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ABSTRACT   

The Sales and Services Tax (SST) has been implemented in Malaysia to replace the 
Goods and Services Tax (GST) commencing on 1st September 2018. SST is a single-
tier system, expecting to reduce the tax burden on the consumers. The implementation 
of SST has a huge impact on all, especially on the spending behavior of consumers. 
Therefore, this study aims to investigate the effect of SST implementation on the 
spending behavior and the intention to spend among Universiti Utara Malaysia (UUM) 
students. The study is performed by adopting the Theory of Planned Behavior (TPB) 
model. This model is widely used to explain the actual behavior that influences the 
individual’s intention. The framework of study focused on four level factors namely 
attitude, subjective norms, SST knowledge and government subsidies towards the 
spending intention of the UUM students. The objective of this study are to determine 
the level and the relationship of attitude, subjective norms, SST knowledge and 
government subsidies towards intention to spend among postgraduate student in UUM. 
This study employed the quantitative method by distributing the surveys to the 
postgraduate students from Othman Yeop Abdullah Graduate School of Business 
UUM. Total sample of this study was 100 respondents. Collected data were analysed 
by using SPSS statistic version 24. As a result, the findings from the regression 
analysis revealed that attitudes, subjective norms and government subsidies contribute 
significantly on the spending behaviour among UUM postgraduate students. However, 
the study discovered that there is the lack of awareness and knowledge on the SST 
implementation among the UUM students. This study provides a better understanding 
of the spending behaviour of UUM students towards the implementation of SST.  

 

Keywords: Attitude, Subjective Norm, SST Knowledge, Government Subsidy and 
Intention to Spend.  
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ABSTRAK  

Cukai Jualan dan perkhidmatan (SST) baru telah dilaksanakan untuk menggantikan 
Cukai Barangan dan Perkhidmatan (GST) bermula pada 1 September 2018. SST 
merupakan sistem satu peringkat yang menjangkakan untuk mengurangkan beban 
cukai kepada pengguna. Pelaksanaan SST mempunyai kesan yang besar kepada semua 
pihak, terutamanya perbelanjaan pengguna. Oleh itu, kajian ini bertujuan untuk 
mengkaji kesan pelaksanaan SST terhadap tingkah laku perbelanjaan dan niat untuk 
berbelanja di kalangan pelajar Universiti Utara Malaysia (UUM). Kajian ini dilakukan 
dengan mengadaptasi Teori Gelagat Terancang (TGT). Teori ini digunakan secara 
meluas untuk menjelaskan tingkah laku sebenar yang mempengaruhi niat individu. 
Rangka kerja kajian ini memberi tumpuan kepada empat faktor iaitu sikap, norma 
subjektif, pengetahuan SST dan subsidi kerajaan terhadap niat perbelanjaan di 
kalangan pelajar UUM. Objektif kajian ini adalah untuk mengukur tahap dan 
hubungan antara sikap, norma subjektif, pengetahuan SST dan subsidi kerajaan 
terhadap niat untuk membelanja antara pelajar pascasiswazah di UUM. Kajian ini 
menggunakan kaedah kuantitatif dengan mengedarkan soal selidik kepada pelajar 
pascasiswazah di UUM dari College Othman Yeop Abdullah Graduate School of 
Business. Jumlah sampel kajian ini adalah 100 responden. Data yang dikumpulkan 
dianalisis dengan menggunakan versi SPSS statistik 24. Hasil penemuan dari analisis 
regresi mendedahkan bahawa sikap, norma subjektif dan subsidi kerajaan 
menyumbang dengan ketara atas tingkah laku perbelanjaan di kalangan pelajar 
pascasiswazah UUM. Walau bagaimanapun, kajian mendapati terdapat kekurangan 
kesedaran dan pengetahuan mengenai pelaksanaan SST di kalangan pelajar UUM. 
Kajian ini memberikan pemahaman yang lebih baik tentang tingkah laku perbelanjaan 
para pelajar UUM terhadap pelaksanaan SST. 

  

Kata Kunci: Sikap, Norma Subjektif, Pengetahuan Terhadap SST, Subsidi Kerajaan,  

dan Niat Untuk Berbelanja 
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CHAPTER ONE 

INTRODUCTION 

 

1.1 Introduction 

Taxation considered as a significant monetary instrument used to control one nation’s 

economy. Tax considered as the main source for the income of the governments which 

can enhance the economics of the country. The government can use tax revenue to 

finance the public project and develop infrastructure in the country. Hence, a low level 

of tax will influence the country development and lead to deficit on the country 

financial position (Gurusamy, 2018). It is important to understand consumers’ 

spending behaviour when there is a change of policy of the country like the enactment 

of Goods and Services Tax (Beh, 2013).  

 

Effective 1st September 2018, the Royal Malaysia Customs Department (RMCD) 

issued and implement the new of Sales and Services Tax (SST). The old Sales and 

Services Tax regime was implemented on 29th February 1972 to 1st March 1975 

respectively. The new Sales and Service Tax enacted by the Sales Tax Act 2018 and 

the Service Tax Act 2018. Taxable goods which are imported or made in Malaysia are 

subjected to new sales tax while some specific taxable service are subjected to service 

tax on consumer. Therefore, the introduction of Sales and Services Tax could affect 

the spending behavior of consumer. The expenditure of consumer may increase with 
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the implementation of Sales and Services Tax. It is important consumer need to 

understand about the Sales and Services Tax knowledge. 

 

In the United States, spending by a student can be identified as a crucial component 

of total consumer spending. The student considered as the most significant market for 

businesses followed with the size and features of the market (Wong & Smith, 2002). 

Full-time student consumes $23 billion for basic needs (Ring, 1997). The expenditure 

of university student has been increased due to the increasing of their needs. They are 

experiencing being on their own for the first time and need to make their own decision. 

Hence, they will soon to dominate the consumers market and the awareness of 

spending is one of the important way to get out of debt and build wealth. Chris (2015) 

concluded that youth spending habits driven by technology and altruism not 

advertisement and this will increase the expenditure of the students. 

 

This study will focus on the effect of Sales and Services Tax implementation on the 

spending behavior among Universiti Utara students. The number of goods exempted 

from Sales and Services Tax are ten times exceed than the old Goods and Services 

Tax. The government in Malaysia expected many benefits arises from the execution 

of Sales and Services Tax and try to encourage consumers aware of the advantages of 

the new system. However, the problem faced by the government is decreasing in the 

level of spending among consumers. This study will identify the factors that affect the 

level of spending by using the theory of planned behaviour (TPB). The factors of this 
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study are attitudes, subjective norms, Sales and Services Tax knowledge and 

government subsidies.  

 

1.2 Problems Statement   

Malaysia underwent the second transition in consumption tax within the three-year 

time frame.  Following the abolishment of the Goods and Services Tax, the execution 

of Sales and Services Tax has reduced the burden of the consumers. According to the 

Ministry of Finance of Malaysia Lim Guan Eng, the government has projected to 

collect RM21 billion in SST compared with RM44 billion in GST previously (Husni, 

2018). Survey conducted by the Federation of Malaysia Manufacturers (FMM) and 

the Malaysian Institute of Economic Research (MIER) concluded that with the 

implementation of Sales and Services Tax had generally increased the business cost  

(Kana, 2019). Due to the increasing of business cost, consumer need to pay a higher 

cost on the goods and services. This will directly affect consumer intention to spend. 

Consequently, the implementation of Sales and Services Tax has significantly affected 

the consumers’ spending behavior in line with the initial rise of the price of goods and 

services. Goods and Services Tax has awakened the contentions from different degree 

of society dominatingly low and medium level of income household (Fadzillah & 

Husin, 2016; Moomal & Zakaria, 2014; Zabri, Ahmad & He, 2016). The 

implementation of new tax regime will affect consumer spending behaviour. Students 

are considered as the low-income group.  A study conducted by Saira et al. (2010) 

reveals that there is a low level of tax knowledge among the taxpayers. Knowledge of 

consumer will directly affect consumers’ intention to spend. Hence, the level of tax 
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knowledge will influence the spending behaviour among consumers. The finding 

shows a significant relationship between attitude, subjective norms and perceived 

behavioural control toward students’ intention to spend after implementation of 

Goods and Services Tax (Obaid, 2016). Due to lack of empirical evidence on the effect 

of SST implementation on students’ spending behavior, this study is contributed to 

investigate the factors that influence the spending behavior among UUM postgraduate 

students after the implementation of Sales and Services Tax.  

 

The reintroduction of Sales and Services Tax in September 2018 had prompt the 

modest cost increments in the nation, lifting the Consumer Price Index (CPI) to 1.7 per 

cent in the year 2019 from the anticipated 1.5 per cent in the year 2018 (“SST to lead 

to tiny price hikes”, 2018).  Consumer Price Index (CPI) measures the purchasing 

power of the consumers. The change of CPI will impact the cost of living of consumers 

and influence their spending behavior. To further corroborate this scenario, the 

increasing of CPI will lead to increase the inflation rate of the country. As illustrations 

by RHB Research Institute Sdn Bhd chief ASEAN economist Peck Boon Soon, there 

will be slightly increase in prices as the manufacturers have to build in the cost from 

Sales and Services Tax (“SST to lead to tiny price hikes”, 2018). In addition, according 

to Socio-Economic Research Centre executive director Lee Heng Guie, lifestyle goods 

and offering consumed by better profits households could be subjected to a higher sales 

tax (Kana, 2018). The price of products and services will increase by a quantum similar 

to the rate that would be set as covered by Sales and Services Tax (Dhesi, 2018). The 

reintroduction of Sales and Services Tax has contributed vital impacts on economic, 

social and marketing in the industry. From the retail industry perspective, the 
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implementation of the Sales and Services Tax will affect consumer spending behaviour 

and buying intention. Under these circumstances, the increase of price in goods and 

services will lead to lower purchase intentions of the consumers.   

 

The statistics shows Malaysia consumer spending from year July 2016 to Jan 2019. 

The figure shows there is a decrease in Malaysia consumer spending behaviour in the 

year of 2019. GST took place from July 2016 to May 2018. Malaysia government 

abolished GST and started to implement SST on 1 September 2018. From the statistics, 

1st June 2018 to 31st August 2018 show the highest consumer expenditure at a rate of 

RM 205,000. Malaysia government imposed zero rate GST throughout the period. 

Over the period, GST has set to zero percent on 1st June to 31 August 2018 which has 

reduced the tax rate from 6% to 0%. As a result, the spending power of consumer 

increase dramatically during the zero tax rate period. After the implementation of SST, 

consumer spending has decreased overall to RM190 Billion from September 2018 to 

Jan 2019. This could be due to the implementation of SST. The financial situation of 

a country is often determined by the spending behaviors of consumers. Therefore, it is 

vital to comprehend consumers’ spending behavior after the changes of tax regime. 

The lack of understanding and knowledge in new imposed tax policy have contributed 

the low spending intention of Malaysians. This study attempts to investigate 

postgraduates' student spending behavior subsequent the implementation of SST. 
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Figure 1.1  
Malaysia Consumer Spending for the Years from Jul-2017 to Jan-2019 
Source: Tradingeconomics.com / Department of Statistics, Malaysia 

In accordance with that, this study will delve deeper into factors that are influencing 

postgraduates' student spending behaviour by using Theory of Planned Behavior (TPB) 

which was introduced by Ajzen. The study focuses on examine factors affecting 

intention to spend after implementation of Sales and Services tax. The variables used 

to examine students’ intention to spend are attitudes, subjective norms, SST 

knowledge and government subsidies. According to Ajzen, Theory of Planned 

Behavior is highly depend on behavioral intention. Numbers of research studies focus 

on the impact of spending pattern on Goods and Services Tax but limited research has 

been conducted on the effect of spending behaviour after the implementation of Sales 

and Services Tax. If the variable proved significant, this study could provide an insight 

for government and other related parties to take appropriate measures in order to 

enhance the level of understanding towards Sales and Services Tax among consumers 

and eventually increase the understanding of its impact on consumers’ spending 

behavior. It is hoped that this study will allow researchers to close the information gap 
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and benefit from the potential appreciation of the presence of university students as 

an important market segment after the implementation of Sales and Services Tax.  

