to Alonso and Krajsic (2015), the foundation principal element of a 

subjective norm is 'norm belief,' which primarily refers to the individuals' positive 

or negative perceptions of others' beliefs, attitudes, preferences, viewpoints, 

evaluation, and values. 

Perceived Behaviour Control 

• According to Ajzen and Madden's (1986), the PBC can be influenced by individual 

ability and behaviour and capability to evaluate. On the other hand, Tetrick and 

LaRocco ( 1987) stated that PBC can predict the level of stress and experience of a 

person who participate and their viewpoint on those matters. 

Religiosity 

• Religiosity is defined as the role of religion that will affect an individual's 

intentions and acceptance of the Islamic financial planning. Moreover, the Islamic 

society is significantly affected by Shariah guidelines (Sulaiman, 2003). 
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Similarly, Rahim (2014) defined religiosity as the ethical belief and spiritual 

conduct that reflects in the daily routine of the individuals. 

1.8 Organization of Study 

This research has five chapters. The summary of each chapter will be explained in 

detail in the next section . 

CHAPTER 1: In this chapter, the researcher provides a summary of the research 

structure. This chapter is responsible for convincing the reader on important of the 

research topic where the researcher will add detailed information to defend the 

research idea by the research gap using literature support. Chapter one is responsible 

for explaining the main idea of this study "factors influencing awareness of financial 

planning for Hajj and Umrah". This research idea will be explained by giving a 

detailed explanation of the research question, research objective, and problem 

statement, significance of the study and finally, the research scope and limitation. 

CHAPTER 2: This chapter will present the background about factors influencing 

awareness of financial planning for Hajj and Umrah and TPB. This study will justify 

the importance of TPB and ensure that readers understood what the three variables in 

TPB (namely the Attitude, secondly Subjective Norm, and finally the Perceived 

Behaviour Control) are about and factors influencing awareness of financial 

planning for Hajj and Urnrah. The overview of factors influencing awareness of 

financial planning for Hajj and Umrah will be discussed in this chapter with the 

support from the relevant literature. 
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Chapter 3: This chapter will review and discuss the Research Methodology. The 

detailed explanation of all analysis to be conducted in chapter four will be discussed 

in this chapter followed by research design, non-response bias test, sample size, 

population, correlation analysis, factor analysis, validity and reliability analysis will 

be explained in detail. 

CHAPTER 4: This chapter will state the result of data analysis where the 

researcher will state the outcome of SPSS result after the questionnaires were 

analyzed. Moreover, the researcher will discuss in detail the static results received 

from SPSS output. The SPSS outcome will be discussed and justified, whether there 

exists any relationship between TPB factors influencing the awareness of financial 

planning for Hajj and Umrah. 

CHAPTER 5: This chapter will discuss the conclusion of the study. The researcher 

will discuss does finding of this study support the proposed hypothesis of this study. 

The finding of this study will be discussed and compared with past studies to support 

the argument. 

1.9 Conclusion 

Overall, this chapter will discuss a detailed overview of factors influencing 

awareness of Islamic financial planning for Hajj and Umrah by state the appropriate 

literature to convince the readers. Further discussion of this study will lead us to 

answer the research question of this study. 

11 



CHAPTER TWO 

LITERATURE REVIEW 

2.0 Introduction 

This part alludes the various writing which is identified with the subject of the 

exploration. Sekaran (2003) explained that the literature review can be described as 

documentation of extensive surveys of the prepared and available literature whereas 

scholar can gather the secondary sources of data in the specified areas of the scholar. 

Along these lines, this section will be explained about internal and external the factor 

influencing awareness of financial planning for Hajj and Umrah by composed 

sources exhibited by the past researchers. Moreover, this research wants to find out 

the awareness of financial planning for Hajj and Umrah towards firstly attitude, 

secondly the subjective norm, and finally the perceived behaviour control. 

2.1 Research Framework 

Attitude 

Subjective norm 

Religiosity 

Perceived 

behavioural control 

Figure 2.1  
Research Framework 

12 
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Referring to Figure 2.1 above, we can find that the chosen three independent 

variables, are firstly attitude; secondly the subjective norm or perceived behavioural 

control. On the other hand, in this study, only one dependent variable was used 

namely awareness of financial planning for Hajj and Umrah among Muslim bank 

staff. The researcher wants to identify which factor (namely attitude; subjective 

norm or perceived behavioural control, religiosity) that highly influence the 

awareness of Islamic financial planning for Hajj and Umrah among Muslim bank 

staff. 

2.2 Islamic Financial Planning Awareness 

Lahsasna (2011) clarified that Islamic financial planning is a procedure of helping 

client to decide their business objectives, needs, and assets to be ideal 'with the 

parameters of the Shariah. In another definition, Islamic financial planning means 

meeting the life goals by managing the finances through the Shariah. Islamic 

Financial planning is a developing money sector in the market, which requires assist 

by the controllers, experts, and different partners. Islamic financial planning is a sub­ 

set of Islamic finance. The process of Islamic financial planning looks into an 

individual's and finds a way to take care of the issues and accomplish money related 

objectives to conform to the Shariah law. The basic premise of Islamic financial 

planning states every one of Muslims' riches has a place Allah SWT, and people are 

simply trustees (Noh, 2014). Ali (2012) argued that there has been an expanded 

awareness and the acceptance from the people in general on the fundamentals of 

money to build up the relevance and position of both ordinary and Islamic financial 

planning concepts with strategic collaborations and backing from the key partners 

and controllers in Malaysia. As per Groppelli and Nikbakth (2000), money related 
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arranging is the training m where an individual ascertains how much record is 

fundamental for the enduring undertaking of an association and by what means can 

the significant assets be financed. Ismail (2011) asserted that the Muslim community 

is still far behind in financial planning awareness, and therefore, great opportunities 

can be seen in this niche for financial planners. First Sovereign Advisory plan of 

action was created from a reasonable sharing formula between FSA and the financial 

adviser representative (FAR) and authorized capital markets services representative 

(CMSRL). The increasing awareness of financial planning in Brazil has managed to 

steady increase in the quantity of counsellors entering the CFP certification program. 

From Islamic perspective, financial planning is not only a process of achievement 

and gathering wealth. It additionally has a general definition identified with the idea 

of (khalifah) Allah SWT. Wahab (2014) mentioned that Muslims are surrounded by 

rules and regulations, which they cannot refuse or ignore unless they are ready to 

face the consequences in this world and hereafter. Muslims must therefore practice 

their religion by following the Shariah, which leads to the right oath and teaches 

Muslims to perform and practice their faith according to the revelation of Allah 

(SWT). Hence, Shariah is concerned with the financial planning due to the guidance 

of family members and society at a larger picture. Muslims have to plan their lives to 

face the challenges and have the idea of what to do and what not to do to achieve al 

Falah in this present world and hereafter. Abdullah (2013) categorized Islamic 

financial planning as a part of Islamic wealth management, which is a subset of 

Islamic finance that is the subset of Islamic economics. Sarasin (20 l l )  argued that 

the financial planning from the Islamic perspective is established to meet the goals of 

each Muslim individual by executing his financial plan and continuously monitoring 

him to be successful in this life and the next. According to Abdullah (2013), 
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recognizing wealth by the Shariah is the foundation of life to execute Muslim's dual 

purpose of experience as a servant of Allah (SWT) and vicegerent of humankind. He 

recommends that there are some essential needs that Muslims need to think about 

such as saving, marriage, family unit needs, new birth of child as well as the spiritual 

needs such as paying zakat, performing pilgrimage and so on, which should be added 

in their financial plan. The life goal of Muslims is not only this wordy life plan but 

also the unseen world plan, which makes Islamic financial planning a religious duty. 

Moreover, the importance of the awareness from individuals and the understanding 

ofIFP will be heightened according to the tenets oflslam (Noh, 2014). In examining 

whether Malaysians are set up for financial planning, it was reasoned that 

insufficient awareness was made about financial literacy in the commercial centre 

and the public was tested when trying to isolate between a budgetary organizer and a 

thing pedlar (Chuah, 2014). Noh (2014) suggested that the scope of Islamic financial 

planning contains cash flow, Takaful planning, Islamic estate and investment 

portfolio management, occurs during the life cycle of every individual while 

managing the risk and planning for investment. Therefore, it will involve the process 

of wealth accumulation, preservation, purification, and wealth distribution. Jaafar 

(2002), proposed riches is likewise perceived by Shariah as the reason for important 

life and prerequisite for people to play out their double capacities as workers to 

Allah and vicegerent of mankind. 

For Islam perception, a balanced satisfaction of material and spiritual need of man 

can achieved through a good life. 

"Muslim must strive in Allah's cause with his wealth and his self' (Surah As-Saff 

6 1 :  1 1  ). 
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Shahir (2002) included some fundamental regular needs that Muslims need to 

consider, for example accommodating instruction, marriage, reserve fund and 

speculation, basic needs, education children, commitments to guardian, Takaful 

(Islamic Insurance), buy of the transportation and home or real estate, retirement, 

zakat and tax. The spiritual needs should be joined into the money related 

arrangement are performing the Hajj and Umrah, paying compulsory gifts (zakat), 

charity (infaq ') and Islamic dispersion of the bequest (faraid). Subsequently, for 

Muslims to accomplish life objectives, they not just requirement of material as well 

as must have component of spiritual needs. These objectives are clarified into 

financial goals and structure the premise of the budgetary arrangement. 

2.2.1 Islamic Financial Planning Components 

As indicated by Shafii (2013) referenced that Muslim people must understand the 

idea of Islamic financial planning, which are ensuring, gathering, protecting, and 

distributing the wealth as indicated by the Shariah rules. These below-mentioned 

components of Islamic financial planning include wealth generation, wealth 

protection, wealth accumulation, wealth purification, and wealth distribution. 
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Wealth accumulation (Islamic investment) 

Wealth belongs to Allah (SWT) and He gives to whom He wishes without any 

resistance, which means to say that effort of a man is not the outcome of wealth, but 

it is considered as a process that guides to positive or negative results after the effort 

being made. In the Holy Qur'an, Allah (SWT) said." . . . and God has made/or you in 

your lzolnes und abode and has made for you tents out of the hides of cattle for the 

dwelling which you find so light and handy when you travel and when you stay; and 

of their wool, fur and hair furnishings and articles of convenience and comfort." 

(Sulaiman,2011). 

Wealth Generation (Earn, Save and Budget) 

Wealth generation in Islam is a concept, which shows that wealth is already on earth, 

and Allah (SWT) placed it to use its benefits by generating and spending lawfully. 

Therefore, Islam has sent explicit messages to Muslims to create their daily income 

or wealth in only halal ways and to ignore the haram, which Quran and Sunnah 

primarily rejected (Sulaiman,2011). 

Wealth Purification (Zakat) 

The purification of wealth is necessary for two reasons: 

I .  To cleanse the illegal income, which an individual may generate unknowingly 

2. To give part of wealth to the eight asnaf; who have been stated in the Al-Quran 
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Wealth Protection (Takaful) 

Wealth protection is among the pillar of wealth management, which pinpoint the 

sources of current and prospective income of an individual. Protection of wealth 

involves cash flow planning, tax arranging, incapacity income arranging, basic 

income sickness, among many others. 

In Islam, the idea of Islamic insurance is based on collaboration or Takaful under the 

idea of tabaruu ' (donation). There is a hadith, which states that one day prophet 

(PBUH) saw a Bedouin man and then asked "why you do not tie your camel and he 

replied "I put my trust in Allah (SWT) and prophet (PBUH) said to him "tie your 

camel and then put your last in Allah". This hadith by Tinnidhi shows that it is 

encouraged to protect health, wealth, and life in Islam in a way that is not 

contradicting to the Shariah of Allah (SWT) (Sulaiman, 201 1) .  

Wealth Distribution (Islamic Estate Planning) 

Wealth distribution in Islam manages the wealth of a dead person; thus, the proper 

plan is needed by Muslim individuals to plan their estate according to the Shariah. 

One-third of the wealth can be distributed according to the will of the person. Hence, 

producing a will is highly encouraged for Muslims due to many reasons as lack of a 

will might be burdensome to the children of the dead person, in which they 

sometimes fight or kill each other because of the wealth. Estate distribution of a 

Muslim involves the settlements of debts and other expenses of the dead person 
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(Sulaiman, 20 1 1  ). When tending to the issue of wealth, Muslim must not overlook 

that the substantial proprietor of riches is Allah, and man is just a trustee. 

Allah mentions it in Surah Al-Qasas verse 28:77 : 

"But seek, with that (wealth) which Allah has bestowed on you, the home of the 

Hereafter, and forget not your portion of lawful enjoyment in this world; and do 

good as Allah has been good to you and seek not mischief I the land. Verily Allah 

likes not the Mufsidun (those who commit great crimes and sins, oppressors, tyrants, 

mischief-maker, corrupted). " (Surah A-Qasas, verse 2 8: 77) 

2.3 The Theory Planned Behaviour 

This study was led to understand the connection between Islamic financial planning 

awareness and Muslim staff bankers' through the structure of statistic and 

characteristics of psycho-social conduct, also intention in using critical thinking 

teaching strategies and improving critical thinking (proof based), together with 

genuine utilization of these methods. At that point, an investigation of a hypothesis 

utilizing these variables is significant. 

