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ABSTRACT

Despite an increasing adoption of Corporate Social Responsibility (CSR) among
hotels in Phuket, Thailand, the local community is still not better off socioeconomically.
This study addressed this issue by exploring the current community-based CSR
practices, identified the characteristics and the Critical Success Factors (CSFs) of
successful community-based CSR among five-star hotels in all three districts in
Phuket which includes Mueang Phuket, Kathu, and Thalang districts. In-depth
interviews and questionnaires were used to elicit information from 18 senior
managers of five-star hotels, 15 community leaders, 400 hoteliers, and 400 residents.
Qualitative data were analyzed by using content analysis and thematic analysis.
Quantitative data were analyzed by using Statistical Package for Social Sciences
(SPSS). Demographic characteristics of respondents, the number of hotels’
community-based CSR in which hoteliers participated, what the local residents
received, and their actual needs were analyzed using descriptive statistics.
Meanwhile, the opinions on the CSFs of successful community-based CSR were
analyzed using T-test to compare the mean value of hoteliers and residents. The
study’s findings provide useful information about community-based CSR practices
among different types of five-star hotels in Phuket. The study’s findings also present
the essential characteristics that a community-based CSR project should have in each
district of Phuket. The results showed that saving the environment was the type of
community-based CSR that all three districts needed. Apart from that, all three
districts have different needs. This can help the hotel industry, the government, and
other sectors to create sustainable community-based CSR projects that meet the
needs of each area. Finally, the study’s findings also identify and rank twelve CSFs,
and then grouped into the five main dimensions of organizational function areas
which cover every aspect of an organization. The results showed that human resource
management (HRM) was the most important functional area. Overall, this is an
innovative work that presents the CSFs for community-based CSR within the context
of the hotel industry.

Keywords: Community Based CSR, Critical Success Factors, Hotel Industry,
Local Residents, Project Characteristics
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ABSTRAK

Walaupun tanggungjawab sosial semakin diamalkan oleh industri perhotelan di
Phuket, Thailand; permasalahan sosioekonomi masyarakat setempat masih berlaku.
Kajian ini telah mengenalpasti ciri-ciri dan Faktor Kritikal Kejayaan program
tanggungjawab sosial terhadap komuniti di kalangan hotel lima bintang di Daerah
Mueang, Kathu dan Thalang, Phuket. Kaedah temuduga mendalam dan soal selidik
telah dijalankan terhadap 18 pengurus besar hotel lima bintang, 15 ketua komuniti,
400 pengusaha hotel, dan 400 penduduk tempatan untuk tujuan ini. Data kualitatif
dianalisa menggunakan analisa kandungan dan analisa bertema. Data kuantitatif pula
dianalisa menggunakan perisian Statistical Package for Social Sciences (SPSS). Ciri
demografi responden, jumlah hotel yang melakukan CSR komuniti, apa yang
diterima komuniti, serta apa sebenarnya yang mereka perlukan telah dianalisa secara
deskriptif. Sementara itu, pendapat mengenai Faktor Kritikal Kejayaan komuniti
dianalisa menggunakan T-test untuk membandingkan nilai min antara hotel dan
penduduk setempat. Hasil kajian ini telah memberikan maklumat berguna mengenai
tanggungjawab sosial terhadap komuniti di kalangan hotel lima bintang di Phuket
dari segi perbezaan tahap kesedaran, pengiktirafan terhadap nilai tanggungjawab
sosial, visi dan sokongan pihak pengurusan. Dapatan kajian turut menunjukkan ciri-
ciri yang perlu ada pada projek tanggungjawab sosial terhadap komuniti kerana
setiap kawasan mempunyai keperluan dan permasalahan yang berbeza. Ini boleh
membantu industri perhotelan, pihak kerajaan dan sektor-sektor lain dalam
merancang program tanggungjawab sosial yang memenuhi keperluan komuniti
sasaran. Akhir sekali, dapatan kajian ini membolehkan penyelidik mencadangkan
satu rangkakerja Faktor Kritikal Kejayaan projek tanggungjawab sosial terhadap
komuniti. Sebanyak dua belas faktor telah disusun dan digolongkan dalam lima
dimensi utama fungsi organisasi, dan Pengurusan Sumber Manusia telah dikenalpasti
sebagai fungsi organisasi yang paling penting dalam tanggungjawab sosial terhadap
komuniti. Secara keseluruhannya, kajian ini merupakan satu usaha berinovasi
berkaitan Faktor Kritikal Kejayaan bagi tanggunggjawab sosial korporat terhadap
komuniti dalam konteks industri perhotelan.

