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ABSTRACT 

Residents' attitudes have a strong influence on the success or failure of tourism at the 

destination. Tourism development produces not only positive benefits but also 

negative impacts to the residents. Their attitudes can influence their level of support 
for tourism development in a country. If a balance between positive benefits and 

impacts is not achieved, residents may perpetuate negative attitudes towards future 

tourism development at the destination and display their resentment to tourists. This 

study examines the influence of community attachment towards the residents' 

perceptions of tourism impacts and how these perceptions influence their support for 

future tourism development at Chengde, a United Nations Educational Scientific and 

Cultural Organization listed World Heritage Site in Hebei Province China. This study 

also investigates whether trust in the local government moderates the relationship 
between the residents' perceptions of tourism impacts and their support for future 

tourism development. The targeted population for this study were the residents living 
in 14 villages within the vicinity ofChengde Mountain Resort. A total of l,200 self· 

administrated questionnaires were distributed to the head of households in all 14 

villages of Chengde. Of the 1,044 returned questionnaires, 1,004 responses were 
eligible for subsequent analysis. This study applies the Social Exchange Theory (SET) 

as its research framework and had proposed four main hypotheses with ten sub 
hypotheses. The hypotheses were tested using inferential methods including 

correlation analysis, multiple regression and hierarchical regressions analysis. 
Findings of this study revealed that, Chengde's residents' community attachment has 

significant relationship with perceived positive impacts of tourism. Residents who 
perceived positive impacts of tourism will support for future additional tourism 

development, however those who perceived negative tourism impacts will support for 
restricted tourism development. Trust in government moderates the relationship 

between perceived tourism impacts and residents support for tourism development. 
This study suggests that residents' perceptions of tourism impacts must be frequently 

monitored. The support by the residents is necessary to assist the tourism authorities 
to execute appropriate tourism planning and strategies to improve the quality oflife of 

their residents and achieve a sustainable tourism development in Chengde. 

Keywords: Community Attachment, Tourism Impacts, Support for Tourism 
Development, Trust in Government, WHS Chengde, China. 

ii 



I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

ABSTRAK 

Sikap penduduk mempunyai pengaruh yang kuat terhadap keberhasilan atau kegagalan 

pembangunan pelancongan di sesuatu destinasi. Pembangunan pelancongan tidak 
hanya menghasilkan kesan positif tetapi juga kesan negatif kepada penduduk. Sikap 
mereka dapat mempengaruhi tahap sokongan mereka terhadap pembangunan 
pelancongan di sesuatu negara. Jika keseimbangan antara basil positif dan kesan 
negatif tidak tercapai, penduduk boleh mengekalkan sikap negatif terhadap 
pembangunan masa depan pelancongan di destinasi dan mempamerkan kebencian 
mereka kepada pelancong. Kajian ini mengukur pengaruh keterlibatan komuniti 
terhadap persepsi penduduk tentang kesan pelancongan dan bagaimana persepsi ini 

mempengaru.hi sokongan mereka terhadap pembangunan masa depan pelancongan di 
Chengde, salah satu Tapak: Warisan Dunia yang disenaraikan oleh UNESCO di 
Wilayah Hebei, China. Kajian ini juga menyiasat sama ada kepercayaan terhadap 
kerajaan tempatan menyederhanakan hubungan antara persepsi penduduk terhadap 
impak pelancongan dan sokongan mereka terhadap pembangunan pelancongan masa 
depan. Populasi kajian ini adalah penduduk yang tinggal di 14 perkampungan di 
sekitar Chengde Mountain Resort. Sejumlah 1,200 borang soal selidik telah diedarkan 
kepada ketua isi rumah di kesemua 14 buah perkampungan tersebut. Daripada 1,044 
borang soal selidik yang dikembalikan, 1,004 borang soal selidik layak untuk 
dilakukan anal is is seterusnya. Kajian ini menggunakan Social Exchange Theory (SET) 
sebagai rangka penyeJidikan clan telah mencadangkan empat hipotesis utama dengan 
sepuluh sub-hipotesis. Hipotesis yang dibentuk diuji menggunakan kaedah inferensi 
termasuk analisis korelasi, analisis regresi berganda clan regresi hierarki. Penemuan 
kajian ini menunju.kkan bahawa hubungan masyarakat penduduk Chengde mempunyai 
hubungan yang signifikan dengan impak pcsitif pelancongan. Penduduk yang 
menganggap impak positif pelancongan akan menyokong perkembangan dalam 
pembangunan pelancongan di masa depan, namun mereka yang menganggap impale 
pelancongan negatif akan menyokong pembangunan pelancongan yang terhad. 
Kepercayaan terhadap kerajaan tempatan menyederhanakan hubungan antara persepsi 
impak pelancongan clan sokongan penduduk terhadap pembangunan pelancongan. 
Kajian ini mencadangkan agar persepsi penduduk terhadap kesan pelancongan 
hendaklah sentiasa dipantau. Sokongan penduduk adalah perlu untuk membantu pihak 
berkuasa pelancongan dalam usaha melaksanakan perancangan dan strategi 
pelancongan yang terbaik bagi meningkatkan kualiti hidup penduduk clan mencapai 
pembangunan peJancongan lestari di Chengde. 

Katakunci: Hubungan Masyarakat, Impak Pelancongan, Sokongan Terhadap 
Pembangunan Pe]ancongan, Kepercayaan Terhadap Kerajaan, Tapak 
Warisan Dunia Chengde, China. 
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CHAPTER ONE 

INTRODUCTION 

1.1 Introduction 

This chapter discusses the background of the study, trends in China's domestic 

tourism, research area, research problem, research objectives and research questions 

of the study. This chapter also underlines the significance of the study, which is divided 

into theoretical and practical contributions. By ensuring these, the operational 

definitions are provided for the terms and variables used in this study while an outline 

of the upcoming chapters of this thesis is discussed at the end of this chapter. 

1.2 Background of the Study 

The tourism industry has grown into the world's single largest industry, which is often 

regarded as an important impetus in promoting socio-economic transformation and 

had stimulated economic growth in many economies (Lin, Yang, & Li, 2019) while 

international tourist arrivals (overnight visitors) worldwide grew 4 per cent in 2019 to 

reach 1.5 billion (UNWTO, 2020). The tourism industry complements other economic 

activities while supporting the GDP, the creation of job positions and the generation 

of foreign exchange (Camilleri, 2018; Cook, Hsu, & Marqua, 2014; Lin, Yang, & Li, 

2019). 

According to the Travel and Tourism Economic Impact research, conducted by World 

Travel & Tourism Council (WITC) and Oxford Economics, the travel and tourism 

sector accounted for 10.3 per cent of global GDP and 330 million jobs, or 10 per cent 

of total employment in 2019 (WITC/Oxford Economics, 2019). 
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Domestic tourism, which represented 71.2 per cent of all tourism spending in 2018 

and had the most substantial growth in developing nations, continues to support 

opportunities by spreading development and regional economic benefits and building 

national pride (WITC, 2019). 

China's economic growth has given nse to a significantly large middle-class 

population, who can now afford to travel, and they are expanding at an unprecedented 

pace. For many Chinese, domestic travel is still a more popular and viable option than 

going to more exotic and costly destinations abroad (Scheyvens, 2007). According to 

McKinsey & Co, an American management consulting firm, by 2020 more than three 

quarters of China's urban consumers or nearly 400 million people, will earn between 

60,000 Yuan to 229,000 Yuan (USD 9,037 to USD 34,495) per year (He Wei, 2017). 

Hence, enabling more Chinese to travel. The Chinese government and domestic 

businesses are investing heavily in creating and marketing tourism attractions, and 

unique Chinese tastes in tourism will continue to shape most new developments. For 

example, an increase in numbers of numerous luxury brands hotels to challenge the 

well-known international players. 

The introduction of tourism as a product at a tourist destination offers large-scale 

economic and social-cultural benefits. Still, through the expansion of tourism 

developments, it simultaneously incurs negative consequences, particularly 

environmental and social-cultural problems, to the residents. Tourism has often been 

referred to as the "goose that lays not only a golden egg but also fouls its own nest" 

(Julio, 2001, p. 8). This is being increasingly debated through the literature with many 

studies focusing on; community and resident perceptions and attitudes towards tourism 
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(Cardona, Bassi, & Dolores, 2018; Liu, & Li, 2018; Stylidis, 2018a), and sustainability 

in tourism developments (Brendehaug, Aall, & Dodds, 2017; Cao, 2015; Fodness, 

2017). 

Beijing, the capital of China, have been experiencing rapid industrialization and 

urbanization, resulting in severe air pollution and acute environmental issue (Chinese 

National Bureau of Statistics, 2013). In response to the increasingly severe polJution, 

Beijing's government had implemented a series of policies, measures and regulations 

on air pollution prevention and control to improve its air quality (Zhang, Wang, Hao, 

Wang, Wang, Chai, & Li, 2016). These include directing neighbouring provinces and 

cities to be involved in agricultural and non-industrial income source industries. 

Chengde city in Hebei Province, situated 255 kilometres to the northeast of Beijing 

had turned to tourism as a possible alternative source of income and growth. 

In I 994, UNESCO had listed Imperial Mountain Resort and its Outlying Temples in 

Chengde City, into the World Cultural Heritage Directory as one of the World Heritage 

Sites. Imperial Mountain Resort and its Outlying Temples were built between 1703 

and 1792. It used to be the resort of emperors during the Qing Dynasty. Chengdc' s 

Mountain Resort and its Outlying Temples is regarded as one of China's four famous 

gardens, besides Summer Palace in Beijing, Humble Administrator's Garden and 

Lingering Garden in Suzhou. 

Li, Chen, Li, & Goh (2016) found that high disposable income and a strong propensity 

to travel among the Chinese population had contributed to the wave of tourists to 

specific popular domestic tourism destinations. Chengde, with a population of 3.850 
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million, had received a total of 79.10 million tourists in 2019 (CNTA, 2020). The 

tourists came by roads and flights, and with the planned completion of the Beijing 

Chengde fast speed train by the end of 2020, the two-hour journey by road will be 

reduced to 45 minutes, resulting in more tourists into Chengde. 

When a destination is faced with an influx of incoming tourists, it is necessary to 

monitor the perceptions and feelings of the residents towards the tourists and how this 

incursion is affecting their quality of life (Gursoy, & Nunkoo, 2019; Joo, Cho, & 

Woosnam, 2019; Su, Huang, & Huang, 2018; Woo, l,Jysal, & Sirgy, 2018). As Howie 

(2003, p. 59) stated, "Increasing numbers of tourists within a historic city centre can 

raise the turnover of local tourism and tourism-related businesses''. This economic 

benefit has to be evaluated against decreasing amenity of the area as perceived by 

residents, caused by increasing traffic, loss of local shops providing for daily needs 

and other change". Conversely, Easterling (2005, p. 50) concludes that "there remain 

many residents within a tourism system who are not economically engaged with 

tourists-but who are highly impacted by them". 

Such sentiment could affect the overall support of residents for future tourism 

development. Understanding the residents' persp,tive can facilitate policies which 

minimize the potential negative impacts of tourism development and maximize its 

benefits, leading to community development and greater support for tourism 

(Hammad, Ahmad, & Papastathopoulos, 2019; Mason, 2015; Pradeeparnali, & 

Ranasinghe, 2019; Sigala, 2017). 
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1.3 The Development of Tourism in China 

In China, as elsewhere in the world, tourism is an essential instrument for stimulating 

economic growth and has witnessed a fast-paced development in recent decades 

(Deng, & Ma, 2016; Li, Liu, & Song, 2019; Li, Yang, & Cui, 2019). Especially in the 

post-financial crisis era, China's tourism industry has been regarded as a new engine 

for national economic growth and even a strategic pillar industry in China's economy. 

To expedite local tourism development, most provinces in China have officially 

declared that tourism would be the backbone of regional economies (Wu, Zhu, & Xu, 

2000). 

China is a latecomer in the area of world international tourism development. In the 

early 1950s, the country set up some specialized institutions to look after business 

travel arrangement. Until the end of the 1970s, the businesses were only related to 

foreign affairs and not commercial operations. In the early 1980s, China was ranked 

lower than 40lh in the major world tourist destination countries (Pinc, Zhang, & Qi, 

2000). 

However, in the early 1990s, China was listed in the world's tourist destinations list as 

among the top 10 tourist destinations. In 1998, China received 24 million international 

tourists, and this had placed China in the sixth-place, accounting for 3.85 per cent of 

the world's tourist arrivals (UNWTO, 2010). Wit:4 regards to, international revenue 

from tourism, China was ranked seventh in the world with more than USD 12.5 billion, 

accounting for 2.8 per cent of the world's total. It was in 2006 that China took fourth 

place for international tourist arrivals and fifth place for tourist receipt. By 20 I 0, China 

claimed the third position after France and the USA in terms of international tourists' 

5 



I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

anival (UNWTO, 2011 ). Thus, tourism success of China received great attention 

around the world. For example, the increase in inbound and domestic tourism had 

attracted huge investments into China's tourism and hospitality sectors (Yu, & Ko, 

2012; Leung, Li, Fong, Law, & Lo, 2014). 

Since 1978, promoting tourism considered as a vitaJ part of the development strategies 

with strong government policies in China. During that period, China has adopted the 

open-door policy to the world to reform its economy. China initiated tourism 

developments through a different pathway from the developed countries. For example, 

members ofOECD (Organization of Economic Cooperation Development) countries 

started with domestic tourism to mass tourism and then extended to international 

tourism (Luo, Qiu, & Lam, 2016). China opens up its country for selected inbound 

tourists in the late 1970s to domestic tourism in 1980s and 1990s. From the 2000s, 

China government gradually and methodically started to cancel the restrictions on 

outbound tourism. Thus, travelling worldwide becomes a new fashion for Chinese 

people, but travelling to overseas is still limited to high or middle-income people. 

Meanwhile, travelling to nearby places during the weekend and holiday for recreation 

purpose within China can be done in reasonable expenses compared to overseas travel. 

Among the major factors that promote domestic tourism in China are; growth in 

income (Cai, & Knutson, 1998), infrastructure (Shani, Chen, Wang, & Hua,2010), 

leisure time (Cai & Knutson, 1998) and the effect9fspecial economic zones (Cai, Hu, 

& Feng, 2002). Certainly, the rapid increase of d1mestic tourism formed significant 

positive impacts for both the country's economy and rural tourism. On the contrary, 

mass tourism has adverse negative effects such as increasing income disparities 
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between households and resource exploitation by overdeveloping the tourist area 

(Ashley, Boyd, & Goodwin, 2000); thus, it leads to social conflicts. Hence, to reduce 

the social conflicts due to mass tourism, the Chinese government had expended their 

investment in tourism to other parts of China (Leung, Li, Fong, Law, & Lo, 2014). 

1.4 Tourism Policy and Tourism Development in China 

The tourism development in China is firmly affected by its national development 

strategies and tourism policies, which are mainly focused on the economic growth in 

the nation. According to Wang and Ap (2013), the government of China prohibited 

domestic tourism around the country in the early 1980s. In the 1990s, the "Open and 

Reform Policy" has helped to grow the Chinese economy tremendously whereby the 

national government made the changes and allowed its citizens to travel around the 

country. Tue efforts triggered a massive increase in domestic travel; however, travel 

restrictions were imposed on international travel. After 20 years of continuous 

economic progress in China, in the early 218' century, the govenunent gradually 

allowed Chinese nationals to travel overseas. 

The State Council of China issued the "Interim ReffUlations on Travel Management" 

that restricted domestic travel until 11 May 1985 (CNTA, 2019). After removing the 

"Interim Regulations on Travel Management', Chinese started to travel around the 

country, which led to domestic tourism being recognized across the nation. Chinese 

tourism has been promoted to expand from facilitating services of welcoming the 

tourists to exploiting tourism resources, enhancing travel facilities for local people 

around the country, and attracting foreign investors. Accordingly, in the late 1980s, 
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the tourism industry was progressed considerably in terms of size and performance of 

the sector. 

In the mid-I 990s, the tremendous development of local tourism managed to reach the 

figure of mass tourism in China. The quick economic development of the 1980s 

managed to create a commercial centre for tourism. In the mid-1990s, along with the 

change of expectations for everyday comforts and changing thoughts regarding life, 

tourism became another mean of recreation of urban residents. According to Ryan and 

Gu (2013), a market emerged with a focus on urban residents in China, which sought 

to imitate the consumer spending of its western competitors. Additionally, on May 1, 

1995, the Chinese government, under the Amend Provisions on Working Hours of 

Workers and Staff implemented five working days in a week, and also the 

implementation of making "l " May" and "l " October" as public holiday dramatically 

increased the number of holidays for the citizens. Table 1.1 shows the reform of the 

Chinese residents' vacation system from 1949 until 2007. 

Table l. I 

The Reform of Chinese Residents' Vacation System 

I 

I 

I 

I 

I 

I 

Time Policy 

December 23, 1949 

F ebruary 3, I 994 

Policy 

Published Regulation op 

Public Holidays for 

National Annual Festivals 

and Memorial Days 

Published Provisions cf 
Working Hours of Workers 

and Staff 

8 

Details 

New Year's Day (January 
I), Spring Festival (The 
New Year's Day of the 
lunar year, the second and 
third day of the first month 
of the lunar year), Labor's 
Day (May 1), National Day 
(October 1, 2) 

Changed the worker's 

working hour from 48 hours 

to 44 hours a week (the 



I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

May I, 1995 

September 18, 1999 

December 16, 2007 

Amend Provisions on 

and Staff 

Amend Regulation on 

Public Holidays for 

National Annual Festivalr 
and Memorial Days 

Amend Regulation on 
Public Holidays for 

National Annual Festivals 

and Memorial Days 

working day was changed 
from six days to five-and-a 
half days) 

Changed the worker's 

to 40 hours a week (the 
working day was changed 
from five-and-a-half days to 
five days) 

The statutory holiday of 
Spring Festival, May Day, 
and National Day were 
adjusted for a three-day 
holiday each 

Shortened the three-day 
Labor Day vacation to one 

day; added traditional 
festivals such as Tomb 
sweeping Festival, Dragon 
Boat Festival (the fifth lunar 

month) and Mid-Autumn 
Festival (lunar calendar 
August 15), each has a one 

day holiday 

Working Hours ofWorkef working hour from 44 hours 

I 

I 

I 

I 

I 

I 

Source: Shen, Wang, Ye, & Liu (2018) 
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These holiday policy implementations empowered urban residents to visit faraway 

destinations in China and neighbouring countries. The Chinese people have got the 

passion for travelling while having holidays by planning different sorts of visits, such 

as; visiting around the city for a short period of time, visiting around the country during 

weekend, visiting around the country during holidays and travelling abroad, travelling 

with the group of people by tour package and travelling by themselves. 

As shown in Table 1.2, the statistics for international tourists visiting China from 1978 

and the numbers of domestic tourists from 1984. Chinese tourism started to grow with 

a unique pathway through the corresponding gov/ent's development strategies in 

the late 201h and early z l " centuries. 

Table I. 2 
Number ofChinaS Inbound and Domestic Tourists 1978 to 2019 (Million) 

Year Inbound Tourists (Million) Domestic Tourists 
1978 1.81 n/a 

1979 4.20 n/a 

1980 5.70 n/a 

1981 7.77 n/a 

1982 7.92 n/a 

1983 9.48 n/a 

1984 12.85 200 

1985 17.83 240 

1986 22.81 270 

1987 26.90 290 

1988 31.69 300 

1989 24.50 240 

1990 27.46 280 

1991 33.35 297 

1992 38.11 330 
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1993 41.52 410 

I 1994 43.68 620 

1995 46.38 680 

I 
1996 51.12 685 

1997 57.58 680 

I 
1998 62.08 720 

1999 72.79 745 

I 
2000 78.31 762 

2001 89.01 784 

I 
2002 97.91 878 

2003 91.66 870 

I 
2004 109.03 l,102 

2005 120.29 1,212 

I 
2006 124.94 l,394 

2007 131.87 1,610 

I 
2008 130.02 l, 712 

2009 126.47 1,902 

I 
2010 133.76 2,103 

20ll 135.42 2,641 

I 
2012 132.40 2,957 

2013 129.07 3,262 

I 
2014 130.18 2,636 

2015 133.82 4,000 

I 
2016 138.00 4,440 

2017 139.48 5,001 

I 
2018 141.20 5,539 

2019 147.41 6,010 

I Source: National Bureau of Statistics of China, 2020 

I Along with the dramatic financial improvement in China, the tourism industry has 

I 
made a quick, steady and sound development in the previous 30 years. In December 

1998, the "Central Economic Work Conference" recognized tourism as one of the new 

I 
II 
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developments' channels of the country's economy. Since then, tourism has been 

considered to be one of the most dynamic and effective tertiary industries, and it plays 

an increasingly critical role in the realisation of the modernisation of China. 

Chinese tourism growth showed a different pattern in terms of domestic and 

international tourists visiting China. Inbound tourism in China had started to flourish 

due to its "open-door policy" which was implemented in 1978. The "open-door policy" 

was introduced by the Chinese government to attract investors and businessmen to 

China. Conversely, the number of domestic travel in the 1980s and the early 1990s 

was constant due to the country's economic situation, while domestic tourism 

increased in the late 1990s and early 2000s. After the 2000s, the growth of tourism 

was flourishing. The number of domestic travels was 200 million people in 1984 and 

increases to 6,010 million in 2019, as shown in Table 1.2. The growth of domestic 

tourism happens as a new social phenomenon due to the rapid increase of promotional 

activities and facilitating other related sectors that increase financial revenue of the 

local and central government, and enrich the lives oflocal people (NBSC, 2019). This 

huge increase in domestic tourism has also affected Hebei Province. 

1.5 Regional Development ofHebei Province 

The primary importance ofHebei province is its geographical location. This province 

has been one of the crucial areas for developing the economy in China. Because the 

province has a close relationship with Beijing and Tianjin, both socio-economically 

and geographically (NSBS, 2015). This province offers convenient, rapid 

transportation by land, sea and air. All railways linked to Beijing and other parts of 

China pass through Hebei province. Thus, providing an opportunity for tourism 
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development in Hebei province. The unique geographical location of the province 

linked to Beijing and Tianjin, and the coastline of the Bohai Sea linking with China's 

northeast, northwest and north, Hebei takes the advantages of rapid coming and going 

commercial goods with lesser transportation costs (Zhou, 2008). Hence, Beijing and 

Tianjin cannot be separated from Hebei when it comes to economic developments 

concerns. 

In the process of socio-economic developments, the three places are interrelated due 

to their geographical location. For example, Shi Jij Zhuang is the capital of Hebei 

province, while the residents of Beijing are from Hebei province. Consequently, Hebei 

province has the advantages related to economy, science and technology, culture and 

human development, would provide the necessary supplies of energy, raw material and 

goods for daily life to Beijing and Tianjin for their economic developments and 

constructions external conditions for its socio-economic development. As a result, it is 

expected that the Hebei province will experience faster industrialization and 

wbanization compared to other provinces in China (Zhang, Lan, Qi, & Wu, 2017). 

However, the province lagged in output and employment growth, productivity 

improvements, economic diversification and social developments over the last three 

decades (NBSC, 2017). Nowadays, Hebei is one of the major agricultural provinces in 

China, which has a large amount of share to its GDP. Most of the population in the 

province lived in rural areas. According to the national Chinese population census 

from 2009 to 2018, the total population of this province in 2018 is 75.91 million and 

58 per cent of the total population living in urban and 42 per cent of the population 

living in rural areas (Refer to Table 1.3) (NBSC, 2019). 
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Table I. 3 
Rural and Urban Residents in Hebei Province (million persons) 

Year 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 

Urban 30.77 32.01 33.02 34.11 35.28 36.42 38.11 39.83 41.36 43.74 
residents 

Rural 39.57 39.93 39.39 38.77 38.04 p7.41 36.14 34.87 33.83 32.17 
residents 

Total 70.34 71.94 74.21 72.86 73.33 73.84 74.25 74.70 75.19 75.91 
population 

Source: National Bureau of Statistics of China (2019) 

1.6 Research Area 

The researcher focuses on Chengde as a research rea of this study. Chengde is a 

prefecture-level city under the jurisdiction of Hebei Province and is located in the 

northeast of the province. The city is adjacent to Tianjin, Tangshan and Qinhuangdao 

in the southeast, Chaoyang in Liaoning Province to the east, Chifeng in the northeast 

to the Inner Mongolia Autonomous Region, Xilin Gol League to the Inner Mongolia 

Autonomous Region in the northwest, Zhangjiakou in the west, and Beijing to the 

southwest. Figure 1.1 shows the position of Chengde. The total area of Chengde is 

39,500 square kilometres, with a population of3,850,000 in 2019 (National Bureau of 

Statistics of China, 2020). 

Up to May 2020, China have 55 sites World Heritage Sites, including 37 cultural, 14 

natural and 4 mixed heritage sites (UNESCO World Heritage List, 2020). and one of 

them is in Chengde, that is Chengde Mountain Resort and its Outlying Temples. 

Chengde Mountain Resort is the largest imperial garden in China, covering 5.64 

million square meters with 319,000 residents live in the 14 villages within the vicinity 

of Cheng de Mountain Resort. The perimeter of its wall is 10 kilometres Jong. and it is 
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divided into two parts: the palace area and the imperial park, as shown in Figure 1.2. 

The magnificent architecture of Eight Outer Temple mixes the different temple 

architecture styles of Manchu, Han, Mongolian, Tibetan and other nationalities of 

China, magnificent and elegant. It is a symbol of resisting the external enemy and 

protects national unity at that time (CNTA, 2013). 

According to CNN Travel News (2017), Chengde Mountain Resort is one of the most 

40 beautiful places to visit in China. Based on their ranking system, Chengde Mountain 

Resort ranked on 11 out of 40 destinations in China. Chengde was included as one of 

the first China Excellent Tourism Cities by the National Tourism Administration at 

the end of 1998 (CNTA, 2013). 

8ussfo1 

. ..r. 
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!  

Figure 1. 1 Map of China showing the location of Chengde 

Source: NBSC (2013) 

Chengde owns unique tourism resources. There are many "top of the world" in 

Chengde, for example. it has the world's most extensive imperial garden - Chengde 
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Mountain Resort; the world's largest royal temple complex - Outlying Temples; the 

world's largest wooden Buddha - Thousand-hand and Thousand-eye Kwan-yin (in 

I 

I 

I 

I 

Puning Temple); the world's shortest river - Rehe; the Great Wa11 essence 

- Jinshanling Great Wall; a unique pillar in the world- Qingchui Peak; special pine of 

the world - Nine Dragon Pine (Jiulong Pine), the royal-style architecture combines 

with rustic natural paradise. Another attraction in Chengde but not listed by UNESCO 

under its WHS list is Mui an Paddock, the royal hunting during the Qing Dynasty. It is 

located in the most northern part of Chengde, bordering Inner Mongolia by about 120 

I 
kilometres. Toe paddock has always been a place with abundant plants and animals. 

In AD I 681, Emperor Kangxi established a radius of ten thousand square kilometres 

I for hunting, including 72 hunting grounds in Chengde. Mulan Paddock became a 

I 
natural resort for evading the summer heat and offering hunting or ski activities in 

winter. 
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I Figure 1. 2 Map showing Tourist Attractions in Chengde 

I 
Source: CNTA (2013) 
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According to the China Tourism National Administration (2016), Chengde won the 

2016 "Asia Travel Red Coral" award, the title of Asia's most popular tourist cities. 

The Red Coral Award committee emphasized about Chengde tourism resources, 

tourism industry development, Chengde unique location, Jong history and profound 

culture, pleasant ecological environment, abundant snow hot spring resources and 

rural tourism is developing rapidly. Unique tourism resources in Chengde have the 

potential for future tourism development in China. Figure 1.3 shows the beautiful 

historical buildings and temples at the WHS in Chengde. 
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Figure 1. 3 Chengde World Heritage Site Photos 

Table 1. 4 
Tourist Arrivals to Chengde 

Domestic Tourist International Teurtst Total Tourists 

Year Arrivals Increase Arrivals Increase Arrivals Increase 

(Number) (0/.) (Number) ('10) (Number (o/e) 

2019 78,715,000 12.90% 385,000 4.54% 79,100,000 12.85% 

2018 69,725,600 21.00% 368,400 5.22% 70,094,000 20.92% 

2017 57,615,400 25.10% 350,100 7.85% 57,965,500 25.02% 

2016 46,041,000 38.74% 325,000 4.17% 46,366,000 38.42% 

2015 33,184,000 10.98% 312,000 l.�3% 33,496,000 14.26% 

2014 29,900,000 23.04% 307,000 -7181% 29,316,000 19.01% 

2013 24,301,000 22.79% 333,000 -1.77% 24,634,000 22.37% 

2012 19,791,000 339,000 20,130,000 

Source: CNT A, 2020 

As shown in Table 1.4, Chengde received 79.100 million tourists in 2019 (CNTA, 

2020) and there is a significant number of domestic tourists (99.5%) visiting Chengde 
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compared to international tourists (0.5%). When comparing the total tourist arrivals 

between 2012 and 2019, there was almost a 300.0 per cent increase. The number of 

domestic arrivals increased consistently from 2012 until 2019, with an average yearly 

percentage increase of 22.08 per cent while for international arrivals increase by 1.98 

percent. 

1.7 Problem Statement 

Tourism represents one of the world's most significant unrestricted transfers of wealth, 

therefore providing a source of income in the form of foreign exchange, government 

revenues besides providing employment, business and infrastructural development 

and, hence, more extensive economic growth and development to the destination (Gao, 

et al., 2019; Lee & Jan, 2019; Liu & Li, 2019). 

The development of tourism results in varying degrees of impacts on the destination 

and, in particular, on the residents who are 'the hosts' to the tourists (Wall & 

Mathieson, 2006). Indeed, destination communities encounter, to some extent, a 

"development dilemma" (Telfer & Sharpley, 2007); they are required to engage in a 

trade-off between the benefits they perceive to receive from tourism and the negative 

social and environmental consequences of its development. Moreover, many 

researchers claim that the "balance of residents' perceptions of the costs and benefits 

of tourism is a major factor in tourist satisfaction and is, therefore, vital for the success 

of the tourism industry" (Andriotis & Vaughan, 2003, p. 172). That is, destination 

communities' support for tourism, or refer to as a "happy host" (Snaith & Haley, 1999, 

p.597), is considered essential as the success and sustainability of the sector depends 

upon the goodwill oflocal residents (Jurowski & Gursoy, 2004; Perez & Nadal, 2005). 
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Due to the nearness of Chengde to Beijing (only 255 kilometres away), during the 

summer months, many tourists travelled from Beijing Chengde, to visit Chengde's 

Mountain Resort and its Outlying Temples, one of the 55 UNESCO listed World 

Heritage Sites. The tourists can even travel on a one-day trip to Chengde. The Central 

Government is now building a railway for fast trains from Beijing to Chengde, which 

will take only 45 minutes and thus will allow more tourists to visit Chengde. Tourism 

at World Heritage Sites in China encounters numerous challenges, many of which are 

associated with the growing tensions between preservation and use for tourism. In this 

context, considerable research has been undertaken in recent years to identify and 

analyze major issues in heritage tourism in China, including the management structure, 

financial resources, development models, tourism impacts and policy making (Su & 

Wall, 2011;  Su, Wall, & Ma, 2019). Studies on World Heritage Sites in China were 

mostly conducted to look into the tourists' perspectives on the destinations (Chi, 

Zhang, & Liu, 2019; Gao & Su, 2019; Yang & Lau, 2019; Zhang, Yao, & Li, 2019), 

including use patterns, perceptions, motivations and place attachments, meanwhile, on 

the residents' perspective are not adequately addressed. 

Even though tourism benefits the local community in Chengde by providing 

opportunities for the improvements in local infrastructure and public facilities, which 

improves the living standards for residents, however, such benefits are not achieved 

without cost. Chengde's local residents may have to deal with some of the negative 

consequences of tourism that affect their quality of life, such as seasonal population 

fluctuations, external corporate control of decision making in community issues, and 

increased social, environmental, and economic nuisances related to safety, pollution, 

traffic congestion, inflation, and land speculation. Perceiving positive impacts as a 

20 



I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

result of tourism encourages the community to .support tourism development and to 

participate in tourism activities; while perceiving negative impacts, on the other hand, 

discourages residents from supporting tourism development (Hsu, & Chen, 2019; 

Sharpley, 2014). 