The Theory of Planned Behaviour was designed by Ajzen ( 1991 ). According to Lee, 

(2010) and McEachin (2011) referenced this hypothesis has been generally 

researched and has endure the thoroughness of setting up the sensitive connection 

between conduct goal and its determinants, namely attitude, subjective norm, and 

perceived behavioural control. The Theory of Planned Behaviour (TPB) 

(Ajzen, 199 1 )  clarifies the different human practices in various situations. The basic 

thought of the TPB is that activities are arranged and decided (Ajzen, 1991) .  In 1975, 

Theory of Reasoned Action (TRA) was established but revision in 1980.This theory 
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is created from the foundation of research particularly in territory of expectation 

conduct relationship. The TRA is connected to controlled behaviours and 

recommended that a person's behaviour is dictated by behavioural intentions driven 

by an person's attitude toward the behaviour and subjective norm impacting the 

exhibition of the behaviour, (Ajzen & Fishbein, 2004). As indicated by Ajzen (2002) 

the TRA analyzed human behaviours that was under volitional control and could be 

anticipated predominantly from intention. The TPB included the build of perceived 

behavioural control as a determinant of goal for circumstances that were out of 

volitional control (Ajzen, 1991).  Previously, many different cultures and occupations 

can be effects through psychologists while it interested in intention. The TBP 

focused on the target by isolating the three determinants of intention, namely attitude 

toward the behaviour, subjective norm, and perceived behavioural control. 

According to Ajzen (199 1) ,  clarify; these determinants give a thorough technique for 

anticipating aim. Ajzen (199 1)  allude intention as an indication of the level of 

exertion and diligent work people are anxious to take part in to perform the 

behaviour. The researcher assumed the variable behavioural intention dependent on 

Ajzen's meaning and renamed it to 'intention to use. This section presumed that the 

forecast of intention could be accomplished over the three factors - firstly attitudes 

toward the behaviour, secondly the subjective norm, and thirdly the perceived 

behavioural control (McEachan et al., 2 0 1 1 ) .  The behavioural intention has been 

referred to in this theory as the hugest indicator of behaviour (Ajzen, 1991 and Ajzen 

& Madden , 1986). 
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Ajzen and Fishbein (2005) presumed that the intention to perform a behaviour is the 

essential antecedent of really playing out the behaviour. In other hand, one must 

participate in some perspective procedures that may be impacted by various 

components prompting the development of expectation. 

Based on the reported in meta-analyses many researches have finished up this build 

as a dependable indicator, and intention does not really ensure the exhibition of the 

behaviour (McEachan et al., 2011 ). 

To distinguish the principle component to comprehend human behaviour as it 

identifies with intention, the attitude remains the prevailing element (Ajzen and 

Fishbein, 2005; Capo & Orellana, 201 l ;  Freberg, 2013; Lee et al., 2010; Pierce & 

Ball, 2009; Teo and Lee, 20 IO; Teo, 20 1 1  ). As indicated by Ajzen (1991 ), attitude 

through behaviour conduct incorporates together the good and horrible pieces of the 

focused on behaviour. In past research led for educator intention to utilize 

instructional strategies for coordinating innovation in the classroom, attitude was 

observed to be a critical indicator of aim to utilize the innovation (Capo & Orellana, 

201 l ;  Lee et al., 2010; Teo & Lee, 2010; Teo, 201 1 ) .  The subsequent determinant is 

described by Ajzen ( 1991 )  as the level of observation that an individual hold about 

the degree of a social power to perform or not play out a behaviour. This social 

pressure can emerge out of critical others, partners, associations, and society. The 

third determinant, was seen behavioural control, as allude to Ajzen (1991), is 

comparable with the reason held by Bandura's idea of self-efficiency. 
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A basic segment tense from Bandura's self-efficiency concept is one how an 

individual belief in the capacity to participate in behaviours. The PBC thinks about 

two fundamental territories, which is impression of having adequate control and the 

board of assets that empower the fruitful presentation of the behaviour, as perceived 

level of straightforwardness or trouble connected with doing the behaviour. 

In the intention-behaviour relationship theory, saw social control consideration those 

inner and outside features that may impact the behaviour (Ajzen, 1991). Also, Ajzen 

(1991) presumed that if an individual see that behaviour introduces an 

overabundance of inconvenience to perform, there is an improved probability that 

his or her perceived behavioural control will be decreased. The inspection of 

intention as it identifies with behaviour is fundamental in light of the fact that as 

indicated by Ajzen and Fishbein (2005), a couple of individuals don't act or play out 

their conununicated desires. In a manner of speaking, an individual may express an 

intention to achieve something, anyway convey an alternate errand or not play out 

the behaviour by any stretch of the imagination. 

This summary has been depicted in past wellbeing related research in zones of 

physical activity, dietary practices, and hazard practices (McEachan et al., 2011) .  

Explicit to this examination, three suspicions of the TPB will be considered. These 

suspicions are as per the following: 

I .  The intention is the direct originator of genuine conduct. 

2. The intention, is dictated conducted by attitude through the behaviour, subjective 

norm, and perceived behaviour control. 
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3. The general degree of impact that frame of mind, emotional standard, and saw 

social control has on the expectation may fluctuate in criticalness by populace and 

conduct examined (Ajzen and Fishbein , 2005). 

2.3.1 Attitude 

Ajzen & Fishbein (1980) stated that an attitude is defined as the factor that 

determines the degree to which an individual has a positive or negative evaluation of 

a specific behaviour. In other words, an attitude refers to the evaluation on the 

impact of positive or negative feelings of an individual to perform a specific 

behaviour (Fishbein & Ajzen, 1975). Besides, Suki & Ramayah (2010) mentioned 

that attitude is the cause of the intention. Hence, in this study, attitude towards 

saving money giving intention defines how Muslims evaluate financial planning 

giving as a good or bad, and it will influence their intention to save their money for 

Hajj and Umrah. Gopi and Ramayah (2007) also suggested that the attitude had a 

direct optimistic relationship towards behavioural intention to use internet stock 

trading. Essentially, Ramayah and Suki (2006) inspected a huge connection among 

attitude and MBA student's intention to receive mobile portable PCs. 

Furthermore, Amin et al. (2011) stated that attitude has a positive and significant 

impact on Islamic financing. Another previous study that was also done by Amin et 

al. (2010) found a positive and meaningful connection between subjective norm and 

Qardhul Hassan financing receiving. 
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2.3.2 Subjective norm 

According to Ajzen (1991)  and Ali, Md Zani, & Kassim (2014), subjective norm 

was defined as the perceived social pressure whether or not the behaviour should be 

performed. Subjective norm is assumed to influence intention because people are 

expected to show a certain behaviour, even if they are not favourable toward the 

behaviour or the result themselves. (Venkatesh & Davis, 2000). Generally, Tolma, 

Reininger, Evans & Ureda (2006) mentioned that the strongest predictor of intention 

is the subjective norm. 

According to Tan & Chua (1986) through research conducted by Selamat & Kadir, 

(2012) the most crucial factor in social influence is from reference of friends and 

relatives. Furthermore, the influences of outsiders and partner such as relatives, 

society, and organization have a effect on them when compared to the on-Muslim. 

The piece of the social influence is controlling individuals' intention has been 

demonstrated in the examination directed by Mukhtar and Butt (2012) which 

outlined that subjective norm seems, by all accounts, to be the most grounded of the 

considerable number of indicators when picking Halal items. Besides that, Hasbullah 

et al. (2016) found that subjective norm has a positive influence on the intention to 

contribute to corporate waqf. Additionally, Amin & Chong (20 1 1)  also found that 

subjective norm has significantly influenced the customers" intention to select 

Islamic based pawn-broking. Furthermore, previous research by Amin, Abdul 

Rahman, Chooi Hwa & Sondoh (20 1 1)  showed that social influence has a direct 

influence on the intention to use personal financing from the Islamic perspectives. 

Consistent with the discussion, it is expected that Muslims who have positive social 
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influence will have a higher intention to save their money for performing Hajj or 

Umrah. Subjective norm had been applied in various studies where it showed a 

positive and significant relationship to the behaviour that leads to the acceptance of 

someone. The third party may influence the decision to accept or not to accept the 

nonn. However, the present study uses the findings of previous studies as to develop 

the proposition between subjective norms and the awareness of Islamic financial 

planning among Muslim staff bankers. As a conclusion, influence by third parties 

such as family, relatives, social media, Islamic organization and other will positive 

impact the society because the increasing awareness and religious value in the 

environment through social influence effected. Therefore, Islamic financial planning 

must play an essential role in attracting Muslims in performing their Hajj and 

Umrah. 

2.3.3 Perceived Behaviour Control. 

Ajzen ( 1 9 9 1 )  concluded that perceived behavioural control is individual perception 

of the ease or difficulty in performing the behaviour of interest. It reflects the feel of 

ability or the individual capability to engage in a certain behaviour (Ajzen, 2005). 

Therefore, in this study, perceived behavioural control refers to an individual's 

perception of how easy or difficult it is to engage Islamic financial planning 

awareness for Muslim bank staff. There are numerous studies which proved that 

perceived behavioural control has a significant effect on intention. The previous 

study by Osman, Mohammed & Fadzil (2016) showed that perceived behavioural 

control did influence the behavioural intention towards cash waqf giving. Besides, 

Osman (2014) also proved that there is a significant relationship between perceived 
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behavioural control and intention to participate in Islamic financial planning among 

Muslim bank staff. Meanwhile, in another study by Alam and Sayuti (2011) proved 

that there exists a positive connection between perceived behavioural control and 

intention to buy halal food item in Malaysia. 

Moreover, the examination by Alam et al. (2012) found that perceived behavioural 

control is influencing the intention to embrace Islamic home financing among 

Muslims in Klang valley altogether. 

Furthermore, according to Gopi & Ramayah (2007) shows that perceived 

behavioural control has a significant relationship with behavioural intention to use 

internet stock trading. Therefore, the researchers hypothesize that the factor of 

perceived behavioural control can contribute to the same outcome towards Muslim's 

bank staff intention to Islamic financial planning awareness. If the perceived 

behavioural control of Muslims bank staff is positive, then the intention to Islamic 

financial planning awareness is also high. 

2.3.4 Religiosity 

Religiosity can be defined as someone's religious values, believes, and practices by 

applying in his daily life (Shukor and Jamal, 2013). This definition is embraced in 

this examination since it is important to follow religious beliefs as a basis in daily 

life, including the way people behave in the marketplace. 

According to Shukor and Jamal (2013), religiosity differs from spirituality, which 

seeks a connection to a non-material reality perceived as a kind of excellence, 
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whereas religiosity is the observance of the external forms of some religious 

traditions. Sapora (2000) mentioned that psychologists and counsellors pertinently 

investigate how religion and other spiritual dimensions as a tool can enhance human 

lives' happiness when looking at many tragedy involvements. 

McGarvey (2014) wrote an article entitled "W72y Financial Planning Needs Move 

Religion indicating faith and spiritual acknowledgement help people better 

understand their financial goals and stick to them; thus, people need to be spiritually 

and educationally prepared. These two elements are important to execute a financial 

plan. Spiritual helps people have faith in Allah (SWT) in which he knows qadr and 

qadu', the destiny and the acceptance of destiny. McGarvey (2014) argued that if 

individuals don't practice their religion or they are not religious clients, to discuss the 

values that they have, a list of 140 common values should be given to them because 

everyone has different benefits in the world. Then they can select the most 20 

essential values, and then the top IO should be chosen out of the list as they consider 

themselves in a completely new way. Religiosity is a powerful influence on people's 

behaviour, and it is said to have a constructive association with budgetary education, 

which can influence people to take the risk because of their faith level. 

Murphy (2013) suggested people's faith has the ultimate effect on a financial 

decision, in which the higher faith they have, the easier for them to take a risk. In 

Islam, Muslims are bounded by faith, unlike other religions. Muslims must have 

faith to perform everything, and Allah (SWT) does not only look into the outside; 

instead, he looks into inside; what heart plans to do or what it loves is what you do 

outside. From the view Lehrer (2004) argued that Muslims character is ordinarily 

impacted by high good character enveloping trust, practices, qualities, attributes, 
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social graces, and adab (behaviour) One of the basic oflslamic personality as we can 

see is dedication to Allah S.W.T and religion (Islam). 

2.4 Summary 

In this chapter, the researcher has reviewed the Theory of Planned Behaviour (TPB), 

especially on attitude, subjective nonn, perceived behaviour control and religiosity. 

Besides, the researcher also reviewed on Islamic financial planning awareness, and 

there are five components for Islamic financial planning, which are Investment, 

Hibah, Sadaqah & Infaq, Tax & Zakat, and also Takaful. For the next chapter, 

specific attention on methodology will focus on details of the data collection for this 

research. 
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CHAPTER THREE 

RESEARCH METHODOLOGY 

3.0 Introduction 

This part will discuss the methodology of this study on how the methodology 

selected must include the research questions and objectives. Next, this chapter will 

elaborate on the research design, population, and sample. The sampling method also 

will be conversed, from the data collection procedures. This chapter ends with a 

argument of the data investigation method used in this research. 

