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ABSTRCT 
 
 

The contribution of young Malaysian to entrepreneurship would stimulate the 
economic growth of the country. Unfortunately, the Malaysian student’s 
entrepreneurial intention may be affected by different factors such as a lack of self- 
confidence or lack of encouragement or reassurance, or lack of the required 
educational level in the field of entrepreneurship which is the most vital element in 
preparing entrepreneurs who can create the opportunities and activities that may 
influence a country’s economic performance by bringing new products or new 
methods. Therefore, entrepreneurial intention found to determine students’ willingness 
to involve in entrepreneurial behaviour in the future. T objectives for this study is to 
understand how the attitude toward the behaviour, subjective norm, perceived 
behavioural control, entrepreneurship education and risk propensity may affect the 
entrepreneurial intention behaviour among university students in Malaysia. Thus, the 
objectives of this research are to examine the relationship between risk propensity, 
attitude, subjective norm, perceived behavioural control and entrepreneurship 
education on entrepreneurial intention among university students in Malaysia. A 
survey was collected through questionnaire and processed through the Cronbach’s 
Alpha Reliability Test, which can ensure the high-reliability result on every variable 
through Statistical Packages for Social Sciences (SPSS) Version 25. Pearson 
Correlation Coefficient and Multiple Linear Regression Analysis were also conducted 
to observe independent variables. Findings of the study revealed that all the variables, 
have significant effects on entrepreneurial intention. Recommendations for the future 
researchers are to conduct the research in higher academic institutions all over 
Malaysia in order to get higher accuracy of the university students’ feedback to avoid 
the bias that might occurred. Moreover, future researchers can include other variables 
such as family business background, prior business experience or personality traits to 
get better research outcomes. To conclude, this research will assist to provide 
university students with beneficial and practicable knowledge to understand how 
one’s educatated personal behaviors will have an effect on the intention to become an 
entrepreneur. 

 
 

Keywords: Entrepreneurship, Education, Risk Propensity, Students, Malaysia. 
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ABSTRAK 
 
 

Sumbangan anak muda Malaysia untuk keusahawanan akan mendorong pertumbuhan 
ekonomi negara. Malangnya, niat keusahawanan pelajar Malaysia mungkin 
dipengaruhi oleh faktor-faktor yang berbeza seperti kurangnya keyakinan diri atau 
kurangnya dorongan atau jaminan, atau kekurangan tahap pendidikan yang diperlukan 
dalam bidang keusahawanan yang merupakan elemen terpenting dalam 
mempersiapkan usahawan yang dapat mewujudkan peluang dan aktiviti yang boleh 
mempengaruhi prestasi ekonomi negara dengan membawa produk baru atau kaedah 
baru. Oleh itu, niat keusahawanan didapati dapat menentukan kesediaan pelajar untuk 
terlibat dalam tingkah laku keusahawanan pada masa akan datang. Objektif kajian ini 
adalah untuk memahami bagaimana sikap terhadap tingkah laku, norma subjektif, 
kawalan tingkah laku yang dirasakan, pendidikan keusahawanan dan kecenderungan 
risiko boleh mempengaruhi tingkah laku niat keusahawanan di kalangan pelajar 
universiti di Malaysia. Oleh itu, objektif kajian ini adalah untuk mengkaji hubungan 
antara kecenderungan risiko, sikap, norma subjektif, kawalan tingkah laku yang 
dirasakan dan pendidikan keusahawanan terhadap niat keusahawanan di kalangan 
pelajar universiti di Malaysia. Satu tinjauan dikumpulkan melalui soal selidik dan 
diproses melalui Ujian Kebolehpercayaan Alpha Cronbach, yang dapat memastikan 
hasil kebolehpercayaan tinggi pada setiap pemboleh ubah melalui Statistical Package 
for Social Sciences (SPSS) Versi 25. Pekali Korelasi Pearson dan Analisis Regresi 
Linear Berganda juga dilakukan untuk perhatikan pemboleh ubah bebas. Hasil kajian 
menunjukkan bahawa semua pemboleh ubah mempunyai pengaruh yang signifikan 
terhadap niat keusahawanan. Saranan untuk penyelidik masa depan adalah untuk 
menjalankan penyelidikan di institusi akademik yang lebih tinggi di seluruh Malaysia 
untuk mendapatkan ketepatan yang lebih tinggi mengenai maklum balas pelajar 
universiti untuk mengelakkan bias yang mungkin berlaku. Lebih-lebih lagi, penyelidik 
masa depan dapat memasukkan pemboleh ubah lain seperti latar belakang perniagaan 
keluarga, pengalaman perniagaan sebelumnya atau ciri keperibadian untuk 
mendapatkan hasil penyelidikan yang lebih baik. Sebagai kesimpulan, penyelidikan 
ini akan membantu memberi pelajar pengetahuan yang bermanfaat dan praktik untuk 
memahami bagaimana tingkah laku peribadi yang dididik seseorang akan 
mempengaruhi niat untuk menjadi seorang usahawan. 

 
 

Kata kunci: Keusahawanan, Pendidikan, Risiko, Pelajar, Malaysia. 
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CHAPTER ONE 

INTRODUCTION 
 
 
 
 
 

1.1 INTRODUCTION 
 
 

Being an introduction to the whole dissertation, this chapter introduces the background 

of the study, covers the definition of entrepreneurship and entrepreneurial intention, 

includes the importance of entrepreneurial intention among university students in 

Malaysia, as well as pointes out the problem statement, questions, objectives and the 

significance of the study. 

 
1.2 BACKGROUND OF THE STUDY 

 
 

Entrepreneurship, as a concept has a long history of development. As a result of the 

long period of development, there was a lack of agreement on the common definition of 

entrepreneurship (Parker, 2018). The oldest meaning of the term can be traced in 1734 

when Richard Cantillon has defined entrepreneurship as “self-employment with 

uncertain return”. Veledar (2018) has defined the entrepreneur as a person who carries 

out new combinations, which may take the form of new products, process, markets, 

organisational forms or sources of supply. 

 
Entrepreneurship is also an engine of a nation’s long-term economic growth (Ács, 

2019). It was entrepreneurship that changed the state of Europe, Asia and America, 

allowing these nations to emerge as forerunners in the global economy which indicate 

the importance of entrepreneurs and their ability to bring about positive change for the 

individual and a nation. Besides, Entrepreneurship plays an important role in economic 

advancement, employment as well as a solution to the excessive number of university 

graduates and social problems (Ambad & Damit, 2016). Accordingly, measuring 

entrepreneurial intentions among the students, who are the important emerging source 

of entrepreneurship, has got plenty of attention among the researchers. Their inferences 

bear special importance to the policymakers in promoting entrepreneurship; especially 
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in the developing economies as these countries are less stable, often being marked by 

strong turbulence which makes choosing careers a tricky task for graduates (Iakovleva 

et al., 2011). 

 
Moreover, intention as an antecedent of entrepreneurship entails the discovery of 

opportunities, the search of information, the acquisition of resources and the 

implementation of business strategies (Madrigal, Arechavala & Madrigal, 2012). 

However, entrepreneurial intention is the vital force to understand the entrepreneurial 

process which motivates people to become entrepreneurs who choose the creation of 

their own enterprise as a professional career and have initiative and the passion for 

creating a business, making original use of available resources, and accepting the risk of 

the possibility of failure or success (Minello et al., 2014). 

 
Furthermore, Entrepreneurship, which is the process of doing something new or 

something different for the purpose of creating wealth for the individual and adding 

value to society (Kao, 1993), is a dominant force in the contemporary Malaysia and has 

remained an integral part of Malaysia’s economic policies that play crucial role in the 

country’s attainment of a middle-income status. In addition, it has also helped to reduce 

poverty in Peninsular Malaysia from 49.3 per cent in 1970 to 16.5 per cent in 1990 

(Yusoff et al., 2015). Through entrepreneurship, the country has generated several 

ongoing innovations and improve its goods, services and institutions; enhance the 

quality of live; as well as changing the way works are carried out, how we communicate 

and collective way of life (Zahra and Wright, 2015). Even on the global 

entrepreneurship has been recognized as a critical economic development strategy for 

job and wealth creation; and several empirical studies have confirmed the role of 

entrepreneurship with respect to widespread innovations, employment and wealth 

creation (Decker et al., 2014; Nyadu-Addo and Mensah, 2018). However, according to 

the edge market, stated that Malaysia saw its number of unemployed graduates rise 

22.5% in 2020 to 202,400 from 165,200 in 2019, the latest report from the Department 

of Statistics Malaysia (DOSM) revealed. Add to that DOSM chief statistician Datuk 

Seri Dr Mohd Uzir Mahidin attributed the higher number to the unfavourable economic 

environment in 2020 and its consequences for the overall labour market situation. he 

said that: 
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“There were 5.36 million graduates in 2020 (up 4.5% from 5.13 million graduates in 

2019). The increase in the number of graduates over the years was concomitant with awareness 

of the importance of higher education to improve livelihoods. Upon completion of tertiary 

education, graduates usually aim to secure jobs equivalent to their qualification and 

subsequently earn higher wages and all the perks that come with it”. 

As well as on the arena of the pandemic Covid-19 he added in a statement: 

"However, the challenging labour market condition as a consequence of the Covid-19 

pandemic resulted in fewer job openings and increased competition," 

 

Moreover, according to the DOSM's Graduates Statistics 2020, the rise was observed 

for both degree (+22,400) and diploma holders (+14,800), largely among graduates 

aged 35 and over. 

 
Hence, graduates' unemployment rate in 2020 increased by 0.5 percentage point (ppt) to 

4.4% against 3.9% in the preceding year. In addition, more than 75% of unemployed 

graduates were actively seeking work, whereby almost half were unemployed for less 

than three months as figure 1.1 show. 

 
 

Figure 1.1: Principal statistics of graduates, Malaysia, 2019-2020 (‘000 

Source: DOSM,2021 



4  

Moreover, developing the economy is challenging, especially when roughly one-quarter 

of the workforce remains unemployed due to the lack of employment opportunities. 

However, the establishment of new ventures, businesses and organisations, whether 

formal or informal, small or medium, can create these much-needed employment 

opportunities. Job creation would, in turn, allow more working-class individuals to 

become involved in contributing to the country’s economy (Kuratko, 2016). 

 
 

In Malaysia, the government has made entrepreneurship course compulsory for all 

students in public universities to foster entrepreneurial skills in youths, since graduates 

cannot be entirely absorbed informal salary wage employment. Moreover, the economic 

value of supporting the development of entrepreneurship by the Malaysian Government 

is to create real and sustainable investment in the country (Ahmad and Buchanan, 2015; 

Yusoff et al., 2015). While the views of fostering entrepreneur skills in Malaysian 

university students are well conceived by the Ministry of Entrepreneurship and 

Cooperative Development and the Ministry of Higher Education (MOHE), it is 

imperative to know whether entrepreneurial knowledge has impacted students’ 

likelihood to become entrepreneurs. Thus, with the views that entrepreneurship in 

educational sector could nurture unconventional talents and skills, directly influence 

students’ personality, and increase students’ intention to start viable and sustainable 

business enterprises. 

 
 

On the other hand, entrepreneurship has to become vital to every country ever since the 

age of globalisation because the growth of entrepreneurship will help in creating jobs 

for the society, reducing the unemployment rate (Meyer & Meyer, 2017). As per Ács 

(2019) proved that entrepreneurship is vital in creating and fulfilling a healthy economy 

where the growth of entrepreneurship is significant to a country’s economy. Besides, 

entrepreneurship as a field of research has considerable importance from an economic, 

social and even political point of view (Arrighetti et al., 2016). Therefore, in this 

research the importance of entrepreneur among graduates and the specifically the 

intention among University Utara Malaysia students will be investigated. Since the 

unemployment rate of graduates increasing in the current period as well there is lack of 

participation among students entre. Therefore, it is importance to study the factors that 

influence entrepreneurial intention among student Malaysia. 
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1.3 PROBLEM STATEMENT 
 
 

Nowadays, the global and national economies around the world are struggling with the 

consequences of the economic crisis. One of the typical results of the global economic 

crisis is that many young people with higher education are exposed to the harsh labour 

market, such as unemployment (Junankar, 2015). Therefore, entrepreneurship occupies 

an increasingly important place in modern economies since it is the main source of 

wealth and fight against unemployment (Parker, 2018). 

 
Therefore, attitude towards entrepreneurship has significant factors influencing 

entrepreneurial intention as well as identifying entrepreneurs’ succeed (Karimi et al., 

2016). And, entrepreneur perceived behaviour has a direct impact on many 

entrepreneurial activities, including the intention to launch a new business, success in 

business, and enhance entrepreneurial setup. Despite that, there is only a little attention 

directed to measuring attitude and behaviour among student entrepreneurial intention 

(Ozaralli & Rivenburgh, 2016). 

 
On the other side, Subjective norm has been challenged by many researchers, stating the 

relevancy in predicting entrepreneurial intention. Some found that subjective norm is 

insignificant in predicting entrepreneurial intention (Krueger et al., 2000; Autio et al., 

2001; Tsordia & Papadimitriou, 2015). Likewise, some who found that subjective norm 

is significant (Hussien, 2018; Maresch et al., 2016; Gerba, 2012) and some who 

completely neglect this variable in measuring entrepreneurial intention (Veciana, 

Aponte & Urbano, 2005). Thus, Subjective norms became a challenge to measure its 

effectiveness on entrepreneurial intention. 

 
Moreover, many fresh graduates do possess the knowledge and skill that are important 

for starting-up their own fresh business; however, only a tiny percentage of students 

choose to be self-employed or have an intention to be an entrepreneur immediately after 

graduating. This can be attributed to the lack of perceived behaviour control such self- 

confidence or the lack of encouragement and reassurance (Olugbola, 2017). Therefore, 

entrepreneurship is not the function that might be the outcome of simple efforts. It 

requires a regular and permanent attitude as part of the personality or the perceived 

behaviour control of the entrepreneur. Malach and Kristová (2017) revealed that 
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students seem to have a less entrepreneurial spirit, but the result shows that there is an 

equal inclination towards entrepreneurial attitude. Perceived behaviour control as well 

as the attitude can be based on personality traits and demographic characteristics; it can 

also be reshaped by education (Alemu & Ashagre, 2016). 

 
On the other side, the field of entrepreneurship researches has evolved in recent decades 

to become prominent. Entrepreneurship researches have expanded to include success 

factors that lead to entrepreneurial intention such as entrepreneurship education which is 

considered as an important factor for entrepreneur success (Shahab et al., 2019). And 

this is what has been proven by numerous previous studies that entrepreneurship 

education contributes to the development of entrepreneurial intention (Barba & Atienza, 

2018; Ahmed et al., 2020; Trung et al., 2020). However, the content and context of 

entrepreneurship education vary between universities, countries and regions. Thus, 

according to Omar et al. (2019) pointed out that Malaysia lacks the required education 

level of entrepreneurship which is the most vital element in preparing entrepreneurs 

who can create and take the opportunities and activities that may influence a country’s 

economic performance by bringing new products or new methods. 

 
Besides, an educated entrepreneur will always be aware of how to win opportunities, 

since the entrepreneur’s traits to be a risk-taker or to have an intention towards the risk 

propensity (Vodaet al., 2019). Since then, risk propensity as an element of the personal 

properties of entrepreneurs can be considered as crucial for the decision to enter an 

entrepreneurship career, find a new start-up firm or push the small firms’ to furthermore 

development and success (Antoncic et al., 2018; Presenza et al., 2019). Despite the 

widely researched relationship between one’s risk-taking propensity for intentions to 

enter entrepreneurship and actual entries in the form of new firm start-ups, a research 

gap is present since the findings have not been consistent regarding the risk propensity 

as a factor of entrepreneurial intention (Njuguna, 2019), and the role of risk propensity 

in entrepreneurship continues to be unsolved (Mor, Madan & Chhikara, 2020). 

 
As such, Malaysian Government has not only encouraged entrepreneurship education in 

its public universities; it also has a forward looking entrepreneur-friendly national 

policy as well as other support programs, such as technical and training assistance, 

financial and credit assistance, infrastructure supports, extension and advisory services, 
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marketing and market research, land/building facilities, management expertise, and 

information about the market and tax deduction (Khan et al., 2016; Oshikoya and 

Hussain, 1998; Skuras et al., 2003). To complement government efforts on various 

entrepreneurship support programs, universities have also been working tirelessly to 

inculcate entrepreneurship knowledge and spirit in students through class discussions 

and seminars. Given their efforts in developing relevant curriculum, exposing students 

to the entrepreneurial eco-system, and acquiring the necessary infrastructure to create 

the right learning environments; it is assumed that students who have participated in the 

entrepreneurial course and programs are equipped with the required skills, together with 

characteristics that would motivate them to become entrepreneurs even while in their 

various campuses. 

 
Moreover, as crucial as this area of study, few scholars in Asia are, however, found to 

have made significant contributions to this area of study (Wu and Wu, 2017). While 

there are few similar studies from the perspective of Malaysia, their approaches are 

generally different from the present study. For example, Ooi et al. (2011) use 

demographic characteristics and family business background to predict students’ 

inclination towards entrepreneurship; Othman et al. (2012) mainly employ descriptive 

statistics to investigate students’ readiness towards the implementation of 

entrepreneurship education; vicarious experience, general attitude, image of 

entrepreneurship, work experience and other demographic variables are used by Md- 

Rasli et al. (2013) to investigate students’ entrepreneurial intentions; Sandhu et al. 