Kata Kunci: Ciri-ciri Projek, Faktor Kritikal Kejayaan, Industi Perhotelan,
Penduduk Tempatan, Tanggungjawab Sosial Terhadap Komuniti
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CHAPTER ONE

INTRODUCTION

1.1 Introduction

This chapter aims at presenting the introduction of the study. It starts with a brief
background of the study, the importance of community perspectives: scenarios in
developing countries, CSR development in Thailand, tourism in Phuket, problem
statement, research objectives, and scope of the study. This chapter also includes the
definitional sub-topics of the key terms that are relevant to the study title, and the

chapter ends with a summary of the study’s significance.

1.2 Background of the Study

The Corporate Social Responsibility (CSR) concept is not new but it was not until
recently that CSR became an important concept in many organizations. Since the
CSR concept has emerged on the belief that business sector should be socially
responsible, then CSR has progressively become known as a relevant issue in the
corporate world. The number of firms joining the CSR bandwagon is still increasing
(Dos, 2017). This is a sign that businesses are still involved in solving social
problems. Moreover, recently businesses have become more actively involved in the
community-based CSR in the region where they are situated because they can
strengthen themselves by building strong healthy communities (Schaltegger &

Burritt, 2018).
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APPENDICES

Appendix 1: Interview Invitation for Hotel Managers (English Version)

Date

To Whom IT May Concern

Dear Sir/Madam

Invitation to Participate in an Interview

I am Bussalin Khuadthong. I am currently an academic staff of Nakhon Si
Thammarat Rajabhat University. I am now pursuing a Doctor of Philosophy degree
in Hospitality management at Universiti Utara Malaysia.

As a management personnel in five-star hotel, your time is precious. But I hope that
you will kindly consider spending part of your valuable time to participate in an
interview. I would like to invite you to participate in this interview of the current
practices and the critical success factors in relation to community-based CSR of five-
star hotels. This interview is aimed at identifying the critical success factors for
community-based CSR among five-star hotels from hoteliers and community
perspectives in Phuket. This is part of my doctoral research under the supervision of
Professor Dr. Azilah Kasim.

Your kind assistance will help to understand the current practices and critical success
factors of hotel’s community-based CSR. The interview will take about 20-30
minutes to complete. The records and information obtained from this interview will
be kept strictly confidential. I have enclosed the list of interview questions for your
consideration before interview.

Your cooperation is highly appreciated and significant to the success of this study. If
you have any questions or concerns, and also if you would like to see final report
please contact me by email (b.bussalin@gmail.com) or mobile phone (086-685-
8468). And if you agree to participate in this interview, please reply to me by
....date.....

Thank you very much for your time and kind cooperation
Yours faithfully

Bussalin Khuadthong
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In-Depth Interview Protocol

This is an interview protocol to explore the current practices and critical success
factors in relation to community-based CSR of five-star hotels in Phuket.

SECTION A: Informant Details

Informant’sname ..........c.ccoeeviviiiiininnnnnn. Position ........cccovviieeiiin. .

Hotel’s Name ..., Date of Interview ........cccvvvvvveeununnnn..

SECTION B: Hotels’ Community-based CSR

1. What is your hotel’s philosophy on CSR?

3. Who are the target recipients of each program you have described?

Why are they an important target community for your CSR programs?

4. When designing your CSR programs do you take into account the community

perspectives?
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5. How did you get the information about community perspectives in relation to

hotel’s CSR?

7. What are hotel' activities under community-based CSR?

Why do you think that the activities are important for community?

9. How much resources are assigned for community-based CSR?

What factors do you take into consideration when assigning resources?
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10. How did you evaluate and measure the success of your community-based CSR
projects?

SECTION C: Hotels’ Critical Success Factors for Community-based CSR

In other types of businesses, 12 critical success factors in 5 dimensions have been
found to contribute in making CSR more effective. Therefore, this study will
investigate the critical success factors for community-based CSR among five-star
hotels in Phuket with the same factors found to be effective in other types of
businesses.