Community attachment measures an individual's integration into community life, 

reflecting on affective bond or emotional linkage (Chang et al., 2019; Gursoy et al., 

2019; Van Riper et al., 2019). It is manifested through community's identity, 

dependency, and social bonding (Hosany, Buzova, & Sanz-Blas, 2020). According to 

Kao and Sapp (2020), community attachment includes not only the economic 

relationship between the community and its residents, but also social relationships. 

Several researchers have indicated that community attachment does not significantly 

affect the support of host residents on tourism development (Adongo, Ja, & Hagchin, 

2017; Wang & Wang, 2019). Hence, the belief that community attachment affect the 

positive and negative perceived impacts of tourism, remains as intensely debated 

subject (Eusebio, Vieira, & Lima, 2018; Lee, 2013). Thus, this study examines the 

influence of community attachment on Cheng de 's residents, staying within the vicinity 

ofChengde's World Heritage Site, on their perceptions of tourism impacts. 

In China, the government can be divided into the central and local government. While 

the local government consists of; provincial administrative region, cities or 

prefectures, counties and towns. Government plays major roles as coordinator, 

marketer, educator, investor and regulator in the political process of tourism 

development (Zhao & Timothy, 2015). The residents' trust in the government 

encourages voluntary compliance. Residents who trust the government will obey the 

21 



I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

laws and regulations willingly, support government initiates and follow the political 

leadership (Warren, 1999) while, lack of trust in government, poor communication, 

and lack ofleadership and cooperation are known to be major barriers to the successful 

implementation of tourism development in the area (Berry & Ladkin, 1997; Fennell, 

2019). Thus, it is essential to study on trust in the government. Hence, this research is 

to evaluate the moderating role of trust in government by the residents of Chengde 

between their perceptions of tourism impacts and their support for future tourism 
I 

development. 

This study attempts to examme if residents' community attachment affect the 

perceptions of tourism impacts and also investigate if their trust in government affect 

their attitude towards receiving additional or restricted tourism development in 

Chengde. The findings of this research will bring a significant impact to the local 

authorities on the development of tourism policy in Chengde. It could further enhance 

any existing strategic decision guidelines on how to develop and promote future 

tourism in Chengde. In line with that, the outcome of this research will encourage and 

uplift tourism authorities' confidence in making decisions. 

1.8 Research Questions 

The questions of this research are as follows: 

1. To what extent, does community attachment influence Chengde's residents' 

perception of tourism impacts? 

2. What is the influence of perceived positive tourism impacts on Chengde's 

residents' support for future tourism development in Chengde? 

3. What is the influence of perceived negative tourism impacts on Chengde's 
' 

residents' support for future tourism development in Chengde? 
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4. What is the moderating role of trust in government between perceived tourism 
impacts and residents' support for future tourism development in Chengde? 

1.9 Research Objectives 

The objectives of this research are as follows: 

1. To examine the influence of community attachment on Chengde's residents' 

perception of tourism impacts. 

2. To examine the influence of perceived positive tourism impacts on Cheng de' s 
residents' support for future tourism development in Chengde. 

3. To examine the influence of perceived negative tourism impacts on 

Chengde's residents' support for future tourism development in Chengde. 

4. To evaluate the moderating role of trust in government between perceived 
tourism impacts and residents' support for future tourism development in 

Chengde. 

1.10 Significance of the Study 

Approximately 80 million tourists visited Chengde in 2019 mainly to visit the Mountain 

Resort and Outlying Temples, which was built between 1703 and 1792, during the 

period of Qing dynasty. This number is considerab1r high because the Mountain Resort 

has a land area of only 5.64 million square meters with 319,000 residents living in the 

14 villages within the vicinity of the Mountain Resort. It consists of a vast complex of 

palaces and administrative and ceremonial buildings, temples of various architectural 

styles and imperial gardens with landscape of lakes, pastureland and forests. The 

Mountain Resort is a rare historic evidence of the final development of the feudal society 

in China. It was designated a World Heritage Site in 1994 by UNESCO. 
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Despite the importance of investigating tourism impact in this World Heritage Site, 

insufficient research has been conducted thus far. Its historical significance and 

preservation are of prime importance not only to the residents of Chengde, but also to 

the greater international community since the Mountain Resort and Outlying Temples 

is a World Heritage Site. Effective and sustainable development of tourism at the site 

cannot be achieved without the support of the local residents. Discovering residents 

support for tourism development is therefore crucial to the maintenance of the World 

Heritage Site. 

Moreover, the rich heritage, history and uniqueness 1fChengde's Mountain Resort and 

Outlying Temples are likely to influence the attaclunent of residents to their community 

and response to tourism. This is significant in apprehending the support for further 

tourism development in Chengde. Given that tourism is a major component of the 

economy of Chengde, ascertaining how tourism affects the socio-economic and 

environmental lives of residents and how this makes people supportive of tourism or 

otherwise is very crucial in the sustainable development of tourism in this World 

Heritage Site. 

1.10.1 Theoretical Contributions 

This study seeks to provide an empirical assessment of residents' attitude for future 

tourism development in Chengde. The empirical justification of the proposed attitude 

model will help future researchers and academicians to know the deliberate impact of 

tourism development and the moderating role of trust in government. The broad 

purpose of this study is to consider whether progress has been made in understanding 

Chengde's residents' perceptions of tourism impacts and responses to tourism 
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development. To sustain the advancement of tourism-related activities in Chengde, 

residents ought to perceive tourism from a positive or favourable point of view. 

Residents' attitudes can be a significant factor in determining return visits by tourists; 

identifying them can also be important in determining support for and the path of any 

future tourism development in Chengde. The development of a conceptual framework 

in this research may eruich the literature regarding the construct of tourism 

development and residents' attitudes. 

Finally, this study will contribute to the Chinese tourism literature by introducing a 

study conducted in China using the Social Exchange Theory that was developed in the 

western world, in explaining residents' attitudes toward tourism. Also, assessing 

residents' attitudes toward tourism on Chengde Mountain Resort and Outlying 

Temples contributes to the existing tourism literature by adding UNESCO-WHS based 

case study. 

1.10.2 Practical Contributions 

The major findings of this study offer meaningful information to Chengde's local 

officials and tourism stakeholders on residents' evaluation of the performance of the 

government in developing tourism in Chengde based on their community attachment. 

Chengde's tourism planners and stakeholders can employ the study's findings to 

nurture political trust to warrant a more sustainable fonn of tourism development and 

to increase legitimacy of government set against the local residents. 

The findings of this study could also benefit the local authorities at Chengde's World 

Heritage Site when developing tourism policies for the bettennent ofthis heritage site. 
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The research model is expected to provide a conceptual understanding, especially to 

the service providers and government planning authorities about residents' attitude for 

future tourism development in Chengde and other World Heritage Sites in China. 

1.11 Operational Definitions 

The operational definition of any concept is developed to purify that it is measurable, 

through looking into the behavioural and attitudinal extents, facts or properties 

represented by the conceptual development of the study. 

World Heritage Sites: World Heritage Sites are cultural and/or natural sites 

considered to be of 'Outstanding Universal Value', which have been inscribed on the 

World Heritage List by the World Heritage Committee (UNESCO World Heritage 

Centre, 2008). 

Perceived Positive Impacts: Tourism increases employment opportunities, 

contributes to the income and standard ofliving, increases tax revenues and real estate 

prices, improves infrastructure and quality of life of local communities (Mathieson & 

Wall, 1982; Mcintosh, Goeldner, & Ritchie, 1995; Liu & Var, 1986). For this study, 

nine items were used to measure perceived positive impacts. These items refer to 

positive outcomes regarding tourism and economic improvement; through more 

recreation and park opportunities (one item), improved quality of life of residents 

(three items), improved appearance ( one item) and encouragement of cultural activities 

(four items) (Brougham & Butler, 1981; Long, Perdue, & Allen, 1990; Milman & 

Pizam, 1988). 

Perceived Negative Impacts: Apart from the visible manifestations such as job 

creation, foreign exchange earnings, income and tax revenues, tourism and its 
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activities can also contribute to negative impacts, extending from socio-cultural to 

environmental destruction (Lansing & de Vries, 2007; Mowforth & Munt, 2003; 

Williams & Lawson, 2001). For this study, 12 items were used to measure perceived 

negative impacts. These items refer to increase in vandalism and crime (two items); 

overcrowding, litter and traffic problems (three items); creates frictions between 

tourists and residents, locals being exploited, benefited small group of residents (three 

items); change in traditional culture, way of life, burden community's service (four 

items) (Liu & Var, 1986; Sheldon & Abeooja, 2001), 

Community Attachment: Community attachment can be interpreted as a 

combination of cognitive and active interactions between self and community. 

Attachment implies that a resident thinks about community affairs, cares about 

community news, interacts with other people over community issues and works on 

community problems and corresponding activities (Rothenbuhler et al. 1996). There 

are two dimensions of community attachment that encapsulate related research across 

sociology, environmental psychology and leisure: place-dependence and place 

identity. Place-dependence represents a type of attachment with a particular place 

because the place satisfies needs better than other places (Stokols and Shoemaker 

1981; Williams et al. 1992). Consequently, the more often people leave their 

residential community to perform routine activities, the less likely is their intense 

attachment or involvement in that community. 

This study generated some additional questions to guide the investigation on 

community attachment: whether those who have Jived in the community for a long 

period perceive lower levels of positive impacts than those with shorter residency; and 

whether those who lived in the community since child perceive lower levels of positive 
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community impacts than those who did not (McCool & Martin, 1994). Community 

attachment is also measured by considering several aspects. such as friendship and 

kinship networks, formal and informal association ties rooted in family life and the on- 

going socialization process (Kasarda & Jonowitz, 1974). 

Trust in Government: Trust in government refers to the belief or confidence citizen 

have on the governments or the political system, that the government will produce 

consistent outcomes by fulfilling the people's expectation (Nunk.oo & Ramkissoon, 

2012; Zuo, Gusoy, & Wall, 2017) and the confidence that political institutions will not 

misuse power (Luhiste, 2006). Trust stimulates cooperation (Moorman, Zaltman, & 

Despande, 1992), creates goodwill that preserves �e relationship (Kumar, 1996), 

decreases fear and greed (Hwang & Willem, 1997), reduces risk in the transaction 

(Morgan & Hunt, 1994), and enhances satisfaction and commitment to the exchange 

(Anderson & Narus, 1990). 

Attitudes for Future Tourism Development: Residents will support tourism 

development if they believe that it will bring positive impacts. On the contrary, 

residents will not support tourism development when the negative impacts of tourism 

are perceived. Variations in the attitudes of supporting or not supporting future tourism 

development are affected by the number of tourists visiting the area, the economic 

benefit of tourism and the impacts on the community through crowding. congestion, 

litter, and price increases. Usually, residents' attitudes toward supporting tourism 

development are divided into additional and restricted support. Additional 

development refers to the long-term planning and involving residents in decision 

making for tourism development by the local government. Restricted development 

concerns more on protecting the environment of the area, instead of more promoting 
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to attract higher number of tourists (Ko & Stewart, 2002; Latkova & Vogt, 2012; 

McCool & Martin, 1994). 

1.12 Conclusion 

Tourism plays a significant role in the exercise of human activity across the globe and 

on a substantial scale. Tourism is capable of refining the quality of the natural 

environment, traditional cultures and heritage sites attractions. In order to both sustain 

economic growth and retain the resources, the integration of sustainable management 

within tourism development is now recognised as the fundamental guideline to 

managing tourism. Despite the large volumes of academic papers that have already 

been published in this field of study, it can, however, be well argued that the extent of 

practical understanding and experience in managing successful sustainability within 

tourism development remains relatively limited. 

The main objective of this study, conducted at a UNESCO listed WHS in Chengde in 

Hebei Province, China; is to examine the influence of community attachment on the 

residents' perceptions of tourism impacts and how these perceptions influence their 

support for future tourism development. This study also evaluates the moderating role 

of trust in government between perceived tourism impacts and residents' support for 

future tourism. 
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CHAPTER TWO 

LITERATURE REVIEW 

2.1 Introduction 

This chapter comprises of literature from previous studies on heritage tourism, 

community involvement in tourism, residents' attitudes towards tourism, perceived 

impacts of tourism, community attachment, trust in government, underpinning theories 

and research gap. The chapter finishes with the rrearch framework and research 

hypotheses of this study. 

2.2 Heritage Tourism 

The term 'heritage' is definitely very wide and vigorous. It is usually used as a guidance 

term to define the practice of intergenerational transmission and cultural continuity 

(Fouseki & Cassar, 2015) and denote the cultural resources of the past that are still 

respected in the present (Ashworth, 2003; Graham et al., 2000). The International 

Council of Monuments and Sites (ICOMOS, 1999) suggested that heritage embraces 

both the natural and the cultural environment whereas the United Nations Educational 

Scientific and Cultural Organisation (UNESCO, 2003) identifies heritage assets as 

both tangible and intangible. Thus, the realm of heritage ranges from landscapes, 

monuments and artefacts to cultural practices, artistic expressions and oral 

traditions, including customs, languages or rituals (Ahmad, 2006; Crooke, 2008; 

Watkins & Beaver, 2008). Therefore, heritage can be anything, and everything 
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(Fouseki & Cassar, 2015) or more significantly, heritage is a process; a description 

of the past that is repeatedly shaped in the present-day (Beardlee, 2016; Lowenthal, 

2015). 

Given the uncertainty of the term heritage, it is no surprise that heritage tourism is 

filled with similar flexibility. Heritage tourism is a form of special-interest tourism - a 

type of tourism activity where heritage plays a central part in shaping travellers' 

motivations and experiences (McKercher & du Cros, 2002). Timothy and Boyd (2006} 

describe heritage tourism as encompassing visits to places of historical events and 

archaeological monumenrs, whereas Smith (2009) embraced visitors' engagement 

in architecture, musewns and religious sites. Furthermore, Timothy and Nyaupane 

(2009) suggest that heritage tourism revolves around present culture and folk 

elements that are inherited from the past, such as local cuisines, crafts and traditions 

that witness the cultural legacy of destinations. 

Heritage tourism refers to the relationship between visitors and its cultural heritage 

assets whereby tourists get experience in conswning the products and using the assets 

(McKercher & Cros, 2002; O'Leary, & Morrison, 1998; Leslie & Sigala, 2005). The 

existing literature identified the customer-focused orientation and product-focused 

orientation as the two fundamental approaches to define heritage tourism (Liang, Han, 

& Fassi, 2016}. The product-focused orientation concentrates on tourism products and 

physical characteristics that represent heritage tourism or heritage destinations. For 

instance, heritage and cultural tourism are defined as "the segment of the tourism 

industry that places special emphasis on heritage and cultural attractions" (Leslie & 

Sigala, 2005, p.5). Customer-based concentrates on the role of visitors in heritage 
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tourism. For example, heritage tourism as "centred on what we have inherited, which 

can mean anything from historic buildings to artworks, to beautiful scenery" (Yale, 

1991, p.13). It depends entirely on the perception of local people how they feel and 

put the importance of heritage in their lives. 

In emphasizing cultural heritage tourism, Poria, Butler, and Airey (2004) stated that 

heritage tourism is "a subgroup, in which the main motivation for visiting is based on 

the characteristics of the place according to the tourists' perception of their heritage". 

The above definitions indicate that expectation and demand of visitors should match 

the components of heritage sites. Therefore, to be successful, heritage destinations 

requires well-designed heritage attributes and simultaneous attachment and 

participation of residents (McKercher & Cros, 2002). Thus, this research intends to 

study residents' support for future tourism development at World Heritage Sites 

(WHS). 

2.3 Heritage Tourism in China 

China has rich, long history, huge land, heritage resources characterized as diverse, 

culturally rooted, and integration of culture and nature (Su & Wall, 2015). WHS is 

the most vital heritage for human being among all other heritages (Su & Lin, 2014). A 

superior management plan needs to be implemented to safeguard the huge number of 

tourists attracted to the UNESCO-WHS. Thus, tourism authorities at the various WHS 

must protect and preserve heritages destinations and ensure visitors satisfaction and 

benefits for residents. The heritage sites listed in UNESCO-WHS list, having 

outstanding universal value for the world, hence their preservation and protection for 

the future are important (Wang & Liu, 2005). Tourism needs to pay attention to 
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preserve and protect heritage sites because they could be under threat unless it is 

managed properly. Therefore, both national and international efforts should take 

initiatives to preserve the WHS. 

Once a cultural and natural heritage site was being included in the list of UNESCO 

WHS, it increases the awareness and interest on the destination and increases the 

tourism-related activities. However, lack of resources, insufficient trained and 

experienced personnel are the central problems in managing tourism development in 

WHS (UNESCO World Heritage Centre, 2008). 

In China, many of the World Heritage Sites are situated nearby big cities and clustered 

in more developed and populated areas (Zhang, Fyall, & Zheng, 2015). Besides that, 

heritage sites in China attracts a huge nwnber of domestic tourists compared to other 

countries due to its large population. To be able to visit famous sites with official 

recognition is part of the culture of Chinese people (Nyiri, 2006). 

The Chinese government paid great attention to the conservation of historic-cultural 

monwnents on account of them being an illustration of Chinese culture and its 

traditional customs and special characteristics to the outside world. Most of the 

unique buildings, ethnic architectures and other cultural competitiveness were further 

protected. As a result, most of the cultural attractions and heritage sites within cities 

and rural areas were therefore protected by specific laws; such as the legislation on 

Principles for the Conservation of Heritage Sites in China, issued in May of 2002 by 

International Council on Monuments and Sites China (ICOMOS China) and Urban 

and Rural Planning Law of the People's Republic of China, issued in October 2007 by 
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The National People's Congress Standing Committee (UNESCO-World Heritage 
Committee, 2008). 

2.4 Community Involvement in Tourism 

Among different types of tourism developments, the irportance of community is the 
most frequently discussed topic by the scholars. The previous scholars reported about 
local communities' issues in the western world related to social and economic changes, 
thus creates an alternative development strategy to respond to the pressure of a global 

economy (Wang & Pfister, 2008). The most important stakeholders in WHS are the 
local communities. Since, local people are rich in knowledge of social-cultural 

traditions, environments, and possess great experience and can deal with local 
problems (Vong & Ung, 2012). Further, they are more capable of understanding and 
interpreting the values of their heritage resources. 

Understanding and interpreting heritage values are the critical elements in ensuring the 
appropriateness of development at WHS (Yang, Lin, & Han, 2010). In the world wide 
research on WHS, Deng (2004) found that in China, inadequate attention has been 
given to the local community's involvement in managing the WHS. In the recent years, 
many researchers studied on the issues of local colty participation by focusing 
on the local requirements for the developments, and to Fderstand the mechanisms that 
facilitate effective community participation at WHS (Huang, 2006). For example, the 
participation of the residents in developing WHS should follow government policies 
and regulations (Deng, 2004) while Wu and Li (2017) suggested that pricing and 
service quality at WHS should be standardized. 
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However, many studies indicated that tourism has significant positive impacts in their 

community through increasing community service (Andereck et al., 2005). Besides, 

tourism produces more leisure activities and inspires cultural activities for the residents 

(Andereck & Nyaupane, 2011). Likewise, tourism encourages local people to protect, 

preserve, and maintain the historic buildings and archaeological sites, strengthen 

cultural pride and cultural identity, preserve the values related with culture and on the 

whole, tourism encourages exchange among residents and visitors that improve the 

lifestyle of the residents (Dyer et al., 2007). Thus, residents in the tourist destination 

have a positive attitude toward tourism development. 

The environment is one of the roam concern whr developing tourism m the 

destinations. Tourism development often needs fragile settings to attract visitors that 

may protect, preserve, destroy the environment. Therefore, residents always look for 

its negative and positive effect on the environments and did an appraisal on how to 

help preserve natural resources, improves the structure of their city and surroundings 

(Andereck & Nyaupane, 2011; Oviedo et al., 2008). Conversely, tourism may have 

negative effects on the environments, e.g. pollutions and rubbish, overcrowded area 

(Andereck et al., 2005), leading to the deterioration of public resources and facilities 

(Bujosa & Rossell6, 2007). The above evidence indicates that perceived benefits and 

costs are the important antecedents of supporting local tourism developments. 

However, one of the concerns for residents is the seasonality of tourism (Bujosa & 

Rossello, 2007). Even though tourism creates employment opportunity, local 

community people face problems for needing labour in irregular basis intra-annually. 

ln this essence, the trade-off is transparent to residejs. For example, either become 
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unemployed during the months of off-season or to find the activities if no activity, no 

compensation available (Liu & Var, 1986). In addition to that, tourism increases the 

cost of living, due to the increase in prices of goods and services (Bujosa & Rossello, 

2007; Saveriades, 2000). 

2.5 Residents Attitudes towards Heritage Tourism 

Heritage tourism is one of the most significant and fastest-growing segments of the 

tourism industry as tourists become increasingly aware and more interested in 

understanding heritage (Jimura, 2011). As a consequence, historic towns and quarters 

are competing to attract tourists. The development of tourism at heritage sites 

generates financial resources that can be used to presle and sustain the heritage sites 

(Su et al., 2016). On the other hand, tourism development may put pressure on the 

physical, natural, and cultural environment, and daily life of the residents. In many 

cases, residents' economic status, social support, and psychological well-being are 

compromised with the development of tourism at WHS (Jimura, 2011). Such negative 

impacts undoubtedly will result in unhappy residents and thus, weaken the support for 

tourism development. Some of the most recent studies explored on heritage tourism 

and residents' support are Ross and Saxena (2019) in Portugal, Canale, De Simone, Di 

Maio, Parenti (2019) in Italy, Dans and Gonzalez (2019) in Spain, and Ghermandi, 

Camacho-Valdez, Trejo-Espinosa (2019) in Mexico. 

Local communities play a significant role in reviving and sustaining WHS. Moreover, 

their participation in tourism development and heritage management contributes to 

their economic development and improves their overall quality of life (Jaafar et al., 

2015; Nicholas et al., 2009; Sirisrisak, 2009). Residen,ts' support and participation in 
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tourism development can settle conflicts between the needs and interests of various 

resident groups, thus improving their quality of life and promoting economic 

development (Sirisrisak, 2009; Su & Wall, 2014). In addition, participation by the 

residents in the decision-making process benefits locals and boosts their respect for 

their traditional lifestyles and values (Lindberg & Johnson, 1997; Mitchell & Reid, 

2001; Sheldon & Abenoja, 2001). Participation of local residents at heritage sites has 

been discussed in the literature under the domain of sustainable tourism (Mowforth & 

Munt, 2003), with successful tourism planning relying on the support and involvement 

oflocal residents (Hall & Richards, 2003; Sebele, 2010). 

The previous studies have shown the direct relationship tourism development and 

residents' attitude toward tourism (e.g. Nicholas, Toapa, & Ko, 2009). The positive 

attitude of residents toward tourism developments leads to more opportunities for 

successful tourism development in the communities. On the contrary, negative attitude 

of residents toward tourism deters the growth of the tourism industry. To overcome 

the negative attitudes towards tourism developments by the residents, studies on future 

tourism development were extensively discussed in tourism literature. For example, 

tourism development provides opportunities to develop and protect the place, improve 

resident's quality of life, enhance local economic growth, protect the environment, 

attracts and meet needs of tourists (Ouattara, Perez-Barahona, & Strobl, 2016). 
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2.6 Perceived Impacts of Tourism 

Research on residents' perceptions of the impacts of tourism development, as well as 

residents' support for this development, has generated a sizeable volume of literature. 

Among the first studies on residents' perception and impacts of tourism were 

conducted in Santa Marta in Columbia by Belisle, and Hoy (1980); Isle of Skye in 

Scotland by Brougham and Butler (1981), and in North Wales by Sheldon and Var 

(1984). The full list of studies conducted on resident perceptions of tourism from 

1980 until 2019 is in Appendix A. 

2.6.1 Perceived Positive Impacts of Tourism 

The impacts of tourism have attracted great attention in tourism literature. Many 

studies tested the attitude or perception of locals and impacts on tourism development 

(Lankford & Howard, 1994; Ko & Stewart, 2002). The studies on the impacts of 

tourism on the local residents were carried out more than 30 years ago. 

Researchers focused on positive aspects of tourism developments in the 1960s, 

negatives aspects m 1970s and more balanced aspects of tourism developments 

focused on 1980s (Andereck & Vogt, 2000). Importantly, in the 1970s, researchers 

were more interested in studying residents' attitudes towards the impact of tourism 

(Andereck & Vogt, 2000). Past researchers have condrcted tourism impact studies in 

all parts of the world. Among those studies, a substantial number of studies were 

conducted in the USA, and in developed countries, especially in sites where rural and 

leisure tourism were more critical (Nunkoo & Gursoy, 2012). 
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The impacts of tourism research have a consensus on economic, socio-cultural and 

environmental (Perez & Nadal, 2005; Sharpley, 2014; Zamani-Farahani, & Musa, 

2012). The researchers have focused on tourism development studies from two 

aspects; which are, positive and negative impacts of tourism. For example, the 

perspective of residents that tourism contributes in both ways, e.g. provide benefits 

and incur the cost to locals. Besides, many of the studies conducted to find variable 

identifications which will influence residents' attitudes toward tourism development 

(Bujosa & Rossell6, 2007} as well as the theoretical perspective of residents' attitudes. 

Tourism has many effects on local residents of the destinations, such as changes in 

habits, customs, social values and beliefs, and other socio-cultural characteristics 

(Andereck & Nyaupane, 2011). On the social-cultural perspective, visitors and 

residents interact with each other, which may lead to bringing in a new culture and 

social opportunities. Nonetheless, some studies reported that tourism provides benefit 

to the local residents, along with the social costs (Gursoy et al., 2002). As a result, it 

is hard to find consensus on this impact. So, it depends on the context and 

circumstances to see a greater or lesser extent of sociocultural impacts. 

2.6.2 Perceived Negative Impacts of Tourism 

Several studies reported the perceived negative impacts of tourism in destinations. For 

example, due to tourism, the cost ofliving of the residents increase, and it occurs when 

economic inflation happens and thus, lead to the hike in the price of cost of goods and 

services, property, houses, and land (AguiJ6 et al., 2004). In the case of property, the 

local population may have ended up with not able t1 buy their first home (Simpon, 

2008). Tourism may increase vandalism, seriof crime, delinquency, theft, 
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overcrowding and massive traffic, drug abuse, consumption of alcohol, prostitution 

(Andereck et al., 2005; Bujosa & Rossell6, 2007; Diedrich & Garcia, 2009; 

Haralambopoulos & Pizam, 1996; King et al., 1993; Liu & Var, 1986; Milman & 

Pizarn, 1988; Sheldon & Abenoja, 2001 ). 

Socio-cultural impacts of tourism toward the local residents have been studied widely, 

although many of them provided different and contradictory findings. Few researchers 

reported that the local residents dislike the negative socio-cultural impacts of tourism 

(Andereck et al., 2005). On another hand, other residents may see tourism provides a 

wide range of benefits to the community (Besculides et al., 2002). While others may 

feel distressed, congestion, pressured due to the facts that new culture threatens their 

own cultural identity and social reality. 

2.7 Community Attachment and Tourism Impacts 

Two major seminal models addressing community attachment have been introduced 

in the social science literature (Harrill 2004): (i) Park and Burgess' (1925) systemic 

nwdel, which enunciates that attachment increases with length of residence, family ties 

and social advancement; and (ii) Wirth's linear nwdel, named by Kasarda and 

Janowitz (1974), which postulates that attachment weakens as population and density 

increase. Currently, both approaches have been combined and used in the literature 

because communities exhibit both linear and systemic attachment characteristics 

(Harrill 2004). 

Community attachment is defined as the extent and pattern of social participation and 

integration into community (Bachleitner & Zins, 1999) and identification with the 
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community combined with an affective connection (Cross 2004). Attachment implies 

feeling a part of the community - seeing oneself as belonging to it. This positive sense 

of belonging may affect residents' perceptions of personal happiness and pride 

(Rothenbuhler et al. 1996). 

Community attachment in local residents has long been of interest to scholars (Goudy, 

1990; Kasarda & Janowitz, 1974; Theodori & Luloff, 2000) in that residents' 

community attachment is the primary force sustaining local communities' 

development (Tigges, 2006). However, many sociologists, operating in other contexts, 

have attempted to define and measure attachment to the community with varying 

levels of success. Community attachment is one aspect of a larger question the effects 

of urbanization and industrialization on the social structure and function of 

communities. 

In tourism, a sense of belonging felt by residents in a community and the nature and 

strength of attachment to a community not only influence residents' perceptions of the 

potential impacts of tourism (Sheldon & Var, 1984; Um & Crompton, 1987) but also 

serve as an important driving force of successful co-existence between residents and 

visitors in the communities (McCool & Martin, 1994). Friendliness oflocals is one of 

the important destination attributes in selecting a vacation destination (Fallon & 

Schofield, 2006). Toe friendly, honest and hospitable character of local residents can 

be a real attraction to tourists. If local residents' attitudes to tourism are positive, they 

are likely to support tourism development and develop positive attitudes to tourists 

(Edgell, 2019; Inskeep, 1991 ). 
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Moreover, perceived benefits and costs proved to be a mediating variable between 

support for tourism development, community attachment and environmental attitudes 

as a theoretical model (Nicholas et al., 2009). The study has clearly documented both 

positive and negative consequences of tourism to individuals and conununities, and 

the researchers' interest in examining how some of the adverse effects of tourism 

development may affect feelings of community attachment by examining the 

relationships between tourism attitudes, length of residency, level of tourism 

development, and feelings of community attachment. 

Suvantola (2018) postulated that residents in tourism communities developed 

attachment to their home places based on the accumulation of daily experiences and 

emotions that were more likely to include relationships with other people, including 

visitors. In order to facilitate effective and responsive tourism development and 

planning, it is crucial to understand the community's characteristics that residents 

genuinely care about and want to protect. Understanding the impacts of tourism growth 

on individuals and communities requires knowledge of the types of connections and 

emotional attachments people have to the places in which they live (Wearing, 

Stevenson, & Young, 2009). 

As social scientists have become more interested in the connection between people 

and their places of residence, the concept of community ( e.g. city, neighbourhood, 

rural areas) attachment has developed and been investigated (Cross 2004). Harrill 

(2004) noted that community attachment, social exchange and growth machine 

theories, which were originally derived from sociology and other mature social 
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sciences, have served as groundwork for explaining how residents' attitudes towards 

the impacts of tourism development are formed. 

The current literature suggests that the relationships between conununity attachment 

and residents' attitudes to tourism development are rather inconclusive. Some of the 

existing studies indicate that highly community-attached residents tend to view 

tourism development more favourably than less community-attached residents 

(Williams et al. 1995; Jurowski et al. 1997; Jurowski 1998). Another stream of 

research reports on the negative relationships betwrn community attachment and 

residents' attitudes to tourism development (Um & Crompton 1987), which also 

supports the view that tourism tends to deteriorate residents' quality of life (Harrill, 

2004). Specifically, Um and Crompton (1987), who examined attachment to 

community by using a Guttman scale (the scale consisted of a set of variables such as 

birthplace, years of residence and heritage), showed that the greater the level of 

community attachment, the less positively residents perceived the impacts of tourism 

on their community. 

2.8 Residents' Trust in Government 

Trust plays an important role in societal functioning and it is considered as an 

important source of social capital within social systems (Fukuyama, 1995). 

Meanwhile, Freitag and Biihlmann (2009) mentioned that trust is considered to be one 

of the key resources in development of modem societies. Trust is important for 

building relationships that underlie economic development, legitimacy of government 

institutions and promoting outcomes which are in the best interests of the society 

(Gilson, 2003). Residents' trust in government institutions is commonJy referred to as 
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'institutional trust', defined as "confidence that political institutions will not misuse 
power" (Luhiste, 2006, p. 478). Trust is an exchange partner remains a fundamental 
concept in the emergence and maintenance of social exchanges between two parties 
(Blau, 1964). Trust stimulates cooperation (Moorman, Zaltman & Despande, 1992), 
creates goodwill that preserves the relationship (Kumar, 1996), decreases fear and 
greed (Hwang & Burgers, 1997), reduces risk in the transaction (Morgan & Hunt, 
1994), and enhances satisfaction and commitment (Anderson & Narus, 1990). 