(2011) use multiple regression to investigate entrepreneurship barriers and 

entrepreneurial inclination among Malaysian students; Cheng et al. (2009) use 

descriptive statistic to examine the effectiveness of entrepreneurship education in 

Malaysia. In fact, a more pertinent study of Karimi et al. (2015) investigates the effect 

of only three entrepreneurial characteristics on students’ intentions to become 

entrepreneurs these three are need for achievement, risk-taking and locus of control. 

Therefore, it is important to understand the attitude toward the behaviour, subjective 

norm, perceived behavioural control, entrepreneurship education, risk propensity, and it 

impacts on entrepreneurial intention among University Utara Malaysia students. 
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1.4 RESEARCH QUESTIONS 
 
 

1. What is the relationship between attitude and entrepreneurial intention? 

2. What is the relationship between subjective norm and entrepreneurial intention? 

3. What is the relationship between perceived behavioural control and 

entrepreneurial intention? 

4. What is the relationship between entrepreneurship education and entrepreneurial 

intention? 

5. What is the relationship between risk propensity and entrepreneurial intention? 
 
 

1.5 RESEARCH OBJECTIVES 
 
 

This research aims to have a good understanding of the entrepreneurial intention of 

among university students in Malaysia. As well as to identify whether attitude toward 

the behaviour, subjective norm, perceived behavioural control, entrepreneurship 

education and risk propensity will or will not affect the entrepreneurial intention of the 

students. 
 

1. To investigate the relationship between attitude and entrepreneurial intention. 

2. To determine the relationship between subjective norm and entrepreneurial 

intention. 

3. To explore the relationship between perceived behavioural control and 

entrepreneurial intention. 

4. To study the relationship between entrepreneurship education and 

entrepreneurial intention. 

5. To examine the relationship between risk propensity and entrepreneurial 

intention. 
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1.6 SIGNIFICANCE OF THE STUDY 
 
 

Contribution of young Malaysian in entrepreneurship activities would stimulate the 

economic growth of the country (Gobat & Kostial, 2016). There are so many fresh 

graduates who, if engage in entrepreneurial activities, can help to increase the GDP of 

the country and decrease the unemployment rate and that, in turn, will help the nation to 

move the extra mile towards furthermore advanced and prosperous economy, but 

unfortunately, being self-employed is not the main career option amongst them 

(Premand et al., 2016). 

 
Therefore, this study is significant to help the university students make up their minds 

on their future career path. By identifying their strengths and weaknesses as well as 

their intention, this research provides a better choice for their future career development 

(Vondracek, Lerner & Schulenberg, 2019). They will be able to identify their personal 

characteristics that will in turn, help in figuring out their entrepreneurship intention. 

 
This study is also important for policy implementation on the future development of the 

entrepreneurial program for among university students in Malaysia. By having a good 

understanding of the factors affecting entrepreneurial intention among university 

students, this research will provide insights to the state of entrepreneurship education 

for policymakers in Malaysia to inspire entrepreneurial intention, in turn, increasing 

new business venturing rate. Practical information will be provided when investigating 

in-depth into the entrepreneurial intention as policymakers can make better decisions in 

designing the entrepreneurial course structure which helps in increasing the students’ 

participation in business in future (Birdthistle, Flynn & Rushworth, 2019). 

 
Moreover, this study provides scholars with detailed information about the 

Entrepreneurial Intention among university students in Malaysia, since by investigating 

Entrepreneurial Intention, researchers can easily identify the entrepreneurial activity 

depending on the theoretical model. 
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1.7 DEFINITION OF KEY TERMS 
 
 

i. Entrepreneurial Intention: 
 

Entrepreneurial intention is defined as the willingness of individuals to 

perform entrepreneurial behaviour, to engage in entrepreneurial action, to be 

self- employed, or to establish a new business (Denanyoh, Adjei & 

Nyemekye, 2015). 

ii. Risk Propensity: 
 

Risk propensity can be defined as the individual’s tendency and disposition 

to assume risk (Antoncic et al., 2018). 

iii. Attitude towards behaviour: 
 

According to Ajzen and Fishbein (2000), an attitude refers to individual’s 

general feeling of favourableness toward various stimulus objects. 

iv. Subjective Norm: 
 

Subjective norm is also known as social norm that refers to the perceived 

social pressure to perform or not to perform the desired behaviour such as a 

pressure from family, friends and society that affects one’s behaviour to be 

an entrepreneur. (Ajzen, 1991). 

v. Perceived Behavioural Control: 
 

Perceived behavioural control refers to people’s perceived ease or difficulty 

to perform a given behaviour. It is assumed to reflect the past experiences of 

people and the anticipation of the obstacles (Ajzen, 1991). 

vi. Entrepreneurship Education: 
 

Entrepreneurship education refers to the scope of curricular lectures or 

courses that provides students with entrepreneurial competencies, skills and 

knowledge in pursuing an entrepreneurial career (Premand et al., 2019). 
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1.8 CHAPTER LAYOUT 
 
 

This research report consists of a total of five chapters. Chapter one is where the 

researchers present an overview of the study and explain the research problem. It 

contains a brief introduction of the research; mainly background of the study, problem 

definition, objectives and significance of the study. Next, chapter two is where past 

empirical studies concerning the subject are reviewed. It includes a review of the 

literature, review of relevant theoretical models, proposed conceptual framework, and 

the development of hypotheses. Then, chapter three is where the researchers share an 

overview of the study’s research methodology. This chapter includes research design, 

data collection methods, sampling design, research instrument, measurement 

construction, data processing and data analysis. Last but not least, chapter four is where 

the researchers present the research results. This chapter includes descriptive analysis, 

scale measurement, and inferential analyses. last, chapter five is where the final 

discussions and conclusion of the study will be discussed. This chapter includes the 

summary of statistical analyses, reviews of significant findings, implications of the 

study, limitations of the study, and recommendations for future research. 
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CHAPTER TWO 

LITERATURE REVIEW 
 
 
 
 

2.1 INTRODUCTION 
 
 

This chapter would focus on different theories and aspects that are directly related to the 

Entrepreneurial Intention based on previous studies. Besides, this chapter will review the 

dependent variable, which is Entrepreneurial Intention and the independent variables, 

which are Risk Propensity, Attitude, Subjective Norm, Perceived Behavioural Control 

and Entrepreneurship Education. 

 
2.2 DEPENDENT VARIABLE 

 
 

A dependent variable is exactly what it sounds like. It is something that depends on other 

factors. The dependent variable responds to the independent variable. Usually when you 

are looking for a relationship between two things you are trying to find out what makes 

the dependent variable change the way it does (Tobin, 2008). 

 
 

2.2.1 Entrepreneurial Intention 
 
 

According to Ajzen (1991), the intention is the immediate antecedent of behaviour. He 

claimed that behaviour is not performed mindlessly but follows reasonably and 

consistently from the behaviour-relevant information and behaviour reinforced by 

rewarding events and weakened by pushing events. Individuals would like to be self- 

employed as they perceive that entrepreneurship is a suitable career path for them 

(Adekiya & Ibrahim, 2016), and it is a way for them to accomplish their personal goals, 

pursue own ideas and realise financial rewards (Barringer, 2015). Entrepreneurship is the 

process by which individual pursue opportunities regardless of the resources they 

currently control (Belz & Binder, 2017). Fred Wilson stated that entrepreneurship is the 

art of turning ideas into a business (Myo & Bo, 2020). Likewise, Kozubíková et al. (2015) 

has defined entrepreneurship as the capacity of an individual to form and manage an 
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enterprise or venture which usually involves considerable risk and reward. In simple 

words, the entrepreneur is the person who creates a new business, bearing most of the 

risks and proves to be successful in taking on the risks of a start-up (Hoogendoorn et al., 

2018). 

 
Veledar (2018), has defined an entrepreneur as a person who carries out new 

combinations, which may take the form of new products, process, markets, organisational 

forms or sources of supply. Some people believed entrepreneurs are born, not made. 

However, this myth is busted since many studies done in the past have reached a 

consensus where entrepreneurs can be made and are not genetically inherited (Belz & 

Binder, 2017). Everyone has the potential to become an entrepreneur, especially for those 

who have undergone the educational process in universities (Guerrero et al., 2018). 

Becoming entrepreneurs, they are their own bosses, and they make a decision by 

themselves which offers the prestige of being the person in charge, provides a higher 

possibility of achieving a significant financial reward and achieving the personal 

professional goal (Principles of Entrepreneurship) (Harvey, 2005). 

 
Being a successful entrepreneur is not easy. Long term, systematic planning and business 

expertise are needed such as developing business model, putting together a new venture 

team, raising money, establishing partnerships, managing finances, leading and 

motivating employees. Individuals should be cautious in determining their own self as it 

helps them to make the right decision in choosing the right path for getting involved to 

be self-employed (Guerrero et al., 2018). Entrepreneurial intention defined as the 

willingness of individuals to perform entrepreneurial behaviour, to engage in 

entrepreneurial action, to be self- employed, or to establish a new business (Dhose & 

Walter, 2010). It usually involves inner guts, ambition, and the feeling to stand on one’s 

feet (Olokundun, 2018). An individual may have the potential to be an entrepreneur but 

not make any transition into entrepreneurship unless they have such intentions (Fayolle 

& Liñán, 2014). Birds and West (1998), proposed that entrepreneurial intention refers to 

individuals states of mind that aimed at creating a new venture, developing a new business 

concept or creating new value within existing firms. It is an essential factor in facilitating 

towards new venture establishment and has a significant impact on the firms venture 

success, survival and growth. He suggested that intentional process often begins based on 

an entrepreneur’s personal needs, values, wants, habits and beliefs. 
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Scholars empirically evidenced that entrepreneurial intention is a valid predictor for 

entrepreneurial behaviour as entrepreneurial actions always fall into the category of 

intentional behaviour. Studying on entrepreneurial intention provides valuable insights 

for the researcher to understand entrepreneurial process and predict entrepreneurial 

activities in a better way through identifying antecedents of entrepreneurial intention 

(Krueger, 2007; Turker & Selcuk, 2009). Findings of Kolvereid and Isaksen (2006) on 

297 business founders by using longitudinal data revealed that intentions to be self- 

employed did actually determine later entry into self-employment. Usually, individuals 

do not start a business as a reflex. They do it intentionally rather than engage it 

accidentally (Krueger, 2007). According to Krueger (2007), intention serves as a 

mediating factor between entrepreneurial action and potential exogenous influence (traits, 

demographics, skills, social, cultural and financial support). They suggested that 

entrepreneurial intention helps in explaining the reasons why certain individuals tend to 

start their own business before opportunity scan or deciding type of business to involve 

in. They stated entrepreneurs themselves should benefit from a better understanding of 

their own motives, and intention affords them a chance to understand what factors drive 

them to make their decisions to pursue an entrepreneurial career and how the venture 

becomes a reality. 

 
 

A more recent study conducted by Varamaki et al. (2013), who used the TPB as a 

framework for their study, investigated the relationship with entrepreneurial education, 

pedagogy and the antecedents of entrepreneurial intention. This study collected data from 

university students at two points in time; during 2008, when 534 students responded and 

completed the self-report measure, and 2010, when only 197 students met to the follow- 

up. Data was collected at two points in time to measure the influence entrepreneurial 

education had on entrepreneurial intention (Varamaki et al., 2013). Attitudes towards 

work, subjective norms, perceived behavioural control and entrepreneurial intention, 

were measured with a 5-point Likert scale and consisted of nine, three, five and eight 

items respectively. Students were separated into two groups, which were dependent on 

the teaching method of entrepreneurial education they received. This was done to 

conclude which method of teaching entrepreneurial education was more effective in 

indirectly influencing entrepreneurial intention (Varamaki et al., 2013). The main 

findings suggest that the TPB model was sufficient in predicting entrepreneurial intention, 
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and that entrepreneurship education pedagogy shared a significant positive relationship 

with attitudes toward entrepreneurship. 

 
Some scholars proposed that entrepreneurship education should be included in 

entrepreneurial intention model. This is because entrepreneurship education and training 

programs lead to the changes of individuals in their attitude towards entrepreneurship, 

their self-efficacy level which increases control beliefs that they are capable in managing 

entrepreneurial career and change their perceptions towards entrepreneurship, thus, affect 

their entrepreneurial intention (Kolvereid & Isaksen, 2006; Turker & Selcuk, 2009; Liñán 

et al., 2011). Furthermore, a study conducted by Farashah et al. (2013) also used the TPB 

as a framework, and instead of investigating the relationship of entrepreneurial education 

pedagogy with the antecedents, role models were rather considered. The sample consisted 

of 400 science students across seven different universities, who had participated in 

entrepreneurship courses. Likewise, this study also used 5-point Likert scales for 

variables other than demographics. Attitudes toward work was measured with five items, 

while subjective norm, perceived behavioural control and entrepreneurial intention were 

each measured with six items. Only role models were measured with items where students 

were asked if any parents, relatives or friends were successful entrepreneurs (Farashah et 

al., 2013; Karimi et al., 2013; Davids, 2017). Again, the model of the TPB revealed 

significant findings and the antecedents predicted entrepreneurial intention. Role models 

were positively related to each antecedent as well, and thus, it was concluded that role 

models indirectly predict entrepreneurial intention (Karimi et al., 2013; Davids, 2017). 

 
According to the literature, the TPB has been a consistent predictor of entrepreneurial 

intention, therefore it will be tested if the model is sufficient to predict entrepreneurial 

intention within this study. One trend recognised across these research papers is the 

evolution of measurement regarding the components of the model of the TPB. This has 

been especially significant for entrepreneurial intention, which was measured with a 

single item within older research (Krueger et al., 2000; Tkachev & Kolvereid, 1999) 

compared to recent research, which usually uses five or more items (Karimi et al., 2013; 

Davids, 2017; Varamaki et al., 2013). 
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2.3 INDEPENDENT VARIABLES 
 
 

Independent variable is a variable that is manipulated to determine the value of a 

dependent variable. It is a variable that stands alone and is not changed by the other 

variables you are trying to measure. The dependent variable is what is being measured in 

an experiment or evaluated in a mathematical equation and the independent variables are 

the inputs to that measurement. In fact, when you are looking for some kind of 

relationship between variables you are trying to see if the independent variable causes 

some kind of change in the other variables, or dependent variables (Peterson, Homer, & 

Wonderlich, 2002). 

 
 

2.3.1 Risk Propensity 
 
 

Risk propensity can be defined as the individual’s tendency and disposition to assume 

risk (Hamid, 2020). It is accepted that entrepreneurs must have a high level of risk 

propensity, given that they have to face situations of uncertainty and constantly make 

decisions based on little information and without knowledge of the future (Liesch, Welch 

& Buckley, 2014). Additionally, Zhang, Duysters and Cloodt (2014), found that risk 

propensity fosters entrepreneurial intention to a positive behaviour towards the 

undertaking event. 

 
 

Risk propensity among entrepreneurs has been studied since the 70s as a factor that may 

differentiate entrepreneurs from non-entrepreneurs. However, the results of these studies 

have not been conclusive. Some studies have found that risk propensity among 

entrepreneurs and non-entrepreneurs is similar (Josien, 2012), whereas others have 

confirmed that risk propensity is a determining variable in entrepreneurial intention 

(Popescu, Bostan, Robu, & Maxim, 2016). The latter findings have been supported by 

other studies which have concluded that risk propensity is positively correlated with 

entrepreneurial behaviour (Hvide & Panos, 2014) and that this feature plays an important 

role in entrepreneurial intention (Douglas & Fitzsimmons, 2013). In general terms, 

research results show evidence of a significant relationship between risk propensity and 
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entrepreneurial intention among university students (Uddin & Kanti, 2012). However, 

this relationship seems to vary according to culture. In a transcultural study, Giacomin et 

al. (2011) compared university students from five countries (USA, China, India, Belgium 

and Spain). They found that Spanish and Chinese students had a smaller risk perception 

than those of the USA, India y Belgium. It appears that studies that would allow an 

examination of the role of culture in the relationship between risk propensity and 

entrepreneurial intention have not been carried out in Latin America. 

 
 

In general, these studies suggest that risk propensity is a fundamental feature of 

entrepreneurial activity since the latter implies, to a greater or lesser extent, a degree of 

risk given our ignorance of what will happen in the future. It has been found that when 

people perceive a high-risk, they tend to try to avoid it. Therefore, expect this to have a 

negative influence on entrepreneurial intention. High-risk perception usually is the result 

of the fear of failure and a low tolerance for uncertainty (Hvide et al., 2014). In agreement 

Dalborg et al. (2015), found that entrepreneurs have low-risk perception and manifest 

little fear of failure, so their intention to become entrepreneurs is generally higher. Their 

results show that a large risk perception results in a diminished entrepreneurial intention. 