  

1.3 Research Questions  

The research question pertaining in the study are:  

1. What is the level of attitudes, subjective norms, Sales and Services Tax 

knowledge, government subsidies and the intention of spend behavior among 

postgraduate student in UUM. 

2. What is the relationship between attitudes, subjective norms, Sales and 

Services Tax knowledge, government subsidies and the intention to spend 

among postgraduate student in UUM. 

 

1.4 Research Objectives  

The research objectives are:  

1. To determine the level of each of the factors which are attitudes, subjective 

norms, Sales and Services Tax knowledge, government subsidies and the 

intention to spend among postgraduate student in  

2. To determine the relationship between attitudes, subjective norms, Sales and 

Services Tax knowledge, government subsidies and the intention to spend 

among postgraduate student in UUM. 
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1.5 Significant of the Study  

This study attempts to identify the influence of Sales and Services Tax on the spending 

behaviour among postgraduate students in Universiti Utara Malaysia. The purpose of 

this study is to identify attitudes, subjective norms, Sales and Services Tax knowledge, 

government subsidies influences the intention to spend after the implementation of 

Sales and Services Tax. The Royal Malaysian Customs Department (RMCD) 

implement Sales and Services Tax in order to reduce tax burden and cost of living. 

From this perspective, the findings of this study ultimately provide insight to 

government agencies especially consumers’ association to observe the intention to 

spend after the implementation of Sales and Services Tax. The spending behavior 

among consumers are important mechanism as it contribute to nation economy. 

 

From the theoretical perspective, theory of planned behaviour apply in this study to 

measure and evaluate the people action guided. Theory of planned behaviour focused 

on the intention of human. Theory of planned behavior in this study is to explain the 

various possible factor to be addressed to influence student spending behaviour. 

Besides, this study is to assist government to determine factors influence student 

spending behavior. The findings will help to promote the government in order to 

increase the spending of the consumer which are the postgraduate students in this 

study. The implementation of Sales and Services Tax allow Royal Malaysian Customs 

Department (RMCD) to measure an effective transition to Sales and Services Tax 

system for consumers and government. 
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1.6 Scope and Limitation of the Study  

The scope of this study are focusing on students’ intention to spend after the 

implementation of Sales and Services Tax. The respondents of this study are 

postgraduate students in Universiti Utara Malaysia, Kedah. However, there are several 

limitations present in this study. The respondents of this study only focus on 

postgraduate students in Universiti Utara Malaysia. The respondents might be focus 

to all universities students in order to achieve more relevant result. Besides, this study 

attempted to examine the factors influence the intention to spend after the 

implementation of Sales and Services Tax with limited variables. Therefore, several 

external variables can be intervened in this study. This study had a limited of time to 

identify the external variables and other factors in each variable which cannot be 

explained in this study. 

  

1.7 The Definition of Key Terms  

This section will explain clearly what are the key terms used in this study and briefly 

explain the meaning of each key terms used.  

Indirect Tax: 

Indirect tax is a form of tax collected by government organizations and imposed on 

the taxpayer in order to fund several public expenditures. Products, sales and services 

involve indirect tax and passed on consumers. It is important and significant source 

for the income of the government to improve the economy and to achieve the level of 

developed country with high income (Gurusamy, 2018). 
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Sales and Services Tax: 

The Sales and Services Tax has been implemented in Malaysia and it is considered as 

indirect tax. The Sales and Services Tax replaces the existing Goods and Services Tax. 

The Sales and Services Tax can be category into two elements which a service tax 

imposed to consumer on specific taxable services whereas sales tax is a single stage 

of tax which will impose on taxable goods which are imported or manufactured in 

Malaysia. Sales and Services Tax is a tax revenue for government collect from 

consumer. Sales and Services Tax expected can lower cost of living and increase the 

revenue for government. However, the implementation of Sales and Services Tax 

enable Malaysia taxation system more efficient and effective. 

 

Spending Behavior: 

Spending behavior is the amount that the household and individual spend of goods 

and services. The spending behavior is different from one to another. Spending 

behavior refer to how the consumer react to purchase a product (Suwanvijit, 2009). 

However, spending behavior of an individual can be influence by some factors which 

are age, location, gender, salary and employment. 

 

1.8 Organization of the Study     

This chapter discusses the implementation of Sales and Services Tax in Malaysia and 

identifying the problem statement of the study. Chapter two contains a literature 

review regarding the Sales and Services Tax in Malaysia and spending behaviour 
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followed by the methodology in chapter three. Chapter four shows the finding and 

result of the study. Lastly, discussion and recommendations of the study will be shown 

in chapter five.  
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CHAPTER TWO 

LITERATURE REVIEW 

  

2.1 Introduction  

This chapter demonstrates to assess the related literature in the area of study of Sales 

and Services Tax. The study focus on the effect of SST implementation on spending 

behaviour among Universiti Utara students. This chapter starts with the overview of 

SST in Malaysia and the effect on spending behaviour after the implementation of 

SST. Theory of planned behaviour (TPB) will be used in this study. The TPB relate 

to the variables of the study are attitudes, subjective norms and perceived behavioral 

control. Lastly, external and internal factor derived from perceived behavioral control 

which are SST knowledge and government subsidy thoroughly discussed in this 

chapter. 

 

2.2 Sales and Services Tax in Malaysia 

The government in Malaysia abolished Goods and Services Tax (GST) as the 

implementation of GST cause the rising of price of goods and services, cost of living 

and national budget deficit. Most significant factors show GST will affect consumer 

spending behavior. Malaysia implemented GST less than four year period which start 

from April 2015 to the 1st of June 2018. From 1st of June 2018 to 31 August 2018, 

the GST revised to zero percent. On 1st of September 2018, the new Malaysia elected 

government Pakatan Harapan revert the GST to SST. SST is a single-tier system with 
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a narrow tax base. SST aim to balance competing demands of raising additional 

revenue and ensuring that it sticks to its promise of reducing consumer’s tax burden. 

 

SST had implemented by Malaysia government on 29 February 1972 to 1st March 

1975. The new SST 2.0 reintroduction by Finance Minister Lim Guan Eng on 16 July 

2018. The tax rate for sales is 10% and for services is 6%. SST is a single tax  ad 

valorem imposed primary based on the respective scope of charges that were 

responsible to the Royal Malaysian Customs Department (Rani Diana et al, 2017). 

The manufacturing companies exceeding with RM500,000  in 12 months duration are 

liable to registered with the sales tax. Manufacturer imposed by the sales tax whereas 

consumer will be imposed by the service tax. However, GST is more transparent 

compare to SST as the rate of SST vary from 6% to 10% or with specific rates plus 

6% service tax. Consequently, the implementation of SST cause some importer, 

manufactures, wholesalers and retailers fail to declare their tax through transfer 

pricing. 

 

The purpose of introduction of SST display the better disposable income, at the same 

time the price of goods and service will be lower. In the perspective of consumers, 

they spend according on their consumption. Hence, SST will reduce cost and burden. 

Consistent with Finance Minister Lim Guan Eng, an annual turnover of RM1 million 

is set for the food and beverage providers. The 6% of service tax is exempted for food 

and beverage provider with less than RM1 million turnover. In fact, consumer will 

save more on their daily expenditure. Tax assessment is the primary source of income 
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for government. Government enforce tax rules and regulations for an immediate 

return of advantages. Consumer spending activities and the business consumption 

level are the factors affecting the amount receipts from SST. 

 

The transformation of Malaysia economy relates to tax reform. Inefficient of SST 

implemented by Malaysia government in year 1975 being abolished by government 

as it is considered as the complexity for tax authorities (Kasipillai & Krever, 2016). 

Hence, SST cause high probability of tax avoidance due to double taxation carry out 

with the value-chain process (Zhou, Tam & Heng, 2013). SST cause the increasing of 

price as well as extensive exemption. The government faces the issue of collecting 

low revenue after introduction of SST. Sales tax is an intricate and complicated tax in 

the process of importing manufactured goods. The exemption of mechanism rely on 

the replacement of certified manufacturers and the type of manufacturing activity are 

the complex mechanism for SST (Kasipillai & Sinnakkannu, 2018). Thus, the price 

of consumer will affect by the service tax. Most of the country implement GST or 

Value Added tax (VAT) system as SST will reduce the revenue of the country. SST 

is less progressive and dynamic in type of tax assessment. The shifting process of GST 

to SST could consuming time and money to business owner to restructure their tax 

system. According to the Ministry of Finance Malaysia Lim Guan Eng, the shifting 

from GST to SST intention is to reduce revenue of government, eliminate wastage 

and reduce the rate of corruption among business and government sector.   
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Government implement SST to lower burden of consumer. However, the 

acknowledgment does not comfort the society over the implementation of the new 

economic policy. Economist feel that the implementation of SST do not reduce the 

burden as there have been less of the price of goods and service goes down. There are 

fewer items would be taxed under SST regime, the burden of consumer will reduced 

if the price do not rise (Barjoyai Bardai, 2018). The spending behaviour of consumers 

will change depend on the price of goods and services. Hence, the old SST rate was 

10% and the new tax rate of SST reduce to 6%. Nevertheless, consumers experience 

in increasing of price of good and services as the business owner do not comply the 

tax regime under the removal of GST. Items such as electrical appliances and luxury 

items would be more expensive compared to GST. Generally, consumers perceived 

the price will reduce or remain unchanged as the sales tax is imposed on manufacturers 

as SST is a single tax levied.     

 

2.2.1 Effect of Sales and Services Tax on Spending Behaviour  

The purpose of implementation of SST is to reduce the cost of living and promote the 

transparency of tax policy. It allow consumers to understand the tax charged upon 

consuming. Consumers and businesses owners need to have sufficient knowledge 

about SST being implement in order to allow them to comply with the tax regime. 

From previous study, Malaysia citizen from low and middle income group feel the 

implementation of GST will increase their burden and affect their purchasing power 

ability (Palil & Ibrahim, 2011). Most of the consumer perceived that tax will increase 
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the price of goods and services and cost of living. As a result, consumer will be more 

cautious in their spending ability. 

 

Students are important consumers in Malaysia as it show a high number of colleges 

and universities. Students help to boost up the economics of the country. Students rely 

on scholarship, study loans or private sponsors as they do not have constant income. 

Students spend more on expenditure. The expenditure of students are the significant 

part of overall consumer spending in Malaysia. Students represent the highest 

percentage of consumers and the intention of spending will affect the country 

economy (Shahryar, 2014). The spending expenditure of university students represent 

the majority spending among consumers and it is considered as the main section of 

total spending (Chebat, Michon, Haj-Salem & Oliveira 2014). The expenditure of 

student increase as they need to purchase books, stationary, cloths, laptop, vehicles as 

all of these goods are necessities.  

 

2.3 Theory of Planned Behaviour 

Icek Ajzen is the person who introduced and adopted Theory of Planned behavior 

(TPB) in year 1985. The theory aim to enhance on the predictive strength of the theory 

of reasoned action by consisting of perceived behavioral control. Theory of Planned 

Behaviour are proposed by Martin Fishbein and Icek Ajzen which is the extension 

theory from the theory of reasoned action. The theory shows the behavior of people 

will change due to some factors. First, behavioral beliefs display the probable results 

of human behavior. Second, normative beliefs show the normative expectations of 



 

17  

  

others. Third, control belief is relates from the factors affecting the performance of 

the behavior. 

 

Behavioral intention is the important element for the TPB. Attitudes of the behavior, 

subjective norms and perceived behavioral control are the factors of TPB which will 

affect intention. Behavioral belief show a favourable and unfavourable attitude toward 

the behavior. Hence, normative beliefs shows subjective norms and control belief 

show perceived behavioral control.  All of these factors lead to behavioral of intention. 

From the general rules, the more favourable the attitude, subjective norm and the 

greater the perceived behavioral control, the stronger the person intention to perform 

the behaviour in the research. Figure 2.1 shown the concept of TPB (Ajzen, 1991). 

 

From this research, TPB will applied in several factors which are attitudes, subjective 

norms, government subsidies, SST knowledge which will influence intention to spend 

after the implementation of SST.  
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Figure 2.1: 
Theory of Planned Behavior (TPB) model.  
Source: The Theory of Planned Behavior, by Ajzen. I, 1991, Organizational 
Behavior and Human Decision Process, 50, pg 82.  