Trust is also determined by the expectations of one partner (e.g. residents) from 
another ( e.g. government) in a social exchange relatioip (Lewicki & Bunker, 1994). 
Citrin (1974) suggests that cumulative outcomes berweea political authorities on one 
hand and citizens, on the other hand, determine the level of public trust in government 
institutions. He further argues that institutions create policies and in exchange, they 
receive trust from citizens who are satisfied with these policies and distrust from 
dissatisfied residents. 

Trust is the fundamental elements of political support to constitute the basis of political 
system legitimacy encourages voluntary compliance (Easton, 1965). For example, the 
cost of implementing economic, political, and social transactions reduced by trust in 
government (Fuk.uyama, 1995). If the people have trust in their government, they will 
obey the governments' laws and regulations willingly, support government initiatives, 

and follow political leaders accordingly (Zuo, Gusoy & Wall, 2017). High level of 
trust provides more flexibility and tolerance to any mistakes and failures by the 
governments. Conversely, the government may find it difficult to execute political 
task due to lack of people trust in government or even lead to riots (Paige, 1971 ). 
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In recent years, trust has received great attention from tourism scholars. Many 

studies documented the relationship between trust and support (Nunkoo & 

Ramkissoon, 2012). Previous studies confirm the positive relationship between 

citizens' trust in institutions and political support for development and 

governmental policies (Nunkoo et al., 2012). However, none of those studies has 

examined the trust and support for future tourism development in the context of 

residents living nearby to a WHS. 

A study by Gursoy et al. (2016) has examined both the direct and indirect 

relationships between trust in government and residents' support for hosting a 

mega-event, 2014 FIFA World Cup. The sample population consisted of 

individuals who reside in the 12 cities in Brazil that hosted at least one game during 

the 2014 FIFA World Cup. Their findings indicate that residents' political trust has 

a significant positive effect on their level of support through their perceptions of 

expected benefits. Residents with a higher level of trust in government are more 

likely to believe that government will make the right decisions on their behalf to 

achieve optimal results, i.e. to maximize the positive impacts and minimize the 

negative impacts (Gursoy et al., 2016). As a result, those residents tend to be more 

willing to engage in supportive behaviors to assist the hosting of a mega-event. 

Opposition to tourism development may significantly be influenced by the trust level 

in government (Nunk:oo, 2015). Nevertheless, the government is multifaceted due to 

their different level and numerous departments. Thus, trust level fluctuated depends 

on the level of governments (Zuo, Gusoy, & Wall, 2017). For example, in western 

countries, the citizen has more trust in state or provinciaJ government compared to the 
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national government (Ma, 2007; Xue, Kerstetter, & Buzinde, 2015). Conversely, 

China is different from western countries, and the local government is trusted as the 

central government (Li, 2004; Wang & Xu, 2014). 'fherefore, the previous studies 

indicate that the association between level of trust in $Ovemment policies, strategies 
and attitudes toward tourism development may vary in terms of the political system. 

Studies suggest that trust in key tourism institutions can influence the perceived 

benefits and costs as well as overall satisfaction wi/ tourism development (Nunkoo 

& Ramkissoon, 2012). Hence, the existence of a rea5tnable level of trust in those key 

tourism players is likely to have significant impact on residents' perceptions of the 

nature and magnitude of tourism impacts (Nunkoo & Smith, 2015). Relatively high 

level of trust can make residents believe that those key players will develop strategies 

to minimize negative consequences while maximizing the positive outcomes. Thus, 

residents may be more willing to support future tourism development in their area. 

Hence, this study concentrates on the moderating role of trust in government, more 

specifically, to investigate the level of trust in government and how it influences 
support for future tourism development in China. The moderating role of trust in 

government policy will play a role in residents' attitude towards future tourism 

development. As per moderating role concerned, trust in government either strengthen 

or weaken the relationship between perceived impacts of tourism and residents' 
attitude towards tourism development. Tourism in China promoting patriotism and 

through identification with the party-state China National Tourism Administration 

(CNTA, 2011). State-sponsored nationalistic tourism sites are known as heritage 
attractions namely, former communist leaders' houses, patriotic figures, war ruins of 
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the Chinese revolutionary era, historical monuments, and other remnants of 

communist heritage (Wang & Pfister, 2008). In developing countries, the most 

important factor is the economic benefits that influence positive perceptions in most 

studies of residents' support for tourism developments (Nunkoo & Ramkissoon, 

2012). Preserving the attraction sites will help the authorities to sustain the tourism 

business and boost up the local economy. 

2.9 Underpinning Theories on Residents' Attitudes toward Tourism 

Several social psychological theories have been applied to explain residents' attitudes 

toward tourism. However, the three most prevalent theories that explain residents' 

attitudes toward tourism are; Social Representation Theory, Stakeholder Theory, and 

Social Exchange Theory {SET). 

In the Social Representation Theory, the concept of social representations was initially 

used by Durkheim, and expanded by Moscovici (Pearce, Moscardo, & Ross, 1996). 

Social Representation Theory facilitates an understanding of how people create 

personal perceptions. Moscovici (1981) describes social representations as "concepts, 

statements and explanations originating in daily life in the course of inter-individual 

communications" (1981, pl81). Social representations are considered as means of 

constructing and understanding social reality (Pearce et al., 1996). 

Stakeholder Theory was introduced by Freeman (1984). The theory suggests that a 

phenomenon is characterized by its relationships with various groups and individuals 

who can affect or who are affected by its activities. A stakeholder is defined as one 

who has the right and capacity to participate in the process (Gray, 1989). Stakeholder 
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Theory hypothesises that stakeholders must be satisfied; otherwise, policies, 

organizations, communities, and even countries will fail. In the tourism context, as key 

stakeholders in a tourism system, residents' needs must be identified, considered, and 

satisfied (Bryson et al. 2002). 

Of the three theories, SET is the most widely used by scholars (Harrill, 2004; Nunkoo 

& Ramkissoon, 2010), hence, for this study, the researcher is using the Social 

Exchange Theory (SET). 

2.9.t Social Exchange Theory 

The SET is based on the idea that each human behaviour or social interaction is made 

because people want to exchange goods or activities with others (Homans, 1961). As 

stated by Ap (1992), this is "a general sociological theory concerned with 

understanding the exchange of resources between individuals and groups in an 

interaction situation". People's satisfaction with an exchange interaction is obtained 

by the evaluation of the outcomes, which can be both economic and social, and the 

interaction itself. 

SET has been popular in the sociology and social psychology literature and is 

considered to be one of the oldest theories of social behaviour (Homans, 1961). 

Emerson (1976) notes that social exchange involves two persons, each of whom 

provides some benefits to the other, and contingent upon rewards from the other. A 

few seminal studies which have contributed to the development of SET worth 

mentioning, such as that of Homans (1961 ), Thibaut and Kelley (1959), Emerson 

(1962), and Blau (1968). Homans (1961) emphasized on social behaviour in the 
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exchange process. Thibaut and Kelley ( 1959) discussed how actors in an exchange 

relationship weigh the benefits of the exchange relation. Emerson's (1962) work 

related to the concept of power between the actors in an exchange relationship, while 

Blau (1968) emphasized on social interaction as an exchange process. 

SET is based on the premise that human behaviour or social interaction is an exchange 

of activity, tangible and intangible, particularly of rewards and costs (Homans, 1961 ). 

It analyzes how the structure of rewards and costs in a relationship affects patterns of 

interaction (Mohn, 1991 ). SET suggests that all individuals' decisions to engage in an 

interaction process are based on the use of subjective cost-benefit analysis and the 

comparison of alternatives. Individuals engage in an exchange process once they have 

judged the rewards and the costs and will involve in relationships in which they can 

maximize benefits and minimize costs. Actors will engage in exchange if the resulting 

rewards are of value to them, and the perceived costs do not exceed the perceived 

benefits (Ap, 1992). 

Exchange of benefits is a voluntary action and entails unspecified future obligations 

and benefits do not occur on a calculated basis (Konovsky and Pugh, 1994). There is 

also no guarantee that there will be a reciprocation of benefits. Thus, social exchanges 

involve uncertainty, particularly in the early stages of the relationship (Whitener et al., 

1998). Like economic exchanges, there exists an expectation of some future returns 

for contributions between the exchange partners, although the exact nature of the 

returns is not known or negotiated in social exchanges (Blau, 1964). Social exchanges 

are also characterized by long-term fairness in contrast to short-term fairness that 

characterizes economic exchanges (Konovsky & Pugh, 1994). According to SET, a 

social exchange involves economic and/or social outcomes (Cropanzano & Mitchell, 
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2005). Whltener et al. ( 1998) note that exchanges may involve benefits with economic 

or without any objective utility and further argue that the latter may have a significant 

impact on the social dimension of the relationship. 

2.9.2 Applications of Social Exchange Theory in Tourism 

Perdue et al. (1990), applied the SET to the tourism field, in their study of 16 rural 

Colorado communities. They developed a model that examined the relationships 

among residents' perceptions of tourism impacts, �upport for additional tourism 

development, restrictions on tourism development, and support for special tourism 

taxes (refer to Figure 2.1). The model by Perdue et al. (1990) is distinct in terms of 

adding a mediating variable of personal benefits from tourism, placing its influence 

between the exogenous variables (resident characteristics) and endogenous variables 

(perceived positive and negative impacts from tourism development). SET implies that 

those who benefit personally from tourism may perceive the tourism impacts 

favourably. Thus, by mediating personal benefits from tourism, researchers can 

measure the specific effects of other determinants of residents' attitudes toward 

tourism. 

The model tested four major hypotheses. Firstly, the study found that resident 

characteristics were not significantly related to positive perceptions of tourism 

impacts, although the relationships were positive when personal benefits from tourism 

development were used as a mediating variable. Also, the study found that resident 

characteristics were unrelated (negatively associated, although the result was 

insignificant) to negative tourism impact perceptions when controlling for personal 

benefits from tourism development. Secondly, the research found that perceived 
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positive impacts of tourism positively influenced support for tourism development and 

the perceived negative impacts of tourism negatively influenced support for tourism 

development. 

Thirdly, the variable 'perceived future of community' was found to influence support 

for additional tourism development. Finally, the study found that support for additional 

tourism development negatively influenced support for restrictions on tourism 

development, and support for special tourism taxes. Support for additional tourism 

development negatively influences support for restrictions on tourism development. 

However, the study found that there was no relationship between support for additional 

tourism development and support for special tourism taxes. 

Perceived Support for 

..: 
Positive 

I 
Restrictions 

Impacts of 

I� 
on Tourism 

Tourism Developmen 

Personal Support for 

Resident Benefits from Additional 

Characteristics Tourism Tourism 

\ 
Development Developmen 

� 
1' Perceived 

Negative I Perceived Support for 
Impacts of Future of Special 
Tourism Community Tourism Tax 

Figure 2. 1 Respondents' tourism perceptions 

Adapted from "Resident support for tourism development" by R. Perdue, T, Long 

and R. Allen, 1990, Annals of Tourism Research, p. IT. 
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This model by Perdue et al. (I 990) contributed to the literature by introducing new 

variables: support for restrictions on tourism development, support for special tourism 

taxes (taxing on tourism businesses), and the perceived future of the community. Also, 

the model filled a gap in the literature by introducing the mediating variable of personal 

benefits from tourism and assessing residents' attitude toward tourism by 

differentiating two groups - residents who receive benefits and those who do not. 

However, the kinds of perceived positive and negative impacts were not specified. 

Many researchers, after them, continued to research from this perspective and 

developed model for residents' attitude toward tourism. 

Jurowski et al. ( 1997), in their study of Mt. Rogers National Recreation Area in 

southwest Virginia, identified factors that affect the perception of impacts of tourism 

(economic gain, resource use, community attachment, ecocentric attitudes). By using 

path analysis, this research demonstrated that the perception of tourism's impact is a 

result of benefits and costs and that this evaluation is influenced by the elements that 

residents value (refer to Figure 2.2). 

Building on the model by Perdue et al. (1990), Latkova and Vogt (2011) examined 

residents' attitudes toward existing and future tourism development in three rural areas 

in Michigan at different stages of tourism and economic development (refer to Figure 

2.3). This model used both SET and the destination life cycle model to examine the 

impacts of tourism development on residents' attitudes when considered in 

conjunction with a community's total economic activity. These communities were 

three counties (Emmet County, Tuscola County, and Saginaw County) having 

different combinations of levels of tourism and levels of economic development. 
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Relationships with Economic Gain Relationships 
with Ecocentric Attitudes Relationships with 
Resource Use Relationships with Community 
Attachment Relationships with Impact 
(benefits/costs) variables 

Figure 2. 2 Model of resident support for tourism based on path analysis. 

Adapted from "Path Model with Support for Nature-based Tourism as the Dependent 

Variable" by C. Jurowski, M. Uysal and R.Williams, 1997, Journal of Tourism 

Research, p. 5. 
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This model introduced three new variables in predicting residents' support for tourism: 

residents' level of knowledge about tourism; involvement in decision making (power) 

(Kayat, 2002; Madrigal, 1993); and economic role of tourism (Andereck, Valentine, 

I 

I 

Knopf, & Vogt, 2005). Among the variables introduced in this study, social exchange 

variables such as personal benefits from tourism and perceived economic role of 
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tourism were found to be the strongest and most consistent determinants of tourism 

impacts across the three counties. In all three counties, the study found that the more 

residents benefited from tourism, the more they agreed with the positive impacts of 

tourism. 

The residents in all three counties who believed tourism has a dominant economic role 

in their country agreed more strongly with the positive impacts of tourism than those 

who do not. In all three counties, no differences were found regarding perceptions of 

positive impacts and support for future tourism development based on an area's stage 

of development in tourism and level of economic development. On the other hand, 

some differences were found for negative impact, support for restrictions, and 

community future variables. 
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Figure 2. 3 Proposed Extended Model ofResidents'Tourism. 

Adapted from "Proposed Extended Model of Residents' Tourism Perceptions" by 

Latkova and Vogt, 2011, in Joumal of Travel Research, p. 4. 

From a tourism perspective, the social exchange theory means that residents examine 

costs and benefits as a result of tourism and, if their assessment is positive, also their 

attitude towards this type of industry will be positive. Therefore, residents perceiving 

more positive (benefits) than negative (costs) effects arising from tourism are likely to 

support the exchange (King et al., 1993) and are likely to be inclined to be involved in 

the exchange. In general, this type of residents displays positive attitudes and 

perceptions toward the tourism industry and; therefore, they encourage the future local 

tourism development (Ap, 1992; Gursoy et al., 2002). On the basis of this theory, it 

can be described that, residents' support of tourism development as a function of 

personal benefits, positive and negative impacts of tourism, and experience within the 

tourism industry (Ogorelc, 2009). 

2.10 Research Gap 

Many studies have attempted to recognize residents' perception of tourism impacts 

and their attitudes toward tourism development in their area has been discussed 

extensively in literatures (refer to Appendix A). Meanwhile, this study emphasis is on 

those residents living inside or within the immediate vicinity of Cheng de' s Mountain 

Resort and Outlying Temples. Hence, it will be able to examine if residents, due to 

their geographically proximate to the World Heritage Sites and being regularly 

exposed to tourists, will have negative perceptions on tourism impacts and in the 

process, leading to further indecisive support for tourism development. If this is so, 

then it concurs with Latkova and Vogt (2012) study, which mentioned that first-hand 
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experiences of the negative impacts of tourism can influence site sustainability as 

residents' support for tourism development deteriorates. 

While scholars are measuring residents' perception of towi.sm impacts and their 

attitudes toward tourism development, most of them ignored the influence of 

community attachment and trust in government. Moghavvemi et al. (2017, p. 244) 

argue that ''residents' level of community attachment has the capability to predict 

attitudes about tourism development [as] residents who are strongly committed to their 

community are more involved and exposed to tourism impacts". Thus, residents living 

within the immediate vicinity of tourism sites may hold greater interest in, and 

attachment to, their community and heritage assets therein, and may be more positive 

about the impact and contribution of tourism to their community. 

Trust in government is considered as a crucial factor which moderates the relationship 

between the perceptions of tourism impacts and attitudes toward future tourism 

development. While government requires a certain level of support from the residents 

for its tourism policies to be successful, hence, trust plays a fundamental role in the 

emergence of a relationship between residents and government as it influences the 

level of support of the residents toward tourism policies implemented by the 

government (Nunkoo & Smith, 2013; Nunkoo, 2015). However, in the context of 

China, community attaclunent and the role of trust in government has not been widely 

explored before (Philip Feifan Xie, Maria Younghee Lee & Jose Weng-Chou Wong, 

2019; Jiuxia Sun, Ying Yang & Anna de Jong, 2019). 
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Results of this study can also provide important information to local officials on 

residents' evaluation of the performance of the govenunent in developing tourism in 

Chengde. Tourism planners and stakeholders can make use of the study's findings to 

foster political trust to ensure a more sustainable form of tourism development and to 

increase legitimacy of government set against the local residents. 

57 



I 

I 
u u 

e 
- - B = 

� 
- 

·c 
= = = ... ... 0 

- 

I - - ... = 
,£ ,; ,£ 'C u 

- = 8 
u 8 

- 0 
t: - C, 0 ,c � O .:! 0 

·- 0, ·- - 
Q., J: � 

I 
0, 'C 

= 0, � > 
= 'C 0 = u u 

"' < ... "' 0: i:l 

� 

I 
� 

� - :;; ,0 = u 

� e 

s 
= 

:c, - 

I 
u 

6 
c 

... 
u = 

5:i 
.• 

I 
= 

:c, - � 
.. = 

- :c, ... 

I 

I 
'S 'S 
� � 
t: u 
= = 0, 0, 

I 
a e 

- - u e 
l .E > 0 

,c - 
- ·;;; ;s = - 0 0 .. = 

I 
.. ...  

u  O  00  

z  ...  
�  

'C  
u  'C  
>  

u  

·- .� u 
u u 

I - 
u 

u � .. .. 

I 

I 
� 
5:i 

- 
= "" 

I 
0 

� 
� � 

I " 

c, 

- 
C c  "'  0  

u  

i  
·- u 

� 
§ e 

u 

a a ,s 
� 
u 

I 
= e = 

� 

- 
.. 

... Q �  
'5  "  �  

-  -  

I  
=  t  u  
:;  
0:  

-  
-  

I  "'  



I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

2.12 Hypotheses of the Study 

Based on the discussions in the literature review, four main hypotheses with ten sub- 

hypotheses were developed in testing the relationships among variables shown in the 

research framework: 

Hl: There is a relationship between community attachment and perceived impacts of 

tourism 

Hla: There is a relationship between community attachment and perceived positive 

impacts of tourism 

HI b: There is a relationship between community aichment and perceived negative 

impacts of tourism 

H2: Residents who perceived positive tourism impacts will influence on the support 

for future tourism development in Chengde. 

H2a: Residents who perceived positive tourism impacts will support for future 

additional tourism development in Chengde. 

H2b: Residents who perceived positive tourism impacts will support for future 

restricted tourism development in Chengde. 

H3: Residents who perceived negative tourism impacts will influence on the support 

for future tourism development in Chengde. 

H3a: Residents who perceived negative tourism impacts will support for future 

additional tourism development in Chengde. 

H3b: Residents who perceived negative tourism impacts will support for future 

restricted tourism development in Chengde. 

H4: Trust in government moderates the relationship between perceived tourism 

impacts and residents' support for future tourism development in Chengde. 

H4a: Trust in government moderates the relationship between perceived positive 

59 



I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

impacts and residents' support for future additional tourism development in Chengde. 

H4b: Trust in goverrunent moderates the relationship between perceived positive 

impacts and residents' support for future restricted tourism development in Chengde. 

H4c: Trust in government moderates the relationship between perceived negative 

impacts and residents' support for future additional tourism development in Cheng de. 

H4d: Trust in government moderates the relationship between perceived negative 

impacts and residents' support for future restricted tourism development in Cheng de. 
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CHAPTER THREE 

METHODOLOGY 

3.1 Introduction 

The primary purpose of the study is to examine residents' support for future tourism 

development in Chengde's Mountain Resort and Outlying Temples, one of China's 55 

WHS listed by UNESCO World Heritage Inc. Literature reviews from previous studies 

indicate that residents' perceptions on tourism impacts may influence their attitutes 

toward future tourism development. This study had added community attachment and 

trust in govenmnet as a moderating factor in shaping residents' support for future 

tourism development. This chapter describe the research design, study population and 

sample, questionnaire design, selections of instrument items, data collection 

procedures, pilot study, test of reliabity and validity using the findings from the pilot 

study and data analysis procedures. 

3.2 Research Design 

According to Cozby and Bates (2018), research design of any particular study 

illustrates the structure for data collection techniques, procedures; and method of 

analysing the data, and it discloses the categories of available research approaches and 

the priorities of the researcher. The major goal of this study is to examine residents', 

living nearby Chengde's WHS, support for future tourism development based on their 

perceptions on tourism impacts with trust in government as the moderating factor and 

community attachment as the independent variable. By nature, this is a descriptive 

study which used the primary data for analysis. 
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As stated by Schindler (2019), designing the research is treated as an important subject 

to materialize the objective of the study. According to Neuman (2020), cross-sectional 

studies collect data at a specific time-point; thus, it is used to understand and explain 

current attitude, opinion, perception or behaviour of a specific group of population. A 

cross-sectional approach involved with the measurements of all existing variables for 

all cases in a short period, so that the measurements might seem to be concurrent 

(Leedy & Orrnrod, 2019). The researcher chose a cross-sectional approach where data 

was collected once for analysis. 

A survey using questionnaire was employed. The researcher strongly considers that 

this survey method suited for obtaining personal and social facts, beliefs, and 

intentions (Privitera, 2019). The quantitative research design was used as it permits the 

researcher to anticipate only by evaluating the opinion of respondents on the targeted 

phenomenon and grasp a particular perspective of human perceptions (Sigmund, 

2019). According to Bordens and Abbott (2018), there are few advantages of 

employing a quantitative method in social sciences studies. Firstly, it can offer the 

inferences over the study population at large and provides condensed results. 

Secondly, it helps to identify the fruitfulness of an individual's attitudes with 

appropriate accuracy, and thirdly, it allows the researcher to recognize the statistical 

difference among different groups. Newnan (2020) notices that the objectives of the 

quantitative approach are to test the cause-effect relationships among variables and to 

generalize it for the population. 
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3.3 Research Population 

The population is defined as the list of elements from where the sample size will be 

illustrated (Boudah, 2019). The targeted population of this study are residents residing 

within the vicinity of ofChengde's WHS. There are 14 villages with a total of319,000 

residents, as of June 2018 (Chengde Local Government Office). Table 3.1 shows the 

number of residents staying in each of the 14 villages. 

Table 3.1 

No of residents staying in the 14 villages in the vicinity of the WHS (Total: 319,000) 

Village Population I Village Population 

!. Xidajie 25,901 8. S'hbi'quan'gou 25,938 

2. Toupailou 20,244 9. S'hi'zi'gou 22,040 

3. Panjiagou 20,169 10.Niujuanzigou 20,111 

4. Z'hong'hua'lu 22,910 1 1 .  Dashimiao 21,057 

5. Xinhualu 21,900 12. Fengyingzi 20,965 

6. S'hi'dong'zi'gou 20,000 13. S'huang'feng'shi 21,299 

7. Qiaodongqu 22,000 14. S'hang'ban'cheng 34,299 

For each house or dwelling, only the head of household is selected to answer the 

questionnaire. Firstly, this approach provides a sufficient number of data for statistical 

analysis. Secondly, the variables of interest in this study can be measured better at the 

individual level, and data is expected to be available, and lastly, the major concern of 

this study is to understand the perceptions and attitudes of residents. 

3. 4 Sample Size 

The sample size of 384 would be adequate of the population between 300000 to I 

million. As stated in the sampling table of Krejcie and Morgan (1970). By using 384 

as the target sample size, the actual percentage in the whole population could fall 
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within a positive or negative 5 per cent range of the percentage obtained from the 

sample (Creswell & Guetterman, 2019). To meet the minimum sample size of 384, the 

researcher and his enumerators had distributed a total of 1,200 questionnaires during 

the actual survey, covering all the 14 villages. 

3.5 Sampling Technique 

The researcher chose the convenient sampling technique in distributing the 

questionnaires among the respondents. Convenient sampling, as the name suggests is 

a specific type of non-probability sampling, in which the researcher selects samples 

based on the subjective judgment of the researcher rather than random selection. This 

means that not all members of the population have an equal chance of participating in 

the study, unlike probability sampling. Researchers use this method in studies where 

it is impossible to draw random probability sampling due to time or cost considerations 

(Kumar, 2019; Zan, Yu, & Yu, 2018) and for this study is because there is no sampling 

frame; that a full list of heads of household and their addresses, staying in the 14 

villages neighbouring the Mountain Resort and the Outlying Temples. 

3. 6 Questionnaire Design 

The research instrument used in this study is the questionnaire. A questionnaire should 

allow researchers to collect the most complete and accurate data in a logical flow. A 

well-designed questionnaire should meet the research goal and objectives and 

minimize unanswered questions. The major challenge in questionnaire design is to 

make it clear to all respondents. There arc several points to consider when writing and 

interpreting questionnaires; (i) clarity ( question has the same meaning for all 

respondents), (ii) phrasing (short and simple sentences, only one piece of information 
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at a time, avoid negatives if possible, ask precise questions, in line with respondents' 

level of knowledge), (iii) avoid sensitive questions (questions that could be 

embarrassing to respondents), and (iv) avoid hypothetical questions (questions based 

on certain proven or assumed facts, and formulated to arrive at a generalized answer). 

Several questions used in this questionnaire were adopted from past studies because 

they had been shown to possess high validity and reliability (for a more detailed 

discussion on the instrument items, refer to Section 3.7). A measurement scale is valid 

if it measures accurately what it is supposed to measure. In designing the 

questionnaire, the following two phases were carried out: 

Phase I: Involved a complete review of the literature to determine the appropriate 

concepts to be included and the design of the conceptual framework which serves as a 

plan on how the researcher proposed to undertake his research based on the set-up 

objectives. 

Phase II: Initial construction of the survey questionnaire. Comments on the research 

instrument were solicited from senior academicians teaching tourism and hospitality 

at Hebei Tourism Vocational College, staff and tour guides working at Chengde's 

tourist attractions, and senior officers of the Policy and Law Unit of the Chengde 

Justice Bureau. For the final overall checking, the questionnaire was then given to 

senior management staffs from Chengde Tourism Bureau. The questionnaire in the 

English language was then translated into Mandarin with the help of the staff from 

Chende Language Translation Centre. Back-translation was used to ensure consistency 

of the Mandarin version. Lastly, the questionnaires were distributed to some lecturers 

from Chengde Medical University who are willing to participate in checking the clarity 

in the statements used, and whether they were any missing items or vague statements. 

65 



I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

Minor corrections were made regarding some of the statements before it was sent to 

tourism experts at the Chengde Tourism Bureau for the final endorsement. The 

researcher is very grateful to those who were involved in checking the 

operationalisation part of the questionnaire, the clarity of questions and the 

appropriateness of the proposed variables and scales. The questionnaire was finally 

submitted to the researcher's supervisors for comments and approval. 

In this study, the survey questionnaire consists of six sections (refer to Appendix B for 

the English version and Appendix C for the Mandarin version). The questions in 

section A is on "respondent's attachernent with Chengde", section Bon "respondent's 

perceived positive impacts of tourism development"; section C is on "respondent's 

perceived negative impacts of tourism", section Don "residents' attitudes on future 

tourism development", section E on "trust in government" and section F on the 

"respondent's profile". 
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3. 7 Selection of Instrument Variables 

To develop the measurements of this study, the previous literatures with similar 

3.6.1 Questionnaire Scale 

marketing and social science. However, there is no hard and fast rule fixing up the 

Variables 

Support for Future Tourism Development 

Community attachment 

Perception of Tourism Impacts 

Trust in Government Moderating 

Types of Variables 

Dependent 

Independent 

Likert type scales were used to measure responses since this scale is widely used in 

the field of tourism marketing research and has been extensively tested in both 

appropriate categories that should be used ( one to five-point Likert scales or one to 

confusions among respondents, the researcher used a five-point Likert scales for 

measuring all variables in this study from; (1) Strongly disagree, (2) Disagree, (3) 

Undecided, (4) Agree, (5) Strongly Agree. 

seven-point Likert scales). Thus, to ensure consistency among variables and to avoid 

research objectives and questions were examined to identify measurable instruments 

used in this study, as in Table 3.2 below. 

that have been empirically studied. There are five important variables associated and 

Table 3.2 

Variables of the Study 
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3.7.1 Dependent Variable 

The dependent variable is, attitudes toward future tourism development, consisting of 

(i) support for additional tourism development ( one item) and (ii) support for restricted 

tourism development (three items), as shown in Table 3.3 below. These items were 

adapted from previous studies (Ko & Stewart, 2002., Latkova & Vogt, 2012., McCool 

I 

I 

I Section Items References 

& Martin, 1994). 

Table 3.3 

Items Developed to Measure support for Future Tourism Development 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 
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Support for 

future 

Tourism Development 

in Chengde 

(i) support for additional Ko & Stewart (2002), 

tourism development Latkova & Vogt, 

Because the economic gains of (2012), 

tourism are more important to McCool & Martin 

Chengde than the protection of (1994). 

the environment, we must put 

up with environmental 

problems and inconveniences. 

(ii) support for restricted 
tourism development 

Resident input and consultation 

about tourism and its effects on 
the tourist attractions are 
essential to identify what 

matters most to the residents in 

Chengde. 

More government spending 

should go towards protecting 
the environment rather than 

encouraging more visitors to 

Cheng de. 

Long term planning for tourism 

by the local government is a 
must to control the impact of 

tourism in Chengde. 
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3. 7 .2 Independent Variables 

There are two independent variables m this study; community attachment, and 

perception of tourism impacts. Community attachment is measured using four items. 

These items were adapted from (Gursoy, Jurowski, & Uysal, 2002; Nicholas, Thapa, 

& Ko, 2009). 

Table 3.4 
Items Developed to Measure Community Attachment 
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Section 

Community 
Attachment 

Section 

Items 

The recognition of Mountain Resort 
Chengde as a WHS is important to me. 

I have an emotional attachment to this 
place; it has meaning to me. 

I am willing to invest my talent or 
time to make Chengde an even better 

place. 

I am willing to give financial support 
for Chengde. 

References 

Gursoy, Jurowski, & 

Uysal (2002), 

Nicholas, Tuapa, & Ko, 

(2009). 

References 

Perception of tourism impacts is also as independent variable, when analyzing the 

relationship between tourism impacts and support for future tourism development. 

Perceived positive impacts of tourism and perceived negative impacts of tourism are 

measured by the following items, as shown in Table 3.5 and Table 3.6 below. These 

items were adapted from previous studies of Ko and Stewart (2002), Latkova and Vogt 

(2012), and McCool and Martin (1994). 

Table 3.5 
Items Developed to Measure Perceived Positive Impacts of Tourism 

Items 

I 

I 

I 

Perceived 
Positive 
Impacts of 
Tourism 

Tourism encourages a variety of cultural activities by 
residents 

Tourism promotes cultural exchange and education. 
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Tourism helps preserve the cultural identity ofmy 
community. 

Tourism improves understanding and image ofmy 
community or culture. 

Because of tourism, communities develop more parks 
and recreational areas that residents can use. 

Shopping opportunities are better in communities as 
a result of tourism. 

Tourism provides incentives for the restoration of 
historic buildings. 

Tourism development improves the appearance of 
my area. 

The quality of public service in my community has 
improved due to tourism. 

McCool & 

Martin 
(1994). 

I 
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Section Items 

Perceived Tourism results in more vandalism in my area. 
Negative 
Impacts of Tourism development increases the amount of 
Tourism crime in my area. 

Tourism results in more litter in my area. 

Tourism development increases traffic 
problems in my area. 

Tourism causes change in traditional culture. 

An increase in tourists in my area will lead to 
frictionbetween residents and tourists. 

Local people are being exploited by tourism. 

In recent years, my community has become 
overcrowded because of tourists. 

Tourists are a burden on my community's 
services. 
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Table 3.6 
Items Developed to Measure Perceived Negative Impacts of Tourism 
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Tourists negatively affect my community's 
way of life. 

Tourism results in an increase in the cost of 
living. 

Tourism usually benefits a small group of 
residents. 

3.7.3 Moderating Variables 

The moderating variable of this study is trust in government, which is measured using 

the following items, as shown in Table 3.7 below. These items were adapted from 

previous studies (Nunkoo, & Gursoy, 2012; Zuo, Gursoy, & Wall, 2017). 