3.1 Hypothesis Development 

According to Sekaran (2010), a hypothesis can be clear as a logical relation is 

estimated at between more than one variable expressed in the method of statements 

that can be tested. Therefore, for the purpose of this study, several hypotheses have 

been identified with the target of the exploration needs to be tested. To achieve the 

goals designed for this study, the following hypothesis state the awareness of Islamic 

financial planning for Hajj and Umrah among Muslim staff bankers. Therefore, 

several hypotheses need to be tested in this study. 

3.2 Selected Demographic Factors 

In this study, the demographic profiles that have been chosen to be studied are 

gender, age, ethnics, financial aids studies, and school or faculty. The reason to 

consider these demographic factors with the dependent and independent variables 

involved is to see the differences between each of them. The test that will be used to 
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test gender is independent sample t-test while for a group of age, ethnics, financial 

aids studies behavioural and school or faculty will be using one-way ANOV A. 

Besides, these hypotheses are designed to solve the problem from the research 

question and research objectives in the present study. 

a) Gender and the awareness of Islamic financial planning for Hajj and 

Umrah among Muslim bank staff: 

Ho I a: There is no significant difference between male and female on the awareness 

oflslamic financial planning for Hajj and Umrah among Muslim bank staff. 

Ha I a: There is a significant difference between male and female on the awareness 

oflslamic financial planning for Hajj and Umrah among Muslim bank staff. 

b) Groups of age and the awareness of Islamic financial planning for Hajj 

and Umrah among Muslim bank staff: 

Ho I b: There is no significant difference between groups of age on the awareness of 

Islamic financial planning for Hajj and Umrah among Muslim bank staff. 

Ha I b: There is a significant difference between groups of age on the awareness of 

Islamic financial planning for Hajj and Umrah among Muslim bank staff. 

c) Groups of highest educational level and the awareness of Islamic 

financial planning for Hajj and Umrah among Muslim bank staff: 

Ho le: There is no significant difference between groups of highest educational level 

and the awareness of Islamic financial planning for Hajj and Umrah among Muslim 

bank staff. 

31 



Ha I c: There is a significant difference between groups of highest educational level 

and the awareness of Islamic financial planning for Hajj and Umrah among Muslim 

bank staff. 

d) Groups of monthly income and awareness of Islamic financial planning 

for Hajj and Umrah among Muslim bank staff: 

Ho Id: There is no significant difference between groups of monthly income and 

awareness of Islamic financial planning for Hajj and Umrah among Muslim bank 

staff. 

Ha 1 d: There is a significant difference between groups of monthly income and 

awareness of Islamic financial planning for Hajj and Umrah among Muslim bank 

staff. 

e) Groups of marital status and the awareness of Islamic financial planning 

for Hajj and Umrah among Muslim bank staff: 

Ho 1 e: There is no significant difference between single and married for the 

awareness of Islamic financial planning for Hajj and Umrah among Muslim bank 

staff. 

Ha le: There is a significant difference between single and married for the 

awareness of Islamic financial planning for Hajj and Umrah among Muslim bank 

staff. 
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3.3 Correlation between Independent and Dependent Variables 

In this study, all the independent variables namely attitude, subjective norm, 

religiosity, and perceived behaviour control will be analyzed to determine their 

correlation with the acceptance of the awareness of Islamic financial planning for 

Hajj and Umrah among bank staff. The test will be utilized to decide the correlation 

between them is the Pearson Correlation examination. 

Also, these hypotheses are being developed to answer the second research question 

and research objective in this study. 

a) Attitude 

Ho 2a: There is no significant relationship between attitude and the awareness of 

Islamic financial planning for Hajj and Umrah among Muslim bank staff. 

Ha 2a: There is significant relationship between attitude and the awareness of 

Islamic financial planning for Hajj and Umrah among Muslim bank staff. 

b) Subjective norms 

Ho 2b: There is no significant relationship between subjective norms and the 

awareness of Islamic financial planning for Hajj and Umrah among Muslim bank 

staff. 

Ha 2b: There is significant relationship between attitude and the awareness of 

Islamic financial planning for Hajj and Umrah among Muslim bank staff. 

Perceived Behaviour Control 

Ho 2c: There is no significant relationship between perceived behaviour control and 

the awareness of Islamic financial planning for Hajj and Umrah among Muslim bank 

staff. 
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Ha 2c: There is significant relationship between perceived behaviour control and the 

awareness of Islamic financial planning for Hajj and Umrah among Muslim bank 

staff. 

Religiosity 

Ho 2d: There is no significant relationship between religiosity and the awareness of 

Islamic financial planning for Hajj and Umrah among Muslim bank staff. 

Ha 2d: There is significant relationship between religiosity and the awareness of 

Islamic financial planning for Hajj and Umrah among Muslim bank staff. 

3.4 Research Design 

In this section, the strategy of the information and data gathering process is 

discussed. According to Bums & Bush (2002), to determine the type of data, data 

collection technique, and sampling methodology to achieve the research objective, 

an appropriate research design is very crucial. Sekaran (2003) defined the research 

design as a set up to collect data, analyses, and interpret them to provide an answer 

to the problem. Since this study concerned with how variable is related to each other, 

quantitative research is used to measure the acceptance of the awareness of Islamic 

financial planning for Hajj and Umrah among Muslim bank staff. The study uses a 

cross-sectional survey design, and the questionnaire was distributed to the selected 

respondents just once for data collection. Whereas secondary data was data get after 
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previous studies by reviewing available journals, articles as well as books in the field 

of Hajj and Umrah studies were also used. 

This type of research is applied to collect numerical data and analyze it by using 

mathematical methods (SPSS software). The study has obtained data from primary 

sources. According to Sekaran (2003 ), a primary data is information collected 

directly by the researcher using the specific variables of interest for the study, such 

as information obtained from individuals and focus groups. As for the primary data, 

this study employs a questionnaire that will be distributed to respondents. The nature 

of this research is descriptive. Descriptive study is intended to uncover the 

connection between the variables (Sekaran & Bougie, 2013). Moreover, the 

descriptive study likewise empowers the researcher to think deliberately is the issue 

that impact awareness of Islamic financial planning for Hajj and Umrah among 

Muslim bank staff. 

3.4.1 Population of the Study 

This research was designed to study the influence of attitude, social impact, 

perceived behavioural control and religiosity on the awareness of Islamic financial 

planning for Hajj and Umrah among Muslim bank staff. The population of this study 

involved Muslim staff bankers, including RHB Bank, Al-Rajhi Bank, and Bank 

Pembangunan. 
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3.4.2 Sampling size 

The sample size includes the number of elements chosen to be concluded in the 

study, as mentioned below: 

Table 3.1 
Sample size for a given population size 
N (Population size) 

5000 

6000 

7000 

8000 

9000 

10000 

15000 

Source: Sekaran (2003) 

S (Sample size) 

357 

361 

364 

367 

368 

370 

375 

The total population for staff RHB Bank is 12,750 staff, while staff from Al-Rajhi 

Bank are 13,077 staff and for Bank Pembangunan are 500 staff. According to 

Sekaran (2003), the appropriate sampling size for a given resident size of 1 1 , 869 

students are 375 respondents, and 6,353 students are 364 respondents. 

The sample of the study was selected based on the following criteria: 

a) Respondents must be Muslims 

b) Respondents must be staff banker within Al-Rajhi Bank, RHB Bank, and 

Bank Pembangunan. 

3.4.3 Sampling Frame 

A sampling frame is defined as the source from which inspecting units are picked in 

this research, which may incorporate a list of directions for identifying the target 

population. In this research, the sampling unit consisted of 150 sets of the 
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questionnaire and was distributed to the Muslim bank staff in Al-Rajhi Bank, RHB 

Bank, and Bank Pembangunan which is proper to answer the questionnaire to 

investigate the objective of the study. The reason the researcher chooses 150 set 

respondents to answer the questionnaire due to the researcher focus on branch 

Kajang, Kuala Lumpur and Putrajaya. Besides, every branch bank has around 70 

staff bankers mix Muslim and non-Muslim. Furthermore, it was not convenient and 

very costly for the researcher to collect data from far outside Selangor/ Kuala 

Lumpur when involve thousands of respondents, so to save the time given, the 

researcher using only 150 set of questionnaires to distribute. 

3.4.4 Sampling Technique 

With the end goal of this investigation, the surveys were circulated haphazardly 

among Muslim bank staff, which is RHB Bank, Al-Rajhi Bank, and Bank 

Pembangunan. The researcher had approached and waited for Muslim staff banker in 

area Putrajaya, Kuala Lumpur, and Kajang, which cover three banks, to distribute 

the questionnaires to the selected respondent. The types of sampling that had been 

used by the researcher are systematic random sampling where the total amount of 

population will be divided with the amount of the sample size. For example, in this 

study, the population is 26,327, and the sample size is 300. For this case, the 

researcher will distribute the survey to 50 bank staff for every day after working 

hours 5.45 pm until finish the amount that needed to distribute. 

37 



3.5 Data Collection Method 

The process that the researcher chose is survey method. By using SPSS software, 

questionnaires were spread, and the responses from the respondents were collected 

and analyzed. According to William (2003), primary data was used, which is 

information collected from the first source. Meaning that the data is gathered openly 

Lfor the result of the project in the hand. A self-administered questionnaire was 

designed for this purpose. Questionnaires are easy and quick to create, code, and 

interpreted, which was developed from the theoretical framework. A questionnaire is 

easy to standardize as the respondent is inquired the same problems in the same 

manner. Therefore, the researcher makes sure the respondents answer precise! y the 

same questions, which make it relevant. 

3.6 Questionnaire Design 

The questionnaire has been developed in dual language. Therefore, this would give 

respondents an option to read the statements either in Malay or Engli sh language 

based on their preference. The questionnaire consists of Part A, Part B, and Part C. 

Part A refers to the demographic factors. The purpose of these questions is to 

identify the correlation between demographic factors and the awareness of Islamic 

financial planning for Hajj and Umrah among Muslim bank staff. 

Part B represents the factors influence awareness of Islamic financial planning for 

Hajj and Umrah among Muslim bank staff. The factors influence awareness of 

Islamic financial planning for Hajj and Umrah among Muslim staff bankers are 
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attitude, subjective norms, religiosity, and perceived behaviour control. Part C refers 

to an awareness of Islamic financial planning for Hajj and Umrah. The 

questionnaires of this study were measured on five-point Likert-interval scales, 

indicating the importance of each factor in determining the selection. In the 

questionnaire, the respondents were required to rate their level of agreement with 

statements using a five-point scales ranging from "strongly disagree" (1)  to "strongly 

agree" (5). The detailed for the questionnaire design can be referred to in Appendix 

A at the end of this research report. 

Table 3 .2 below show the details of each section in the questionnaire. 

Table 3.2 

Subdivision for the Ouestionnaire 

Section Contents Questions Items 

A Demographic Profile 2-6 5 

B Attitude 1-5 5 

Subjective norms 6-10 5 

Religiosity 1 1 - 1 6  6  

Perceived Behaviour Control 17-20 4 

c Awareness of Islamic Financial 2 1 -  25 5 
Planning for Hajj and Umrah 

Please Refer to Appendix B 

3.7 Research Instrument 

The researcher used the instruments that have already constructed by previous 

researchers. The question of each factor was adopted and adapted from the previous 

studies. The acceptance of the establishment of awareness of Islamic financial 

planning among Muslim bank staff is the main objective of doing research. The 

39 



recognition of the establishment of knowledge of Islamic financial planning among 

Muslim bank staff is measured by the following factors, which are attitude, 

subjective norm, religiosity, perceived behavior, and awareness. Table 3 .3 below 

shows the number of questions for each variable, the total number of items as well as 

the author. 

Table 3.3 

Research Instrument 

Variables Authors Number of Total 

questions of 

Items 

Demographic factors Self-created 2-6 5 

Attitude Amin et al. (2011)  1-5 5 

Subjective norms Amin et al. (2011) 6-10 5 

Religiosity Rahim, Rashid & Hamed 1 1 - 1 6  6  
(2016) 

Perceived Behaviour Amin et al. (2011)  17-20 4 

Control 

Awareness Amin et al. (2011) 21-25 5 

Please refer to Appendix B 

a) Attitude 

In this study, attitude is the first independent variable of the research, and it consists 

of six items, whereby each item is measured by a five-point Likert scale ranging 

from I = (Strongly disagree) to 5 = (Strongly agree). All the items used for the 

measurement of this variable were adopted from Amin (2011) .  Table 3.4 below 

shows the items of attitude. 
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Table 3.4 

Attitude 

No Items 
1 Awareness of Islamic financial planning for Hajj and Umrah is a good idea. 

2 Choosing Islamic financial planning for Hajj and Umrah is useful 

3 I appreciate the Islamic financial planning for Hajj and Umrah 

4 Tabung Haji is one of the best Islamic financial planning products for Hajj and 
Umrah. 

5 Islamic financial planning for Haii and Umrah is positive 
Please refer to Appendix B 

b) Subjective Norms 

In this study, subjective norms are the second independent variable of the study 

which the researcher aims to determine its influence on the dependent variable of the 

research that is awareness of Islamic financial planning for Hajj and Umrah. All the 

items used for the measurement of this variable were adopted from Amin (2011), 

with a total number of five items and each item is measured by a five-point Likert 

scale ranging from I = (Strongly disagree) to 5 = (Strongly agree). Table 3.5 below 

shows the items of subjective norms. 

