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ABSTRACT 

 

Entrepreneurship is an important aspect for the growth of a country’s economy 

and it helps the generation of revenue for government. This has driven many 

countries to focus on the need to develop entrepreneurs among upcoming 

graduates, inclusive of Malaysia. However, graduate tracer studies conducted 

have shown that involvement of graduates in entrepreneurship is limited despite 

high unemployment rates of graduates. This study attempted to examine 

variables that influence entrepreneurial intention among postgraduate students 

which were entrepreneurial skills, perceived behavioural controls and 

motivation. A quantitative approach was used to collect data through a survey 

questionnaire and a total of 250 responses were collected from UUMKL 

postgraduate students, which was then analysed using SPSS version 27. The 

results of Pearson’s Correlation confirmed the significance of entrepreneurial 

skills, perceived behavioural controls and motivation in determining 

entrepreneurial intention. A Linear Regression analysis was also conducted, 

which indicated that out of the three variables, motivation is the strongest 

predictor of entrepreneurial intention.  The final analysis conducted was a 

Multiple Regression analysis which confirmed the significance of the theoretical 

framework employed in this study. The study limitations and suggestions for 

future research are provided and discussed. 

 

Keywords: Entrepreneurial Intention, Entrepreneurial Skill, Perceived 

Behavioural Controls, Motivation and Postgraduates students 
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ABSTRAK 

 

Keusahawanan adalah aspek penting untuk pertumbuhan ekonomi negara dan 

membantu menjana pendapatan kerajaan. Sehubungan itu, banyak negara telah 

memberi tumpuan kepada keperluan untuk mengembangkan usahawan di kalangan 

siswazah masa hadapan, termasuk Malaysia. Walau bagaimanapun, kajian 

pengesanan graduan yang dijalankan menunjukkan bahawa penglibatan graduan 

dalam bidang keusahawanan adalah terhad walaupun kadar pengangguran graduan 

tinggi. Kajian ini bertujuan mengkaji pemboleh ubah-pemboleh ubah yang 

mempengaruhi kecenderungan keusahawanan di kalangan pascasiswazah. Pemboleh 

ubah yang dipilih dalam kajian ini adalah kemahiran keusahawanan, tanggapan 

kawalan tingkah laku dan motivasi. Pendekatan kuantitatif digunakan untuk 

mengumpulkan data melalui kajian soal selidik dan sejumlah 250 respons 

dikumpulkan daripada pelajar pascasiswazah UUMKL. Data yang diperoleh telah 

dianalisis menggunakan SPSS versi 27. Hasil Korelasi Pearson mengesahkan 

kepentingan kemahiran keusahawanan, tanggapan kawaln tingkah laku dan motivasi 

dalam menentukan kecenderungan keusahawanan. Analisis Regresi Linier juga telah 

dijalankan dan keputusan yang diperoleh menunjukkan bahawa dari tiga pemboleh 

ubah yang telah dipilih, motivasi adalah peramal terkuat kecenderungan 

keusahawanan. Analisis terakhir yang dilakukan adalah Analisis Regresi Berganda 

yang mengesahkan kepentingan kerangka teori yang digunakan dalam kajian ini. 

Akhir sekali, limitasi kajian dan cadangan bagi kajian di masa hadapan disediakan 

dan dibincangkan. 

 

 

 

 

 

 

 

 

 



vi  

ACKNOWLEDGEMENT 

I would like to express my sincere gratitude to my academic supervisor 

Associate Professor Dr. Norashidah Binti Hashim for her guidance, advice 

and tolerant throughout the period of supervising my research paper. She 

encouraged the completion of the project paper within the time period agreed 

upon and made herself available for consultation even during non-conventional 

hours.  

I would also like to extend my gratitude to Associate Professor Dr. Norlena 

and Ms Nurafiqah from the UUMKL office for their assistance during this 

pandemic period. Their guidance and quick action to ensure the questionnaires 

are sent out to target audience in my research has assisted me in reaching out to 

the population of UUM Masters student in a timely manner, ensuring the 

required number of respondents for my study is met. 

My sincere thanks are also extended to my family members, especially my 

mother and elder brother for always believing in me. The lack of motivation due 

to unemployment, the delay in receiving feedback from respondents coupled 

with the financial constraint rendered my interest to complete the project paper 

waiver. However, these two individuals were good listeners who were able to 

refocus my purpose towards controlling what is within my power.  

Finally, I would like to express my sincere appreciation to those who have 

contributed directly and indirectly to full realization of this project paper; the 

respondent(s) for their support in answering my research questionnaires, the 

teaching and support staffs of University Utara Malaysia for making this research 

possible. 



vii  

Table of Contents 

THESIS TITLE ............................................................................................................. i  

CERTIFICATION OF THESIS ................................................................................... ii 

PERMISSION TO USE .............................................................................................. iii 

ABSTRACT ................................................................................................................ iv 

ABSTRAK ................................................................................................................... v 

ACKNOWLEDGEMENT .......................................................................................... vi 

TABLE OF CONTENTS  .......................................................................................... vii 

LIST OF TABLES ....................................................................................................... x 

LIST OF FIGURES .................................................................................................... xi 

LIST OF APPENDICES ............................................................................................ xii 

LIST OF ABREVATIONS ....................................................................................... xiii  

CHAPTER 1: INTRODUCTION 

1.0 Background of the Study ........................................................................................ 1 

1.1 Problem Statement ................................................................................................. 7 

1.2 Research Questions .............................................................................................. 11 

1.3 Research Objective............................................................................................... 11 

1.4 Scope of Study ..................................................................................................... 12 

1.5 Significance of Study ........................................................................................... 13 

1.6 Definition of Key Terms ...................................................................................... 14 

1.6.1  Entrepreneurial Intention .............................................................................. 14 

1.6.2 Entrepreneurial Skills ................................................................................... 14 

1.6.3 Perceived Behavioural Controls ................................................................... 14 

1.6.4 Motivation ..................................................................................................... 15 

1.6.5 Postgraduates ................................................................................................ 15 



viii  

1.6 Organization of Thesis ......................................................................................... 15 

CHAPTER 2: LITERATURE REVIEW 

2.0 Introduction .......................................................................................................... 16 

2.1 Entrepreneurial Intention ..................................................................................... 16 

2.2 Entrepreneurial Skills ........................................................................................... 19 

2.3 Perceived Behavioural Controls ........................................................................... 22 

2.4 Motivation ............................................................................................................ 24 

2.5 Theoretical Framework ........................................................................................ 27 

2.6 Research Hypothesis ............................................................................................ 28 

2.7 Underpinning Theory ........................................................................................... 29 

2.8 Summary .............................................................................................................. 31 

CHAPTER 3: METHODOLOGY 

3.0 Introduction .......................................................................................................... 32 

3.1 Research Philosophy ............................................................................................ 32 

3.2 Research Design ................................................................................................... 33 

3.3 Data Collection Technique ................................................................................... 34 

3.4 Measurements ...................................................................................................... 35 

3.5 Population and Sampling ..................................................................................... 38 

3.6 Data Analysis Technique ..................................................................................... 40 

3.7 Summary .............................................................................................................. 41 

CHAPTER 4: RESULTS 

4.0 Introduction .......................................................................................................... 42 

4.1 Reliability Analysis .............................................................................................. 42 

4.2 Descriptive Statistics Analysis ............................................................................. 44 

4.3 Determining Entrepreneurial Intention ................................................................ 47 



ix  

4.3.1  Entrepreneurial Intention and Entrepreneurial Skills .................................... 47 

4.3.2  Entrepreneurial Intention and Perceived Behavioural Controls .................... 49 

4.3.3  Entrepreneurial Intention and Motivation ..................................................... 51 

4.4 Determining the role of Entrepreneurial Skills, perceived behavioural controls 

and motivation on entrepreneurial intention. ................................................. 54 

4.5 Summary .............................................................................................................. 55 

CHAPTER 5: DISCUSSION, RECOMMENDATION & CONCLUSION 

5.0 Introduction .......................................................................................................... 57 

5.1 Discussion ............................................................................................................ 57 

5.2 Recommendation.................................................................................................. 59 

5.3 Conclusion ........................................................................................................... 60 

REFERENCES ......................................................................................................... 62 

APPENDICES 

Appendix A: Tracer Study Result for Graduates Employment Status by Types of 

HEI Categories ................................................................................... 72 

Appendix B: Tracer Study Result for Graduates Employment Status by Types of 

HEI ........................................................................................................ 73 

Appendix C: Literature Review Matrix ..................................................................... 74 

Appendix D: Survey Questionnaire ........................................................................... 83 

Appendix E: Inter-Item Correlation Analysis ............................................................ 85 

Appendix F: Scatter Plot Diagram for Entrepreneurial Intention by Entrepreneurial 

Skills, Perceived Behavioural Controls and Motivation ....................... 90 

 



x 

 

 

LIST OF TABLES 

Page 

 

Table 3.1: Questionnaire reference and respective reliability and 

validity of items selected for current research. 

 

Table 4.1: Reliability statistics for variables tested against total value 

for items under each variable 

 

Table 4.2: Item-Total Statistics for total value for items under each 

variable 

 

Table 4.3: Pearson’s Correlation of Entrepreneurial Intention and 

Entrepreneurial Skills 

 

Table 4.4: Model summary of Entrepreneurial Skills with 

Entrepreneurial Intention 

 

Table 4.5: Coefficients of Entrepreneurial Skills with Entrepreneurial 

Intention 

 

Table 4.6: Pearson’s Correlation of Entrepreneurial Intention and 

Perceived Behavioural Controls 

 

Table 4.7: Model summary of Perceived Behavioural Controls with 

Entrepreneurial Intention 

 

Table 4.8: Coefficients of Perceived Behavioural Controls with 

Entrepreneurial Intention 

 

Table 4.9: Pearson’s Correlation of Entrepreneurial Intention and 

Motivation 

 

Table 4.10: Model summary of Motivation with Entrepreneurial 

Intention 

 

Table 4.11: Coefficients of Motivation with Entrepreneurial Intention 

 

Table 4.12: Pearson’s Correlation of Entrepreneurial Intention and  

Motivation 

 

Table 4.13: Model Summary of Multiple Regression Analysis 

 

Table 4.14: Coefficients of Multiple Regression Analysis 

 

Table 4.15: Hypotheses Acceptance Table 

 

37 

 

 

43 

 

 

44 

 

 

48 

 

 

48 

 

 

49 

 

 

50 

 

 

50 

 

 

50 

 

 

51 

 

 

52 

 

 

52 

 

53 

 

 

54 

 

55 

 

55 



 

xi  

 

LIST OF FIGURES 

Page 

 

Figure 1.1: Entrepreneurial Framework Condition – Malaysia  

 

Figure 1.2: Entrepreneurial Intention, a Global Perspective 

 

Figure 2.1: Motivational Psychologist framework to understanding 

motivation  

 

Figure 2.2: Theoretical framework for the current study   

   

Figure 2.3: The Theory of Planned Behaviour 

 

Figure 4.1: Demography Distribution of Respondents 

3 

 

6 

 

25 

 

 

28 

 

30 

 

46 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

xii  

 

LIST OF APPENDICES 

Appendix A 

 

 

Appendix B 

 

 

Appendix C 

 

Appendix D 

 

Appendix E 

 

Appendix F 

Tracer Study Result for Graduates Employment Status by Types 

of HEI Categories 

 

Tracer Study Result for Graduates Employment Status by Types 

of HEI 

 

Literature Review Matrix  

 

Survey Questionnaire  

 

Inter-Item Correlation Analysis  

 

Scatter Plot Diagram for Entrepreneurial Intention by 

Entrepreneurial Skills, Perceived Behavioural Controls and 

Motivation  

 

 

 

 

 

 

 

 



 

xiii  

 

LIST OF ABBREVATIONS 

 

 

EI 

ES 

PBC 

M 

UUMKL 

MOE 

Entrepreneurial Intention 

Entrepreneurial Skills 

Perceived Behavioural Controls 

Motivation 

Universiti Utara Malaysia Kuala Lumpur 

Ministry of Education 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

Chapter 1 

INTRODUCTION 

1.0 Background of the Study 

Entrepreneurship is a concept that offers a lot of opportunity for growth on an 

individual as well as on the country’s level in terms of creating a robust economy 

(Seth, 2019). Before examining the importance of entrepreneurship, understanding 

what entrepreneurship stands for provides an idea of what to expect in this paper. 

Kao (1993) proposed the definition of entrepreneurship as the process of doing 

something new or different for the creation of wealth for an individual while adding 

value to the society. However, Gartner (1990) in his research concluded that the 

concept of entrepreneurship depends on the context in which it is being used and is 

not solely limited to creation of new venture or new business. The researcher further 

explains that the acceptance of one definition for entrepreneurship would limit the 

concept of entrepreneurship which has a multi-facet view of elements associated 

with it (Gartner, 1990).  

Though the definition of entrepreneurship is complex, entrepreneurship has been 

identified as the key to economic growth through its role of knowledge spillover and 

commercialisation (Audretsch, 2007). The researcher further indicated that growth   
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occurs through entrepreneurship when the knowledge within one organization is 

commercialised to create new enterprises. The growth and development of a 

country’s economy is directly proportionate to the growth and development of its 

community (Seth, 2019). This is because a community needs job opportunities and 

must be able to generate enough revenue for the government to provide the necessary 

services to its community leading to the need for diversification of industries 

(Clickner, 2012). As such, many countries and governing bodies have included 

entrepreneurship into policies for economic growth to produce entrepreneurs. 

When entrepreneur is being discussed, it is important to note that entrepreneurs are 

defined by what the entrepreneur does rather than who the entrepreneur is (Gartner, 

1988). This is because an entrepreneur is viewed as a subset that contributes to the 

existence of an organization or business venture whereas the focus of 

entrepreneurship is primarily on the creation of organization or business venture 

itself. Howorth, Tempest and Coupland (2005), on the other hand found that it is 

difficult to separate an entrepreneur in terms of what he/she does and who he/she is. 

The researchers also indicated that an individual’s classification as an entrepreneur 

should be dependent on the definition employed in the context used and should avoid 

the use of a general definition. Therefore, defining an entrepreneur should be done 

based on the needs of research. Having understood what entrepreneurship is and 

what / who entrepreneurs are, it is time to look at entrepreneurship in the local 

context. 

An insight to entrepreneurship and entrepreneurial ecosystem in the global, regional 

and national market has been provided by the Global Entrepreneurship Monitor 

(GEM) for 22 years (GEM, 2017). The study conducted by GEM includes 



 

3  

information on annual global market trends, national reports and special topic 

discussion in line with recent trends in entrepreneurship. Malaysia has been involved 

in the regional surveys conducted by GEM, in collaboration with University Tun 

Abdul Razak, up to the year 2017. GEM as identified an Entrepreneurial Framework 

that used to profile countries to identify focus areas for improvement. 

 

Figure 1.1: Entrepreneurial Framework Condition - Malaysia 

Note: 1= highly insufficient, 5 = highly sufficient 

Source: Global Entrepreneurship Monitor, 2017 

 

The Figure 1.1 above depicts the fulfillment of Malaysia in accordance to the 

Entrepreneurial Framework criteria used by GEM. It can be observed that Malaysia 

falls into an average category for half of the criteria indicated while below average 

for the rest. In particular, it is noted that the education at post-school stage, and 

government policies and regulation in terms of support and relevance as well as taxes 

and bureaucracy are below average. As such, there is a need to examine the role of 

government in terms of support for entrepreneurship and education policy in place 

that encourages entrepreneurship, which will be discussed upcoming paragraph. 
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As a developing nation, it is understood that increasing the number of entrepreneurs 

in Malaysia is key in developing and stabilising the economy of the country. As put 

simply by the ex-prime minister, Tun Dr. Mahathir Mohamad, there is a need to 

produce job creators instead of job seekers (MalayMail, 2019). The reflection of his 

commitment is seen through the efforts of the Ministry of Entrepreneur Development 

(MED) where they have focused on developing the National Entrepreneur 

Framework. This framework is designed not only to provide guiding principles to the 

development of New Economy Policy but also to provide an ecosystem that supports 

entrepreneurs and entrepreneurial ventures (MalayMail, 2019). The commitment 

towards development of entrepreneurs are further evident as SME Corporation have 

conducted a total of 164 development programmes for Small & Medium Enterprise 

(SME) across Malaysia focusing on topics related to finance, human capital, 

innovation and technology adoption, infrastructure, legal and regulatory 

environment, and market access through collaboration with other agencies such as 

MED, Ministry of Economic Affairs, Banks and many more (data.gov.my, 2020). 

Aside to government policies that need to be adjusted, tertiary education is another 

aspect under the Entrepreneurial Framework Condition for Malaysia that was 

indicated as below average. The Higher Education Institute of Malaysia were aware 

that there is a need to enhance educational aspect of entrepreneurship as the resultant 

is the birth of Higher Education Institution Entrepreneur Action Plan 2016-2020. 

This plan is divided in four initiatives; the first looks at providing high impact 

education, the second is focused on the job creator framework, the third initiative is 

related to improvement of entrepreneur development support system, and the final 

initiative focuses on strengthening competencies of entrepreneur teaching force 

(Aziz, 2016). One method of identify whether the initiative is working is through a 
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study that tracks unemployment and self-employment rates in Malaysia which will 

be discussed in the following paragraphs. 

A tracer study conducted by Ministry of Education (MOE) in 2018 indicated that the 

rate of unemployment among graduates is significantly high at 19.9 percent 

equivalent to a total of 53,407 graduates (MOE, 2018). The highest contributors of 

unemployment are graduates from public universities, private higher educational 

institute and community colleagues which represent more than 20 percent of total 

graduates produced by the respective institutes. The study also examined the 

involvement of graduates in self-employment and identified that only 10.8 percent 

from a total of 170,226 graduates are involved with own business. The result 

indicates that the involvement of public universities students in self-employment is 

relatively low with only 7.9 percent graduates. Graduates from other institution and 

Pestariang Skills Training Institute (PSTI) for Ruralink have the highest involvement 

in self-employment with 29.9 percent and 20 percent respectively. Tables depicting 

the distribution of graduates referred in this paragraph are available in Appendix A 

and Appendix B. 

Though new initiatives have been introduced by the government through the 

National Entrepreneur Framework and Higher Education Institute from the year 

2016, the results obtained in 2018 suggest there is still a need to reduce the rate of 

unemployment among graduates. As mentioned earlier in this discussion, the 

increase in entrepreneurial venture is key in creating jobs which not only benefits the 

economy of the country but also offers employment opportunities (Seth, 2019; 

Clickner, 2012).   