 

2.4 Intention in Spending  

The main factor of TPB is human intention (Ajzen, 1990). Purchase intention is a 

situation where consumers will general buy a specific item in a specific condition. The 

spending process of consumers considered as complicated process. The intention of 

consumers of spending relate to behavior, perception and attitudes of consumer. The 

intention in spending among consumers will happen when they desired to buy the 

goods and services. Decision making process involve in purchase goods and services. 

The behavior of spending is a key factor for consumer to evaluate the goods and 

products. Purchase intention is a viable instrument to foresee the acquiring procedure 

(Ghosh, 1990). The intention to spend of consumer is affect by some factors such as 

dynamic, economy conditions and time variant. The intention in spending among 

consumer will change when the changes of price, perceived quality and value. Internal 
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and external motivation are the key elements influence the spending process of 

consumer (Gogoi, 2013). Awareness, information, intrigue, preference, persuasion, 

influence and purchase are the phase before consumer determine to purchase the 

product (Kotler & Armstrong, 2010). Consumer feel the product they purchased with 

a low cost portray a low quality. It is important to ensure that consumer will receive 

excellent quality and standard of goods and services regarding to the price of the 

products. From previous study, the factors affecting the intention in spending in 

Malaysia are gender, age and ethnic group. 

 

Generally, the introduction of SST is the hottest topic being discussed by Malaysia 

consumers. The implementation of SST will affect nation economy and gross 

domestic income. The standard of living cost and spending behavior of consumer may 

change as changes of price of good and service. SST effect price index of consumer 

from various perspective. Internal and external factors affect consumers buying 

behavior and influence consumers intention of spending. The internal factors from 

personal and psychological aspect relates of personality, perception, belief and 

attitudes, lifestyle, education, income and profession will affect consumers spending 

behavior. External factors from cultural and social such as social class, roles and status, 

reference groups and family will affect consumer spending behaviour and affect the 

intention of spending among consumer (Khaniwale, 2015). 

 

Additionally, academics and general public and business sectors are concern about the 

implementation of SST. The implementation of SST will influence country economic. 
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Consumers spending pattern will change after implementation of SST. The 

reintroduction of the SST in September 2018 is probably going to prompt modest cost 

increments in the nation, which lifting the Consumer Price Index to 1.7 per cent in 

year 2019 from the anticipated 1.5 per cent in year 2018 ((“SST to lead to tiny price 

hikes”, 2018). The increase of CPI shown that household need to spend more of dollar 

in order to maintain the same standard of living. Hence, it will affect consumers 

spending behaviour and purchasing power. Households with low and middle income 

will suffer as the standard of living increase cause by inflation (Goh et al., 2017). 

Consequently, Malaysia student who emblematize as the main segment of taxpayer 

among consumer will affect economy of Malaysia which cause by inflation (Chebat 

et al., 2014).  

 

2.5 Attitude and Intention to Spend  

According to Pollay and Mittal (1993), beliefs are descriptive statement about traits 

of the objects or outcomes and attitude can be defined as object’s summary 

evaluations. Attitudes compromises a group of complex inspirations, behaviors and 

beliefs. Attitude demonstrate a psychological and neural condition of availability 

which impact individual response to all circumstance (Allport & Asiegbu et al., 2012). 

Attitude can evaluate human behavior from two aspect which are positive and 

negative aspect (Ajzen, 1980). Attitude show positive and negative feeling and 

habitual behaviour of a person respond to the objects (Kotler and Keller, 2006). The 

presence of the belief and the personal attitude toward the object would be formed 

(Wolin et al., 2002). Attitudes category into two components which are internal and 
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external components. Internal component compromises with belief and feelings which 

can be determined by human behavior. Belief and feelings will link to external 

component which are human action. Human action is the action carry out by 

individual and they will provide respond to the object. There is a correlation 

relationship between belief and behaviour of individual. Therefore, belief of 

individual will decrease when the behavior of individual reduce (Shook, 2010). 

Generally, attitudes develop from different perspectives which from personal 

experiences, learning reality which arises information from friends to media. 

 

From the TPB, attitude allow individual to describe by themselves. Attitude show 

human feeling relate on behavior. Individual express their own feeling depend on their 

personality as the behavior of human is affect by attitude. The attitude of individual 

will expand to intention on performing behaviour. To measure the effect of SST 

implementation on the spending behaviour among UUM students, belief and attitude 

toward spending behaviour of SST have taken into consideration. A study conducted 

by Nor Iza (2015) shown the perception of students toward the newly implemented 

GST in Malaysia used TPB as a basic theoretical. From previous study, attitudes 

perceived GST as an excellent approach will advantage to society and negative 

attitudes do not support the implementation of GST and perceived that was not 

advantage. Thus, human attitudes show a direct effect on behavioral intention (Yusri, 

2015). A study apply with TPB show attitudes have a positive relationship with the 

intention of tax compliance (Hanno, 1996). Meanwhile, a study conducted by Wang 

and Sun (2010) show some belief factors will affect attitude towards advertising which 
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will impact on consumer behavioral responses. From this study, we examine students’ 

attitude and intention to spend after the implementation of SST.   

 

2.6 Subjective Norms and Intention to Spend  

Subjective norms is the second factor which affect individual behavioral intention to 

spend. Subjective norm refer to the perception of individual which ought or ought not 

to conduct of behavior. Subjective norms is considered to be perceived pressure 

imposed by other such as friends, peers and parents affect individual behaviour (Ajzan 

& Driver, 1980). Friend, peers and parents who act as subjective norms will influence 

individual behaviour. If consumers believe the implementation of SST are benefit on 

spending, consumer will have more intention to spend. Subjective norm compromise 

from surrounding society which allow individual to perform in decision making 

process. The social pressure allow them to perform target individual. Thus, social 

factor considered as an important factor for determining the behavioral intention. The 

social factors such as behavior, emotions and decision will influence the intention of 

spending among consumers. The indicator of social factor in subjective norm is the 

perceived social pressure to consent with assumptions regarding taking part to conduct 

which should impact the person intention or not to perform the behavior. If the social 

expectations with more people perform in the behaviour, the more people will likely 

to perform it. However, if the social expectation with people should not perform in 

the behavior, the less people will perform it. Besides, the greater the favourable of 

subjective norm, the greater the intention of individual to perform the behavior. From 

previous study, subjective norms used as a variable on behavioral intention (Hanno, 
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1996). Previous studies conduct in Australia, Singapore and United States show 

subjective norms consider as a crucial factor which influence tax compliance 

behaviour (Bobek & Hatfield, 2003). From this study we examine subjective norms 

will affect students’ intention to spend after the implementation of SST.  

  

2.7 Perceived Behavioral Control and Intention to Spend   

Perceived behavioral control is the composition of mix adequacy and controllability. 

It is refer to the perceived ease of performed behavior to the perceived control over 

the outcomes. Perceived behavioral control alludes to people's view of their capacity 

to conduct a given behavior. Perceived behavioral control shows individual control 

their behavior and make a decision before performing the behavior. Perceived 

behavior control measure into two aspect which are a person can control over behavior 

and the decision to perform. It is determine by individual belief and internal factor to 

facilitate to perform the behavior. Individual who perceive excessive degree of 

individual control will have strong behavioral intention to engage in a certain 

behaviour (Ajzen, 1991). Individual’s behavioral intention will increase with 

sufficient resources and skills on their perception of control. In TPB, perceived 

behavioral relate to behavior by intention. It divided into direct and indirect link to 

behavior. The direct link mean the actual control on individual exceed the behavioral 

performance. The indirect link show the motivation of individual affect by the control 

of behavior. Lack of control over performing a particular behavior will affect 

individual intention to perform and the intention will decrease. From previous study, 

there is a positive relationship between perceived behavioral control and tax 
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compliance (Trivedi et al.,2004). Perceived behavioral control in this study divide into 

internal and external factors which are SST knowledge and government subsidy. SST 

knowledge is internal factor as it derived from individual whereas government subsidy 

is external factor which determine by government. Those factors are used to examine 

the intention to spend after the implementation of SST.  

 

2.7.1 Sales and Services Tax Knowledge and Intention to Spend 

SST knowledge is one of the element of perceived behavioral control in the study. 

SST knowledge is the internal factor in perceived behavioral control. SST knowledge 

determine the attitude of consumers. Previous study conduct by Yusri (2015) show 

GST is the important element to evaluate the attitude of people regarding GST 

knowledge. People required to have SST knowledge in Malaysia. The change of tax 

policy from GST to SST in Malaysia show the changes of the price of goods and tax 

legislation. It is important for consumers to generate the SST knowledge. Tax 

knowledge educate tax payer about the process of taxation system (Eriksen, 1996). 

Tax knowledge act as an important element which influencing consumers’ intention 

to spend (Saad, 2014). Consumer must have correct perception on tax system to reduce 

tax avoidance. Consumers educate with product knowledge with new product in 

market will affect their intention to buy the product (Brucks, 1985). This will increase 

intention of spending as people educate with product knowledge. It can be described 

people with SST knowledge will influence intention to spend. A study conducted in 

the introduction of new tax reform in Malaysia by Abdul Mansor & Illias (2013) 

emphasis the need to prepare higher education students and graduates with adequate 
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and wider knowledge to the success of implementation of GST. Tax knowledge is the 

important variable affecting behavioral intention of taxpayer in taxation system (Chen, 

McKerchar & Hansford, 2009). Thus, there is a significant relationship between tax 

knowledge and tax compliance (Kirchler, Niemirowski & Weaeing, 2016). Malaysia 

government fail to deliver GST information to public and tax payer suffer from lack 

of tax knowledge on the tax system (Tan & Chin, 2000). People with low tax 

knowledge with low tax awareness will associated to attitude and affect their intention 

to spend. 

 

2.7.2 Government Subsidy and Intention to Spend 

Government subsidies is one of the perceived behavioral control in this study. 

Government subsidy is an incentive provide by government to help organization to 

reduce cost and lower the price of products and services. Subsidies divided in the form 

of cash or tax and consumers can purchase the products and commodities with lower 

price. Government subsidy considered as direct spending on poor people which can 

increase their income (Yusri, 2015). Government subsidy encourage production and 

consumption. After implementation of SST, large subsidies provided by Malaysia 

government is to maintain the price of petrol RON95 although the price of oil price 

increase. Dairy products such as sugar, flour and palm oil are the items relief from 

SST. Hence, sale, lease or rent of property, domestic transportations, tolled highways, 

private medicine health care services and financial services are exempted from SST 

(Aaron & Yeoh, 2018). The subsidies provided by government reduce revenue of 

government and lower the price of goods. There is a positive incentive to increase the 



 

26  

  

commitment of citizen toward the tax obligation (Smith,1992). The positive 

reassurance such as remuneration increase the efficiency in tax obligation. Tax 

compliance increase as government provide subsidy to public (Alm et al., 2006). 

Government subsidy make taxation system more efficient (Ling, Osman, Muhammad, 

Yeng & Jin, 2016). Regarding government subsidy, this will affect consumer intention 

to spend after implementation of SST. 

 

2.8 Summary 

In summary, this chapter focus some literature from previous researchers regarding 

GST. TPB is used as the underpinning theory in this study. The effect of SST 

implementation on the spending behaviour among UUM students were discussed 

deeply in next chapter for better insight. In TPB, dependent variable of the study is 

intention to spend whereas the independent variables are attitude, subjective norms, 

SST knowledge and government subsidy. 
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CHAPTER THREE 

METHODOLOGY 

 

3.1 Introduction  

The research methodology of this study explained in this chapter. This chapter explain 

how the data and information will be addressed to answer the research objectives and 

questions. Questionnaire survey approach apply in this study. The research framework, 

hypothesis and research design explain in this chapter. The operational definition of 

the study, measurement of the variable and the research instrument discuss in this 

chapter. Research approach such as data collection and procedures, techniques of data 

analysis show in this chapter. Research approach such as data collection and 

procedures, techniques of data analysis show in this chapter. Questionnaires have been 

distributed to postgraduate students in Universiti Utara Malaysia. 

 

3.1.1 Research Approach 

This present study is address by a deductive approach. Deductive approach starts from 

the researcher to develop their hypothesis from the previous research and the theory 

of the topic, followed by the hypothesis is tested by analysing the data and allow the 

researches to conclude the hypothesis is supported or not. Deductive approach is used 
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for this study as Saunders (2009) stated that deductive approach is mainly used to 

affect a theoretical framework rather than practical data. 