Table 3.5 

Subjective norms 

No Items 

6 My families who are close to me think that I have to accept the awareness of 
Islamic financial planning for Hajj and Umrah. 

7 The society around me always praising Islamic financial planning for Hajj and 
Umrah. 

8 My friends encourage me to use Islamic financial planning for Hajj and 
Umrah 

9 The Muslim around me to use Islamic financial planning for Hajj and Umrah 

10 Most people assume that I am familiar with the need for Shariah if I accept 
the awareness oflslamic financial Planning for Haii and Umrah 

Please refer to Appendix 
c) Religiosity 
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In this revision, religiosity is used for third independent variable. The total numbers 

of items used to measure this variable are six items, and it measured by a five-point 

Liker! scale ranging from l = (Strongly disagree) to 5 = (Strongly agree). All the 

items used for the depth of this variable were adopted from Abdul Rahim (2016). 

Table 3.6 below shows the items of religiosity 

Table 3.6 

Relieiositv 

No Items 

1 1  An introduction of Islamic financial planning for Hajj and Umrah is based on 
Al-Quran and Hadith 

IL Islamic financial planning for Hajj and Umrah is free from riba, interest, and 

2 gharar. 

13 Islamic financial planning for Hajj and Umrah is free from fraud 

14 I choose Islamic financial planning for Hajj and Umrah because of my religious 
belief. 

15  I  choose Islamic financial planning for Hajj and Umrah because it is according 
to Sharia principal 

16 I always perform my duties as a servant of Allah I God 

Please refer to Appendix B 

d) Perceived Behaviour Control 

This study uses the amount of information as the fourth independent variable of the 

research. The total numbers of items used to measure this variable are four items, 

and it measured by a five-point Liker! scale ranging from I = (Strongly disagree) to 

5 = (Strongly agree). All the items used for the measurement of this variable were 

adopted from Amin et al. (2014). Table 3.7 below displays the items of the amount 

of information 

Table 3.7 

Perceived Behaviour Control 
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No Items 

17 I am interested to use Islamic financial planning 

18 I am interested to use Islamic financial planning in the future 

19 I will use Islamic financial planning for someday 

20 I will definitely recommend Islamic financial planning to others 

Please refer to Appendix B 

e) Awareness oflslamic financial planning for Hajj and Umrah 

This case uses the awareness of Islamic financial planning as a dependent variable of 

the research. The total numbers of items used to measure this variable are five items, 

and it measured by a five-point Liker! scale ranging from I = (Strongly disagree) to 

5 = (Strongly agree). Table 3.8 below displays the items of the amount of 

information. 

Table 3.8 

Awareness of Islamic financial planning for Hajj and Umrah 

No Items 

21 I am aware of existence of Islamic financial planning for Hajj and Umrah. 
22 I am interested to know more about Islamic financial planning. 

23 Previously, I already know and understand about Islamic financial planning for 
Hajj and Umrah package. 

24 I am aware that Islamic financial planning for Hajj and Umrah is based on 
Shariah principle. 

25 Islamic financial planning awareness is crucial for me. 

Please refer to Appendix B 
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3.8 Pre-Test Study 

The purpose of a pre-test study has been organized before the actual research being 

performed where it is to pre-test the adequacy of the instrument. It also to assess the 

reliability of the research instrument; whether respondents can understand the 

questions before the actual set of questionnaires are distributed. 

According to Sekaran (2003), the purpose of the pilot study is to correct any needs in 

the instruments before information accumulation and furthermore distinguish the 

issues in wording and meaning in the questionnaires. It will include a gathering of 

respondents that have related individual with the genuine respondent 

In this research, the pilot study was; implemented among Muslim staff bankers at 

Menara Maybank, Kuala Lumpur. Thirty (30) sets of questionnaires were distributed 

during that time. 

3.9 Data Analysis 

This study employed the Statistical Packages for Social Science (SPSS) software for 

both descriptive and inferential statistic. A descriptive statistic is used to interpret 

data in general, while inferential statistic is used for the purpose of hypothesis 

testing. Before that, the normality testing and outliers of data were tested to validate 

the data collected that can be analyzed using the inferential analysis through 

Independent Samples T-Test, Analysis of Variance (AN OVA), Pearson Correlation 

and Multiple Linear Regression. 
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3.9.1 Reliability Test 

The reliability of a measure implies that security and consistency with which the 

instrument evaluates the idea and get the chance to get to the integrity of a measure 

(Sekaran, 2013). This test is important in this study because it show how well the 

thing estimating a concept drape together as a set. Also, the reliability will be tested 

by using the internal consistency, which identifies whether the item and the 

subgroups of items in the evaluating instrument are correlated highly. Cronbach's 

Alpha is the most widely used method to examine internal consistency. 

According to Sekaran (2013), the closer the Cronbach's Alpha is to 1, the higher the 

internal consistency reliability. In general, the reliability of less than 0.60 is 

considered to be poor. In a nutshell, any reliability in the sort of 0. 70 is deemed to be 

acceptable, and those over 0.80 are good. Table 3.9 shows the result of a reliability 

test in this study. 

Table 3.9: Cronbach's alpha for each variable 

Constructs Number of items Cronbach 's alpha 
Intention to use 5 0.832 
Attitude 4 0.834 
Subjective Norm 5 0.709 
Reliziositv 6 0.702 
Perceived Behavioural Control 4 0.918 
(Refer to Appendix C 
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As shown in Table 3.9 above, all items resulted in a high rate of Cronbach's alpha. 

The result of the reliabilit y test falls between 0.702 and 0.918. All these items in this 

investigate have exceeded the acceptable of 0.70 and above, as suggested by Nunally 

and Bernstein (1994); thus, suggesting an excellent internal consistency of the 

construct items. 

3.9.2 Normality Test 

According to Hair et al. (1998), the ordinariness of the information is one of the 

significant data analysis techniques to determine the normality of data distributed to 

the respondents. The normality test is significantly useful to conclude on validity and 

normality. There are few available statistics to test the normality of the study, such 

as Q-Q plot, histograms, stem and leaf plots, skewness, and kurtosis (Coaked and 

Steed, 2007). Besides, the statistically skewed distribution is between + I to - 1  and 

implies a substantially skewed (hair et al, 2009). From the researcher view, refer to 

table 3.6.2,the skewness values of all variables are between +I to -I .Furthermore, 

Kurtosis is a normal range if it under between + I and -I (Fabrigar, Wegener & 

Maccallum, 1999). For this case, the Kurtosis has been tested and it was under all 

variable between +l and - 1 .  

Table 3 . 1 .0  
Results or Normalitv Test 

Variable Skewness Kurtosis 
Awareness -0.810 0.326 
Perceived -1.798 3.260 
behavioural control 

Subiective Norm 0.614 0.299 
Religiosity -1 .327 1.679 

Attitude -0.679 -0.439 
Please refer to Appendix D 

46 



3.9.3 Descriptive Statistics 

Descriptive analysis is used to describe the characteristic of the sample in the study 

and to prove a variety of information (Pallent, 2013). Descriptive analysis was 

obtained through the information gathered from human as a sample that will best 

describe the sample in this study (Pallent, 2013). Descriptive statistics are provided 

by frequencies, percentage values, as well as the measure of central tendency and 

dispersion such as mean and standard deviation. Thus, the descriptive analysis in this 

study used to describe the demographic factors of the respondents, such as gender, 

age, ethnic, financial aids studies, and school or faculty. 

3.9.4 Inferential Statistics 

Inferential statistics are used to infer from the data through analysis and to achieve 

the research objectives in this study. For this study, inferential statistics are used 

through the analysis is Independent Samples t-test, One-way ANOVA, Pearson 

Correlation, and Multiple Linear Regression. 

a) Independent Samples t-test 

A t-test usually is used to test or to compare the differences between two means of 

two groups to identify the significant difference between the two mean. In this study, 

the t-test is used to analyze the differences between groups of (gender) which are 

male and female, also (marital status) which are single and married to the awareness 

of Islamic financial planning for Hajj and Umrah among Muslim bank staff with 

other independent variables. 
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b) One-way ANOVA 

One-way ANOVA (one-way analysis of vLariance) is used to test the difference 

between at least three groups or more than two groups with variables. Sekaran (2003) 

suggested that this test is suitable to be implementing in order to test the hypothesis 

which involved a demographic profile which consist more than two groups such as 

age, educational level, individual income and etc. 

c) Pearson Correlation 

The Pearson correlation is to examine the relationship between independent and 

dependent variables. It also indicates the strength and direction of the relationship. In 

this study, the correlation was used to test the hypothesis on the relationship between 

the factors which are attitude, subjective norm, perceived behaviour control among 

Muslim bank staff. 

d) Multiple Linear Regressions 

Multiple regressions are to analyze data of more than two independent variables 

being used. Furthermore, multiple linear regressions help the researcher to 

understand how much variance in the dependent variable being affected by the 

independent variables. Hence, the study is to examine the most influential factors 

towards the awareness of Islamic financial planning for Hajj and Umrah among 

Muslim bank staff. 
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Hypotheses 

Ho I a: There is no significant difference between male and female on 

the awareness of Islamic financial planning for Hajj and Umrah 

among Muslim bank staff. 

Ho I b: There is no significant difference between groups of age on the 

awareness of Islamic financial planning for Hajj and Umrah among 

Muslim bank staff. 

Ho le: There is no significant difference between groups of highest 

educational level and the awareness of Islamic financial planning for 

Hajj and Umrah among Muslim bank staff. 

Test 

T-Test 

ANOVA 

ANOVA 

Ho Id: There is no significant difference between groups of monthly ANOVA 

income and awareness of Islamic financial planning for Hajj and 

Umrah among Muslim bank staff. 

Ho le: There is no significant difference between single and married 

for the awareness of Islamic financial planning for Hajj and Umrah 

among Muslim bank staff. 

Ho 2a: There is no significant relationship between attitude and the 

awareness of Islamic financial planning for Hajj and Umrah among 

Muslim bank staff. 

Ho 2b: There is no significant relationship between subjective norms 

and the awareness of Islamic financial planning for Hajj and Umrah 

among Muslim bank staff. 

Ho 2c: There is no significant relationship between perceived 

behaviour control and the awareness of Islamic financial planning for 

Hajj and Umrah among Muslim bank staff. 

Ho 2d: There is no significant relationship between religiosity and the 

awareness of Islamic financial planning for Hajj and Umrah among 

Muslim bank staff 

Ho 3a: Variance in determinant factors (attitude, subjective norm, 

religiosity, and perceived behaviour control) not significantly explain 

the awareness of Islamic financial planning for Hajj and Umrah 

among Muslim bank staff. 
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3.1.0 Summary 

In synopsis, this part has explained about the details methodologies embraced in this 

examination. This part already covers how to collect the data, the tools that this 

study using to used analysis data. The result of the reliability analysis has shown that 

the questionnaire used was reliable and valid to be assessed. The next section would 

be a continuation of this chapter, which is the result and finding of the data analysis. 
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CHAPTER FOUR 

FINDINGS AND ANALYSIS 

4.0 Introduction 

This chapter will discuss the answers or the result obtained from the analysis. From 

the data collected, the factor analysis will be conducted to validate the instruments 

followed by the reliability test. All the data analysis that this study mentioned earlier 

in Chapter Three will be discussed in this chapter. 

4.1 Research Response 

According to Sekaran (2013), based on the population, which is 29,000, this study is 

expected to get 300 of the responses. Since the researcher did not target to get I 00 

percent of responding rate, a total of 150 sets of questionnaires were distributed for 

data collection purposes. Out of 150 sets of questionnaires distributed, all the 150 

responses returned. Among all the questionnaires returned all questionnaires can be 

used. 

4.2 Demographic profiles 

This study was conducted among 150 Muslim staff bankers in Selangor/Kuala 

Lumpur, which is Al-Rajhi Bank, RHB Bank, and Bank Persatuan. A set of data, 

such as gender, age, marital status, education level, and monthly income, were 

collected from respondents. Table 4.1 summaries the respondents' profiles. 
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Table 4 . 1  Demographic profiles of Muslim bank staff respondents (n= 150) 

Profiles 

Gender 

Age 

Marital status 

Male 

Female 

Below 30 years 

31  -40 years 

41 - 50 years 

51  years and above 

Married 

Single 

Frequency 

70 

80 

25 

83 

40 

2 

125 

25 

Percent(%) 

46.7 

53.3 

16.7 

55.3 

26.7 

1 .3 

83.3 

16.7 

Education level Secondary level 10 6.7 

Diploma I Advanced 48 32.0 

diploma 

Bachelor's degree 83 55.3 

Master's degree 9 6.0 

Monthly income Below RM2000 

RM2001 -RM3000 

RM3001 - RM4000 

RM4001 and above 

(Refer to Appendix E) 

52 

9 

22 

41 

78 

6.0 

14.7 

27.3 

52.0 



Based on Table 4 . 1 ,  out of 150 respondents, 80 (53.3%) were female, and the rest 70 

respondents (46.7%) were male. In terms of age, respondents aged between 31-40 

years (55.3%, n=83) formed the majority, followed by respondent aged 41-50 years 

(26.7%, n=40), aged below than 30 years (16.7%, n=25) and the least was 

respondents aged 51  years and above (1 .3%, n=2). Majority of the respondents were 

married (83.3%, n=125) while single respondents formed the least (16.7%, n=25). 