A major part that leads an entrepreneur to explore entrepreneurial ventures is related 
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to their intention to make use of opportunity that is present. This relationship 

between intention and behavioural outcome was first examined by Icek Ajzen (1985) 

resulting in introduction of the Theory of Planned Behaviour, where the model can 

be used to predict general behaviour (Kan & Fabriger, 2017). Based on the Theory of 

Planned Behaviour, an individual have a higher tendency to perform behaviour when 

he/she believes that the control over the outcome of said behaviour is favourable 

(Luenendonk, 2017). The understanding that intentions leads to behaviour results in 

the focus of studies leading to entrepreneurship to begin with analysis of factors that 

contribute to entrepreneurial intention.  

Examining intention on a global perspective, the intention to venture into 

entrepreneurship is prevalent in developing countries (GEM, 2020). The image 

below depicts the regions with highest intend towards entrepreneurship in colour 

codes. It is observed from the image that Asia is still well behind in terms of 

entrepreneurial intention, and Malaysia falls into the lowest category in terms of the 

number of people involved in latent entrepreneurial activity or intend to begin 

entrepreneurial ventures (GEM, 2020). 

 

Figure 1.2: Entrepreneurial Intention, a Global Perspective 

Source: Global Entrepreneurship Monitor, 2020 
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From the discussion above, the need for new entrepreneurial venture is examined in 

the present research by identifying factors that influence entrepreneurial intention. 

The research examines entrepreneurial skill, perceived behavioural controls as well 

as the drive that encourages entrepreneurial intention – motivation, to determine 

entrepreneurial intention among graduate students. The following subsection further 

examines the various research associated to the factors selected and determines the 

context for the research conducted. 

1.1 Problem Statement 

The concept of entrepreneurship, entrepreneur, its relation to the development of a 

countries economy, its association with graduates and the relevance of 

entrepreneurial intention towards entrepreneurship has been discussed above. The 

need to nurture entrepreneurship from an early stage of an individual development 

resulted in the introduction of entrepreneurship education. It develops student’s 

abilities to deal with real-life situations in an ever changing environment by 

incorporating presentations skills, technological skills, collaboration skills, critical 

thinking, and creativity and innovativeness (Marlborough, 2019).  

In Malaysia, the Malaysian Ministry of Higher Education understand the importance 

of entrepreneurship education and have made it a compulsory subject to be included 

in all curriculum offered to students in public universities (Rahim et.al, 2015). This 

subject not only teaches student on the theoretical aspects required as an entrepreneur 

but provides avenue for real-life exploration through seminars, trainings, workshop 

and entrepreneurial events to further unearth the potential of future entrepreneurs 

(MalayMail, 2019). Therefore, the population selection of researches to study 
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entrepreneurship and entrepreneurs has been focused towards students in the tertiary 

level of education as a means to determine the effect of exposure to entrepreneurial 

education as well as to gain insight on tendency for entrepreneurship among 

upcoming generation.   

Research on intention and factors that influence entrepreneurial intention has been 

studied extensively. However, the various initiatives taken by government to 

encourage entrepreneurship acts as an indicator that there are more factors that needs 

to be examined and/or re-examined. This is further supported by the environment of 

entrepreneurship which is highly influenced by changes in global market as well as 

advancement in technology (Ozaralli & Rivernburgh, 2016). Therefore, this research 

examines three variables associated with entrepreneurial intention; entrepreneurial 

skill, perceived behavioural controls and motivation. Each variable selection is 

further discussed in the following paragraphs. 

The first variable discussed is entrepreneurial skills. Entrepreneurial skills have been 

a recurring focus for research in the field of entrepreneurial intention. For the 

purpose of this research, entrepreneurial skills examines items on recognition of 

opportunity, creativity, problem solving skills, leadership and communication skills, 

development of new product and services, and networking skills and making 

professional contacts as a single independent variable (Linan, 2008). A number of 

researches in Malaysia in recent years have focused on creativity, an element under 

entrepreneurial skills, to examine entrepreneurial intention. In 2016, Zani, Ahmad 

and Zakaria conducted a research among University Teknologi MARA student in 

Kedah and found that creativity and risk-taking are significant in determining 

entrepreneurial intention where creativity has the strongest influence of the two 
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variables tested. Basit, Sing and Hassan (2018) found that creativity is the only 

variable in their research that has a significant influence on entrepreneurial intention 

whereas innovation, empowerment and risk taking are insignificant. However, 

research which examines the items indicated by Linan in a uni-dimensional aspect 

was not found. This provides an avenue to examine the skills associated with 

entrepreneurs as a uni-dimensional construct in the present study. 

Perceived behavioural controls is another variable that has been extensively 

researched especially in the application of Theory of Planned Behaviour to explain 

the behavioural outcomes through intention. Perceived behavioural controls refer to 

self-belief or believe in one’s ability to perform a task or control the outcome of a 

task (Boyd, 2013). Research on perceived behavioural controls in Malaysia has been 

done as part of the Theory of Planned Behaviour and the findings by Mamun et al. 

(2017), Ambad & Damit (2016), and Chuah et al. (2015) found that perceived 

behavioural controls have a significant influence on entrepreneurial intention. 

However, the relationship between entrepreneurial intention and is interaction with 

the environment also contributes to the need to study perceived behavioural controls 

in various settings to determine the intention behaviour model (Ajzen & Madden, 

1986). The low rates of graduate involvement in self-employment and the high rates 

of unemployment among graduates renders an examination of the believe system that 

one has on their own capabilities to perform or control the outcome of an event. 

According to the study done by GEM, governments have taken many initiatives in 

implementing policies to enhance entrepreneurial ventures in individual countries; 

however, the motivational factor that contribute to the decision to start a business 

venture needs further examination (Trivikram, 2020). Apart from encouraging the 
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decision to pursue an entrepreneurial venture, motivation also serves to ensure the 

drive to continue upon starting a venture continues (Trivikram, 2020). Motivation 

from one individual to another may vary due to individual background, experience, 

exposure and even current living conditions (Sturtevant, 2018). Looking at the 

context of Malaysia, limited sources were found on the topic of entrepreneurial 

intention. One of the recent research found covering the topic of motivation was 

conducted by Ng et al. (2018) where the study was conducted among students at a 

public university in Johor.  

Motivation is selected as a variable in this study to determine the influence of 

individual’s motivation in selection of entrepreneurship as a career through its 

influence on intention. This is again linked to the unemployment rates of graduates in 

Malaysia as the research intends to examine motivation needs to be considered in 

development of policies and frameworks to encourage entrepreneurial intention for 

future generations. Understanding motivation also allows policymakers to align 

entrepreneurship development with national priorities (Bosma & Levie, 2020). 

 The focus of the study is narrowed to graduate students of public university in an 

attempt to describe where the workforce of the future is headed in terms of job 

creators being produced as well as the alignment of public universities to the overall 

goal of the nation. Public university students are selected for this study as the rate of 

unemployment is at 20.7 percent, one of the highest contributors to graduate 

unemployment in Malaysia (MOE, 2018). The result of tracer study also indicates 

that the involvement of public university graduates in self-employment is at a meagre 

7.9 percent out of 18, 405 self-employed graduates in Malaysia. This group is also 

being studied as they have gained certain level of experience from the job market and 
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may have a different perspective towards entrepreneurship.  

As such, this study is focused on examining the existence of relationship between 

entrepreneurial skills, perceived behavioural controls, motivation and entrepreneurial 

intention among postgraduate students. The increased number of graduates on a 

yearly basis and the saturation of job market require an understanding of ways to 

increase entrepreneurial intention among graduates. 

1.2 Research Questions 

The research questions were constructed based on the statement of problem. The 

problem statement assisted in the development of specific questions for the current 

research. The research question also specifies the relationship between the variables 

as well as outlines the aspects to be tested in the research. This research questions is 

used in upcoming chapters to define the study procedure.  The following are the 

research questions for this study:- 

1. Is there significant relationship between entrepreneurial skills and 

entrepreneurial intentions? 

2. Is there significant relationship between perceived behavioural controls and 

entrepreneurial intention? 

3. Is there significant relationship between motivation and entrepreneurial 

intentions? 

1.3 Research Objective 

The main focus of this research is to determine the effects of entrepreneurial skills, 

perceived behavioural controls and motivation towards entrepreneurial intention. 
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Based on the research question above, a number of specific objectives have been 

outlined below:- 

1. Determine significance of relationship between entrepreneurial skills and 

entrepreneurial intentions. 

2. Determine significance of relationship between perceived behavioural 

controls and entrepreneurial intention. 

3. Determine significance of relationship between motivation and 

entrepreneurial intentions. 

1.4 Scope of Study  

As mentioned in the problem statement, this research is focused on understanding the 

factors that lead to entrepreneurial intention in particular examining the impact of 

entrepreneurial skills, perceived behavioural controls and motivation on 

entrepreneurial intention.  

The sample of population found suitable for this study is the future workforce of the 

nation which is university students, in particular, public university students are 

focused in this research. As to achieve the goals of this research, the duration of 

study was limited to 4 months and would focus on the central region of Malaysia. In 

particular, the population was limited to a public university based in the city of Kuala 

Lumpur. The population and geographical selection were based on the 

demographical variation of those who pursue postgraduate education in the Klang 

Valley.  
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1.5 Significance of Study  

It is important to have an understanding of factors that lead to entrepreneurial 

intention to ensure actions taken by relevant parties, i.e government, are in line with 

the growth of entrepreneurial intention. Entrepreneurship has the potential to grow 

the economy of a country, create new jobs and generate revenue for individuals as 

well as the government, improving lifestyles of community in the process. The 

results obtained from this research would not only be able to identify the direction of 

the country’s education system in encouraging entrepreneurial intention but also take 

a view on the motivational factors that can be influenced in developing 

entrepreneurial intention. 

This study looks at the role of entrepreneurial skills, perceived behavioural controls 

and motivation as contributing factors that influence entrepreneurial intention. 

Entrepreneurial skills or abilities consist of many elements and have been studied 

individually as well as collectively. However, the references found for the use of 

Linan’s construct in a uni-dimensional aspect were limited which provides an avenue 

for examination in the present research. The importance of perception in forming 

individuals believe of their capability as resulted in the need to continuously study 

the role of perceived behavioural controls in the field of entrepreneurial intention. 

Whereas, motivation is a topic that has been studied over time; however, opportunity 

to better understand the influence of this factor on intention is needed, especially in 

determining the reason for unemployment rates among graduates. Apart from the 

variables mentioned, the result obtained from this research can be expanded by other 

researchers to compare the entrepreneurial intention among undergraduate and 

postgraduate students to better understand whether the education framework is 
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aligned to encourage entrepreneurial behaviour. 

1.6 Definition of Key Terms 

This section will define the key terms that are being used in this research, especially 

understanding the importance of the meaning for each of the variables that will be 

tested in this paper. This is to avoid any misunderstanding of the context in which 

these key terms are used. 

1.6.1 Entrepreneurial Intention  

Entrepreneurial intention is defined as the desire to start an entrepreneurial venture or 

a new business. 

1.6.2 Entrepreneurial Skills 

Entrepreneurial skill is defined as the knowledge of technical, interpersonal and 

business skills of individuals which determines one’s entrepreneurial abilities. 

Linan’s (2008) items for entrepreneurial skills construct; recognition of opportunity, 

creativity, problem solving skills, leadership and communication skills, development 

of new product and services, and networking skills and making professional contacts, 

are used in this study 

1.6.3 Perceived Behavioural Controls  

A person’s expectation of performing behaviour as within his or her control is known 

as perceived behavioural controls (Conner, 2001).   This definition will be used to 

explain PBC in this research.  
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1.6.4 Motivation 

Motivation in the context of this study refers to factors that influence intention of 

students in starting a venture or new business. 

1.6.5 Postgraduates 

Postgraduate in the current study refers to individuals pursuing a Master’s program 

(Kaur & Sidhu, 2009). 

1.7 Organization of Thesis 

The present research is organised into five chapters. The first chapter discusses the 

background of study, problem statement, research question, research objectives, 

significance of study, and scope of study. The following chapter, chapter 2, provides 

background of the dependent variable, entrepreneurial intention, and independent 

variables, entrepreneurial skills, perceived behavioural controls and motivation, in 

terms of existing literature. The chapter concludes with discussion on underpinning 

theories for this study and the theoretical framework used to govern study. 

Methodology employed in the current study is outline in the following chapter which 

includes research philosophy, research design, population and sampling, data 

collection and data analysis techniques. Chapter 4 outlines the results obtained from 

the research conducted through analysing techniques such as descriptive analysis, 

Pearson’s Correlation, and regression analysis as well as discusses the findings of the 

research. Chapter five outlines the conclusion and recommendation based on the 

research outcome of the present study. 

 



 

  

 

 

 

CHAPTER 2 

LITERATURE REVIEW 

2.0 Introduction 

This chapter is dedicated to the discussion of related topics and previous studies that 

has been done on the topic of the current study; determining the role of 

entrepreneurial skills, perceived behavioural controls and motivation on 

entrepreneurial intention of postgraduate students. It is focused in understanding 

different aspects of research done in the past and strengthens need identified to carry 

out current study. The chapter will begin by looking at various researches related to 

the dependent variable, entrepreneurial intention, and independent variables, 

entrepreneurial skills, perceived behavioural controls and motivation. This was 

followed by understanding existing research that discuss the various relationship to 

be tested in the current study and the relevance of the current research with existing 

theories to better grasp the concepts involved in this study. The sources used in 

thispaper were obtained from secondary resources such as journals, articles and 

websites that discuss the various topics mentioned above. 

2.1 Entrepreneurial Intention 

Entrepreneurship is a concept that is robust and complex idea (Gartner, 1990) 

Gartner (1990) conducted a study to identify a specific definition for 
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entrepreneurship among a group of 34 respondents and concluded that defining 

entrepreneurship as a specific term may result in the failure to describe 

entrepreneurship in a holistic manner. The researcher further iterates that researchers 

are required to define entrepreneurship in terms of the research one is interested to 

examine. As such, the definition of entrepreneurship referred in the current study is 

the starting of new venture, either a new idea being generated or the purchase of 

existing business, with an emphasis on the creation of new enterprise (Gartner, 

1990). 

In the present study, entrepreneurship is studied in terms of intention rather than 

actual behaviour. The purpose for the selection of intention over behaviour is 

discussed in the final subtopic in this chapter.  As entrepreneurial intention is a 

dependent variable in the present research, it is crucial to understand what it means 

and how it has been examined in the past. One definition for entrepreneurial 

intention as suggested by Krueger et a.l, (2000) looks at an individual’s effort to start 

business, where the lack of effort renders stagnation in the process of venturing into 

new business. Another definition for entrepreneurial intention was given by Linan 

(2008) where intentions are the inclination one has as a result of highly supportive 

environment that encourages entrepreneurial activity.  

Prior to exploring past research on entrepreneurial intention, it is important to realise 

that entrepreneurship and intention to entrepreneurial prospects have increased over 

the years, not only in the local context but globally as well (GEM, 2017). This are 

attributed to the freedom associated to entrepreneurship venture such as being your 

own boss, no requirement to comply to a fixed or standard working hour, able to do 

things in an unconventional manner, able to explore one’s creativity and risk taking 
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propensity, and the potential offered in changing how the world works (Romelus, 

2015; Toren, 2015).  

From the review of past research, there were two research found that look at the prior 

entrepreneurial experience as an important antecedent to entrepreneurial intention. 

The first was conducted among students who have existing entrepreneurial ventures 

in Semarang, Indonesia (Darmanto & Yuliari, 2018). Aside to prior experience, prior 

knowledge and risk propensity were found to be significant to entrepreneurial 

intention in the research. The second was conducted in Vietnam by Mai and Nguyen 

(2018) among students of Vietnam National University, who also tested 

environmental impact, personality and perceived feasibility. The results suggest that 

environment impact is minimal when it comes to influencing entrepreneurial 

intentions. Nasip et al. (2017) found that risk taking propensity, innovation, self-

confidence and need for achievement are relevant in leading to entrepreneurial 

intention among Universiti Malaysia Sabah students. This is supported by another 

research conducted among final year business students where risk taking propensity 

and innovation were proven to be influencing factors in entrepreneurial intention 

(Mamun et al., 2017). 

Research discussing personality as determinant of entrepreneurial intention was also 

found in the review of literature. One such research was conducted by Ismail et al. 

(2009) among university students in the northern region of Malaysia using the Big 

Five Personality Trait Model. Results indicate that openness and extraversion are 

traits that are significant to entrepreneurial intention. Chen, Jing & Sung (2012) also 

carried out a study to determine the effects of Big Five Personality Traits that leads 

to entrepreneurial intention through mediation of entrepreneurship and 
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entrepreneurial attitude. Openness to experience, extraversion and conscientiousness 

influences entrepreneurial intention positively through mediation of entrepreneurship 

while agreeableness, openness to experience, extraversion and conscientiousness are 

mediated by entrepreneurial attitude that leads to entrepreneurial intention. 

In the review, there were also research found that where the results are contradictory 

when the same variables are tested in different population samples. One such 

research that derails the outcome of innovativeness along with empowerment and 

risk taking propensity as contributing for entrepreneurial intention was conducted by 

Basit, Sing and Hassan (2018) in a study that involved business students from 

Malaysia. Another researcher concluded that prior experience nor exposure to family 

members who were entrepreneurs does not affect entrepreneurial intention rather 

intention is influenced by personality traits, openness and extraversion, and 

contextual factors, support of family and friends, were significant to the development 

of entrepreneurial intention (Khalid et al., 2009).  

It is observed that there have been many past research found on entrepreneurial 

intention and there are many more yet to be discovered. However, the possibility to 

continuously research entrepreneurial intention is present as it is influenced by the 

environment that changes with technological advancement and globalization.  

2.2 Entrepreneurial Skills 

It is understood that entrepreneurial intention has been studied in various aspects 

though the focus of the population have always been students pursuing tertiary 

education. In the present study, the researcher looks into the relationship between 

entrepreneurial skills and entrepreneurial intention in a group of postgraduate 

students. As such, understanding what entrepreneurial skills are is essential in the 
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pursuant of this study. Entrepreneurial skills, unlike other skills commonly discussed 

does not link to a specific occupation or discipline, looks at the competencies and 

abilities that are associated with an entrepreneur (EU Skills Panorama, 2014).  