 

3.2 Theoretical Framework  

According to Burns and Grove (2016), research considered as blueprint for directing 

a study with significant control over variables which may meddle with the legitimacy 

of the finding. The dependent variable in the study is students’ intention to spend. The 

dependent variable describe as the primary interest variable. According to Sekaran 

(2000), the study is to identify the statistical relationship between intention to spend 

among Universiti Utara Student who are relate with the independent variables. 

Attitudes, subjective norms, SST knowledge and government subsidies are the 

independent variables in the correlation of the study. The framework of the study has 

been adopted from the Theory Planned Behaviour (TPB). Figure 3.1 explain about the 

variables discuss in this study.  

  
Figure 3.1: 
Framework of the study 



 

29  

  

3.3 Hypothesis Development  

The development of hypothesis will be discussed based on the framework in Figure 

3.1. This study is focusing on the intention to spend after the implementation of SST 

among postgraduate student in UUM. Firstly, the attitude of this study is to measure 

the relationship of attitudes towards intention. Next, the study is to measure students’ 

subjective norm towards intention to spend. This subjective norm is referring to the 

social influences which will affecting the decision of the students’ behavior whether 

to perform or not. Hence, SST knowledge will influence students’ intention to spend. 

The level of SST knowledge among will determine the level of spending. Lastly, 

government subsidy will influence intention to prices as government subsidy will 

lower the price of goods. 

 

3.3.1 Attitude and Intention to Spend  

Attitude is one of the factor influences students’ intention to spend. Attitude of human 

being is depend on their behavior. Attitude divided into favourable and unfavourable 

emotions which depend on behaviour of human (Suki, 2010). According to Fishbein 

and Ajzen (1980), intention can be used for measuring a specific behaviour. Several 

past studies have discovered positive relationship between attitude and perception 

towards GST implementation (Ishak, Othman & Omar, 2015). Hence, a study show a 

significant relationship between attitudes and the intention of paying tax among tax 

payers (Yusri, 2015). Hence, student attitude influences their intention to spend after 

the implementation of SST. Therefore, the hypothesis H1 is developed to show the 

relationship between attitudes and the intention to spend of the student.  
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H1: There is a positive relationship between attitudes and student’s intention to spend. 

 

3.3.2 Subjective Norm and Intention to Spend 

Social pressure which will affect individual perception to perform the behaviour or 

not are subjective norms (Ajzen, 1991; Francis et al., 2004). Through tax collection, 

subjective norms show a positive relationship in term of tax payers (Hanno, 1996). 

Subjective norms of an individual depends by emotions, family member, social 

opinion and friends which will affect the intention of spend. From the previous study, 

youths citizen in Malaysia incline to be influenced by external and interpersonal 

influence in the acceptance of GST. Hence, subjective norms will influence students’ 

intention to spend after the implementation of SST. Therefore, the hypothesis H2 is 

develop to show the relationship between subjective norms and the intention to spend 

of the student.  

H2: There is a positive relationship between subjective norms and student’s intention   

to spend. 

  

3.3.3 Sales and Services Tax Knowledge and Intention to Spend  

Based on the study conducted by Yusri (2015), GST knowledge is the element to 

determine attitude of individual in term of GST. SST knowledge among individual 

will influence the attitudes of individual. The study indicates significant relationship 

between tax knowledge and tax awareness and consciousness of Malaysians which 

infers that it is simpler for them to comprehend and conform to the tax rules as they 
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possess with related knowledge (Tayib, 1998). From previous study, the investigation 

demonstrates government’s inability to convey GST information to the public and the 

finding presumes that Malaysians comprehension and knowledge of GST were still at 

the basic level (Tan & Chin, 2000). According to Hamid (2017), student knowledge 

on GST show significant relationship towards their spending pattern. Hence, the 

knowledge of SST among student are important as it can show the implementation of 

SST portray a positive perception and show the tax system is fair and equitable. 

Therefore, the hypothesis H3 is developed to show the relationship between SST 

knowledge and intention to spend of the student.  

H3: There is a positive relationship between SST knowledge and student’s intention 

to spend. 

  
3.3.4 Government Subsidy and Intention to Spend  

Government subsidies is a form of government intervention. It is a form of a tax 

reduction with the aim of promoting economic and social policy. A welfare system 

shows the government utilize tax revenue efficiently and taxpayers feel they are 

contribute to the community (McKerchar, 2013). According to Obaid (2018), research 

finding show government subsidies influences spending pattern of consumer after the 

implementation of GST. Therefore, the hypothesis H4 is developed to show the 

relationship between government subsidy and the intention to spend of the student.  

H4: There is a positive relationship between government subsidy and student’s 

intention to spend. 
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3.4 Research Design  

Research design is a process arises from opinions to decision making selection which 

related to a study (Cavana, Delahaye & Sekaran, 2001). Collecting data and exploring 

new knowledge of the data is the first step to conduct a quantitative studies (Creswell, 

2013). In this study, quantitative research design is the most suitable technique for the 

study as it can analyse several of variables. Hence, observation and measurement 

show in a quantitative research. Quantitative research technique considered as the 

most suitable technique to test the pattern of framework which is based on existing 

studies of relationships and causal impacts (Mckerchar, 2010). Hypothesis testing 

indicate the relationship between dependent variable and independent variables 

(Cavana et al, 2001). Quantitative research of the study is to seek for data collection 

and statistical analysis. 

 

This study aim to deter the level of the factors which are attitudes, subjective norms, 

SST knowledge, government subsidy affect the intention of spend. The study is to 

determine the relationship between the independent variables and dependent variable. 

The independent variables in this study are attitudes, subjective norms, SST 

knowledge and government subsidies and the dependent variable which is intention 

to spend. Causal research is conducted throughout the study to identify the extent and 

nature of the relationship of cause-and-effect of the variables.  
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3.5 Operational Definition  

In this section, operational definition explains briefly about the meaning of the 

variables and the concept used to allow the variables tested or measured. A variable 

that has been used in this study is listed as below.  

  

3.5.1 Intention to Spend 

Intention is able to determine how human being are willing to do on their behaviour. 

The intention to spend is a state of affairs in which consumer tends to purchase a 

specific product in a specific situation (Motine et al, 2007). The implementation of 

SST will affect human intention to spend which involve a decision making process to 

purchase an item. 

  

3.5.2 Attitude  

Attitude is a psychological construct which can descries individual feeling and 

thoughts toward the object. Attitude can evaluate human behaviour from two aspect 

which are positive and negative aspect. Attitude show human feeling which relates to 

their behaviour. Therefore, to measure the effect of SST implementation on the 

spending behaviour among UUM students, attitude toward spending behaviour of 

SST have taken into consideration. There is a positive relationship between attitudes 

and behavioural intention among students.  
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3.5.3 Subjective Norms  

Subjective norm refers to the opinions of the individual. The opinion of the individuals 

will affect by other individuals to perform the behaviour. Subjective norm considered 

as references with regards to the behaviour. Subjective norms may affect by friend 

and other related parties. Subjective norms will affect intention to spend among 

postgraduate student in UUM. From the study, subjective norms is an important factor 

to evaluate the intention of students in terms of their spending. 

   

3.5.4 Sales and Services Tax Knowledge  

In taxation system, tax knowledge is the extreme influential element. The level of SST 

knowledge will affect spending behaviour among consumer. SST knowledge 

represents to the understanding of taxation system and lead to tax compliance.  

However, the study will show SST knowledge affect the intention to spend of the 

student.  

  

3.5.5 Government Subsidy  

Government subsidies is an incentive provide by government to help organization to 

reduce cost and lower the price of products and services. Government subsidy is 

provide to citizen in term of welfare system and financial transfer in order to increase 

their income. From the study, government subsidy can affect the students’ intention 

to spend.  
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3.6 Measurement of Variables 

The measurement of variables consists two type of variable which are dependent 

variable and independent variable. The dependent variable is intention to spend and 

the independent variables are attitudes, subjective norms, SST knowledge and 

government subsidy. The  questions were expressed as proclamations scored on a 

degree of understanding in the structure five-point Likert scale (Likert, 1932) which 

going from 1 “strongly disagree” to 5 “strongly agree”. Figure 3.1 show the summary 

of measurement of the variables derived from Ajzen. 

  

In this study, questionnaire were utilized to be measured in this research. The 

questionnaire can be divided into two sections which is demographic and inquiries 

related with variables answered in a five-point Likert scale. In the first segment, the 

respondents demographic profile were asked separately which are gender, age, marital 

status, nationality and race. The second part of the questionnaire comprises the item 

to gauge independent variables and dependent variables. 
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Table 3.1  
The measurement of the Variables 

Variable  Item            Measurement                   
Reference  

Intention to Spend 5              Likert from 1 to 5 
 “Strongly Disagree to Strongly Agree” 

             Ajzen, 2006        

Attitudes   5             Likert from 1 to 5                                  
 “Strongly Disagree to Strongly Agree” 

             Ajzen, 2006 

Subjective Norms 
5              Likert from 1 to 5 
 “Strongly Disagree to Strongly Agree” 

            Ajzen, 2006 

SST Knowledge  
5           Likert from 1 to 5 
 “Strongly Disagree to Strongly Agree” 

            Ajzen, 2006 

Government Subsidies   5           Likert from 1 to 5 
 “Strongly Disagree to Strongly Agree” 
 

              Ajzen, 2006 

Source: Ajzen (2006) 

 

3.7 Data Collection  

In this research, data collection method in this study is quantitative method. 

Quantitative method is to determine the relationship between the variables in order to 

conduct a hypothesis from the result (Sekaran, 2010). Hence, the study used primary 

data as a collection method because it is easy in answering the research question and 

objective toward intention to spend. Hence, primary data collection apply in this study 

is depend on the perception of the students. It is difficult to obtain secondary data from 

the study as the data is outdated and do not comply with the requirement of the study. 

Furthermore, the type of questionnaire conduct in the study is self-administered 

questionnaire. Some parts of the questionnaire are adjusted to suit the setting of this 

survey to meet necessitates and objectives of the research. The survey design of 

questionnaire format and design outline are created by using Google Forms. The 

survey can be taken online by clicking the link which is generated by Google Form 

and the participant just need to click the link which will automatically to allow them 
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to access the survey. The respondents of the questionnaire are postgraduate students 

from UUM.  

 

3.8 Population  

Population describe to a total organization of people which the researcher desired to 

investigate. The target population is complete gathering of people from which the 

sample may be drawn (Zikmund et al., 2010). The target population of this study 

consist of postgraduate student in Othman Yeop Abdullah Graduate School of 

Business (OYAGSB) in Universiti Utara Malaysia in Kedah. Based on Academic 

Affairs Department UUM, there are 2100 postgraduate student in OYAGSB in UUM. 

Basically, there are 100 postgraduate students conduct in this survey. 

 

3.8.1 Sampling 

From this study, simple random sampling is conducted. Simple random sampling 

ensures every sample unit in the each population is similarly probable to be selected 

as part of the sample (Hair, 2002). Time, budget and geographical distance constraint 

are the factors to collect data. Sampling is the process choosing from a population and 

this group will show out the opinion of the total number of population applied for the 

study. Based on this study, the appropriate sample size chosen from the population of 

this study is around 100. This is in accordance to the sample size proposed by Sekaran, 

(2013). 
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3.8.2 Sampling Technique 

Simple random sampling is the technique which all of the item have the chance to 

being selected. Simple random technique is using in this study and depending on the 

probability. Simple random technique had been chosen form this study as it is simple 

and easy to conduct. First, a list of population will be provided and it will choose from 

the specific number. Next, sample will be chosen. 

 

3.9 Data Collection and Procedures 

3.9.1 Data Processing  

Questionnaire were distributed to conduct for this study. Data processing is used to 

analyse the data to test the hypothesis of the research (Sekaran, 2010). There are some 

procedures in data processing which compromises of data editing, transcribing, data 

checking and coding. Hence, data processing is important to identify uncommon 

responses. The valid responses selected for numbering and counting to ensure that no 

duplicate responses in the system before data processing carried out. 

 

3.9.2 Data Editing 

The function of data editing is eliminate error. Data editing make the polls more 

accurate (Malhotra, 2006). Data editing dominate the nature of collected data. 