Regarding education level, most respondents were bachelor's degree holder, who 

made up to 55.3% (n=83), followed by 32% (n=48) of diploma/ advanced diploma 

holders. Respondents who finished their study at secondary level formed 6. 7% 

(n=JO) while the least was respondents with master's degree, 6.0% (n=9). 

Respondents who earned monthly RM4001 and above formed the majority (52.0%, 

n=78) compared to 27.3% (n=41) those whose monthly income were RM3001- 

RM4000, followed by 14.7% (n=22) whose monthly income around RM2001- 

RM3000 and the least was 6.0% (n=9) whose monthly income below RM2000. 

From the demographic profiles, this study concluded that a group of married female 

Muslim bankers aged 31-40 years old whose monthly income RM400 I and above 

was the most respondents participated in the study. Hence, the later findings might 

be influenced by this group of respondents. 

4.3 Research Objecive Number One 

To examine any differences in demographic profiles such as age, education level, 

and monthly income on awareness of Islamic financial planning for Hajj and Umrah 
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among Muslim bank staff respondents, a one-way A OVA was performed. 

However, gender and marital status were analyzed using t-test, 

Table 4.3.1 ANOVA to examine any differences in age on awareness of Islamic 

financial planning for Hajj and Urnrah among Muslim bank staff respondents. 

Descriptive 

N Mean Std. Std. 95% ConfidenceMini Maxim 

Deviation Error Interval for Mean mum um 

Lower Upper 

Bound Bound 

Below30 years25 4.5760 .47018 .09404 4.3819 4.7701 3.60 5.00 

31-40 years 83 4.6241 .42872 .04706 4.5305 4.7177 3.40 5.00 

41-50 years 40 4.5100 .52614 .08319 4.3417 4.6783 3.00 5.00 

51  years and
2 4.5000 .70711 .50000 - 1 . 853 1  10.8531 4.00 5.00 

above 

Total 150 4.5840 .46373 .03786 4.5092 4.6588 3.00 5.00 

(Refer to Appendix F 2a) 

Test of Homogeneity of Variances 

Levene Statistic 

1 .751  

dfl 

3 

df2 

146 

Sig. 

. 159  

ANOVA 

Sum of Squares Df Mean Square F Sig. 

Between Groups .368 3 . 123 .566 .638 

Within Groups 31 .673 146 .217 

149 

Total 32.042 
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Multiple Comparisons 

Tukey HSD {Honestly significant difference} 
(I) Age (J) Age Mean Std. Error Sig. 95% Confidence 

Difference Interval 
(1-J) Lower Upper 

Bound Bound 
31-40 years -.04810 .10626 .969 -.3243 .2281 

Below 3041-50 years .06600 . 1 1875  .945 -.2426 .3746 
years 51  years and .07600 .34227 .996 - .8135 .9655 above 

Below 30 years .04810 .10626 .969 -.2281 .3243 
41-50 years . 1 1 4 1 0  .08965 .582 - . 1 1 89  .3471 31-40 years 51 and . 12410 years .33329 .982 -.7421 .9903 above 
Below 30 years -.06600 . 1 1875  .945 -.3746 .2426 
31-40 years - . 1 1 4 10  .08965 .582 -.3471 . 1 1 8 9  41-50 years 
51  years and .01000 .33748 1.000 -.8671 .8871 above 
Below 30 years -.07600 .34227 .996 -.9655 .8135 51  years and - . 12410 .33329 .982 -.9903 .7421 above 31-40 years 
41-50 years -.01000 .33748 1.000 - .8871 .8671 

(Refer to Appendix F) 

ANOVA was conducted to examine any differences in age on awareness of Islamic 

financial planning for Hajj and Umrah among Muslim bank staff respondents 

(n=150). The age, included four groups, below 30 years (mean=4.5760, SD=.47018, 

n=25), 31-40 years (mean=4.6241, SD=.42872, n=83), 41-50 years (mean=4.5100, 

SD=.52614, n=40) and 51  years and above (mean=4.5000, SD=.70711, n=2). The 

assumption of homogeneity of variances was tested and found tenable using 

Levene's test, F(3, 146)=1.751, p>.05. Hence, it was assumed that all groups in ages 

have equal variances. 

A one-way ANOVA failed to reject the null hypothesis at the alpha .05 level. This 

result shows that there was no significant difference between group of age on 
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awareness of Islamic financial planning for Hajj and Umrah among Muslim bank 

staff respondents, F(3, 146)=.566, p>.05. 

The actual differences in the mean scores between groups were also analyzed. 

However, Tukey HSD comparisons revealed that there was no significant difference 

in any groups of age's mean scores., p>.05. This study inferred that between groups 

of age has no significant different in the awareness of Islamic financial planning for 

Hajj and Umrah among Muslim bank staff respondents. 

Table 4.3 .2 ANOV A to examine any differences in education level on awareness of 

Islamic financial planning for Hajj and Umrah among Muslim bank staff 

respondents. 

Descri�tive 

N Mean Std. Std. 95% Minim Maximu 
Deviatio Error Confidence um m 
n Interval for 

Mean 

Lower Upper 
Bound Bound 

SPM/STPM IO  4.4200 .59217 .18726 
3·996 

4 8436 3.60 5.00 4 . 

Diploma/Advanc 
48 4.5250 .45872 .06621 

4.391 
4.6582 3.00 5.00 

ed diploma 8 

Degree 83 4.6554 .43203 .04742 
4.561 

4.7498 3.40 5.00 

Master 9 4.4222 .56960 .18987 !·984 
4.8601 3.60 5.00 

Total 150 4.5840 .46373 .03786 
4

·
509 

4.6588 3.00 5.00 
2 

(Refer to Appendix F 2c) 
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Test of Homogeneity of Variances 

Levene Statistic dfl df2 Sig . 

2.582 3 146 . 056 

ANOVA 

Sum of Squares Df Mean Square F Sig. 

Between Groups 1.095 3 .365 1.722 . 165 
Within Groups 30.947 146 .212 
Total 32.042 149 

Multiple Comparisons 
Tuke):' HSD (Honest!):' significant difference} 
(I) Education (J) Education level Mean Std. Error Sig. 95% 
level Difference Confidence 

(I-J) Interval 
Lower Upper 
Bound Bound 

Diploma/ Advanced -. I 0500 .16004 .9 13  -.5209 .3109 
Secondary level diploma 

Bachelor's degree -.23542 . 1541 1  .424 -.6359 . 1 65 1  
Master's degree -.00222 .21 154 1.000 -.5520 .5475 

D" 1 a/ d Secondary level .10500 .16004 .913 - .3109 .5209 
ip om A vance -.13042 .08348 .403 -.3474 .0865 d di 1 Bachelor's degree 

ip oma Master's degree .10278 .16723 .927 - .33 18  .5374 
Secondary level .23542 . 1 5 4 1 1  .424 - . 1651 .6359 

B h 1 , d Diploma/Advanced . 13042 .08348 .403 -.0865 .3474 ac e or s egree di 1 ip oma 
Master's degree .23320 . 16 157 .475 -.1867 .6531 
Secondary level .00222 .21 154 1.000 -.5475 .5520 

Master's degree Diploma/ Advanced -.10278 .16723 .927 -.5374 . 33 18  diploma 
Bachelor's de�ee -.23320 . 1 6 157  .475 -.6531 .1867 

(Refer to Appendix F) 
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Based on Table 4.3 .2, a total sample size of 150 has been examined. From the Table 

4.3.2, the education level, included four groups, Secondary level (mean=4.4200, 

SD=.59217, n=lO), diploma/ advanced diploma (mean=4.5250, SD=.45872, n=48), 

bachelor's degree (mean=4.6554, SD=.43203, n=83) and master's degree 

(mean=4.4222, SD=.56960, n=9). The assumption of homogeneity of variances was 

tested and found tenable using Levene's test, F(3, 146)=2.582, p>.05. Hence, it was 

assumed that all groups in education level have equal variances. 

A one-way ANOVA failed to reject the null hypothesis at the alpha .05 level. This 

shows that there were no significant differences in education level on awareness of 

Islamic financial planning for Hajj and Umrah among Muslim bank staff 

respondents, F(3,146)=1.722, p>.05. The actual differences in the mean scores 

between groups were also analyzed. Tukey HSD comparisons revealed that there was 

no significant difference in any groups of education level's mean scores as 

significant value, p>.05. Thus, it can be concluded that there is no significant 

difference between groups of education level on awareness of Islamic financial 

planning for Hajj and Umrah among Muslim bank staff respondents. 

Table 4.3.3 ANOVA to examine any differences in monthly income on awareness of 

Islamic financial planning for Hajj and Umrah among Muslim bank staff 

respondents. 
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Descriptive 

N Mean Std. Std. Error 95%Confidence Mini Maxi 

Deviation Interval for Mean mum mum 

Lower Upper 

Bound Bound 

Below 
9 4.3556 .45583 . 15194 4.0052 4.7059 3.80 5.00 

RM2000 

RM2001 
4.7364 .37739 .08046 4.5690 4.9037 3.60 5.00 

Rm3000 
22 

Rm3001 
41 4.5366 .51466 .08038 4.3741 4.6990 3.00 5.00 

RM4000 

RM4001 

and 78 4.5923 .45177 .05 1 15  4.4904 4.6942 3.40 5.00 

above 

Total 150 4.5840 .46373 .03786 4.5092 4.6588 3.00 5.00 
(Refer to Appendix F) 

Test of Homogeneity of Variances 

Levene Statistic dfl df2 Sig. 

1 .671 3 146 . 176 

ANOVA 

Sum of Squares Df Mean Square F Sig. 

Between Groups 1.078 3 .359 1.694 . 1 7 1  

Within Groups 30.964 146 .212 

Total 32.042 149 

Multiple Comparisons 

Tuke HSD 

(I) Monthly (J) Monthly income Mean Std. Error Sig. 95% Confidence 

mcome Difference Interval 

(1-J) Lower Upper 

Bound Bound 

Below 
RM2001 - Rm3000 -.38081 .18222 . 16 1  -.8544 .0928 

RM2000 
Rm3001-RM4000 - . 18 103 .16952 .710 - .6216 .2595 

RM4001 and above -.23675 . 162 12  .464 -.6581 .1846 

Below RM2000 .38081 .18222 . 1 6 1  -.0928 .8544 
RM2001 

Rm3001 - RM4000 .19978 . 1 2 1 7 1  .359 - . 1 1 6 5  .5 16 1  
Rm3000 

RM4001 and above .14406 . 1 1 1 1 7  .567 -.1449 .4330 

Rm3001 - Below RM2000 . 18 103  .16952 .710 -.2595 .6216 
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RM4000 RM2001 - Rm3000 -.19978 . 1 2 17 1  .359 - .5161 . 1 165  

RM4001 and above -.05572 .08883 .923 -.2866 . 1751  

Below RM2000 .23675 . 16212 .464 -.1846 .6581 
RM4001 

RM2001 - Rm3000 -.14406 . 1 1 1 1 7  .567 -.4330 .1449 
and above 

.08883 .923 - . 1751 .2866 Rm3001 - RM4000 .05572 
(Refer to Appendix F) 

Based on Table 4.3.3, mean score for all four groups of monthly income (n=l50) 

were below RM2000 (mean=4.3556, SD=.45583, n=9), RM2001-RM3000 

(mean=4.7364, SD=.37739, n=22), RM3001-RM4000 (mean=4.5366, SD=.51466, 

n=41) and RM4001 and above (mean=4.5923, SD=.45177, n=78). The assumption 

of homogeneity of variances was tested and found tenable using Levene's test, F(3, 

146)=1.671, p>.05. Hence, it was assumed that all groups in ages have equal 

vanances. 

A one-way ANOVA failed to reject the null hypothesis at the alpha .05 level. This 

shows that there were no significant differences in monthly on awareness of Islamic 

financial planning for Hajj and Umrah among Muslim bank staff respondents, 

F(3,146)=1.694, p>.05. The actual differences in the mean scores between groups 

were analysed using Tukey HSD. Multiple comparisons revealed that there was no 

significant difference in any groups of monthly income's mean scores p>.05. 

Thus, it can be concluded that there is no significant difference between groups of 

monthly income and the awareness of Islamic financial planning for Hajj and Umrah 

among Muslim bank staff respondents. 

60 



Table 4.3.4 T-Test to determine any differences in gender toward the awareness of 
Islamic financial planning for Hajj and Umrah. 

Gender N Mean Std. Deviation Std. Error Mean 

Awareness Male 70 
Female 80 

4.5686 .47137 
4.5975 .45949 

.05634 

.05137 

Independent Samples Test 

Levene's t-test for Equality of Means 
Test for 
Equality of 
Variances 
F Sig. T Df Sig. Mean Std. 95% 

(2- Differen Error Confidence 
tailed ce Differen Interval of the 
) ce Difference 

Lower U er 
Equal 
vanances .090 .764 
assumed 

Awareness Equal 
vanances 
not 
assumed 

(Refer to Appendix F) 

-.380 148 .704 -.02893 .07611 .17934 . 12 148  

144.3 
-.379 08 .705 -.02893 .07624 .17963 . 12 177 

Based on Table 4.3.4, female respondents were slightly higher in the mean score 

(mean=4.5975, SD=.45949) than male respondents (mean=4.5686, SD=.47137). 