I 

I Section Items References 

Table 3.7 

Items Developed to Measure Trust in Government 

I 

I 

I 

I 

I 

I 

Trust in Trust the intention of local 
Government government to improve the life of 

people in Chengde through tourism. 

Trust the capability of local 
government in ensuring future tourism 

development in Chengde. 

Trust the honesty of central 

government in introducing the 
tourism-related policy in Chengde 

Trust the central government to look 
after local authorities' interests. 

3.8 Validity Test 

Nunkoo & Gursoy 

(2012), 

Zuo, Gursoy, & Wall 

(2017). 

I 

I 

I 

According to Beatty et al., (2019), the validity test is implemented to measure the 

accuracy of the research instruments used in the study. Initially, the questionnaire was 

prepared in English and then translated into the Mandarin. The questionnaire set was 
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given to a panel ofbilingual professors from Hebei Tourism Vocational College to test 

the content and face validity of this study. Tue panel checked the complete list of 

attributes by eliminating repetition of the questions, checking for redundancy in the 

wordings, and suggest additional attributes if any of attributes for measuring the 

particular variable is missing. The panel checked the language usage, and the intent 

and makeup of the English and Mandarin texts were appropriate. 

3.9 Reliability Test 

According to Eisend and Kuss (2019), reliability test measures the variability of the 

items by evaluating them based on true values. A scale's reliability of the items is 

calculated by looking into the internal consistency of the items, and Cronbach Alpha 

is said to be best the method for measuring the internal consistency. The analysis was 

conducted using Statistical Packages for Social Sciences (SPSS) software, version 23, 

to examine the Cronbach Alpha of each item. Reliability analysis was conducted on 

the factors extracted using the recommendation from Leedy and Ormrod (2019) and 

Neuman (2020) to test the internal consistency of the measurement. In the reliability 

test, the indication of Cronbach Alpha value has been given the priority as shown in 

Table 3.8. 

Table 3.8 
Suggested Cronbach Alpha Value by Previous Authors 

Cronbach Alpha Value Level Authors 

0.50 and below Threshold Nunnally (1978) 

0.51 until 0.60 Poor Sekaran and Bougie (2016) 

0.61 until 0.79 Acceptable Sekaran and Bougie (2016) 

0.80 until 1.00 Good Sekaran and Bougie (2016) 
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3.10 Data Collection - Pilot Study 

For the data collection, the researcher had conducted two fieldworks; a pilot study 

from 24th August until 27th August 2018, at three of the 14 vil1ages, followed by the 

actual study from 18th September until 18th October 2018 on all the 14 villages. For 

both fieldworks, the researcher had acquired the help of six students from his 

university as enumerators. 

According to Sekaran and Bougie (2016), a pilot study could assist researchers to rectify 

flaws in the research instrument before carrying out the actual data collection. It 

facilitates the researcher in detecting possible errs in measurement procedures, 

identifying unclear or ambiguous items in a questionnaire, giving information on any 

embarrassment or discomfort experienced by the respondents concerning the content or 

wordings of items in the questionnaire, and lastly to make sure that amount of time taken 

to complete the questionnaire will not exceed a certain set time. 

Before the start of the pilot study, the researcher had engaged six students from his 

university as enumerators, to assist him in his fieldwork. Comprehensive trainings were 

given to the enumerators, broadly covering the following contents with an open 

discussion session at the end of the session; "what kind of survey it is; purpose of this 

survey; what is to be done; about the survey instrument; who are the respondents; 

Location of survey; general guidelines to he explained to the respondents; the response 

options; sampling schedule; and the do 'sand don 'ts duringfieldwork". 

At the same time, the researcher had obtained an authorization letter from Chengde 

Tourism Bureau with the explanation on the purpose of the study. This helped the 
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kilometres from Mountain Resort. 

confidentiality, and used for academic purposes only. 

households were interviewed. The research bad targeted the sample size for the pilot 

is IO kilometres from Mountain Resort and Shanbancheng village which is 25 

24 (30%) 

24 (30"/o) 

32 (40"/o) 

80 (100%) 

Sample Size 

(% of total) 
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25,901 (30%) 

25,938 (30%) 

34,299 (40%) 

86,138 (100%) 

Population in village 

(% of total) 

Total 

Xiadajie 

Shuiquangou 

Shanbancheng 

Village name 

researcher and his enumerators to explain the authenticity of this study to the village 

headman and village security personnels. Besides that, a cover letter was attached to the 

questionnaire to inform the respondents that their responses will be treated with high 

household and explain to them the purpose of the study. Only willing heads of 

trained to approach the residents at their homes, here represented by the heads of 

The data collection period for this pilot study was from 24th August (Friday) until 27th 

the WHS Mountain Resort, that is; within 5 kilometres, about 10 kilometres and the 

which is within 5 kilometres away from Mountain Resort, Shuiquangou village which 

furthest distance is about 25 kilometres away. The villages selected were Xidajie 

August 2018 (Monday). The enumerators, working in pairs for each village, were 

study as 80 heads of households. The sample size per village was divided 

proportionately to the population size, as presented in Table 3.9 below. 

Table 3.9 

Villages chosen for Pilot Study (N - 80) 

Three villages were selected from among the 14 villages, based on the distance from 
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During the pilot study, the researcher had meticulously discussed with the respondents 

on the existence of any difficult or ambiguity words. The researcher too found out the 

questionnaire could be completed within fifteen minutes. The following sections 

discuss on the pilot study' s results. 

3.11 Discussions on the Pilot Study Findings 

In the following section, the findings of the pilot study were deliberated. It is divided 

into; profiles of the 80 respondents, and test reliability and validity results on the five 

contructs (Community Attachment. Perceived Positive Impacts of Tourism, Perceived 

Negative Impacts of Tourism, Residents' Attitudes on Future Tourism Development 

and Trust in Government). 

3.11.1 Profiles of Respondents 

The respondent's profile data of the study were gender, age, education level and 

occupation (refer to Table 3.10). The first item under respondent's profile data is 

gender. The second item is the age of the respondent, which was categorized into six 

groups; namely 18 - 24 years old, 25 - 34 years old, 35 - 44 years old, 45 - 54 years 

old, 55 - 64 years old and finally 65 years and over. The third item under respondent's 

profile is the education level, which was broken down into; primary school, high 

school, vocational/technical college education and university education, while the final 

item on the profile is the respondent's occupation. 
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Table 3.10 
The Pilot Study Respondent's Profile (N = 80) 

Variable Category Frequency Percentage (%) 

Gender Male 38 47.5 

Female 42 52.5 

Age 18 - 24 IO 12.5 
25 -34 16 20.0 

35 -44 34 42.5 
45 - 54 14 17.5 

55-64 0 0 

65 and over 6 7.5 

Education Level Primary School 15 18.8 

High School 14 17.5 

Vocational/technical 16 20.0 

College 

University graduate 28 35.0 

Other 7 8.8 

Occupation Government Sector 9 11.3 
Private Sector 4 5.0 

Own Business 24 30.0 

Retired 8 10.0 

Student 25 31.3 
Housewife l 1.3 

Unemployed 5 6.3 
Others 4 5.0 

3.11.2 Test for Reliability and Validity 

The results of the pilot study were analysed using statistical treatments to determine 

the reliability and validity of the instrument. Reliability is the degree to which 

measures are free from error and therefore yield consistent results (Leedy & Ormrod, 

2019). It is about the consistency and stability of a score from a measurement scale, 

especially of the multi-items type. Even though there are no proper rules available on 

what constitutes a reliable measure, Nunnally (1978) suggested a minimum value of 

between 0.5 and 0.6 as acceptable for exploratory research. Item-total correlation is a 

method which examines the homogeneity of a scale made up of several items (Hair, et 

al., 2018). They were used to measure the constructs of the study and its indicators, 
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a lower correlation than this should be discarded. 

3.11.2.1 Construct 1: Community Attachment 

to 0.729, which all exceed 0.30, indicating no item is discarded. 

Future Tourism Development, and (v). Trust in Government. 

Cronbach's 

Alpha 

if Item Deleted 

0.667 

0.642 

0.670 

0.661 

0.677 

0.729 

Total Correlation 

I am willing to invest my talent or time to 

make Chengde an even better place 

Community attachment 

The recognition of Mountain Resort 

Chengde as a WHS is important to me 

Items Corrected Item- 

I have an emotional attachment to this 

place - it has meaning to me 

Table 3.11 

Community Attachment Constrnct Item-Total Statistics 

attachment construct. The correlations for the constroct's four items range from 0.375 

Table 3.11 below, shows the corrected item-total correlations for Community 

Tourism (iii). Perceived Negative hnpacts of Tourism (iv). Residents' Support for 

constructs; namely, (i). Community Attachment (ii). Perceived Positive Impacts on 

Table 3 . 1 1  until Table 3.20 shows the corrected item-total correlations for five 

which would help achieve construct validity. A common rule addressed by a range of 

literature (Boudah, 2019) was that the correlations should be above 0.30, any item with 
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confirms the construct has sufficient reliability. 

3.11.2.2 Construct 2: Perceived Positive Impacts of Tourism 

Table 3.13 below shows the corrected item-total correlations for Perceived Positive 

attachment construct is 0.766. It is above the suggested threshold of 0.7, which 

0.881 

0.766 

Cronbach's Alpha 

Cronbacb's Alpha 

if Item Deleted 

0.894 

0.888 

0.892 

0.375 

Correlation 

4 

No of Items 

I am willing to give financial support for 

Cheng de 

Variable 

Community attachment 

Items Corrected 

Jtem�Total 
Perceived Positive Impacts of Tourism 

Tourism encourages a variety of cultural 0.673 

activities by residents 

Tourism helps preserve the cultural 0.709 

identity of my community 

Tourism promotes cultural exchange and 0.760 

education 

As shown in Table 3.12 below, it is detected that the Cronbach 's Alpha for Community 

Impacts of Tourism construct. The correlations for the construct's nine items range 

from 0.526 to 0.779, which all exceeding 0.3, indicating no item needs to be removed. 

Table 3.12 
Community Attachment Construct Reliability Statistics 

Table 3.13 
Perceived Positive impacts Constrnct Item-Total Statistics 
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the construct employed in this study has sufficient reliability. 

Perceived Positive Impacts of Tourism 9 0.904 

Variable No of Items Cronbach's Alpha 

attachment construct is 0.904, which is above 0.70. Therefore, it can be inferred that 

0.885 

0.896 

0.901 

0.904 

0.890 

0.890 

Tourism improves understanding and 0.727 

image ofmy community or culture 

Because of tourism, communities develop 0.720 

more parks and recreational areas that 

residents can use 

Tourism development improves the 0.779 

appearance of my area 

The quality of public service m my 0.526 

community has improved due to tourism 

Shopping opportunities are better m 0.582 

communities as a result of tourism 

Tourism provides incentives for the 0.646 

restoration of historic buildings 

Table 3.14 below, shows that the Cronbach's Alpha for Chengde's Community 

Table 3.14 

Perceived Positive Impacts of Tourism Construct Reliability Statistics 
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No item was found to be redundant and need to be removed. 

3.11.2.3 Construct 3: Perceived Negative Impacts of Tourism 

Table 3.15 below demonstrates that the corrected item-total correlations for the 12 

items of Perceived Negative Impacts of Tourism construct range from 0.412 to 0.847. 

0.940 

0.938 

0.941 

0.943 

0.937 

0.938 

0.939 

0.940 

0.939 

0.941 

0.950 

0.942 

Cronbacb's Alpha 

If Item Deleted 

0.713 

0.736 

0.812 

0.412 

Tourism results in more litter in my area. 0. 739 

Tourism development increases the traffic 0.696 

problems in my area 

Tourism causes a change in traditional 0.847 

culture 

Items Corrected 

Perceived Positive Impacts of Tourism Item-Total 

Correlation 

Tourism results in more vandalism in my area 0, 768 

Tourism development increases the amount 0.831 

of crime in my area 

Local people are being exploited by tourism 0.842 

An increase in tourists in my area will lead to 0.771 

friction between residents and tourists 

Tourists are a burden on my community's 

services 

Tourists negatively affect my community's 

way of life 

Tourism results in an increase in the cost of 

living 

Tourism usually benefits a small group of 

residents 

In recent years, my community has become 0. 794 

overcrowded because of tourists 

Table 3.15 

Perceived Negative Impacts of Tourism Construct Item-Total Statistics 
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As shown in Table 3.16 below, it is detected that the Cronbach's Alpha for Perceived 

Negative Impacts of Tourism construct is 0.945. It is above the suggested threshold of 

0. 70. It indicates that the construct has sufficient reliability. 

Table 3.16 

Perceived Negative Impacts of Tourism Construct Reliability Statistics 
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I 

Variable 

Perceived Negative 

Impacts of Tourism 

No of Items 

12 

Cronbach's Alpha 

0.945 

I 

I 

I 

3.11.2.4 Construct 4: Residents' Support for Future Tourism Development 

Table 3.17 below illustrates the corrected item-total correlations for Residents' support 

for Future Tourism Development construct. The correlations for the construct's four 

items range from 0.416 to 0.548, indicating no item needs to be redundant and has to 

be removed. 
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Items 
Attitude 

Because the economic gains of tourism 0.416 

are more important to Chengde than the 

protection of the environment, we must 

put up with environmental problems 

and inconveniences 

Resident input and consultation about 0.442 

tourism and its effects on the tourist 

attractions are essential to identify what 

matters most to the residents in 

Chengde 

81 

0.718 

0.534 

Table 3.17 
Residents' Support for Future Tourism Development Constrnct Item-Total Statistics 

Correcteki Item- Cronbach's Alpha 
Total if Item Deleted 
Correlation 



0.746 to 0.888, indicating no item is redundant. 

which confirms the construct has sufficient reliability. 

Government construct. The correlations for the construct's four items range from 

Table 3.19 below displays the corrected item-total correlations for Trust in 

0.910 

Cronbach's 

Alpha 

if Item 

Deleted 

0.509 

0.460 

0.628 

Cronbacb's Alpha 

Corrected 

Item-Total 

Correlation 

Long term planning for tourism by the 0.493 

local government is a must to control 

the impact of tourism in Chengde 

More government spending should go 0.548 

towards protecting the environment 

rather than encouraging more visitors 

to Chengde 

Attitudes on Future Tourism 4 

Development 

Variable No of Items 

Items 

Trust in Government 

82 

I trust the intention oflocal government to improve 0.766 

the life of people in Cheng de through tourism 

Tourism Development construct is 0.628. It is over the suggested threshold of 0.70, 

Table 3.18 below spots that the Cronbach's Alpha for Residents' support for Future 

Table 3.18 
Residents' Support for Future Tourism Development Construct Reliability Statistics 

3.11.2.S Construct 5: Trust in Government 

Table 3.19 
Trust in Government Construct Item-Total Statistics 
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I trust the capability of local government in 0.764 

ensuring sustainable heritage tourism in Chengde 

I trust the honesty of the centraJ government in 0.888 

introducing the tourism-related policy in Chengde 

I trust the central government to look after local 0.835 

authorities' interests 

0.910 

0.867 

0.886 

in the above five constructs needs to be deleted. 

inferred that the Trust in Government construct has sufficient reliability. 

construct is 0.919, and this is above the suggested threshold of0.70. Thus, it can be 

Correlation of the items is sufficient for Community Attachment, Perceived Positive 

0.919 

Cronbach's Alpha 

4 

Noofltems Variable 

Trust in Government 

Table 3.20 
Trust in Government Construct Reliability Statistics 

Table 3.20 below presents that the Cronbach's Alpha for Trust in Government 

Based on the findings above, it can be concluded that Cronbach's Alpha and Inter-item 

lmpacts of Tourism, Perceived Negative Impacts of Tourism, Residents' Attitudes on 

further analysis. As shown in the reliability test of the items, it was found that no item 

3.11.3 Conclusion of Pilot Study 

Future Tourism Development and Trust in Government which can be considered for 
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3.12 Data Analysis Procedure 

To analyse the data and test the research hypotheses, the researcher chose various 

statistical options and used the Statistical Packages for Social Sciences software, as 

shown in Table 3.21. The next step was proceeded to analyse multiple regression 

model and correlation analysis that also includes measuring the construct validity. 

Multiple regressions are used to explore the projecting capacity of several independent 

variables on one dependent variable (Hair et al., 2018). Pearson correlation analysis 

was done to ascertain the degree and trend of the relationship between two variables. 

This evaluation is facilitated by the correlation coefficients that tell us the magnitude 

and direction of the relationship between variables (Sigmund, 2019). 
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Analysis of 

Step 

Descriptive 

Statistics 

Evaluating 
measurement 
questionnaire 

Analysis 
Technique 

Frequencies 

Variance 

Standard 

Deviation 

Chi-Squared 
Test, ANOVA, 
t-test, 

Regression and 
Correlation 

Description Analysis 

Software 

Table 3.21 
Statistical Analysis Used in this Study 

It is used in inferential statistics SPSS v23 
analysis, such as in the testing of 
hypotheses and the relationship 

between variables under study 
(Beatty, 2019). 

It is used to show the number of SPSS v23 

repeat observations per unit of 
time (Sekaran & Bougie, 2016). 

A test used to measure the SPSS v23 

homogeneity degree of responses 

(Sekaran & Bougie, 2016). 

It is used for calculating the SPSS v23 

square root of the variance 
(Sekaran & Bougie, 2016). 
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Analysis of 
Step 

Analysis 
Technique 

Reliability 

Construct 

Validity 

Description Analysis 

Software 

It is applied to show the stability SPSS v23 
and consistency of the 

measurement instruments. The 

reliability of measurement 

instruments is assessed through 

their Cronbach's alpha 
coefficient (Hair et al., 2018; 

Sekaran & Bougie, 2016) 

It is used to determine the SPSS v23 

accuracy of measurement 
instruments of the variables. It is 
evaluated through convergent 

validity and discriminant validity 
(Hair et al., 2018). 
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3.13 Conclusion 

This is a descriptive study applying the quantitative method using questionnaires to 

collect information from the respondents. The population of this study are defined as 

residents staying in the the 14 villages within the vicinity of Chengde's WHS. The 

researcher had targeted that the actual data collection is to be conducted from 18"' 

September until 18th October 2018. Before that actual data collection process, the 

researcher did a pilot study for four days, with the assistance of six well-trained 

enumerators, at three of the 14 villages, from 24th August until 27fh August 2018. Using 

the pilot study data, the reliability of the all the items in each of the five construct were 

tested using Cronbach's Alpha and Inter-item Correlation. It was found that all items 

in the five constructs could be used in the actual data collection. The final section of 

this chapter mentioned the appropriate statistical techniques used to analyse the data. 
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CHAPTER FOUR 

RESULTS AND FINDINGS 

4.1 Introduction 

This chapter configures the detailed journey of the data analysis and the various 

statistical results of this study. The first part of this chapter presents the overview of 

the data collection followed by the goodness of data and the data screening process 

which includes the assessment of the missing values, normality, multivariate outliers, 

multicollinearity, and heteroscedasticity test It then discusses the descriptive statistics 

of the respondents, that is the socio-demographic and residents' characteristics to test 

the influence of those characteristics on the dimensions. The chapter too gave the 

justification on the selected data analysis techniques in testing the ten hypotheses of 

this study. 

The multivariate data anaJyses were able to answer the four research objectives (RO) 

of the study, listed below: 

ROI: To examine the influence of community attachment on Chengde's local 

residents' perception of tourism impacts 

R02: To examine the influence of perceived positive tourism impacts on Chcngde's 

local residents' support for future tourism development in Chengde. 

R03: To examine the influence of perceived negative tourism impacts on Chengde's 

local residents' support for future tourism development in Chengde. 
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R04: To evaluate the moderating role of trust in local government between perceived 

tourism impacts and residents' support for future tourism development in 

Chengde. 

4.2 Overview of the Data Collected and Response Rate 

For this research, data were collected from 1 gm September until 18th October 2018 from 

residents ofChengde residing in 14 villages in the vicinity ofChengde's WHS. The six 

university students who assisted the researcher during the pilot study were again 

appointed as enumerators. The authorization letter from the Chengde Tourism Bureau 

was again shown during the fieldwork. The researcher and the six enumerators 

distributed a total of 1,200 questionnaires, as shown in Table 4.1. Review meetings 

were also conducted after each day's survey and minor adjustments in terms of survey 

time and location were made when necessary. However, the researcher only managed 

to collect back 1,044 questionnaires (response rate of 87.0 per cent). Some of the 

reasons given by the non-response residents were; no time to answer and their head of 

household is illiterate. 

Table 4.1 
No. of questionnaires distributed in each of the 14 villages (Total: 1,200) 

Village No. distributed Village No. distributed 

I. Xidajie 65 8. S hui'quan'gou 95 

2. Toupailou 75 9. S'hi'zi'gou 85 

3. Panjiagou 75 10.Niujuanzigou 125 

4. Z'hong'hua'lu 85 11 .  Dashimiao 80 

5. Xinhualu 85 12. Fengyingzi 75 

6. S'hi'dong'zi'gou 1 1 0  13. S'huang'feng'shi 75 

7. Qiaodongqu 85 14. S'hang'ban'cheng 85 
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As stated by Boudah (2019), after completing the data collection and questionnaires 

received from the respondents, the questionnaires were again checked before executing 

further analysis. According to Sekaran and Bougie (2016), there are a few steps that 

must be followed while conducting the data analysis, such as coding the questionnaire 

items and variables, screening the responses to see if there are any respondents did not 

fill up any questions or responding to any important part of the questionnaires, did a 

thorough checking to make sure it is error-free and investigate how precisely data meet 

the statistical requirements which are related with descriptive statistics, missing data, 

and treatment of outlier response bias, normality, homoscedasticity, multicollinearity, 

and reliability. After completing the checking and editing process, further analysis was 

conducted through SPSS software. Then, suitable statistical techniques were used to 

analyse the data. 

4.3 Goodness of Data 

The Construct and Content Validity and the Reliability Tests were conducted to 

measure the Goodness of Data. This section discusses the tests in detail. 

4.3.1 Construct Validity 

As mentioned in the preceding chapters, the majority of the items utilized to evaluate 

the underlying factors in this study have been adapted from previous literature that had 

confirmed the validity of those items. Majority of the literature on assessing residents' 

attitudes were carried out in Western countries, specifically in Spain (Almeida-Garcia, 

Pelaez-Fernandez, Balbuena-Vazquez, & Cortes-Macias, 2016), Australia 

(Mccaughey, Mao, & Dowling, 2018), United States of America (Choi & Sirakaya, 

2005), and Turkey (Sinclair-Maragh, Gursoy, & Vieregge, 2015), where the 
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atmosphere and culture are totally dissimilar from China and more specifically in Hebei 

province. Moreover, the population of these studies were also dissimilar compared to 

this study context. The past researches vary from the present research in the context of 

the research area (Hebei, China) and concerning the respondents (residents in Chengde, 

Hebei Province, China). Thus, it was necessary to re-examine the validity of these 

scales. 

Using the data obtained through the pilot study on the 80 respondents, an Exploratory 

Factor Analysis was performed to confirm that these items can evaluate what they are 

supposed to evaluate and are appropriate for this study. Factor analysis was described 

by Zikmund, Carr, & Griffin (2013) as a tool of data lessening method to distinguish 

the fundamental aspects from the original factors. For measuring the construct validity 

of this study, Exploratory Factor Analysis was conducted using Principal Component 

Analysis (PCA) for all items measuring the constructs such as community attaclunent, 

positive impacts of tourism, negative impacts of tourism, support for future tourism 

development, and trust in government. (Full result of PCA is attached in Appendix C). 

4.3.2 Content Validity 

According to Sekaran and Bougie (2016), if a measure or scale is adequately sampled 

from the targeted universe or domain of content, then it became valid content. When 

the selected items are unanimous, and the items cover all variables, then the data is 

considered to have content validity. For this study, the content validity was measured 

for the variables like positive impacts of tourism, negative impacts of tourism, and trust 

in government toward attitudes. Sekaran and Bougie (2016) stated that content validity 

of scales could be measured by three ways, (i) the judgment of the instruments 
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developed by the area experts, (ii) conceptualizing the domain or universe of interest, 

and (iii) high internal consistency reliability. For this study, the content validity of the 

instruments was conducted by obtaining experts opinions. Initially, the questionnaire 

was prepared in English and then translated to the Chinese language. In order to test 

the content validity of this study, the questionnaire was given to three bilingual 

professors from Hebei Tourism Vocational College to be examined. They were part of 

the panel of advisors who were involved in assisting Chengde Tourism Bureau to 

improve the tourism industry of the city. The professors helped the researcher in 

checking the complete list of attributes and eliminating any repeated or redundant 

questions. To review the section on trust in the government, the researcher solicit the 

service of two senior officers of the Policy and Law Unit of Cheng de Justice Bureau. 

For the final overall scrutiny, the questionnaire was then given to four semor 

management staffs from Chengde Tourism Bureau for their final comment. 

4.3.3 Reliability Test 

Reliability is the degree to which measures are free from error and therefore yield 

consistent results (Leedy & Ormrod, 2012). It is about the consistency and stability of 

a score from a measurement scale, especially of the multi-items type. Cronbach's alpha 

reliability coefficient is the most common way of measuring internal consistency that 

expresses the average correlation among all items of the scale (Sekaran & Bougie, 

2016). Cronbach's alpha reliability coefficient (a) ranges typically between 0.0 and 

1.0. However, there is no lower limit to the coefficient. The closer Cronbach's alpha 

coefficient is to 1.0, the greater the internal consistency of the items in the scale. Based 

upon the fonnula a == rk I [ I + (k - I) r] where k is the number of items considered and 

r is the mean of the inter-item correlations the size of alpha is determined by both the 
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0.981, which are acceptable (Table 4.2). 

After examining descriptive statistics and frequency distribution data were screened. 

0.9 as Good, a between 0.7 and 0.8 as Acceptable, a between 0.6 and 0.7 as 

as acceptable for exploratory research. Hence for this study, Cronhach's alpha 

0.899 

0.752 

0.981 

0.948 

0.778 

Croobach's 

Alpha 

4 

9 

4 

4 

12 

No of Items 

Community attachment 

Perceived Positive Impacts of Tourism 

Variable 

Perceived Negative Impacts of Tourism 

Trust in Government 

Attitude towards future tourism 

development 

Questionable, a between 0.5 and 0.6 as Poor, and a less than 0.5 as Unacceptable" (p. 

231). However, Nunnally (1978) suggested a minimum value of between 0.5 and 0.6 

number of items in the scale and the mean inter-item correlations. George and Mallery 

(2003) provide the following rules of thumb: "a> 0.9 as Excellent, a between 0.8 and 

coefficient above 0.70 scale is used, as suggested by Hair et al., (2018); Nunnally 

(1978) and Pallant (2001). Cronbach's alpha values in this study ranged from 0.752 to 

Table 4. 2 
Reliability Test of the Variables 

4.4 Data Screening 

Values of out of ranged and improperly coded were identified and deleted {Kumar, 

2019). 
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4.4.1 Missing Data 

Missing data is a common event that frequently occurs as respondents do not answer 

one or more questions in a questiormaire (Sekaran & Bougie, 2016). Missing data 

means where valid values of one or more variables are missing for data analysis, 

particularly for multivariate analysis (Hair et al., 2018). Sekaran & Bougie (2016) 

noted that normally, respondents leave the items blank when they fail to answer some 

items in the questionnaire. Mostly, this happens as the respondents do not understand 

the question, do not know the answer, or not intend to answer. The main concern is to 

detect the nature and relationships underlying the occurrence of those missing data 

(Hair et al., 2018). 

Sekaran and Bougie (2016) suggests that the problem can be solved by omitting the 

case, especially when the sample size is large. Hair et al. (2018) suggest a four-step 

process to identify and solve this problem: (i) detect the nature of missing data (ii) 

identify the scope of missing data, (iii) diagnose the randomness of the process; and 

(iv) fix up the imputation method. Moreover, Hair et al. (2018) suggest a common rule 

of thumb that if missing data is less than 10 per cent for an individual case or 

observation it can be avoided. Still, that number must be adjusted with the chosen 

analysis technique. Y ariables with less than 15 per cent missing data can be deleted, 

but a greater level of missing data, for example, 20 per cent to 30 per cent need to be 

remedied. A :frequency test was conducted for all variables to detect any missing data 

in the study, and 30 incomplete questionnaires were found. After deleting those 30 

questionnaires with missing data, 1014 questionnaires were left and could be used for 

further analysis. The missing data were handled a case by case deletion, and this 

92 



I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

technique is preferred to other methods when checking missing problem (Kumar, 

2019). 

4.4.2 Outliers 

In the data screening process, the treatment of outliers is an important matter. Outlier 

happens for four reasons such as incorrect data entry, the inclusion of missing data, the 

outcome of sampling error and outliers from within the desired population that has 

extreme values across the variables (Beatty, 2019). An examination was conducted for 

the observations of each variable to detect univariat' outliers (Hair et al., 2018). Ten 

univariate outliers were detected as extreme cases - eiter it strongly agrees or disagrees 

on the interval scaled statements. As this investigates residents' attitude towards future 

tourism development, residents tend to give a positively skewed answer to "strongly 

agree", for example for community attachment which is one of the variables in the 

study. That is why it is usual for outliers to occur and with these cases, the 

generalizability of the total population of this study will be biased (Eisend & Kuss, 

2019; Hair et al., 2018). Finally, ten cases (case number: 125, 143, 284, 361, 438, 488, 

503, 612, 701 & 735) were deleted from the datasheet for further analysis and the final 

number of usable questionnaires were 1004. 

4.4.3 Normality 

For most of the analyses to show proper results, the normal distribution of data is 

essential. Even where it is not needed, normality provides a stronger assessment (Hair 

et al., 2018). For the present study, normal distribution of data is vital because the result 

is needed to generalize residents' support for s future tourism development in Chengde. 

A test was done to check the normality of the data. A histogram and a normal 

probability plot of the distribution of the data show that the distribution was symmetric 
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with a normal curve, indicating the normality assumption (Refer to Appendix E). To 

verify the normality of the data, skewness and kurtosis were calculated. Skewness 

refers to how data are distributed, and kurtosis relates to how the peakness of the data 

(Westfall, 2014). Usually, a distribution is meant to be normal when the value of 

skewness and kurtosis are close to zero (Neuman, 2020). When standard error for 

skewness and kurtosis ratios fall within ±2 at the significance level of0.05, normality 

exists (Hair et al., 2018). In the present study, all of the skewness and kurtosis ratios 

fall between the normal distribution ±2 that met the normality assumption. In addition 

to this initial verification on multivariate normality, a test of the normal probability 

plots was conducted in this study to assess normality to support the results (p-p plots). 

4.4.4 Multicollinearity 

For testing the hypothesized conceptual model empirically, it is necessary to test 

multicollinearity among variables (Hair et al., 2018). When independent variables are 

closely correlated with each other, and its value exceeds 0.90, then multicollinearity 

exists. Multicollinearity makes it difficult to assess independent regression coefficients 

for the correlated variables, which is a frequent hindrance in marketing research. Two 

popular tests are conducted for estimating both correlation matrix between the 

dependent variable and different independent variables: tolerance (R2) value and the 

variance inflation factor (VIF) value (Hair et al., 2018). Usually, the tolerance value 

ranges from O to I, where l means that the variable has no correlation with other 

variables, and a value ofO indicates that it is completely correlated. Hair et al. (2018) 

opined that tolerance expresses the amount of variability of a specific independent 

variable not interpreted by other independent variables. 
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Table 4. 3 
Testing Multicollinearity through Tolerance and VIF values 

Variables Tolerance Variance Inflation 

Factor 

Community attachment 0.745 1.342 

Positive Impacts 0.661 1.512 

Negative Impacts 0.951 1.051 

Trust in Government 0.801 1.248 

*Dependent Variable: Attitude towards future tourism development 

VIF is the opposite of tolerance value. The rule of thumb for tolerance value is 0.10 

and VIF is 10. The VIF, which is close to 1.00, means a little or no multicollinearity. 

Thus, multicollinearity happens when the model portrays small tolerance and a large 

VJF (more than IO). The results of the present study (refer to Table 4.3) indicated that 

the tolerance values were from 0.661 to 0.951 and variance inflation factor (VIF) values 

were in the range of 1.051 to 1.512 indicating that multicollinearity among the 

variables was not much an issue. 