Researcher will check the mistake make by the respondents. Data editing can be 

performed physically with the help of computer. Questionnaire with duplicated 

answer will discard from the study. 
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3.9.3 Data Cleaning 

Data cleaning is the way towards rectifying and amending the data. Cleaning of data 

require consistency check and treatment of missing responses. The process of 

consistency check cover with identify the data which is out of range, consistently 

conflicting and data with outrageous value. Inaccurate and incomplete of 

questionnaire will be deleted. All of these process can be identified by SPSS software.  

  

3.10 Technique of Data Analysis  

The process of converting fresh information to useful by using statistical method is 

call data analysis. Data analysis provide the vision for researcher for hypothesis to 

accept or not to accept (Sekaran, 2010). The information will be analysing by using 

SPSS software. Reliability analysis, descriptive analysis, normality test and inferential 

test are conducted in this study. 

 

3.10.1 Scale Measurement  

The scale measurement is use to determine reliable result generated from the data 

collected. The reliability show the level of measure will be free from error and could 

be stable or predictable. The most general linked assessment for numerous scale 

element of reliability is Cronbach’s alpha (Sekaran, 2010). The value of Cronbach’s 

alpha defined by SPSS software. According to Table 3.2, the accepted range for 

reliability result should be in the alpha range from 0.7 to 1.0.  
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Table 3.2  
Thumb Cronbach Alpha Rules 
Level of Reliability Alpha Ranges 

Poor Reliability 0.60 less 

Fair Reliability 0.61-0.70 

Good Reliability 0.71-0.80 

Very Good Reliability 0.81-0.95 

Source: Sekaran (2010) 

 
 
3.11 Summary 

In conclusion, this section included the research methodology of the study. The 

research model and hypothesis developed show in this chapter .Overall this chapter 

discusses about research framework, hypothesis of the study, research design, 

operational definition of the study, source of data collection, population and sampling 

technique, data collection procedures and technique of data analysis. Other than that, 

the way of methodology on how to gather the essential and auxiliary information and 

the examination instrument utilized as a part of this review have been clarified in 

points of interest. Next, the result from SPSS will further discuss in next chapter. 
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CHAPTER FOUR 

FINDINGS 

  

4.1 Introduction  

This chapter discusses the results and findings of the study. The first section of the 

chapter discusses about descriptive analysis and reliability analysis. Factor analysis in 

this study is to identify the factors influencing spending behaviour among UUM 

student after implementation of SST. Lastly, multiple regression analysis and 

hypothesis analysis will show in this chapter.  

 

4.2 Demography Analysis  

A total of 100 questionnaires were sent out and 80 questionnaires were returned from 

this study. The result of the respondent rate of this study is 80%. Table 4.1 show the 

summary of demography data. From demography analysis, frequency test is used to 

explore the demographic characteristics of the respondents. The percentage of the 

male and female respondents were same which are 50% in female and 50% in male 

respectively. There was the highest percentage of the respondents which are 52.5% in 

the age range from 25 to 35 years old and most of the respondents are single. Hence, 

marital status will influence the response to conduct the survey in this study. The local 

students show a higher percentage compared to international student which are 76.3% 

and 23.8% respectively. Respondent’s ethnicity will influence the responses to the 
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survey question. Table 4.1 indicate that 60% of respondents are Chinese, followed by 

Malay 23.8%, 12.5% by others and 38% by Indian. 

Table 4.1   
Respondents Profile  

 Frequency Percentage 

Gender 

Male                                                    

Female 

  

40 

40 

 

50 

50 

Total 80 100 

Age 

Less than 25 

25 to 35 

36 to 45 

Above 45 

 

31 

42 

6 

1 

 

38.8 

52.5 

  7.5 

  1.3 

Total 80 100 

Marital 

Single 

Married 

Divorced 

 

66 

14 

0 

 

82.5 

17.5 

0 

Total 80 100 

Nationality 

Local 

International 

 

61 

19 

 

76.3 

23.8 

Total 80 100 

Race 

Malay 

Chinese 

Indian 

Others 

 

19 

48 

3 

10 

 

23.8 

60 

3.8 

12.5 

Total 80 100 
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4.3 Descriptive for Constructs   

There have four independent variables in the study which are attitude, subjective 

norms, SST knowledge and government subsidy. The dependent variable of the study 

is intention to spend. Descriptive analysis is the first step to conduct statistical in this 

study. Mean is used to figure out the average score of the data of each variables. The 

reliability test will performed to measure the variables. 

 

4.3.1 Intention to Spend 

The dependent variable of the study is intention to spend. Table 4.2 show the average 

mean score for intention. The average mean score of intention is 2.85 indicates there 

is a high intention to spend among postgraduate students after the implementation of 

SST. The third item in intention show the highest of the mean score which is 3.18 

whereas the second item of intention show the lowest of mean score which is 2.2750. 

The first intention to spend which is intention to spend differ after the implementation 

of SST show the mean value of 3.0375 whereas the fourth and last item show the mean 

below than 3.0 which is 2.9625 and 2.7875 respectively. 

Table 4.2   
Mean Analysis for Intention 
No Items Mean 
1 
2 
3 
 
4 
 
5 

My intention to spend differs after the implementation of SST. 
I intend to spend more after the implementation of SST. 
My intention to spend after the SST is affected by my knowledge 
about SST. 
I intend to spend because SST regime contributes to the 
development for Malaysia government. 
I intend to record my personal spending after the implementation of 
SST. 

3.3075 
2.2750 
3.1875 
 
2.9625 
 
2.7875 

 Average Mean Score 2.85 
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4.3.2 Attitude 

Attitude is the first dependent variable use in the study. The average mean score of 

attitude is 3.105. This show that there is a positive relationship between attitude and 

intention to spend among UUM student. The first, second and fifth item show the mean 

above 3.0 which is 3.3, 3.3875 and 3.3250 respectively. The third and fourth item show 

the mean below 2.0 which is 2.5250 and 2.9875 respectively. The result show that 

overall of students’ attitude show a positive mean in order to spend. 

Table 4.3 
Mean Analysis for Attitude 
No Items Mean 
1 
 
2 
3 
 
4 
5 

I perceive implementation of SST is such a better solution compare 
to GST. 
I would have positive feeling toward the implementation of SST. 
After the implementation of SST, I often spend my money 
spontaneously. 
It is easier for me to understanding about SST compared to GST. 
I have moral obligation to spend for satisfying my needs even after 
the implementation of SST. 

3.30 
 
3.3875 
2.5250 
 
2.9875 
3.3250 

 Average Mean Score 3.105 
 

4.3.3 Subjective Norms 

Subjective norms is second variable of the study. The average score of subjective 

norms is 3.005 indicates subjective norms is positive to intention to spend among 

UUM student. From Table 4.4, the third item show the highest value of mean which 

is 3.55 and followed by last item 3.025. The first, second and forth attitude show the 

mean value below 3.0 which is 2.5750, 2.9625 and 2.9125 respectively. The result 

show that overall of students’ subjective norms show a positive mean in order to spend.  
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Table 4.4   
Mean Analysis for Subjective Norms 
No Items Mean 
1 
 
2 
 
3 
 
4 
 
5 

After the implementation of SST, more people encourage me to 
spend. 
Most people who are important to me would respect me if I spend 
after the implementation of SST. 
After the implementation of SST, I spend like what other people 
who spend on their basic needs. 
Most people who are important to me think that I should spend 
under SST regime to satisfy my needs. 
After the implementation of SST, I spend like what people who are 
important to me would do. 

2.5750 
 
2.9625 
 
3.55 
 
2.9125 
 
3.025 

 Average Mean Score 3.005 
 

 

4.3.4 Sales and Services Tax Knowledge 

SST knowledge is the third independent variable in the study. Table 4.5 show the 

average number of mean score. The average mean score of SST knowledge show the 

highest mean value among the variables which is 3.6875. This show that SST 

knowledge show the highest impact in student spending behaviour. All the items score 

with mean value more than 3.0. The first and forth item of SST knowledge show the 

mean score more than 4.0 which is 4.0625 and 4.0125 respectively. Item second, third 

and fifth show the mean score in 3.0 range which are 3.2625, 3.2500 and 3.85 

respectively. As a result, SST knowledge is the main factor affect student spending 

behaviour. 
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Table 4.5  
Mean Analysis for SST Knowledge 
No Items Mean 
1 
2 
 
3 
4 
5 

I know SST is major revenue of the government. 
SST aims to make the tax system more efficient, comprehensive and 
transparent. 
SST can overcome the weakness of GST. 
I know that I must pay SST for certain product. 
SST is more of an indirect taxation. 

4.0625 
3.2625 
3.2500 
4.0125 
3.8500 

 Average Mean Score 3.6875 
 

4.3.5 Government Subsidy 

The fourth independent variable is government subsidy. Table 4.6 show the average 

of mean score of government subsidy. The average mean score of government subsidy 

is above 3.0 which is 3.015. First and fourth item show the mean score more than 3.0 

which is 3.0750 and 3.3250 respectively. Second item, third and fifty item show almost 

the same mean which is 2.85, 2.8875 and 2.9375 respectively. From the analysis, 

government subsidy show a positive relationship on student spending behaviour. 

Table 4.6  
Mean Analysis for Government Subsidy 
No   Items Mean 
1 
 
2 
3 
 
4 
 
5 

The support from the government help me to spend after the 
implementation of SST. 
Government subsidy under SST implementation encourages me to 
spend more. 
My intention to spend after the implementation of SST depend 
heavily on the government subsidy. 
After the implementation of SST, most of my spending item like oil 
and food that have subsidy from the government. 
Under SST regime my desire to spend depends on the subsidy 
provided by the government. 

3.0750 
 
2.8500 
2.8875 
 
3.3250 
 
2.9375 

 Average Mean Score 3.015 
 

 

 



 

47  

  

4.4 Reliability Analysis  

Reliability analysis is use to identify the consistency of the item used in the variables. 

Cronbach's alpha is used to measure the internal consistency of reliability. Cronbach’s 

alpha values more than 0.70 are considered as acceptable (Nunally, 1978). The highest 

Cronbach’s Alpha value for government subsidy is 0.87 whereas the intention show 

the lowest Cronbach’s Alpha value which is 0.70. A minimum level of 0.70 

considered as a high reliability (Nunally & DeVellis, 2003). Refer to Table 4.7, all the 

values of the items are exceed 0.70 so it can conclude the variables are considered 

acceptable. 

Table 4.7  
Reliability Analysis 

Variable Number of Items Cronbach’s Alpha 
Intention to Spend 

Attitude 
Subjective Norms 
SST Knowledge 

Government Subsidy 

5 
5 
5 
5 
5 

0.70 
0.73 
0.80 
0.73 
0.87 

 

 

4.5 Factor Analysis 

Factor analysis is a tool to identify the relationship of variables. Factor analysis is used 

to reduce the huge number of variables to more manageable number (Pallant, 2011). 

Kaiser-Meyer-Olkin (KMO) and Bartlett Test of Sphericity are used for factor 

analysis. Table 4.8 show the result of factor analysis conducted in this study. The 

value of Kaiser-Meyer-Olkin (KMO) and Bartlett test of Sphericity achieve after the 

execution of the identification data matrix. From the table below, the KMO value 

range from 0.625 to 0.847. According to Hair et, al., (2010), the KMO of the variables 
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which is exceeding 0.5 show the factor analysis is valid for the variables. High value 

of KMO consider good of the result. The highest value of KMO for government 

subsidy is 0.847.The lowest value of KMO is attitude which is 0.625, followed by 

intention 0.631, SST knowledge 0.730 and subjective norms 0.760 respectively. 

Bartlett’s Test of Sphericity is significant at p<0.000 (Bartlett, 1954). From Table 4.8, 

Bartlett’s test of Sphericity was significant at p=0.000 for all variables. The variance 

can be explain between 65.805% and 46.242%. Consequently, the value of KMO 

which is greater than 0.5 is valid for the variables. The value of KMO of this study is 

valid as the value is above the acceptable range value. 