However, to determine if there was a difference in male and female in awareness of 

Islamic financial planning for Hajj and Umrah, analysis on t-test for equality of 

Means was performed. The result indicated that there was no significant difference in 

awareness of Islamic financial planning for Hajj and Umrah between male and 

female respondents, 1(148)= -.380, p>.05. Hence, the findings fail to reject the null 

hypothesis at the alpha .05 level. This can be inferred as both Muslim male, and 

female respondents in this study have an equal preference in awareness of Islamic 
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financial planning for Hajj and Umrah. According to Furnham (1999), they believe 

that female employ more savings mechanisms. So, the utilization of money 

management techniques is obvious as women found more awareness regarding 

Islamic financial planning for Hajj and Umrah by 0.5 level higher than male. 

4.3 .5 T-test to determine any differences in marital status in awareness of Islamic 

financial planning for Hajj and Urnrah 

Marital status N Mean Std. Deviation Std. Error Mean 

Awareness 
Married 

Single 

125 4.5952 

25 4.5280 

.47210 

.42379 

.04223 

.08476 

Independent Samples Test 

Levene's t-test for Equality of Means 

Test for 

Equality of 

Variances 

F Sig. t Df Sig. Mean Std. 95% 

(2- Differenc Error Confidence 

tailed) e Differ Interval of the 

ence Difference 

Lower U er 

Equal 

vanances .084 .773 .660 148 .5 10  .06720 . 10 179- . 13395  .26835 

assumed 

Awareness Equal 

vanances 

not 

assumed 
(Refer to Appendix F) 

.7 10 36.951 .482 .06720 .09469-.12468 .25908 

As referring to Table 4.3.5, married respondents have slightly higher in the mean 

score (mean=4.5952, SD=.47210) than single respondents (mean=4.5280, 

SD=.42379). To determine if there was a difference in married and single status in 

awareness of Islamic financial planning for Hajj and Umrah, analysis on t-test for 
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equality of Means was performed. The result indicated that there was no significant 

difference in awareness of Islamic financial planning for Hajj and Umrah between 

married and single respondents, t(l48)= .660, p>.05. Hence, the findings fail to 

reject the null hypothesis at the alpha .05 level. Helnce, the finding concludes that 

there is no significant difference between single and married towards awareness of 

Islamic financial planning for Hajj and Umrah. In other words, marital status did not 

influence Islamic financial planning for Hajj and Umrah. Even so, a considerable 

gap of numbers for married and single respondents in this study could contribute to 

the insignificant result. 

4.4 Research Objective Number Two 

Table 4.4 Correlation between attitude, subjective norm, religiosity, and perceived 
behavioural control towards the awareness of Islamic financial planning for Hajj and 
Umrah among Muslim bank staff respondents. 

Variables 1 2 3 4 5 

n=lSO 
1. Attitude Pearson 

Correlation 
Sig. (2-tailed) 

2. Subjective Pearson 
.571 '' 

Correlation 
Norm Sig. (2-tailed) .000 

3. Religiosity Pearson .379'* .387" 
Correlation 
Sig. (2-tailed) .000 .000 

4.Perceived Pearson 
Correlation .459" .387" .654" 

behavioural Sig. (2-tailed) 
.000 .000 .000 

control 
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5.Awareness Pearson 
Correlation 

Sig. (2-tailed) 

.572*' .496" .389** .541 

.000 .000 .000 .000 

**. Correlation is significant at the 0.01 level (2-tailed) 

1 =Attitude 2=Subjective norm 3=Religiosity 4=Perceived Behavioural Control 
5=Awareness 

Pearson's correlation was used to examme the correlation between attitude, 

subjective norm, religiosity, and perceived behavioural control towards the 

awareness of Islamic financial planning for Hajj and Umrah among Muslim bank 

staff respondents. Based on Table 4.4, all independent variables (attitude, subjective 

norm, religiosity and perceived behavioural control) were found statistically 

significant to the dependent variable (awareness) since the significant value of p is 

.000, which is lower than alpha at .01 level of significance. 

Specifically, there was a positive and moderate correlation between awareness and 

attitude (r=.572, p=.000). A positive and moderate correlation was also found 

between awareness and perceived behavioural control (r=.541, p=.000). Positive and 

low correlations were found in awareness and subjective norm (r=.496, p=.000), and 

awareness and religiosity (r=.389, p=.000). Besides, correlations among the 

independent variables were also found statistically significant. Positive and moderate 

correlations were found between attitude and subjective norm (r=.571, p=.000) and, 
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religiosity and perceived behavioural control (r=.654, p=.000). Correlation between 

attitude and religiosity was positive and low (r=.379, p=.000). Similarly, 

relationships between subjective norm and religiosity were also positive and small 

(r=.387, p=.000). Perceived behavioural control formed positive and low correlations 

with attitude (r=.459, p=.000) and subjective norm (r=.387, p=.000). Thus, these 

findings reject null hypotheses. 

The positive direction in correlation would suggest that an increase in 

independent variables would lead to an increase in the dependent variable. For 

instance, an increase in attitude would lead to an increase in awareness of Islamic 

financial planning for Hajj and Umrah among Muslim banker respondents. 

Similarly, an increase in the subjective norm, religiosity, and perceived behavioural 

control would lead to an increase in awareness of Islamic financial planning for Hajj 

and Umrah. Therefore, this study infers that attitude, subjective norm, religiosity, 

and perceived behavioural control correlated and influenced awareness of Islamic 

financial planning for Hajj and Umrah among Muslim banker respondents. Not only 

that, attitude; subjective norm; religiosity; and perceived behavioural control were 

found to correlate and influence each other. In other words, these variables explain 

the strength of their inter- and intra-correlation would influence the increase of 

awareness in planning Islamic financial for! Hajj and Umrah among the respondents. 

4.5 Research Objective Number Three 

Multiple regressions were conducted to examine the contribution of predictor 

variable towards the vanance of awareness of Islamic financial planning among 
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Muslim bank staff respondents in Kuala Lumpur/Selangor. A proposed mathematical 

model for multiple regressions as below: 

equation I 

Y = awareness oflslamic financial planning 

a = regression constant 

(31= beta coefficient for attitude 

X1= attitude 
82= beta coefficient for subjective norm 

X2 = subjective norm 

83 = beta coefficient for religiosity 

X3 = religiosity 

84 = beta coefficient for perceived behavioural control 

X4 = perceived behavioural control 
e = random error 

Table 4.5 Multiple regressions of awareness of Islamic financial planning among 

Muslim bank staff respondents 

Model Summary 

Model R 
I .671 a 

R Square 

.450 

Adjusted R Square Std. Error of the Estimate 

.435 .34859 
a. Predictors: (Constant), Attitude, Subjective norm, Religiosity, Perceived 
Behavioural Control 
b. Dependent Variable: Awareness oflslamic financial planning 

ANOVA• 

Model 

Regression 

Residual 

Total 

Sum of Squares Df 

14.422 4 

17.620 145 

32.042 149 

Mean Square F 

3.605 29.671 
. 122  

Sig. 

a. Dependent Variable: awareness 
b. Predictors: (Constant), Attitude, Subjective norm, Religiosity, Perceived 
Behavioural Control 
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Coefficients" 
Model Unstandardized Standar 95.0% Collinearit 

Coefficients di zed Confidence y Statistics 
Coeffici T Interval for B Sig. ents 

B Std. Error Beta Lower Upper Toler VIF 
Bound Bound ance 

(Constant) .076 .453 . 168 .867 - .819 .971 
Attitude .441 . 1 1 1  . 3 15  3.987 .000 .222 .660 .607 1.648 
SN .172 .068 .196 2.542 .012 .038 .306 .638 1.567 
Religiosity -.031 .092 -.028 -.337 .737 -.212 .150 .551 1 . 8 1 6  
PBC .384 .097 .339 3.965 .000 . 192 .575 . 5 19  1.927 

a. Dependent Variable: awareness 
b. SN= Subjective norm, PCB=Perceived Behavioural Control 

Analysis using multiple regressions was conducted to investigate whether attitude, 

subjective norm, religiosity, and perceived behavioural control could significantly 

predict the awareness of Islamic financial planning for Hajj and Umrah. A 

significant regression equation was found [F (4, 145) = 29.671, p<.000] with R2 of 

.450 and adjusted R2 was .435. The results of regression indicated that 45.0% and 

43.5% of the variance in awareness of Islamic financial planning for Hajj and Urnrah 

could be explained from attitude, subjective norm, religiosity, and perceived 

behavioural control. However, the value of adjusted R2was reported in this study as 

it could give a better estimation of the true population value. Therefore, 43.5% of the 

variance in awareness of Islamic financial planning for Hajj and Umrah can be 

predicted from attitude, subjective norm, religiosity and perceived behavioural 

control. 

Based on Table 4.5, only attitude, X1 (t=3.987, p=.000), subjective norm, X2 

(t=2.542, p<.05) and perceived behavioural control, X4 (t=3.965, p=.000) were found 
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to be statistically significant contributors to the variance of awareness of Islamic 

financial planning among Muslim bank staff respondents, but religiosity, X3 (t=­ 

.337, p>.05) did not. Thus, findings on attitude, subjective norm, and perceived 

behaviour control reject null hypotheses. However, finding of religiosity fails to 

reject the null hypothesis. Unstandardized beta coefficients of attitude, subjective 

norm, religiosity, and perceived behavioural control were analyzed to identify the 

contribution strength of each towards the variance of awareness. Based on Table 4.5, 

it was cleared that attitude has contributed strongly towards the variance of 

awareness of Islamic financial planning for Hajj and Umrah by having highest 

unstandardized beta coefficient value ({:i=.441), followed by perceived behavioural 

control ({:i=.384), subjective norm ({:i=.172) and lastly, the religiosity ({:i=-.031 ). 

Thus, the final predictive regression model to predict the awareness of Islamic 

financial planning for Hajj and Umrah from attitude, subjective norm, religiosity and 

perceived behavioural control was as follow: 

Y= .076 + .441X1 + .172X2 +-.03JX3 + .384X4+ e equation 2 

Table 4.5 also reported multi-collinearity statistic for the independent variables; the 

attitude, subjective norm, religiosity, and perceived behavioural control. Tolerance 

value and Variation Inflation Factor (VIF) were used to diagnose multi-collinearity. 

A small tolerance value ( closed to zero) indicates the variable under consideration 

almost a perfect linear combination of the independent variables already in the 

equation, and it should not be added to the regression equation. As for VIF, there 
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was no formal VIF value for determining the presence of multi-collinearity. 

However, VIF value that exceeds IO are often regarded as indicating multi­ 

collinearity, but VIF value of 2.5 often concern in a weaker model. As for attitude, 

tolerance value was .607, VIF was 1.648; while tolerance value for subjective norm 

was .638, and its VIF was 1.567. Tolerance value for religiosity was .551 ,  and VIF 

was 1 .8 16 .  Lastly, tolerance value for perceived behavioural control was .519, and 

VIF was 1.927. From the data presented above, tolerance values for all variables 

closed to zero while VIF value is less than 2.5; hence, the study concluded that 

multi-collinearity among the independent variables did not exist. 

4.6 Conclusion 

This chapter has discussed the result of the data analysis collected. To examine the 

relationship between various factors and awareness of Islamic financial planning for 

Hajj and Umrah, the correlation and multiple regression analysis were conducted. 

The resulted of the correlation showed that there is a significant correlation between 

all the independent variable that are attitude, subjective norm, religiosity and 

perceived behaviour control with the awareness of Islamic financial planning for 

Hajj and Umrah. Furthermore, for regression analysis, only three factors namely 

attitude, perceived behaviour control and subjective norm positively influence the 

awareness of Islamic financial planning for Hajj and Umrah since these variables 

give a higher beta value and the significant value below than 0.01. 
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CHAPTER FIVE 

SUMMARY, CONCLUSION, IMPLICATIONS AND RECOMMENDATIONS 

5.0 Introduction 

This last chapter was divided into four subtopics. The first topic summarized the 

study while the second subtopic presented the conclusion of the study. The third 

subtopic explains the implications of the study into practices, and the fourth subtopic 

offers the recommendations. 

5.1 Summary of the Study 

The main focus of this study was intended to investigate the awareness of Islamic 

financial planning for Hajj and Urnrah among Muslim staff of RHB Bank, Al-Rajhi 

Bank, and Bank Pembangunan. Inevitably, financial planning is crucial from the 

Islamic perspective as Muslims are urged to be rich in both spiritually as well as 

materially. Like other types of financial planning, Islamic financial planning is 

helping people to accumulate, protect, and distribute their wealth. The only 

difference in Islamic financial planning is it is carried out following Islamic values 

and principles. It is a holistic concept that is being reformulated and relevant to 

Islamic financial marketing (Billah & Siti, 2017). Hence, people following this 

financial plan invest only in Shariah-compliant investments to fulfil individual plans 

for zakat and to plan for Hajj and Umrah. In this study, Islamic financial planning 

was referring to perform 
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Hajj and Umrah. Therefore, to investigate the awareness of Islamic financial 

planning for Hajj and Umrah, four factors were examined. The four factors were 

attitude, subjective norm, religiosity, and perceived behaviour control. 