Likewise, risk propensity has been linked to self-efficacy, an essential component in 

entrepreneurial intention. According to Dalborg et al. (2015), described the effects that 

risk-taking has on the interest of enterprise creation. Their results show that risk directly 

affects entrepreneurial intention in a chain-like manner. Self-efficacy impacts risk 

propensity, and this consequently affects entrepreneurial intention through proactive 

behaviour. Zhao, Siebert, and Hills (2005) also found evidence of an association between 

risk propensity and self-efficacy. However, the association is different: risk propensity 

affects self-efficacy, and this in turn affects entrepreneurial intention. Segal, Borgia, and 

Schoenfeld (2005) have also tested their model of entrepreneurial intention in which the 

variables that stand out as determinants of intention are self-efficacy, risk tolerance and 

perception of desirability. 

 
 

Furthermore, risk-taking propensity refers to an individual’s orientation of making the 

decision in uncertain contexts (Blankenstein, 2018). According to Caliendo, Fossen, and 

Kritikos (2017), the main factor in differentiating the entrepreneurs from employed 
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workers were the uncertainty and risk taken by the former. It is believed that 

entrepreneurs prefer to take moderate risks. Carland III, Carland Jr, Carland and Pearce 

(1995) stressed that entrepreneurs with high education possess higher risk propensity and 

tolerance for uncertainty than non-entrepreneurs. Grichnik et al. (2010), suggest that 

entrepreneurs tend to choose high-risk opportunities to exploit due to cognitive biases, 

whereby they cannot recognise the risks engaged in a given entrepreneurial activity. 

Dohse and Walter (2010); proposed that risk-taking propensity is significantly and 

positively affect entrepreneurial intention. 

 
 
 

2.3.2 Attitude Toward the Behaviour 
 
 

According to Ajzen and Fishbein (2000), an attitude refers to individuals general feeling 

of favourableness toward various stimulus Objects. If they have beliefs about an object, 

they automatically acquire an attitude toward the particular purpose. Each faith links the 

object to some features; individual’s attitude toward the object acts as a function of their 

evaluations. Whenever individuals learn that the object is linked to a given attribute, their 

evaluations about the attribute becomes associated with the object. Attitudes are based on 

the total set of the person’s salient beliefs and the evaluations related to those beliefs. Lee 

et al. (2012), also indicated that behaviour of a person solely depends upon individual’s 

beliefs and attitudes, and those beliefs and attitudes play a very important role in 

determining individual’s action. Individual’s perceptions of the ability to perform specific 

tasks increase the likelihood of attitude converting into the intention and subsequent 

behaviour (Ajzen, 1991). 

 
 

Ajzen (1991) referred attitude toward the behaviour as the extent to which a person has a 

positive or negative valuation towards the behaviour; while Barba and Atienza (2017), 

defined it as the individual’s attractiveness towards being self-employed in the present 

study. Pache and Chowdhury (2012), referred it as the extent to which people perceived 

that there are good opportunities for them to start-up a business or the degree on their 

attachment towards the high status of entrepreneurs. Individuals who get to know their 

referents have started a business be more likely to see it as legitimate. Paço, Ferreira, 

Raposo, Rodrigues and Dinis (2011) found that the attitude toward the behaviour has a 
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direct and positive effect on entrepreneurial intentions. Hence, education and training 

should focus on changing personal attitudes than providing technical knowledge about 

business because the effects could be more significant to the process of business creation 

and on overcoming the perceived barriers to entrepreneurship. 

 
 

According to Ariff et al. (2010), the result illustrated a very strong influence of attitude 

on intention. Krueger et al. (2000), tested the attitude-intentions of students, finding a 

significant influence of the attitude toward the behaviour on intention. Leong (2008) 

conducted similar research in Open University Malaysia and showed that the more 

students value the entrepreneurial career path, the stronger their plans to be an 

entrepreneur. Training and skill development programs are essential in fostering personal 

capabilities and interests among students to have positive attitudes towards 

entrepreneurship. While the result obtained from undergraduates by Malebana (2012) 

stressed that positive attitude toward self-employed and the confidence of the ability to 

create a new venture successfully appear to predict more substantial levels of 

entrepreneurial intention. Elfving, Brännback and Carsrud (2009) revealed that if an 

individual holds a positive attitude toward self-employed, considers entrepreneurship to 

be aligned with his overall goals in life and sees an opportunity to perform an 

entrepreneurial action, then most likely, he will form an entrepreneurial intention. 

Oguntimehin (2018) mentioned that desirability to be an entrepreneur is the measure of 

individual’s attitude toward entrepreneurship. He suggested that attitude can be 

developed and strengthened through information cues from previous experience and role 

model. External information cues (availability of resources) and internal (individual’s 

perception on their capability and task-specific knowledge) can enhance entrepreneurial 

self-efficacy and in turns, strengthen their attitude toward entrepreneurship. 

 
 

On the other side, attitude toward behaviour considers positive and negative evaluations 

that individuals hold about certain behaviour. Attitudes toward behaviour are shaped by 

a set of salient beliefs. The set of mentioned beliefs are well known as ″behavioural 

beliefs″. The beliefs make connections between each belief and possible outcome. In 

other words, if the people hold beliefs toward the positive result of the certain behaviour 

the people will most probably perform particular attitude over the person who possesses 

a belief in the negative result (Ajzen, 1987;1991;2007). Moreover, Armitage and Conner 
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(2001) have found that the correlation between behavioural beliefs and attitude toward 

behaviour was 0.50. Concerning entrepreneurship intentions among university students, 

the empirical studies have found appropriateness of the attendance attitudes as a predictor 

of the intentions. The study by Nabi et al. (2011) have conducted the study with the aim 

to investigate is their difference in entrepreneurial intentions among students in developed 

and undeveloped countries and found that attendance of attitudes has been a significant 

predictor of student’s entrepreneurial intentions. 

 
 

However, the students in undeveloped countries scored higher on each attendance 

including attitude. Furthermore, the result of the study by Samo and Hashim (2016) 

confirmed the significant importance of the attendance attitudes as a predictor of student’s 

entrepreneurial intentions. Moreover, Iglesias-Sánchez et al. (2016) conducted a study to 

examine entrepreneurship among Malaga university students. The authors have found 

that predictor attitudes were significant. Similar results have been found in the studies by 

(Ariff et al., 2010; Wach & Wojciechowski, 2016). 

 
 

2.3.3 Subjective Norm 
 
 

Subjective norm, also known as social norm refers to the perceived social pressure to 

perform or not to perform the desired behaviour (Ajzen, 1991). Pressure from family, 

friends and society affect one’s behaviour to be an entrepreneur. Subjective norm has 

been challenged by many researchers, stating the relevancy in predicting entrepreneurial 

intention. Some found that subjective norm is insignificant in predicting entrepreneurial 

intention (Krueger et al., 2000; Autio et al., 2001; Tsordia & Papadimitriou, 2015). 

Likewise, some who found that subjective norm is significant (Maresch et al., 2016; 

Gerba, 2012) and some who completely neglect this variable in measuring entrepreneurial 

intention (Veciana, Aponte & Urbano, 2005). Kim et al. (2013) found a significant 

relationship between subjective norm with attitude toward the behaviour. Krueger et al., 

(2000) found that subjective norm has a significant relationship between attitude toward 

the behaviour and perceived behavioural control. This showed that subjective norm is not 

a standalone variable and may be used to moderate or even mediate the relationship of 

other variables on intentions as suggested by Reitan (1997). 
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However, Kolvereid (1996) stated that subjective norm has a significant direct 

relationship with self-employed intention by testing on first-year undergraduate 

Norwegian business students. Kolvereid replicates his study in 1999 with Tkachev by 

testing on a sample of Russian university students from different courses and subjective 

norm found to be positively correlated with self-employed intentions (Kolvereid & 

Tkachev, 1999). Kolveried and Isaksen (2006) tested the subjective norm on Norwegian 

business founders and was found to be significantly associated with self-employed 

intention. Yordanova and Tarrazon (2010) found that the more supportive subjective 

norm on entrepreneurial behaviour leads to more definite entrepreneurial intention. There 

are conflict opinions regarding subjective norm in measuring entrepreneurial intention 

due to the place of research and the dimension of national culture. Hofstede (2001) stated 

four dimensions of national culture, and these are power distance, individualism versus 

collectivism, masculinity versus femininity and uncertainty avoidance. Individualism 

versus collectivism culture is considered. Another study on subjective norm found that 

subjective norm has a greater influence in a collectivist culture (Japan) than 

individualistic culture (Britain) (Azjen, 2001). 

 
 

Begley and Tan (2001) made a comparison between East Asian and Anglo-Saxon 

Countries and found that individualist culture will be less likely to be affected by 

subjective norm compared to collectivist culture. Besides these, locus of control does play 

a role in how significance it is for the subjective norm in predicting entrepreneurial 

intention. In general, subjective norm tend to contribute weaklier to intention (Armitage 

& Conner, 2001) for individuals with a strong internal locus of control (Ajzen, 2002). It 

seemed that there are many factors that will influence how subjective norm predict 

entrepreneurial intention, therefore making no clear-cut answer to how accurately and 

precisely subjective norm predict the intention to be an entrepreneur. Liñán (2004) 

stated that future analysis is needed to solve this discrepancy of subjective norm and 

entrepreneurial intention. Hence, the subjective norm is included in the study of 

entrepreneurial intention. 

 
 

Concerning, entrepreneurial intentions among university students, the empirical research 

has reported inconsistent results regarding the attendance of subjective norms. The results 
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of the study by Naia et al. (2017) suggest that only subjective norms among three 

attendances had a negative or low impact on student’s entrepreneurial intentions. Autio 

et al. (2001) have confirmed the adequacy of TBP, yet, the prediction power of the 

subjective norms was weak. These findings are in line with already mentioned results of 

the meta-analysis by Armitage and Conner (2001). On the other hand, the study by 

Tkachev and Kolvereid (1999) found that subjective norms, together with other two 

attendance were a significant predictor of the entrepreneurial intentions among Russian 

students. Also, Ariff et al. (2010) have found that attendance subjective norms, as well as 

the other two predictors, were a significant forecaster of entrepreneurial intentions among 

the students in Malaysia. Moreover, similar findings have been reported by Wach and 

Wojciechowski (2016). 

 
2.3.4 Perceived Behavioural Control 

 
 

Perceived behavioural control refers to peoples perceived ease or difficulty to perform a 

given behaviour. It is assumed to reflect the past experiences of people and anticipated 

the obstacles (Ajzen, 1991). According to Ajzen (1991), perceived behavioural control 

and intention accurately reflect the person’s actual control in the situation. Perceived 

behavioural control (Ajzen, 1991) is most compatible with the theory of perceived self- 

efficacy (Bandura, 1977). Bandura (1982) revealed that perceived self-efficacy concerns 

with the judgments of how well a person can execute a specific action to deal with certain 

situations. Liñá, Rodríguez and Rueda (2011), suggested intention is a function of 

perceived self-efficacy, which also means the control over behaviour. Thus, self-efficacy 

and perceived behavioural control are used interchangeably since the concept of 

perceived behavioural control is closely related to self-efficacy. Pihie and Akmaliah 

(2009), found that students who need entrepreneurial exposure have a higher score on 

perceived behavioural control. This implies that the higher the students expose to 

entrepreneurial issues, the greater will be their perceived behavioural control. Pihie and 

Akmaliah (2009), further mentioned that those who view entrepreneurship need to be 

taught in university will have a higher score on perceived behavioural control. Wood 

and Bandura (1989) also claimed that university teaching should focus on providing 

experience to develop student’s self-efficacy because entrepreneurship education could 

enhance the knowledge and experience of students, the student’s self-efficacy will 

become higher and eventually will increase their entrepreneurial intention. And this is 
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consistent with the findings of Basu and Virick (2008), where prior exposure to 

entrepreneurship education has a positive effect on perceived behavioural control. 

Besides, Basu and Virick (2008) further stated that students who have prior experience in 

entrepreneurship would have more confidence in their ability, and this leads to higher 

entrepreneurial intention. 

 
 

Other than that, Obschonka, Silbereisen and Schmitt-Rodermund (2010) indicated that 

individuals with early characteristics and entrepreneurial personality have higher 

entrepreneurial control beliefs and these beliefs will lead to higher entrepreneurial 

intention. Those who have entrepreneurial personality patterns such as locus of control 

appear to be more confident that they could be successful. Obschonka et al. (2010), 

implied that control beliefs are closely related to the concept of self-efficacy. Pihie 

(2009); Ruhle, Mühlbauer, Grünhagen and Rothenstein (2010); Raposo and Paco (2011), 

suggested that perceived behavioural control has positive influence towards students’ 

entrepreneurial intentions. Ruhle et al. (2010), claimed that perceived behavioural control 

has a significant relationship with the intention. Ruhle et al. (2010), further mentioned 

that self-assessment of perceived behavioural control has a significant impact on 

students’ intentions as there is a supportive range of perceived feasibility that can 

enhance entrepreneurial intentions. Furthermore, Basu and Virick (2008), stated that 

prior experience of starting a business is significantly related to a significant level of 

self- efficacy and positive attitude towards entrepreneurship. People with knowledge of 

being successful will have higher self-efficacy and more confidence with their ability to 

repeat that behaviour, as compared to those who do not have prior experience. This 

supports Ajzen’s theory, where perceived behavioural control relies on experience with 

the behaviour. 

 
 

Furthermore, regarding entrepreneurial intentions among the students, the empirical 

studies have reported consistent results concerning construct perceived behavioural 

control. In the study conducted by Tkachev and Kolvereid (1999), PBC was a significant 

predictor of entrepreneurial intentions among the students in the Russian context. The 

PBC was the most important predictor in the case of the students in Malaysia (Ariff et al., 

2010). The study by Sharahiley (2020), has found that PBC had absolute power in 

predicting the entrepreneurial intentions among the students in Saudi Arabia. The 
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importance of PBC as a critical predictor of entrepreneurial intentions has been confirmed 

in the study by Wach and Wojciechowski (2016). Similar results have been reported by 

other scholars (Mwiya et al., 2017; Samo & Hashim, 2016). In short words, the greater 

the individual believes that he is capable of being a successful entrepreneur with a high 

probability of succeeding; the stronger is the entrepreneurial intention. 

 
 

2.3.5 Entrepreneurship Education 
 
 

Entrepreneurship education refers to the scope of curricular lectures or courses that 

provides students with entrepreneurial competencies, skills and knowledge in pursuing 

an entrepreneurial career (Ekpoh & Edet, 2011; Keat, Selvarajah & Meyer, 2011). 

Scholars have empirically evidenced that entrepreneurship education is an effective 

means in inspiring students’ intention towards entrepreneurial career, turning into 

entrepreneurial actions and increasing venturing rate of students (Doğan, 2015; Hassan 

& Ghazali, 2016). Matlay (2008), revealed that over ten years period under scrutiny with 

64 graduates in the research sample, all of the graduates who had undergone 

entrepreneurship education became entrepreneurs. Entrepreneurship is confronted with 

uncertainties as entrepreneurs always try new things and set challenging goals for 

themselves. Inadequate business knowledge will lead to risk-averse behaviour and reduce 

entrepreneurial propensity (Wang & Wong, 2004). According to Gelard & Saleh (2010). 

Entrepreneurship education and the interest of students towards entrepreneurial career 

would increase because it has prepared potential entrepreneurs in dealing with complex 

decision makings and minimises the perceptions of barriers and risk of entrepreneurship. 

Moreover, Izquierdo and Buelens (2008), stated entrepreneurial self-efficacy mediates 

the relationship between entrepreneurship education and entrepreneurial intention 

because entrepreneurship course may enhance student self-confidence level about their 

ability to become entrepreneurs, highly believe themselves are capable of managing their 

own firms properly and to be succeed, thereby increase their entrepreneurial intention. 

 
 

Conversely, some findings highlighted entrepreneurship education is a deterrent factor in 

demonstrating entrepreneurial intentions of university students and their self-assessed 

entrepreneurial skills (Oosterbeek, Prag & Ijsselstein, 2008; Harhoff & Weber, 2010; 

Eesley & Wang, 2014). These surprising results particularly due to the fact that students 
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have obtained more realistic perspectives of being entrepreneurs or somehow after taking 

entrepreneurship course, the perception of students towards entrepreneurship might 

change, hence, reducing their interest on entrepreneurship (Oosterbeek et al., 2008). Past 

studies have shown the relation of entrepreneurship education between attitude toward 

entrepreneurship and entrepreneurial intention. Raposoand Paço (2011), proved 

entrepreneurship education and change in entrepreneurial attitude has a significant 

relationship, participation in entrepreneurship education has increased students’ attitude 

towards entrepreneurship positively as entrepreneurship education has enriched them 

with real-world skills and knowledge, subsequently make them feel legitimate in pursuing 

an entrepreneurial path. Thus, increase their entrepreneurial intention. 