According to the EU Skills Panorama (2014), entrepreneurial skills could be further 

divided into three categories which are technical skills, business management skills 

and personal entrepreneurial skills. Technical skills refers to skills such as problem 

solving, environment monitoring and technology implementation while business 

management skills encompass areas such as planning, goal setting, decision making, 

resource management, compliance to regulation, negotiation for business growth and 

customer relations to name a few. Some personal attributes associated with 

entrepreneurial skills are network building, negotiation, risk taking, persistence, self-

control, innovation and strategic thinking.  

A recent article written by Doyle (2020) on the other hand describe key 

entrepreneurial skills includes creative thinking, leadership, risk-taking and a strong 

work ethic. However, the article expands on the idea of entrepreneurial skills as not 

being limited to the four elements mentioned but also includes critical thinking, 

decision making, communication, and problem solving skills to name a few. Another 

researcher on the other hand describes entrepreneurial skills as a set of skills required 

to start, develop, finance and succeed in an individual’s own enterprise (Adeyemo, 

2009).  Whereas Licheinstein and Lyons (1996) identified a total of seventeen skills 

that is required by an entrepreneur which are grouped in four categories; technical 

skills, managerial skills, entrepreneurial skills and personal maturity skills. Smith, 

Schallenkamp and Eichholz (2007) conducted an exploratory study of the skills 

identified by the researcher mentioned above and re-iterated that studies on the skills 
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associated with entrepreneurs were just beginning in the year the exploratory study 

was conducted. As there are many definition for entrepreneurial skills as mentioned 

above, past research for entrepreneurial skills in determining entrepreneurial 

intention is discussed. 

One study on entrepreneurial intention of Indian University students shows that there 

is a significant positive relationship towards intention when recognition of 

opportunity was tested (Hassan et al., 2020). Another research by Ryu and Kim 

(2020) through GEM reports obtained indicated that opportunity recognition leads to 

intention and gender mediates this relationship. Dahalan, Jaafar and Rosdi (2015), on 

the other hand, indicated that opportunity recognition is a mediator for attitude in 

leading to entrepreneurial intention.  

Unlike recognition of opportunity, the number of articles found in relation to 

creativity was numerous. All the research found under creativity supports the notion 

that creativity leads to intention (Hu et al., 2018; Kusmintarti, Asdani & Riwajanti, 

2017; Tiwari, Bhat & Tikoria, 2017; Zani, Ahmad & Zakaria, 2016; Ghazali, 

Ibrahim & Zainol, 2012). Creativity has also been used as a mediator where it was 

found to mediate attitude towards entrepreneurial intention in a research on 

university academics from various fields of knowledge, professional categories and 

level in Spain (Miranda, Chamorro-Mera & Rubio, 2017). Shi et al. (2020) on the 

other hand tested creativity as a moderator in their research to determine the 

moderating role of creativity in the Theory of Planned Behaviour and found that 

creativity moderates subjective norms and perceived behavioural controls but no 

significant influence were found in relation to attitude. 

Ghazali, Ibrahim and Zainol (2012) also examined the role of leadership and 
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innovation in determining entrepreneurial intention among undergraduate students 

during the academic year 2010/2011 at UniSZA and found that this to elements that 

inspire students to venture into entrepreneurship. However, Park (2017) in his 

research determined that innovation does not influence entrepreneurial intention in a 

study among university students in Zhejiang Province. However, results from his 

research also indicate that leadership and network affects entrepreneurial intention 

positively. 

From the past research examined above, many items in the past research found 

discussed the various construct for entrepreneurial skills as separate items. However, 

Linan (2008) in his research used recognition of opportunity, creativity, problem 

solving skills, leadership and communication skills, development of new product and 

services, and networking skills and making professional contacts items as a single 

construct in the structural analysis conducted. The researcher identified that these 

items construe entrepreneurial skills which are commonly associated with 

entrepreneurs and entrepreneurship. Linan furthered employed the same items of 

entrepreneurial skills in his research with Nabi and Krueger (2013) in a comparative 

study among British and Spanish university students. Therefore, the present research 

used items as a single construct for entrepreneurial skills. 

2.3 Perceived Behavioural Control 

Perceived behavioural controls was first introduced by Ajzen (1988) through the 

introduction of the Theory of Planned Behaviour.  By definition, perceived 

behavioural controls refers to the belief that one has control over the outcome of an 

event (Boyd, 2013). However, a comprehensive understanding as described by Ajzen 

(1991), is that intention and resulting behaviour are affected by what an individual 
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believe his or her capability are to perform the said behaviour. Luenendonk (2019) 

further explains in his article that these controls can be internal, an understanding of 

his or her individual controls, and external, understanding of how his or her 

behaviour is influenced by the environment.  

The versatility of perceived behavioural controls has resulted in research in vast 

variation of field and industry. The construct has been examined to determine 

whether perceived capabilities are viewed in a single dimension or multi-dimension 

(Trafimow et al., 2002). One particular research on the other hand, went back to the 

basics of Theory of Planned Behaviour to determine the actual outcome of perceived 

behavioural controls and its strength in determining behavioural outcome by 

developing a proxy measure of actual control (Sheeran, Trafimow & Armitage, 

2003). The findings of the research determined that the proxy measure of actual 

control moderated intention-behaviour relationship.  

Separate arguments arouse to determine whether self-efficacy, locus of control and 

perceived behavioural controls are related. Ajzen (2002) confirmed that self-efficacy 

and controllability are examined under the wing of perceived behavioural controls. 

However, one researcher has found that effect of perceived behavioural controls and 

self-efficacy on intention and actual behaviour differed (Terry & O’Leary, 1995). 

Povey et al. (2000) on the other hand found that self-efficacy is better at predicting 

behaviour compared to perceived behavioural controls. The research also iterates that 

self-efficacy and perceived behavioural controls have different bases. 

Significant relationship between perceived behavioural controls and entrepreneurial 

intention were also found among other research (Chuah et al., 2015; Ambad & 

Damit, 2016; Mamun et al., 2017; Alam, Kousar & Rehman, 2019). Aside to direct 
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relationship towards intention, perceived behavioural controls have also been used as 

a mediator. One such research was conducted by Tiwari, Bhat and Tikori (2017) 

where creativity was mediated by perceived behavioural controls in determining 

entrepreneurial intention. Another research found indicates that entrepreneurial 

motivation was used as a mediator for perceived behavioural controls in influencing 

entrepreneurial intention in a study conducted among undergraduate university 

students in Ukraine (Solesvik, 2012). There was also one research found that 

discusses other variables used as mediators for perceived behavioural controls in 

leading to entrepreneurial intention. Ward, Hernandez-Sanchez and Sanchez-Garcia 

(2019) which used both risk propensity and motivation as mediator and found that 

only motivation mediates the relationship between perceived behavioural controls 

and entrepreneurial intention in a study conducted among university students in 

Spain. 

Based on the review of literature, it is noted that perceived behavioural controls and 

its link to entrepreneurial intention has been studied in many different population. 

The importance of perceived behavioural controls in determining intention renders it 

an important variable to be included in the present study.   

2.4 Motivation 

Motivation as defined by Faries (2016) refers to general drive to change or act in a 

particular way. Motivation or motives is a result of internal process whether a want 

or need for change in oneself or the environment he/she interacts with (Souders, 

2019). It involves process of imitating, guiding and maintaining goal-oriented 

behaviour, the driving force behind human behaviour (Cherry, 2020). However, 

simply having the desire to obtain or achieve something is insufficient to motivate an 
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individual (Cherry, 2020). She further elaborates that having strong motivation is 

divided into three major components, activation, persistence and intensity, which in 

turns ensure one will be able to overcome and endure any obstacle in achieving one’s 

goals. 

A further understanding of what causes motivation is elaborated in Figure 2.1. It also 

explains how motivation relates to individuals life, the impact of understanding 

motivation, and its influence on providing significance to one’s life (Souders, 2019). 

Figure 2.1: Motivational Psychologist framework to understanding motivation 

Source: What is Motivation? A Psychologist Explains; Souders, 2019 

 

Motivation consist of two parts; intrinsic and extrinsic. Intrinsic motivation refers to 

internal desire to do something for oneself (Bernazzani, 2017). Some examples of 

intrinsic motivation are solving puzzles to challenge one’s self or read a book cause 

of personal interest. Whereas, extrinsic motivation looks at external factors that 

encourage one to excel in certain aspects in order to obtain rewards (Bernazzani, 

2017). However, over dependence on extrinsic motivation may diminish intrinsic 

motivation resulting in the lack of internal desire to achieve desired behaviour.  
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One of the research found on motivation relating to entrepreneurial intention was 

conducted by Choo & Wong (2006) who seek to identify triggers and barriers to 

entrepreneurship among retired military officers from Singaporean Air Force. The 

results obtained indicate that intrinsic factors such as desire to interesting job, 

challenging task and desire to exercise creativity are the strongest in determining 

entrepreneurship. While barriers that impede entrepreneurship were related to 

extrinsic factors such as the poor economic condition. Another particular research 

also indicated that motivation does not only look at factors that lead but also at 

factors that hinder intention, obstacles (Fatoki, 2010). The researcher determined that 

motivating factors are to provide employment, as job security and to earn reasonable 

living. 

Ng, Ahmad and Ibrahim (2018)  indicated that motivation can be associated with the 

Theory of Planned Behaviour and found perceived behavioural  motivation 

insignificant to entrepreneurial intention whereas attitude motivation and subjective 

norm motivation influences entrepreneurial intention. Motivation was also found to 

be a significant indicator in a research among students at University of Sfax, Tunisia 

(Farouk, Ikram & Sami, 2014). Jordan (2014), on the other hand, examined intrinsic 

motivation in particular and found that it is a potential indicator of actual behaviour 

among nascent necessity-entrepreneurs. 

Mediators have also been used to study the influence of motivation on 

entrepreneurial intention. One researcher found that there is a direct relationship 

between intrinsic motivation and entrepreneurial intention; however, extrinsic 

motivation was mediated by academic position and work environment (Antonioli 

et.al, 2016). Santoso and Oetomo (2018) on the other hand tried parent’s profession 
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as a mediator and found no significant relationship. Entrepreneurial motivation was 

also used as a mediator in a research among Management students at State 

University of Malang where results indicated that entrepreneurial education is 

mediated by motivation towards intention (Mahendra, Djatmika & Hermawan, 

2017). 

Aside to examining the role of entrepreneurial motivation as a factor that leads to 

intention, it has also been tested as a mediator between entrepreneurial intention and 

entrepreneurial behaviour (Malebana, 2014; Alam, Kouser & Rehman, 2019). 

Malebana (2014) indicated that there is a positive significant correlation between 

entrepreneurial intention and entrepreneurial motivation; whereas, Alam Kouser & 

Rehman (2019) found positive significant relationship between entrepreneurial 

intention and entrepreneurial behaviour. Another researcher on the other hand 

identified Theory of Planned Behaviour variables functions as a variable to perceived 

entrepreneurial motivation that leads to entrepreneurial intention (Solesvik, 2012). 

In a nutshell, motivation is influenced not only by the individuals need to achieve a 

behaviour but also looks at the support system received from the environment in 

performing the said behaviour (Legault, 2016). As such, this research examines 

intrinsic factors as well as extrinsic factors relating to motivation in a collective 

manner. 

2.5 Theoretical Framework 

Theories and frameworks are created by researchers to develop connections, predict 

outcomes as well as explain phenomena. It also defines discuss and evaluate theories 

related to the problem statement (Vinz, 2020). Aside to that, it also provides a 

direction for research method selection and lays the foundation to support the data 
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collected and analysed. Based on the literature reviewed, the following framework 

will be examined in the current study:- 

 

 

 

 

Figure 2.2: Theoretical framework for the current study  

 

Each relationship between the independent variables and dependent variable will be 

tested using elements identified in the section above. 

2.6 Hypothesis Development 

A research hypothesis is a specific, clear and testable proposition which is the most 

probable outcome of a research as predicted at the beginning of a study (McLeod, 

2018). It shows the possible explanation between the independent and dependent 

variable.  

As mentioned in the previous section, the relationship to be tested in the present 

study is indicated in the research framework. The following is the list of hypotheses 

to be tested in the present study:- 

H1: There is significant relationship between Entrepreneurial Skills (ES) and 

Entrepreneurial Intention (EI) among postgraduate students at UUMKL 

H2: There is significant relationship between Perceived Behavioural Controls 

Perceived Behavioural 

Controls 
Entrepreneurial Intention 

Motivation 

Entrepreneurial Skills 
H1 

H3 

H2 
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(PBC) and Entrepreneurial Intention (EI) among postgraduate students at 

UUMKL 

H3: There is significant relationship between Motivation and Entrepreneurial 

Intention (EI) among postgraduate students at UUMKL 

2.7 Underpinning Theory 

Understanding the underlying theory that support a study allows researcher to 

determine how certain phenomena occurs. The focus of this research is on 

understanding intentions that leads to entrepreneurial ventures instead of looking at 

the actual occurrence of the behaviour. Behaviour, as defined by Uher (2016), refers 

to external changes or activities that are functionally mediated by other external 

phenomena at the present moment where the mediators can either be an item or 

action in itself. Intention on the other hand, refers to the integration belief and choice 

revision towards a resultant action (Herzig & Longin, 2004). A theory that explains 

the relationship between intention and behaviour was introduced by Icek Ajzen in 

1985, the Theory of Planned Behaviour, (TPB) (Ajzen, 1991). 

The birth of this theory was derived from two other theories, the Information 

Integration Theory introduced by Norman Anderson in 1971, and the Theory of 

Reasoned Action which was introduced by Martin Fishbein and Icek Ajzen in 1980 

(Leunendonk, 2019). An improvement that is significantly observed from the Theory 

of Reasoned Action is inclusion of the concept of rational thinking which results in 

rational consideration that influences behaviour. The assumptions associated with 

TPB were improvised from Theory of Reasoned Action; intention, is largely affected 

by a person’s attitude and favourability of the act, subjective norms impacts intention 

where societal pressures are taken into consideration, and intention is influenced by 
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perceived internal as well as external controls that determines the ability of the said 

person to perform behaviour or action (Leunendonk, 2019). Perceived behavioural 

controls in the model shared by Icek Ajzen is also known to have a direct influence 

on behaviour apart from intention.  

As said by the researcher himself, the theory is guided by the three beliefs; 

behavioural belief which results in favourability attitude towards behaviour, 

normative belief which relates to perceived social pressures and norms, and control 

belief which look at ease or difficulty of performing a behaviour(Ajzen, 2002). The 

TPB diagram is depicted in Figure 2.3 below:- 

 

Figure 2.3: The Theory of Planned Behaviour 

Source: Theory of Planned Behavior: Definition, Explained, Examples; Leunendonk, 

2019 

Though the Theory of Planned Behaviour is applicable in various industries and used 

as a predictor for behavioural outcomes, there are a number of limitations in relation 

to the use of this theory (LaMorte, 2019). The first is the assumption that individuals 

have acquired opportunities and resources that makes him/her successful in 

performing behaviour, regardless of intention. The theory also does not account for 

other variable that influences behavioural intention and/or motivation. The third 

Theory of Planned Behaviour 
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limitation is it does not take into account environmental or economic factors that 

influences individual’s intention towards behaviour. The fourth assumption is that 

decision making to perform behaviour is a linear process that does no change over 

time and the fifth limitation under the theory is the placement of perceived 

behavioural controls is important but does not indicate actual control over behaviour. 

The final limitation is the time frame between intent and actual behavioural action is 

not addressed (LaMorte, 2019). 

Based on the above model, it can be observed that understanding intention produces 

a significant influence on behaviour. As such, the current study is focused on the 

entrepreneurial intention among postgraduate students in an effort to determine 

entrepreneurial prospects in the future, an essential determine of the potential 

direction the growth of economy for the country. 

2.8 Summary  

Based on the literature reviewed in this chapter, the relevance of the current research 

has been established, it is clear that entrepreneurial intention is a topic that provides 

continuous opportunity to be studied. The close proximity of entrepreneurship and 

environmental factors such as technology advancement that has enabled new way of 

working as well as the impact on global economy causes the study of 

entrepreneurship, entrepreneurial intention and the factors that encourage 

entrepreneurial behaviour to be research that needs latest results that coincides with 

the present situation. The completion of this chapter also allows the methodology to 

employ for the current research to be identified which is discussed in the following 

chapter. 

 



 

 

 

 

 

CHAPTER 3 

METHODOLOGY 

3.0 Introduction 

This chapter focuses on the research methodology used as a guide to carry out the 

study in a systematic approach in order to reach objectives set out. The chapter 

begins with research philosophy which looks at the present study’s, followed by 

research design. The population selection and sampling was also identified and the 

chapter was concluded with discussion on data collection techniques and data 

analysing techniques. The selection of methods in each section was further 

supplemented with implication of selection to the overall research study. 

3.1 Research Philosophy 

Research philosophy refers to the development of knowledge or the nature 

ofknowledge (Saunders, Lewis & Thornhill, 2009). With this definition, the data 

collected in order to explain the essence of the research intended creates new 

knowledge contributing to significance in terms of research philosophy. There are 

four different types of research philosophy and identifying the philosophy provides 

an insight to the type of research conducted. Saunders, Lewis and Thornhill (2009) 

further elaborate that research philosophy serves as the base for the development of 

the research methodology in terms of selection of population, sampling, research 
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design, data collection method and analysing techniques. The two major branches of 

research philosophy are epistemology and ontology. Epistemology refers to 

acceptable knowledge within a field of study through consideration of ways to 

enquire into nature of the world. Ontology on the other hand, looks at the questions 

of assumptions researchers have about the way the world operates and commitment 

held to particular views. 

The current research applied the concept of epistemology which is further divided 

into three approaches; positivism, interpretivism and pragmatism. Positivism looks at 

the force of science and systematic thinking in understanding the world (UKEssays, 

2018). The aim of positivism is to forecast behaviour with minimum margin of 

uncertainty, though the results is only able to predict collective behavioural outcomes 

and not a reflection of individual preference. Interpretivism looks at the opposite 

spectrum of positivism where the concept of systematic analysis is rejected and gives 

importance to multiplicity, relativity and complexity. Pragmatism, on the other hand, 

conforms to concrete research questions and is focused on finding solutions to 

problem in the context of real world situations (Žukauskas, Vveinhardt & 

Andriukaitienė, 2018). 

With reference to the problem statement and research objectives, the current study 

employed the concept of positivism in identifying the role of entrepreneurial skills, 

perceived behavioural controls, and motivation in determining entrepreneurial 

intention among postgraduate students. As such, the research followed a quantitative 

approach which is further discussed under the design section.  