This study was conducted with three well-known banks in Malaysia. Specifically, 

Muslims staff of RHB Bank, Al-Rajhi Bank, and Bank Pembangunan in Putrajaya, 

Kuala Lumpur, and Kajang participated in the study. This study managed to get 150 

participants from these banks to represent the target population using a systematic 

random sampling method. The sample size for this study was determined using 

sample size suggested by Sekaran (2003 ). A questionnaire-instrument was developed 

to obtain data from respondents and for statistical analysis purposes. Hence, 

demographic profiles such as gender, age, marital status, education level, and 

monthly incomes were included to gather respondents' information. A set of 

questions of variables (awareness, attitude, subjective norm, religiosity, and 

perceived behaviour control) were adopted and adapted. The Cronbach's alpha was 

carried out to check for the internal consistency of the question items, and each 

variable was found to be reliable. The questionnaires were a self-administered to the 

intended sample of the population. 

Statistical Package for Social Science (SPSS) version 20.0 was used to analyse 

descriptive and inferential statistic. As for descriptive statistic, frequency analysis 

was used to examined respondents' demographic profiles, while to test for the 

significant differences, inferential statistics such as T-test, ANOVA, Pearson's 

Product Moment Correlation and multiple linear regressions were employed. T-test 

and ANOV A were applied to seek significant differences in gender, age, marital 
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status, education level, occupation, and monthly incomes. Pearson's correlation was 

used to examine the relationship between independent variables and dependent 

variable. Lastly, multiple linear regressions were used to investigate the significant 

predictor(s) for the variance of awareness of Islamic financial planning for Hajj and 

Umrah. All findings from these tests were presented in table format. 

The research objectives were analysed and justified. As for first research objective, 

married female respondents aged around 3 1  to 40 years old who finished their study 

at bachelor's degree level and earned a monthly income ofRM4001 and above were 

found to be the largest participation group in this study. 

The second research objective was examined through and found out that there were 

no significant differences in demographic profiles (age, gender, marital status, 

education level, and monthly incomes) on awareness of Islamic financial planning 

for Hajj and Umrah. This implies that age, gender, marital status, education level, 

and monthly income have no influence on awareness of Islamic financial planning 

for Hajj and Umrah. Therefore, null hypotheses for these premises were failed to 

reject. 

The third research objective had found out that there were positive and moderate 

correlations between awareness of Islamic financial planning for Hajj and Umrah 

and attitude and perceived behavioural control. However, correlations between 

awareness of Islamic financial planning for Hajj and Umrah and subjective norm, as 

well as religiosity were recorded at positive and low. Nevertheless, correlations 

between awareness and attitude, subjective norm, religiosity, and perceived 
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behavioural control were found statistically significant. The positive direction 

showed that an increase in one variable responsible for an increase in another 

variable. This means that an increase in attitude, subjective norm, religiosity, and 

perceived behavioural control lead to an increase in awareness of Islamic financial 

planning for Hajj and Umrah. Hence, this study suggests that attitude, subjective 

norm, religiosity, and perceived behavioural control correlate and influence the 

awareness of Islamic financial planning for Hajj and Umrah. Besides, the Pearson's 

correlation also revealed correlations among the independent variables. There were 

positive and moderate correlations between attitude and subjective norm as well as 

in correlation between religiosity and perceived behavioural perceived. Correlations 

between attitude and religiosity, subjective norm and religiosity; attitude and 

perceived control behavioural; and subjective norm and perceived behavioural 

control; all formed positive and low correlations. These show that independent 

variables were inter-correlated and had influenced each other. Based on these 

findings, null hypotheses were rejected. The fourth research objective is to determine 

significant predictor(s) towards the variance of awareness of Islamic financial 

planning for Hajj and Umrah. Multiple linear regressions were conducted and 

revealed that only attitude, subjective norm, and perceived behavioural control were 

the significant predictors to the variance of awareness of Islamic financial planning 

for Hajj and Umrah. They had contributed 43.5% to the awareness of Islamic 

financial planning for Hajj and Umrah. 

This can concluded that increase in attitude,subjective norm and perceived behaviour 

control will also increase in awareness of Islamic financial planning for Hajj and 

Umrah among Muslim bank staff. 
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However, religiosity was found not a significant predictor to the awareness of 

Islamic financial planning for Hajj and Umrah. Hence, this study concludes that the 

vanances of awareness of Islamic financial planning for Hajj and Umrah can be 

predicted from attitude, subjective norm, and perceived behavioural control. 

Therefore, findings on attitude, subjective norm, and perceived behavioural control 

reject the null hypothesis while finding on religiosity fails to reject the null 

hypothesis. 

5.2 Conclusion 

This study was aimed to determine the awareness of Islamic financial planning for 

Hajj and Umrah based on attitude, subjective norm, religiosity, and perceived 

behavioural control. Due to some limitations, the generalizability of the study cannot 

be applied to all Muslims staff bankers in Malaysia. Hence, the following 

conclusions were made based on those limitations. 

I .There were no significant differences in age, gender, marital status, education level 

and monthly income among Muslims staff of RHB Bank, Al-Rajhi Bank and Bank 

Pembangunan in Putrajaya, Kuala Lumpur and Kajang on the awareness of Islamic 

financial planning for Hajj and Umrah. 

2. There were positive and moderate correlations between attitude and perceived 

behavioural toward the awareness of Islamic financial planning for Hajj and Umrah. 

Positive and low correlations were also found in correlations between awareness and 
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subjective norm, and awareness and religiosity. Besides, correlations among 

independent variables to each other (attitude, subjective norm, religiosity, and 

perceived behavioural control) were found positively correlated. 

3. Out of four predictors, only attitude, subjective norm and perceived behavioural 

control were found to be significant predictors and contributors to the variances of 

awareness of Islamic financial planning for Hajj and Umrah. Religiosity was not the 

significant predictor to the variance of awareness of Islamic financial planning for 

Hajj and Umrah. 

5.3 Implications of Practices 

5.3.1 Contribution to the body of knowledge 

The findings of this study could contribute to the knowledge development and 

literature of Islamic financial planning. Also, the results add to the knowledge 

development towards incorporating package or elements of Hajj and Umrah with 

contemporary issues such as financial exclusion or money-saving literacy. Moreover, 

this study can act as the basis for the model development of Islamic financial 

planning practice and knowledge. 

Besides, to create awareness of Islamic financial planning for Hajj and Umrah, 

academician, researchers, economic experts or Takaful/lslamic financial planning 

policies providers can consider factors variables into the Islamic financial planning 

framework. This is because this study found significant relationships between those 

factors to the awareness of Islamic financial planning for Hajj and Umrah. However, 
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religiosity factor needs further research to confirm its contribution to the awareness 

of Islamic financial planning for Hajj and Umrah. This study can be replicated and 

extended to other professional and non-professional bodies and compare the findings 

before the final conclusion can be drawn. 

5.3.2 Managerial implication 

Middle manager teams at Takaful I Islamic financial planning providers can include 

predictors and determinants to create awareness of Islamic financial planning for 

Hajj and Umrah and get more people to sign up to this type of policies. Middle 

managers should play an active role in strategies and extending this Islamic financial 

planning not only to Muslims but to include non-Muslims as well. Awareness to 

non-Muslims on Islamic financial planning is crucial as today Islamic economic is 

increasing tremendously (Iqbal, Syed Ali & Muljawan, 2011) .  Moreover, non­ 

Muslims have appreciated the importance of Islamic economic and marketing, and 

its contribution to economy growth globally. Also, the middle managers can provide 

education and training to their staff and financial agents to understand the pattern of 

clients and potential clients by studying their attitude, subjective norm, and 

behaviour. As highlighted by Nur Shuhada et al. (2019), attitude, subjective norm, 

and perceived behavioural control could assist financial planners and financial 

educators to design effective advice and guideline for their clients. 
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5.3.3 Social implication 

Based on the findings of this study, the awareness of Islamic financial planning for 

Hajj and Umrah was not influenced by gender, age, marital status, education level, 

and monthly income. Thus, more efforts are needed to effectively spread the 

awareness on Islamic financial plan to all people without prejudice. Managers of 

Islamic financial plan policy should play an active role in strategies and encouraging 

their agents and staff to promote the plan to all people and ensure they get proper 

information about Islamic financial plans. Possibly, Islamic financial plan providers 

and agents should educate on financial literacy and promote the services and benefits 

offered by the plan to Muslims as well as non-Muslim. According to Abdullah and 

Anderson (2015), financial literacy is vital for clients and potential clients to 

understand over financial products and concepts; and put their trust and ability to 

make the decision based on information to improve their financial and well-being. 

Besides, previous studies have proved that people with good Islamic financial 

literacy tend to have a clear financial plan (Arum et al., 2018; Arrondel, Debbich & 

Savignac, 2013; Boon, Ye & Ting, 201 1 ) .  Thus, Islamic financial plan literacy, 

especially to introduce a plan that offers Hajj and Umrah package should be 

delivered to all Muslims and non-Muslims through talk, seminar, free education day, 

pamphlet distribution and advertisement on media streamlines. 

5.4 Recommendations 

This subtopic presents some recommendations that could be beneficial for 

Takaful institutions. To provide promising services in Islamic money related 
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arranging, top administration, and strategic planning officers of Takaful I Islamic 

commercial planning teams need to produce strategic plans to enhance services and 

coverage in Islamic financial planning. There must also be a plan for targeted 

clients, as well as Takaful /Islamic financial planning policy teams, agents oflslamic 

financial planning, economic experts, academician, Islamic financial planning 

clients, and other potential prospects. These recommendations can be taken into 

account and to consider these group of people when planning strategies and to set 

goals in offering excellent coverage and service of Islamic financial planning for 

Hajj and Umrah. 

5.4.1 Establishing a clear goal for Islamic financial plan 

Setting goals that are clear, achievable, and realistic are critical and essential to 

create a successful Islamic wealth management plan. Top management and manager 

team can establish and prioritize realistic goals and objectives for agents and 

marketing teams to "sell" Islamic financial plans especially plans that offer Hajj and 

Umrah in the package to Muslims community. Findings of this study can be used 

and helped in setting goals and target the right people for the right plan. Perhaps, 

when setting goals; attitude, subjective norms, and perceived behavioural control 

could not be neglected as these factors are critical in predicting buying factor of 

plans among clients and potential clients. 

Not only that, because financial planning is dynamic and changeable time to time 

depending on a change of economic movement worldwide, hence, the plan needs to 
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be monitored and reviewed time to time to ensure its relevancy and able to provide 

excellent service and coverage to clients and potential clients. 

5.4.2 Enhancing Islamic financial planning teams and agents through 

professional development programs 

In many companies, professional development is an effort that can increase 

employee expertise, knowledge, and decision-making skill (Colquitt et al., 2013). 

Thus, the discoveries of this examination could be used by Takaful and/or Islamic 

financial planning providers and managerial learns to provide training or 

professional development to their staff and agents by improving their knowledge on 

Islamic financial planning and factors that could influence clients to sign up the 

policy, especially when the plan offers for Hajj and Umrah. 

5.4.3 Increase awareness of Islamic financial planning to all Muslim and non­ 

Muslim client and future clients 

This study is limited to Muslims respondents at banks only, and Islamic financial 

planning not necessarily for Muslims as non-Muslim also can sign up for Islamic 

financial planning when they were given sufficient information regarding the policy, 

the coverage and potential investments in Islamic economic marketing. Findings of 

this study may help in increasing awareness and ways to spread information to all 

Muslim and non-Muslim regardless their gender, occupation, household incomes, 

religiosity or marital status; about Islamic financial planning services and 

advantages. 
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5.5 Recommendation for future research 

This subtopic presents a recommendation for future researchers to further 

investigate on awareness of Islamic financial planning for Hajj and Umrah. 

5.5.1 Employing other types of research 

This study was a quantitative research in nature, which employed a cross-sectional 

survey method to obtain information from respondents, and choices of replies are 

limited to a fixed category such as Likert scale. Hence, it is recommended for future 

study to apply other types of research such as mix-method, interview, or case 

studies. Mix-method for example, where quantitative and qualitative investigations 

will be both employed. Respondents' information and set of pre-determined 

questions regarding the addressed issues will be collected from the quantitative part, 

where qualitative part using interview will give a better clarification and in-depth on 

issues under study. Hence, if any mis clarification exists during questionnaire data 

collection will be further described during the interview session with the 

respondents. 

5.5.2 Use a larger sample 

This study is limited to three banks (RHB Bank, Al-Rajhi Bank, and Bank 

Pembangunan) in three locations (Putrajaya, Kuala Lumpur, and Kajang) only. 
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In this way, the discoveries of this investigation can't be summed up and cannot 

represent the whole population of banks in Malaysia. Thus, it is recommended for 

future research to broaden the research to other banks such as Bank Muamalat, 

CIMB, Argo Bank, to name a few, with more comprehensive locations cover. By 

doing this, larger sample size will be obtained and might give a distinct perspective 

and findings. Not only that, a larger sample size could make a comparison of many 

data research in explaining the awareness of Islamic financial planning for Hajj and 

Umrah is possible. The data can be useful to other bodies such as Takaful/Islamic 

financial plan institutions, investors, and academician to re-plan or restructure the 

view and insight of awareness of Islamic financial planning for Hajj and Umrah. 