 
 

However, students who did not participate in entrepreneurship education, their attitude 

towards entrepreneurship is negative, hence, reduce their interest towards 

entrepreneurship. This led to a distinct level of entrepreneurial intention between 

entrepreneurship students and non-entrepreneurship students (Solomon, Hamidi, 

Wennberg & Berglund, 2008; Miller, Bell, Palmer & Gonzalez, 2009) and senior class 

students have higher entrepreneurial inclination than juniors class students because of 

their practical knowledge and exposure to the business world (Lee et al., 2012; 

Olokundun, 2017). Similarly, European Commission defines the entrepreneurial 

education as education which prepares individuals to be more answerable entrepreneurial 

individuals, who will with the adoption of skills and capabilities be able to reach their 

own goals (Ludlow, 2018). The entrepreneurial education prepares individuals to manage 

their own companies. It makes them ready to cope with the challenges on a daily basis 

(according to Chimucheka 2014, as cited in Mbuya & Schachtebeck, 2016). The 

empirical studies have confirmed the association between the entrepreneurial education 

and entrepreneurial intentions (Bae, Qian, Miao, & Fiet, 2014; Jones, Jones, Packham, & 

Miller, 2008; Mbuya & Schachtebeck, 2016). Kuckertz and Wagner (2010), concluded 

that the inclusion of entrepreneurial education contributes to the development of more 

entrepreneurial oriented individuals. Souitaris et al. (2007) conducted a study with a 

purpose to examine the impact of the entrepreneurial programs on the entrepreneurial 

intentions among engineering and science students. The results of the study by Souitaris 

et al. (2007) suggest that entrepreneurship programs have a positive effect on 
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entrepreneurial intentions among the students. The study by Nabi et al. (2011) found that 

entrepreneurial education had a positive impact on entrepreneurship in Polish settings. 

 
 

Moreover, Mbuya and Schachtebeck (2016) applied the TPB in order to understand is 

there a difference between the students who were exposed to entrepreneurship programs 

and those who were not. The results suggest that both groups had positive views towards 

entrepreneurship after the studies. However, the students who were exposed to the 

entrepreneurial program had minor but higher on the attendance of the TPB. The meta- 

analysis by Bae et al. (2014) has confirmed the positive impact of entrepreneurial 

education on entrepreneurial intentions 

 
 

2.4 RELATIONSHIP BETWEEN VARIABLES 
 
 

The statistical relationship between two variables is referred to as their correlation. 

Relationships between variables can be correlational and causal in nature, and may have 

different patterns. A correlation could be positive, meaning both variables move in the 

same direction, or negative, meaning that when one variable's value increases, the other 

variables' values decrease. 
 

2.4.1 Relationship between Attitude and Entrepreneurial Intention. 
 

A study by Samo and Hashim (2016) confirmed the significant importance of the 

attendance attitudes as a predictor of student’s entrepreneurial intentions. Moreover, 

Iglesias-Sánchez et al. (2016) conducted a study to examine entrepreneurship among 

Malaga university students. The authors have found that predictor attitudes were 

significant. Similar results have been found in the studies by (Ariff et al., 2010; Wach & 

Wojciechowski, 2016). 

 
The concept of attitudes is central to understand how experience gives rise to 

predisposition of attitudes (Petty et al., 1997). Krueger et al. (2000) donated that attitude 

describe as an enduring system of positive or negative evaluations of an object. It 

represents the person’s way of evaluating and comparing an object against the available 

options with the basis of on an individual’s thought (cognition), belief (values) and 
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emotions (affection) towards the object (Hoyer and Maclnis, 2004). Maes et al. (2014) 

suggested that personal attitudes and perceived behavioral are working indirectly with 

social norms in setting the person’s intention in involving the entrepreneurship. In the 

same vein, Mumtaz et al. (2012), found that the undergraduate students’ attitude has  a 

positive impact on intention to choose entrepreneur as a career. In sum, a favorable 

attitude of the students may more likely strengthen an individual’s intention to participate 

in entrepreneurship 

 
Paço, Ferreira, Raposo, Rodrigues and Dinis (2011) found that the attitude toward the 

behaviour has a direct and positive effect on entrepreneurial intentions. Moreover, 

according to Ariff et al. (2010), the result illustrated a very strong influence of attitude on 

intention. Krueger et al. (2000), tested the attitude-intentions of students, finding a 

significant influence of the attitude toward the behaviour on intention. While the result 

obtained from undergraduates by Malebana (2012) stressed that positive attitude toward 

self-employed and the confidence of the ability to create a new venture successfully 

appear to predict more substantial levels of entrepreneurial intention. Elfving, Brännback 

and Carsrud (2009) revealed that if an individual holds a positive attitude toward self- 

employed, considers entrepreneurship to be aligned with his overall goals in life and sees 

an opportunity to perform an entrepreneurial action, then most likely, he will form an 

entrepreneurial intention. Thus, it considers that it is possible to formulate the following 

hypothesis. 

 
H1: There is a significant relationship between Attitude and Entrepreneurial Intention. 

 
 

2.4.2 Relationship between Subjective Norms and Entrepreneurial Intention. 
 

Tkachev and Kolvereid (1999) found that subjective norms together with other two 

attendance were a significant predictor of the entrepreneurial intentions among Russian 

students. Also, Ariff et al. (2010) have found that attendance subjective norms, as well as 

the other two predictors, were a significant forecaster of entrepreneurial intentions among 

the students in Malaysia. This is due to the fact that the role models often provide the 

necessary information, guidance, set a good example, and support (Postigo et al. 2006). 

By having a good example and support, the students are more prone and confident to 

become an entrepreneur Moreover, similar findings have been reported by Wach and 
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Wojciechowski (2016). Yordanova and Tarrazon (2010) found that the more supportive 

subjective norm on entrepreneurial behaviour leads to more definite entrepreneurial 

intention. 

 
 

Likewise, some who found that subjective norm is significant (Maresch et al., 2016; 

Gerba, 2012). In relation to entrepreneurship, subjective norms reflect the extent to which 

the individual’s relevant environment (peers, family, and society) regards start- ing a 

venture as a good or bad thing to do. Based on data from the Organization for Economic 

Cooperation and Development (OECD) countries, a study by finds that young people with 

either a) a parent who is an entrepreneur or b) school peers/friends that have at least one 

parent who is an entrepreneur, report higher business start-up intention. Therefore, 

empirically establish that individuals who perceive favourable social norms (approval) 

from their peers, family and friends towards entrepreneurship are more likely to intend to 

start-up a business. This is because the prospect of social and emotional support for one’s 

decision provides additional impetus to engage in such behaviour. Therefore, it is 

postulated as follows. 

 
 

H2: There is a significant relationship between Subjective Norms and Entrepreneurial 

Intention. 

 
2.4.3 Relationship between Perceived Behavioural Control and Entrepreneurial 

Intention. 

The Perceived Behavioural Control was the most important predictor in the case of the 

students in Malaysia (Mwiya et al., 2017). Obschonka, Silbereisen and Schmitt- 

Rodermund (2010) indicated that individuals with early characteristics and 

entrepreneurial personality have higher entrepreneurial control beliefs and these beliefs 

will lead to higher entrepreneurial intention. 

 
Perceived behavioral control is a tenet of the person’s perceived personal ease or 

difficulty to perform entrepreneurial behavior (Maes et al., 2014). The indicator of 

perceived behavioral control needs to be differentiated between internal and control 

beliefs where this carries a contrasting sense in impacting the person’s intention. As 
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explained by Maes et al. (2014), internal control beliefs are linked to the personal 

capabilities of a persons, for example having the self-confidence to venture into 

entrepreneurship while external control is related to situational control. The study 

conducted by Mumtaz et al., (2012) also found that behavioral control (creativity and risk 

taking) had a positive relationship with entrepreneurial intention. External control may 

be seen as situational characteristics as the indicators to react in such way, for example, 

having a person’s perception of having financial support as an important requirement to 

set up a business. The study done by Soutaris et al. (2007) regarding student intention in 

entrepreneurship showed that students in generally ‘elite university’ are most likely to 

have high self-confidence, which represents the perceived behavioral control. 

 
Pihie (2009); Ruhle, Mühlbauer, Grünhagen and Rothenstein (2010); Raposo and Paco 

(2011), suggested that perceived behavioural control has positive influence towards 

students’ entrepreneurial intentions. Ruhle et al. (2010), claimed that perceived 

behavioural control has a significant relationship with the intention. Ruhle et al. (2010), 

further mentioned that self-assessment of perceived behavioural control has a significant 

impact on students’ intentions as there is a supportive range of perceived feasibility that 

can enhance entrepreneurial intentions. Besides, the study by Sharahiley (2020) has found 

that Perceived Behavioural Control had decisive power in predicting the entrepreneurial 

intentions among the students in Saudi Arabia. 

 
The importance of PBC as a critical predictor of entrepreneurial intentions has been 

confirmed in the study by Wach and Wojciechowski (2016). Similar results have been 

reported by other scholars (Mwiya et al., 2017; Samo & Hashim, 2016). In short words, 

the greater the individual believes that he is capable of being a successful entrepreneur 

with a high probability of succeeding; the stronger is the entrepreneurial intention. Hence, 

as the result of the discussion from above finds it is possible to formulate the following 

hypothesis. 

 
H3: There is a significant relationship between Perceived Behavioural Control and 

Entrepreneurial Intention. 
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2.4.4 Relationship between Entrepreneurship Education and Entrepreneurial 

Intention. 

 
Research findings (Kim et al., 2016) showed that participation in entrepreneurship 

education has a positive effect on students’ entrepreneurial intentions. There is a 

significant relationship between entrepreneurial intention and entrepreneurship education 

(Hussain & Norashidah, 2015; Ibrahim et al., 2015), through students’ involvement in 

experiential and existential lifelong learning practices (Robinson et al., 2016), and 

through developing the meaning of action, reflections, and experience (Hagg & 

Kurczewska, 2016). Moreover, the role of entrepreneurship education delivered to 

students is able to improve their achievement orientation, personal control, and self- 

esteem (Basardien et al., 2016). Similarly, many studies indicated the importance of 

entrepreneurship education in creating successful entrepreneurs (Liñán et al., 2011). 

Thus, the educational system that provides sufficient knowledge and inspiration for 

entrepreneurship development might increase an individual’s entrepreneurial intention to 

perform the behaviour (Denanyoh & Nyemekye, 2015). With tailor-made programs that 

could fit in and increase the entrepreneurial intention of undergraduates, graduates are 

more likely to become entrepreneurs. The study of Burns (2016) indicated that there is a 

high possibility that youngsters who take up entrepreneurial subjects have strong 

inspiration to become entrepreneurs. Thus, University education plays strong role in 

promoting entrepreneurship as a career choice by providing necessary exposure through 

theoretical and practical knowledge about entrepreneurship. 

 
 

Furthermore, Mahendra et al. (2017), investigates the effect of entrepreneurship 

education on entrepreneurial intention among college students. By conducting a study of 

the effect of entrepreneurship education on entrepreneurial intention mediated by 

motivation and attitude among management students, state university of Malang, 

Indonesia and the results indicate that there is a significant positive relationship between 

entrepreneurship education and entrepreneurial intention. Hence, as the result of the 

discussion from above, finds that it is possible to formulate the following hypothesis. 

H4: There is a significant relationship between Entrepreneurship Education and 

Entrepreneurial Intention. 
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2.4.5 Relationship between Risk Propensity and Entrepreneurial Intention. 
 

The latter findings have been supported by other studies which have concluded that risk 

tolerance is positively correlated with entrepreneurial intention (Torres et al. 2017) that 

this feature plays an important role in entrepreneurial intention (Douglas & Fitzsimmons, 

2013). In general terms, research results show evidence of a relationship between risk 

propensity and entrepreneurial intention among university students (Uddin & Kanti, 

2012). 

 
On the other side of the risk-taking propensity spectrum is a high risk-taking propensity. 

Entrepreneurs tend not to be extreme risk lovers, but rather moderate risk-takers (Kets de 

Vries, 1977). Risk attitudes can have influence in the life cycle of entrepreneurs’ firms, 

for example, entrepreneurial survival rates of persons with medium range risk attitudes 

can be higher than the survival rates of persons with particularly high or low risk attitudes 

(Caliendo et al., 2010). Risk-taking propensity may be related to entrepreneurship at 

moderate levels of risk-taking, whereas at the risk- taking extremes (very high or very 

low) the relationship may be unclear. That is, risk-taking propensity may be positively 

related to entrepreneur- ship, but only at moderate levels of risk taking, therefore, the 

cubic form of the relationship may exist (Antoncic et al., 2015). The above research 

indicates inconclusive and mixed evidence of the existence of a positive association 

between risk-taking propensity of the person and his or her entrepreneurship. 

 
Besides, Torres et al. (2017), Conducted a study of Exploring entrepreneurial intentions 

in Latin American university students based on Ajzen’s model of planned behaviour 

(1991), predicted by risk propensity, internal locus of control and leadership skills. Six 

standardised and reliable instruments were applied to 1493 undergraduate university 

business students in Latin American countries, rueslts inducate that risk propensity have 

significant effect on entrepreneurial intention. Furthermore, researchers have confirmed 

that risk propensity is a determining variable in entrepreneurial intention (Popescu, 

Bostan, Robu, & Maxim, 2016). 

The latter findings have been supported by other studies which have concluded that risk 

propensity is positively correlated with entrepreneurial behaviour (Hvide & Panos, 2014) 

and that this feature plays an important role in entrepreneurial intention (Douglas & 

Fitzsimmons, 2013). In general terms, research results show evidence of a relationship 
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between risk propensity and entrepreneurial intention among university students (Uddin 

& Kanti, 2012). Thus, as the result of the discussion from above, finds that it is possible 

to formulate the following hypothesis. 

 
 

H5: There is a significant relationship between Risk Propensity and Entrepreneurial 

Intention. 

 
 

2.5 UNDERPINNING THEORY 
 
 

Underpinning theories are referred to, by Gregor (2002) as theories for understanding 

social context in IS studies. The theories are intended to explain "how" and "why" things 

happen in the way that they do. 

 
 

2.5.1 Theory of Reasoned Action 
 
 

Many behaviours in our daily life may fall under voluntary control as people perform 

these behaviours easily if they have the desire to perform. This can be further justified by 

Theory of Reasoned Action (TRA) (Fishbein & Ajzen, 1975), which was used to forecast 

the voluntary behaviours and assist others in recognising their own psychological factors. 

It is designed based on the assumption that human beings normally behave reasonably. 

They will consider the available surrounding information and the consequences of their 

actions. 

 
 

Attitude toward the behaviour and subjective norm are two elements that act as the 

function of a personal intention. People usually hold multiple salient beliefs in relation to 

any given behaviour. Each of the prominent belief links the behaviour to a valued 

outcome, and the outcome has a specific subjective value. It is assumed that these salient 

beliefs and evaluated outcome combine to produce an overall positive or negative attitude 

toward the behaviour. Salient beliefs mean when the individual perceived that the 

disadvantages outweigh perceived advantages, they will resist performing the behaviour 

(Fishbein & Ajzen, 1975). The beliefs underlying subjective norm are normative beliefs, 
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which individuals are influenced by persons important to them to perform given 

behaviour. 
 
 
 

Figure 2.1: Theory of Reasoned Action 

Source: Fishbein & Ajzen (1975). 
 
 

The Figure 2.1 shows that at the first stage, the intention is assumed to be used as a 

determinant of behaviour while at the next stage, attitude and subjective norm are 

included to explain the intention and lastly which is the third level, attitude and subjective 

norm are explained in term of beliefs regarding the results in performing the behaviour 

and about the normative expectation of relevant referents. 

 
 

2.5.2 Theory of Planned Behaviour 
 
 

Theory of Planned Behaviour (TPB; Ajzen, 1991), a widely used social cognition 

model, is an extension of the Theory of Reasoned Action (TRA) which has been 

introduced by Fishbein and Ajzen in 1975, due to the original model’s limitation in 

dealing with behaviours. TRA formulates those attitudes and subjective norms 

determine an individual’s intentions to perform a given behaviour and intentions to 

perform behaviour correlate with actual behaviour (Fishbein & Ajzen, 1975). TRA has 

provided strong support for predicting volitional behaviours that are not purely under 

an individual’s volitional control (Ajzen, 1991). Thus, TPB suggests that behaviour is 

predicted by intentions to perform the behaviour with the addition of perceived 

behavioural control to TRA model when behaviour is not under complete an individual’s 
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volitional control (Ajzen, 1991). Predicting behaviour is the ultimate goal of TPB, same 

as TRA; both theories only predict behaviour but do not explain the behaviour. TPB 

assumed that attitudes guide behaviour and it does not explain why attitudes guide 

behaviour (Conner, 2020). 

 
 

Moreover, Conner (2020), suggested that TPB does not explain spontaneous, impulsive, 

habitual or mindless behaviours because those behaviours might not be voluntary, as 

performing such behaviours does not entail any conscious decision-making process. 

Armitage and Conner (2001) used TPB because of its detailed and consistent theoretical 

specification. Krueger (2017), recommended that TPB presents a significant 

opportunity towards better understanding and prediction of entrepreneurial actions; the 

empirical data have shown that TPB is a useful model since the whole model was 

significant. It enables researchers to get a better understanding and prediction on the 

entrepreneurial intention by considering not only personal but also social factors. Al- 

Debei (2013) pointed out that TPB has been used widely to predict and explain 

behaviour intention and actual behaviour in many areas, such as social psychology, 

marketing and information system adoption. Autio, Keeley, Klofsten, Parker and Hay 

(2001) showed that the TPB components explain 21% variance in the intention to be an 

entrepreneur where (Rauch & Hulsink, 2015) found 55% of the variance was explained. 