Question:

1. Would you please rank the importance of the following factors in achieving the

objectives of your CSR programs? (Highly important/ Important/ Neutral/

Unimportant/Highly Unimportant)

2. For each factors please explain the reason behind your decision

The HRM Dimension

1. Embedding CSR into the organizational culture and citizen behavior
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3. Knowledge sharing

The Strategic Dimension

4. Top management commitment to CSR
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The Marketing Dimension

8. Consumers oriented strategy

The Environmental Dimension

9. Participation in community-based CSR

The Financial Dimension

11. Community engagement
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Appendix 2: Interview Invitation for Hotel Managers (Thai Version)
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Appendix 3: Interview Invitation for Community Leaders (English Version)

Date

To Whom IT May Concern

Dear Sir/Madam

Invitation to Participate in an Interview

I am Bussalin Khuadthong. I am currently an academic staff of Nakhon Si
Thammarat Rajabhat University. | am now pursuing a Doctor of Philosophy degree
in Hospitality management at Universiti Utara Malaysia.

As a community leader, your time is precious. But I hope that you will kindly
consider spending part of your valuable time to participate in an interview. I would
like to invite you to participate in this interview of the critical success factors in
relation to community-based CSR of five-star hotels. This interview is aimed at
identifying the critical success factors for community-based CSR among five-star
hotels from hoteliers and community perspectives in Phuket. This is part of my
doctoral research under the supervision of Professor Dr. Azilah Kasim.

Your kind assistance will help to understand the critical success factors of hotel’s
community-based CSR. The interview will take about 20-30 minutes to complete.
The records and information obtained from this interview will be kept strictly
confidential. I have enclosed the list of interview questions for your consideration
before interview.

Your cooperation is highly appreciated and significant to the success of this study. If
you have any questions or concerns, and also if you would like to see final report
please contact me by email (b.bussalin@gmail.com) or mobile phone (086-685-
8468). And if you agree to participate in this interview, please reply to me by
.....date.....

Thank you very much for your time and kind cooperation
Yours faithfully

Bussalin Khuadthong
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In-Depth Interview Protocol

This is an interview protocol to investigate the critical success factors in relation to
community-based CSR of five-star hotels in Phuket.

SECTION A: Informant Details

Informant’sname .........ccooeeiiiiiiiiniiinnnn... PoSItion ......oovvevviiieeeieiann. ..

Community’s Name .................oeeneee Date of Interview .......................

SECTION B: Hotels’ Community-based CSR

1. Has your community ever received community-based CSR activities from hotels?
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5. Did community-based CSR project by hotels solve the community problems?

6. Has community ever received the chance to share perspectives before hotels start

their community-based CSR projects?

SECTION C: Hotels’ Critical Success Factors for Community-based CSR

In other types of businesses, 12 critical success factors in 5 dimensions have
been found to contribute in making CSR more effective. Therefore, this study will
investigate the critical success factors for community-based CSR among five-star
hotels in Phuket with the same factors found to be effective in other types of
businesses.

Question:
1. Would you please rank the importance of the following factors in achieving
community-based CSR programs in your community? (Highly important/
Important/ Neutral/ Unimportant/Highly Unimportant)

2. For each factors please explain the reason behind your decision
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The HRM Dimension

1. Embedding CSR into the organizational culture and citizen behavior

The Strategic Dimension

4. Top management commitment to CSR
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7. Measuring and reporting performance of CSR

The Marketing Dimension

8. Consumers oriented strategy

The Environmental Dimension

9. Participation in community-based CSR

The Financial Dimension

11. Community engagement
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12. Financial performance
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Appendix 5: Questionnaire for Hoteliers (English Version)

This survey is part of a study on the essential characteristics and critical success
factors for community-based CSR among five-star hotels in Phuket. Results of this
study will provide important information to identify appropriate characteristics and
critical success factors for community-based CSR in the hotel sector.

Thus, I would like to seek you cooperation in filling this questionnaire. Your kind
assistance will help to understand the characteristics and critical success factors of
hotel’s community-based CSR. I would greatly appreciate your responses to the
questions on the following. There are no correct or incorrect responses; I am merely
interested in your point of views.

SECTION A: Informant Details

Please check (¥) in the appropriate box or write the specific information in the
blanks provided

QUESTIONS ANSWERS

1. Have you ever

participated in

community-based [0 Yes [1 No

CSR activities of your

hotel?