4.S Descriptive Statistics of Major Variables 

4.S.l Demographic Characteristics of the Respondents 

Descriptive analysis was used to describe the respondents' demographic profile. Table 

4.4 displays the respondents' demographic profiles, such as gender, age, education 

level, and occupation. 
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Table 4.4 
Profile of the Respondents (n-1,004) 

Variable Category 'requency ·centage (%) 

Gender Male 300 29.9 

Female 704 70.l 

Age 18 -24 252 25.1 

25 - 34 178 17.7 

35-44 352 35. l 

45- 54 140 13.9 

55-64 52 5.2 

65 and over 30 3.0 

Education Primary School 296 29.5 

Level 
High School 164 16.3 

Vocational/technical 

College 172 17.1 

University graduate 272 27.l 

Others 100 10 

Occupation Government Sector 126 12.5 

Private Sector 102 10.2 

Own Business 310 30.9 

Retired 80 8.0 
Student 246 24.5 
Housewife 18 1.8 
Unemployed 52 5.2 
Others 70 7.0 

Table 4.4 shows the gender distribution of the respondents. Of the 1004 respondents, 

300 of them were males (29.9%) and 704 females (70.1%). In terms of age groups, 

majority of them were in the 35 to 44 years age group (352 or 35.1%) followed by 18 

to 24 years age group (252 or 25.1%), 25 to 34 years (178 or 17.7%), 45 to 54 years 

(140 or 13.9%), 55 to 64 years (52 or 5.2%) and 65 and over (30 or 3.0%). 

For education majority of them had primary school education (296 or 29.5%), high 

school (164 or 16.3%), vocational and technical college (172 or 17.1%), university 

graduate (272 or 27.1%) and other educational backgrounds (100 or 10%). 
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In terms of occupation, majority of them own business which is 310 or 30.9 per cent, 

followed by student (246 or 24.5%), government sector (126 or 12.5%), private sector 

(102 or 10.2%), retired (80 or 8%), unemployed (52 or 5.2%), and housewife (18 or 

1.8%) were the lowest group. 

As shown in Table 4.5 below, 78.9 per cent of the respondents were born in Chengde 

while remaining 21.l per cent were born outside Chengde. 

Table 4.5 

Characteristics of the Respondents (n=l,004) 

Variables Category Frequency Percentage 

Born in Chengde Yes 79?. 78.9 

No 212 21.1 

Length of Stay in Since birth 568 56.6 

Cheng de Less than 2 years 34 3.4 

2 to less than 4 years 58 5.8 

4 to Jess than 6 years 62 6.2 

6 to less than 8 years 88 8.8 

8 to less than 10 years 54 5.4 

10 years and more 140 13.9 

Job Related to Yes 228 22.7 
Tourism No 776 77.3 

Respondents based Xidajie 62 6.2 

on village Toupailou 64 6.4 

they stay Panjiagou 74 7.4 

Z'hong'hua'lu 60 6.0 

Xinhualu 48 4.8 
S'hi'dong'zi'gou 108 10.8 

Qiaodongqu 66 6.6 
S'hui'quan'gou 58 5.8 

S'hi'zi'gou 60 6.0 

Niujuanzigou 120 12.0 

Dashimiao 78 7.8 

Fengyingzi 66 6.6 

S'huang'feng'shi 60 6.0 

S'hang'ban'cheng 80 8.0 

The distance of Less than 5 km J04 10.4 

home from 5 to less than IO km 268 26.7 
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S'hang'ban'cheng (80 or 8.0%). 

25 kilometres 122 (12.2%), 25 kilometres and more were 206 (20.5%). 

sector, while the remaining 776 or 77.3 per cent were not. 

kilometres 218 (21.7%), 15 to less than 20 kilometres were 86 (8.6%), 20 to less than 

21.7 

8.6 

12.2 

20.5 

218 

86 

122 

206 

10 to less than 15 km 

15 to less than 20 km 

20 to Jess than 25 km 

25 km and more 

WHS, Cbengde 

S'hui'quan'gou (58 or 5.8%), S'hi'zi'gou (60 or 6.0%), Niujuanzigou (120 or 12%), 

Dashimiao (78 or 7.8%), Fengyingzi (66 or 6.6%), S'huang'feng'shi (60 or 6.0%), 

Toupailou, 74 or 7.4 per cent stayed in Panjiagou, Z'hong'hua'lu (60 or 6.0%), 

In terms of which village the respondents reside in Shuangqiao, Chengde city; 62 or 

Respondents' whose home distance from Chengde - WHS, less than 5 kilometres were 

104 or I 0.4 per cent, 5 to less than IO kilometres were 268 (26. 7%), IO to less than 15 

Xinhualu (48 or 4.8%), S'hi'dong'zi'gou (108 or 10.8%), Qiaodongqu (66 or 6.6%), 

years and more (140 or 13.9%) and since birth (568 or 56.6%). In terms of having jobs 

related to tourism groups, 228 or 22.7 per cent of them were employed in the tourism 

6.2 per cent mentioned that they stayed is Xidajie, 64 or 6.4 per cent stayed in 

or 6.2%), 6 to less than 8 years (88 or 8.8%), 8 to less than 10 years (54 or 5.4%), 10 

were 34 or 3.4 per cent, 2 to Jess than 4 years (58 or 5.8%), 4 to less than 6 years (62 

With regards to length of stay in Chengde, respondents who stayed less than 2 years 
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4.5.2 Community Attachment 

The measurement scale of conununity attachment consisted of four items. Also, the 

mean values and standard deviations were based on the indicators on the five-point 

Likert scale ranging from I being "strongly disagree" to 5 being "strongly agree". 

Table 4.6 

Measurement of Community Attachment 

Items Mean Std. Skewness Kurtosis 
Deviation 

The recognition of Mountain Resort 4.09 0.745 -1.052 2.813 
Chengde as a WHS is important to me 

I have an emotional attachment to this 4.06 0.757 -1.176 3.137 
place; it has meaning to me 

I am willing to invest my talent or time 4.03 0.774 -0.913 2.126 
to make Chengde an even better place 

I am willing to give financial support 3.53 1.095 -0.585 -0.585 
forChengde 

In this section, the respondents were asked to rate their community attachment towards 

Chengde, Hebei. As shown in Table 4.6, highest mean score is for ''The recognition of 

Mountain Resort Chengde as a WHS is important to me" (Mean= 4.09, SD= 0.745) 

followed by "I have an emotional attachment to this place - it has meaning to me" 

(Mean= 4.06, SD= 0.757), then, "I am willing to invest my talent or time to make 

Chengde an even better place" (Mean= 4.03, SD= 0.774) and lastly, "I am willing to 

give financial support for Chengde (Mean= 3.53, SD= 1.095). 

4.5.3 Perceived Positive Impacts of Tourism 

The measurement scale for perceived positive impacts of tourism comprised of nine 

items. The means and standard deviations were measured based on the indicators on 
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"strongly agree". 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

Items 

Tourism encourages a variety of 4.02 

cultural activities by local residents 

Tourism promotes cultural exchange 4.15 

and education 

Tourism helps preserve the cultural 4.16 
identity ofmy community 

Tourism improves understanding and 4.21 

image of my community or culture 

Because of tourism, communities 4.08 

develop more parks and recreational 

areas that local residents can use 

Shopping opportunities are better in 3.88 
communities as a result of tourism 

Tourism provides incentives for the 3.95 
restoration ofhistoric buildings 

Tourism development unproves the 4.02 
appearance of my area 

The quality of public service in my 3.97 
community has improved due to 
tourism 

0.758 

0.691 

0.691 

0.682 

0.7% 

0.909 

0.835 

0.817 

0.908 

Skewness 

-1.186 

-1.005 

-0.986 

-0.934 

-1.020 

-0.800 

-0.848 

-0.943 

-0.883 

Kurtosis 

3.100 

2.766 

2.888 

2.290 

1.8% 

0.500 

1.181 

1.473 

0.675 

Table 4.7 
Measurement of Perceived Positive Impacts of Tourism 

Mean Std. 

Deviation 

The respondents were asked to evaluate the statements for local residents perceived 

I 

I 

I 

I 

positive impacts of tourism. As shown in Table 4.7, highest mean score is for ''Tourism 

improves understanding and image of my community" (Mean= 4.21, SD = 0.682) 

followed by "Tourism helps preserve the cultural identity of my community" (Mean= 

4.16, SD= 0.691), "Tourism promotes cuJtural exchange and education" (Mean= 4.15, 

SD = 0.691 ), "Because of tourism, communities develop more parks and recreational 
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areas that local residents can use" (Mean= 4.08, SD= 0. 7%), "Tourism encourages a 

variety of cultural activities by local residents" (Mean= 4.02, SD= 0. 758), "Tourism 

development improves appearance of my area" (Mean = 4.02, SD = 0.817), "The 

quality of public service in my community has improved due to tourism" (Mean= 3.97, 

SD= 0.908), ''Tourism provides incentives for restoration of historic buildings" (Mean 

= 3.95, SD= 0.835) and "Shopping opportunities are better in communities as a result 

of tourism" (Mean= 3.88, SD� 0.909). 

4.5.4 Perceived Negative Impacts of Tourism 

Measurement scales for perceived negative impacts of tourism comprised of twelve 

items. Likewise, the means and standard deviations were based on the indicators on the 

five-point Likert type scale ranging from I being "strongly disagree" to 5 being 

"strongly agree". 

I 

I 
Items Mean Std. 

Deviation 

Skewness Kurtosis 

Table 4.8 
Measurement of Perceived Negative Impacts of Tourism 

I 

I 

Tourism results in more vandalism in my 3.30 
area 

Tourism development increases the amount 3.41 
of crime in my area 

1.078 

1.124 

0.212 

0.493 

-0.760 

--0.504 

I 

I 

I 

I 

Tourism results in more litter in my area 3.05 1.167 

1.166 

1.065 

1.083 

-0.001 

-0.215 

0.234 

0.254 

-0.888 

--0.812 

--0.441 

-0.480 

Tourism causes a change m traditional 3.30 
culture 

Tourism development increases the traffic 2.84 
problems in my area 

An increase in tourists in my area will lead 3.24 
to friction between local residents and 
tourists 
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Local people are being exploited by tourism 3.30 1.088 0.345 -0.244 

In recent years, my community has become 3.13 1.163 0.158 -0.820 
overcrowded because of tourists 

Tourists are a burden on my community's 3.29 1.096 0.299 -0.503 
services 

Tourists negatively affect my community's 3.26 1.092 0.265 -0.542 
way of life 

Tourism results in an increase in the cost of 2.94 1.098 -0.064 -0.647 
living 

Tourism usually benefits a small group of 2.73 0.999 -0.229 -0.300 
residents 

In this section, respondents were asked to rate the statements related to perceived 

negative impacts of tourism. As shown in Table 4.8, highest mean score is for "Tourism 

development increases the amount of crime in my area" (Mean= 3.41, SD= 1.124) 

followed by "Tourism results in more vandalism in my area" (Mean = 3.30, SD = 

1.078), "Tourism causes change in traditional culture" (Mean = 3.30,SD = l.065), 

"Local people are being exploited by tourism" (Mean = 3.30,SD = 1.088), "Tourists 

are a burden on my community's services" (Mean=3.29,SD=l.096), "Tourists 

negatively affect my community's way of life" (Mean = 3.26, SD = 1.092), "An 

increase in tourists in my area will lead to friction between local residents and tourists" 

(Mean= 3.24, SD= 1.083), "In recent years my community has become overcrowded 

because of tourists" (Mean= 3.13,SD = 1.163), "Tourism results in more litter in my 

area" (Mean= 3.05, SD= 1.167), "Tourism results in an increase in the cost of living" 

(Mean = 2.94,SD = l.098), "Tourism development increases the traffic problems of 

my area" (Mean= 2.84,SD = 1.166), and "Tourism usually benefits a small group of 

residents" (Mean - 2.73, SD-0.999). 
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4.5.5 Trust in Government 

Measurement scales for trust in government was measured by using these four items. 

Likewise, the means and standard deviations were based on the indicators on the five- 

point Likert type scale ranging from 1 being "strongly disagree" to 5 being "strongly 

agree". 

Table 4.9 
Measurement of Trost in Government 

Items Mean Std. Skewness Kurtosis 

Deviation 

I trust the intention oflocaJ government 3.77 0.860 -0.731 -.0731 
to improve the life of people in Chengde 

through tourism 

I trust the capability of local government 3.81 0.862 -0.818 1.053 
in ensuring sustainable heritage tourism 

in Chengde 

I trust the honesty of the central 3.80 0.825 -0.662 0.845 
government in introducing the tourism- 

related policy in Chengde 

I trust the central government to look 3.81 0.876 -0.652 0.619 
after local authorities" interests 

The respondents were asked to evaluate the statements for residents' attitudes on future 

tourism development. As shown in Table 4.9, highest mean score are for "I trust the 

capability of local government in ensuring sustainable heritage tourism in Chengde" 

(Mean= 3.81,SD =.0862) and "I trust the central government to look after local 

authorities' interests" (Mean= 3.81, SD= 0.876), followed by "I trust the honesty of 

central govenunent in introducing tourism-related policy in Chengde" (Mean= 3.80, 

SD= 0.825) and "I trust the intention oflocal government to improve the life of people 

in Chengde through tourism" (Mean- 3.77, SD - 0.860). 
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Likewise, the means and standard deviations were based on the indicators on the five- 

4.5.6 Residents' Support for Future Tourism Development 

agree". 

Measurement scales for support for future tourism development comprised of 4 items. 

-0.434 

Kurtosis 

.651 

Skewness 

1.112 

Mean Std. 

Deviation 
Items 

Because the economic gains of tourism are 2.26 

more important to Chengde than the 
protection of the environment, we must put 
up with environmental problems and 
. . 

mconvemences 

point Likert type scale ranging from I being "strongly disagree" to 5 being "strongly 

Table 4.10 
Measurement of Residents Support/or Future Tourism Development 
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The respondents were asked to evaluate the statements for residents' attitudes on future 

I 

I 

I 

I 

I 

Resident input and consultation about 3.56 
tourism and its effects on the tourist 
attractions are essential to identify what 
matters most to the residents in Chengde 

More government spending should go 3.47 

towards protecting the environment rather 
than encouraging more visitors to Chengde 

Long term planning for tourism by the local 3.58 
government is a must to control the impact 

of tourism in Cheng de 

0.982 

1.012 

0.896 

-0.420 

-0.219 

-0.329 

-0.445 

-0.516 

-0.136 

I 
tourism development. As shown in Table 4.10, highest mean score counts for "Long 

I 

I 

I 

term planning for tourism by the local government is a must to control the impact of 

tourism in Chengde" (Mean = 3.58, SD = 0.896), followed by "Resident input and 

consultation about tourism and its effects on the tourist attractions are essential to 

identify what matters most to the residents in Chengde" (Mean = 3.56, SD= 0.982), 

then, "More government spending should go towards protecting the environment rather 

I 
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than encouraging more visitors to Chengde" (M ean =  3.47, S D =  1.012). Lastly, 

"Because the economic gains of tourism are more important to Chengde than the 

I 

I 

I 

I 

protection of the environment, we must put up with environmental problems and 

inconveniences" (Mean = 2.26, SD = 1.112). 

4.6 Measuring the Influence of Socio-demographic Characteristics on Community 

Attachment., Perceived Impacts of Tourism and Support for Future Tourism 

Development 

I 4.6.1 Place of Birth 

I T-test was used to determine if there are any significant differences in perceptions 

I 
between residents who were born in Chengde against those not born in Chengde on 

community attachment, perceived positive impacts of tourism, perceived negative 

impacts of tourism, and attitude towards future tourism development (Table 4.11). 

Table 4.11  
T-test results of Mean Differences of Cheng de Residents Born in Chengde and Not 
Born in Chengde 

Variable Born in Not Born t value Sig. 

Chengde io Chengde (2-tailed) 

Mean(SD) M a n  (SD) 

Community attachment 3.95 (0.63) 3. 6 (0.72) 1.258 0.209 

Perceived Positive Impacts of 4.06 (0.58) 4.01 (0.63) 0.655 0.513 

Tourism 

2.90 (0.77) 2.98 (0.83) -0.992 0.322 

0.211 1.254 3.17 (0.90) 3.05 (0.80) Perceived Negative Impacts 

of Tourism 

Attitude toward future 

tourism development - 

support additional 

development 
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Attitude toward future 
tourism development - 

support restricted 

development 

Note: *p S 0.05 **p S 0.01 

3.57 (0.87) 3.34 (0. 77) 2.468 0.014* 
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As shown in Table 4.11, significant differences were found between residents who were 

born in Chengde and not born in Chengde on only one variable that is support for 

restricted tourism development (Sig.= 0.014). It concludes that support for restricted 

tourism development was higher among the people who were born in Chengde (Mean 

= 3.57) when compared to those not born in Chengde (Mean= 3.34). Meanwhile, Table 

4.11 also showed that there were no significant differences between the two groups in 

terms of community attachment, perception of positive and negative impacts of tourism 

and support for additional tourism development. 

4.6.2 Occupation 

T-test conducted to identify the mean differences in residents' opinion for community 

attachment, perceived positive impacts of tourism, perceived negative impacts of 

tourism, attitude (support additional development & support restricted development) 

in terms of job-related to tourism and not related to tourism (fable 4.12). 

Table 4.12 
T-test results of Mean Differences of Chengde Residents' Job Related to Tourism and 
Not Related to Tourism 

Variable Job Related to Not Related to t Sig. 

Tourism Tourism value (2- 
Mean (SD) Mean (SD) tailed) 

Community attachment 4.07 (0.401) 3.89 (0.70) 2.71 0.007** 

Perceived Positive Impacts of 4.04 (0.42) 4.05 (0.63) -0.22 0.823 

Tourism 
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Perceived Negative Impacts 2.68 (0.76) 3.29 (0.87) -6.73 0.000•• 

of Tourism 

Attitude toward future 2.90 (0 .92) 2.91(0 .73) -0.100 0.920 

tourism development - 

support additional 

development 

Attitude toward future 3.37(0 .86) 3.57(0 .85) -2.175 0.030* 

tourism development- 

support restricted 

development 

Note: *p:::; 0.05 ••p � 0.01 

From above results in Table 4.12, significant differences in opinion between 

respondents whose jobs were related to tourism or not related to tourism were found 

for community attachment (Sig. = 0.007), perceived negative impacts of tourism (Sig. 

= 0.000) and support for restricted tourism development (Sig. = 0.030). Respondents 

whose jobs were related to tourism were more attached to the community (Mean = 

4.07) compared to those not working in tourism-related jobs (Mean = 3.89). 

Respondents whose jobs were not related to tourism perceived tourism brings more 

negative impacts (Mean = 3.29) compared to those working in tourism-related jobs 

(Mean= 2.68). In terms of support for future tourism development, respondents whose 

jobs were not related to tourism, more preferred for restricted tourism development 

(Mean= 3.57) compared to those working in tourism-related jobs (Mean= 3.37). 
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4.6.3 Distance of Place of Residence to Tourism Zone 

T-test was conducted to identify the mean differences in residents' opinion for 

community attachment, perceived positive impacts of tourism, perceived negative 

impacts of tourism, attitude (support additional development & support restricted 

development) in terms of Chengde's residents staying in tourism zone and non-tourism 

zone. 

Table 4.13 
T-test results of Mean Differences of Chengde Residents' Staying in Tourism Zone and 
Non-Towism Zone 

I 

I 
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Variable 

Community attachment 

Perceived Positive Impacts of 
Tourism 

Perceived Negative Impacts of 
Tourism 

Attitude toward future tourism 
development - support 
additional development 

Attitude toward future tourism 
development - support 
restricted development 

Note: *p :5 0.05 **p S 0.01 

3.27(0 .93) 3.49(0 .80) -1.637 0.816 

Tourism Zone Non-Tourism t Sig. 
(SD) Zone value (2- 

(SD) tailed) 
4.02 (0.63) 3.94 (0.68) 0.789 0.251 

4.19 (0.60) 4.05 (0.59) 1.490 0.481 

3.25 (0.82) 3.28 (0.78) -0.277 0.500 

3.00 (0.87) 2.82(0 .68) l.489 0.101 

I 

I 

I 

I 

I 

As shown in Table 4.13, no significant differences in opinion were found between 

respondents who were staying in the tourism zone and non-tourism zone. 
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4.6.4 Education Level 

I ANOVA test was conducted to see if there are any significant differences in residents' 

I 
opinion based on their education level. Education level is categorized into primary 

school, high school, vocational/ technical colleges, university and others. 

I Table 4.14 
T-test results of Mean Differences of Chengde Residents' Education Level 

I Mean Value Sig. 

I 
Variable Primary High Vocational University Others 

School School I Technical 
Colleges 

I 
Community 3.75 4.04 4.02 4.01 3.89 0.001•• 

attachment 

I 
Perceived 3.90 4.13 4.21 4.05 4.03 0.002•• 

Positive Impacts 

of Tourism 

I Perceived 3.15 2.99 3.24 3.14 3.25 0.403 

I 
Negative Impacts 

of Tourism 

I 
Attitude toward 2.91 2.96 2.92 2.88 2.90 0.970 

future tourism 
development - 

I 
support additional 

development 

I 
Attitude toward 3.45 3.56 3.56 3.54 3.56 0.861 
future tourism 

development - 

I 
support restricted 

development 

I 
Note: *p :'.S 0.05 **p::::; 0.01 

I 
As shown in Table 4.14, significant differences were found for community attachment 

(Sig.= 0.001) and perceived positive impacts of tourism (Sig.= 0.002). However, no 

I differences were found significant for perceived negative impacts of tourism (Sig. = 

I 
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0.403), attitude toward future tourism development - support additional development 

(Sig. = 0.403) and attitude toward future tourism development - support restricted 

development (Sig. - 0.861). 

4.7 Correlation Analysis 

The strength and direction of the linear relationship between two variables are 

described by correlation (Sigmund, 2019). Similarly, the degree of correlation 

expresses the strength and significance of the relationship among variables. For 

obtaining this, the bivariate association was done, which computes Pearson's 

correlation coefficient with significance levels. Pearson correlation takes only one 

value in between· I to I. Ignoring the sign, the magnitude of the absolute value means 

the strength of the relationship between two variables. Sigmund (2019) suggested a 

guideline to explain the strength and weakness of the relationship between two 

variables (r) as shown in Table 4.15. 

I 

I 

I 

I 

I 

Table 4.15 
Strength Value of Correlation Coefficient 

Size of Correlation Coefficient 

0.91 until 1.00 or -0.91 until -1.00 

0.71 until 0.90 or -0. 71 until -0.90 

0.51 until 0. 70 or -0.51 until -0. 70 

0.31 until 0.50 or -0.31 until -0.50 

0.01 until 0.30 or -0.01 until -0.30 

0.00 

Source: Sigmund (2019) 

Strength of Correlation 

Very Strong 

Strong 

Moderate 

Weak 

Very Weak 

No Correlation 

I 

I 

I 

Table 4.16 shows a brief of the correlation analysis results where the Pearson 

correlation coefficient was conducted to demonstrate the relationship among the 

variables in the present study. The correlation coefficients shown in the following 
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tables indicate the strength of the relationship among the variables and the correlation 

coefficient for all variables. 

Table 4.16 
Pearson Correlations of the Study Variables 

CA PI NI AT TG 

CA 

PI 0.487 (**) I 

NI 0.066 0.209 (**) I 

AT 0.144 (**) 0.192 (**) 0.004 

TG 0.318 (**) 0.424 (**) 0.135 /**) 0.233 (**) I 

Note: CA= Community Attaclunent, Pl= Positive Impacts of Tourism, NI= Negative 

Impacts of Tourism, AT= Attitudes, TG=Trust in Government 

** indicates significant at l % level; * indicates significant at 5% level 

As observed the results from Table 4.16, community attachment has a significant 

relationship with perceived positive impacts of tourism and trust in government. 

Perceived positive impacts of tourism also have a relationship with perceived negative 

impacts of tourism, attitudes and trust in government. Trust in government has a 

significant relationship with the perceived negative impacts of tourism and support for 

future tourism development. 

4.8 Hypotheses Testing 

Four main hypotheses with ten sub-hypotheses were developed for this study. The 

section below displays the results of the hypotheses testing. 
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4.8.1 Results of Research Hypothesis One 

HJ: There is a relationship between community attachment and perceived impacts 

of tourism 

4.8.1.1 Hla: There is a relationship between community attachment and perceived 

positive impacts of tourism 

The multiple regression analyses were conducted to test HJ a of this study. Table 4.17 

shows the effect of community attachment on perceived positive impacts of tourism. 

In this analysis, conununity attachment is the independent variable and perceived 

positive impacts of tourism is the dependent variable. 

I 

I 

I 

I 

I 

Variable 

Community 

attachment 

Sig. = 0.000** 

Coefficients 

0.443 

Standard Error t-value 

0.035 12.483 

p-value 

0.000 

Table 4.17 

Summary of Regression Analysis for Community attachment and Perceived Positive 
Impacts of Tourism 

R2
= 0.487; F'"" 155.817 

I 

I 

I 

I 

I 

I 

Note: Dependent Variable: Perceived Positive Impacts of Tourism 

Note: *p s 0.05; **p � 0.01 

With F value of 155.817 (p=0.000), indicates that perceived positive impacts of tourism 

are significantly influenced by conununity attachment. The model explores that 

conununity attachment is explaining 48. 7 per cent (R2=0.487) of the variation in 

perceived positive impacts of tourism. Furthermore, we note that community 
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attachment positively influences the perceptions of the positive impacts of tourism (P= 

.443). Therefore, Hypothesis I a is supported. 

4.8.1.2 Hlh: There is a relationship between community attachment and perceived 

negative impacts of tourism 

In response to answering the part of first research question namely "In what extent, 

does community attachment influence Chengde's local residents' perception of tourism 

impacts" regression analyses were done on the community attachment and perceived 

negative impacts of tourism. In this analysis, community attachment is the independent 

variable and perceived negative impacts of tourism is the dependent variable. 

I 

I Variable Coefficients Standard Error t-value p-value 

Table 4.18 
Summary of Regression Analysis for Community attachment and Perceived Negative 
Impacts of Tourism 

I 

I 

Community 0.090 

attachment 

R'- 0.375; F= 2.199 

0.061 1.483 0.003 

I 

I 

I 

I 

I 

I 

I 

Sig.= 0.003** 

Note: Dependent Variable: Perceived Negative Impacts of Tourism 

Note: *p :5 0.05; **p :5 O.Ol 

Table 4.18 shows the influence of community attachment on the perceived negative 

impacts of tourism. The relationship between the independent and dependent variable 

is considered not supported by the F-statistic (F=2.199, p<.05). The R2 value indicates 

that the community attachment is only explaining for 6.6 per cent of the variance in 

perceived negative impacts of tourism. Therefore, it concludes Hypothesis Hlb is 

supported. 
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4.8.2 Results of Research Hypothesis Two 

H2: Residents who perceived positive impacts of tourism will influence the support 

for future tourism development in Chengde. 

4.8.2 .1 H2a: Residents who perceived positive impacts of tourism will support for 

future additional tourism development in Chengde. 

To answer a part of second research question namely "What is the influence of 

perceived positive tourism impacts on Chengde's local residents' attitudes future 

tourism development in Chengde?" regression analyses were done for perceived 

positive impacts of tourism and community attachment. In this regression analysis, 

perceived positive impacts of tourism are the independent variable and support for 

future additional tourism development is the dependent variable. 

I 

I 

I 

I 

I 

Variable 

Positive Impacts 

of Tourism 

R1= 0.421; F= 7.184 

Sig.-= 0.008** 

Coefficients 

0.158 

Standard Error t-value 

0.059 2.680 

p-value 

0.008 

Table4.19 

Summary of Regression Analysis/or Perceived Positive Impacts of Tourism and 
Additional Support for Future Tourism Development 

I 

I 

I 

I 

I 

Note: Dependent Variable: Additional Support for Future Tourism Development 
Note: *p '.:: 0.05 **p '.:: 0.01 

In the above result in Table 4.19, it can be seen that the F value is 7.184 and significant 

at Sig.=0.008. This indicates that the support for additional future tourism development 

is significantly influenced by the perceived positive impacts of tourism. The result also 

shows that the independent variables explain 42.1 per cent (R2=Q.42 l) of the variation 
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in attitudes for additional support for future tourism development. This result coincides 

with the results ofMaggiano (2006). and Rosman et al., (2015) as they also realize low 

R-square (R2) 
in their respective studies and their hypotheses were considered as 

supported. The standardized coefficients are shown in the above table for the perceived 

positive impacts of tourism is 0.158. Thus, Hypothesis 2a is supported. 

4.8.1 .2 H2b: Residents who perceived positive impacts of tourism will support for 

future restricted tourism development in Chengde. 

The multiple regression analyses were conducted to test H2b and answer a part of the 

second research question of this study namely "What is the influence of perceived 

positive tourism impacts on Chengde's residents' attitudes future tourism development 

in Chengde?" Table 4.20 shows the effect of perceived positive impacts of tourism on 

support for future restricted tourism development. In this analysis, perceived positive 

impacts of tourism are the independent variable support for future restricted tourism 

development is the dependent variable. 

Table 4.20 
Summary of Regression Analysis for Perceived Positive Impacts of Tourism and 
Support for Future Restricted Tourism Development 

I 

I 

I 

I 

I 

Variable Coefficients 

Positive Impacts of 0.277 

Tourism 

R2
= 0.192; F= 19.071 

Sig.= 0.156 

Standard Error t-value 

0.064 4.367 

p-value 

0.156 

Note: Dependent Variable: Restricted Support for Future Tourism Development 

Note: *p:50.05 **p:50.01 
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Table 4.20 shows the influence of perceived positive impacts of tourism on support for 

future restricted tourism development. The significant relationship between the 

independent and dependent variable is supported by the F-statistic (F=l9.071, p>0.05). 

The R2 value indicates that the perceived positive impacts oftourism are explaining for 

19.2 per cent of the variance in restricted support for future tourism development. 

Therefore, it concludes Hypothesis H2b is not supported. 

4.8.3 Results of Research Hypothesis Three 

H3: Residents who perceived negative tourism impacts will influence the support/or 

future tourism development in Chengde. 

4.8.3.1 H3a: Residents who perceived negative impacts of tourism will support for 

future additional tourism development in Chengde. 

In response to answering a part of third research question namely •• What is the 

influence of perceived negative tourism impacts on Chengde' s local residents' support 

for future tourism development in Chengde?" regression analyses were done on 

perceived negative impacts of tourism and additional support for future tourism 

development. In this analysis, the perceived negative impacts of tourism are the 

independent variable, and support for additional future tourism development is the 

dependent variable (Table 4.21 ). 

Table 4.21 
Summary of Regre.ssion Analysis for Perceived Negative Impacts of Tourism and 
Additional Support/or Future Tourism Development 

I 

I 

I 

Variable Coefficients 

Negative bnpacts -0.044 

of Tourism 

Standard Error t-value p-value 

0.040 -1.096 0.273 
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R2
=0 .002; F= 1.202 

Sig.= 0.273 

Note: Dependent Variable: Additional Support for Future Tourism Development 

Note: *p ::S 0.05 **p ::S 0.01 

Table 4.21 shows the influence of perceived negative impacts of tourism on support 

for additional support for future tourism development. Insignificant relationship 

between independent and dependent variable is shown by the F-statistic (F=l.202, 

p>0.05). The R2 value indicates that the perceived negative impacts of tourism are only 

explaining for 0.2 per cent of the variance in additional support for future tourism 

development. Therefore, Hypothesis H3a is not supported. 

4.8.3.2 H3b: Residents who perceived negative tourism impacts will support for 

future restricted tourism development in Chengde. 

In order to answer a part of third research question namely "What is the influence of 

perceived negative tourism impacts on Chengde's local residents' support for future 

restricted tourism development in Chengde?" regression analyses were done on 

perceived negative impacts of tourism and restricted support for future tourism 

development. In this analysis, the perceived negative impacts of tourism are the 

independent variable, and restricted support for future tourism development is the 

dependent variable. 
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Variable 

Negative Impacts 
of Tourism 

Coefficients 

0.049 

Standard 
Error 

0.043 

t-value 

1.137 

p-value 

0.003 

Table 4.22 
Summary of Regression Analysis for Perceived Negative Impacts of Tourism and 
Restricted Support for Future Tourism Development 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

Rl:. 0.413; F= 1.292 

Sig.= 0.003** 

Note: Dependent Variable: Restricted Support for Future Tourism Development 

Note: *p S 0.05 **p S: 0.01 

Table 4.22 demonstrates the influence of perceived positive impacts of tourism on 

support for additional support for future tourism development. Insignificant 

relationship between independent and dependent variable is shown by the F-statistic 

(F=l.292, p<0.05). The R2 value indicates that the perceived negative impacts of 

tourism, explaining for 41 .3 per cent of the variance in restricted support for future 

tourism development. Therefore, Hypothesis H3b is supported. 