Past research confirmed the legitimacy of using TPB in explaining entrepreneurial 

intention across various cultures. It can be concluded that the more favourable the 

attitude and subjective norm, and the greater the perceived behavioural control, the 

stronger the persons intention toward (Matlay et al., 2012). Due to strong support, TPB 

is adopted in this study. 
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Figure 2.2: Theory of planned behaviour 

Source: Ajzen (1991) 
 

Underlying each of these factors are sets of beliefs. Attitudes are held to be based upon 

beliefs about the likely outcomes of the behaviour (behavioural beliefs), normative 

beliefs refer to individuals’ opinion of social pressure or their important others’ 

expectation as to whether they should perform or not perform the behaviour (Fishbein 

& Ajzen, 1975). Motivation to comply is the perceived pressure that individuals feel 

toward the behaviour. Depends on the behaviour, the important others are those 

individuals perceived to be important, such as family members, friends and roommates 

(Conner, 2020). 

 
 
 

2.6 RESEARCH FRAMEWORK 
 

The conceptual framework for this research is an adaptation of the theory of planned 

behaviour with some modifications. According to this study, there are five independent 

variables affecting the entrepreneurial intention among university students in Universiti 

Utara Malaysia which are attitude toward the behaviour, subjective norm, perceived 

behavioural control, entrepreneurial education and risk propensity. 
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Figure 2.3: Research Framework 

Source: Researcher 
 
 

The framework model proposed that all the independent variables are tested to determine 

whether they have a significant relationship with the dependent variable. They concluded 

that TPB is the best predictor of entrepreneurial intention regardless of cultural context 

(Ambad & Damit, 2016). Therefore, the researcher adopts the TPB model as variables 

for the study, which is relevant. And the variables are attitude toward the behaviour, 

subjective norm and perceived behavioural control Theory of Planned Behaviour (Ajzen, 

1991). Entrepreneurship Education adopted from (Mahendra et al., 2017; Ahmed et al., 

2010) and ad Risk Propensity adopted from (Torres et al., 2017) to study their effect or 

impact on entrepreneurial intention. 
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2.7 SUMMARY 
 
 

The chapter has provided a clear and logical presentation of the relevant research work 

conducted about the dependent variable, which is entrepreneurial intention and the 

independent variables, which are attitude, subjective norm, perceived behavioural 

control, entrepreneurship education and risk propensity, in details and support the 

relationship between the independent and the dependent variables. Some significant 

findings from past studies have been discussed. A theoretical foundation for this research 

has been constructed; research issues and essential variables have been identified and 

defined. 
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CHAPTER THREE 

RESEARCH METHODOLOGY 

 
 

3.1 INTRODUCTION 
 
 

This chapter describes the research design; data collection method utilised to evaluate 

the collected information, sampling design, research instruments, constructs 

measurement, data processing and data analysis. 

 
3.2 RESEARCH DESIGN 

 
 

This research follows positivism philosophy as the methodology are quantitative and the 

respondent's response will be measured statistically. Positivism philosophy which 

identifies how the study is acknowledged. Researcher focused on investigating and 

examining factors that affect entrepreneurial intention among university students in 

Malaysia. The researcher gathered data systematically to achieve better awareness and 

greater understanding of entrepreneurial intention. 

 
The quantitative research method was adopted, which quantified and generalised results 

from the sample to the population. Researcher used questionnaires to obtain responses 

from respondents to examine the factors that affect entrepreneurial intention. As well as, 

this research design and style is applied to enable the researcher to prove the 

relationship of risk propensity, attitude toward the behavior, subjective norm, perceived 

behavioral control, entrepreneurship education on entrepreneurial intention among 

university students in Malaysia. The data that collected will be presented in graphs, 

tables and statistical form in the following chapter. 
 

3.3 SAMPLING DESIGN 
 
 

3.3.1 Target Population 
 
 

The target population is the undergraduate’s student from Universiti Utara Malaysia 

(UUM). The reason behind selecting this specific population is because they have a 
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strong foundation in the field of business knowledge, and they are currently in the 

critical stage to decide their own future career path (Cottrell, 2017). 

 
3.3.2 Sampling Frame and Sampling Location 

 
 

The sampling frame is not applicable in this study because the researcher uses a 

nonprobability sampling technique in selecting samples. The researcher chooses 

samples randomly from the students that are studying at the University Utara Malaysia. 

The questionnaires are strictly distributed only to the undergraduate’s students from the 

previous faculties via online platforms. 

 
Universiti Utara Malaysia (UUM) is the target population of this research because it is 

one of the major public universities in Malaysia that emphasizes multi-disciplinary 

knowledge, with an excellent reputation for academic achievement in Malaysia (climb 

rankings, 2018). The study’s objective is to capture the variability of individual benefits 

derived from a similar course and its effect on student intention to become 

entrepreneurs. The chosen university had an academic department dedicated to instilling 

entrepreneurship in all students and offered a compulsory entrepreneurship course 

across all programs because the majority of business courses are offered in UUM 

campuses, which allow the researcher to get suitable target respondents easily. All first- 

year students at the university are required to fulfil a citra compulsory course, 

fundamentals of entrepreneurship and innovation. This course seeks to introduce 

students to the field of entrepreneurship and innovation. The primary objective of this 

course is to provide basic knowledge of entrepreneurship and to stimulate interest 

among students to become entrepreneurs as the best alternative in their career. Hence, 

this is a strategic location for the researchers to obtain a sample because of the 

availability of the sample at the designated location. 
 

3.3.3 Sampling Technique 
 

Convenience sampling is commonly used in quantitative research. It enables researches 

to obtain 500 completed questionnaires quickly and economically, whereby respondents 

are randomly selected for the ease of the researcher (Sekaran & Bougie, 2010). 
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3.3.4 Sampling Size 
 
 

According to Hayes (2013), the sample sizes are used to find out the number of 

questionnaires needs to be distributed based on population. Determine the suitable 

sample size is used to find out the reliability and generates an effective result from a 

population sample. Sekaran (2003) stated that the sample size larger than 30 and less 

than 500 is appropriate for most researches. The Vice-Chancellor, Prof Dato' Dr 

Ahmad Bashawir Abdul Ghani said "Overall, as of 25 August, UUM has a total of 

28,866 students, 23,907 of them are undergraduates while 4,959 are postgraduate 

students," (UUM, 2020). 

 
Therefore, based on the Krejce and Morgan (1970), proposed a suitable sample number, 

based on population. If the population is greater than 10,000 and less than 25,000 as 

shown in Table 3.1: Krejcie and Morgan sample size determination, thus a sample size 

of (378) is reasonable for this study. Thus, the researcher has distributed 500 sets of 

questionnaires to represent the whole population. 

 
Table 3.1 
Krejcie and Morgan sample size determination 

Confidence = 95.0%   Confidence = 99.0%  

Population 
Size Degree of Accuracy/Margin of Error Degree of Accuracy/Margin of Error 

 0.05 0.035 0.025 0.01  0.05 0.035 0.025 0.01 
10 10 10 10 10  10 10 10 10 
20 19 20 20 20  19 20 20 20 
30 28 29 29 30  29 29 30 30 
50 44 47 48 50  47 48 49 50 
75 63 69 72 74  67 71 73 75 
100 80 89 94 99  87 93 96 99 
150 108 126 137 148  122 135 142 149 
200 132 160 177 196  154 174 186 198 
250 152 190 215 244  182 211 229 246 
300 169 217 251 291  207 246 270 295 
400 196 265 318 384  250 309 348 391 
500 217 306 377 475  285 365 421 485 
600 234 340 432 565  315 416 490 579 
700 248 370 481 653  341 462 554 672 
800 260 396 526 739  363 503 615 763 
900 269 419 568 823  382 541 672 854 
1,000 278 440 606 906  399 575 727 943 
1,200 291 474 674 1067  427 636 827 1119 
1,500 306 515 759 1297  460 712 959 1376 
2,000 322 563 869 1655  498 808 1141 1785 
2,500 333 597 952 1984  524 879 1288 2173 
3,500 346 641 1068 2565  558 977 1510 2890 
5,000 357 678 1176 3288  586 1066 1734 3842 
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7,500 365 710 1275 4211  610 1147 1960 5165 
10,000 370 727 1332 4899  622 1193 2098 6239 
25,000 378 760 1448 6939  646 1285 2399 9972 
50,000 381 772 1491 8056  655 1318 2520 12455 
75,000 382 776 1506 8514  658 1330 2563 13583 
100,000 383 778 1513 8762  659 1336 2585 14227 
250,000 384 782 1527 9248  662 1347 2626 15555 
500,000 384 783 1532 9423  663 1350 2640 16055 
1,000,000 384 783 1534 9512  663 1352 2647 16317 
2,500,000 384 784 1536 9567  663 1353 2651 16478 
10,000,000 384 784 1536 9594  663 1354 2653 16560 
100,000,000 384 784 1537 9603  663 1354 2654 16584 
264,000,000 384 784 1537 9603  663 1354 2654 16586 

 
 

3.4 RESEARCH INSTRUMENTS 
 
 

3.4.1 Questionnaire Survey 
 
 

The self-administered survey questionnaire is used as a research instrument. This is an 

efficient data collection mechanism to ensure relevancy and consistency of information 

gathered as the responses are objective, standardised and comparable (Sekaran & 

Bougie, 2010). 500 sets of questionnaires were distributed to the respondents via online 

platforms. 

 
3.5 INSTRUMENT DEVELOPMENT 

 
 

This research is designed to measure and discuss the instruments that have been used to 

study the behaviour of particular issues. The instruments used in this study are 

categorised as follow. 

 
3.5.1 Questionnaire Design 

 
 

The questionnaire divided into two sections, namely section one and section two. 

Section one consists of respondents’ demographic profile, whereas section two consists 

of six sections, the dependent variable, namely entrepreneurial intention (Section A). As 

well as the independent variables, namely attitude toward the behavior (Section B), 

subjective norm (Section C), perceived behavioral control (Section D), and 

entrepreneurship education (Section E) and risk propensity (Section F). (See Appendix 

A). 
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3.5.2 Demographic Information 
 
 

Section one consists of the respondent’s personal information such as gender, age group 

and the field of study. Under this section, there are three items which are formulated to 

serve as a guide to this research, as shown in Table 3.2 below. 

 
Table 3.2: 
Items of Demographic Information 

No. Items 

1 gender 

2 Age Group 

3 Field of study 

 
3.5.3 Variables Measurement 

 
 

Section two consists of five independent variables (risk propensity, attitude toward the 

behaviour, subjective norm, perceived behavioural control and entrepreneurship 

education) and one dependent variable which is entrepreneurial intention, that is 

formulated to serve as a guide to this research as shown in the following tables. 

 
3.5.3.1 Entrepreneurial Intention 

 
 

Section two is also designed to measure the dependent variable of entrepreneurial 

intention which is adopted from (Mwiya et al., 2017). Under entrepreneurial intention, a 

total of six items have been applied in in Table 3.3. 

 
Table 3.3: 
Items to Measure Entrepreneurial Intention 

No. Items Author 
(Year) 

1 I am ready to do anything to be an entrepreneur.  
 
 

Mwiya et al. 
(2017) 

2 My professional goal is to become an entrepreneur. 

3 I will make every effort to start and run my own firm. 

4 I am determined to create a firm in the future. 
5 I have very seriously thought of starting a firm. 

6 I have the firm intention to start a firm someday. 
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3.5.3.2 Attitude 
 
 

Section two is designed to measure the independent variable of attitude which is 

adopted from (Mwiya et al., 2017). Under the attitude a total of five items have been 

included in Table 3.4. 

 
Table 3.4: 
Items to Measure Attitude 

No. Items 
Author 
(Year) 

 
1 

Being an entrepreneur implies more advantages than 

disadvantages to me. 
 
 
 

Mwiya et al. 

(2017) 

2 A career as entrepreneur is attractive for me. 

3 If I have the opportunities and resources, I would like to start 

a firm. 

4 Being an entrepreneur would entail great satisfactions for me. 

5 Among various options, I would rather be an entrepreneur. 

 
 

3.5.3.3 Subjective Norms 
 
 

This section design is also built to measure the independent variable of subjective 

norms which is adopted from (Mwiya et al., 2017). Under subjective norms, a total 

of three items have been applied in Table 3.5. subjective norms is measured by 

using the five-point Likert Scale. 

 
Table 3.5: 
Items to Measure Subjective Norms 

No. Items 
Author 

(Year) 

 
1 

My immediate family would approve of my decision to start a 

business. 
 
 

Mwiya et al. 

(2017) 
2 My friends would approve of my decision to start a business. 

3 My colleagues/peers would approve of my decision to start a 

business. 
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3.5.3.4 Perceived Behavioral Control 
 

Similarly, this design is meant to measure the independent variable of perceived 

behavioral control which is adopted from (Mwiya et al., 2017). A total of six items have 

been adopted to measure the perceived behavioral control in in Table 3.6. 

 
Table 3.6: 
Items to Measure Perceived Behavioral Control 
No. Items Author 

(Year) 
 

1 
 

To start a firm and keep it working would be easy for me. 
 
 
 
 

Mwiya et al. 
(2017) 

2 I am prepared to start a viable firm. 

3 I can control the creation process of a new firm. 

4 I know the necessary practical details to start a firm. 

5 I know how to develop an entrepreneurial project. 

6 If I try to start a firm, I would have a high probability of 

succeeding. 

 
 
 

3.5.3.5 Entrepreneurship Education 
 
 

Moreover, this design is meant to measure the independent variable of entrepreneurship 

education which is adopted from (Westhead & Solesvik, 2016). In this research a total 

of six items have been applied to measure entrepreneurship education in Table 3.7. 

 
Table 3.7: 
Items to Measure Entrepreneurship Education 

No. Items 
Author 
(Year) 

1 I have frequent interactions with others to acquire new  
 
 

Westhead 
& 

Solesvik 
(2016) 

 information.     

2 I always keep an eye out for new business ideas when looking 
 for information. 

3 I read news, magazines or trade publications regularly to 
 acquire new information. 

4 I browse the Internet every day. 

5 I am an avid information seeker. 

6 I am always actively looking for new information. 
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3.5.3.6 Risk Propensity 
 
 

Furthermore, this design is structured to measure the independent variable of risk 

propensity which is adopted from (Westhead & Solesvik, 2016). To measure the risk 

propensity, three items have been applied in Table 3.8. 

 
Table 3.8: 
Items to Measure Risk Propensity 

No. Items 
Author 
(Year) 

1 I see the possibility of starting a business as a potential  
 opportunity to pursue. Westhead 
  

& 
Solesvik 
(2016) 

2 If I do not start my own business, I may be missing a great 
opportunity. 

3 Overall, I would label the option of starting a business as 
 something positive.  

 
 
 

3.6 DATA PROCESSING 

 
Data checking is carried out to look for any omission, error or missing data in order to 

ensure that all questionnaires are fully completed (Sekaran & Bougie, 2010). According 

to Sekaran and Bougie (2010), data editing can be done by reviewing the questionnaire 

to identify the incomplete, inconsistent or illogical response of the answers to reinforce 

the accuracy and precision of the data. 

 
3.7 DATA ANALYSIS 

 
 

Data analysis is an application of reasoning to understand, illustrate and interpret the 

data or information that have been collected through the questionnaires (Sekaran, 2003). 

 
3.7.1 Descriptive Analysis 

 
 

Descriptive analysis refers to the transformation of raw data into a form that makes it 

easier to understand and interpret (Sekaran, 2003). It is used to calculate the average, 

frequency distribution and percentage distribution of the demographic information 

provided by respondents in section one. 
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3.7.2 Scale Measurement (Reliability Test) 
 
 

The researcher used SPSS version 25 to conduct a reliability test. Reliability is 

determined through the interpretation of Cronbach’s alpha, which is a reliability 

coefficient that indicates how well the items in a set are positively correlated to one 

another (Sekaran & Bougie, 2010). The reliability of each measure was assessed by the 

coefficient alpha using the SPSS, as indicated in Table 3.9. 

 
Table 3.9: 
Rule of Thumb for Cronbach’s Alpha Coefficient Value 
Alpha Coefficient Range Strength of Association 

<0.60 Poor 
0.60 to <0.70 Moderate 
0.70 to <0.80 Good 
0.80 to <0.90 Very Good 

0.90 Excellent 

 
3.7.3 Pearson Correlation Analysis 

 
 

According to Hair et al. (2007), Pearson correlation analysis indicates the strength, 

direction and significance of bivariate relationships among all the variables that were 

measured at the interval or ratio level. The larger the correlation coefficient, the stronger 

the level of association and it can be either positive or negative depending on the 

direction of the relationship between variables see Table 3.10. In this study, it is used to 

measure the covariation and association between entrepreneurial intention and five 

elements (attitude toward the behavior, subjective norm, perceived behavioral control, 

entrepreneurship education, risk propensity) on hypotheses 1, 2, 3, 4, and 5. The test 

will be done at 5% or 1% significance level. 

 
Table 3.10: 
Rule of Thumb about Correlation Coefficient Size 

 

Coefficient range Strength of Association 

±0.91 to ±1.00 Very strong 

±0.71 to ±0.90 High 

±0.41 to ±0.70 Moderate 

±0.21 to ±0.40 Small but definite relationship 

±0.01 to ±0.20 Slight, almost negligible 
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3.7.4 Multiple Linear Regression Analysis 
 
 

According to Sekaran and Bougie (2010), multiple linear regression analysis is an 

analysis of association which the effects of two or more independent variables on a 

single, interval-scaled dependent variable. In this study, independent variables (risk 

propensity, attitude toward the behavior, subjective norm, perceived behavioral control, 

and entrepreneurship education) are entered into the same regression equation 

in order to predict whether there is or there is not a significant relationship with 

entrepreneurial intention. 