2. Gender 1 Male [J Female

3. Age ] Less than 30 years [1 31-40 years [1 41-50 years
L] 51-60 years L] 61 years and over

4. Marital status [ Single ) Married
L] Widowed L] Divorced

5. The highest L] Vocational education [ Higher vocational education

L] Bachelor’s degree L] Master’s degree
L] Ph.D. L] Other ........ceevvnenen.

education level
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6. Your position

Please Specify .....oovivniiiii i

7. The name of hotel

where you work

Please Specify ....oovviiniiii

8. Hotel’s
community-based
CSR activities that

you participate in

SECTION B: Hotels’

Critical Success Factors for Community-based CSR

The following are the possible critical success factors for hotels’ community-based
CSR. Please indicate your degree of agreement or disagreement of the following
statement by checking (v') only one best appropriate number on the scale that reflects

your opinion.

5 = Strongly Agree; 4 = Agree; 3 = Neutral; 2 = Disagree; 1= Strongly Disagree

Level

5143 2 1

STATEMENT

Strongly Agree
Strongly Disagree

Agree
Neutral
Disagree

Top management commitment to CSR

1 | likely to success if top management give

commitment.

I believe that hotel’s CSR projects are more

2 | I believe that hotel can maintain the CSR concept
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and activities for long-term if top management

has clear CSR visions, mission, and goals.

I believe that the ability of top management to
establishes, manages, and practices CSR lead to
positive perspectives from internal and external

local residents.

Formal CSR strategic planning and practice

I think that clear plan, purpose, and direction are
4 | important guidelines for successful implementation

of CSR projects.

I believe that formal CSR strategic planning and
practices, and CSR implementation in everyday
operational practice can increase chances of

successful CSR projects.

I think that engaging local residents in CSR
6 | planning process can reduce risk, and increase

chances of successful CSR projects.

Consumers oriented strategy

I believe that hotel will be more successful in business
7 | if able to provide goods and services that avoid

harming the environment and society.

I believe that the CSR concept and practices can

represent a good image of hotel brand which can
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make credible in creating successful CSR projects.

I believe that hotel can create competitive advantages
and loyalty customers by supporting community

and society through CSR projects.

Embedding CSR into the organizational culture

10

I believe that hotel will be more successful in
implementing CSR if able to embed CSR into
organizational culture to make the whole

organization concern in the CSR concept.

11

I believe that all levels in organization are important
to make successful CSR implementation. Thus, the
ideas for embedding CSR into organizational
culture can be started from, but should not be

confined to, the headquarters level.

12

I believe that CSR projects are more likely to success
if the projects conduct with understanding and

accepting of hotel staff.

Employee commitment to CSR

I believe that employee commitment and active

13 | participation to CSR are key components for
leading to success in hotel’s CSR projects.
I believe that employee commitment would assist
14

in establishing CSR culture and implementing
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CSR activities for both inside and outside hotel.

15

I believe that human resource management should
specify CSR  responsibilities into  employee
recruitment  policy,  training,  remuneration,
performance appraisal systems for motivating staff

to being active in CSR volunteering.

Community engagement

16

I believe that hotel’s CSR projects are more likely
to success if local residents have the chance to

engage the decision-making process.

I believe that residents’ engagement helps to create

better understanding and transforming community’

17 | needs into CSR planning and practices. This helps
hotel to cooperate and work with local residents to
achieve the CSR goals.

I believe that hotel should open-minded to share
attitude with local residents because it is another

18

vital tool in CSR integration to create long-term

relationships with communities.

Participation in community-based CSR

19

I agree that community development is one of

important part of hotel’s CSR.

20

In order to make the projects more successful, I think
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local residents should be involved in planning and

decision-making processes of community-based CSR.

21

I believe that CSR projects are more likely to success
if local residents have more chances to share their
perspectives, and reflect the facts about community

problems.

Knowledge sharing

22

I agree that knowledge sharing is important process
for implementing CSR because it supports the
exchange of knowledge and experience between

hotel and local residents.

23

I think that knowledge sharing is the process of
mutual CSR benefits between hotel and local

residents.

24

I believe that hotel can get knowledge from sharing
and learning with multi-stakeholder and can bring it
to plan for appropriate community-based CSR

projects.

Law

s and social norms

I believe that hotel’s CSR programs will become

25 | truly successful if all procedures in line with laws
and social norms.
I agree that hotel must follow international
26

guidelines, laws, social and community norms.
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Otherwise, it can be banned from operating

business in host country/ or community.