Besides, it is recommended for the sample size to be extended to different 

respondents such as teachers, students, office workers, offshore workers, non­ 

professional employees, or any respondents. Different type of respondent would give 

a different view on awareness of Islamic financial planning for Hajj and Umrah, as 

well as diversity in findings and explain too. 

5.5.3 Adding other determinants for awareness of Islamic financial planning for 

Hajj and Umrah 

Attitude, subjective norm, religiosity, and perceived behavioural control were the 

determinant factors in the quest for awareness of Islamic financial planning for Hajj 

and Umrah in this study. Another factor that future research can consider is to add in 

motivation and commitment factors to seek for the relationship and predictors for the 

awareness of Islamic financial planning for Hajj and Umrah. These intrinsic factors 

are meaningful to consider since not many studies to relate awareness of Islamic 

financial planning for Hajj and Umrah with motivation and commitment. 
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PART A: RESPONDENT'S BACKGROUND 

The following questionnaire refer to the demographic profile of the respondents. 

Please provide the appropriate information by placing a ( ,./) in the bracket provided to 

represent your answer. 

2. Gender 

( ) Male ( ) Female 

3. Age I Umur : _ 

( ) Below 30 years 
( ) 31-40 years 
( )41-50years 
( ) 51  years and above 

4. Highest Educational Level: 

( ) Secondary School (SPM/STPM) 
( ) Diploma I Advanced Diploma 
( ) Bachelor Degree 
( ) Master Degree 
( )DBA/PhD 

5.Monthly income: 

( ) Below RM 2,000 
( ) RM 2,001 - RM 3,000 
( ) RM 3,001 - RM 4,000 
( ) RM 4,001 and above 

6. Marital status 

( ) Married 

( ) Single 

Please indicate your degree of strength agreement I disagreement on the following 

statement. 

Strongly Disagree 2 3 
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PART B : FACTORS OF AWARENESS ON ISLAMIC FINANCIAL 

PLANNING FOR HAJJ AND UMRAH 

I .  Awareness of Islamic financial planning for Hajj and I 2 3 4 5 

Umrah is a good idea. 
Kesedaran untuk Perancangan Kewangan Islamik terhadap 
Haii dan Umrah adalah idea yang baik 

2. Choosing Islamic financial planning for hajj and umrah is I 2 3 4 5 

useful 
Pemilihan Perancangan Kewangan Islamik terhadap Haji 

dan Umrah adalah berzuna 

3. I appreciate the Islamic financial planning for hajj and I 2 3 4 5 

um rah 
Saya menghargai Perancangan Kewangan Islamik terhadap 
Haii dan Umrah. 

4. Tabung haji is one of the best Islamic financial planning I 2 3 4 5 

products for Hajj and Umrah. 
Tabung haji adalah antara terbaik untuk Perancangan 
Kewangan Islamik terhadap Haji dan Umrah. 

5. Islamic financial planning for Hajj and Umrah is positive I 2 3 4 5 
Perancangan Kewangan lslamik terhadap Haji dan Umrah 
adalah positif 

6. My families who are close to me think that I have to accept I 2 3 4 5 

the awareness of Islamic financial planning for Hajj and 
Umrah. 
Ahli keluarga yang rapat dengan saya fikir yang saya akan 
menenma kesedaran Perancangan Kewangan Islamik 
terhadap Haii dan Umrah. 

7. The society around me always praising Islamic financial l 2 3 4 5 
planning for hajj and umrah. 
Masyarakat disekililing saya selalu memuji Perancangan 
Kewangan Islamik terhadap Haji dan Umrah 

8. My friends encourage me to use Islamic financial planning I 2 3 4 5 
for Hajj and Umrah 
Kawan-kawan saya mengalakkan saya untuk 
menggunakan Perancangan Kewangan Islamik terhadap 
Haji dan Umrah 

9. The Muslim around me to use Islamic financial planning l 2 3 4 5 
for Hajj and Umrah 
Umat Islam di sekililing saya menggunakan Perancangan 
Kewangan Islamik terhadap Haii dan Umrah 

l 0. Most people are assume that I am familiar with the need of I 2 3 4 5 
shariah. if I accept the awareness of Islamic financial 
planning for Hajj and Umrah. 
Kebanyakan orang menganggap saya sudah biasa dengan 
keperluan syariah sekiranya saya menenma kesedaran 
Perancangan Kewangan lslamik terhadap Haji dan Umrah. 

l l .  An introduction of Islamic financial planning for Hajj and I 2 3 4 5 
Umrah is based on Al-Quran and Hadith. 
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Memperkenalkan perancangan Kewangan Islamik terhadap 
Haii dan Umrah berdasarkan Al-Ouran dan Hadith. 

12. Islamic financial planning for Hajj and Urnrah is free from I 2 3 4 5 
riba,interest and gharar. 
Perancangan Kewangan Islamik terhadap Haji dan Umrah 
adalah bebas dari riba,interest dan zharar. 

13 .  Islamic financial planning for Hajj and Umrah is free from I 2 3 4 5 
fraud. 
Perancangan Kewangan Islamik terhadap Haji dan Urnrah 
adalah bebas dari sebaranz neninuan. 

14. I choose Islamic financial planning for Hajj and Urnrah I 2 3 4 5 
because of my religious belief. 
Saya memilih Perancangan Kewangan Islamik terhadap 
Haii dan Umrah kerana kepercavaan azama sava. 

15.  I choose Islamic financial planning for Hajj and Urnrah I 2 3 4 5 
because it is according to Sharia principal 
Saya memilih Perancangan Kewangan Islamik terhadap 
Haii dan Umrah berdasarkan orinsio Sharia 

16. I always perform my duties as a servant of Allah I God I 2 3 3 5 
Saya sentiasa melakukan tugas saya sebagai hamba Allah I 

Tuhan 
17. I am interested to use Islamic financial planning I 2 3 4 5 

Saya berminat untuk mengunakan Perancangan Kewangan 
Islamik 

18 .  I  am interested to use Islamic financial planning in the 1 2 3 4 5 
future 
Saya berminat untuk menggunakan Perancangan 
Kewanzan Islam di masa hadanan 

19 .  I will use Islamic financial planning for someday 1 2 3 4 5 
Saya akan menggunakan Perancangan Kewangan Islamik 
nada suatu hari nanti. 

20. I will definitely recommend Islamic financial planning to 1 2 3 4 5 
others. 
Saya akan memperkenalkan Perancangan Kewangan 
Islamik oada orang lain. 
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Part C: AWARENESS OF ISLAMIC FINANCIAL PLANNING FOR HAJJ 

ANDUMRAH 

21 .  I  am aware of existence of Islamic financial planning for 1 2 3 4 5 

Hajj and Urnrah. 
Saya sedar kewujudan Perancangan Kewangan Islamik 
terhadao Haii dan Umrah. 

22. I am interested to know more about Islamic financial 1 2 3 4 5 

planning 
Saya berminat untuk mengetahui lebih lanjut ten tang 
Perancangan Kewanzan Islamik terhadan Haii dan Urnrah 

23. Previously,! already know and understand about Islamic 1 2 3 4 5 
financial planning for Hajj and Umrah package. 
Pada masa lepas,saya tahu dan paham tentang perancangan 
Kewangan lslamik terhadap Haii dan Umrah nakei. 

24. I am aware that Islamic financial planning for Hajj and 1 2 3 4 5 

Umrah is based on Shariah principle. 
Saya sedar bahawa Perancangan Kewangan Islamik 
terhadap Haji dan Umrah adalah berdasarkan kepada 
prinsip Svariah. 

25. Islamic financial planning awareness is crucial for me. 1 2 3 4 5 
Kesedaran Perancangan Kewangan lslamik adalah penting 
bazi sava. 
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1) Attitude 

s Reliability tatistics 

Cronbach's N of Items 

Alpha 

.834 4 

2) Subjective Norm 

R I "  bT S e ra 1 1ty tatistics 

Cronbach's N of Items 

Aloha 

.709 5 

3) Religiosity 

s Reliability tatistics 

Cronbach's N of Items 

Alpha 

.702 6 

4) PBC 

s Reliability tatistics 

Cronbach's N of Items 

Aloha 

.918 4 

5) INT 

R I" bTt St ti ti e 13 I ltV a IS ICS 

Cronbach's N of Items 

Alpha 

.832 5 
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I) Awareness 

Descriptives 

Statistic Std. 

Error 

Mean 4.3467 .15549 

95% Confidence Interval 
Lower Bound 4.0132 

for Mean 
Upper Bound 4.6802 

5% Trimmed Mean 4.3852 

Median 4.2000 

Variance .363 

awareness Std. Deviation .60222 

Minimum 3.00 

Maximum 5.00 

Range 2.00 

Interquartile Range 1.00 

SkC\YllCSS -.810 .580 

Kurtosis .326 1.121  

Normal Q-Q Plot of awareness 
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2) Attitude 

Descriptives 

Statistic Std. Error 

Mean 4.6133 .10229 

95% Confidence Interval for 
Lower Bound 4.3939 

Mean 
Upper Bound 4.8327 

5°/o Trimmed Mean 4.6370 

Median 4.6000 

Variance .157 

Attitude Std. Deviation .39617 

Minimum 3.80 

Maximum 5.00 

Range 1.20 

Interquartile Range .60 

Skewness -.679 .580 

Kurtosis -.439 1 . 121  

Normal Q.Q Plot or attitude 
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3) Subjective Norm 

Descriptives 

Statistic Std. Error 

Mean 3.8000 .13663 

95% Confidence Interval for 
Lower Bound 3.5070 

Mean 
Upper Bound 4.0930 

5°/o Trimmed Mean 3.7778 

Median 3.8000 

Variance .280 

SubjecliveNorm Std. Deviation .52915 

Minimum 3.00 

Maximum 5.00 

Range 2.00 

Interquartile Range .80 

Skewness .614 .580 

Kurtosis .299 1 . 121  

Normal Q.Q Plot of Subjective Norm 
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4) Perceived Behavioral Control 

Descriptives 

Statistic Std. Error 

Mean 4.6167 .15013 

95% Confidence Interval for 
Lower Bound 4.2947 

Mean 
Upper Bound 4.9387 

5o/o Trimmed Mean 4.6852 

Median 5.0000 

Variance .338 

PCB Std. Deviation .58146 

Minimum 3.00 

Maximum 5.00 

Range 2.00 

Interquartile Range .75 

Skewness -1.798 .580 

Kurtosis 3.260 1 .121 

Normal Q-Q Plot of PCB 
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5) Religiosity 

Descriptives 

Statistic Std. Error 

Mean 4.3556 .17280 

95% Confidence Interval for 
Lower Bound 3.9849 

Mean 
Upper Bound 4.7262 

5% Trimmed Mean 4.4136 

Median 4.5000 

Variance .448 

Religiosity Std. Deviation .66924 

Minimum 2.67 

Maximum 5.00 

Range 2.33 

Interquartile Range .83 

Skewness -1.327 .580 

Kurtosis 1.679 1 . 121  

Normal Q.Q Plot of Rellglostty 
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Statistics 

Gender Age Education level Monthly income Marital status 

Valid 150 150 150 150 150 

N 

Missing 0 0 0 0 0 

Mean 1.5333 2.1267 2.6067 3.2533 1.1667 

Std. Deviation .50056 .68832 .70375 .92095 .37393 

Skewness -.135 .081 -.445 -.997 1.807 

Std. Error of Skewness .198 .198 .198 .198 .198 

Kurtosis -2.009 -.316 .045 -.043 1.282 

Std. Error of Kurtosis .394 .394 .394 .394 .394 

Percentiles 100 2.0000 4.0000 4.0000 4.0000 2.0000 

Frequency Table 

Gender 

Frequency Percent Valid Percent Cumulative 

Percent 

Male 70 46.7 46.7 46.7 

Valid Female 80 53.3 53.3 100.0 

Total 150 100.0 100.0 

Age 

Frequency Percent Valid Percent Cumulative 

Percent 

Below 30 years 25 16.7 16.7 16.7 

Valid 31-40 83 55.3 55.3 72.0 

41-50 40 26.7 26.7 98.7 

128 



51 years and above 

Total 

2 

150 

1.3 

100.0 

1.3 

100.0 

100.0 

Education level 

Frequency Percent Valid Percent Cumulative 

Percent 

SPMISTPM 10 6.7 6.7 6.7 

Diploma/Advanced diploma 48 32.0 32.0 38.7 

Valid Degree 83 55.3 55.3 94.0 

Master 9 6.0 6.0 100.0 

Total 150 100.0 100.0 

Monthly income 

Frequency Percent Valid Percent Cumulative 

Percent 

Below RM2000 9 6.0 6.0 6.0 

RM2001 - Rm3000 22 14.7 14.7 20.7 

Valid Rm3001 - RM4000 41 27.3 27.3 48.0 

RM4001 and above 78 52.0 52.0 100.0 

Total 150 100.0 100.0 
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