Table 4.8 
Result of Factor Test 

 No of Item KMO 
Value 

Bartlett’s 
Test  

Variance explain Sig 

Intention 5 0.631 76.412 46.242 0.000 

Attitude 5 0.625 118.602 48.650 0.000 

Subjective 
Norms 

5 0.760 142.704 56.796 0.000 

SST 
Knowledge 

5 0.730 78.685 48.230 0.000 

Government 
Subsidy 

5 0.847 182.939 65.805 0.000 
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4.6 Multiple Regression Analysis 

Multiple Regression analysis is used to identify the research question and show the 

result of variables. Multiple regression analysis is the process used to determine the 

relationship between dependent variables and independent variable (Pallant, 2011). 

The variance of multiple regression is explained by the coefficient R². Hence, the 

assumptions test for Multiple Regression in the study can be divided into two which 

are normality test and correlation. 

 

4.6.1 Normality Test 

Normality test is a benchmark for statistical approaches (Hair, Anderson, Tatham and 

Black, 2006). In normality test, multivariate techniques is arises from multiple 

assumptions. In normality test, skewness and kurtosis test are used to explain the data 

distribution of the study. The result of normality test show in Table 4.9. 

Table 4.9 
Result of Skewness and Kurtosis Test 

 Skewness Std. Error 
of Skewness 

   Kurtosis Std. Error of 
Kurtosis 

Intention 

Attitude 

Subjective Norms 

SST Knowledge 

Government 
Subsidy 

-.281 

-.378 

-.310 

-.705 

-.233 

.269 

.269 

.269 

.269 

.269 

-.650 

.235 

-.332 

.890 

-.150 

.532 

.532 

.532 

.532 

.532 
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From table 4.9, the variables in the skewness test are within +1 and -1 limit. According 

to Hair et. Al., (2006), the value of skewness which is exceed the range of +1 and -1 

show the variables are inferred and substantially skewed. The mean of the data slope 

on the symmetry as the skewness is an indicator (George, 2003). Hence, the flatness 

of data distribution is show by kurtosis. The value of kurtosis show negative when the 

shape of kurtosis are flatter when it compare to normal. The value of kurtosis show 

positive when the shape is more packed if it compare to the normal. As skewness, the 

kurtosis range between +1 and -1 is still normal (George and Mallery, 2006). Hence, 

the value of kurtosis is still accepted in the range between +3 and -3. (Coakes and 

Steed, 2003).  

4.6.2 Correlation Analysis  

The relationship of independents and dependent variables will be explained in 

correlation analysis (Asteriou and Hall, 2007). The purpose of correlation analysis is 

to identify the significance and the strength of the variables in this study. There are 

two method to test the relationship of the variables which are Person’s Correlation 

analysis and Multiple Regression. The Table of Pearson correlation coefficient show 

five variables of the study. The dependent variable is intention and followed by four 

independent variables which are attitude, subjective norms, SST knowledge and 

government subsidy. 

Based on Table 4.10, the dependent variables show a positive orientation with 

independent variable. The independent variables which are attitudes, subjective norms, 

SST knowledge and government subsidy are positively correlated with dependent 

variable which is intention. The result of attitude, subjective norms, SST knowledge 
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and government subsidy are 0.519, 0.578, 0.326, 0.575 respectively and the 

correlation is significant at 0.01 level. Next, subjective norms, SST knowledge, and 

government subsidy are positively correlated with attitude at 0.456, 0.505 and 0.548 

respectively and significant at the 0.01 level. For subjective norms, SST knowledge 

and government subsidy are positively correlated with it and show the result with 

0.169 and 0.523 and significant at level 0.01. Lastly, the correlation of SST knowledge 

is correlated positively with government subsidy at 0.634 and significant at the level 

0.01. From the correlation analysis, all the variables show a positive correlated 

relationship and a transparent and fair degree of relationship among the variables 

portray in this study. Table 4.10 shows rule of thumb of Pearson correlation 

coefficient (Hair, 2006). 

Table 4.10 
Result of Pearson Correlation Test 

 Intention Attitude Subjective 
Norms 

SST 
Knowledge 

Government 
Subsidy 

Intention 
Attitude 
Subjective Norms 
SST Knowledge 
Government 
Subsidy 

1.000 
.519** 
.578** 
.326** 
.575** 

 
1.000 
.456** 
.505** 
.548** 

 
 
1.000 
.169 
.523** 

 
 
 
1.000 
.634** 

 
 
 
 
1.000 

Note: **Correlation is significant at the 0.01 level (2-tailed). 

 

Table 4.11 
Rules of Thumb of Pearson Correlation Coefficient 

Coefficient Range Strength of Association 
± 0.91 to ± 1.00  
± 0.71 to ± 0.90 
± 0.41 to ± 0.70 
± 0.21 to ± 0.40 
± 0.00 to ± 0.20 

Very Strong 
High 
Moderate 
Small but definite relationship 
Slight almost negligible 
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4.6.3 Multiple Regression Result 

Table 4.12 shows the result of multiple regression analysis. R shows the correlation 

of independent variables and dependent variable. The intention to spend is 0.683. 

Hence, R square show the level of independent variables affect dependent variable. 

The result show that independent variables can explain 43.8% of students’ intention 

to spend and significant to (P<0.00). This can explained that students’ intention to 

spend by independent variable which are attitude, subjective norms, SST knowledge 

and government subsidy. 

Table 4.12 
Multiple Regression Result 

R R square Adjusted 
R Square 

Std. 
Error of 
the 
Estimate 

R Square 
Change 

F 
Change 

Sig.F 
Change 

.683a .467 .438 2.95141 .467 16.407 .000 

 

 

4.6.4 Hypothesis Testing 

The hypothesis test use multiple regression analysis in order to determine the 

hypotheses are supported or not supported. The coefficient analyses in Table 4.13 

show only three factors which are attitude, subjective norm and government subsidy 

are significant and positively related to intention to spend after the implementation of 

SST among UUM students. Meanwhile, another independent variable which is SST 

knowledge is not significant and negatively related to intention to spend among UUM 

students. 
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Table 4.13  
Coefficient Analysis for Intention Model  

 
    Model  Unstandardized Standardized 

Coefficients Coefficients  
  T  Sig.  

B  Std. 
Error  

Beta  

 
  
1  

  
(Constant)  

  
3.074  

  
1.918  

    
 1.603  

  
0.113  

 Attitude   0.210  0.104  0.221   2.013  0.043**  

 Subjective Norms  0.306  0.102  0.323  3.001  0.004*  

 SST Knowledge    -0.034  0.118       -0.035  -0.291  0.722  

 Government Subsidy   
  

0.261  
  

0.112  
  

0.307  
  

2.340  
  

0.022**  
  

 
Note. *p<0.01, **p<0.05  

 

H1: There is a positive relationship between attitudes and students’ intention to 

spend. 

Attitudes is positively correlated and show a significant relationship with students’ 

intention to spend. The result show there is a positive relationship between attitudes 

and students’ intention to spend at the confidence level of (Beta=0.221, p<0.05). 

Hence, attitude towards students’ intention to spend has a significant value of 0.043, 

which is less than 0.05. The result can be explained that is an effect of 0.221 for every 

unit of attitude towards students’ intention to spend. Therefore, H1 is supported. 

 

 H2: There is a positive relationship between subjective norms and students’ 

intention to spend.                                                                                                      
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Subjective norms is positively correlated and show a significant relationship with 

students’ intention to spend. The result show there is a positive relationship between 

subjective norms and students’ intention to spend at the confidence level of 

(Beta=0.323, p<0.01). Hence, subjective norms towards students’ intention to spend 

has a significant value of 0.004, which is less than 0.01. The result can be explained 

that is an effect of 0.323 for every unit of subjective norms towards students’ intention 

to spend. Therefore, H2 is supported. 

H3: There is a negative relationship between SST knowledge and students’ 

intention to spend. 

SST knowledge is negatively correlated and show insignificant relationship with 

students’ intention to spend. The result show there is a negative relationship between 

SST knowledge and students’ intention to spend at the confidence level of (Beta= -

0.035, p>0.05). Hence, SST knowledge towards students’ intention to spend show an 

insignificant value of 0.722, which is more than 0.05. Therefore, H3 is not supported. 

H4: There is a positive relationship between government subsidy and students’ 

intention to spend. 

Government subsidy is positively correlated and show a significant relationship with 

students’ intention to spend. The result show there is a positive relationship between 

government subsidy and students’ intention to spend at the confidence level of 

(Beta=0.307, p<0.05). Hence, government subsidy towards students’ intention to 

spend has a significant value of 0.022, which is less than 0.05. The result can be 
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explained that is an effect of 0.307 for every unit of government subsidy towards 

students’ intention to spend. Therefore, H4 is supported. 

4.7 Summary of Hypothesis Testing  

There is only one hypothesis is not supported in the study. The independent variables 

which are attitudes, subjective norms and government subsidy show a positive and 

significant relationship with students’ intention to spend. Only one factor which is 

SST knowledge show a negative and insignificant relationship with students’ 

intention to spend. Table 4.14 show the summary of hypothesis testing in this study. 

Table 4.14 
Summary of Hypothesis Testing 
Hypothesis Variables Findings 
H1 
H2 
 
H3 
 
H4 

Attitudes towards intention to spend 
Subjective Norms towards intention to 
spend 
SST Knowledge towards intention to 
spend 
Government Subsidy toward intention to 
spend 

Supported 
Supported 
 
Not Supported 
 
Supported 

 

4.8 Summary  

This chapter discusses about the result retrieved from SPSS version 24. Descriptive 

analyses, reliability analyses and factor analysis are being analyse. Multiple regression 

analyses and Pearson Correlation test show a significant roles in this study as it is use 

to confirm the relationship between dependent and independent variable. Multiple 

regression analyses considered as important analysis as it is use to determine the 

hypothesis being supported or not supported. Therefore, the study conclude total of 
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three hypotheses which are attitudes, subjective norms and government subsidy show 

a positive relationship toward intention to spend, hence the hypothesis are accepted. 

Only one variable which is SST knowledge is not supported in this study. 
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CHAPTER FIVE 

DISCUSSION, CONCLUSION AND RECOMMENDATION 

 

5.1 Introduction  

This chapter consists of five parts which related to the study. Firstly, the chapter starts 

from the discussion of the study which consists of introduction, objectives, 

methodology and the result of the study. Secondly, the study shows the effect of the 

Theory of Planned Behaviour framework on the student spending behaviour among 

postgraduate student in UUM after the implementation of SST. Thirdly, the theoretical 

and practical implications will discuss the strategies of the study to increase student’s 

intention to spend. For the last section of the study shows some recommendations for 

future research and conclusion of the study will be shown at the end of this chapter.   

  

5.2 Summary   

In this research, there are 100 students conduct in the survey. These respondents are 

consist of the postgraduate students from UUM. The respondents consist of the 

students from Othman Yeob Abdullah Graduate School of Business (OYAGSB). 

From this study, a total of 80 completed questionnaires were returned from 

respondents. From the analysis, majority of the respondents choose ‘Strongly Agreed’’ 

to most of the statements in the questionnaires. Based on the mean result, the SST 

knowledge scores the highest value of mean which is 3.6875 whereas intention shows 

the lowest value of mean which is 2.85. Based the correlation result, the correlation 
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coefficient of the variables range between the values from 0.70 to 0.87. The result 

shows a good reliability in this study and indicates the relationship of correlation 

between the variables are positive. It can be concluded that all of the indicator factors 

in this study have a valuable connection with the dependent variable. 

   

5.3 Discussion of the Result 

The purpose of this study is to identify the relationship between attitude, subjective 

norms, SST knowledge and government subsidy towards student’s intention to spend 

after implementation of SST tax among 100 students from Othman Yeob Abullah 

College, UUM. According to Ajzen (1991), Theory Planned Behaviour is a 

conceptual framework to determine students’ intention to spend. This theory used to 

determine the effect of SST implementation on the spending behaviour among UUM 

students. In this study, two objectives are achieved. The first objective is to determine 

the level of attitudes, subjective norms, SST knowledge, government subsidy and the 

intention of spending among postgraduate student in UUM. Meanwhile, the second 

objective of the study is to determine the relationship between attitudes, subjective 

norms, SST knowledge, government subsidy and intention to spend among 

postgraduate student in UUM. 

 

Data of this study were collected by using an online questionnaire from Google Forms. 