27

I believe that hotel is more likely to success if
starting business from understanding and getting
familiar with all of the laws, social and community

norms that hotel must adhere to.

CSR project management committees

28

I think all project and whole process of CSR should
be properly managed by CSR project management

teams.

29

I think hotel’s CSR projects are more likely to success
if project management manage the project with
clear goals, objectives, communication, timelines,
and able to initiate and execute CSR activities
appropriately to the mutual benefit of all

stakeholders.

30

I think hotel should have CSR department and CSR
staff to manage CSR projects for internal and external

organization.

Financial performance

31

I believe that allocation of adequate budget can make
successful CSR projects and maintain the CSR

concept for long-term.
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32

I believe that even transformation of residents' needs
and expectations into business strategy can cost and
destroy  shareholders’  profits but socially
responsible behavior tend to show long-term

financial gains for hotel.

33

I believe if there is lack of sufficient financial
resources all affect the effectiveness of the
operations management i.e. project selection,
management, assessment, reporting and learning

aspects of CSR initiatives.

Mea

suring and reporting performance of CSR

34

I think measuring and reporting performance of
CSR are important processes to make CSR project

complete.

35

I believe that hotel would benefit from proper
measuring and reporting their CSR activities because
hotel can report CSR performance to the public and

also receive feedback from all related parties.

36

For more effective of measuring and reporting
processes, | believe that local residents should be
engaged to exchange ideas on CSR-related issues for

future improvement and deeper integration.
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SECTION C: Suggestion

Thank you for your time & help
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Appendix 7: Questionnaire for Residents (English Version)

This survey is part of a study on the essential characteristics and critical success
factors for community-based CSR among five-star hotels in Phuket. Results of this
study will provide important information to identify appropriate characteristics and
critical success factors for community-based CSR in the hotel sector.

Thus, I would like to seek you cooperation in filling this questionnaire. The
information you provide will fulfillment each research objective of this study so as to
ensure the success of this research. I would greatly appreciate your responses to the
questions on the following. There are no correct or incorrect responses; I am merely
interested in your point of views.

SECTION A: Informant Details

Please check (v)) in the appropriate box or write the specific information in the
blanks provided

QUESTIONS ANSWERS

1. Have you ever

participated in hotels’
L Yes L1 No

community-based

CSR activities?

2. Gender L] Male [J Female

3. Age L] Less than 30 years L] 3140 years [ 41-50 years
L] 51-60 years L] 61 years and over
L] Single L] Married

4. Marital status
L] Widowed L] Divorced
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5. The highest

education level

[J Vocational education [1 Higher vocational education

L] Bachelor’s degree [ Master’s degree

1 Ph.D. L] Other voovvnveeeee

6. Occupation

Please Specify ....oovviiniiii

7. Name of community

where you live

Please Specify .....ooviiiiiiii i

8. Please specify hotel’s
community-based
CSR activities that

you participated in

9. Please specify hotel’s
community-based
CSR activities that

you need

SECTION B: Hotels’ Critical Success Factors for Community-based CSR

The following are the possible critical success factors for hotels’ community-based
CSR. Please indicate your degree of agreement or disagreement of the following
statement by checking (v") only one best appropriate number on the scale that reflects

your opinion.

5 = Strongly Agree; 4 = Agree; 3 = Neutral; 2 = Disagree; 1= Strongly Disagree
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Level

5143 2 1
No. STATEMENT g
8 o0
5 Z
< =
2> - 3 g
ool o s = =)
S| 0| S| ©& S
el =| =| S e
=] oo o 2 =
wn| < 7z 2 7]
Top management commitment to CSR

CSR activities are more successful in my
community when there is commitment from

hotel’s top management.

I believe that hotel can maintain community-
based CSR activities for long-term if top
management has clear CSR visions, mission, and

goals.

I believe that the ability of top management to
establishes, manages, and practices community-
based CSR lead to positive perspectives from

local residents.

Formal CSR strategic planning and practice

I notice that CSR activities that have clear plan,

4 | purpose, and direction will be more successfully
in term of implemented in my community.
I believe that formal CSR strategic planning and
5

practices, and CSR implementation in everyday
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operational practice can increase chances of

successful community-based CSR projects.

I think that engaging local residents in planning
6 | process can reduce risk, and increase chances of

successful community-based CSR projects.

Consumers oriented strategy

I believe that hotels will be more successful if
7 | able to provide goods and services that avoid

harming the environment and society.