3.2 Research Design  

The alignment of research philosophy, theoretical framework and hypotheses to the 
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problem statement and research objectives has narrowed the selection of quantitative 

approach as the method for this study. The concept of quantitative approach is to 

conduct a study through systematic investigation of occurrences via collection of 

quantifiable data and performing statistical deduction to analyse the data collected 

(Bhat, 2020). As such, this form of research is known as descriptive study which 

allows the validity and reliability of data to be tested as well as provides 

representativeness of the actual occurrences in the population.  

The quantitative approach used for this research has been restricted to a cross-

sectional study where the data collected was used to describe the current situation 

among the population selected (Cherry, 2019). The study was set in a controlled 

environment where the population was limited to those who pursue postgraduate 

education at a public university and experimental in nature due to its focus on 

determining the impact of selected variables. Aside to the approach and setting of 

data collection, the research determines current situation based on the collection of 

primary data, making it a prospective form of research that can be used to 

supplement or support further research (McCrocklin, 2018). 

The relevance of the research outcome as well as the alignment to the research 

philosophy and objectives are main reasons for selection of this approach in this 

study.  

3.3 Data Collection Technique 

As mentioned under research design, the data was collected using a quantitative 

approach through a systemic process. The method employed to collect this data is 

through survey questionnaire which were distributed via online medium. The survey 

questionnaire was selected in conducting this research to enable the collection of data 
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from a large sample in a short period of time. It is also cost effective, confidential in 

nature, easy to be administered and the data collected through surveys are 

dependable (DeFranzo, 2012). 

The questionnaire were created on Microsoft forms and distributed online via email 

and WhatsApp applications. The researcher took the responsibility to reach out to 

respondents via WhatsApp, whereas email communication to all 701 postgraduate 

students of UUMKL was sent with the assistance of the university’s admission team. 

Responses to questionnaire were tracked on a weekly basis using Microsoft Forms 

platform and reminders were sent until sufficient number of responses were received.   

As to ensure the results obtained fulfill the need of the study, all questions were 

made mandatory resulting in no missing values in the forms collected.  

For the present research, there was no pilot test conducted to gauge the reliability or 

validity of the questionnaire.  

It is common to carry out pilot test prior to administering questionnaire to the actual 

population. Conducting a pilot test allows researcher to test data collection 

instruments, research protocols and other research technique preparation for a larger 

study (Hassan, Schattner & Mazza, 2006). However, the questionnaire for the 

present study was designed by compiling constructs that has been tested in past 

research (Linan, 2008; Linan & Chen, 2009; Fatoki, 2010; Malebana, 2014; and 

Awan & Ahmad, 2017). Further details pertaining to the measurements scales and 

questionnaire details are explained in the next section.  

3.4 Measurements 

Before the actual administration of questionnaire for collecting data, indicating 
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measurements to align with objectives of research was done. The questionnaire was 

designed to collect information on the demography of sample selected followed by a 

second section that individually test variables in the present study. 

The questions on part one contained categorical questions that can be divided into 

dichotomous or multiple choice questions with pre-defined information. Information 

collected in part one are age, gender, number of years of working experience and 

type of employment.  Part two contained interval or ratio questions that used Likert 

Scale with pre-defined value on a fixed scale as a means of measurement (Jovancic, 

2019).  

Likert Scale is a common tool used to measure opinion, attitude and perception as 

well as the underlying factor that contributes to its outcomes (Jovancic, 2019). 

Unlike a dichotomous question which has a limited option of yes or no, a Likert 

Scale offers  a degree of opinion which results in a more valuable and relevant 

feedback to the questions. This study employed a five point Likert scale to gauge 

response from sample selected; which are ‘1’ for ‘Strongly Disagree’, ‘2’ for 

‘Disagree’, ‘3’ for Neutral, ‘4’ for ‘Agree’ and ‘5’ for ‘Strongly Agree’. 

Aside to measurement scale, the questions for the research were taken from past 

studies to ensure the reliability and validity of the questions could be maintained. 

Constructs for entrepreneurial intention are taken from research conducted by Linan 

and Chen (2009) while entrepreneurial skills or abilities follow the rating scales used 

by Linan (2008). Questions for perceived behavioural controls were taken from a 

research conducted by Awan & Ahmad  (2017) among students in Karachi whereas 

the questions for motivation to examine intrinsic and extrinsic factors were taken 

from two separate research on entrepreneurial intention( Fatoki, 2010; Malebana, 
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2014). Table 3.1 below describes the various measurement items used in this study:- 

Table 3.1: Questionnaire reference and respective reliability and validity of items 

selected for current research. 

Research Details Questions Reliability & 

Validity 

Variable  

Linan & Chen 

(2009) 

 

Development and 

Cross-Cultural 

Application of a 

Specific 

Instrument to 

Measure 

Entrepreneurial 

Intentions 

1. I’m ready to make anything to be an 

entrepreneur 

2. My professional goal is to become an 

entrepreneur. 

3. I am prepared to do anything to be an 

entrepreneur. 

4. I’ll put every effort to start and run my 

own business. 

5. I have thought seriously to start my 

own business. 

6. I have a strong intention to start a 

business someday. 

Cronbach’s 

Alpha 

between .776 

to .953 

 

Factor 

Analysis > 1 

for all 

Entrepreneurial 

Intention (EI) 

Linan (2008) 

 

Skill and value 

perceptions: how 

do they affect 

entrepreneurial 

intentions? 

1. Recognition of opportunity 

2. Creativity 

3. Problem solving skills 

4. Leadership and communication skills 

5. Development of new product and 

services 

6. Networking skills and making 

professional contacts 

Cronbach’s 

Alpha above 

0.7 for all 

construct  

 

AVE > 0.50 

for all 

construct 

Entrepreneurial 

Skills (ES) 

Awan & Ahmad 

(2017) 

 

Intentions to 

Become an 

Entrepreneur: 

Survey from 

University Students 

of Karachi 

1. To start a business and keep it 

working would be easy for me. 

2. I am able to control the creation 

process of a new business. 

3. I would have complete control over 

the situation if I start and run a 

business. 

4. I am prepared to do anything to be an 

entrepreneur. 

5. I know all about the necessary 

practical details needed to start a 

business. 

6. If I wanted to, I could easily start and 

run a business. 

7. If I tried to start a business, I would 

have a high chance of being 

successful. 

Cronbach’s 

Alpha = 0.840 

Perceived 

Behavioural 

Controls (PBC) 

Fatoki (2010) 1. I want to start a business to earn a 

reasonable living. 

2. I want to start a business for my own 

satisfaction and growth. 

3. I want to start a business to be my 

own boss. 

4. I want to start a business to challenge 

myself. 

5. I want to start a business to use the 

skill learned in the university. 

Cronbach’s 

Alpha ≥ 0.7 

 

Factor 

Analysis > 1 

for all 

Motivation (M) 

Malebana (2014) 1. I want to start a business to have 

higher social status. 

2. I want to start a business to have an 

interesting job. 

Cronbach’s 

Alpha =0.889 

 

Factor 

Motivation (M) 
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3. I want to start a business to take 

advantage of my creative talents. 

4. I want to start a business to have 

enough free time. 

Analysis > 1 

for all 

Source: Linan, 2008; Linan & Chen, 2009; Fatoki, 2010; Malebana, 2014; Awan & 

Ahmad, 2017 

 

In the table above, information on reliability and validity of constructs has been 

included.  Reliability test is used to identify the consistency of the results where 

repetition of the study in the same context with the same respondent will result in the 

same outcome (Cherry, 2020). Validity test ensures data collection was conducted 

based on pre-defined standards and eradicate any bias (Bhatia, 2018). In short, 

validity looks at the accuracy of the data collection while reliability refers to the 

consistency of data collected, two elements that indicate that the construct selected 

are relevant to research conducted (Cherry, 2020). 

3.5 Population and Sampling 

Once data collection technique and measurements of questionnaire are defined, the 

population for sampling was determined for the present study. A population refers to 

a group of individuals that share a common connection and is a collection of all 

individuals in the said population (EnagoAcademy, 2019). The population selected 

for this study consists of public university students, in line with the vision of the 

country to produce a generation of entrepreneurs, pursuing a postgraduate degree. 

The population was further narrowed to one public university in Kuala Lumpur, 

Universiti Utara Malaysia Kuala Lumpur (UUMKL), which offers a wide range of 

postgraduate programmes focused on management courses that has garnered 

favouritism among postgraduate pursuant from different states of the country. These 

student population selected also reflects the intent of the researcher to determine the 
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entrepreneurial intention among postgraduate students that consist of a wide range of 

age groups. 

From the population, a number of respondents were selected to represent the sample 

size of the respondents. The process of selection in order to study the characteristics 

and the perception, opinion or behaviour of the population as a whole is known as 

sampling (Ochoa, 2016). Sampling allows the finding of the study to be generalized 

to the population selected. There are two types of sampling; probability sampling and 

non-probability sampling. This study would follow probability sampling in particular 

simple random sampling will be employed. Aside to being the simplest form of data 

collection, this method also eradicates the possibilities of bias and allows each 

member of the subset to obtain equal opportunity of being selected (Hayes, 2019).  

The exact population of postgraduate students in UUMKL is 701 students, as at 

March 2020. As to ensure the results obtained could represent the total population, a 

total of 249 respondents are required for this study. These numbers of respondents 

were determined using table created by Krejcie and Morgan (1970) through the 

following formula:- 

s = X
2
NP(1-P) ÷ d

2
 (N – 1) + X

2
P(1 – P) 

s = required sample size. 

X
2 

= value of chi-square for 1 degree of freedom at the desired confidence level 

N = Population size. 

P = Population proportion (assumed to be .50 since this would provide the maximum 

sample size). 

d = Degree of accuracy expressed as a proportion (.05). 
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The questionnaire was administered in accordance to the data collection technique 

mentioned above once the sample size has been determined. 

3.6 Data Analysis Technique 

From the questionnaire administered, a total of 250 responses were received. The 

responses received were exported to an excel file from Google forms to allow data to 

be converted for upload into analysis platform.  

In this study, the Statistical Package for Social Sciences (SPSS) version 27 was used 

for the purpose of analysis. This application is suitable to the needs of the current 

study due to its ability to provide researchers with complex data analysis (Foley, 

2018). Apart from offering complex level of data analysis, it uses simple commands 

in English language which is accompanied with a thorough user manual to ease the 

process of analysing data collected. As mentioned by Foley (2018), SPSS’s Statistics 

program provides a plethora of basic statistical functions, some of which include 

frequencies, cross tabulation, and bivariate statistics that are best suited for studies 

where survey questionnaires are used. 

Data analysis begins with a descriptive statistics where the means, modes, medians, 

frequency, range and percentage were computed (Bhatia, 2018). This was followed 

with inferential analyses, which were determined based on research objectives. 

However, the methods selected for this research are Pearson’s Correlation and 

Multiple Regression analysis. Pearson’s correlation will be used to identify linearity 

of relationship between the independent variable and dependent variable as well as 

understand the relationship between all the variables involved (Hou et al., 2019). 

This was aligned to the research question of determining the significant relationship 

among the dependent and independent variables. Multiple Regression analysis on the 
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other hand would provide a numerical value to the relationship between the 

independent variable and the dependent variable which in turn allows the overall 

model fit as well as the significance of all the relationship being examined in the 

present study (Foley, 2018).  

3.7 Summary 

In a nutshell, this chapter outlined the methodology selection in achieving the 

research objective set out. The description in this chapter provides background on the 

type of research selected as well as guides the researcher in collecting data for the 

study. Aside to that, the chapter aims to narrow the data analysing techniques for this 

study to ensure the intended relationship as indicated under research objective are 

attained.  

 

 

 

 



  

 

 

 

 

CHAPTER 4 

RESULTS 

4.0 Introduction 

The objective of this research is to determine the role of entrepreneurial skills, 

perceived behavioural controls and motivation in influencing entrepreneurial 

intention among UUMKL postgraduate students. This chapter is focused on 

presenting the results obtained from data collection and analysis conducted through 

SPSS. This chapter begins with description of demographic distribution of 

population, followed by descriptive analysis and inferential statistics with their 

respective discussions on the fulfillment of research objectives. For the purpose of 

data generation, each variable is indicated as an acronym – entrepreneurial intention 

(EI), entrepreneurial skills (ES), perceived behavioural controls (PBC) and 

motivation (M) in this chapter.  

4.1 Reliability Analysis 

The variable and items used in the questionnaire of this research was based on 

questionnaires used in past research. Therefore, a pilot test was not conducted to 

determine the reliability of items used. However, the reliability of the items is tested 

upon completion of data collection to ensure the data collected is relevant to the 

purpose of this research.  
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Table 4.1: Reliability statistics for variables tested against total value for items under 

each variable 

Cronbach's Alpha 
Cronbach's Alpha Based on 

Standardized Items 
N of Items 

.835 .845 4 

 

Table 4.1 above presents the result of the reliability test conducted on the total value 

of each variable. Based on the results obtained, it is noted that the Cronbach’s Alpha 

is .835 which indicates that there is high level of internal consistency among the 

items tested. The results also indicate that there is a consistency with the reliability 

statistics of the current study and reliability statistics of past researches used as 

reference for the questionnaire which is between the range of 0.7 to 0.9 (Linan, 2008; 

Linan & Chen, 2009; Fatoki, 2010; Malebana, 2014; Awan & Ahmad, 2017). 

Breakdown of reliability by individual item for each construct is shared in Appendix 

E through Inter-Item Correlation Matrix. 

Aside to the reliability of the variables used, it is also important to understand 

whether the removal of one variable would have a significant impact on the overall 

reliability of the questionnaire employed. This is depicted in Table 4.2 under 

‘Cronbach’s Alpha if Item Deleted’ column. It is observed that the removal of 

entrepreneurial skills items from the questionnaire would not affect the overall 

results of reliability as it has the lowest correlation with the rest of the item at .56. 

The rest of the variable have higher correlation and should not be removed to ensure 

reliability of the questionnaire could be maintained. 
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Table 4.2: Item-Total Statistics for total value for items under each variable 

Variables 

Scale Mean 

if Item 

Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Squared 

Multiple 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

EI  80.6600 266.418 0.771 0.599 0.744 

ES  79.7760 361.002 0.563 0.343 0.844 

PBC  79.9160 266.985 0.716 0.526 0.768 

M  67.8440 230.325 0.697 0.524 0.792 

 

The determination of questionnaire reliability is key in ensuring the relevance of 

result to the present study. Upon confirmation, the research may employ further 

statistical analysis to attain the objectives of this research. 

4.2 Descriptive Statistics Analysis 

Before the inferential analysis could be conducted, it is important to examine the 

results of descriptive statistics of the data collected. As mentioned in Chapter 3, the 

demographic information collected for the present study were age, gender, number of 

year of work experience and type of employment of postgraduate students from 

UUMKL.  

From the total of 250 postgraduate students who responded to the questionnaire, a 

total of 49.2 percent are within the age group of 30 to 39 years old while the rest 

consist of respondents within the age group of 20-29 years old and 40-49 years old 

with a percentage of 10.8 percent and 40 percent respectively. There were no 

respondents who were 50 years old and above. Looking at the breakdown of gender, 

it is observed that majority of the respondents were female at 153 respondents, the 

rest were male with a mere 38.8 percent. 

The third item under demographic information determined the involvement of 

respondents in the workforce. The largest groups of respondents fall within the 

experience group of 1-5 years with a total of 105 respondents. The second highest is 
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those who have been in the workforce between 6 to 10 years at 26.8 percent. Those 

who have been in the workforce for 16 years and above represent the lowest number 

of respondent with a mere 11.2 percent out of the 250 respondents. The rest consist 

of those with 11 to 15 years of working experience.  

The final item tracked under demography was the employment status of postgraduate 

students. The data indicated that the bulk of respondents were employed in the 

private sector with 64 percent out of the total respondents. From the remaining group 

of respondents, 26.4 percent are employees of government sector while only 13 and 

11 respondents fall under the category of unemployed and self-employed 

respectively. 

From the demographic distribution, it is observed that the numbers of graduates who 

pursue self-employment are low despite various efforts by the government and 

educational ministry to encourage entrepreneurship. However, the unemployment 

rate of those pursuing a master’s course is relatively low. Now that descriptive 

statistics of respondents have been discussed, the next section is employed for the 

study of inferential statistical analysis in achieving the objectives of this study 
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Figure 4.1: Demographic Distribution of Respondents 

Retrieved from: Google Forms used to collect data  
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4.3 Determining Entrepreneurial Intention  

The focus of this study is to determine the role of entrepreneurial skill, perceived 

behavioural controls in influencing entrepreneurial intention of UUMKL 

postgraduate students. Therefore, the dependent variable for the study is 

entrepreneurial intention and the independent variables are entrepreneurial skills, 

perceived behavioural controls and motivation. 

There were a number of items used to examine each variable, to be specific, 6 

questionnaire items were used for entrepreneurial intention and entrepreneurial skills, 

7 items were used for perceived behavioural controls, and 9 items were used to 

examine motivational factors. Though there were many items used under each 

construct variable, the results of the research are examined uni-dimensionally. 

Therefore, the total value for each variable will be used to compute the inferential 

statistics in this study. 

Having said that, the following subsections examines the existence of relationship 

between the dependent and independent variable individually through Pearson’s 

Correlation analysis. Before the Pearson’s Correlation analysis is conducted, the 

relevance of conducting the analysis needs to be determined. This is done by plotting 

the dependent variable and independent variable into a scatter diagram. Based on the 

Scatter plot results (Appendix F), it is observed that there is a positive correlation 

between entrepreneurial skills with entrepreneurial skills, perceived behavioural 

controls and motivation respectively. 

4.3.1 Entrepreneurial Intention and Entrepreneurial Skills 

The first objective of this study is to determine the role of entrepreneurial skills on 
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entrepreneurial intention. For this purpose, entrepreneurial skills items selected were 

based on items identified by Linan (2008). Though the relationship can be seen based 

on the scatter plot above, determining the Pearson’s Correlation would help define 

whether the relationship between the variables are significant as well as to indicate a 

numerical description for the correlation seen above. The Pearson’s Correlation 

analysis results for entrepreneurial skills and entrepreneurial intention is depicted in 

Table 4.3. From the table, it is observed that the Pearson’s Correlation is .513 and p 

< .001, an indication that there is a significant strong positive relationship between 

entrepreneurial intention and entrepreneurial skills.  