A total of 100 questionnaires were distributed to the respondents. From a total of 100 

questionnaires distributed, only 80 usable questionnaires are available. The data 

collected analysed by using SPSS software version 24.0. First, the data screening 
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process was carried out to filter the incomplete questionnaire. After data screening, 

the questionnaire from Google Form converted into excel file and extract to SPSS 

software. Secondly, descriptive analysis and reliability analysis conducted and 

followed by factor analysis. Next, the normality test and correlation analysis 

conducted for this study. The purpose of these analyses to determine the reliability of 

each variable before multiple regression analysis implemented. Lastly, multiple 

regression analysis performed to determine the relationship between dependent and 

independent variables of the study and the last one is hypothesis analysis. 

 

From the analysis, the two objectives of the study were achieved. The first objective 

of the study shows the level of attitudes, subjective norms, SST knowledge, 

government subsidy and intention of spending among postgraduate student in UUM 

is high. Hence, the second objective of the study is to determine the relationship 

between attitudes, subjective norms, SST knowledge, government subsidy and 

intention to spend among postgraduate student in UUM. The second objective is using 

multiple regression analysis to determine the relationship. From the analysis, the 

variables which are attitude, subjective norms and government subsidy show a 

significant relationship towards student’s intention to spend. However, there is no 

significant relationship between SST knowledge towards students’ intention to spend. 

Hence, the result will discuss more detail.   
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5.3.1 Level of Attitude, Subjective Norm, SST Knowledge and Government 

Subsidies towards Intention to Spend  

The first objective of the study shows the level of attitudes, subjective norms, SST 

knowledge, government subsidy and intention of spending among postgraduate 

student in UUM. Meanwhile, to measure the level of each variable, the mean value is 

used to determine the level of the variables. From the result, the level of SST 

knowledge shows the highest score of mean value which is 3.6875 followed by the 

attitude with the mean value 3.105; government subsidy with the mean value 3.015 

and subjective norms with the mean value 3.005. Thus, intention shows the lowest 

value of mean value which is 2.85. From the result, this indicates the level of attitude, 

subjective norms, SST knowledge and government subsidy toward student’s intention 

to spend are high. As a result, these factors show a high level in student’s spending 

behaviour among postgraduate student in UUM after the implementation of SST. 

  

5.3.2 Determine the relationship between Attitude, Subjective Norm, SST 

Knowledge and Government Subsidies and Intention to Spend  

The second objective of this study is to determine the relationship between attitudes, 

subjective norms, SST knowledge, government subsidy and intention to spend. This 

result is carried out from multiples regression analysis in the study. Multiple 

regression analysis shows the relationship between independent and dependent 

variable. The result shows attitudes, subjective norms and government subsidy have 

a significant relationship toward students’ intention to spend after the implementation 
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of SST. However, there is no significant relationship between SST knowledge towards 

students’ intention to spend. 

From this study, hypothesis analysis is crucial in the study as it is considered as the 

element to achieve the objective in the study. The first hypothesis H1 which is 

attitudes show a positive and significant relationship toward students’ intention to 

spend. A study conducted by Puvaneswari (2015) shows attitude is significant toward 

human intention. The second hypothesis of the study is subjective norms. The second 

hypothesis which is subjective norm shows a positive and significant relationship 

toward students’ intention to spend. Subjective norms considers as the important 

factor affecting compliance behaviour intention among Malaysia consumer (Saad, 

2010). Meanwhile, the third hypothesis of the study does not support the finding. SST 

knowledge shows a negative relationship toward students’ intention to spend. The 

relationship between SST knowledge and students’ intention to spend is not 

significant. A study conducted by Nadiah (2017) show there is no significant 

relationship between knowledge of the government revenue collection and students’ 

spending pattern. Malaysia government need to put effort on their citizen to 

understand SST knowledge. The last hypothesis of this study is government subsidy. 

There is a positive relationship between government subsidy and students’ intention 

to spend. Government subsidy show a significant relationship toward intention 

because taxpayers are concerned about their spending and it will portray a positive 

feeling to tax compliance. 

 

Overall, there are four independent variables which are attitude, subjective norms, 

SST knowledge and government subsidy in this study. From the result, subjective 
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norms considered as the most significant factor affects students’ intention to spend. 

The beta value of subjective norm is 0.323 which is the highest value among four 

variables. Government subsidy considered as second significant variable which will 

affect students’ intention to spend with beta value 0.307 and followed by attitude with 

beta value 0.221. However, SST knowledge show a negative beta value which is -

0.035 among four variables. The result shows that there is no significant relationship 

between SST knowledge toward students’ intention to spend.  

 

5.4 Implications of Theory  

5.4.1 Theoretical  

Based on the previous study, many studies apply Theory Planned Behavior to 

determine the intention of the individual in different areas. There have a lot of studies 

conducted to determine the intention on spending after implementation of GST. 

However, there is no study being conducted about the effect of SST implementation 

on the spending behaviour among UUM student. 

From multiple regression analysis, the result shows the R square value for intention is 

0.683. It can be explained that a set of intention required 68.3% of independent 

variables. The R square shows the intention to spend among postgraduate student in 

UUM can be explained by four independent variable which are attitude, subjective 

norms, SST knowledge and government subsidy. In addition, attitude, subjective 

norms and government subsidy are significant toward intention to spend while SST 

knowledge is not significant relationship to intention to spend. Therefore, the research 

model applied in this study is found to be suitable and acceptable.   
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5.4.2 Practical 

From the result of the study, there are four variables which are attitudes, subjective 

norms and government subsidy are significant toward intention to spend among 

postgraduate student in UUM. Only one variable which is SST knowledge is 

insignificant toward intention to spend. Thus, some effective actions need to execute 

on the SST knowledge. Furthermore, it is important to cultivate SST awareness among 

higher education students. Even though students are conscious of the decision by the 

government to implement SST, but they have constrained learning of knowledge 

pertaining to this issue (Shaari, Ali & Ismail, 2015). This result show that student does 

not very understand about SST knowledge. Malaysia government need to put efforts 

to enhance the understanding on SST knowledge and the importance of SST 

contribution to the country among taxpayers. Hence, it is important to seed a positive 

perception about SST and the taxation system during tertiary education. The 

government can provide some workshops or conferences in a university which relate 

to the taxation system to enhance taxation knowledge among university student. 

Students are taxpayers in future and they are awake with the taxation system to affect 

their spending behaviour. Furthermore, the government can collaborate with other 

sectors such as industries, local communities and media to conduct a seminar 

throughout the nation. It will cultivate the public with the tax knowledge and portray 

the fairness and transparency of the taxation system in the country. Ultimately, these 

strategies can broaden up SST knowledge among citizen and influence the intention 

to spend. 
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5.5 Limitations  

There are some limitations in this study. First, time constraints are the major factor to 

complete in this study as it is limited to the period for data collection. Next, the 

respondents of the study only focuses on the students in UUM. Only 80 questionnaires 

to be answered by the respondents. The bigger size of sampling is expected to get to 

a more accurate and valid result. Hence, the study may be conducted in a different 

position or extend to other universities. Lastly, more variables can be used for this 

study and it will show a better result. 

 

5.6 Recommendations for Future Research  

There is some concerns about students’ intention to spend are countered in this study. 

Meanwhile, there is still a need to study in this area. Stated below are some 

suggestions for future works: 

1. This study only focusing on the postgraduate students in UUM. Future studies 

recommend increasing the area of research to all postgraduate and 

undergraduate students in UUM. Hence, a more inclusive study should be 

carried out in all higher learning institutions in Malaysia to have full coverage 

of all accounting students. 

2. The study is focusing on four independent variables. Future study can use 

different variables of perceived behaviour control which affect students’ 

intention to spend to provide more insight to the topic. 

3.  



 

65  

  

5.7 Conclusion  

The study found the intention of spending behaviour among postgraduate students are 

at a significant level at 46%. This study was conducted to determine the factors 

influence student’s intention to spend regarding the implementation of SST. Theory 

of Planned Behavior is using in this study. In addition, this study had achieved all the 

objectives stated in the study. The first objective of the study is to determine the level 

of attitudes, subjective norms, SST knowledge, government subsidies and intention 

of spending among postgraduate students in UUM. The second objective of the study 

is to determine the relationship between attitudes, subjective norms, SST knowledge, 

government subsidy and intention to spend. It can conclude three variables which are 

attitude, subjective norms and government subsidy show a significant relationship to 

intention. Only one variable which is SST knowledge show an insignificant 

relationship to intention. Hence, it can be concluded that the used of theory for this 

study is acceptable and suitable. 

 

In conclusion, to achieve a high degree upon students’ intention to spend, a discussion 

of theoretical and practical implications were conducted. All the implications, 

limitations and the directions of future research had been discussed in this study. 

Lastly, recommendations and future works have been provided for the researcher as 

they can expand their study in future with different dimensions. 
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Appendix A: Research Questionnaire 

 

  

The Effect of Sales and Services Tax (SST) Implementation on the Spending 
Behavior among UUM Students 

 

Dear Respondent, 

 

I am a Master Student at Othman Yeop Abdullah Graduate School of Business, 
Universiti Utara Malaysia. I am conducting a research for the purpose of academic 
exercise and part of the requirement for the award of Master of Science (International 
Accounting). 

My research aims to study about the effect of Sales and Services Tax (SST) 
implementation on the spending behaviour among UUM student. This questionnaire 
is aim at obtaining your valuable opinion. Your response will be anonymous and 
respondent taking part in the research will not be identified. 

This questionnaire will take about 5 to 10 minutes. I greatly appreciate for your 
participation in the study.  

Thank you for your corporation and involvement in the survey. 

 

Researcher, 

Ooi Xiu Hui 

Matrix No: 824785 

Master of Science (International Accounting) 

Tel No: 0124124755 

Email: xiuhuiooi@yahoo.com.my  
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Section A  

  

Please fill the empty space and mark “√” in the appropriate box.  

  

Answer: 

1. Gender: 
（  ）Male       (   ) Female 
 

       2. Age: 

(     ) less than 25     (   ) 25-35     (   ) 36-45     (   ) 46 and above 
 

       3. Marital status: 

(   ) Single     (   ) Married     (   ) Divorced 
 

       4. Nationality: 

(   ) Local     (   ) International 
 

       5.  Race: 

(   ) Malay   (   ) Chinese   (   ) Indian (   ) Other: 
 

Section B 

These are the statements regarding your intention to spend. Please state the level 
of agreement for each of the following statement. Please circle your response 
according to the following scale. 

 
Strongly Disagree                                                                                   Strongly Agree 

1                               2                        3                                4                                    5 

 

No Statement  

1 My intention to spend differs after the implementation of SST.  

2 I intend to spend more after the implementation of SST.  
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3 My intention to spend after the SST is affected by my knowledge 
about SST. 

 

4 I intend to spend because SST regime contributes to the 
development for Malaysia government. 

 

5  I intend to record my personal spending after the implementation 
of SST. 

 

 

Section C 

These are the statements regarding your attitudes on spending behaviour. Please 
state the level of agreement for each of the following statement. Please circle your 
response according to the following scale. 

Strongly Disagree                                                                                    Strongly 
Agree 

1                             2                            3                             4                                         5 

 

No Statement  

1 I perceive implementation of SST is such a better solution 
compare to GST. 

 

2 I would have positive feelings towards the implementation of SST.  

3 After the implementation of SST, I often spend money 
spontaneously. 

 

4 It is easier for me to understanding about SST compared to GST.  

5  I have moral obligation to spend for satisfying my needs even after 
the implementation of SST. 
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Section D 

These are the statements regarding your subjective norms influence on spending 
behaviour. Please state the level of agreement for each of the following statement. 
Please circle your response according to the following scale.  

Strongly Disagree                                                                                    Strongly 
Agree 

1                             2                            3                             4                                         5 

 

No Statement  

1 After the implementation of SST, more people encourage me to 
spend. 

 

2 Most people who are important to me would respect me if I spend 
after the implementation of SST. 

 

3 After the implementation of SST, I spend like what other people 
who spend on their basic needs. 

 

4 Most people who are important to me think that I should spend 
under SST regime to satisfy my needs. 

 

5  After the implementation of SST, I spend like what people who are 
important to me would do. 

 

 

Section E 

These are the statements regarding your SST knowledge. Please state the level 
of agreement for each of the following statement. Please circle your response 
according to the following scale.  