I believe that the CSR concept and practices can
represent a good image of hotel brand which can
make credible in creating successful community-

based CSR projects.

I believe that hotels can create competitive
9 advantages and loyalty customers by supporting

community and society through CSR projects.

Embedding CSR into the organizational culture

I believe that hotels will be more successful in
implementing CSR in my community if they are
10 able to embed CSR into their organizational culture
to make the whole organization concern in the

CSR concept.
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I believe that all levels in organization are
important to make successful community-based

CSR implementation. Thus, the ideas for

11 . . o
embedding CSR into organizational culture can
be started from, but should not be confined to, the
headquarters level.
I believe that CSR projects are more likely to
12 | success in my community if the projects conduct

with understanding and accepting of hotel staff.

Employee commitment to CSR

13

I believe that employee commitment and active
participation to CSR are key components for
leading to success in hotels’ community-based

CSR projects.

14

I believe that employee commitment would assist
in establishing CSR culture and implementing
CSR activities for both inside and outside

hotels.

15

I believe that human resource management
should specify CSR responsibilities into employee
recruitment  policy, training, remuneration,
performance appraisal systems for motivating

staff to being active in CSR volunteering.
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Community engagement

16

I believe that hotels’ CSR projects are more likely
to success if local residents have the chance to

engage the decision-making process.

17

I believe that residents’ engagement helps to
create better understanding and transforming
community’ needs into CSR planning and
practices. This helps hotel to cooperate and work

with local residents to achieve in CSR goals.

18

I believe that hotel should open-minded to share
attitude with local residents because it is another
vital tool in CSR integration to create long-term

relationships with community.

Part

icipation in community-based CSR

I agree that community development is one of

1
? important part of hotel’s CSR.
In order to make the projects more successful, I
think local residents should be involved in
2
0 planning and decision-making processes of
community-based CSR.
I believe that CSR projects are more likely to
21

success if local residents have more chances to
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share their perspectives, and reflect the facts

about community problems.

Knowledge sharing

22

I agree that knowledge sharing is important
process for implementing CSR in my community
because it supports the exchange of knowledge
and experience between hotels and local

residents.

23

I think that knowledge sharing is the process of
mutual CSR benefits between hotels and local

residents.

24

I believe that hotels can get knowledge from
sharing and learning with multi-stakeholder and
can bring it to plan for appropriate community-

based CSR projects.

Law

s and social norms

I believe that hotels’ community-based CSR

25 | programs will become truly successful if all
procedures in line with laws and social norms.
I agree that hotels must follow international
guidelines, laws, social and community norms.
26

Otherwise, they can be banned from operating

business in host country/ or community.
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27

I believe that hotels are more likely to success if
starting business from understanding and getting
familiar with all of the laws, social and

community norms that hotels must adhere to.

CSR project management committees

28

I think all project and whole process of
community-based CSR should be properly

managed by CSR project management teams.

29

I think hotels’ CSR projects in my community are
more likely to success if project management
manage the project with clear goals, objectives,
communication, timelines, and able to initiate and
execute CSR activities appropriately to the

mutual benefit of all stakeholders.

30

I think hotels should have CSR department and
CSR staff to manage CSR projects for internal and

external organization.

Financial performance

I believe that allocation of adequate budget can

make successful CSR projects and maintain the

31

CSR concept in my community for long-term.

I believe that even transformation of residents’
32 | needs and expectations into business strategy can

cost and destroy shareholders’ profits but socially
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responsible behavior tend to show long-term

financial gains for hotels.

I believe if there is lack of sufficient financial
resources all affect the effectiveness of the

operations management i.e. project selection,

33
management, assessment, reporting and learning
aspects of CSR initiatives.

Measuring and reporting performance of CSR

34

I think measuring and reporting performance of
community-based CSR are important processes to

make CSR project complete.

35

I believe that hotels would benefit from proper
measuring and reporting their community-based
CSR activities because they can report CSR
performance to the public and also receive

feedback from all related parties.

36

For more effective of measuring and reporting
processes, I believe that local residents should be
engaged to exchange ideas on community-based
CSR issues for future improvement and deeper

integration.
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SECTION C: Suggestion

Thank you for your time & help
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Appendix 8: Questionnaire for Residents (Thai Version)
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Appendix 9: Pictures of Data Collection

Pictures of Data Collection from Hotels
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Pictures of Data Collection from Communities
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