 
Multiple linear regression equation shows the relationship as follow: 

 
 

Y = a+ b1X1 + b2X2 + b3X3+……………. 
 
 

For this research, the below equations illustrate the relationship between independent 

variables that influencing entrepreneurial intention among university students in 

Malaysia: 

 
Entrepreneurial Intention = a + b1 (Risk Propensity) + b2 (Attitude Toward the 

Behavior) + b3 (Subjective Norm) + b4 (Perceived Behavioral Control) + b5 

(Entrepreneurship Education). 

 
3.8 DATA COLLECTION METHOD 

 
 

The researcher acquired primary data through distributing the questionnaire to target 

respondents because it is the principal means to collect primary data and it enables the 

researcher to reach a large number of respondents at lowest cost with high flexibility. 

The researcher used online survey to disturbed the questionnaire among 

undergraduates’ students from UUM using a direct pass to student from UUM club and 

UUM student groups to easily reach the targeted respondents. Data distributing started 

on 7th April 2021, and the data collection completed on 13thMay 2021. 
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3.9 PILOT OF THE STUDY 
 
 

A pilot test was conducted on 30 samples to refine the reliability and validity of the 

questions and identify deficiencies in the design of questions prior to the actual survey. 

SPSS version 25 was used to conduct the reliability test. Reliability is determined 

through the interpretation of Cronbach’s alpha, a reliability coefficient that indicates 

how well the items in a set are positively correlated to each other (Sekaran & Bougie, 

2010). The result of the pilot test is shown below in Table 3.11. 

 
Table 3.11: 
Summary of Reliability Statistics 
No Constructs Cronbach’s 

alpha 
Number 
of Items 

Number of 
respondents 

1 Risk Propensity (IDV1) 0.765 3 30 

2 Attitude Toward Behavior (IDV2) 0.792 5 30 

3 Subjective Norm (IDV3) 0.748 3 30 

4 Perceived Behavioral Control (IDV4) 0.761 6 30 

5 Entrepreneurship Education (IDV5) 0.788 6 30 

6 Entrepreneurial Intention (DV) 0.861 6 30 

 
 
 

All independent variables are in acceptable reliability since Cronbach’s Alpha exceeds 

0.70. The dependent variable entrepreneurial intention is yielding good reliability result 

with Cronbach’s Alpha of 0.861. In conclusion, all variables fall under good and 

acceptable reliability score ranges. The rule of thumb indicated that Cronbach’s Alpha 

of coefficient from 0.7 to 0.8 is acceptable and from 0.8 to 0.9 is good whereas above 

0.9 is excellent (Hair et al., 2014). After obtaining satisfactory results of the reliability 

test, researcher will be distributed 500 sets of questionnaires. 
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3.10 SUMMARY 
 
 

This chapter outlines the methodology of how this research was being conducted. The 

study is quantitative research that used statistical analysis based on descriptive 

measures, variance, and covariance techniques. The study is an exploratory study in 

nature since it attends to an area of study where there have been previous studies 

conducted. In addition, the study is a scientific approach as it follows systematic steps 

starts with assumptions and ends up with approve/disapprove. Regarding the 

instrument, a questionnaire in English was derived from literature and adapted to fit the 

study context. The study has two sections demographic and perception part that 

designed in a closed answer of Likert 5 scale. Data distributing started on 7th April 

2021, and the data collection completed on 13thMay 2021. 
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CHAPTER FOUR 

FINDINGS AND ANALYSIS 

 
 

4.1 INTRODUCTION 
 
 

This chapter is linked to the findings and analysis of the research. This chapter 

describes the analysis of data and the discussion of the research finding. Data were 

discussed in detail to analyse and identify the relationship of Risk Propensity, Attitude 

toward the Behaviour, Subjective Norm, Perceived Behavioural Control, 

Entrepreneurship Education and their impacts on Entrepreneurial Intention among 

University Students in Malaysia. The analysis of data is completed and interpreted by 

using Statistical Package for Social Science (SPSS) version 25. By this SPSS system, 

the data was the key to get the perfect result statistic on the research. The findings of 

the survey that have been collected elaborated in this chapter. 

 
4.2 DATA CHECKING 

 
 

Data checking is the process of identifying the missing data in the questionnaire. If the 

missing data are being detected, the questionnaire will not be used. 500 questionnaires 

were distributed, and a total of 405 were returned. Preliminary descriptive analysis 

was conducted to further confirm if and the missing data exist. A total of 405 usable 

questionnaires were analysed through correlation and multiple regression analysis. 

 

4.3 RESPONSE RATE 
 
 

In this research, the University Students Universiti Utara Malaysia (UUM) has been 

chosen as a target population. This research focuses on the relationship between 

Attitude toward the Behaviour, Subjective Norm, Perceived Behavioural Control, 

Entrepreneurship Education, Risk Propensity on Entrepreneurial Intention among 

University Students in Malaysia. 
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The sampling design is non-probability sampling using random sampling where every 

sample selected has a chance to be selected as sample size. This way is carried out to 

ensure that the selected sample understand the research objectives. According to 

Sekaran (2003), the sample size larger than 30 and less than 500 are appropriate for 

most research. Additionally, this research focuses on 405 respondents to fill the 

questionnaire of the research project. Table 4.1 shows the summary of data response 

rate. 

 
Table 4.1: 
Summary of Data Response Rate 

Item Number 

Distributed Questionnaires 500 

Collected Questionnaires 405 

Uncollected Questionnaires 95 

Rate of the Response 81% 
 
 

 
 

4.4 DEMOGRAPHIC STATISTICAL ANALYSIS 
 
 

In this research, the respondents in term of gender is studied as 173 males and 232 

females. Table 4.2 indicate that this research is conducted towards 57.3% Female 

respondents and 42.7% Male respondents. It shows that the respondents of the female 

are higher than the male respondents in this survey. Moreover. Table 4.2, show most 

of the respondents' ages ranged between 19-21 years following by 22-24 and lastly 25 

or above years old. This means respondent’s aged group of 19-21 have a high level of 

participation compared to the others age group. Moreover, in this survey, the Field of 

Study is divided into six categories which include Business Administration, 

Economics, Banking and Finance, Accounting, Marketing and Others. Table 4.2 show 

There were 154 or 38% of respondents from Business Administration, 50 or 12.3% 

respondents from Banking and Finance, 47 or 11.6% of respondents from Marketing, 

62 or 15.3% of respondents from Economics, 28 or 15.8% respondents from 

accounting, and lastly there are 64 or 15.8% of the respondents fall under categories 

of others. 
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Table 4.2: 
Summary of Data Response Rate 
Element Categories Frequency Percentage % 

Gender Male 173 42.7 

 Female 232 57.3 

 
Age Group 

 
19-21 

 
174 

 
43 

 22-24 136 33.6 

 25 or above 95 23.5 

 
Level of Education 

 
Business Administration 

 
154 

 
38 

 Banking and Finance 50 12.3 

 Marketing 47 11.6 

 Economics 62 15.3 

 Accounting 28 6.9 

 Others 64 15.8 
 
 
 

4.5 RELIABILITY ANALYSIS 
 

As mentioned by Sekaran (2003), Cronbach’s Alpha coefficient should be ranged 

between 0.0 to 1.0. A Cronbach Alpha which is close to 1.0 indicates that the item has 

an excellent internal consistency reliability, 0.8 is considered good and the Cronbach 

alpha value 0.7 is considered acceptable, and less than 0.60 is considered weak. From 

Table 4.3, all the independent variables which are Subjective Norm, Entrepreneurship 

Education and Risk Propensity are categorised as good for interval consistency of the 

scale. Likewise, Attitude toward the Behaviour, Perceived Behavioural Control as 

well as Entrepreneurial Intention the dependent variable of this research which are 

considered as excellent for interval consistency of the scale. 
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Table 4.3: 
Result of Reliability Analysis 

Variables Questions 
Measured 

Cronbach’s 
Alpha 

Variables Remarks 

Attitudes toward 
the Behaviour 

5 .944 IV Excellent 

Subjective Norms 3 .834 IV Good 

Perceived 
Behavioural 
Control 

6 .966 IV Excellent 

Entrepreneurship 
Education 

6 .870 IV Good 

Risk Propensity 3 .878 IV Good 

Entrepreneurial 
Intention 

6 .958 DV Excellent 

 
 
 

4.6 PEARSON CORRELATION ANALYSIS 
 
 

From the Table 4.4, the correlation of each independent variable which are Attitude 

toward the Behaviour, Subjective Norm, Perceived Behavioural Control, 

Entrepreneurship Education and Risk Propensity are significant at 0.01 levels, two- 

tailed towards Entrepreneurial Intention among University Students in Malaysia. The 

solution shows that there is a significant relationship between all independent 

variables and Entrepreneurial Intention among University Students in Malaysia. First 

correlation is between Attitudes Toward the Behaviour to Entrepreneurial Intention 

among University Students in Malaysia; the finding shows that r-value is 0.882. 

According to the rule of thumb, this figure represents a very strong relationship. from 

this result H1 is supported. Second correlation is between Subjective Norms to 

Entrepreneurial Intention among University Students in Malaysia; the finding shows 

that r-value is 0.672 which represents a strong relationship according to the rule of 

thumb, from this result H2 is supported. Third correlation is between Perceived 

Behavioural Control and Entrepreneurial Intention among University Students in 

Malaysia; the finding shows that r-value is 0.613 or 61.3%., so according to the rule of 

thumb, this represents a strong relationship, from this result H3 is supported. Fourth 

correlation is between Entrepreneurship Education to Entrepreneurial Intention among 

University Students in Malaysia; the finding shows that r-value is 0.478 and this 
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represents a moderate relationship according to the rule of thumb. from this result H4 

is supported. Fifth correlation is between Risk Propensity to Entrepreneurial Intention 

among University Students in Malaysia; the finding shows that r-value is 0.665. 

According to the rule of thumb, this figure represents a strong relationship, from this 

result H5 is supported. All the results are presented in table 4.4 as follows: 
 

Table 4.4: 
Pearson’s correlation matrix 

 
 EI RP ATT SN PBC EE 

EI 1      

RP .665** 1     

ATT .882** .691** 1    

SN .672** .654** .728** 1   

PBC .613** .561** .629** .553** 1  

EE .478** .584** .510** .583** .426** 1 

 
**. Correlation is significant at the 0.01 level (2-tailed). 
EI: Entrepreneurial Intention, RP: Risk Propensity, ATT: Attitudes toward the Behaviour, SN: 
Subjective Norms, PBC: Perceived Behavioural Control, EE: Entrepreneurship Education. 

 
 
 

4.7 REGRESSION ANALYSIS 
 

In this research, multiple regressions used to test the fundamental relationship between 

the five independent variables and the dependent variable. A significant level of 

p<0.01 is used in this research. The F value indicates whether the combination of IVs 

significantly predicts DV, Coefficient b value and R Square indicate the direction of 

the relationship, estimate the contribution of one factor to the regression model, and 

provide evidence of whether to support the hypotheses. The T-value indicates whether 

the variable significant contributes to the equation predicting DV (Van, 2001). 

 
This section will discuss the result from the multiple regression analysis. Multiple 

regressions were conducted to answer the research questions and to test the 

hypothesis. In this research, multiple regressions were performed to examine the 
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relationship between independent variables and dependent variable. The full SPSS 

analyses will be shown in the Appendix. 

 
4.7.1 R Squared Analysis 

 
 

R-squared is a statistical measure that represents the proportion of the variance for a 

dependent variable that's explained by an independent variable or variables in a 

regression model. According to Table 4.5, there was around 78.8% of the variances in 

the independent variables can be predicted from the variance of the dependent 

variable. 21.2% of the total of 100% is variances in the independent variables cannot 

be predicted from the variance of dependent variables. R Squared is also called the 

coefficient of determination. 

 
Table 4.5: Model Summary 

 
 

   
 

R 
Square 

 
 

Adjusted 
R Square 

 
Std. Error 

of the 
Estimate 

 
Change Statistics 

 
Model 

 
R 

R Square 
Change 

F 
Change 

 
df1 

 
df2 

Sig. F 
Change 

1 .887a .788 .785 .44714 .788 295.92 5 399 .000 

a. Predictors: (Constant), EE, PBC, SN, RP, ATT 
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4.8 SUMMARY 

 
The descriptive analysis in this chapter has provided a clear illustration of the 

respondents’ segmentation, in terms of gender, age, and field of study on 

Entrepreneurial Intention among University Students in Malaysia. On the other hand, 

the Cronbach’s Alpha test was able to assist in identifying the reliability of each item 

of the measurement used in this research. The correlation of dependent and 

independent variables was clearly shown in the Pearson’s Correlation table. The 

significance of the interrelation can be determined by looking at the Pearson r-value 

and the significance level. Discussion on the findings and conclusion will be shown in 

the next chapter. The results in Table 4.6 represent the summary of the analysis and 

the results of the hypothesis tried which define the correlation analysis. the Pearson 

Correlation analysis defines that all the independent variables have a significant 

association with the Entrepreneurial Intention among Students in University Utara 

Malaysia. 

 
Table 4.6: 

  Result of hypothesis summary 
  

 
No Hypothesis Statements Remarks C.C 

 
H1 

 
There is a significant relationship between Attitude 
and Entrepreneurial Intention 

 
Supported 

 
0.882 

H2 There is a significant relationship between 
Subjective Norms and Entrepreneurial Intention 

Supported 0.672 

H3 There is a significant relationship between 
Perceived Behavioural Control and Entrepreneurial 
Intention 

Supported 0.613 

H4 There is a significant relationship between 
Entrepreneurship Education and Entrepreneurial 
Intention 

Supported 0.478 

H5 There is a significant relationship between Risk 
Propensity and Entrepreneurial Intention 

Supported 0.665 
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CHAPTER FIVE 

CONCLUSION 
 
 
 
 

5.1 INTRODUCTION 
 
 

This primary purpose this research is conducted is to analyse the relationship of 

attitude toward the behaviour, subjective norm, perceived behavioural control, 

entrepreneurship education, risk propensity and their impact on entrepreneurial 

intention among university students in Malaysia. This chapter will cover five main 

sections which are the discussion of the findings, implications, limitations, 

recommendations and the conclusion for the future study. 

 
5.2 DISCUSSION OF FINDINGS 

 
 

In this research, the findings have been discovered that there is a significant 

relationship of risk propensity, attitude toward the behaviour, and perceived 

behavioural control on entrepreneurial intention among university students in 

Malaysia. Whereas, subjective norm and entrepreneurship education, show 

insignificant relationship on entrepreneurial intention among university students in 

Malaysia. The following sections will discuss the research questions and the result 

related to the questions. 

 
 

5.2.1 Relationship between Attitude and Entrepreneurial Intention. 
 
 

It shows that attitude toward the behaviour has a very strong positive correlation of 

0.882 towards entrepreneurial intention which indicates that the higher the attitude 

toward the behaviour, the higher the entrepreneurial intention. This finding in line 

with the previous research, this result is consistent with Dohse and Walter (2009); 

Paço et al. (2011); Kolvereid and Tkachev (1999), Krueger et al. (2000), Frazier and 

Niehm (2006) which reveals the significant between attitude toward behaviour and 

entrepreneurial intention. It indicates that the students have favorableness of being 

self-employed. When the students have a more positive view about the outcome of 
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getting a business to be started, the more favorable their attitude toward the behaviour 

and subsequently, the stronger their intention to take the initiative to start-up a 

business. Ajzen (1991) referred attitude toward the behaviour as the extent to which a 

person has a positive or negative valuation towards the behaviour; while Barba and 

Atienza (2017), defined it as the individual’s attractiveness towards being self- 

employed in the present study. Pache and Chowdhury (2012), referred it as the extent 

to which people perceived that there are good opportunities for them to start-up a 

business or the degree on their attachment towards the high status of entrepreneurs. 

Individuals who get to know their referents have started a business be more likely to 

see it as legitimate. Paço, Ferreira, Raposo, Rodrigues and Dinis (2011) found that the 

attitude toward the behaviour has a direct and positive effect on entrepreneurial 

intentions. Hence, education and training should focus on changing personal attitudes 

than providing technical knowledge about business because the effects could be more 

significant to the process of business creation and on overcoming the perceived 

barriers to entrepreneurship. 

 
According to Ariff et al. (2010), the result illustrated a very strong influence of 

attitude on intention. Krueger et al. (2000), tested the attitude-intentions of students, 

finding a significant influence of the attitude toward the behaviour on intention. Leong 

(2008) conducted similar research in Open University Malaysia and showed that the 

more students value the entrepreneurial career path, the stronger their plans to be an 

entrepreneur. Training and skill development programs are essential in fostering 

personal capabilities and interests among students to have positive attitudes towards 

entrepreneurship. While the result obtained from undergraduates by Malebana (2012) 

stressed that positive attitude toward self-employed and the confidence of the ability 

to create a new venture successfully appear to predict more substantial levels of 

entrepreneurial intention. Elfving, Brännback and Carsrud (2009) revealed that if an 

individual holds a positive attitude toward self-employed, considers entrepreneurship 

to be aligned with his overall goals in life and sees an opportunity to perform an 

entrepreneurial action, then most likely, he will form an entrepreneurial intention The 

present study explained that student of UUM perceived that high attitude toward the 

behaviour will increase their entrepreneur intention. 
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5.2.2 Relationship between Subjective Norm and Entrepreneurial Intention. 
 