Strongly Disagree                                                                                    Strongly 
Agree 

1                             2                            3                             4                                         5 

 

No Statement  

1 I know SST is major revenue of the government.  

2 SST aims to make the tax system more efficient, comprehensive 
and transparent. 
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3 SST can overcome the weakness of GST.  

4 I know that I must pay SST for certain product.  

5  SST is more on indirect taxation.  

Section F 

These are the statements regarding Government subsidy for student on spending 
behaviour. Please state the level of agreement for each of the following statement. 
Please circle your response according to the following scale.    

Strongly Disagree                                                                                    Strongly Agree 

1                             2                            3                             4                                         5 

 

No Statement  

1 The support from the government help me to spend after the 
implementation of SST. 

 

2 Government subsidy under SST implementation encourages me to 
spend more. 

 

3 My intention to spend after the implementation of SST depends 
heavily on the government subsidy. 

 

4 After the implementation of SST, most of my spending item like 
oil and food that have subsidy from the government. 

 

5  Under SST regime my desire to spend depends on the subsidy 
provided by the government. 

 

 

Thank You 
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Appendix B: Reliability Analysis 

  

1. Reliability Test – Attitude towards Intention to spend.  

  

Item-Total Statistics 

 
Scale Mean if 
Item Deleted 

Scale Variance 
if Item Deleted 

Corrected Item-
Total Correlation 

Cronbach's 
Alpha if Item 

Deleted 

Attitude1 12.2250 10.607 .558 .663 

Attitude2 12.1375 11.107 .544 .669 

Attitude3 13.0000 11.747 .534 .675 

Attitude4 12.5375 11.872 .436 .712 

Attitude5 12.2000 12.896 .413 .717 

 

  
Reliability Coefficient  

Number n = 80  Number of items = 5  

Alpha = 0.730  

 

Note:   

1. Attitude1 – I perceive implementation of SST is such a better solution compare to 
GST.  

2. Attitude2 – I would have positive feelings towards the implementation of SST. 

3. Attitude3 – After the implementation of SST, I often spend money spontaneously. 

4. Attitude4 – It is easier for me to understanding about SST compared to GST.  

5. Attitude5 – I have moral obligation to spend for satisfying my needs even after the 
implementation of SST. 
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  2. Reliability Test – Subjective Norms towards Intention to spend.  

  

Item-Total Statistics 

 
Scale Mean if 
Item Deleted 

Scale Variance 
if Item Deleted 

Corrected Item-
Total Correlation 

Cronbach's 
Alpha if Item 

Deleted 

SubNorm1 12.4500 12.251 .441 .811 

SubNorm2 12.0625 10.869 .651 .744 

SubNorm3 11.4750 13.341 .426 .809 

SubNorm4 12.1125 10.886 .735 .719 

SubNoem5 12.0000 10.456 .703 .725 

 

 

 Reliability Coefficient  

Number n = 80  Number of items = 5  

Alpha = 0.80  

 

Note:   

1. SubNorm1 – After the implementation of SST, more people encourage me to spend. 

2. SubNorm2 – Most people who are important to me would respect me if I spend after 
the implementation of SST. 

3. SubNorm3 – After the implementation of SST, I spend like what people other people 
who spend on their basic needs.  

4. SubNorm4 – Most people who are important to me think that I should spend under 
SST regime to satisfy my needs. 

5. SubNorm5 – After the implementation of SST, I spend like what people who are 
important to me would do. 
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  3. Reliability Test – SST Knowledge towards Intention to spend.  

  

Item-Total Statistics 

 
Scale Mean if 
Item Deleted 

Scale Variance 
if Item Deleted 

Corrected Item-
Total Correlation 

Cronbach's 
Alpha if Item 

Deleted 

Knowledge1 14.3750 11.655 .409 .711 

Knowledge2 15.1750 9.691 .516 .673 

Knowledge3 15.1875 9.268 .622 .624 

Knowledge4 14.4250 11.665 .471 .692 

Knowledge5 14.5875 11.081 .444 .699 

 

Reliability Coefficient  

Number n = 80  Number of items = 5  

Alpha = 0.73  

 

Note:    

1. Knowledge1 – I know SST is major revenue of the government. 

2. Knowledge2 – SST aims to make the tax system more efficient, comprehensive and 
transparent. 

3. Knowledge3 – SST can overcome the weakness of GST. 

4. Knowledge4 – I know that I must pay SST for certain product. 

5. Knowledge5 – SST is more on indirect taxation.  
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  4. Reliability Test – Government Subsidy towards Intention to spend.  

 

Item-Total Statistics 

 
Scale Mean if 
Item Deleted 

Scale Variance 
if Item Deleted 

Corrected Item-
Total Correlation 

Cronbach's 
Alpha if Item 

Deleted 

GovSubsidy1 12.0000 14.886 .704 .839 

GovSubsidy2 12.2250 14.151 .710 .835 

GovSubsidy3 12.1875 13.420 .757 .823 

GovSubsidy4 11.7500 14.747 .586 .866 

GovSubsidy5 12.1375 13.664 .710 .835 

 

Reliability Coefficient  

Number n = 80  Number of items = 5  

Alpha = 0.87  

 

Note:   

1. GovSubsidy1 – The support from the government help me to spend after the 
implementation of SST. 

2. GovSubsidy2 – Government subsidy under SST implementation encourages me to 
spend more. 

3. GovSubsidy3 – My intention to spend after the implementation of SST depends 
heavily on the government subsidy. 

4. GovSubsidy4 – After the implementation of SST, most of my spending item like oil 
and food that have subsidy from the government. 

5. GovSubsidy5 – Under SST regime, my desire to spend depends on the subsidy 
provided by the government. 
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Appendix C: Factor Analysis 

 

1. Factor Analysis– Attitude towards Intention to spend.   

  

KMO and Bartlett's Test 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .625 

Bartlett's Test of Sphericity Approx. Chi-Square 118.602 

df 10 

Sig. .000 

 

Total Variance Explained 

Component 

Initial Eigenvalues Extraction Sums of Squared Loadings 

Total % of Variance Cumulative % Total % of Variance Cumulative % 

1 2.432 48.650 48.650 2.432 48.650 48.650 

2 1.183 23.664 72.314 1.183 23.664 72.314 

3 .680 13.606 85.920    

4 .477 9.533 95.453    

5 .227 4.547 100.000    

Extraction Method: Principal Component Analysis. 
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Component Matrixa 

 

Component 

1 

Attitude1 .758 

Attitude2 .743 

Attitude3 .724 

Atittude4 .642 

Attitude5 .608 

Extraction Method: Principal 
Component Analysis. 

a. 1 components extracted. 

 

Note:  

 1. Attitude1 – I perceive implementation of SST is such a better solution compare to 
GST.  

2. Attitude2 – I would have positive feelings towards the implementation of SST. 

3. Attitude3 – After the implementation of SST, I often spend money spontaneously. 

4. Attitude4 – It is easier for me to understanding about SST compared to GST.  

5. Attitude5 – I have moral obligation to spend for satisfying my needs even after the 
implementation of SST. 
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2. Factor Analysis– Subjective Norms towards Intention to spend. 

 

KMO and Bartlett's Test 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .760 

Bartlett's Test of Sphericity Approx. Chi-Square 142.704 

df 10 

Sig. .000 

 

Total Variance Explained 

Component 

Initial Eigenvalues Extraction Sums of Squared Loadings 

Total 
% of 

Variance Cumulative % Total 
% of 

Variance Cumulative % 

1 2.840 56.796 56.796 2.840 56.796 56.796 

2 .942 18.846 75.642    

3 .531 10.627 86.269    

4 .438 8.757 95.026    

5 .249 4.974 100.000    

Extraction Method: Principal Component Analysis. 
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Component Matrixa 

 

Component 

1 

SubNorm1 .607 

SubNorm2 .791 

SubNorm3 .613 

SubNorm4 .866 

SubNoem5 .849 

Extraction Method: Principal 
Component Analysis. 

a. 1 components extracted. 

 

Note:   

1. SubNorm1 – After the implementation of SST, more people encourage me to spend. 

2. SubNorm2 – Most people who are important to me would respect me if I spend after 
the implementation of SST. 

3. SubNorm3 – After the implementation of SST, I spend like what people other people 
who spend on their basic needs.  

4. SubNorm4 – Most people who are important to me think that I should spend under 
SST regime to satisfy my needs. 

5. SubNorm5 – After the implementation of SST, I spend like what people who are 
important to me would do. 
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3. Factor Analysis– SST knowledge towards Intention to spend. 

KMO and Bartlett's Test 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .730 

Bartlett's Test of Sphericity Approx. Chi-Square 78.685 

df 10 

Sig. .000 

 

Total Variance Explained 

Component 

Initial Eigenvalues Extraction Sums of Squared Loadings 

Total % of Variance Cumulative % Total % of Variance Cumulative % 

1 2.412 48.230 48.230 2.412 48.230 48.230 

2 .896 17.916 66.146    

3 .664 13.278 79.424    

4 .638 12.763 92.187    

5 .391 7.813 100.000    

Extraction Method: Principal Component Analysis. 
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Component Matrixa 

 

Component 

1 

Knowledge1 .607 

Knowledge2 .726 

Knowledge3 .800 

Knowledge4 .673 

Knowledge5 .650 

Extraction Method: Principal 
Component Analysis. 

a. 1 components extracted. 

 

Note: 

1. Knowledge1 – I know SST is major revenue of the government. 

2. Knowledge2 – SST aims to make the tax system more efficient, comprehensive and 
transparent. 

3. Knowledge3 – SST can overcome the weakness of GST. 

4. Knowledge4 – I know that I must pay SST for certain product. 

5. Knowledge5 – SST is more on indirect taxation.  
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4. Factor Analysis–Government Subsidy towards Intention to spend. 

KMO and Bartlett's Test 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .847 

Bartlett's Test of Sphericity Approx. Chi-Square 182.939 

df 10 

Sig. .000 

 

Total Variance Explained 

Component 

Initial Eigenvalues Extraction Sums of Squared Loadings 

Total % of Variance Cumulative % Total % of Variance Cumulative % 

1 3.290 65.805 65.805 3.290 65.805 65.805 

2 .627 12.550 78.355    

3 .457 9.150 87.505    

4 .339 6.778 94.283    

5 .286 5.717 100.000    

Extraction Method: Principal Component Analysis. 
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Component Matrixa 

 

Component 

1 

GovSubsidy1 .818 

GovSubsidy2 .828 

GovSubsidy3 .861 

GovSubsidy4 .722 

GovSubsidy5 .821 

Extraction Method: Principal 
Component Analysis. 

a. 1 components extracted. 

Note:   

1. GovSubsidy1 – The support from the government help me to spend after the 
implementation of SST. 

2. GovSubsidy2 – Government subsidy under SST implementation encourages me to 
spend more. 

3. GovSubsidy3 – My intention to spend after the implementation of SST depends 
heavily on the government subsidy. 

4. GovSubsidy4 – After the implementation of SST, most of my spending item like oil 
and food that have subsidy from the government. 

5. GovSubsidy5 – Under SST regime, my desire to spend depends on the subsidy 
provided by the government. 
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Appendix D: Output Correlation Analysis  

  

Correlations 

 
Intenti

on Attitude 

Subjective 

Norm 

SST  

Knowledg
e 

Gov 

Subsidy 

Intention Pearson 
Correlation 1 .519** .578** .326** .575** 

Sig. (2-tailed)  .000 .000 .003 .000 

N 80 80 80 80 80 

Attitude Pearson 
Correlation .519** 1 .456** .505** .548** 

Sig. (2-tailed) .000  .000 .000 .000 

N 80 80 80 80 80 

Subjectiv
e 

Norm 

Pearson 
Correlation .578** .456** 1 .169 .523** 

Sig. (2-tailed) .000 .000  .134 .000 

N 80 80 80 80 80 

SST 

Knowled
ge 

Pearson 
Correlation .326** .505** .169 1 .634** 

Sig. (2-tailed) .003 .000 .134  .000 

N 80 80 80 80 80 

Governm
ent 

Subsidy 

Pearson 
Correlation .575** .548** .523** .634** 1 

Sig. (2-tailed) .000 .000 .000 .000  

N 80 80 80 80 80 

**. Correlation is significant at the 0.01 level (2-tailed). 
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