Table 4.3: Pearson’s Correlation of Entrepreneurial Intention and Entrepreneurial 

Skills 

 EI ES 

EI Pearson Correlation 1 .513
**

 

Sig. (2-tailed)  .000 

N 250 250 

ES Pearson Correlation .513
**

 1 

Sig. (2-tailed) .000  

N 250 250 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Upon establishing the correlation between the entrepreneurial skills and 

entrepreneurial intention, the predictability of the results of this variable is 

determined. This is done through a Simple Linear Regression analysis as depicted in 

Table 4.4 below. 

Table 4.4: Model summary of Entrepreneurial Skills with Entrepreneurial Intention 

Model R R Square Adjusted R Square 

Std. Error of 

the Estimate 

1 .513
a
 .263 .260 5.62481 

a. Predictors: (Constant), ES 

b. Dependent Variable: EI 
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The R value is the same for as the Pearson’s Correlation value as it indicates the 

correlation between the variables. R
 
square value is of interest in this table as it 

indicates the predictability of independent variable when there is variation in the 

dependent variable. The results above show that only 26.3 percent of variation in the 

independent variable, entrepreneurial intention, could be explained using 

entrepreneurial skills as the independent variable which is low. The coefficient table 

on the other hand indicates the significance of the relationship; last column, as well 

as the rate of increase in entrepreneurial intention when independent variable 

increases; column B.  

Table 4.5: Coefficients of Entrepreneurial Skills with Entrepreneurial Intention 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

T Sig. B Std. Error Beta 

1 (Constant) 4.470 1.904  2.348 .020 

ES .767 .081 .513 9.411 .000 

a. Dependent Variable: EI 

 

Based on the results of the correlation analysis and regression analysis,  

H1; There is significant relationship between Entrepreneurial Skills (ES) and 

Entrepreneurial Intention (EI) among postgraduate students at UUMKL,  

is confirmed. 

4.3.2 Perceived Behavioural Controls and Entrepreneurial Intention 

The second variable studied in this research is perceived behavioural controls, a 

common variable studied due to its relevance not only to intention but actual 

behaviour itself. As mentioned earlier, the scatter plot has indicated that there is a 

positive correlation between entrepreneurial intention and perceived behavioural 
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controls. The Pearson’s Correlation for these two variables is .664 which is 

significant at p < .001 indicating significance of positive relationship between 

perceived behavioural controls and entrepreneurial intention. 

Table 4.6: Pearson’s Correlation of Entrepreneurial Intention and Perceived 

Behavioural Controls 

 EI PBC 

EI Pearson Correlation 1 .664
**

 

Sig. (2-tailed)  .000 

N 250 250 

PBC Pearson Correlation .664
**

 1 

Sig. (2-tailed) .000  

N 250 250 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

The results of Linear Regression analysis indicate that the correlation values R is 

same as Pearson’s correlation with .664 as depicted in Table 4.6. The R square value 

is average in predicting the variation within the population with 44.1 percent of 

predictability. Looking at the coefficient table, the significance of the variable is 

further confirmed at p < .001. Whereas, the Beta under unstandardized coefficients 

indicate that the increase in perceived behavioural controls would increase 

entrepreneurial intention at a rate of .635.  

Table 4.7: Model summary of Perceived Behavioural Controls with Entrepreneurial 

Intention 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .664
a
 .441 .439 4.89797 

a. Predictors: (Constant), PBC 

 

Table 4.8: Coefficients of Perceived Behavioural Controls with Entrepreneurial 

Intention 

Model Unstandardized Coefficients 

Standardized 

Coefficients t Sig. 

 B Std. Error Beta   

1 (Constant) 7.576 1.081  7.008 .000 

 PBC .635 .045 .664 13.996 .000 

a. Dependent Variable: EI 
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This results indicates that the hypothesis set out, 

H2; There is significant relationship between Perceived Behavioural Controls 

(PBC) and Entrepreneurial Intention (EI) among postgraduate students at 

UUMKL,  

is confirmed. 

4.3.3 Motivation and Entrepreneurial Intention 

The last variable tested in the present study is motivation. Motivation reflects the 

drive that leads to a person to action behaviour as well as contributes to the 

continuation of performing the said behaviour in the face of adversities. 

 

Table 4.9: Pearson’s Correlation of Entrepreneurial Intention and Motivation 

 EI M 

EI Pearson Correlation 1 .701
**

 

Sig. (2-tailed)  .000 

N 250 250 

M Pearson Correlation .701
**

 1 

Sig. (2-tailed) .000  

N 250 250 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

The table above is the Pearson’s Correlation analysis for entrepreneurial intention 

and motivation. As per the result of the other two variables, motivation is also found 

to be significantly positive with a strong relationship with entrepreneurial intention 

with Pearson’s Correlation of .701 with significant value p < .001.  

After determining the correlation of relationship between motivation and 

entrepreneurial intention, the predictability of the results is discussed. Table 4.10 and 

Table 4.11 indicate the model summary and coefficient tables respectively.  
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Table 4.10: Model summary of Motivation with Entrepreneurial Intention 

Model R R Square Adjusted R Square 

Std. Error of the 

Estimate 

1 .701
a
 .492 .490 4.67147 

a. Predictors: (Constant), M 

 

Table 4.11: Coefficients of Motivation with Entrepreneurial Intention 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 2.731 1.283  2.128 .034 

M .554 .036 .701 15.491 .000 

a. Dependent Variable: EI 

 

In the model summary table, the R reiterates the results obtained in Pearson’s 

Correlation results. The R square value on the other hand indicates that the variation 

dependent variable can be predicted up to 49.2 percent by motivation. The 

coefficient table on the other hand indicates that the data is significant at p < .001 for 

the linearity between entrepreneurial intention and motivation. Looking at the Beta 

of unstandardized coefficients, when motivation increases, entrepreneurial intention 

increases at a rate of .554. 

With the conclusion of linear regression analysis for Motivation in this section,  

H2; There is significant relationship between Motivation (M) and Entrepreneurial 

Intention (EI) among postgraduate students at UUMKL,  

is confirmed. 

From the results above, it is observed that the correlation value of each variable were 

close with one another. Motivation has the highest correlation with Pearson’s 

Correlation of .701, followed by perceived behavioural controls at .664 and 

entrepreneurial skills fall in the last place with .513 correlation. Aside to correlation 
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with dependent variable, correlation among independent variables were also 

examined. The table below indicates that entrepreneurial skills is correlated to 

perceived behavioural controls but correlation with Motivation is less than .500, 

indicating a slightly low correlation. Correlation between perceived behavioural 

controls and motivation are also strong with Pearson’s Correlation of .599. 

Table 4.12: Pearson’s Correlation of Entrepreneurial Intention and Motivation 

 EI ES PBC M 

EI Pearson Correlation 1 .513
**

 .664
**

 .701
**

 

Sig. (2-tailed)  .000 .000 .000 

N 250 250 250 250 

ES Pearson Correlation .513
**

 1 .550
**

 .434
**

 

Sig. (2-tailed) .000  .000 .000 

N 250 250 250 250 

PBC Pearson Correlation .664
**

 .550
**

 1 .599
**

 

Sig. (2-tailed) .000 .000  .000 

N 250 250 250 250 

M Pearson Correlation .701
**

 .434
**

 .599
**

 1 

Sig. (2-tailed) .000 .000 .000  

N 250 250 250 250 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

The results obtained in this section are aligned to the results obtained by past 

research for each of the independent variable tested. The result not only discusses the 

significance of the variable to the study but also provides information on whether 

each relationship is positively affected or negatively affected through the use of 

scatter plot. The same pattern is observed in the linear regression analysis results 

with motivation being able to predict 49.2 percent of variation of outcomes followed 

by perceived behavioural controls with 44.1 percent and entrepreneurial skills with 

only 26.3 percent. This also indicates that motivation is the strongest predictor of 

entrepreneurial intention in comparison to perceived behavioural controls and 

entrepreneurial skills. 

As the significance of relationship and the direction of relationship have been 
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determined, the next section will look at determining overall relationship between the 

independent variables and dependent variable through a Multiple Regression 

analysis. 

4.4 Determining the role of Entrepreneurial Skills, Perceived Behavioural 

Controls and Motivation on Entrepreneurial Intention. 

This section is devoted to the analysis to determine the strength of relationship 

between the independent variable and dependent variable, the model fit as well as 

determined whether the overall relationship of variables selected are significant to 

the present study. 

The output of data analysis will be discussed in two parts; the first will discuss the 

model summary. The table below depicts the model fit for the relationship examined 

in this study. The R value indicates the multiple-correlation coefficient which 

indicates predictability of the dependent variable. This is relatively high in which the 

variables are able to predict entrepreneurial intention at .774. The R
2
 in Table 4.13 

indicates the percentage of variation in the responses obtained in this research. This 

means that 59.9 percent of the variability in the results obtained for entrepreneurial 

intention is explained by entrepreneurial skills, perceived behavioural controls and 

motivation.  

Table 4.13: Model Summary of Multiple Regression Analysis 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 .774
a
 .599 .594 4.16664 

a. Predictors: (Constant), ES, PBC, M 

b. Dependent Variable: EI 
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Table 4.14 below explains table is used to explain the significance of individual 

variable in the overall relationship being examined. The results in the last column 

indicate that entrepreneurial skills, perceived behavioural controls and motivation are 

significant in determining the entrepreneurial intention of the respondents selected. 

The coefficient table also attempts to determine the potential results obtain when 

each of the variable is tested in a wider population. This is indicated by the 

unstandardized coefficient, Beta column. The results indicate that the increase in one 

of the independent variable results in the increase in the dependent variable by the 

figure under the Beta column. 

Table 4.14: Coefficients of Multiple Regression Analysis 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

T Sig. B Std. Error Beta 

1 (Constant) -2.166 1.528  -1.417 .158 

ES .216 .073 .144 2.949 .003 

PBC .302 .053 .316 5.731 .000 

M .355 .040 .450 8.804 .000 

a. Dependent Variable: EI 

 

This concludes the result section and the summary of results obtained are depicted in 

the following table. 

Table 4.15: Hypotheses Acceptance Table 

Hypotheses Significance Result 

H1: ES→EI .513 Accepted 

H2: PBC→EI .664  Accepted 

H3: M→EI .701  Accepted 

 

4.5 Summary 

The results obtained in this research indicates the relevance of the topic selected, the 

reliability of the data collected as well as provides statistical back-up for the present 

study. The completion of this chapter confirms the hypotheses selected and the 
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model fit of the theoretical framework for the study of entrepreneurial intention with 

entrepreneurial skill, perceived behavioural controls and motivation as independent 

variables. With the completion of this section, the discussion of the results obtained 

and conclusion is made in the following chapter. 



  

 

 

 

 

CHAPTER 5 

DISCUSSION, RECOMMENDATION AND CONCLUSION 

5.0 Introduction 

With the completion of the results section, the findings can be discussed in terms of 

the purpose outlined for this study. This discussion will be linked to the research 

questions set out in chapter one to determine whether the purpose of the research has 

been achieved. This will be followed with a recommendation section and an overall 

conclusion for the research conducted will be presented. 

5.1 Discussion 

This study was conducted to determine the role of entrepreneurial skill, perceived 

behavioural controls and motivation on the entrepreneurial intention of postgraduate 

students, in particular postgraduate students of UUMKL. Before exploring the 

research question, it is important to observe that the number of unemployed 

individual among the group of respondents were relatively low, with only 13 

respondents being unemployed. However, the demography indicates that the 

involvement of graduate in self-employment, an item associated with 

entrepreneurship (Parker, 2004), is lesser than unemployed individual. The fact that 

these unemployed individuals have not considered entrepreneurship as a career is an 

aspect that needs to be examined further. 
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Referring to the first research question, the researcher intended to determine whether 

there is a significant relationship between entrepreneurial skills and entrepreneurial 

intention. The results obtained from Pearson’s Correlation and Linear Regression 

analysis indicates that a positive significant relationship exist between the two 

variables. The only research found to indicate that the entrepreneurial items used in 

this study is significant is through the research by Linan(2008) who used the items in 

a uni-dimensional aspect to analyse its influence on Theory of Planned Behaviour 

constructs in leading to entrepreneurial intention. However, other researches on 

entrepreneurial skills that have used creativity, problem solving skills, leadership and 

opportunity for recognition have shown results that indicate significance to 

entrepreneurial intention (Hassan et al., 2020; Ryu & Kim, 2020; Hu et al., 2018; 

Kusmintarti, Asdani & Riwajanti, 2017; Tiwari, Bhat & Tikoria, 2017; Zani, Ahmad 

& Zakaria, 2016; Ghazali, Ibrahim & Zainol, 2012). Therefore, the result confirms 

that there is significant relationship between Entrepreneurial Skills (ES) and 

Entrepreneurial Intention (EI) among postgraduate students at UUMKL, a 

confirmation of H1. 

The second research question looks at determining the role of perceived behavioural 

controls in determining entrepreneurial intention. Perceived behavioural controls is 

an element that has been studied in numerous researches relating to entrepreneurial 

intention, both as a standalone variable as well as under the Theory of Planned 

Behaviour construct (Chuah et al., 2015; Ambad & Damit, 2016; Mamun et al., 

2017; Alam, Kousar & Rehman, 2019). Therefore, the significant positive 

relationship result obtained in the present study was expected. However, the rate of 

unemployment among graduates that are relatively high in the tracer study conducted 

by MOE (2018) was the drive for re-investigating this construct in the present study. 
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With this result, the second research question in this study has been answered and H2 

have been confirmed, there is a significant relationship between perceived 

behavioural controls and entrepreneurial intention.  

The final variable selected in this study is motivation in conjunction with the third 

research question that intends to examine the existence of relationship with 

entrepreneurial intention. The results obtained for this variable does not only indicate 

the existence of a significant relationship but also indicates that the relationship is a 

positive relationship. The outcome is also aligned to results from past researches 

where motivation was found to be a significant variable in predicting entrepreneurial 

intention (Farouk, Ikram & Sami, 2014; Jordan, 2014; Fatoki, 2010; Choo & Wong, 

2006). Therefore, the third hypothesis set out in this study is also confirmed.  

Aside from the confirmation of the hypotheses mentioned above, the multiple 

regression analysis also allowed to confirm the model fit of the theoretical 

framework used in this study.  

5.2 Recommendation 

An important contribution from this research is the importance of nurturing 

motivation towards entrepreneurship in enhancing entrepreneurial intention. This 

variable was the strongest predictor of entrepreneurial intention in the present 

research. Therefore, initiatives to encourage entrepreneurial intention should not only 

focus on skills and building capabilities of students but include aspects of enhancing 

motivation towards selection of entrepreneurial career. This is an aspect that needs to 

be considered in future entrepreneurial efforts by government as well as individuals. 

The results on motivation also contribute to the need to further expand the present 

framework to examine motivation in terms of intrinsic and extrinsic factors. This 
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would provide a clearer view of the areas that could be harnessed to encourage 

entrepreneurial intention among graduates. 

Aside to that, it is recommended that the present research be conducted in a larger 

population that consist of graduates from various universities, expanding the 

population of research allows the generalization of results to represent the wider 

graduate population in Malaysia. Expanding the research would also provide avenue 

to understand whether graduates are influenced by their upbringing and environment 

in determining their entrepreneurial intention.   

5.3 Conclusion 

In a nutshell, entrepreneurship is an important element for the development of an 

individual and the country’s economy. Many initiatives have been implemented by 

the government to encourage entrepreneurship and   this has led many researches on 

entrepreneurship to examine the entrepreneurial intention among the various 

population selected.  

In the present study, the researcher was interested to determine the influence of 

entrepreneurial skills, perceived behavioural controls and motivation on 

entrepreneurial intention of postgraduate students in a public university. The purpose 

of the study was focused on graduates due to the high unemployment rates and low 

self-employment ventures among this group despite various efforts by the 

government to encourage entrepreneurship. 

The results obtained indicate that there are positive significant relationship between 

the three independent variables selected and entrepreneurial intention, which in turns 

confirms the hypothesis set out in this study. The multiple regression analysis 
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conducted also confirms the significance of the theoretical framework used to 

examine the variables.  

Though the results of the research are relevant to the needs outlined for the present 

research, there are limitations to the studies in terms of generalizing the results to a 

wider population. Thus the various recommendations to expand the research were 

included for future researchers. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



  

62  

REFERENCES 

Adeyemo, S.A. (2009). Understanding and Acquisition of Entrepreneurial Skills: A 

Pedagogical Re-Orientation for Classroom Teacher In Science Education, 

Journal Of Turkish Science Education, 6(3), 57-65. Retrieved from: 

https://www.pegem.net/dosyalar/dokuman/124750-20110902102954-6.pdf   

Ajzen, I., & Madden, T.J. (1986). Prediction of goal-directed behavior: attitudes, 

intentions and perceived behavioral control, Journal of Experimental Social 

Psychology, 22(5), 453-474. Retrieved from: 

https://www.sciencedirect.com/science/article/abs/pii/0022103186900454. DOI: 

10.1016/0022-1031(86)90045-4 

Ajzen, I. (1991). The Theory of Planned Behavior, Organizational Behavior and 

Human Decision Processes, 50, 179-211. DOI: 10.1016/0749-5978(91)90020-T 

Ajzen, I. (2002).  Perceived Behavioral Control, Self-Efficacy, Locus of Control, and 

the Theory of Planned Behavior, Journal of Applied Social Psychology, 32(1),  

1-20. 