4.8.4 Results of Research Hypothesis Four 

H4: Trust in government moderates the relationship between perceived tourism 

impacts and residents' support/or future tourism development in Chengde. 

4.8.4.1 H4a: Trust in government moderates the relationship between perceived 

positive impacts and residents' support for future additional tourism development in 

Chengde. 

In order to answer a part of research question four "What is the moderating role of trust 

in government in between perceived positive tourism impacts and residents' support 

for future tourism development in Chcngde?" and H4a, the regression analysis was 

done by using Andrew Hayes 's Process Macro tool. In this analysis, perceived positive 
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impacts of tourism is the independent variable, additional support for future tourism 

development is the dependent variable and trust in government is moderating variable. 

Table 4.23 
Summary of Regression Analysis for Moderating Role of Trust in Government 
between Perceived Positive Impacts and Residents' support for Future Additional 
Tourism Development in Chengde 

I 
Variable Coefficients Standard t-value 

Error 

p-value LLCI ULCI 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

Positive 0.3436 0.2199 1.5629 0.001 -0.0883 0.7756 

Impacts of 

Tourism 

Trust in 0.3511 0.2509 1.3992 0.002 -0.1419 0.8442 

Government 

Interactions 0.414 0.0597 1.0942 0.001 -0.1827 0.0520 

R1=. 0.316; F=3.6S80 

Sig. = 0.001 "'* 

Note: Dependent Variable: Future additional tourism development 

Note: *p :S 0.05 **p:::; 0.01 

In the above result in Table 4.23, interaction section showing that an insignificant 

proportion of the variance accounted in attitudes (0.001). Thus, there is a moderating 

role of trust in government between perceived positive impacts and residents' support 

for future additional tourism development. The result also shows that the independent 

variable explains 31.6 per cent (R2=0.316) of the variation when the moderator's role 

interacts, which is considerable. Thus, Hypothesis 4a is supported. 

4.8.4.2 H4b: Trust in government moderates the relationship between perceived 

positive impacts and residents' support for future restricted tourism development in 

Chengde. 
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In response to answer a part of research question four "What is the moderating role of 

trust in government in between perceived positive tourism impacts and support for 

future tourism development in Chengde?" and H4b, the regression analysis was done 

by using Andrew Hayes 's Process Macro tool. In this analysis, perceived positive 

impacts of tourism is the independent variable, restricted support for future tourism 

development is the dependent variable and trust in government is moderating variable. 

Table 4.24 
Summary of Regression Analysis/or Moderating Role of Trost in Government 
between Perceived Positive Impacts and Resident'>' support for Future Restricted 
Tourism Development in Chengde 

Variable Coefficients Standard t-value p-value LLCI ULCI 

Error 

Positive 0.3971 0.2330 1.7039 0.031 -0.0608 0.8550 

Impacts of 

Tourism 

Trust in 0.5439 0.2660 2.0445 0.014 0.0212 1.0665 

Government 

Interactions 0.4215 0.0633 1.1340 0.002 -0.1962 0.0526 

R2= 0.4752; F= 13.9770 

Sig.= 0.002** 

Note: Dependent Variable: Future restricted tourism development 

Note: *p::; 0.05 **p :S 0.01 

As shown in Table 4.24, interaction section showing that a significant proportion of 

the variance accounted in attitudes (0.002), it proves that there is moderating influence 

of trust in government between perceived positive impacts and residents' support for 

future restricted tourism development. The result also indicates that the independent 

variable explains 47.52 per cent (R2=0.4752) of the variation when the moderator's 

role interacts. Thus, Hypothesis 4b is supported. 
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4.8.4.3 H4c: Trust in government moderates the relationship between perceived 

negative impacts and residents' support for future additional tourism development 

in Chengde. 

In order to answer a part of research question five "What is the moderating role of trust 

in government in between perceived negative tourism impacts and residents' support 

for future tourism development in Chengde?" and H4c, the regression analysis was 

done by using Andrew Hayes 's Process Macro tool. In this analysis, perceived negative 

impacts of tourism is the independent variable, additional support for future tourism 

development is the dependent variable and trust in government is moderating variable. 

Table 4.25 
Summary of Regression Analysis/or Moderating Role ofTrnst in Government 
between Perceived Negative Impacts and Residents' Support for Future Additional 
Tourism Development in Chengde 

Variable Coefficients Standard t-value p- LLCI ULCI 

Error value 

Negative 0.2457 0.1853 1.3263 0.004 -0.1183 0.6098 

hnpacts of 
Tourism 

Trust in 0.3959 0.1652 2.3969 0.005 0.0714 0.7204 

Government 

Interactions 0.4771 0.0459 -1.6800 0.003 -0.1672 0.0131 

R2= 0.2290; F= 3.8957 

Sig.= 0.003** 

Note: Dependent Variable: Future additional tourism development 

Note: *p :S 0.05 **p S 0.0 I 

As shown in Table 4.25, while interacting for moderating role proves that there is 

moderating influence of trust in government in between perceived negative impacts 

and residents' support for future additional tourism development, because, interaction 

section showing that, a significant proportion of the variance accounted in attitudes 
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(0.003). The result also indicates that the independent variable explains only 22.9 per 

cent (R2=0. 2290) of the variation when the moderator's role interacts. Thus, 

Hypothesis 4c is supported. 

4.8.4.4 H4d: Trust in government moderates the relationship between perceived 

negative impacts and residents' support/or future restricted tourism development in 

Chengde. 

In response to answer a part of research question four "What is the moderating role of 

trust in government in between perceived negative tourism impacts and residents' 

support for future tourism development in Chengde?" and H4d, the regression analysis 

was done by using Andrew Hayes 's Process Macro tool. In this analysis, perceived 

negative impacts of tourism is the independent variable, support for future restricted 

tourism development is the dependent variable and trust in government is moderating 

variable. 

Table 4.26 
Summary of Regression Analysis for Moderating Role of Trust in Government 
between Perceived Negative Impacts and Residents' Support for Future Restricted 
Tourism Development in Chengde 

Variable Coefficients Standard t-value p-value LLCI ULCI 
Error 

Negative -0.1307 0.1975 -0.6616 0.002 -.05188 0.2574 

Impacts of 

Tourism 

Trust in 0.1666 0.1761 0.9462 0.001 -0.1794 0.5126 

Government 

Interactions 0.0371 0.0489 0.7584 0.004 -0.0590 0.1332 

R2= 0.4587; F- 12.1925 

Sig.= 0.004** 

Note: Dependent Variable: Future restricted tourism development 

Note: *p:S0.05 •• p.$0.01 
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H3a 

H3b 

H4 

H4a 

H4b 

H4c 

H4d 

Residents who perceived negative tourism impacts will Not Supported 

support for future additional tourism development in 
Chengde. 

Residents who perceived negative tourism impacts will Supported 
support for future restricted tourism development in 

Chengde. 

Trust in government moderates the relationship 

between perceived tourism impacts and residents' 

support for future tourism development in Chengde. 

Trust in government moderates the relationship between Supported 

perceived positive impacts and residents' support for 
future additional tourism development in Chengde. 

Trust in government moderates the relationship between Supported 
perceived positive impacts and residents' support for 

future restricted tourism development in Chengde. 

Trust in government moderates the relationship between Supported 

perceived negative impacts and residents' support for 
future additional tourism development in Chengde. 

Trust in government moderates the relationship between Supported 
perceived negative impacts and residents' support for 
future restricted tourism development in Chengde. 
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CHAPTER FIVE 

DISSCUSSION AND CONCLUSIONS 

5.1 Introduction 

This study examines the influence of communir attachment on the residents' 

perceptions of tourism impacts and how these perceptions influence their support for 

future tourism development at Chengde, a UNESCO listed WHS in Hebei Province 

China. This study also investigates whether trust in the local government plays a 

moderating role between the residents' perceptions of tourism impacts and their 

support for future tourism development. 

Due to its proximity to Beijing, Chengde, a city with a population of about 3.833 

million had received a total of over 79 million tourists in 2019 (CNT A, 2020). With 

the completion of the Beijing-Chengde fast speed train, due to be finalised by the end 

of 2020, the two hours journey by road will be reduced to 45 minutes, and this will 

allow more tourists into Chengde. Thus, the need to examine the host perceptions 

towards tourism impacts based on intrinsic variables associated with community 

attachment, such as economic/employment dependency on tourism, distance from 

tourism zone, place identity (born and not born in the locality) demographic 

characteristics (age, gender and education) and their support for future tourism 

development using the Social Exchange Theory. 
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Hospitality occurs through contact between the guests of the locality with the 

population and with service providers of the area (Cinotti, 2008). It also considers 
elements such as affectivity, social behaviour and the local language, as it is these 
elements that provide the hospitable character to receive the guest. Thus, it can be said 

that the hospitality goes beyond a quality service, as it is implemented in host 

interactions and guest. 

Of late, many studies have examined residents' support for tourism development and 
perceptions of the impact of tourism in their communities ( Garcia, V azquez, & Macias, 

2015; Nunkoo, & So, 2016). One of the reasors for this growing interest in 
understanding residents' perceptions on the impacts of tourism, is that negative 

attitudes among residents could hamper the development and sustainability of the 
tourist destinations (Andereck, Valentine, Knopf, & Vogt, 2005; Ap, 1992; Belisle & 

Hoy, 1980; Diedrich & Garcia, 2009; Harrill, 2004; Sirakaya, Teye, & Sonmez, 2002; 

Tahir & Khalifah, 1997). As Kayat (2000, p. 130) stated: " ... To assure successful 

tourism development, planners and policymakers must understand the issues that arise 

due to the development. The fundamental policy option is not whether a community 

should be 'for' or 'against' tourism, but whether tourism will bring the desired degree 

of 'progress' with the least undesirable impacts on the community. When there is no 

opposition from the residents toward tourism development, it does not necessarily 

indicate that tourism development ha.s brought the desired degree of 'progress' nor 

does it indicate that tourism bnngs no harm. It is important to study what factors 

determine the attitudes residents have with regard to tourism". 
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Tourism development does not occur in isolation; instead, it occurs within specific 

environments with their distinct characteristics. Within these particular environments, 

residents' support is a crucial factor in tourism development (Sharpley, 

2018; Swarbrooke, 1999). Knowing Cheng de residents' support for tourism's impacts 

and their relation to community attaclunent would allow the Chengde' s tourism 

stakeholders and policymakers to understand the starus of future tourism development 

in Chengde better. 

This chapter concludes the results of the data analysis from the previous chapter. It 

reviews the major findings, theoretical and managerial implications, limitations of 

the study and presents suggestions for future research. 

5.2 Recapitulation of the Study 

The purpose ofthis study is to provide an integrated framework to demonstrate current 

scenarios of the tourism industry at a heritage tourism destination. Therefore, to 

achieve this, and to give direction to the present study, the specific research questions 

were formulated as follows: 

1. To what extent, does community attachment influence Chengde's local 

residents' perception of tourism impacts? 

2. What is the influence of perceived positive tourism impacts on Chengde's local 

residents' support for future tourism development in Chengde? 

3. What is the influence of perceived negative tourism impacts on Chengde's local 

residents' support for future tourism development in Chengde? 

4. What is the moderating role of trust in government between perceived tourism 

impacts and residents' support for future tourism development in Chengde? 
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Moreover, the research questions above addressing the following specific objectives: 
1. To examine the influence of community attachment on Chengde's local 

residents' perception of tourism impacts. 
2. To examine the influence of perceived positive tourism impacts on Chengde's 

local residents' support for future tourism development in Chengde. 
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3. 

4. 

To examine the influence of perceived negative tourism impacts on Chengde's 
local residents' support for future tourism development in Chengde. 
To evaluate the moderating role of trust in loci government between perceived 
tourism impacts and residents' support for future tourism development in 
Chengde. 
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In order to achieve the research objective, the researcher had distributed 1,200 
questionnaires to the head of households in all 14 villages of Chengde. After 
proceeding with several data screening tests, I 004 responses could be used for further 
analysis of this study. The study is based on the Social Exchange Theory (SET). SET 
gained popularity after it was briefly introduced by Homans (1958), and explicitly 
discussed by Ap (1992). The popularity of SET can be attributed to the fact that the 
theory recognizes the heterogeneous nature of a host community, where different 
groups of individuals may hold different attitudes to tourism depending on their 

perceptions of the industry's benefits and costs. 
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5.3 Recapitulation of Key Findings of the Study 

5.3.1 Discussions Based on the Influence of Socio-demographic Characteristics 

on Community Attach ment, Perceived Impacts of Tourism and Support 

for Future Tourism Development 

The influence of four socio-demographic characteristics (place of birth - either in 

Chengde or outside Chengde; occupation - either job related to tourism or job not 

associated with tourism; distance of place of residents - ether within tourism zone or 

non-tourism zone; and education level - ranging from no formal education to 

university education) were measured on five items ( community attachment, perceived 

positive impacts of tourism, perceived negative impacts of tourism, support for future 

addition tourism development, and support for future restricted tourism development) 

5.3.1.l Place of Birth 

The study found that there is a significant effect of place of birth on only one item that 

is, support for restricted future tourism development (t = 2.468; p < 0.05). Respondents 

born in Chengde had given a higher mean rating (Mean = 3.57) for support for future 

restricted tourism development compare to those not born in Chengde (Mean= 3.34) 

(refer to Table 4.11). The current study on Chengde supported by a study by Almeida 

Garcia, Pelaez-Fernandez, Balbuena-Vazquez and Cortes-Macias, (2016) on 

residents' perceptions of tourism development in Benalmadena, Spain. Almeida 

Garcia et al. (2016) found that residents who had Jived in Benalmadena many years or 

since birth had indicated that tourism brought about lower levels of environmental and 

socio-cultural impact. Thus, this study shows that the years of residence in 

Benalmadena is a negative predictor of supports for tourism development. In contrary 

to Almeida-Garcia et al. (2016), the current study is more in-depth in categorizing the 

support into restricted and additional tourism development. 
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5.3.1.2 Occupation 

Type of work or economic dependence on tourism was found to be a predictor of the 

perceptions of tourism impacts on the economy and socio-cultural life. The study 

found that there is a significant effect of occupation on three items that is, community 

attachment (t = 2.710; p < 0.01), perceived negative impacts of tourism (t = -6.730; p 

< 0.01), and support for restricted development (t =f' -2.175; p < 0.05). Respondents 

whose jobs were related to tourism gave a higher mean rating (Mean = 4.07) for 

community attachment compare to those whose jobs were not related to tourism (Mean 

= 3.89), while those who were not working in tourism-related jobs agreed more (Mean 

= 3.29) on tourism bringing negative impacts compared to those working in tourism 

sector (Mean = 2.68). Those respondents not in tourism-related jobs supported more 

for restricted future tourism development (Mean = 3.57) compared to those working 

in tourism (Mean= 3.37) (refer to Table 4.12). The current study supported studies by 

Andriotis and Vaughan (2003), Lankford and Howard (1994), Milman and Pizam, 

(1988), and Snaith and Haley, (1999) which found that residents working in any 

activity directly or indirectly related to tourism have better attitudes regarding the 

socio-cultural impact of tourism. 

5.3.1.3 Distance of Place of Residence to Tourism Zone 

Another variable that explains the differentiation in resident perceptions of the impacts 

of tourism and support for the industry is the distance the residents live from the tourist 

attraction. Some researchers reported that residents who live close to attractions are 

likely to have more positive perceptions of tourism impacts and a more favourable 

attitude toward tourism. Studies by Garcia, Vazquez, and Macias (2015) and Mansfeld 

( 1992) found that those living further from tourism areas are more negative about the 
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impacts than those living closer. The research of Rasoolimanesh, Taheri, Gannon, 

Vafaei-Zadeh, and Hanifah (2019) resulted in a similar finding. They conclude that as 

the distance from the tourism zone increased, perceptions of impacts became less 

favourable. 

However, this study found that there were no significant differences in the opinion of 

the respondents who were staying in tourism zone and non-tourism zone in terms of 

the community attachment (t = 0.789; p > 0.01), perceptions on the positive impacts 

(t = 1.490; p > 0.01), perception on the negative impacts of tourism (t = -0.277; p > 

0.01), residents' support for restricted tourism development (t = 1.489; p > 0.01) and 

residents' support for additional tourism development (t = -1.637; p > 0.01). 

Respondents who are staying in the tourism zone gave a higher mean rating (Mean= 

4.02) for community attachment compare to those who are living in the non-tourism 

zone (Mean= 3.94). For perceived positive impacts of tourism, respondents living in 

the tourism zone gave a higher mean rating (Mean = 4.19) than the respondents living 

in the non-tourism zone (Mean = 4.05). Respondents those are living in the tourism 

zone, and non-tourism zone almost gave the same opinion for perceived negative 

impacts of tourism. Respondents who arc living in the tourism zone agreed more 

(Mean = 3.00) on attitudes for supporting additional tourism development compared 

to those who are living in the non-tourism zone (Mean = 2.82). Those respondents 

living in non-tourism zone supported more for restricted future tourism development 

(Mean= 3.49) compared to those living in the tourism zone (Mean= 3.27) (refer to 

Table 4.13). 
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5.3.1.4 Education Level 

132 

Using ANOV A to test the significant effect of education levels on the five items, this 

study found that there is a significant effect of education level on two of the five items 

There is a significant effect of education level on community attachment (p < 0.01) 

and perceived positive impacts of tourism (p < 0.01). Residents with higher education 

levels (vocational/technical college education), their community attachment were 

higher than residents with lower education levels (primary education) (Mean = 4.02 

compared to Mean= 3.75). Residents with higher education levels perceived tourism's 

impacts more positively than residents with lower education levels. The perception of 

respondents with vocational/technical college education was higher than those with 

primary education (Mean= 4.21 compared to Mean= 3.90). 

Education level was a strong predictor of residents' support for tourism's effects on 

the local economy, the environment, and socio-cultural life. Residents with higher 

education levels perceived tourism's impacts more positively than residents with lower 

education levels and their support for tourism gradually improve as their levels of 

education increase (refer to Table 4.14). These results are consistent with previous 

research (Hernandez, Cohen, & Garcia, 1996; Haralambopoulos & Pizam, 1996; Teye, 

Sonmez, & Sirakaya, 2002). These researchers stated that, when comparing residents 

with high education levels, those residents having lower education levels might 

consider themselves less likely to get a job and which lead them to not benefit from 

tourism. Also, residents with lower education levels might be more interested in 

maintaining their traditional way of life, even with socio-cultural changes occurring in 

their place of residence. 



I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

5.3.2 Discussions Based on Research Questions 

The discussions of research findings are based upon the Research Hypotheses which 

were built from the Research Questions (RQ), which in tum reflect the Research 

Objectives. The Research Questions (RQ) are as below: 

RQJ: To what extent, does community attachment influence Chengde 's local residents' 
perception of tourism impacts? 

RQ2: What is the influence of perceived positive tourism impacts on Chengde 's local 
residents' support for future tourism development in Chengde? 

RQ3: What is the influence of perceived negative to,rsm impacts on Chengde 's 
local residents' support for future tourism deve/opfnfnl in Chengde? 

RQ4: What is the moderating role oftrnst in government between perceived tourism 
impacts and support for fature tourism development in Chengde? 

In order to answer the research questions of this study, a total often hypotheses were 

tested using various inferential methods, including correlation analysis, multiple 

regression and hierarchical regressions analysis. The findings of the ten hypotheses are 

shown in Table 5.1 below: 

Table 5. I 
Summary of Findings from Hypotheses Testing 

Supported 

No Hypothesis /Not 

Supported 

Hl There is a relationship between community attachment and 

perceived impacts of tourism 

HI a There is a relationship between community attachment and perceived Supported 
positive impacts of tourism 

HI b There is a relationship between community attachment and perceived Supported 

negative impacts of tourism 
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H2 Residents who perceived positive tourism impacts will influence 
on the attitudes for future tourism development in Chengde. 

H2a Residents who perceived positive tourism impacts will support for Supported 
future additional tourism development in Chengde. 

H2b Residents who perceived positive tourism impacts will support for Not 
future restricted tourism development in Chengde. Supported 

Supported 

Not 
Supported 

HJ 

H4 

H3a 

Residents who perceived negative tourism impacts will influence 
the attitudes for future tourism development in Cbengde. 

Residents who perceived negative tourism impacts will support for 
future additional tourism development in Chengde. 

Residents who perceived negative tourism impacts will support for 
future restricted tourism development in Chengde. 

Trust in government moderates the relationship between 
perceived tourism impacts and residents' support for future 

tourism development in Chengde. 

H4a Trust in government moderates the relationship between perceived Supported 

positive impacts and residents' support for future additional tourism 
development in Chengde. 

H3b 
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H4b Trust in government moderates the relationship between perceived Supported 

positive impacts and residents' support for future restricted tourism 
development in Chengde. 

H4c Trust in government moderates the relationship between perceived Supported 
negative impacts and residents' support for future additional tourism 
development in Chengde. 

H4d Trust in government moderates the relationship between perceived Supported 
negative impacts and residents' support for future restricted tourism 
development in Chengde. 

I 

I 

I 

Research Question 1: To what extent, does community attachment influence 

Chengde's residents' perception of tourism impacts? 

To answer the first research question of the study, the perception of tourism impacts 

has been divided into perceived positive impacts and negative impacts. Community 

I 

I 

attachment concerns residents' sense of belonging or emotional bond to their 

community (Nicholas, Thapa & Ko, 2009; Stylidis et al., 2014). 

I 
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Findings of this study revealed that Chengde's residents' community attachment has a 

significant relationship with perceived positive impacts of tourism (refer to section 

4.7.1.1). This relationship is supported by previous studies (Almeida-Garcia et al., 

2016; Stylidis et al., 2014). Community attachment and the sense of belonging to a 

community should have a stronger effect on the positive perceptions of residents of 

World Heritage Sites. 

Findings of this study also revealed that Chengde's residents' community attachment 

has a significant relationship with the perceived negative impacts of tourism (refer to 

section 4.7.1.2). Residents who have more attachment are interested in seeing their 

community development but are also wonied about the negative impacts of tourism. 

Residents more attached to the community of heritage sites are more worried about the 

negative impacts of tourism on their community. This relationship is supported by 

previous studies (Andereck & Nyaupane, 2011;  Latkova & Vogt, 2012; Nicholas, 

Thapa, & Ko 2009, Rasoolimanesh et al, 2015). 

Research Question 2: What is the influence of perceived positive tourism impacts 

on Chengde's local residents' support for future tourism development in 

Chengde? 

The focus of tourism local authorities and stakeholders is on the widely recognised 

positive economic impacts that are frequently employed by tourism advocates for 

justifying its future development. Residents' perceptions toward tourism development 

are influenced by a number of factors related to positive and negative impacts of 

tourism in the destination (Almeida-Garcia et al., 2016; Andereck et al., 2005; Gursoy, 

Jurowski, & Uysal, 2002; Ko & Stewart, 2002; Latkova & Vogt, 2012; McGehee & 

Andercck, 2004; Nicholas, Thapa, & Ko, 2009; Wang & Pfister, 2008). 
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Residents' supporting for additional tourism development depends on their 

perceptions of the positive and negative impacts of tourism (Telfer & Sharpley, 2008), 

to the extent that, Mill and Morrison (2002, p. 60) postulate that "it is vitally important 

for those involved in tourism policy and planning to recognise and give equal 

consideration to both the potential positive and negative effects of tourism". 

Positive impacts of tourism include increased family incomes, raising the standard of 

living, creating more jobs and employment opportunities, and improving tax revenues 

(Andereck et al., 2005; Choi & Sirakaya, 2006; Ko & Stewart, 2002). Findings ofthis 

study suggest that, perceived positive impacts of tourism have significant influences 

on Chengde's residents' attitude towards future additional tourism development (refer 

to section 4.7.2.1). This finding is supported by several previous studies (Jamal & 

Getz, 1995; Nicholas et al., 2009). According to Sharpley (2014), the perception of 

positive impacts on the community encourages residents to support additional tourism 

development in the area. This study also found that residents who perceived positive 

impacts of tourism will not support future restricted tourism development (refer to 

section 4.7.2.2). 

Hence, this study is in accordance with Social Exchange Theory (SED has been 

applied in several studies to understand the residents' participation in tourism 

development (Gursoy et al., 2002; Ko & Stewart, 2002; Latkova & Vogt, 2012; 

Rasoolimanesh et al., 2015; Wang & Pfister, 2008; Ye, Zhang, Shen, & Goh, 2014). 

According to SET, if residents perceive the benefits of tourism development to exceed 

the costs, they will engage in the process of exchange and interaction with tourists and 
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will support tourism development in their community (Gursoy et al., 2002; 

Rasoolimanesh et al., 2015; Ye et al., 2014). Conversely, if residents perceive the 

negative impacts outweigh the positives, they will be inactively involved in any social 

exchange with the tourists and inclined to withdraw or restrict their support for future 

tourism development (Nunkoo & Ramkissoon, 2011). 

Research Question 3: What is the influence of perceived negative tourism impacts 

on Chengde's local residents' support for future tourism development in 

Cbengde? 

The presence of negative impacts especially on the environment and the economic a 

socio-cultural effects due to seasonality can have significant and irreversible effects 

on a destination If place resources are degraded, then the reasons for visiting a 

destination will no longer exist and at the same time the quality of life of the local 

residents will be diminished. If residents perceive the negative impacts to outweigh 

the positives, they will be inclined to withdraw their support from any future 

involvement in tourism development (Nunkoo & Ramkissoon, 2011). 

Negative tourism impacts mostly occur during the high tourist's season, public and 

leisure infrastructures become saturated, and traffic congestion and parking problems 

occur (Lindberg & Johnson, 1997; Sheldon & Abenoja, 2001), which often cause 

inconvenience to local residents (Liu & Var, 1986; Sheldon & Var, 1984). Tourism 

can also increase the standard of living (Liu & Var,1986; McGehee & Andereck, 2004) 

as well as drug and alcohol problems (Diedrich & Garcia, 2009; Haralambopoulos & 

Pizam, 1996; King Pizam & Milman, 1993; Milman & Pizam, 1988); serious 

environmental damage and significant increases in waste and pollution can also occur 

(Andereck et al., 2005; Brunt & Courtney, 1999; Liu et al., 1987; McGehee & 
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Andereck, 2004; Snaith & Haley, 1999). This tourism-related inconvenience and 

collateral damage could cause the local population to form and perpetuate negative 

support for tourism. 

Host residents' perceptions of the impacts of tourism is a critical predictor of their 

support for and participation in tourism development (Gursoy et al, 2002; Jaafar et al., 

2015; Nicholas et al., 2009). Results found that Chengde's residents who perceived 

negative tourism impacts will not support for future additional tourism development 

but would give the support for restricted tourism development in Chengde (refer to 

section 4.7.3.1 and section 4.7.3.2). This finding is fn line with the study by Ko and 

Stewart (2002); Nunkoo and Ramkissoon (201 O); Sharpley (2014); and Tosun (2002). 

Research Question 4: What is the moderating role of trust in government between 

perceived tourism impacts and residents' support for future tourism 

development in Chengde? 

The role of government in tourism development and planning has been a subject of 

academic interests for decades (Bramwe11, 2011; Ruhanen, 2013). Government 

intervenes in tourism because of political, environmental, and economic reasons 

(Nyaupane & Timothy, 2010) and controls development through formal ministries, 

departments, or councils (Elliot, 1996). Consequently, the notion of trust in 

government has attracted the attention of several social science researchers. Trust is 

central to a modem society and is essential for social, political, and community 

relations (Freitag & Bilhlmann, 2009) and is conceptualised as residents' trust in 

government institutions involved in tourism. 
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This study found that, trust in government moderates the relationship between 

perceived positive impacts and residents' support for future additional and restricted 

tourism development in Chengde (refer to section 4.7.4.1 and section 4.7.4.2). The 

findings are supported by previous studies (Dredge & Jenkins, 2007; Dredge & Moore, 

1992). Local government institutions control most of the planning aspects needed for 

tourism development as they are legislatively mandated to make policies regarding 

land-use planning and to regulate local development. 

The results of this study found that, trust in government moderates the relationship 

between perceived negative impacts and residents' support for future additional and 

restricted tourism development in Chengde (refer to section 4.7.4.3 and section 

4.7.4.4). The findings are supported by Aronsson (2000) which stated that local 

governments' heavy involvement in tourism is justified on the basis that they are 

closest to several aspects of tourism development and by Ruhanen (2013) which stated 

that it is difficult to achieve tourism development without local government 

involvement and strong local authority planning. Nevertheless, local governments face 

several challenges in supporting additional tourism development while tourism brings 

negative impacts to the area and because of negative impacts, the local government 

opted to restricted tourism development in the area. 

5.4 Implications of the Study 

Deliberated below are two implications of the study - theoretical and managerial 

implications. 
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5.4.1 Theoretical Implications 

This study successfully examined the attitudes of residents towards future tourism 

development in Chengde, China. The study evaluated the influence of community 

attachment, perceived positive and negative impacts of tourism on Chengde's 

residents. This study also successfully investigates the moderating role of trust in 

government between the perceived impacts of tourism in Chengde and support for 

future tourism development. 

The moderating role of trust in government specified into four, firstly, moderating role 

of trust in government between perceived positive tourism impacts and residents' 

support for future additional tourism development in Chengde, secondly, moderating 

role of trust in government between perceived positive tourism impacts and residents' 

support for future restricted tourism development in Chengde. Thirdly, moderating 

role of trust in government between perceived negative tourism impacts and residents' 

support for future additional tourism development in Chengde, fourthly, moderating 

role of trust in government between perceived negative tourism impacts and residents' 

support for future restricted tourism development in Chengde. 

Most studies that have examined the relationship between impact perceptions and 

support did not include trust as one of the constructs even though trust is considered 

to be one of the most important components of the Social Exchange Theory (SET). 

The ones that have included trust (e.g. Nunkoo Smith. 2013; Nunkoo, 2015; Nunkoo 

and Ramkissoon, 2011, 2012; Nunkoo & So, 2015) have examined it as a uni 

dimensional construct, conceptualized generally as "trust in government". Therefore, 

one of the most imponant theoretical implications of this study is that it introduces a 
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uni-dimensional trust construct, namely trust in government, as antecedents of 

perceived positive and negative impacts of tourism, and residents' support for future 

development. 

Again, the role of trust in government were not included in tourism impact studies 

conducted in China, for example in; Haikou and Sanya (Guo-Fu, Lu Lin, & Xiao 

Zhong, 2002); Ankang (Cui, & Ryan, 2011);  Dachangshan Dao (Gu, & Wong, 2006); 

Chongdugou (Cottrell, Vaske, Shen, & Ritter, 2007); Beijing (Gu, & Ryan, 2008; 

Zhou, & Ap, 2009); Beijing, Tianjin, Hangzhou and Xi'an (Lin, Chen, & Filieri, 2017); 

South Anhui (Lin, 1996); Pingyao (Yuli, 2006); Dunhuang ( Chen, Wang, Fan, Zhang, 

& Jia, 2005); Kaiping Diaolou (Ryan, Chaozhi, & Zeng, 2011); Shandong (Wang, 

Bickle, & Harrill, 2010); Shenzhen (Liang, & Hui, 2016); Chaibuxi (Zhi-Fei, 2006); 

Xidi Village and Jiuzhaigou (Lu, Zhang, Li, Yang, & Tang, 2008); and Macao (Chen, 

2011) .  While only Zuo, Gusoy and Wall (2017) and Gao and Wu (2017) had included 

trust in government in their study conducted in Jinggangshan city in Hunan province 

and in Yuanjia village in Shaanxi province, respectively. In this regard, the findings of 

this study contributed to the tourism literature in endorsing the importance and 

necessity of understanding the role of community attachment, perceived positive 

impacts of tourism development, perceived negative impacts of tourism development, 

trust in government and attitude towards future tourism development in the Chinese 

context of a heritage tourism destination. 