 

It shows that there a significant relationship between subjective norm and 

entrepreneurial intention with strong coefficient of 0.672. and this finding is in line 

with the previous researcher findings. However, subjective norm has been challenged 

by many researchers, stating the relevancy in predicting entrepreneurial intention. 

Some found that subjective norm is insignificant in predicting entrepreneurial 

intention (Krueger et al., 2000; Autio et al., 2001; Tsordia & Papadimitriou, 2015). 

Some other researchers found that subjective norm is significant (Maresch et al., 2016; 

Gerba, 2012) while other researchers have completely neglected this variable in 

measuring entrepreneurial intention (Veciana, Aponte & Urbano, 2005). For example, 

the results of the study by Naia et al. (2017) suggest that only subjective norms among 

three attendances had a negative or low impact on student’s entrepreneurial intentions. 

Autio et al. (2001) have confirmed the adequacy of TBP, yet, the prediction power of 

the subjective norms was weak. 

 
These findings are in line with already mentioned results of the meta-analysis by 

Armitage and Conner (2001). On the other hand, the study by Tkachev and Kolvereid 

(1999) found that subjective norms, together with other two attendance were a 

significant predictor of the entrepreneurial intentions among Russian students. 

However, Kolvereid (1996) stated that subjective norm has a significant direct 

relationship with self-employed intention by testing on first-year undergraduate 

Norwegian business students. Kolvereid replicates his study in 1999 with Tkachev by 

testing on a sample of Russian university students from different courses and 

subjective norm found to be positively correlated with self-employed intentions 

(Kolvereid & Tkachev, 1999). Kolveried and Isaksen (2006) tested the subjective 

norm on Norwegian business founders and was found to be significantly associated 

with self-employed intention. Yordanova and Tarrazon (2010) found that the more 

supportive subjective norm on entrepreneurial behaviour leads to more definite 

entrepreneurial intention. There are conflict opinions regarding subjective norm in 

measuring entrepreneurial intention due to the place of research and the dimension of 

national culture. Hofstede (2001) stated four dimensions of national culture, and these 

are power distance, individualism versus collectivism, masculinity versus femininity 

and uncertainty avoidance. Individualism versus collectivism culture is considered. 
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Another study on subjective norm found that subjective norm has a greater influence 

in a collectivist culture (Japan) than individualistic culture (Britain) (Azjen, 2001). 

Also, Ariff et al. (2010) have found that attendance subjective norms, as well as the 

other two predictors, were a significant forecaster of entrepreneurial intentions among 

the students in Malaysia. Moreover, similar findings have been reported by Wach and 

Wojciechowski (2016). The present study explained that student of UUM perceived 

that high subjective norm will increase their entrepreneur intention. 

 
5.2.3 Relationship Between Perceived Behavioural Control and 

Entrepreneurial Intention. 

 
Based on the result, there is a significant relationship between perceived behavioural 

control and entrepreneurial intention. The supporting statistic data shows a strong 

positive correlation of 0.613 exists between perceived behavioural control and 

entrepreneurial intention. This can be explained that the higher the perceived 

behavioural control of an individual, the greater the entrepreneurial intention will be. 

This result is consistent with the study of Mwiya et al. (2017) and Samo and Hashim 

(2016), that pointed that perceived behavioural control has positive influence towards 

students’ entrepreneurial intentions. Other than that, Obschonka, Silbereisen and 

Schmitt-Rodermund (2010) indicated that individuals with early characteristics and 

entrepreneurial personality have higher entrepreneurial control beliefs and these 

beliefs will lead to higher entrepreneurial intention. Those who have entrepreneurial 

personality patterns such as locus of control appear to be more confident that they 

could be successful. Obschonka et al. (2010), implied that control beliefs are closely 

related to the concept of self-efficacy. Pihie (2009); Ruhle, Mühlbauer, Grünhagen 

and Rothenstein (2010); Raposo and Paco (2011), suggested that perceived 

behavioural control has positive influence towards students’ entrepreneurial intentions. 

 
Moreover, Ruhle et al. (2010), claimed that perceived behavioural control has a 

significant relationship with the intention. Ruhle et al. (2010), further mentioned that 

self-assessment of perceived behavioural control has a significant impact on students’ 

intentions as there is a supportive range of perceived feasibility that can enhance 

entrepreneurial intentions. Furthermore, Basu and Virick (2008), stated that prior 

experience of starting a business is significantly related to a significant level of self- 
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efficacy and positive attitude towards entrepreneurship. People with knowledge of 

being successful will have higher self-efficacy and more confidence with their ability 

to repeat that behaviour, as compared to those who do not have prior experience. This 

supports Ajzen’s theory, where perceived behavioural control relies on experience 

with the behaviour. The present study explained that student of UUM perceived that 

high perceived behavioural control will increase their entrepreneur intention. 
 

5.2.4 Relationship Between Entrepreneurship Education and Entrepreneurial 

Intention. 
 

The research results showed that there is a significant and moderate relationship 

between entrepreneurship education and entrepreneurial intention which carries 

correlation coefficient value of 0.478. The finding of this research proved that 

entrepreneurship education and entrepreneurial intention are positively linked. This 

result is particular consistent and supported by previous researchers (Bae, Qian, Miao, 

& Fiet, 2014; Jones, Jones, Packham, & Miller, 2008; Mbuya & Schachtebeck, 2016). 

This is because entrepreneurship education has equipped the students with the 

necessary skills and knowledge, so they will be prepared to deal with uncertainty in 

future and consequently helping them to be entrepreneurs as they have the basic 

knowledge regarding management of the firm and minimizing risk barriers (Bae et al., 

2014), leading to increase their capability in managing their business venture in future 

and improve their attitude towards entrepreneurship, in turn, increase their 

entrepreneurial intention (Mbuya & Schachtebeck, 2016). 

 
On the other side, students who did not participate in entrepreneurship education, their 

attitude towards entrepreneurship is negative, hence, reduce their interest towards 

entrepreneurship. This led to a distinct level of entrepreneurial intention between 

entrepreneurship students and non-entrepreneurship students (Solomon, Hamidi, 

Wennberg & Berglund, 2008; Miller, Bell, Palmer & Gonzalez, 2009) and senior class 

students have higher entrepreneurial inclination than juniors class students because of 

their practical knowledge and exposure to the business world (Lee et al., 2012; 

Olokundun, 2017). Thus, there should be a movement to provide entrepreneurship 

education for university students that indirectly foster their intention to perform new 

businesses. Research finding revealed that entrepreneurship education has substantial 
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role for developing students’ entrepreneurial motivation and attitude. Although not 

directly affected on entrepreneurial intention, the main effort of providing 

entrepreneurship education with putting all aspects of students’ capacities building 

including knowledge, skills, and practical capabilities as end learning outcomes is a 

valuable means to shape upright students’ entrepreneurial motivation and attitude. 

This is relevant with study of Gina et al. (2014) and Yusoff et al. (2015). The present 

study explained that student of UUM perceived that high entrepreneurship education 

will increase their entrepreneurial intention. 

 
5.2.5 Relationship Between Risk Propensity and Entrepreneurial Intention. 

 
 

Based on the result, there is a significant relationship between risk propensity and 

entrepreneurial intention. The supporting statistic data shows that strong positive 

correlation of 0.665 exists between risk propensity and entrepreneurial intention. This 

can be explained that the higher the risk propensity taken, the greater the 

entrepreneurial intention and this in line with the previous research findings. Risk 

propensity has been regarded as an important predictor of entrepreneurial intention 

(Nabi and Liñán 2013). As one of the psychological characteristics, risk propensity 

describes “the general tendency of a decision-maker to take or avoid risks” (Sitkin and 

Pablo 1992). 

 
However, the empirical findings regarding the influence of risk propensity on 

entrepreneurship are inconclusive, with some studies finding a positive relationship 

(Stewart and Roth 2001), and others finding a negative relationship (Miner and Raju 

2004). These inconsistent findings suggest that the mechanisms linking risk 

propensity and entrepreneurial intention are ambiguous. Some studies have found that 

risk propensity among entrepreneurs and non-entrepreneurs is similar (Josien, 2012), 

whereas others have confirmed that risk propensity is a determining variable in 

entrepreneurial intention (Popescu, Bostan, Robu, & Maxim, 2016). The latter 

findings have been supported by other studies which have concluded that risk 

propensity is positively correlated with entrepreneurial behaviour (Hvide & Panos, 

2014) and that this feature plays an important role in entrepreneurial intention 

(Douglas & Fitzsimmons, 2013). Futhermore Hamid, (2020) pointed that risk 

propensity can be defined as the individual’s tendency and disposition to assume risk. 
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It is accepted that entrepreneurs must have a high level of risk propensity, given that 

they have to face situations of uncertainty and constantly make decisions based on 

little information and without knowledge of the future (Liesch, Welch & Buckley, 

2014). Additionally, Zhang, Duysters and Cloodt (2014), found that risk propensity 

fosters entrepreneurial intention to a positive behaviour towards the undertaking event 

In general terms, research results show evidence of a significant relationship between 

risk propensity and entrepreneurial intention among university students (Uddin & 

Kanti, 2012). The present study explained that student of UUM perceived that high 

risk propensity will increase their entrepreneur intention. 

 
5.3 IMPLICATION OF THE STUDY 

 
 

5.3.1 Managerial Implication 
 
 

Risk propensity, attitude toward the behaviour and perceived behavioural control 

show a significant relationship with entrepreneurial intention, however, the findings 

show that subjective norms and entrepreneurship education are also significant with 

entrepreneurial intention. These results are useful in providing implications for 

various parties. 

 
5.3.1.1 Government and Policy Maker 

 
 

The significant relationship of entrepreneurship education is insightful for policy 

makers at the Malaysian Ministry of Education to establish the formal entrepreneurial 

courses in all tertiary academic institutions, providing a better entrepreneurial 

environment and facilitating new venture creation in Malaysia. Once they have the 

knowledge about entrepreneurship, this will encourage them to be entrepreneurs 

(Gelard & Saleh, 2010). In order to facilitate new venture creation for younger 

generation, government should provide the funds and supporting infrastructures, as 

well as removing the impediments in the entrepreneurial career path (Bagheri & Pihie, 

2011). 
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5.3.1.2 University 
 
 

The researchers suggest that universities should be involved in an early stage in order 

to provide entrepreneurship education to increase awareness of students about 

entrepreneurship (Scholten et al., 2004), shaping their attitude toward the behaviour 

and enhancing their perceived behavioural control. 

 
The findings are insightful for universities program instructor in designing and 

enhancing the entrepreneurship course structure and subjects offering as to be 

proactive enough and practical-oriented with the aim of sustaining students’ interest in 

entrepreneurship (Ismail, Khalid, Othman, Jusoff, Rahman, Kassim & Zain, 2009). 

Universities shall organise more entrepreneurial-related activities or programmes and 

workshops that can enhance students perceived behavioural control, for instance, 

projects like business proposal, managing a small business in campus or during flea 

markets, providing opportunities for students to involve in managing their own 

business and get prior business experience (Ismail et al., 2009). 
 

5.3.1.3 Scholar 
 

This study provides the scholar with detailed information about the entrepreneurial 

intention among university students in Malaysia. By investigating entrepreneurial 

intention, researchers can identify the entrepreneurial activity easily, regarding the 

theoretical model. The proposed theoretical framework may be referred by other 

researchers in future studies. 

 
5.4 LIMITATION OF THE STUDY 

 
 

This study has a few limitations that need to be identified and highlighted in order to 

determine the data and improve the research. In this study, the questionnaire was 

distributed to UUM (undergraduate students) did not involve all students from 

different levels of study such as postgraduate students. In future, similar research can 

be studied by using a larger scale of sample size in a different aspect. Data collection 

of closed questions can limit the perceptions of the respondents to the pre-defined 

questions. This study used closed-end questions, and there are no open-end questions. 



65  

While this approach is common in the deductive approach, but adding open-end 

questions can provide insight for further inductive results, which may be useful for 

other investigations. 

 
5.5 RECOMMENDATIONS 

 
 

Being quantitative research depending on survey questionnaire, it is highly 

recommended to acquire more information in order to clarify ambiguous situation. 

Thus, by using other combination of data collection methods like qualitative, this can 

increase the participation of respondents and interviewers can get more opinions from 

multiple perspective. In addition, this process will reduce the possibility of 

misinterpretation of questions by the respondents because the interviewer can clarify 

the instruction of question. Moreover, there are only five variables tested in this study, 

future researchers can include other variables such as family business background 

(Ahmed et al., 2010), prior business experience (Drost., 2010), and personality traits 

(Altinay et al., 2012) to get better research outcomes. 

 
 

Furthermore, future researchers should enlarge the sample size of respondents and 

from different aspect and level of study to better represent the opinion of the whole 

undergraduates’ as well as postgraduate’s population from both private and public 

institutions. Lastly, future researchers should also conduct the research to cover the 

largest possible number of higher academic institutions all over Malaysia in order to 

get higher accuracy of the university students’ feedback to avoid the bias that might be 

occurred, add to that, they should conduct the research with longer period of time to 

ensure that they can get consistent and true result that entrepreneurial intention of 

individuals can lead to an actual action in the real life. 
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5.6 CONCLUSION 
 
 

This research aims to have a good understanding of the entrepreneurial intention of 

among university students in Malaysia. As well as to identify whether attitude toward 

the behaviour, subjective norm, perceived behavioural control, entrepreneurship 

education and risk propensity will or will not affect the entrepreneurial intention of the 

students. Thus, the objectives been drawan to as the following 1) To investigate the 

relationship between attitude and entrepreneurial intention. 2) To determine the 

relationship between subjective norm and entrepreneurial intention. 3) To explore the 

relationship between perceived behavioral control and entrepreneurial intention. 4) To 

study the relationship between entrepreneurship education and entrepreneurial 

intention. 5) To examine the relationship between risk propensity and entrepreneurial 

intention. In literature review chapter has provided a clear and logical presentation of 

the relevant research work conducted about the dependent variable, which is 

entrepreneurial intention and the independent variables, which are risk propensity, 

attitude, subjective norm, perceived behavioural control and entrepreneurship 

education in details and support the relationship between the independent and the 

dependent variables. Some significant findings from past studies have been discussed. 

A TPB theoretical foundation for this research has been constructed; research issues 

and essential variables have been identified and defined. The third chapter outlines the 

methodology of how this research was being conducted. The study is quantitative 

research that used statistical analysis based on descriptive measures, variance, and 

covariance techniques. The study is an exploratory study in nature since it attends to 

an area of study where there have been previous studies conducted. In addition, the 

study is a scientific approach as it follows systematic steps starts with assumptions 

and ends up with approve/disapprove. Regarding the instrument, a questionnaire in 

English was derived from literature and adapted to fit the study context. The study has 

two sections demographic and perception part that designed in a closed answer of 

Likert 5 scale. Data collection will take a place in 2021.The fourth chapter 

descriptive analysis in this chapter has provided a clear illustration of the respondents’ 

segmentation, in terms of gender, age, and field of study on Entrepreneurial Intention 

among University Students in Malaysia. On the other hand, the Cronbach’s Alpha test 

was able to assist in identifying the reliability of each item of the measurement used in 

this research. The correlation of dependent and independent variables was clearly 
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shown in the Pearson’s Correlation table. The significance of the interrelation can be 

determined by looking at the Pearson r-value and the significance level. Nevertheless, 

the relationship study between variables does not base on only a correlation test. 

Hypotheses test under this analysis helped to further determine the significance of the 

relationship and resolve the hypotheses that were developed earlier in this research. 

The fifth chapter This study had made an understanding of the variables (attitude 

toward the behaviour, subjective norm, perceived behavioural control, 

entrepreneurship education and risk propensity) that affect university students’ 

Entrepreneurial Intention in Malaysia. This chapter includes a summary of the major 

finding of the hypotheses. A managerial implication is provided to increase students’ 

entrepreneurial intention. The limitations and recommendations are stated to support 

future researchers. It is important to conduct future research with in-depth knowledge 

on this topic because entrepreneurship has a very important position in the hastily 

changing socio-economic scenario in the world, and entrepreneurs play an important 

role in assisting the development of the nation as they will help to reduce the 

unemployment rate. As conclusion, the research has achieved it objectives as the 

result indicators and the researcher hope that this study will provide university 

students a valuable knowledge to understand how one’s personal behaviour will have 

an effect on the intention to become an entrepreneur, especially among fresh 

graduate’s student among all universities. 
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APPENDIX A  

 
 
 
 

Master of Science (Management) 

Universiti Utara Malaysia 

 
 

FACTORS THAT AFFECT ENTREPRENEURIAL INTENTION AMONG 

UNIVERSITI UTARA MALAYSIA STUDENTS 
 
 

Dear Respondent, 
 

I am a master’s student under the supervision of (PROF. MADYA DR. SITI 
NORASYIKIN BT. ABDUL HAMID) at Universiti Utara Malaysia. 