Alam, M.Z., Kousar, S. & Rehman, C.A. (2019). Role of Entrepreneurial Motivation 

on Entrepreneurial Intentions and Behaviour: Theory of Planned Behaviour 

Extension on Engineering Students In Pakistan, Journal of Global 

Entrepreneurship Research, 9(50). https://doi.org/10.1186/s40497-019-0175-1  

Ambad, S.N.A. & Damit, D.H.D.A. (2016). Determinants of Entrepreneurial 

Intention among Undergraduate Students in Malaysia, Fifth International 

Conference on Marketing and Retailing, Procedia Economic and Finance, 

ScienceDirect, 37, 108-114. DOI: 10.1016/S2212-5671(16)30100-9 

Antoncic, J.A., Antoncic, B., Gantar, M., Hisrich, R.D., Marks, L.J., Bachkirov, 

A.A., Li, Z., Polzin, P., Borges, J.L, Caelho,A. & Kakkonen, M.L. (2018). Risk-

Taking Propensity and Entrepreneurship: The role of Power Distance, Journal of 

Enterprising Culture, 26(1), 1-26. DOI: 10.1142/S0218495818500012 

Antonioli, D., Nicolli, F., Ramaciotti, L. & Rizzo, U. (2016). The  Effect of Intrinsic 

and Extrinsic Motivations on Academics’ Entrepreneurial Intention, 

Administrative Sciences, 6(15). DOI: 10.3390/admsci6040015 

Audretsch, D.B.  (2007). Entrepreneurship capital and economic growth, Oxford Review of 

Economic Policy, 23(1), 63–78. Retrieved from: https://sci-

hub.se/10.1093/oxrep/grm001. DOI:10.1093/oxrep/grm001 

Awan, N.N. & Ahmad, N. (2017). Intentions to Become an Entrepreneur: Survey 

from University Students of Karachi, International Journal of Business, 

Economics and Law, 13(2), 19-27. DOI: 10.2139/ssrn.3037459. Retrieved from: 

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3037459  

Aziz, F. (April 15,2016). Higher Education Ministry launches initiative to develop 

entrepreneurial education, New Straits Times. Retrieved from: 

https://www.nst.com.my/news/2016/04/139340/higher-education-ministry-

launches-initiative-develop-entrepreneurial-education 

https://doi.org/10.1186/s40497-019-0175-1
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3037459


  

63  

Basit, A., Sing, M. & Hassan, Z. (2018). Factors Affecting Entrepreneurship 

Intention among Students in Private Sector of Malaysia,  International Journal 

of Education, Leraning and Training, 3(2), 42-64. 

DOI:10.24924/ijelt/2018.11/v3.iss2/42.64 

Bernazzani, S. (October 10, 2017). Intrinsic and Extrinsic Motivation: What's the 

Difference?, HubSpot. Retrieved from: 

https://blog.hubspot.com/marketing/intrinsic-and-extrinsic-motivation 

Bhat, A. (20202). Quantitative Research: Definition, Methods, Types and Examples, 

QustionPro. Retrieved from: https://www.questionpro.com/blog/quantitative-

research/  

Bhatia, M. (September 05, 2018). Your Guide to Qualitative and Quantitative Data 

Analysis Methods, Humans of Data. Retrieved from: 

https://humansofdata.atlan.com/2018/09/qualitative-quantitative-data-analysis-

methods/ 

Bosma, N. & Levie, J. (March 03, 2020). Why policymakers need to understand the 

motivations of entrepreneurs, Global Entrepreneurship Monitor. Retrieve from: 

https://www.gemconsortium.org/news/why-policymakers-need-to-understand-

the-motivations-of-entrepreneurs 

Boyd, N. (May 9, 2013). Perceived Behavioral Control: Definition and Relation to 

Stress, Chapter 9, Lesson 11, Study.com. Retrieved from: 

https://study.com/academy/lesson/perceived-behavioral-control-definition-and-

relation-to-stress.html 

Chen, S.C., Jing,L.L & Sung,M.H. (2012). University Students’ Personality Traits 

and Entrepreneurial Intention: Using Entrepreneurship and Entrepreneurial 

Attitude as Mediating Variable, International Journal of Economic 

Research,313, 76-82 

Cherry, K. (October 10,2019). How Does the Cross-Sectional Research Method 

Work?, VeryWellMind. Retrieved from: https://www.verywellmind.com/what-is-

a-cross-sectional-study-2794978 

Cherry, K. (February 18, 2020). Reliability and Consistency in Psychometrics, Very 

Well Mind. Retrieved from: https://www.verywellmind.com/what-is-reliability-

2795786  

Cherry, K. (April 27,2020). What Is Motivation?, Very Well Mind. Retrieved from: 

https://www.verywellmind.com/what-is-motivation-2795378 

Choo, S. & Wong, M. (2006). Entrepreneurial Intention: Triggers and Barriers to 

New Venture Creation in Singapore, Singapore Management Review, 28(2), 47-

64. 

Chuah, F., Ting, H., Alsree, S.R. & Cheah, J.H. (2015). Factors Affecting 

Entrepreneurial Intention of Malaysian University Students, Conference on 

Business Management Research II, 81-94. 

https://blog.hubspot.com/marketing/intrinsic-and-extrinsic-motivation
https://www.questionpro.com/blog/quantitative-research/
https://www.questionpro.com/blog/quantitative-research/
https://humansofdata.atlan.com/2018/09/qualitative-quantitative-data-analysis-methods/
https://humansofdata.atlan.com/2018/09/qualitative-quantitative-data-analysis-methods/
https://study.com/academy/lesson/perceived-behavioral-control-definition-and-relation-to-stress.html
https://study.com/academy/lesson/perceived-behavioral-control-definition-and-relation-to-stress.html
https://www.verywellmind.com/what-is-reliability-2795786
https://www.verywellmind.com/what-is-reliability-2795786
https://www.verywellmind.com/what-is-motivation-2795378


  

64  

Çınar,O.,Bektaş, C. & Aslan, I. (2011). A Motivation Study on The Effectiveness of 

Intrinsic and Extrinsic Factors, Economic and Management, 16, 690-695. 

Retrieved from: 

file:///C:/Users/USER/Downloads/A_MOTIVATION_STUDY_ON_THE_EFF

ECTIVENESS_OF_INTRINS.pdf.  

Clickner, A. (June 01, 2012). The Importance of Economic Development, Lake 

Superior Community Partnership. Retrieved from: 

https://marquette.org/importance-of-economic-development/ 

Conner, M. (2001). Health Behaviors, International Encyclopedia of the Social & 

Behavioral Sciences, 6506–6512. DOI:10.1016/b0-08-043076-7/03871-7 

Dahalan, N., Jaafar, M. & Rosdi, S.A.M. (2015). Attitude and Entrepreneurial 

Intention among Rural Community: The Mediating Role of Entrepreneurial 

Opportunity Recognition, SHS Web of Conferences 18. DOI: 

10.1051/shsconf/20151801005 

DeFranzo, S.E. (August 15, 2012). 4 Main Benefits of Survey Research, Snap 

Survey. Retrieved from: https://www.snapsurveys.com/blog/4-main-benefits-

survey-research/  

Doyle, A. (March 31, 2020). Important Skills Entrepreneurs Need With Examples, 

the balance careers. Retrieved from: https://www.thebalancecareers.com/list-of-

skills-entrepreneurs-need-2062391  

Educational Data Sector. (July 2019). Quick Facts 2019: Malaysia Educational 

Statistics, Ministry of Education Malaysia. Retrieved from: 

https://www.moe.gov.my/muat-turun/penerbitan-dan-jurnal/terbitan/buku-

informasi/2722-quick-facts-2019/file.  

EnagoAcademy. (July 19, 2019). The Importance of Sampling Methods in Research 

Design, EnagoAcademy. Retrieved from: https://www.enago.com/academy/the-

importance-of-sampling-methods-in-research-design/ 

EU Skills Panorama. (2014). Entrepreneurial Skills Analytical Highlights, European 

Commission. Retrieved from: 

https://skillspanorama.cedefop.europa.eu/sites/default/files/EUSP_AH_Entrepre

neurial_0.pdf.  

Faries, M.D. (2016). Why We Don’t “Just Do It”, American Journal of Lifestyle 

Medicine, 10(5), 322-329. Retrieved from: 

https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6125069/#:~:text=Of%20intere

st%20here%2C%20is%20the,the%20variation%20in%20health%20behavior. 

DOI: 10.1177/1559827616638017 

Farouk, A., Ikram, A. & Sami, B. (2014). The influence of Individual Factors on the 

Entrepreneurial intention, International Journal of Managing Value and Supply 

Chain, 5(4), 47-57. DOI: 10.5121/ijmvsc.2014.5404 

Fatoki, O.O. (2010). Graduate Entrepreneurial Intention in South Africa: Motivations 

and Obstacles, International Journal of Business and Management, 5(9), 87-98. 

file:///C:/Users/USER/Downloads/A_MOTIVATION_STUDY_ON_THE_EFFECTIVENESS_OF_INTRINS.pdf
file:///C:/Users/USER/Downloads/A_MOTIVATION_STUDY_ON_THE_EFFECTIVENESS_OF_INTRINS.pdf
https://marquette.org/importance-of-economic-development/
https://www.snapsurveys.com/blog/4-main-benefits-survey-research/
https://www.snapsurveys.com/blog/4-main-benefits-survey-research/
https://www.thebalancecareers.com/list-of-skills-entrepreneurs-need-2062391
https://www.thebalancecareers.com/list-of-skills-entrepreneurs-need-2062391
https://www.moe.gov.my/muat-turun/penerbitan-dan-jurnal/terbitan/buku-informasi/2722-quick-facts-2019/file
https://www.moe.gov.my/muat-turun/penerbitan-dan-jurnal/terbitan/buku-informasi/2722-quick-facts-2019/file
https://www.enago.com/academy/the-importance-of-sampling-methods-in-research-design/
https://www.enago.com/academy/the-importance-of-sampling-methods-in-research-design/
https://skillspanorama.cedefop.europa.eu/sites/default/files/EUSP_AH_Entrepreneurial_0.pdf
https://skillspanorama.cedefop.europa.eu/sites/default/files/EUSP_AH_Entrepreneurial_0.pdf


  

65  

Retrieved from: 

https://pdfs.semanticscholar.org/9ea5/1930a6409a8935dffed43405d66d19ec608

7.pdf  

Foley, B. (July 03, 2018). What is SPSS and How Does it Benefit Survey Data 

Analysis?, SurveyGizmo. Retrieved from: 

https://www.surveygizmo.com/resources/blog/what-is-spss/  

Fraenkel, J.R. & Wallen, N.E. (1993). How to design and evaluate research in 

education. New York: McGraw-Hill Inc. 

Gartner, W.B. (1988). “Who Is an Entrepreneur?” Is the Wrong Question, American 

Journal of Small Business, 12(4), 11–32. Retrieved from: 

https://scihub.wikicn.top/10.1177/104225878801200401  

DOI:10.1177/104225878801200401      

Gartner, W.B. (1990). What are we talking about when we talk about 

entrepreneurship?. Journal of Business Venturing, 5(1), 15–28. Retrieved from: 

https://scihub.wikicn.top/10.1016/0883-9026(90)90023-M. DOI:10.1016/0883-

9026(90)90023-M 

Ghazali, Z., Ibrahim, N.A. & Zainol, F.A.. (2012). Factors Affecting Entrepreneurial 

Intention among UniSZA Students, Asian Social Science, 9(1), 85-93. DOI: 

10.5539/ass.v9n1p85 

GEM. (2020). Entrepreneurial Inention: Most Recent Data, Global Entrepreneurship 

Monitor. Retrieved from: https://www.gemconsortium.org/data# 

Hassan, A., Saleem, I., Anwar, I. and Hussain, S.A. (2020), Entrepreneurial intention 

of Indian university students: the role of opportunity recognition and 

entrepreneurship education, Education + Training. Retrived from:  

https://doi.org/10.1108/ET-02-2020-0033  

Hassan, Z.A., Schattner, P. & Mazza, D. (2006). Doing a Pilot Study: Why is it 

Essential?, Malaysian Family Physician, 1(2), 70-73. Retrieved from: 

https://www.ncbi.nlm.nih.gov/pmc/articles/PMC4453116/ 

Hayes, A. (April 30, 2019). Simple Random Sample, Investopedia. Retrieved from: 

https://www.investopedia.com/terms/s/simple-random-sample.asp  

Herzig, A. & Longin, D. (2004). C&LK Intention Revisited, American Association 

for Artificial Intelligence, 527-535. Retrieved from: 

https://www.aaai.org/Papers/KR/2004/KR04-055.pdf 

Hou, F., Su, Y., Lu, M. & Qi, M. (2019). Model of the Entrepreneurial Intention of 

University Students in the Pearl River Delta of China, Frontiers in Psychology, 

10(916). DOI: 10.3389/fpsyg.2019.00916 

Howorth, C., Tempest, S. & Coupland, C. (2005). Rethinking entrepreneurship 

methodology and definitions of the entrepreneur, Journal of Small Business and 

Enterprise Development, 12(1), 24–40. Retrieved from: 

https://scihub.wikicn.top/10.1108/14626000510579626. 

https://pdfs.semanticscholar.org/9ea5/1930a6409a8935dffed43405d66d19ec6087.pdf
https://pdfs.semanticscholar.org/9ea5/1930a6409a8935dffed43405d66d19ec6087.pdf
https://www.surveygizmo.com/resources/blog/what-is-spss/
https://doi.org/10.1108/ET-02-2020-0033
https://www.investopedia.com/terms/s/simple-random-sample.asp
https://www.aaai.org/Papers/KR/2004/KR04-055.pdf


  

66  

DOI:10.1108/14626000510579626 

Hu, R., Wang, L., Zhang, W. & Bin, P. (2018). Creativity, Proactive Personality, and 

Entrepreneurial Intention: The Role of Entrepreneurial Alertness, Frontiers in 

Psychology, 9(951). DOI: 10.3389/fpsyg.2018.00951 

Ismail, M., Khalid, S.A., Othman, M., Jusoff, H.K., Rahman,N.A., Kassim, K.M. & 

Zain, R.S. (2009). Entrepreneurial Intention among Malaysian Undergraduates, 

International Journal of Business and Managemnet, 4(10), 54-60. 

Jordan, A.J. (2014). Entrepreneurial Self-Efficacy, Intrinsic Motivation & 

Entrepreneurial Intention as Antecedents of Nascent Necessity-Entrepreneur 

Business Start-Up Behaviour in South Africa: A Longitudinal Study, 

Entrepreneurship, Commercialisation and Innovation Centre.  

Jovancic, N. (April 02, 2019). 5 Data Collection Methods for Obtaining Quantitative 

and Qualitative Data, LeadQuizzes. Retrieved from: 

https://www.leadquizzes.com/blog/data-collection-methods/  

Jovancic, N. (August 02, 2019). Likert Scale: How to Create Your Own Survey, 

LeadQuizzes. Retrieved from: https://www.leadquizzes.com/blog/likert-scale/  

Kadir,M.B.A., Salim, M. & Kamarudin, H. (2012). The Relationship Between 

Educational Support and Entrepreneurial Intentions in Malaysian Higher 

Learning Institution, International Conference on Education and Educational 

Psychology, 69, 2164-2173.  DOI: 10.1016/j.sbspro.2012.12.182 

Kan M.P.H. & Fabrigar L.R. (2017). Theory of Planned Behavior. In: Zeigler-Hill 

V., Shackelford T, (eds) Encyclopedia of Personality and Individual 

Differences. Springer, Cham. Retrieved from: 

https://link.springer.com/referenceworkentry/10.1007%2F978-3-319-28099-

8_1191-1. DOI: https://doi.org/10.1007/978-3-319-28099-8 

Kao, R.W.Y. (1993). Defining Entrepreneurship: Past, Present and?.Creativity and 

Innovation Management, 2(1), 69-70. Retrieved from: 

https://scihub.wikicn.top/10.1111/j.1467-8691.1993.tb00073.x. 

DOI:10.1111/j.1467-8691.1993.tb00073.x  

Kaur, S & Sidhu, G.S. (2009). A Qualitative Study of Postgraduate Students’ 

Learning Experiences in Malaysia, International Education Studies, 2(3), 47-56. 

Retrieved from: https://files.eric.ed.gov/fulltext/EJ1065708.pdf.  

Kraft, P., Rise, J., Sutton, S., & Røysamb, E. (2005). Perceived difficulty in the 

theory of planned behaviour: Perceived behavioural control or affective 

attitude?, British Journal of Social Psychology, 44(3), 479–496. Retrieved from: 

https://sci-hub.do/10.1348/014466604X17533 

Krejcie, R.V. & Morgan, D.D. (1970). Determining Sample Size for Research 

Activities, Educational and Psychological Measurement, 30, 607-610. Retrieved 

from: 

https://home.kku.ac.th/sompong/guest_speaker/KrejcieandMorgan_article.pdf 

https://www.leadquizzes.com/blog/data-collection-methods/
https://www.leadquizzes.com/blog/likert-scale/
https://link.springer.com/referenceworkentry/10.1007%2F978-3-319-28099-8_1191-1
https://link.springer.com/referenceworkentry/10.1007%2F978-3-319-28099-8_1191-1
https://sci-hub.do/10.1348/014466604X17533


  

67  

Krueger, N.F., Jr., Reilly, M.D. & Carsrud, A.L. (2000). Competing models of 

entrepreneurial intentions, Journal of Business Venturing, 15, 411-432. 

Retrieved from: https://scihub.wikicn.top/10.1016/s0883-9026(98)00033-0. 

DOI:10.1016/s0883-9026(98)00033-0 

Kusmintarti, A., Asdani, A. & Riwajanti, N.I. (2017). The relationship between 

creativity, entrepreneurial attitude and entrepreneurial intention (case study on 

the students of State Polytechnic Malang), International Journal of Trade and 

Global Markets, 10(1), 28-36. 

LaMorte, W.W.(September 9, 2019). The Theory of Planned Behavior, Boston 

University School of Public Health. Retrieved from: 

https://sphweb.bumc.bu.edu/otlt/mph-

modules/sb/behavioralchangetheories/BehavioralChangeTheories3.html 

Legault, L. (2016). Intrinsic and Extrinsic Motivation, Springer International 

Publishing AG 2016. Retrieved from: 

https://www.researchgate.net/publication/311692691_Intrinsic_and_Extrinsic_

Motivation. DOI: 10.1007/978-3-319-28099-8_1139-1 

Lichtenstein, G.A. & Lyons, T.S. (1996). Incubating New Enterprises: A Guide to 

Successful Practice, The Aspen Institute, Washington, DC. 

Lim, W.L., Lee, Y.L.E & Ramasamy,R. (2014). Personality, Prior Knowledge, 

Social Capital and Entrepreneurial Intentions: Entrepreneurial Alertness as 

Mediator, Global Journal of Business and Social Science Review, 2(1), 68-78. 

Linan, F. (2008). Skill and value perceptions: how do they affect entrepreneurial 

intentions?, International Entrepreneurship and Management Journal, 4, 257-

272. Retrieved from: https://link.springer.com/article/10.1007/s11365-008-0093-

0  

Liñán, F., & Chen, Y.W. (2009). Development and Cross-Cultural Application of a 

Specific Instrument to Measure Entrepreneurial Intentions, Entrepreneurship 

Theory and Practice, 33(3), 593–617. doi:10.1111/j.1540-6520.2009.00318.x. 