This research also contributes to the Social Exchange Theory by including new 

variables in the framework as it is expected to bring additional input to community 

attachment, perceived positive impacts of tourism development, perceived negative 
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impacts of tourism development, and attitude towards future tourism development. In 

the literature on tourism, the predominant framework in research into residents' 

attitudes has been the Social Exchange Theory. The theoretical basis of Social 

Exchange Theory states that residents are prepared to participate in an exchange with 

tourists if they believe that it is likely they will obtain benefits without incurring 

unacceptable costs. Social Exchange Theory proposes that social behaviour is the 

result of an exchange process (Humans, 1958), therefore once residents' trust in 

government increase, they will be more supportive to their government initiatives 

related to tourism. The new framework, model, marx or guidelines proposed in this 

study should help tourism authorities to make better decisions in developing future 

tourism in Chengde. 

5.4.2 Managerial Implications 

In most studies, it seems that positive attitudes imply support for tourism development 

and that residents have a positive disposition concerning it. This research addresses 

some of the key issues and existing gaps in the literature relating to the relationship 

community attachment, perceived impacts of tourism, residents' attitude towards 

future tourism development, and trust in government respectively between perceived 

impacts of tourism and attitude towards future tourism development. 

Findings of this study offer meaningful implications to tourism practitioners in the 

context of Chengde as a heritage tourism destination. Creating and managing an 

attractive image in the targeted customers' minds is an essential key to sustainable 

success for all businesses, and this is particularly true to tourism destinations because 

a positive image helps position the destination concerning its competitors. However, 
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tourism development in the destination can be deteriorating to the environment and 

society, which later become threatening to the residents. 

Findings from this research shall further enhance any existing strategic decision 

guidelines on how to develop and promote future tourism at World Heritage Sites of 

the Mountain Resort and Outlying temples the Chengde. In line with that, the outcome 

of this research will encourage and uplift tourism authorities' confidence in making 

decisions. Tourism planners and managers should not only be well informed of what 

attracts tourists but also what kind of tourism development enhances residents' 

positive support for future tourism development. Thus, tourism authorities in Chengde 

should invite residents to actively engage in local tourism activities which should be 

compatible with residents' positive attitude. 

Negative attitudes towards tourism development often arise from the poor relationship 

between the local community and the authority, problems with distributions of benefits 

to the local population and lack of local involvement in the decision-making. The key 

to a successful implementation of tourism development is by actively addressing 

relevant factors with residents, who were once ignored, but today is being recognized 

as the main stakeholders in the tourism development process. As viewed by Jafari 

(2000, p- 96), "tourism development can lead to community problems, but with proper 

planning, can potentially contribute to fostering awareness of issues and 

opportunities, empowering citizens to make decisions, training residents for 

leadership positions, providing more and better community facilities and services, and 

facilitating stronger local institutions and feelings of interdependence". 
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Moreover, the findings of this study bring a significant impact to the local authorities 

on the development of tourism policy in Chengde. The researcher believes that detail 

measurements play strategic roles instrumental for policy formulation, alternative on 

the long-term planning arrangement, annual budget allocation and organisation change 

orientation. The outcomes of this study will also help the authorities to set up a 

constructive tourism policy to bring the best out of tourism development in Chengde. 

The research framework of this study will contribute as a guideline in developing 

heritage tourism in Chengde. 

5.5 Limitations, Delimitations of Study and Recommendations for Future Study 

The present study offers some insights into the importance of China's heritage tourism; 

however, the contributions of the study should be viewed in light of several limitations, 

defined as factors which the researcher has little or no control. The first limitation is, 

since there was no sampling frame of the list of heads of household and their addresses, 

staying in the 14 villages neighbouring the Mountain Resort and the Outlying Temples, 

a probability sampling cannot be conducted. Hence, the researcher has to opt for the 

non-probability sampling using convenient sampling as opposed to random sampling. 

Thus, the findings of this study cannot be generalised to all the residents in the 14 

villages. 

The second limitation is the present study is cross-sectional; whereby, data were 

collected at one point in time; they consider specific aspects of resident perceptions at 

a particular point in time. Although the results of the study are relevant to the research 

objectives within a specific time frame, they become less meaningful in a historical 

context. 
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The third limitation is that, in several instances, the researcher had notice that the head 

of the household had instructed one of the most-educated house occupant to complete 

the questionnaire. Despite the researcher and the enumerators had deliberately asked 

the head of household to complete the questionnaire himself/herself, the possibility 

exist for the most-educated house occupant could had filled out the instrument. 

Similarly, this could explain why 430 (42.8%) of l,004 respondents were between the 

age of 18 to 34 years old, and that they were more likely to have a college or 

technical/vocational certificate (172 or 17.1 %) or a �egree (272 or 27. I%). 

However this study has several delimitations, defined as factors which the researcher 

has control or in control. The first delimitation of the study is the period for data 

collection. The data collection was conducted from 181h September to 181h October 

2018, and this happens to be during the tourism's peak-season in Chengde. Therefore, 

the researcher is rather uncertain if the data were to be collected during the low season, 

will likely produce the same answers. The second delimitation of the study is the actual 

data collection was conducted on the residents who were staying within the vicinity of 

Chengde's Mountain Resort. With enough budget, the study should be conducted also 

on the residents staying outside the neighbourhood ofChengde's Mountain Resort in 

Chengde City. 

The third delimitation is the researcher's selection of research method. From the choice 

of either quantitative, qualitative or mixed method, the researcher chosed the the 

quantitative method using respondent-administered questionnaire as the survey 

instrument. This is due to his insufficient knowledge on the other two methods. 

Meanwhile, using quantitative method, the researcher was certain of his capability in 
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doing statistical analysis of the survey data. The forth delimitation of this study, is the 

researcher used only multiple-choice items and did not include the open-ended 

response items in the questionnaire. This is to assure the manageability of the collected 

data. 

As for future research, adopting mixed method apprnaches, whereby qualitative and 

quantitative methods of data collection and analysis are combined, is more likely to 

improve the accuracy of research findings and it could provide new perspectives for 

sustainable heritage tourism in Chengde. Hence, the researcher suggests that besides 

applying the mixed method, future research should include the stakeholders, such as 

business operators, village heads, community and party leaders, teachers and youth 

leaders as respondents. 

By conducting a cross-sectional study during a particular time period, as is this study, 

there is no evidence to suggest how residents' attitudes and their responses to tourism 

evolve or transform over time, evidence that would add a vital dimension to academic 

understanding of the phenomenon. Hence, from a practical perspective, the researcher 

would suggest that future studies be conducted over a period of time or yearly and 

during both the peak and non-peak seasons. 

By using trust in government as one of the variables, this study has improved the model 

of explaining how residents staying within a World Heritage Site perceived tourism 

impacts and their attitude toward tourism development. Hence, the researcher suggests 

that future research should be conducted on the residents staying outside the 
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neighbourhood ofChengde's Mountain Resort, using the same research framework, in 

order to understand the perceptions and attitudes of both groups of residents. 

Finally, the present study examined the residents' community attachment, perceived 

positive impacts of tourism, perceived negative impacts of tourism, attitude towards 

additional tourism development, attitude towards restricted tourism development and 

moderating role of trust in government. However, there might be other influential 

factors that could have been studied but were not included in this study's research 

framework. For example, using qualitative/ethnographic research, the behaviours and 

values of residents should also be considered but, of equal if not greater importance 

are extrinsic factors relevant to residents' lives, such as types of tourists, density of 

tourists, stage of tourism development, and seasonality while the intrinsic factors are 

contact or interaction with tourists, residents' social status, climate, physical 

environment, proximity to family and friends, and availability and cost of housing. It 

is also useful if the same study could be repeated to other world heritage destinations 

in China and other parts of the world. 

In this context, a complete understanding of residents' perceptions of tourism impacts 

and support for future tourism development is likely to emerge from a more multi 

dimensional approach. Investigating additional predictors of residents' attitudes may 

expose variable oversights and lead to further conceptual refinement and extensions in 

the tourism literature. Hence, a modification of the theoretical research framework is 

suggested for future research. 
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5.6 Conclusion 

Tourism planners and community leaders can make policies and plan the future 

direction of tourism based on the local economy and the support of residents. One 

approach local government can apply to gain the level of local residents' trust is to get 

them involved in the planning process of tourism development in Cheng de. A wide spread 

community involvement and public discussions on expected benefits and costs are 

likely to make the planning process more transparent and ease the concerns of 

residents, and result in development of strategies to reduce negative impacts while 

increasing the positive outcomes. 

This study therefore suggests that the negative impacts of tourism can shape residents' 

perceptions and attitudes toward, and their involvement with and support for, tourism 

development. It thus identifies the need for tourism planners to develop a greater 

understanding of the characteristics shaping the perceptions and attitudes of residents 

living in the 14 villages surrounding Chengde's Mountain Resort and Outlying 

Temples. 

The perceptions, attitudes, involvement, and support of residents living within the 

neighbourhood of the World Heritage Site are critical for sustainable tourism. 

Therefore, local authorities in Cheng de must recognize the needs and desires of those 

residents of their key historical heritage assets, and should devise and promote 

initiatives aimed at reducing the perceived negative economic, social, and 

envirorunental impacts of tourism. This may encourage the residents to engage with 

tourism planners in their attempts to preserve the local environment and historical 

heritage of Chengde. 
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This study has outlined the existence of residents' perceptions of positive and negative 

impacts incurred from tourism and demonstrated that residents' perceptions of impacts 

are more likely to influence their attitudes towards future tourism development. 

Furthermore, the study found that the residents were more careful in their support for 

future tourism development when using trust in the government as the moderator. In 

addition, this study demonstrated that the relationships between residents' community 

attachment tourism impacts and, support for future tourism development on a WHS 

location, Chengde's Mountain Resort and Outlying Temples, were different from other 

locations in the world. 

This study also proved that Social Exchange Theory is able to logically and intuitively 

explain why residents develop positive or negative perceptions of tourism impacts and 

SET is a much relevant theory in explaining community attitudes to tourism. Based on 

the findings from this study, more research on residents' attitudes toward tourism, 

focusing on extrinsic and intrinsic factors and residents' perceptions toward various 

tourism impacts and attitudes towards future tourism development, is strongly 

recommended. Additionally, it is recommended that cross-cultural comparative 

studies be conducted, whereby the same study is to be repeated to other WHS 

destinations in China and around the world and that qualitative research techniques, 

like focus group study, be employed to identify other factors that might have more 

influence on residents' perceptions of tourism development than those identified in 

western contexts. 
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Appendix A: Studies on Residents' Perceptions on Tourism from 1980 until 
2019 

I 
Author (s) Year Location Sample Methodology 

Size 

I Belisle & 1980 Santa Marta, 108 Quantitative: interview via 

Hoy Columbia questionnaire 

I 
Brougham & 1981 Isle of Skye, 123 Quantitative: structured 

Butler Scotland lterviews 
I 

Sheldon& 1984 North Wales 54 uantitative: postal survey, 

Va, factor analysis 

I 
Liu& Var 1986 Hawaii, USA 636 Quantitative: postal survey 

Liu, Sheldon, 1987 Hawaii,North 636 Quantitative: postal; survey and 

&Var, Wales, 54 structured interview 

I Istanbul 461 Factor analysis 

Perdue, 1987 Colorado, 264 Quantitative: self-administered 

I Long,& USA: 5 rural questionnaire 

Allen communities Correlation analysis 

I 
Davis, Allen, 1988 Florida 415 Quantitative: postal survey 

&Cosenza 

I 
Ritchie 1988 Alberta and 1104 Quantitative: phone survey 

BC, Canada Variance analysis 

Brayley& 1989 Canada: 90 Questionnaire scaled items 

I Var tertiary 

education 

I students 

University of 

I 
Hawaii 

Husbands 1989 Livingstone, 195 Quantitative: questionnaire 

I 
Zambia survey - scaled items 

Long, 1990 Colorado, 1300 Quantitative: self-administered 

I 
Perdue, & USA: 28 rural questionnaire e scaled items 

Allen communities Factor analysis 

I 
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I 
Perdue, 1990 Colorado, 1346 Quantitative self-administered 

Long, USA: 16 rural questionnaire 

I 
&Allen communities 

Ross 1992 Cairns, 508 Quantitative: structured interview 

I 
Australia 

King et al. 1993 Nadi, Fiji 199 Quantitative: structured 

interviews 

I Variance analysis 

Bastias- 1994 Darwin, 200 Quantitative: self-administered 

I 
Perez, P., & Australia questionnaire 

Var Factor analysis 

I 
Lankford & 1994 Colunbia 1436 quantitative: postal questionnaire 

Howard River Gorge, �actor analysis 

I 
Oregon and 

Washington, 

USA 

I McCool& 1994 Montana, USA 1128 Quantitative: postal survey- 

Martin scaled 

I Items 

Johnson, 1994 Shoshone 349 Quantitative: secondary data and 

I 
Snepenger& County survey, scaled items 

Alcis (Silver 

I 
Valley), 

ldaho,USA 

Ryan& 1994 Bakewell, 101 Quantitative: administered and 

I Montgomery Derbyshire, postal surveys 

UK 

I Madrigal 1995 Sedona, 428 Quantitative: postal survey 

Arizona, USA 35 Cluster analysis 

I 
York, UK 

Haralambopo 1996 Samos, Greece 85 Quantitative: pre-structured 

I 
ulos & Pizam Questionnaire 

Lindberg & 1997 Oregon, USA 945 Quantitative: phone and postal 

I 
Johnson (coastal {phone) survey 

communities) 571(mail) Strucrural equation modelling 

I 
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Lawson et al. 1998 New Zealand 1056 Quantitative: postal questionnaire 

I 
Smith & 1998 Utah/Idaho, 528 Quantitative: self-administered 

Krannich USA survey 

I 
Variance analysis 

Brunt& 1999 Dawlish 12 Qualitative: interviews 

I 
Courtney (seaside 

resort), UK 

Carmichael 2000 Connecticut, 203 Quantitative: telephone survey 

I USA Factor analysis 

Fredline & 2000 Gold Coast, 337 Quantitative: face-to-face 

I 
Faulkner Australia survey Cluster analysis 

Mason& 2000 Pohangina 124 Quantitative: postal survey 

I 
Cheyne Valley,North 

Island, New 

I 
Zealand 

Upchurch & 2000 Riga, Latvia 250 Quantitative: survey e scaled 

Teivane items 

I Williams & 2001 10 towns, New 1062 Quantitative: postal survey 

Lawson Zealand Cluster analysis 

I Besculides, 2002 Colorado, 329 Quantitative: postal survey 

Lee,& USA: Los 

I 
McCormick Caminos 

Antiguos 

I 
Byway 

Ko& 2002 Cheju Island, 732 Quantitative: postal survey 

I 
Stewart Korea Structural equation modelling 

Gursoy& 2002 USA: Rural 776 Quantitative: postal survey 

Jurowski counties Invariance testing 

I surrounding a 

national 

I 
Recreation 

Area (not 

I 
specified 

Gursoy, 2002 Virginia, 776 Quantitative: postal survey 

I 
Jurowski, & USA: Rural Structural modelling 

Uysal 

I 
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I 
counties 

I 
surrounding a 

national 

I 
Recreation 

Sirakaya, 2002 Cape Coast 465 Quantitative: structured 

I 
Teye& &Elmina, Interviews 

Scnmez Ghana Factor analysis 

Teye et al. 2002 Cape Coast 464 Quantitative: structured 

I and Elmina, interviews 

Ghana Variance analysis 

I 
Tosun 2002 Urgup, Turkey 241 Quantitative: household survey 

Factor analysis 

I 
Andriotis & 2003 Crete: four 194 Quantitative: face-to-face 

Vaughan urban areas interviews 

I 
Cluster analysis 

McGehee & 2004 Arizona, USA: 1403 Quantitative: self-administered 

Andereck 12 rural questionnaires- scaled items 

I communities 

Gursoy & 2004 Washington 290 Quantitative: survey 

I Rutherford and Idaho, Structural modelling 

USA 

I 
Jurowski & 2004 Mt Rogers 776 Quantitative: postal survey 

G=oy NRA, 

I 
Virginia, USA 

Andereck, 2005 Arizona (state- 695 Quantitative: postal survey 

I 
Valentine, wide), Social exchange theory 

Knopf& USA Factor analysis 

Vogt 

I Kuvan & 2005 Belek, 167 Quantitative: structures interviews 

Akan Antalya, Variance analysis 

I 
Turkey 

Perez & 2005 Balearic 791 Quantitative: postal survey 

I I 
Nadal Islands Cluster analysis 

Zhang et al. 2006 Melbourne, 1022 Quantitative: postal survey 

I 
Australia 

I 
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Bestard & 2007 Balearic 791 Quantitative: questionnaire 

I 
Nadal Islands survey -scaled items 

Lepp 2007 Bigodi, 48 Qualitative: interviews 

I 
Uganda 

Raymond& 2007 Victoria, 560 Quantitative: postal surveys 

I 
Brown Australia Variance analysis and 

spatial preferences 

Huh & Vogt 2008 Island 200(1995) Quantitative longitudinal study: 

I community, 385(2001) postal surveys 

Alaska, Factor analysis 

I 
Nepal 2008 Valemount, 85 Quantitative: face-to-face 

BC,Canada questionnaires 

I 
Kitnuntaviwa 2008 Bangkok, 432 Quantitative: questionnaire 

t & Tang Thailand 

I 
Shanna& 2009 Sunshine 732 Quantitative: letter box drop 

Dyer Coast, survey, Factor/variance analysis 

Australia 

I Amuquandoh 2010 Lake 628 Quantitative: household survey 

Bosomtwe 

I Basin, Ghana 

Choi, & 2010 New 430 Quantitative: questionnaire 

I 
Murray Braunfels, 

Texas, USA 

I 
Chandralal 2010 Dambulla, Sri 400 Exploratory interviews 

Lanka 

Andereck 2011 Arizona (state- 695 Quantitative; postal and phone 

I &Nyaupane wide), USA survey. Factor analysis 

Brida, Riaflo 2011 Cartagena de 1004 Quantitative: questionnaires 

I & Aguirre lndias, A cluster analysis 

Colombia 

I 
Draper et al. 2011 South 994 Quantitative: self-administered 

Carolina, and self-administered and 

I 
USA: postal survey 

two counties 

I 
Mantec6n& 2011 Mediterranean, 430 Quantitative: questionnaire 

Huete Spanish A face-to-face survey 

I 
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I 
Vargas- 2011 Huevla, Spain 400 Quantitative: survey scaled items 

I 
Sanchez et Variance analysis 

al. 

I 
Chiang& 2012 BiSha Fishing 359 Quantitative: questionnaires 

Huang Port, Taiwan 

I 
Marzuki 2012 Phuket, 399 Quantitative: questionnaires 

Thailand A household survey 

Exploratory factor analysis 

I Mensah 2012 Tafi Atome, 197 Quantitative:A face-to-face 

Ghana questionnaires 

I 
Nunkoo& 2012 Mauritius 300 Quantitative: self-administered 

Gursoy q�estionnaire 

I 
PraniC, Petric 2012 Split, Croatia 92 Quantitative: questionnaires 

& CetiniC 

I 
Woosnam 2012 Galveston, 446 Quantitative: self-completion 

County, Texas, questionnaire 

USA 

I Zamani- 2012 Masooleh and 500 Quantitative: survey- scaled items 

Farahani & Sare, in Iran 

I Musa 

Polansky et 2013 Gallipoli 674 Quantitative: questionnaires 

I 
al. Peninsula, 

Turkey 

I 
Hunter 2013 Orchid, 34 Quantitative: interviews 

Taiwan 

Ribeiro, 2013 Cape Verde 492 Quantitative: questionnaire 

I Valle & 

Silva 

I Palmer, 2013 Welsh, UK 307 Quantitative: questionnaire 

Koenig- 

I 
Lewis & 

Medi Jones 

I 
Kim, Uysal, 2013 Virginia, USA 321 Quantitative: postal survey 

& Sirgy Factor analysis 

I 

I 
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I 

I 
Pulina, 2013 Olbia& 1208 Quantitative: Interviews. 

I 
Meleddu & Sardinia, Italy 

Del Chiappa 

I 
Choi 2013 Jeongseon, 376 Quantitative: questionnaire 

South Korea 

I 
Nejati, 2014 Redang& 371 Quantitative: questionnaire 

Mohamed& Perhentian, 

Omar Malaysia 

I Garau- 2014 Tenerife & 1100 Quantitative: Interviews 

Vadell, Diaz- Mallorca, A Comparative Analysis 

I 
Annas,& Spain 

Gutierrez- 

I 
Tai\o 

Canalejo, 2015 Santo Antao, 319 Quantitative: questionnaires 

I 
Tabales, Cape Verde 

L6pez, & 

Fuentes- 

I Garcia 

Maruyama & 2015 Gunma, Japan, 456 Quantitative: questionnaires 

I Woosnam Exploratory factor analysis 

Wang 2016 Kinmen, 412 Quantitative: questionnaires 

I 
China 

Rasoolimane 2016 BujangValley, 143 Quantitative: questionnaires 

I 
sh & Jaafar Malaysia 

Gon, Osti & 2016 Adriatic Sea 233 Quantitative: questionnaires, 

Pechlaner A cluster analysis 

I Hasani, 2016 Pahang and 333 Quantitative: a questionnaire 

Mogbavvemi Sa bah, survey 

I &Hamzah Malaysia 

Liang&Hui 2016 Shenzhen, 562 Quantitative: questionnaires, 

I 
China 

Oshimi, 2016 Japan. 2000 Quantitative: questionnaires 

I 
Harada,& Mail-in questionnaire surveys 

Fukuhara 

I 
Del Chiappa, 2016 Sicily, Italy 1500 Quantitative: questionnaires 

& Abbate 

I 
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I 

I 
Quantitative: questionnaires Almeida- 2016 Benalmadena, 770 

I 
Garcia et al. Spain 

Song, Pratt 2017 Hainan Island, 324 Quantitative: questionnaires 

I 
&Wang China 

Rasoolimane 2017 Lenggong 221 Quantitative: questionnaires 

I 
sh & Jaafar Valley, 

Malaysia 

Camp6n- 2017 Sierra de Gata 245 Quantitative: questionnaires 

I Cerro et al. & Las Hurdes, 

Spain 

I 
Yu, Huang, 2017 Taiwan, China 376 Quantitative: questionnaires 

Yeh & Chao 

I 
Ribeiro, 2017 Cape Verde 418 Quantitative: questionnaires 

Pinto,Silva & Islands, Africa 

I 
Woosnam 

Hammad, 2017 Abu Dhabi, 407 Quantitative: Self-administered 

Ahmad& UAE questionnaires 

I Papastathopo 

ulos 

I Kafashpor et 2018 Mashhad, Iran 384 Quantitative: questionnaires 

al. 

I 
Gonzalez- 2018 Gran Canaria, 647 Quantitative: questionnaires 

Garcia et al. Spain 

I 
Del Chiappa, 2018 Valencia, 321 Quantitative: questionnaires 

Lorenzo- Spain A factor-cluster analysis 

I 
Romero & 

Gallarza 

Ngowi& 2018 Mount 160 Quantitative: structured 

I Jani Kilimanjaro, questionnaires 

Tanzania 

I 
Stylidis 2018b Eilat, Israel 368 Quantitative: questionnaires 

Cluster analysis 

I 
Liu & Li 2018 Puri 570 Quantitative: questionnaires 

&Varanasi, 

I 
India 

I 
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I 

I 
Hao, Kline, 2018 North 1473 Quantitative: questionnaires 

I 
Long& Carolina, USA Explored factors 

Rassel 

I 
Olya, 2018 Bisotun, Iran. 489 Quantitative; questionnaires 

Alipour& 

I 
Gavilyan 

Latip, 2018 Sabah, 272 Quantitative: questionnaires 

Rasoolimane Malaysia 

I sh, Jaafar, 

Marzuki& 

I 
Umar 

Cardoso & 2018 Porto, Portugal 140 Quantitative: questionnaires 

I 
Silva 

Tichaawa & 2018 Zimbabwe 246 Quantitative: questionnaires 

I 
Makoni 

Jinwei Wang 2018 Beichuan 516 Quantitative: questionnaires 

& Xianrong County, China 

I Luo 

Saad Al- 2018 Aqaba, Jordan 300 Quantitative: questionnaires 

I 
Saad, Al- 

Orainat, 

I 
Badameh& 

Al- 

I 
Makhadmeh 

Thyne, 2018 Japan 1569 Quantitative: questionnaires 

Watkins 

I &Yoshida 

Dev Jani 2018 Kilimanjaro, 160 Quantitative: structured 

I Tanzania questionnaire 

HW"UO, 2018 Kurdistan, Iraq 320 Quantitative: questionnaires 

I 
Chiciudean, 

Sirwan, 

I 
Arion & 

Muresan 

I 
Tichaawa& 2019 Zimbabwe 384 Quantitative: questionnaires 

Moyo 

I 
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I 

I 
Brankov et 2019 Serbia 437 Quantitative: questionnaires 

I 
al. 

Garau- 2019 Tenerife, 1,088 Quantitative: questionnaires 

I 
Vadell, Spain 

Gutierrez- 

I 
Tai\o& 

Diaz-Annas 

Alrwajfah, 2019 Petra, Jordan. 467 Quantitative: questionnaires 

I Almeida- 

Garcia, & 

I Cortes- 

Macias 

I 
Pavlic et al. 2019 Dubrovnik, 1339 Quantitative: questionnaires 

Croatia 

I 
Hammad, 2019 United Arab 979 Quantitative: questionnaire 

Ahmad,& Emirates 

I 
Papastathopo 

ulos 

Liao, Lin, & 2019 Nantou 391 Quantitative: structured 

I Hsieh County, interviews 

Taiwan 

I 

I 

I 

I 

I 

I 

I 

I 
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Appendix B: Survey Questionnaire in English 

RESIDENTS' SUPPORT FOR TOURISM DEVELOPMENT - THE ROLE 

OF COMMUNITY AITACHMENT, TOURISM IMPACTS 

PERCEPTIONS AND TRUST IN GOVERNMENT AT A UNESCO 

HERITAGE SITE: CHENGDE, HEBEi PROVINCE, CHINA 

To Whom It May Concern 

I am a full-time student in Universiti Utara Malaysia studying PhD. As part of my 
study, I am required to undertake field work which is a necessary input to my thesis. 
The completion of the questionnaire will take about 10-15 minutes of your time. The 
anonymity and confidentially of this questionnaire V, fully guaranteed. The collected 
data will only be used for academic purposes. 

The questionnaire consists of different questions each having a set of statements or 
opinions. For each statement please tick or circle a number that best describes your 
feelings and opinions. Please answer all the information truthfully and as fully as 
possible. 

This thesis hopes to assist Chengde Tourism Bureau in improving the tourism industry 
of the area. Your kind participation and willingness in completing this questionnaire 
is highly appreciated. 

Sincerely 

WU BAI JUN (Matric No: 99222) 

PhD Student 

School of Tourism, Hospitality and Event Management College of Law, Government 
and International Studies 

SECTION A: RESPONDENT'S PLACE ATTA HMENT WITH CHENGDE 

I.Were you born in Chengde? 

Yes 

No 

2.How long have you been living in Chengde? 

Jess than 2 years 
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I 

I 

I 

I 

2 to less than 4 years 
4 to less than 6 years 
6 to less than 8 years 
8 to less than IO years 
l O years and more 

Since birth 

Shidongzigou ( ) Qiaodongqu ( ) Shuiquangou ( ) Shizigou ( ) Niujuanzigou 
( ) 

3. Is your job related to tourism 

6. Your attachment with Chengde. 

5. How far is your home from Mountain Resort Chengde? 

25 km or more 

10 to less than 15 km S to less than IO km ( ) 

Fengyingzi ( ) Shuangfengshi ( ) Shangbancheng ( ) 

Toupailou ( ) Panjiagou ( ) Zhonghualu ( ) Xinhualu ( ) 

than5km ( ) 

. . .  Please specify: Hotel Sector ( ) Catering Sector ( ) Transportation 
Services ( ) Tour Guide & Travel Agency ( ) Others ( ) 

Dashimiao ( ) 

O No 
4.Which district in Chengde are you staying: 

O Yes 

Xidajie ( ) 

Less 
( ) 

15 to less than 20 km ( ) 20 to less than 25 km ( ) 
( ) 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

� 
Please tick the most appropriate box for each � 

ii, � 
statement on your attachment with Cheng de. If you 

� � M � .. 

SL. think there is any question which seems not to be very ·- -e < 
"' � 

much appropriate to you, you should skip it and move � 
� -e � � 
M ·o 

on to the next. = 
.. � � 

= � e � 
"' 

M c 
M � 

= ::f ;; 

"' 
;;:; ;;, 

The recognition of Mountain Resort Chengde as a 
I WHS is important to me I 2 3 4 5 

I have an emotional attachment to this place - it has 
2 meaning to me I 2 3 4 5 

3 

I am willing to invest my talent or time to make 
2 3 Chengde an even better place I 4 5 

4 I am willing to give financial support for Chengde I 2 3 4 5 

I 
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I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

SECTION B: PERCEIVED POSITIVE IMPACTS OF TOURISM 

� 
� � 

Please tick the appropriate box for each - most .. � 

• - statement on perceived positive impacts of tourism. � .. 

:s 
.,, 

-e 

SL. l[y_ou think there is an:1::: g_uestion which seems not to � 
� 

c-, � 
.,, 

%; e, 
- ·- be vea much a"{!Jl_ro{l.riate to vou, rou should skill. it � � 

= 
.. � � = 

and move on to the next. 
e • -e 

- "' � 
= .. J:, 

- ·- � � p < 
"' "' - - - - - � N 

"' 
... 

"' 
Tourism encourages a variety of cultural activities 

I by local residents I 2 3 4 5 

2 Tourism promotes cultural exchange and education I 2 3 4 5 

Tourism helps preserve the cultural identity of my 
I 2 3 3 community 4 5 

Tourism improves understanding and image of my 
3 4 community or culture I 2 4 5 

Because of tourism, communities develop more 

5 
parks and recreational areas that local residents can I 2 3 4 5 

use 

Shopping opportunities are better in communities as 
6 a result of tourism I 2 3 4 5 

Tourism provides incentives for restoration of 
3 7 historic buildings I 2 4 5 

Tourism development improves appearance ofmy 
3 8 area I 2 4 5 

The quality of public service in my community has 
9 improved due to tourism I 2 3 4 5 
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I 

I 

I 
SECTION C: PERCEIVED NEGATIVE ACTS OF TOURISM 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

Please tick the most appropriate box for each � 

statement on perceived negative impacts of tourism. 
� 
.. � 

/(you think there is any question which seems not to 
.. � 

SL. • .. 
� .. 

be very much appropn"ate to you, you should skip it 
.. 

-e < 
"" s-, � � 

� and move on to the next. -e 
"5l, � -� .. � .. 

= 
.. � � = 

0 • -e .. 0 

E 
� 

.;; 'i' . .!;: -;: 

I Tourism results in more vandalism in my area I 2 3 4 5 

2 
Tourism development increases the amount of crime 

1 2 3 4 5 
mmyarea 

3 Tourism results in more litter in my area. I 2 3 4 5 

4 
Tourism development increases the traffic problems 

I 2 3 4 5 
ofmy area 

5 Tourism causes change in traditional culture I 2 3 4 5 

6 
An increase in tourists in my area will lead to 

I 2 3 4 5 
friction between local residents and tourists 

7 Local people are being exploited by tourism I 2 3 4 5 

8 
In recent years, my community has become 

I 2 3 4 5 
overcrowded because of tourists 

9 Tourists are a burden on my community's services I 2 3 4 5 

10 
Tourists negatively affect my community's way of 

1 2 3 4 5 
life 

11 Tourism results in an increase in the cost ofliving I 2 3 4 5 

12 Tourism usually benefits a small group of residents I 2 3 4 5 
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I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

SECTION D: RESIDENTS' ATTTITUDES ON FUTURE TOURISM 
DEVELOPMENT 

Please tick the most appropriate box for each � � 
statement attitude towards sustainable " 

� on your .. � 
= " heritage development. If you think there is any � .. 

SL. :s -e < question which seems not to be ve0::: much 
f,; 

� � 
>, -e 

appropriate to you, you should skip it and move on to 
� 

·o .. 
" � 

= 
.. � � c 

the next. 0 = ... 