Retrieved from: 

http://institucional.us.es/vie/documentos/resultados/LinanChen2009.pdf  

Linan, F., Nabi, G. & Krueger, N. (2013). British and Spanish Entrepreneurial 

Intentions: A Comparative Study, Revista de Economia Mundial, 33, 73-103. 

Retrieved from: https://www.redalyc.org/pdf/866/86626373004.pdf.  

Luenendonk, M. (September 24, 2019). Theory of Planned Behavior: Definition, 

Explained, Examples, Cleverism. Retrieved from: 

https://www.cleverism.com/theory-of-planned-behavior/  

Mahendra, A.M., Djatmika, E.T. & Hermawan, A. (2017). The Effect of 

Entrepreneurship Education on Entrepreneurial Intention Mediated by 

Motivation and Attitude among Management Students, State University of 

Malang, Indonesia, International Education Studies, 10(9), 61-69.  

MalayMail. (September 11, 2019). Dr M: Entrepreneurship crucial to broadening 

https://sphweb.bumc.bu.edu/otlt/mph-modules/sb/behavioralchangetheories/BehavioralChangeTheories3.html
https://sphweb.bumc.bu.edu/otlt/mph-modules/sb/behavioralchangetheories/BehavioralChangeTheories3.html
https://link.springer.com/article/10.1007/s11365-008-0093-0
https://link.springer.com/article/10.1007/s11365-008-0093-0
http://institucional.us.es/vie/documentos/resultados/LinanChen2009.pdf
https://www.cleverism.com/theory-of-planned-behavior/


  

68  

country’s horizons, MalayMail. Retrieved from: 

https://www.malaymail.com/news/malaysia/2019/09/11/dr-m-entrepreneurship-

crucial-to-broadening-countrys-horizons/1789603. 

Malebana, M.J. (2014). Entrepreneurial Intentions and Entrepreneurial Motivation of 

South African Rural University Students, Journal of Economics and Behavioral 

Studies, 6(9), 709-726. Retrieved from: 

https://ojs.amhinternational.com/index.php/jebs/article/view/531  

Mamun, A.A., Nawi, N.C., Mohiuddin, M., Shamsudin, S.F.F & Fazal, S.A. (2017). 

Entrepreneurial intention and startup preparation: A study among business 

students in Malaysi, Journal of Education for Business,92(6), 296-314. DOI: 

10.1080/08832323.2017.1365682 

Marlborough. (August 29, 2019). Five Benefits of Entrepreneurship Education to 

Students, Marlborough School. Retrieved from: 

https://www.marlborough.org/news/~board/stem/post/five-benefits-of-

entrepreneurship-education-to-students  

McCrocklin, S. (Ocotber 4, 2018). Primary Vs. Secondary Research, GeoPoll. 

Retrieved from: https://www.geopoll.com/blog/primary-vs-secondary-

research/#:~:text=Every%20research%20method%2C%20traditional%20or,gath

ered%20from%20previously%20conducted%20studies 

McLeod, S. (August 10, 2018). What is a Hypothesis, Simply Psychology. Retrieved 

from: https://www.simplypsychology.org/what-is-a-hypotheses.html  

MindTools Content Team. (2016). Entrepreneurial Skills: The Skills You Need to 

Build a Great Business, MindTools. Retrieved from: 

https://www.mindtools.com/pages/article/newCDV_76.htm.  

MOHE. (2017). LAPORAN KAJIAN PENGESANAN GRADUAN 2017 :BAB 2- 

Graduan 2017, Laman Rasmi Kajian Pengesanan Graduan,Malaysian Ministry 

of Higher Education. Retrieved from: 

http://graduan.moe.gov.my/v/Penerbitan/terbitan.aspx  

MOE. (2018). Chapter 07: Graduate Tracer Study, Higher Education Statistic 2108, 

Ministry of Education, Malaysia. Retrieved from: 

https://www.moe.gov.my/en/muat-turun/laporan-dan-statistik/pendidikan-

tinggi/buku-perangkaan/2018-10/2408-statistik-pendidikan-tinggi-2018-bab-7-

pdf/file 

Ng, K.S., Ahmad, A.R. &Ibrahim, N.N. (2018). Understanding the Motivation that 

Shapes Entrepreneurship Career Intention, Entrepreneurship – Development 

Tendencies and Empirical Approach, InTech, 291-308. 

http://dx.doi.org/10.5772/intechopen.70786 

Ochoa, C. (December 27, 2016). Sampling: What it is and why it works, NetQuest. 

Retrieved from: https://www.netquest.com/blog/en/sampling-what-it-is-why-it-

works  

Ozaralli, N. & Rivenburgh, N.K. (2016). Entrepreneurial intention: antecedents to 

https://www.malaymail.com/news/malaysia/2019/09/11/dr-m-entrepreneurship-crucial-to-broadening-countrys-horizons/1789603
https://www.malaymail.com/news/malaysia/2019/09/11/dr-m-entrepreneurship-crucial-to-broadening-countrys-horizons/1789603
https://ojs.amhinternational.com/index.php/jebs/article/view/531
https://www.marlborough.org/news/~board/stem/post/five-benefits-of-entrepreneurship-education-to-students
https://www.marlborough.org/news/~board/stem/post/five-benefits-of-entrepreneurship-education-to-students
https://www.simplypsychology.org/what-is-a-hypotheses.html
https://www.mindtools.com/pages/article/newCDV_76.htm
http://graduan.moe.gov.my/v/Penerbitan/terbitan.aspx
https://www.netquest.com/blog/en/sampling-what-it-is-why-it-works
https://www.netquest.com/blog/en/sampling-what-it-is-why-it-works


  

69  

entrepreneurial behavior in the U.S.A. and Turkey, Journal of Global 

Entrepreneurship Research, 6(3). DOI: 10.1186/s40497-016-0047-x  

Park, C. (2017). A study on effect of entrepreneurship on entrepreneurial intention 

Focusing on ICT majors, Asia Pacific Journal of Innovation and 

Entrepreneurship, 11(2), 159-170. DOI: 10.1108/APJIE-08-2017-024 

Parker, S.C. (2004). The Economics of Self–Employment and Entrepreneurship, 

Cambridge University Press: Cambridge, 1st ed.;UK, pp. 266–271. 

Povey, R., Conner, M., Sparks, P., James, R., & Shepherd, R. (2000). Application of 

the Theory of Planned Behaviour to two dietary behaviours: Roles of perceived 

control and self-efficacy, British Journal of Health Psychology, 5(2), 121–139. 

Retrieved from: https://sci-hub.do/10.1348/135910700168810 

Power, R. (November 19, 2015). How Intention Gives Your Actions Power, Inc. 

Retrieved from: https://www.psychologytoday.com/intl/basics/motivation  

Preacher, K.J. & Leonardelli, G.J. (n.d). Calculation for the Sobel Test: An 

interactive calculation tool for mediation tests, quantpsy.org. Retrieved from: 

http://quantpsy.org/sobel/sobel.htm 

Rahim, H.L., Kadir, M.A.B.A,  Abidin, Z.Z., Junid, J., Kamaruddin, L.M., Lajin, 

N.F.M., Buyong, S.Z. & Bakri, A.A. (2015).  Entrepreneurship Education in 

Malaysia: A Critical Review, Journal of Technology Management and Business, 

2(2), 1-11. Retrieved from: https://www.researchgate.net/publication/287865948  

Rasli, A.M., Khan, S.U.R., Malekifar, S. & Jabeen, S. (2013). Factors Affecting 

Entrepreneurial Intention Among Graduate Students of Universiti Teknologi 

Malaysia, International Journal of Business & Social Science, 4(2), 182-188. 

Regoniel, P. (February 09, 2015). Two Tips on How to Write the Significance of the 

Study, Simplyeducate.me. Retrieved from: 

https://simplyeducate.me/2015/02/09/two-tips-on-how-to-write-the-significance-

of-the-study/ 

Romelus, B. (October 07, 2015). 5 Reasons Why People Become Entrepreneurs, 

Business2Community. Retrieved from: 

https://www.business2community.com/small-business/5-reasons-why-people-

become-entrepreneurs-01342462 

Ryu, P. & Kim, D. (2020). Moderating effect of gender on the opportunity 

recognition and entrepreneurial intention,  Entrepreneurship and Sustainability 

Issues, 8(1), 725-740. Retrieved from: 

https://ideas.repec.org/a/ssi/jouesi/v8y2020i1p725-740.htmlSani, R.M., Ahmad, 

S. S. & Zakaria, A. (2016). The Predictors of Entrepreneurial Intention Among 

Undergraduate Students, e-Academia Journal UiTMT, 5(2), 148-158. 

Santoso, S. & Oetomo, B.S.D. (2018). Influence of Motivation and Self-Efficacy on 

Entrepreneurial Intention to Run Business, Expert Journal of Marketing, 6(1), 

14-21. 

https://sci-hub.do/10.1348/135910700168810
https://www.psychologytoday.com/intl/basics/motivation
http://quantpsy.org/sobel/sobel.htm
https://www.researchgate.net/publication/287865948
https://simplyeducate.me/2015/02/09/two-tips-on-how-to-write-the-significance-of-the-study/
https://simplyeducate.me/2015/02/09/two-tips-on-how-to-write-the-significance-of-the-study/
https://www.business2community.com/small-business/5-reasons-why-people-become-entrepreneurs-01342462
https://www.business2community.com/small-business/5-reasons-why-people-become-entrepreneurs-01342462
https://ideas.repec.org/a/ssi/jouesi/v8y2020i1p725-740.html


  

70  

Saunder, M., Lewis, P. Thornhill, A. (2009). Research Method for Business Students 

(5
th

 Edition), Harlow, Pearson Education Limited. 

Seth, S. (July 22, 2019). Why Entrepreneurship Is Important to the Economy, 

Investopedia. Retrieved from: https://www.investopedia.com/articles/personal-

finance/101414/why-entrepreneurs-are-important-economy.asp.  

Sheeran, P., Trafimow, D., & Armitage, C. J. (2003). Predicting behaviour from 

perceived behavioural control: Tests of the accuracy assumption of the theory of 

planned behaviour, British Journal of Social Psychology, 42(3), 393–410. 

Retrieved from: https://sci-hub.do/10.1348/014466603322438224 

Shi, Y., Yuan, T., Bell, R. & Wang, J. (2020). Investigating the Relationship 

Between Creativity and Entrepreneurial Intention: The Moderating Role of 

Creativity in the Theory of Planned Behavior, Frontiers in Psychology, 

11(1209). DOI: 10.3389/fpsyg.2020.01209 

Smith, W. L., Schallenkamp, K., & Eichholz, D. E. (2007). Entrepreneurial skills 

assessment: an exploratory study, International Journal of Management and 

Enterprise Development, 4(2), 179-201. Retrieved from: https://sci-

hub.do/10.1504/IJMED.2007.011791 

Solesvik, M.Z. (2012). Entrepreneurial motivations and intentions: investigating the 

role of education major, Education + Training, 55(3), 253-271. DOI 

10.1108/00400911311309314 

Souder, B. (November, 2019). What is Motivation? A Psychologist Explains., 

PositivePsychology. Retrieved from: https://positivepsychology.com/what-is-

motivation/  

Sturtevant, J. (September 04, 2018). The Motivation Dimension: How Different 

Cultures Inspire High Performance, Culture Wizard. Retrieved from: 

https://www.rw-3.com/blog/the-motivation-dimension-how-different-cultures-

inspire-high-performance 

Terry, D. J., & O’Leary, J. E. (1995). The theory of planned behaviour: The effects 

of perceived behavioural control and self-efficacy, British Journal of Social 

Psychology, 34(2), 199–220. Retrieved from: https://sci-hub.do/10.1111/j.2044-

8309.1995.tb01058.x 

Tiwari, P. Bhat, A.K. & Tikoria, J. (2017). An empirical analysis of the factors 

affecting social entrepreneurial intentions, Journal of Global Entrepreneurship 

Research, 7(9). DOI: 10.1186/s40497-017-0067-1 

Toren, M. (October 22, 2015). 6 Genuine Reasons Why People Become 

Entrepreneurs, Entrepreneur Asia Pacific. Retrieved from: 

https://www.entrepreneur.com/article/251838  

Trafimow, D., Sheeran, P., Conner, M., & Finlay, K. A. (2002). Evidence that 

perceived behavioural control is a multidimensional construct: Perceived control 

and perceived difficulty, British Journal of Social Psychology, 41(1), 101–121. 

Retrieved from: https://sci-hub.do/10.1348/014466602165081  

https://www.investopedia.com/articles/personal-finance/101414/why-entrepreneurs-are-important-economy.asp
https://www.investopedia.com/articles/personal-finance/101414/why-entrepreneurs-are-important-economy.asp
https://sci-hub.do/10.1348/014466603322438224
https://sci-hub.do/10.1504/IJMED.2007.011791
https://sci-hub.do/10.1504/IJMED.2007.011791
https://www.rw-3.com/blog/the-motivation-dimension-how-different-cultures-inspire-high-performance
https://www.rw-3.com/blog/the-motivation-dimension-how-different-cultures-inspire-high-performance
https://sci-hub.do/10.1111/j.2044-8309.1995.tb01058.x
https://sci-hub.do/10.1111/j.2044-8309.1995.tb01058.x
https://www.entrepreneur.com/article/251838
https://sci-hub.do/10.1348/014466602165081


  

71  

Trivikram, S. (October 12, 2020). Entrepreneurial Motivation, MyVenturePad. 

Retrieved from: https://myventurepad.com/entrepreneurial-motivation/ 

Uher, J. (2016). What is behaviour? And (when) is language behaviour? A 

metatheoretical definition, Journal for the Theory of Social Behaviour, 46, 475-

501.   Retrieved from: 

https://www.researchgate.net/publication/295081218_What_is_Behaviour_And_

when_is_Language_Behaviour_A_Metatheoretical_Definition. 

DOI:10.1111/jtsb.12104 

UKEssays. (November, 2018). Positivism Interpretivism and Pragmatism 

Psychology Essay, UK Essays. Retrieved from: 

https://www.ukessays.com/essays/psychology/positivism-interpretivism-and-

pragmatism-psychology-essay.php?vref=1 

Vinz, S. (February 11, 2020). The Theoretical Framework: What & How?, Scribbr. 

Retrieved from: https://www.scribbr.com/dissertation/theoretical-framework/ 

Ward, A., Hernandez-Sanchez, B.R. & Sanchez-Garcia, J.C. (2019).Entrepreneurial 

Potential and Gender Effects: The Role of Personality Traits in University 

Student’s Entrepreneurial Intentions, Frontiers in Psychology, 10(2700). DOI: 

10.3389/fpsyg.2019.0270 

Zain, Z.A., Akram, A.M. & Ghani, E.K. (2010). Entrepreneurship Intention among 

Malaysian Business Students, Canadian Social Sciences, 6(3), 34-44. 

Zani, R.M., Ahmad, S. S. & Zakaria, A. (2016). The Predictors of Entrepreneurial 

Intention Among Undergraduate Students, e-Academia Journal UiTMT, 5(2), 

148-158.Souders, B. (November 11, 2019). What is Motivation? A Psychologist 

Explains, Positive Psychology. Retrieved from; 

https://positivepsychology.com/what-is-motivation/  

Zukauskas, P., Vveinhardt, J. & Andriukaitiene, R. (2018). Philosophy and Paradigm 

of Scientific Research, Management Culture and Corporate Social 

Responsibility, IntechOpen. Retrieved from: 

https://www.intechopen.com/books/management-culture-and-corporate-social-

responsibility/philosophy-and-paradigm-of-scientific-research. DOI: 

10.5772/intechopen.70628.628. 

  

 

 

 

 

https://www.ukessays.com/essays/psychology/positivism-interpretivism-and-pragmatism-psychology-essay.php?vref=1
https://www.ukessays.com/essays/psychology/positivism-interpretivism-and-pragmatism-psychology-essay.php?vref=1
https://www.scribbr.com/dissertation/theoretical-framework/
https://positivepsychology.com/what-is-motivation/
https://www.intechopen.com/books/management-culture-and-corporate-social-responsibility/philosophy-and-paradigm-of-scientific-research
https://www.intechopen.com/books/management-culture-and-corporate-social-responsibility/philosophy-and-paradigm-of-scientific-research


  

72  

APPENDICES 

 

Appendix A: Tracer Study Result for Graduates Employment Status by Types 

of HEI Categories 

Source: Graduate Tracer Study, (MOE,2018) 
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Appendix B: Tracer Study Result for Graduates Employment Status by Types 

of HEI 

Source: Graduate Tracer Study, (MOE,2018) 
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Appendix C: Literature Review Matrix  

The literature review matrix allowed the categorization of the various researches that has been conducted and used in the writing of this chapter. 

It provides an outline of the topics covered, the population studied, the methods employed as well as the outcomes are summarised for ease of 

understanding. 
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Method Findings 
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2017 
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Andi Asdani, Nur 

Indah Riwajanti 

Freshman to final 

year student of State 

Polytechnic Malang, 
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Judgement 
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Survey 

Questionnaire, 

SPSS 

Creativity has a positive impact on entrepreneurial 

intention but it is not a significant relationship. 

Entrepreneurial attitude positively impacts 

entrepreneurial intention. Entrepreneurial attitude 

strongly mediates the influence of creativity on 
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An empirical analysis 

of the factors affecting 

social entrepreneurial 

intentions 

2017 
Preeti Tiwari, Anil K. 

Bhat, Jyoti Tikoria 

Students from 

Premier Technical 

Universities, India 

Quota 

sampling, 

Survey 

Questionnaire, 

SPSS v 20 

Creativity is the strongest positive relationship followed 

by emotional intelligence in leading to social 

entrepreneurial intention mediated by subjective norm, 

attitude and perceived behavioural controls. Moral 

obligation only leads to entrepreneurial intention when 

mediated by subjective norms 

Determinants of 

Entrepreneurial 

Intention among 

Undergraduate 

Students in Malaysia 

2016 

Sylvia Nabila Aza 

Ambad & Dayang 

Haryani Diana Ag 

Damit 

Undergraduate 

student who have 

completed 

entrepreneurship 

course 

Quantitative 

Approach - 

Questionnaire 

Perceived educational support and perceived structural 

support does no influence entrepreneurial intention. 

Perceived rational support, personal attitude and 

perceived behavioural controls significantly affect 

entrepreneurial intention. 