" 
0 

" 
� 

.'; ;t " 
"' 

;;; 

"' Because the economic gains of tourism are more 
important to Chengde than the protection of the 

I 2 3 · 4  5  I  environment, we must put up with environmental 
problems and inconveniences 

Resident input and consultation about tourism and 
its effects on the tourist attractions are essential to 

2 identify what matters most to the residents in I 2 3 4 5 

Chengde 

More government spending should go towards 

3 
protecting the environment rather than encouraging I 2 3 4 5 
more visitors to Chengde 

Long term planning for tourism by the local 

4 government is a must to control the impact or 
1 2 3 4 5 

tourism in Chengde 

� 
Please tick the most appropriate box for each � 

" 
� 

statement on trust in goverrunent policy. [(you think 
.. � 
.. 

" w .. 

SL. there is any question which seems not to be very ·- ... < ... � 
much afQ)ropriate to you, you should skip it and move >, � -e >, 

.. 
� 

·o .. 
" on to the next. = 
ee � � 

= � 
0 = -e 

" 
0 

!:! 
� 

� ;t " ;;; .'=. 

I 

I trust the intention oflocal govenunent to improve 
2 3 4 5 the life of people in Chengde through tourism I 

I trust the capability of local govenunent in ensuring 
3 4 2 sustainable heritage tourism in Chengde I 2 5 

I trust the clean-fingers of central government in 
2 3 4 5 3 introducing tourism related policy in Chengde I 
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I 

I 

I 

I trust the central government to look after 
4 Chengde's interests I 2 3 4 5 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

1. Gender 
2. Age 

O Male 

D 18-24 D 25-34 

O Female 

D 35-44 D 45-54 

D Student 

O Housewife 
O Unemployed 

D Others (pl. specify 

SECTION F: RESP?NDENT'SJ!-OFILE 

THANK YOU 

3. Highest Education Level 

O Primary school 
O High school 

D Vocational/technical colleges 
O University 

D Never been to school 
4. Occupation 

D Government sector 

D Private sector 
D Own business 
D Retired 

.. . .. . . . . . . . . . . . . . . . . .. . . . . . . . . . .  ) 

D 55-64 D 65 and over 

I 
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Appendix C: Survey Questionnaire in Mandarin 
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p � 
� [iii'. 

� p -Pl � � 
= � -fr- [iii'. 

"" 
nlc il1 F .ill!�Jilh "l Ji!lJ,iH\'.i!i 

1 tr�# :it {tf.'iqi I 2 3 4 5 

l*llHIE i!.l'Jt 1t :le vll'fll :it 1t 
2 t'lff I 2 3 4 5 

l*il11'f Wir !ltch,,�B'I :it 
3 {t Vs fa) r:!i 1 2 3 4 5 

l*ld!,Jtit 7 )l'J ff< 111! :it 1t B'J 
4 J111il¥1il Vs� I 2 3 4 5 

lzsl :;lg l*l&f ' * 111! "j ltll:lf '.,\,: 

5 7 ]!: $ B'J 0 llil 1iJ !IUF- llL I 2 3 4 5 

"j ltllJ& f,:; liJ !'), ft Ill 
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I 
!milt� tEili: ffiil!t/£ T 'I':$ B'J � t. rr 

1 2 3 4 5 
;lg 

2 
!milt� B'1 t,t llliilcll! Jmili: l'l.!Jtll lR B'1 m 

1 2 3 4 5 
'Wl&:i: 

3 
Mi ilt � B'J t,t Jlli 1,, !&: T iJi: l'l.!Jtll lR F 'E 

I 2 3 4 5 
T 'I': $ B'J J;Z :!& 

4 
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1 2 3 4 5 
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6 
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D '+:'£ 

D *»lL:E !El 
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D i&fffllili'l 

D 'fl 1'.'llilfl 

D 1-J*i:£# 
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7. Ji! i!li !J' ff.i 
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D illi'P�Fl 

D J!R,ltit\:*�Fl 

D 7:"ft 

D *_t!j' 

6. "!"� D 18-24 D 25-34 D 35-44 D 45-54 D 55-64 D 65 lil. !!)._t 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 



Total Variance Ex lained 

omponent Initial Eigenvalues Extraction Sums of S< uared Loadings 

Total % of Variance Cumulative % Total %of Cumulative % 
Variance 

1 2.455 61.36 61.36' 2.455 61.36" 61.361 

.778 19.441 80.801 

3 .433 10.82< 91.631 

4 .335 8.361 100.000 

.00 

.755 
640.983 

tM tri  �  c 

Commonalities 
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Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 
Approx. Chi-Square 

Bartlett's Test of Sphericity or 

Sil!. 

Extraction Method: Principal Component Analysis. 
KMO and Bartlett's Test 

Appendix D (Output of Factor Analysis) 

Initial Extraction 

A6A _RECOGNITION_ WH 1.001 .69 
S INPORTANT TO ME 

- - - 

�6B I HA VE EMOTION 1.001 .721 
AL ATTACHMENT TO 
CHENGDE - - 
�6C_I_ WILLING_TO_IN 1.00( .692 

VEST TALENT OR TIM - - - 
E CETO MAKE CHENG - - - 
DE BETTER PLA 
A6D I WILLING TO GI 1.00( .342 
IVE _FINANCIAL _SUPPOR 
T FOR CHENGEDE 

Extraction Method: Principal Component Analysis. 

Extraction Method: Principal Component Analysts. 
a. I components extracted. 

omponen a x 
Component 

I 

A6A RECOGNITION WHS INPORTA .83, - - - 
NT_TO_ME 
A6B_I_HAVE_EMOTIONAL_ATTAC .844 

HMENT TO CHENGDE 
A6C _I_ WILLING_ TO _INVEST_ TALE .832 
NT OR TIME CETO MAKE CHENG - - - - - 
DE BETTER PLA - - 

f'\60 _I_ WILLING_TO _ GIVE_FINANCI .585 
IAl SUPPORT FOR CHENGEDE 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 



.894 

2431.267 
3( 

.001 

E I .  d  

I  
Approx. Chi-Square 
Df 

Sie:. 
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Commonalities 

KMO and Bartlett's Test 

T IV '  

Bartlett's Test ofSphericity 

Kaiser-Meyer-Olkin Measure of 
Sampling Adequacy. 

Initial Extraction 
31 ENCOURAGE CULTURAL ACTIVITIES 1.00 .674 

82 PROMOTESCULTURALEXCHANGEAND 1.00 .778 
EDUCATION 
33 _ HELPS PRESERVE CULTRAL IDENTITY 1.00 .74( 
34_IMPOROVES UNDERSTANDING AND 1.00 .697 

IMAGE 
35_MORE PARKS AND RECREATIONAL 1.00 .52' 

86 SHOPPING OPPORTUNITY BETTER 1.00 .721 
87 RESTIRA TION OF HISORIC BUILDINGS 1.00 .683 
38)MPROVES APPERAANCE 1.00 .633 

89 IMPROVES OUALITY OF PUBLIC SERVICE 1.00 .689 
Extraction Method: Principal Component Analysis. 

••• an a nee xo ame 

jcomponent Initial Eit:?:envalues Extraction SumsofS uared Loadings 

Total %of Cumulative Total % of Variance Cumulative% 

Variance % 

I 5.04! 56.093 56.093 5.041 56.093 56.093 

� 1.103 12.253 68.341 1.10 12.253 68.346 

3 .60< 6.663 75.009 

� .52< 5.87( 80.888 

5 .43" 4.80' 85.689 

� .403 4.47( 90.166 

p .36! 4.08' 94.25< 

.27 3.09 97.34 

• .23' 2.651 100.00 

Extraction Method: Principal Component Analysis. 
C Ma · a omoonent tnx 

Com onent 

I 2 
Bl_ ENCOURAGE CULTURAL ACTIVITIES .771 -.28 
82 PROMOTESCULTURALEXCHANGEAND .778 -.415 
EDUCATION 
B3_HELPS PRESERVE CULTRAL IDENTITY .76 -.40 
84 IMPOROVES UNDERSTANDING AND IMAGE .76 -.337 
B5_MORE PARKS AND RECREATIONAL .72i .047 
B6 SHOPPING OPPORTUNITY BETTER .748 .401 
87 RESTIRATION OF HISORIC BUILDINGS .74 .365 
88 IMPROVES APPERAANCE .761 .232 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 



I 

I 

I 

I 

I 

jll9 IMPROVES QUALITY OF PUBLIC SERVICE 
Extraction Method: Principal Component Analysis. 
a. 2 components extracted. 

KMO and Bartlett's Test 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 
Approx. Chi-Square 

Bartlett's Test of Sphericity Df 
Sie. 

.68g .47� 

_94, 
4641 . 15 '  

61 
.001 

Component 

Communalities 
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Total Variance Explained 

Extraction Method: Principal Component Analysis . 

Initial Extraction 
�I MORE VANDALISM 1.00( .641 
C2 _ INCREASES CRIME l.OOC .68' 
C3_MORE LITIER 1.00( .63• 

C4 INCREASES TRAFFIC PROBLEM 1.00( .61' 
C5 - CHANGE TRADITIONAL CULTURE 1.00( .65' 
C6=LEAD FRICTION 1.00( .66' 

C7 LOCAL BEING EXOLIITED 1.00C .701 
C8 - BECOME OVERCROWDED l.00( .695 
C9 =BURDEN ON SERVICES 1.00( .701 
CIO _ NEGATIVELY EFFECT WAY OF LIVE 1.00( .668 
Cl I INCREASE COST LIVING 1.00( .541 
r12B ENEFITSA SMALL GROUP 1.000 .398 

. . 

Extraction Method: Principal Component Analysis. 
Component Matrix• 

I 

..... omponent Initial Eigenvalues Extraction Sums of Squared Loadings 
Total %of Cumulative% Total %of Cumulative % 

Variance Variance 
I 7.63 63.598 63.598 7.63: 63.598 63.598 

" 
.8& 7.20! 70.79' 

' 
.68 5.682 76.481 

' 
.47 3.978 80.45S 

) .463 3.851 84.315 
6 .36 3.07 87.391 
7 .30 2.501 89.893 
8 .28 2.401 92.293 
9 .26 2.203 94.49 
10 .251 2.09. 96.588 
II .23 l.933 98.52 
12 .17 1.481 100.00 I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 



Initial Extraction 

Lll_ECONOMIC MORE IMPORTANT TO CHANGEDE 1.00, .98 
trHAN PROTECTION ENVIRONMENT 
D2_RESIDENT EFFECT TOURISTS 1.00, .61 
D3 _ MORE ENVIRONMENT THAN TOURISTS 1.00, .68 
n4 LONG TIME PLANNING JS A MUST 1.00( .752 

.662 
390.043 

.00 

KMO and Bartlett's Test 

Communalities 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 
Approx. Chi-Square 

Bartlett's Test ofSphericity Df 

Si 2. 

Extraction Method: Pnncipal Component Analysis. 

Extraction Method: Pnncipal Component Analysts. 
a. I components extracted. 

I 
�I_MOREVANDALISM .805 
C2_INCREASES CRIME .83 
ca MORELITIER .79 
r 4 INCREASES TRAFFIC PROBLEM .785 
C5- CHANGE TRADITIONAL CULTURE .812 
C6=LEAD FRICTION .81 
C 7 _LOCAL BEING EXOLIITED .84 
CS BECOME OVERCROWDED .83 
C9 BURDEN ON SERVICES .84 
CIO NEGATNELYEFFECTWAYOFLNE .817 
C I I INCREASE COST LIVING .73 
r12B ENEFITSA SMALL GROUP .631 

. 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 
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c Ma . 

Total Variance Explained 

Extraction Method: Principal Component Analysis. 

omponent Initial Eigenvalues Extraction Sums of Squared Loadings 

Total %of Cumulative % Total %of Cumulative % 

Variance Variance 

I 2.02, 50.64· 50.64, 2.02, 50.64• 50.64< 
1.01, 25.351 75.995 1.014 25.351 75.995 

3 .56, 14.205 90.201 
.39 9.801 100.00, 

omoonent tr1xa 

Comnonent 

I 2 
DI ECONOMIC MORE IMPORTANT TO .08' .98 
8HANGEDE THAN PROTECTION 
ENVIRONMENT 

I 

I 

I 

I 

I 

I 

I 



Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .837 
Approx. Chi-Square 1150.835 

Bartlett's Test ofSphericity df I 

Sig. .001 

I 

I 

I 

I 

I 

I 

I 

D2 _ RESIDENT EFFECT TOURISTS 
03 MORE ENVIRONMENT THAN TOURISTS 
04 LONG TIME PLANNING IS A MUST 
Extraction Method: Principal Component Analysis. 
a. 2 components extracted. 

KMO and Bartlett's Test 

.77( 

.82< 

.85( 

.12( 
-.081 
-.138 

I 

I 

I 

Commonalities 

Initial Extraction 

ol_TRUST IN LOCAL GOVT IMPROVE LIFE OF 1.001 .72< 
-OCALS 
E2 TRUST IN LOCAL GOVT ENSURING FUTURE 1.001 .723 

OURISM DECELOPMENT IN CHANGEDE 
E3 _ TRUST IN HONESTY OF CENTRAL GOVT 1.001 .81< 
E4_ TRUST IN CENTRAL GOVT ONLOCAL 1.000 .754 
>UTHORITIES INTEREST 

C t M  t . "'  

Total Variance Explained 

201 

Extraction Method: Principal Component Analysis. 

Extraction Method: Principal Component Analysis. 

Component Initial Eigenvalues Extraction Sums of Squared 
Loadings 

Total %of Cumulative% Total %of !Cumulative % 

Variance Variance 

I 3.02( 75.502 75.502 3.02( 75.502 75.50 
2 .373 9.33( 84.838 
3 .36' 9.098 93.93( 
4 .243 6.06' 100.00( 

omuonen a rtx- 

Comoonent 

I 

El TRUST IN LOCAL GOVT IMPROVE LIFE OF .852 
LOCALS 
El_ TRUST IN LOCAL GOVT ENSURING FUTUR!o .851 
!'OURISM OECELOPMENT IN CHANGEOE 
E3 TRUST IN HONESTY OF CENTRAL GOVT .903 
E4 - TRUST IN CENTRAL GOVT ONLOCAL .868 
AUTHORITIES INTEREST 

I 

I 

I 

I 

I 

I 

I 

I 

I 



I 

I 
Extraction Method: Principal Component Analysis. 

I 
a. I components extracted. 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 
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I 

I 

I 

I 

I 

Appendix E (Regression Analysis Output) 

Hla: There is a relationship between community attachment and perceived 
positive impacts of tourism 

Variables Entered/Removed" 
Model Variables Variables Method 

Entered Removed 

MEAN PLAC . Enter 

I E ATTACH 
MENTb 

M d  I S  

a. Predictors: (Constant), 
MEAN PLACE ATTACHMENT 

- - 

a. Dependent Variable: 
MEAN POSITNE IMPACTS 

- - 

b. All requested variables entered. 

O C ummarv 
Model R R Square Adjusted R Std. Error of 

Square the Estimate 
I .698 .48 .485 .5146 

I 

I 

I 

I 

I 

I 

I 

I 

ANOVA• 

Model Sum of df Mean Square F Sig. 
Squares 

Regression 41.261 l 41.26! 155.817 .OOO' 

I Residual 132.41' lOO .265 

Total l 73.685 1001 

a. Dependent Variable: MEAN _POSITIVE_ IMP ACTS 
b. Predictors: (Constant), MEAN_PLACE_ATTACHMENT 

Coefficients• 

I 

I 

I 

I 

I 

Model Unstandardized Standardize; t Sig. 
Coefficients Coefficients 

B Std. Error Beta 

(Constant) 2.30 .141 16.331 .00( 

l MEAN PLACE .443 .035 .487 12.483 .00( 
- 

ATTACHMENT 
a. Dependent Vanable: MEAN_POSITIVE_IMPACTS 
Hlb: There is a relationship between community attachment and perceived 
negative impacts of tourism 

Variables Entered/Removed" 
\1odel Variables Entered Variables Method 

Removed 

l "'"AN PLACE ATTACHMENTb . Enter 

I 
a. Dependent Variable: MEAN _NEAGTNE _ IM 
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M d  I S  o  e  ummarv 

Vlodel R R Square Adjusted R Std. Error of 
Square the Estimate 

I .612 .37 .37 .87771 
a. Predictors: (Constant), MEAN_PLACE_ATTACHMENT 

b. All requested variables entered. 

ANOVA' 

I 

I 

I 

I 

I 

204 

Coefficients• 

a. Predictors: (Constant), MEAN_POSITIVE_IMPACTS 

v!odel Sum of df Mean Square F Sig. 
Souares 

Regression 1.69• I 1.69< 2.19 .003 
I Residual 385.18' 1001 .77( 

Total 386.88 1001 

v!odel Unstandardized Standardized t Sig. 
Coefficients Coefficients 

B Std. Error Beta 
(Constant) 2.797 .241 11.60 .00 

I MEAN PLACE .091 .061 .061 1.483 .003 
- - 

ATTACHMENT 

a. Dependent Vanable: MEAN_NEAGTIVE_IM 
b. Predictors: (Constant), MEAN_PLACE_ATTACHMENT 

a. Dependent Vanable: MEAN_NEAGTIVE_lM 
Hla: Residents who perceived positive impacts of tourism will support for future 
tulditional tourism development in Chengde. 

Variables Entered/Removed" 

a. Dependent Variable: 
ADDITIONAL_SUPPORT 
b. All requested variables entered. 

M d  I S  o  e  ummary 

Model R R Square Adjusted R Std. Error of 
Sou are the Estimate 

I .649 .421 .41' 77511.! 

Model Variables Variables Method 
Entered Removed 

MEAN POSI .itnter 

I nvs IMPAC 
rsb 

Model Sum of df Mean Square F Sig. 
Souares 

I 
Regression 4.325 I 4.325 7.18• .008 
Residual 300.992 100( .602 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 
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Coefficients• 

Coefficients• 

a. Dependent Variable: ADDITIONAL SUPPORT 

IOOII 305.31] Total 

a. Predictors: (Constaot), MEAN POSITIVE IMPACTS 
- - 

ANOVA' 

a. Dependent Variable: RESITRICTED SUPPORT 

a. Dependent Variable: 
RESITRICTED SUPPORT 
b. All requested variables entered. 

M S 

a. Dependent Variable: ADDITIONAL_SUPPORT 
b. Predictors: (Constant), MEAN POSITIVE IMPACTS 

- - 

Hlb: Residents who perceived positive impacts of tourism will support for future 
restricted tourism development in Chengde. 

Variables Entered/Removed- 

a. Dependent Variable: RESITRICTED SUPPORT 
b. Predictors: (Constant), MEAN_POSITIVE_IMPACTS 

Medel Sum of df Mean Square F Sig. 
Sau ares 

Regression 13.371 I 13.371 19.071 .156 
I Residual 350.56 IOo, .701 

Total 363.93' 1001 

Model Variables Variables Method 
Entered Removed 

MEAN POSI Jtmter 
I '"IVE IM.PAC 

'"Sb 

ode I ummarv 

!Model R R Square Adjusted R Std. Error of 
Square the Estimate 

I .438' .192 .191 .8373 

Model Unstandardized Standardized t Sig. 
Coefficients Coefficients 

B Std. Error Beta 
(Constant) 2.40 .261 9.245 .oo 

I MEAN _POSITIVE .277 .06, .192 4.36 .15, 
IMPACTS 

Model Unstandardized Standardized t Sig. 
Coefficients Coefficients 
B Std. Error Beta 

(Constant) 2.27 .241 9.453 .oo 

I MEAN POSITIVE .158 .05 . 1 19  2.68 .008 
IMPACTS 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 



I 

a. Predictors: (Constant), MEAN NEAGTIVE IM 
- - 

ANOVA• 

a. Dependent Vanable: 
ADDlTIONAL_SUPPORT 
b. All requested variables entered. 

a. Dependent Vanable: ADD!TIONAL_SUPPORT 
b. Predictors: (Constant), MEAN_NEAGTIVE_IM 

H3a: Residents who perceived negative impacts of tourism will support/or future 
additional tourism development in Chengde 

Variables Entered/Removed' 

"'1odel Variables Variables Method 
Entered Removed 

1 
MEAN NEA .!Enter 
GTIVE-IM' 

Model Sum of df Mean Square F Sig. 
Sauares 

Regression .732 I .732 1.20 .273 

I Residual 304.58· 100 .60 
Total 305.317 1001 

. 

Model Summary 

Model R R Square Adjusted R Std. Error of 
Souare the Estimate 

I .049' .00 .oo .7804 

I 

I 

I 

I 

I 

I 

I 

I 

I 
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Coefficients" 

a. Dependent Vanable: ADD!TIONAL_SUPPORT 

H3h: Residents who perceived negative tourism impacts will support/or future 
restricted tourism development in Chengde. 

Variables Entered/Removed" 

a. Dependent Variable: 
RES!TRICTED _ SUPPORT 
b. All requested variables entered. 

M d  i  s  

Model Variables Variables Method 
Entered Removed 

1 
MEAN NEA . Enter 
IGTIVE-IM' 

o e ummarv 

Model R RSquare Adjusted R Std. Error of 
Square the Estimate 

Model Unstandardized Standardize t Sig. 
Coefficients Coefficients 
B Std. Erro: Beta 

(Constant) 3.051 . 13 •  23.521 .001 
1 MEAN_NEAGTIVE -.04 .04· -.04 -1.09, .273 

IM 

I 

I 

I 

I 

I 

I 

I 

I 

I 



I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

a. Predictors: (Constant), MEAN_NEAGTIVE_IM 
ANOVAa 

Model Sum of df Mean Square F Sig. 
Squares 

Regression .938 1 .93 1.29 .003 
1 Residual 363.001 I 00( .72 

Total 363.93' 1001 

a. Depeodent Variable: RESITRJCTED _ SUPPORT 
b. Predictors: (Constant), MEAN_NEAGTIVE_IM 

Coefficients- 
Model Unstandardized Standardize t Sig. 

Coefficients Coefficients 

B Std. Error Beta 
(Constant) 3.37< .142 23.79 .00 

1 MEAN NEAGTIV .04 .043 .051 1 . 137 .003 
- 

E IM 

a. Dependent Vanable: RESITRJCTED_SUPPORT 

H4a: Trust in government policy moderates the relationshi"p between perceived 
positive impacts and residents' attitudes toward future additional tourism 
development in Chengde. 

Run MA TRIX procedure: 

**************** PROCESS Procedure for SPSS Version 3.1 
****************** 

Written by Andrew F. Hayes, Ph.D. www.afhayes.com 
Documentation available in Hayes (2018). www.guilford.com/p/hayes3 

******************************************************************** 

****** 
Model : I 

Y :ADDITION 

X :MEAN POS 

W :MEAN TUR 

Sample 

Size: 1004 

******************************************************************** 

****** 

OUTCOME V ARJABLE: 
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I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

ADDITION 

Model Summary 

R R-sq MSE F dfl df2 p 

.562 .316 .5999 3.6580 3.0000 498.0000 .001 

Model 

coeff se t p LLCI ULCI 

constant 1.2071 .8909 1.3548 .0001 -.5434 2.9575 

MEAN POS .3436 .2199 1.5629 .0010 -.0883 .7756 

MEAN TUR .3511 .2509 1.3992 .0020 -.1419 .8442 

Int I .0654 .0597 1.0942 .0011 -.1827 .0520 

Product terms key: 

Int I MEAN POSx MEAN TUR 

Test(s) of highest order unconditional interaction(s): 

R2-chng F df1 df2 p 

x•w .1224 1.1972 1.0000 498.0000 .001 

--------- 

Focal predict: MEAN POS (X) 

Mod var: MEAN TUR (W) 

Data for visualizing the conditional effect of the focal predictor: 

Paste text below into a SPSS syntax window and execute to produce plot. 

DAT A LIST FREF/ 

MEAN POS MEAN TUR ADDITION 

BEGIN DATA. 

3.4444 3.0000 2.7686 

4.0000 3.0000 2.8506 

4.6667 3.0000 2.9489 

3.4444 4.0000 2.8946 

4.0000 4.0000 2.9403 

4.6667 4.0000 2.9950 

3.4444 4.5000 2.9576 

4.0000 4.5000 2.9851 

4.6667 4.5000 3.0181 

END DATA. 

GRAPH/SCATTERPLOT- 

MEAN POS WITH ADDITION BY MEAN TUR. 
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I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

*********************** ANALYSIS NOTES AND ERRORS 
************************ 

Level of confidence for all confidence intervals in output: 

95.0000 

NOTE: Variables names longer than eight characters can produce incorrect output. 

Shorter variable names are recommended. 

------ END MA TRIX ----- 

H4b: Trust in government policy moderates the relationship between perceived 
positive impacts and residents' attitudes toward future restricted tourism 
development in Chengde. 

Run MA TRIX procedure: 

**************** PROCESS Procedure for SPSS Version 3.1 
****************** 

Written by Andrew F. Hayes, Ph.D. www.afhayes.com 
Documentation available in Hayes (2018). www.guilford.com/p/hayes3 

******************************************************************** 

****** 
Model : 1 

Y : RESITRJC 

X :MEAN POS 

W :MEAN TUR 

Sample 

Size: 1004 

******************************************************************** 

****** 

OUTCOME VARIABLE: 

RESITRIC 

Model Summary 

R R-sq MSE F dfl dfl p 

.6893 .4752 .6740 13.9770 3.0000 498.0000 .002 
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I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

Model 

coeff se t p LLCI ULCI 

constant .9698 .9444 1.0269 .0500 -.8857 2.8254 

MEAN POS .3971 .2330 1.7039 .0310 -.0608 .8550 

MEAN TUR .5439 .2660 2.0445 .0141 .0212 1.0665 

Int I .4215 .0633 6.6587 .0020 -.1962 .0526 

Product terms key: 

Int I MEAN POSx MEAN TUR 

Test(s) of highest order unconditional interaction(s): 

R2-chng F dfl dl2 p 

xr« .221 1.2860 1.0000 498.0000 .002 

---------- 

Focal predict: MEAN POS (X) 

Mod var. MEAN TUR (W) 

Data for visualizing the conditional effect of the focal predictor: 

Paste text below into a SPSS syntax window and execute to produce plot. 

DA TA LIST FREE/ 

MEAN POS MEAN TUR RESITRIC 

BEGIN DATA. 

3.4444 3.0000 3.2272 

4.0000 3.0000 3.3281 

4.6667 3.0000 3.4492 

3.4444 4.0000 3.5237 

4.0000 4.0000 3.5847 

4.6667 4.0000 3.6580 

3.4444 4.5000 3.6720 

4.0000 4.5000 3.7131 

4.6667 4.5000 3.7624 

END DATA. 

GRAPHISCATTERPLOT� 

MEAN POS WITH RESITRICBY MEAN TUR. 

***********************ANALYSIS NOTES AND ERRORS 

************************ 

Level of confidence for all confidence intervals in output 

95.0000 
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I 

I 

I 
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I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

NOTE: Variables names longer than eight characters can produce incorrect output. 

Shorter variable names are recommended. 

----- END MA TRJX ----- 

H4c: Trust in government policy moderates the relationship between perceived 
negative impacts and residents' attitudes toward future additional tourism 
development in Chengde. 

Run MA 1RIX procedure: 

**************** PROCESS Procedure for SPSS Version 3.1 
****************** 

Written by Andrew F. Hayes, Ph.D. www.afhayes.com 

Documentation available in Hayes (2018). www.guilford.com/p/hayes3 

******************************************************************** 

****** 
Model : 1 

Y :  ADDITION 
X :MEAN NEA 
W :MEAN TUR 

Sample 
Size: 1004 

******************************************************************** 

****** 
OUTCOME VARIABLE: 
ADDITION 

Model Summary 

R R-sq MSE F dfl df2 p 

.4785 .2290 .5990 3.8967 3.0000 498.0000 .0030 

Model 

coeff se t p LLCI ULCI 

constant 1.5657 .6522 2.4006 .0020 .2842 2.8471 
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Conditional effects of the focal predictor at values of the moderator(s): 

Paste text below into a SPSS syntax window and execute to produce plot. 

Data for visualizing the conditional effect of the focal predictor: 

Test(s) of highest order unconditional interaction(s): 

.6098 

.7204 

ULCI 

-.0084 

.0157 

.1301 

-.1937 

-.1407 

LLCI 

-.1010 

p 

.0326 

.1169 

.8046 

MEAN TUR 

.2476 

se t 

1.6800 .0033 -.1672 .0131 

.1853 1.3263 .0041 - . 1 1 8 3  

.1652 2.3969 .0050 .0714 

.0398 -1.5708 

.0472 -2.1426 

.0459 

.2457 

.3959 

3.0000 .0146 .0588 

4.5000 -.1010 

4.0000 -.0625 

MEAN TUR Effect 

R2-chng F dfl dt2 p 

Int 1 · MEAN NEA x 

Mod var: MEAN_TUR (W) 

Focal predict: MEAN_ NEA (X) 

MEAN NEA 

xr« .1055 2.8224 1.0000 498.oooo .0030 

MEAN TUR 

Int 1 .0771 

Product terms key: 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 
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I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

DATA LIST FREE/ 

MEAN NEA MEAN TUR ADDITION 

BEGIN DATA. 

2.1667 3.0000 2.7849 

3.0833 3.0000 2.7982 

4.0000 3.0000 2.8116 

2.1667 4.0000 3.0138 

3.0833 4.0000 2.9565 

4.0000 4.0000 2.8992 

2.1667 4.5000 3.1283 

3.0833 4.5000 3.0357 

4.0000 4.5000 2.9430 

END DATA. 

GRAPH/SCA TTERPLOT- 

MEAN NEA WITH ADDITION BY MEAN TUR .  

***********************ANALYSIS NOTES AND ERRORS 

************************ 

Level of confidence for all confidence intervals in output: 

95.0000 
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I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

W values in conditional tables are the Icth, 50th, and 84th percentiles. 

NOTE: Variables names longer than eight characters can produce incorrect output. 

Shorter variable names are recommended. 

------ END MA TRIX ----- 

H4d: Trust in government policy moderates the relationship between perceived 
negative impacts and residents' attitudes toward future restricted tourism 
development in Chengde. 

Run MA TRIX procedure: 

**************** PROCESS Procedure for SPSS Version 3.1 
****************** 

Written by Andrew F. Hayes, Ph.D. www.afhayes.com 
Documentation available in Hayes (2018). www .guilford.comlp/hayes3 

******************************************************************** 

****** 
Model : I 

Y : RESITRIC 
X :MEAN NEA 

W :MEAN TUR 

Sample 
Size: 1004 

******************************************************************** 

****** 

OUTCOME VARIABLE: 

RESITRJC 

Model Summary 

R R-sq MSE F dfl dl2 p 

.6773 .4587 .6808 12.1925 3.0000 498.0000 .0042 

Model 
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I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

I 

coeff se t p LLCI ULCI 

constant 2.8575 .6953 4.1097 .0010 1.4914 4.2235 

MEAN NEA -.1307 .1975 -.6616 .0020 -.5188 .2574 

MEAN TUR .1666 .1761 .9462 .0012 -.1794 .5126 

Int I .0371 .0489 .7584 .0044 -.0590 .1332 

Product terms key: 

Int I 
. MEAN NEAx MEAN TUR . 

Test( s) of highest order unconditional interaction( s): 

R2-chng F dfl df2 p 

xr« . 1 1 13  .5752 1.0000 498.0000 .0042 

--------- 

Focal predict MEAN NEA (X) 

Mod var: MEAN TUR (W) 

Data for visualizing the conditional effect of the focal predictor: 

Paste text below into a SPSS syntax window and execute to produce plot. 

DATA LIST FREFJ 

MEAN NEA MEAN TUR RESITRIC 

BEGIN DATA. 

2.1667 3.0000 3.3152 

3.0833 3.0000 3.2974 

4.0000 3.0000 3.2796 

2.1667 4.0000 3.5621 

3.0833 4.0000 3.5783 

4.0000 4.0000 3.5945 

2.1667 4.5000 3.6856 

3.0833 4.5000 3.7188 

4.0000 4.5000 3.7520 

END DATA. 

GRAPWSCA TTERPLOT- 

MEAN NEA WITH RESITRICBY MEAN TUR. 

***********************ANALYSIS NOTES AND ERRORS 

•••••••••••••••••••••••• 

Level of confidence for all confidence intervals in output: 

95.0000 

NOTE: Variables names longer than eight characters can produce incorrect output. 

Shorter variable names are recommended. 

------ END MA TRIX ----- 
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