The Predictors of 

Entrepreneurial 

Intention among 

Undergraduate 

Students 

2016 

Rosliza Md Sani, 

Sarah Sabir Ahmad & 

Azfahane Zakaria 

Students of 

Universiti Teknologi 

MARA, Kedah 

pursuing business 

studies 

Quantitative 

Approach - 

Questionnaire 

Creativity and risk taking  have significant relationship to 

entrepreneurial intention and creativity is the most 

dominant predictor of entrepreneurial intention in this 

study 
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The Effect of Intrinsic 

and Extrinsic 

Motivations on 

Academics’ 

Entrepreneurial 

Intention 

2016 

Davide Antonioli, 

Francesco Nicolli, 

Laura Ramaciotti and 

Ugo Rizzo 

Academic scientist, 

University of 

Ferrera, Italy 

Survey 

Questionnaire 

Intrinsic motivation is the major contributor to 

entrepreneurial intention. Extrinsic factors are mediated 

by academic positions and work environment 

Entrepreneurial 

Intention: Antecedents 

to Entrepreneurial 

Behaviour in the U.S.A 

and Turkey 

2016 
Nurdan Ozaralli & 

Nancy K. Rivenburgh 

Junior and senior 

students of one 

university in U.S.A 

and Turkey 

Quantitative 

Approach - 

Questionnaire 

U.S. and Turkish students showed relatively weak 

intention to start their own new venture. Societal factors 

such as the political condition of the country and 

preference for a stable job cause lack of entrepreneurial 

intention among Turkey & USA students respectively. 

Both countries have personality traits that encourage 

entrepreneurial intentions. Theory of planned behaviour 

constructs is also relevant in the determining intention in 

both countries. USA has higher level of risk propensity 

that encourages entrepreneurial intention while Turkish 

student have higher optimism and innovativeness that 

leads too entrepreneurial intention. Both countries show 

no relation between experiential activities and 

entrepreneurial intention while entrepreneurial education 

is seen as a significant antecedent to entrepreneurial 

intention. Exposure to entrepreneurship and parent role 

model were found to be significant for both countries that 

lead to EI. USA sample indicated that the national 

culture is supportive of entrepreneurship is higher than 

those in Turkish student, also influences entrepreneurial 

intention. 

Factors Affecting 

Entrepreneurial 

Intention of Malaysian 

university Students 

2015 

Francis Chuah, Hiram 

Ting, Syed Ridhan 

Alsree, Jun Ha Cheah 

University Students 

in Malaysia 

Quantitative 

Approach – 

Questionnaire 

Behavioural factors, namely attitude, subjective norm 

and perceived behavioural control, have significant effect 

on entrepreneurial intention. Perceived positive image 

about entrepreneurs and perceived difficulty to get 

financial support have impact on their intention.  
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Attitude and 

Entrepreneurial 

Intention among Rural 

Community: The 

Mediating Role of 

Entrepreneurial 

Opportunity 

Recognition 

2015 

Norziani Dahalan, 

Mastura Jaafar, Siti 

Asma' Mohd Rosdi 

Local villages and 

districts, Malaysia 

Survey 

questionnaire, 

SPSS 

Attitude towards start-up and attitude towards money 

affects entrepreneurial intention but only attitude towards 

start up is mediated by opportunity recognition 

Personality, Prior 

Knowledge, Social 

Capital and 

Entrepreneurial 

Intention: 

Entrepreneurial 

Alertness as Mediator 

2014 

Wei  Lee Lim, 

Yvonne Lean-Ee Lee 

& Ravindran 

Ramasamy 

Studens from around 

KL area as selected 

for the study 

Quantitative 

Approach – 

Questionnaire 

The findings concluded that there are significant 

relationships between the three variables; prior 

knowledge, social capital and personality traits with the 

entrepreneurial intention which is mediated by 

entrepreneurial alertness 

Entrepreneurial Self-

Efficacy, Intrinsic 

Motivation & 

Entrepreneurial 

Intention as 

Antecedents of Nascent 

Necessity-Entrepreneur 

Business Start-Up 

Behaviour in South 

Africa: A Longitudinal 

Study 

2014 Anton J. Jordan 

South African 

nascent necessity-

entrepreneur 

Training, 

mentoring and 

incubation 

intervention 

program 

Intrinsic motivation is a possible indicator of potential 

star-up behaviour and should be enhanced by policy 

makers 

The Influence of 

Individual Factors on 

the Entrepreneurial 

Intention 

2014 

Amari Farouk, Abes 

Ikram & Boudabbous 

Sami 

 Students from the 

Higher Institute of 

Business 

Administration of 

Sfax, Tunisia 

Survey 

Questionnaire 

Individual factors such as motivation, professional 

experience and teachings influence entrepreneurial 

intention. However, individual characteristics is not 

significant to entrepreneurial intention 
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Entrepreneurial 

Intentions and 

Entrepreneurial 

Motivation of South 

African Rural 

University Students 

2014 
Mmakgabo Justice 

Malebana 

Final year rural 

university students in 

Limpopo province, 

South Africa 

Survey 

Questionnaire, 

SPSS 

Entrepreneurial motivation has significant correlation to 

entrepreneurial intention, where respondents are 

motivated by both intrinsic and extrinsic rewards, and the 

need for independence. Attitude towards becoming an 

entrepreneur, subjective norms, social valuation of 

entrepreneurship, knowledge of entrepreneurial role 

models and entrepreneurial support have a significant 

influence on entrepreneurial motivation 

Factors Affecting 

Entrepreneurial 

Intention among 

Graduate Students of 

Universiti Teknologi 

Malaysia 

2013 

Dr. Amran Md Rosli, 

Dr. Saif ur Rehman 

Khan, Shaghayegy 

Malekifar & Samrena 

Jabeen 

Graduating students 

at faculties of 

engineering, 

education, 

management and 

social science in 

UTM 

Quantitative 

Approach – 

Questionnaire 

Entrepreneurial conviction, education environment and 

conviction have positive impact on entrepreneurial 

intention. Gender and work experience are the 

demography variable that also influences entrepreneurial 

intention. 

The relationship 

between educational 

support and 

entrepreneurial 

intention in Malaysian 

Higher Learning 

Institution 

2012 

Mumtaz Begum 

Abdul Kadir, Munirah 

Salim & Halimahton 

Kamarudin 

MARA Professional 

College Students 

Quantitative 

Approach – 

Questionnaire 

Attitude and behaviour is influenced by entrepreneur 

education which leads to entrepreneurial intention. 

University Student's 

Personality Traits and 

Entrepreneurial 

Intention: Using 

Entrepreneurship and 

Entrepreneurial 

Attitude as Mediating 

Variable 

2012 

Su-Chang Chen, 

Ling-Ling Jeng & 

Ming-Hung Sung 

Four universities in 

northern, central and 

southern Asian and 

offshore islands. 

Quantitative 

Approach – 

Questionnaire 

Openness to experience, extraversion and 

conscientiousness positively influences entrepreneurship 

and entrepreneurial intention. Agreeableness, openness to 

experience, extraversion and conscientiousness 

influences entrepreneurial attitude that leads to 

entrepreneurial intention. Extraversion is completely 

dependent on entrepreneurship and entrepreneurial 

attitude in influencing entrepreneurial attitude. Openness 

and conscientiousness has partial mediating affect with 

entrepreneurship and entrepreneurial attitude 

respectively. 
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Entrepreneurial 

Motivations and 

Intentions: 

investigating the Role 

of Education Major 

2012 Marina Z Solesvik 

Undergraduate 

economics and 

business 

administration 

students from 3 

universities in 

Ukraine 

Quantitative 

Approach – 

Questionnaire 

Individuals who participate in enterprise programmes 

tend to have higher entrepreneurial motivation and are 

more likely to become entrepreneurs. Empirical evidence 

shows that attitudes, subjective norms and perceived 

behaviour control mediate the relationship between 

perceived entrepreneurial motivation and entrepreneurial 

intentions. 

Factors affecting 

Entrepreneurial 

intention among 

UniSZA Students 

2012 

Zaharah Ghazali, Nor 

Asmahani Ibrahim, 

Fakhrul Anwar Zainol 

Undergraduate 

students during the 

academic year 2010-

2011 at UniSZA 

Intercept 

survey 

sampling, SPSS 

Female students have higher attitude and social skills and 

desire to succeed. Other demographic factors do not 

influence entrepreneurial intention. Entrepreneurship 

course/ training, marketing skill, desire to success, 

leadership skill, and innovation and creativity inspire 

graduates in choosing entrepreneurship. 

Entrepreneurship 

Intention among 

Malaysian Business 

Students 

2010 

Zahariah Mohd Zai, 

Amalina Mohd 

Akram, Erlane K 

Ghani 

Students from 

business faculty in 

Malaysian public 

university 

Quantitative 

Approach – 

Questionnaire 

Personal traits have significant influence on 

entrepreneurial intention however the effects of 

environmental factors could not be clearly defined 

therefore insignificance of results obtained 

Graduate 

Entrepreneurial 

Intention in South 

Africa: Motivations and 

Obstacles 

2010 
Olawale Olufunso 

Fatoki 

Final year graduate 

students at South 

Africa 

Survey 

Questionnaire, 

SPSS 

Entrepreneurial intention is weak among South African 

students. Five motivators are employment, autonomy, 

creativity, economic and capital. Obstacles are capital, 

skill, support, risk, economy and crime 

Entrepreneurial 

intention among 

Malaysian 

undergraduates 

2009 

Mohammad Ismail, 

Shaiful Annuar 

Khalid, Mahmood 

Othman, Hj. 

Kamaruzaman 

Jusoff,Norashimah 

Abdul Rahman, 

Kamsol Mohamed 

Kassim & Rozihana 

Shekh Zain 

Malaysian 

Undergraduate 

students in northern 

region 

Quantitative 

Approach – 

Questionnaire 

Entrepreneurial intention not influenced by gender, prior 

experience or parent involvement in entrepreneurial 

venture. Entrepreneurial intention affected by 

extraversion and openness from the big five personalities 

while contextual factor that encourages entrepreneurial 

intention is close support from family and friends 
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Entrepreneurial 

Intention: Triggers and 

Barriers to New 

Venture Creation in 

Singapore 

2006 
Stephen Choo & 

Melvin Wong 

Retired military 

officer from 

Singapore Armed 

Forces  

Quantitative 

Approach – 

Questionnaire 

Intrinsic factors such as desire to have interesting job, 

make use of creative talent and challenging oneself, and 

extrinsic factors such as reward associated with 

entrepreneurship and autonomy are primary motivator to 

entrepreneurial behaviour. 
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Appendix D: Survey Questionnaire 
 

Part 1: Demographics 
 

Age 

20-29  

30-39  

40-49  

50>  

 

Gender 

Male  

Female  

 

Work Experience 

No Experience  

1-5 years  

 6-10 years  

10-15 years  

16> years  

 

Employment Type 

Self-Employed  

Government Employee  

Private Sector Employee  

Unemployed  

 

 

Part 2: Factors Affecting Entrepreneurial Intention 

 

Entrepreneurial Intention: 

Indicate your level of agreement with the following sentences.  

(1 – Strongly Agree, 5 – Strongly Disagree 

1 2 3 4 5 

I’m ready to make anything to be an entrepreneur      

My professional goal is to become an entrepreneur.      

I am prepared to do anything to be an entrepreneur.      

I’ll put every effort to start and run my own business.      

I have thought seriously to start my own business.      

I have a strong intention to start a business someday.      

Linan & Chen, 2009 

 

 

Entrepreneurial Skills  

How do you rate yourself on the following entrepreneurial abilities/skill sets  

(1 – Strongly Agree, 5 – Strongly Disagree) 
1 2 3 4 5 

Recognition of opportunity      

Creativity      

Problem solving skills      

Leadership and communication skills      

Development of new product and services      

Networking skills and making professional contacts      

Linan, 2008 
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Appendix D (continued) 
 

Perceived Behavioural Controls  

Indicate your level of agreement with the following sentences.  

(1 – Strongly Agree, 5 – Strongly Disagree) 

1 2 3 4 5 

To start a business and keep it working would be easy for me.      

I am able to control the creation process of a new business.      

I would have complete control over the situation if I start and run a business.      

I am prepared to do anything to be an entrepreneur.      

I know all about the necessary practical details needed to start a business.      

If I wanted to, I could easily start and run a business.      

If I tried to start a business, I would have a high chance of being successful.      

Source: Awan & Ahmad, 2017 

 

 

Motivation  

Indicate your level of agreement with the following sentences.  

(1 – Strongly Agree, 5 – Strongly Disagree) 

1 2 3 4 5 

I want to start a business to earn a reasonable living.      

I want to start a business for my own satisfaction and growth.      

I want to start a business to be my own boss.      

I want to start a business to challenge myself.      

I want to start a business to use the skill learned in the university.      

I want to start a business to have higher social status.      

I want to start a business to have an interesting job.      

I want to start a business to take advantage of my creative talents.      

I want to start a business to have enough free time.      

Malebana, 2014 & Fatoki, 2010 
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Appendix E: Inter-Item Correlation Analysis 

 

Entrepreneurial Intention 
Inter-Item Correlation Matrix 

 

My professional 

goal is to become 

an entrepreneur 

I am prepared to 

do anything to be 

an entrepreneur. 

I’ll put every effort 

to start and run my 

own business. 

I have thought 

seriously to start 

my own business. 

I have a strong 

intention to start a 

business someday. 

I’m ready to make 

anything to be an 

entrepreneur EI Total 

My professional goal is to 

become an entrepreneur 

1.000 .614 .650 .629 .567 .634 .705 

I am prepared to do anything to 

be an entrepreneur. 

.614 1.000 .722 .694 .649 .695 .904 

I’ll put every effort to start and 

run my own business. 

.650 .722 1.000 .784 .740 .705 .889 

I have thought seriously to start 

my own business. 

.629 .694 .784 1.000 .720 .682 .871 

I have a strong intention to start 

a business someday. 

.567 .649 .740 .720 1.000 .699 .846 

I’m ready to make anything to 

be an entrepreneur 

.634 .695 .705 .682 .699 1.000 .848 

EI Total .705 .904 .889 .871 .846 .848 1.000 
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Appendix E (continued) 

 

Entrepreneurial Skills 
Inter-Item Correlation Matrix 

 

Recognition of 

opportunity Creativity 

Problem solving 

skills 

Leadership and 

communication 

skills 

Development of 

new product and 

services 

Networking skills 

and making 

professional 

contacts ES Total 

Recognition of opportunity 1.000 .571 .368 .303 .444 .322 .686 

Creativity .571 1.000 .511 .390 .570 .420 .778 

Problem solving skills .368 .511 1.000 .609 .417 .442 .727 

Leadership and communication 

skills 

.303 .390 .609 1.000 .564 .508 .740 

Development of new product and 

services 

.444 .570 .417 .564 1.000 .546 .799 

Networking skills and making 

professional contacts 

.322 .420 .442 .508 .546 1.000 .735 

ES Total .686 .778 .727 .740 .799 .735 1.000 
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Appendix E (continued) 

 

Perceived Behavioural Controls 
Inter-Item Correlation Matrix 

 

To start a 

business and 

keep it going 

would be easy 

for me 

I am able to 

control the 

creation process 

of a new 

business. 

I would have 

complete control 

over the 

situation if I 

start and run a 

business. 

I am prepared to 

do anything to 

be an 

entrepreneur. 

I know all about 

the necessary 

practical details 

needed to start a 

business 

If I wanted to, I 

could easily start 

and run a 

business 

If I tried to start 

a business, I 

would have a 

high chance of 

being successful PBC Total 

To start a business and keep 

it going would be easy for 

me 

1.000 .702 .667 .453 .506 .569 .546 .771 

I am able to control the 

creation process of a new 

business. 

.702 1.000 .802 .637 .669 .652 .651 .885 

I would have complete 

control over the situation if I 

start and run a business. 

.667 .802 1.000 .595 .698 .573 .650 .863 

I am prepared to do anything 

to be an entrepreneur. 

.453 .637 .595 1.000 .610 .614 .566 .778 

I know all about the 

necessary practical details 

needed to start a business 

.506 .669 .698 .610 1.000 .627 .631 .823 

If I wanted to, I could easily 

start and run a business 

.569 .652 .573 .614 .627 1.000 .680 .824 

If I tried to start a business, I 

would have a high chance of 

being successful 

.546 .651 .650 .566 .631 .680 1.000 .817 

PBC Total .771 .885 .863 .778 .823 .824 .817 1.000 
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Appendix E (continued) 

 

Motivation 
Inter-Item Correlation Matrix 

 

I want to 

start a 

business to 

earn a 

reasonable 

living 

I want to 

start a 

business for 

my own 

satisfaction 

and growth 

I want to 

start a 

business to 

be my own 

boss 

I want to 

start a 

business to 

challenge 

myself 

I want to 

start a 

business to 

use the skill 

learned in the 

university 

I want to 

start a 

business to 

have higher 

social status 

I want to 

start a 

business to 

have an 

interesting 

job 

I want to 

start a 

business to 

take 

advantage of 

my creative 

talents 

I want to 

start a 

business to 

have enough 

free time M Total 

I want to start a 

business to earn a 

reasonable living 

1.000 .756 .635 .529 .359 .513 .648 .502 .462 .771 

I want to start a 

business for my own 

satisfaction and growth 

.756 1.000 .612 .640 .470 .521 .613 .564 .436 .801 

I want to start a 

business to be my own 

boss 

.635 .612 1.000 .647 .560 .619 .496 .444 .604 .810 

I want to start a 

business to challenge 

myself 

.529 .640 .647 1.000 .698 .519 .601 .645 .419 .820 

I want to start a 

business to use the skill 

learned in the 

university 

.359 .470 .560 .698 1.000 .632 .500 .565 .500 .770 

I want to start a 

business to have higher 

social status 

.513 .521 .619 .519 .632 1.000 .443 .403 .549 .755 

I want to start a 

business to have an 

interesting job 

.648 .613 .496 .601 .500 .443 1.000 .685 .370 .769 
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I want to start a 

business to take 

advantage of my 

creative talents 

.502 .564 .444 .645 .565 .403 .685 1.000 .397 .749 

I want to start a 

business to have 

enough free time 

.462 .436 .604 .419 .500 .549 .370 .397 1.000 .690 

M Total .771 .801 .810 .820 .770 .755 .769 .749 .690 1.000 
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Appendix F: Scatter Plot Diagram for Entrepreneurial Intention by 

Entrepreneurial Skills, Perceived Behavioural Controls and 

Motivation 
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Scatter Plot of EI by ES 
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Scatter Plot of EI by PBC 
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Scatter Plot of EI by M 
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