 
You are invited to participate in this survey (Factors That Affect Entrepreneurial 

Intention Among Universiti Utara Malaysia Students). Students will be asked to complete a 
survey. It will take approximately 5 -15 minutes to complete the questionnaire. 

 
Your participation in this study is voluntary. There are no foreseeable risks associated 

with this project. However, if you feel uncomfortable answering any questions, you can 
withdraw from the survey at any point. It is very important for us to learn your opinions. 

 
Your survey responses will be strictly confidential and data from this research will be 

reported only in the aggregate. Your information will be coded and will remain confidential. If 
you have questions at any time about the survey or the procedures, you may contact me by email 
at the address specified below. 

Thank you very much for your time and support. 

(andilenny92@gmail.com) 
Andi Lenny Utaminingtyas 
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FACTORS THAT AFFECT ENTREPRENEURIAL INTENTION AMONG 

UNIVERSITI UTARA MALAYSIA STUDENTS 

SECTION ONE: 

Each statement is followed by choice of response. Please check the response that 
corresponds to how you feel about each statement. Please tick (/) in the box provided. 

SECTION A: DEMOGRAPHIC INFORMATION 
 
 
 
 
 

1. GENDER 
 

Male 

Female 

 

2. AGE 

19 – 21 years old                        ≥ 25 years old  

22 – 24 years old  

 
3. FIELD OF STUDY 

 
 
 

Business Administration Economics 
 

Banking and Finance Accounting 
 

Marketing Others 
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FACTORS THAT AFFECT ENTREPRENEURIAL INTENTION AMONG 
UNIVERSITI UTARA MALAYSIA STUDENTS 

 

 
SECTION TWO: 

SECTION A: Entrepreneurial Intention 

Please circle the most appropriate number for each statement which correspond most closely 
to your desired response. 

1. Strongly 
Disagree 

2. Disagree 3. Neutral 4. Agree 5. Strongly Agree 

 
Entrepreneurial Intention  

1 
 

2 
 

3 
 

4 
 
5 

 
1. I am ready to do anything to be an entrepreneur 

 
1 

 
2 

 
3 

 
4 

 
5 

2. My professional goal is to become an entrepreneur  
1 

 
2 

 
3 

 
4 

 
5 

3. I will make every effort to start and run my own firm  
1 

 
2 

 
3 

 
4 

 
5 

4. I am determined to create a firm in the future  
1 

 
2 

 
3 

 
4 

 
5 

5. I have very seriously thought of starting a firm  
1 

 
2 

 
3 

 
4 

 
5 

6. I have the firm intention to start a firm someday  
1 

 
2 

 
3 

 
4 

 
5 

 

SECTION B: Attitudes Toward the Behaviour 

Please circle the most appropriate number for each statement which correspond most closely 
to your desired response. 

1. Strongly 
Disagree 

2. Disagree 3. Neutral 4. Agree 5. Strongly Agree 

 
 

Attitudes Toward the Behaviour 
 

1 
 

2 
 

3 
 

4 
 
5 

 
1. Being an entrepreneur implies more advantages than 
disadvantages to me 

 
1 

 
2 

 
3 

 
4 

 
5 

2. A career as an entrepreneur is attractive for me  
1 

 
2 

 
3 

 
4 

 
5 

3. If I have the opportunities and resources, I would like to start a firm  
1 

 
2 

 
3 

 
4 

 
5 

4. Being an entrepreneur would entail great satisfactions for me  
1 

 
2 

 
3 

 
4 

 
5 

5. Among various options, I would rather be an entrepreneur  
1 

 
2 

 
3 

 
4 

 
5 
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SECTION C: Subjective Norms 

Please circle the most appropriate number for each statement which correspond most closely 
to your desired response. 

1. Strongly 
Disagree 

2. Disagree 3. Neutral 4. Agree 5. Strongly Agree 

 
 

Subjective Norms 
 

1 
 

2 
 

3 
 

4 
 

5 

 
1. My immediate family would approve of my decision to start a 
business 

 
1 

 
2 

 
3 

 
4 

 
5 

2. My friends would approve of my decision to start a business  
1 

 
2 

 
3 

 
4 

 
5 

3. My colleagues/peers would approve of my decision to start a business  
1 

 
2 

 
3 

 
4 

 
5 

 
 

 
 

SECTION D: Perceived Behavioral Control 

Please circle the most appropriate number for each statement which correspond most closely 
to your desired response. 

1. Strongly 
Disagree 

2. Disagree 3. Neutral 4. Agree 5. Strongly Agree 

 
 

Perceived Behavioral Control 
 

1 
 

2 
 

3 
 

4 
 
5 

 
1. To start a firm and keep it working would be easy for me 

 
1 

 
2 

 
3 

 
4 

 
5 

2. I am prepared to start a viable firm  
1 

 
2 

 
3 

 
4 

 
5 

3. I can control the creation process of a new firm  
1 

 
2 

 
3 

 
4 

 
5 

4. I know the necessary practical details to start a firm  
1 

 
2 

 
3 

 
4 

 
5 

5. I know how to develop an entrepreneurial project  
1 

 
2 

 
3 

 
4 

 
5 

6. If I try to start a firm, I would have a high probability of 
succeeding 

 
1 

 
2 

 
3 

 
4 

 
5 
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SECTION E: Entrepreneurship Education 

Please circle the most appropriate number for each statement which correspond most closely 
to your desired response. 

1. Strongly 
Disagree 

2. Disagree 3. Neutral 4. Agree 5. Strongly Agree 

 
 

Entrepreneurship Education 
 

1 
 

2 
 

3 
 

4 
 
5 

 
1. I have frequent interactions with others to acquire new information 

 
1 

 
2 

 
3 

 
4 

 
5 

2. I always keep an eye out for new business ideas when looking for 
information 

 
1 

 
2 

 
3 

 
4 

 
5 

3. I read news, magazines or trade publications regularly to acquire new 
information 

 
1 

 
2 

 
3 

 
4 

 
5 

4. I browse the Internet every day  
1 

 
2 

 
3 

 
4 

 
5 

5. I am an avid information seeker  
1 

 
2 

 
3 

 
4 

 
5 

6. I am always actively looking for new information  
1 

 
2 

 
3 

 
4 

 
5 

 
 
 
 

SECTION F: Risk Propensity 

Please circle the most appropriate number for each statement which correspond most closely 
to your desired response. 

1. Strongly 
Disagree 

2. Disagree 3. Neutral 4. Agree 5. Strongly Agree 

 
 

Risk Propensity 
 

1 
 

2 
 

3 
 

4 
 
5 

 
1. I see the possibility of starting a business as a potential opportunity to 
pursue 

 
1 

 
2 

 
3 

 
4 

 
5 

2. If I do not start my own business, I may be missing a great opportunity  
1 

 
2 

 
3 

 
4 

 
5 

3. Overall, I would label the option of starting a business as something 
positive 

 
1 

 
2 

 
3 

 
4 

 
5 
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APPENDIXB 
 

SPSS OUTPUT 
 
 
 
 
 

Frequencies 
 

Statistics 

Gender Age Field of Study 

N Valid 405 405 405 

Missing 0 0 0 

Mean 1.57 1.80 2.88 
 
 

Frequency Table 
 
 

Gender 
 
 

Frequency 

 
 

Percent 

 
 

Valid Percent 

Cumulative 

Percent 

Valid Male 173 42.7 42.7 42.7 

Female 232 57.3 57.3 100.0 

Total 405 100.0 100.0  

 
 

Age 
 
 

Frequency 

 
 

Percent 

 
 

Valid Percent 

Cumulative 

Percent 

Valid 19-21 Years old 174 43.0 43.0 43.0 

22-24 Years old 136 33.6 33.6 76.5 

≥ 25 Years old 95 23.5 23.5 100.0 

Total 405 100.0 100.0  

 
 
 

Field of Study 
 
 

Frequency 

 
 

Percent 

 
 

Valid Percent 

Cumulative 

Percent 

Valid Business Administration 154 38.0 38.0 38.0 

Banking and Finance 50 12.3 12.3 50.4 

Marketing 47 11.6 11.6 62.0 

Economics 62 15.3 15.3 77.3 

Accounting 28 6.9 6.9 84.2 

Others 64 15.8 15.8 100.0 

Total 405 100.0 100.0  



93  

Pie Chart 
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Reliability 
 
 

Scale: Entrepreneurial Intention 
 

Case Processing Summary 

N % 

Cases Valid 405 100.0 

Excludeda 0 .0 

Total 405 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 
 
 

Reliability Statistics 
 
 
 
 

Cronbach's Alpha 

Cronbach's Alpha 

Based on 

Standardized 
Items 

 
 
 
 

N of Items 

 

.958 .958 6  

 
 

 
Item Statistics 

Mean Std. Deviation N 

Entrepreneurial Intention 1 4.17 1.082 405 

Entrepreneurial Intention 2 4.04 1.079 405 

Entrepreneurial Intention 3 4.15 1.037 405 

Entrepreneurial Intention 4 4.07 1.061 405 

Entrepreneurial Intention 5 4.08 1.075 405 

Entrepreneurial Intention 6 4.08 1.029 405 
 

Inter-Item Correlation Matrix 

Entrepreneurial 

Intention 1 

Entrepreneurial 

Intention 2 

Entrepreneurial 

Intention 3 

Entrepreneurial 

Intention 4 

Entrepreneurial 

Intention 5 

Entrepreneurial 

Intention 6 

Entrepreneurial Intention 1 1.000 .787 .776 .772 .754 .696 

Entrepreneurial Intention 2 .787 1.000 .824 .808 .784 .749 

Entrepreneurial Intention 3 .776 .824 1.000 .806 .863 .801 

Entrepreneurial Intention 4 .772 .808 .806 1.000 .821 .843 

Entrepreneurial Intention 5 .754 .784 .863 .821 1.000 .800 

Entrepreneurial Intention 6 .696 .749 .801 .843 .800 1.000 
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Item-Total Statistics 

Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item- 

Total Correlation 

Squared Multiple 

Correlation 

Cronbach's Alpha 

if Item Deleted 

Entrepreneurial Intention 1 20.43 23.647 .823 .697 .955 

Entrepreneurial Intention 2 20.56 23.292 .865 .762 .950 

Entrepreneurial Intention 3 20.44 23.401 .896 .820 .947 

Entrepreneurial Intention 4 20.53 23.230 .891 .810 .947 

Entrepreneurial Intention 5 20.51 23.171 .883 .799 .948 

Entrepreneurial Intention 6 20.52 23.884 .848 .760 .952 
 
 
 

Scale: Attitudes Toward the Behaviour 
 
 

Case Processing Summary 

N % 

Cases Valid 405 100.0 

Excludeda 0 .0 

Total 405 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 
Reliability Statistics 

 
 
 
 

Cronbach's Alpha 

Cronbach's Alpha 

Based on 

Standardized 
Items 

 
 
 
 

N of Items 

.944 .944 5 
 
 
 
 

Item Statistics 

Mean Std. Deviation N 

Attitudes Toward the Behaviour 1 4.11 1.074 405 

Attitudes Toward the Behaviour 2 4.09 1.005 405 

Attitudes Toward the Behaviour 3 4.15 1.002 405 

Attitudes Toward the  Behaviour 4 4.05 1.027 405 

Attitudes Toward the Behaviour 5 3.97 1.076 405 
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Inter-Item Correlation Matrix 

Attitudes Toward the 

Behaviour 1 

Attitudes Toward the 

Behaviour 2 

Attitudes Toward the 

Behaviour 3 

Attitudes Toward the 

Behaviour 4 

Attitudes Toward the 

Behaviour 5 

Attitudes Toward the Behaviour 1 1.000 .730 .764 .745 .711 

Attitudes Toward the Behaviour 2 .730 1.000 .761 .845 .774 

Attitudes Toward the Behaviour 3 .764 .761 1.000 .796 .787 

Attitudes Toward the  Behaviour 4 .745 .845 .796 1.000 .810 

Attitudes Toward the Behaviour 5 .711 .774 .787 .810 1.000 
 
 

 
Item-Total Statistics 

Scale Mean if Item 

Deleted 

Scale Variance if 

Item Deleted 

Corrected Item- 

Total Correlation 

Squared Multiple 

Correlation 

Cronbach's Alpha if 

Item Deleted 

Attitudes Toward the Behaviour 1 16.25 14.304 .801 .651 .939 

Attitudes Toward the Behaviour 2 16.27 14.432 .855 .753 .929 

Attitudes Toward the Behaviour 3 16.21 14.448 .855 .735 .929 

Attitudes Toward the  Behaviour 4 16.31 14.097 .884 .797 .924 

Attitudes Toward the Behaviour 5 16.39 14.006 .845 .725 .931 

 
 
 

 
Scale: Subjective Norms 

 
 

Case Processing Summary 

N % 

Cases Valid 405 100.0 

Excludeda 0 .0 

Total 405 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 
 
 

Reliability Statistics 
 
 
 
 

Cronbach's Alpha 

Cronbach's Alpha 

Based on 

Standardized 
Items 

 
 
 
 

N of Items 

.834 .837 3 
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Item Statistics 

Mean Std. Deviation N 

Subjective Norms 1 4.19 .984 405 

Subjective Norms 2 4.20 .868 405 

Subjective Norms 3 4.25 .883 405 
 
 

 
Inter-Item Correlation Matrix 

Subjective Norms 

1 

Subjective Norms 

2 

Subjective Norms 

3 

Subjective Norms 1 1.000 .580 .619 

Subjective Norms 2 .580 1.000 .695 

Subjective Norms 3 .619 .695 1.000 
 
 

 
Item-Total Statistics 

Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item- 

Total Correlation 

Squared Multiple 

Correlation 

Cronbach's Alpha 

if Item Deleted 

Subjective Norms 1 8.44 2.599 .652 .427 .820 

Subjective Norms 2 8.43 2.825 .705 .520 .762 

Subjective Norms 3 8.38 2.712 .736 .553 .731 
 
 
 
 
 

Scale: Perceived Behavioral Control 
 

Case Processing Summary 

N % 

Cases Valid 405 100.0 

Excludeda 0 .0 

Total 405 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 
Reliability Statistics 

 
 
 
 

Cronbach's Alpha 

Cronbach's Alpha 

Based on 

Standardized 
Items 

 
 
 
 

N of Items 

.966 .966 6 
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Item Statistics 

Mean Std. Deviation N 

Perceived Behavioral Control 1 3.62 1.334 405 

Perceived Behavioral Control 2 3.57 1.291 405 

Perceived Behavioral Control 3 3.60 1.279 405 

Perceived Behavioral Control 4 3.56 1.258 405 

Perceived Behavioral Control 5 3.52 1.295 405 

Perceived Behavioral Control 6 3.62 1.268 405 
 
 
 
 

Inter-Item Correlation Matrix 

 

Perceived 
Behavioral Control 

1 

 

Perceived 
Behavioral 

Control 2 

 

Perceived 
Behavioral Control 

3 

 

Perceived 
Behavioral Control 

4 

 

Perceived 
Behavioral Control 

5 

 

Perceived 
Behavioral Control 

6 

Perceived Behavioral Control 1 1.000 .821 .850 .810 .765 .758 

Perceived Behavioral Control 2 .821 1.000 .865 .841 .840 .788 

Perceived Behavioral Control 3 .850 .865 1.000 .872 .866 .804 

Perceived Behavioral Control 4 .810 .841 .872 1.000 .838 .839 

Perceived Behavioral Control 5 .765 .840 .866 .838 1.000 .844 

Perceived Behavioral Control 6 .758 .788 .804 .839 .844 1.000 

 
 

 
Item-Total Statistics 

Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item- 

Total Correlation 

Squared Multiple 

Correlation 

Cronbach's Alpha 

if Item Deleted 

Perceived Behavioral Control 1 17.87 35.607 .857 .764 .963 

Perceived Behavioral Control 2 17.92 35.571 .896 .810 .959 

Perceived Behavioral Control 3 17.89 35.364 .923 .863 .956 

Perceived Behavioral Control 4 17.94 35.788 .908 .829 .958 

Perceived Behavioral Control 5 17.98 35.539 .895 .827 .959 

Perceived Behavioral Control 6 17.88 36.230 .865 .775 .962 



100  

 

Scale: Entrepreneurship Education 
 
 

Case Processing Summary 

N % 

Cases Valid 405 100.0 

Excludeda 0 .0 

Total 405 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 
 
 

Reliability Statistics 
 
 
 
 

Cronbach's Alpha 

Cronbach's Alpha 

Based on 

Standardized 
Items 

 
 
 
 

N of Items 

.870 .874 6 
 
 

 
Item Statistics 

Mean Std. Deviation N 

Entrepreneurship Education 1 4.32 .833 405 

Entrepreneurship Education 2 4.17 .892 405 

Entrepreneurship Education 3 4.37 .809 405 

Entrepreneurship Education 4 4.47 .756 405 

Entrepreneurship Education 5 4.41 .783 405 

Entrepreneurship Education 6 4.46 .742 405 
 
 
 
 

 

Inter-Item Correlation Matrix 

Entrepreneurship 

Education 1 

Entrepreneurship 

Education 2 

Entrepreneurship 

Education 3 

Entrepreneurship 

Education 4 

Entrepreneurship 

Education 5 

Entrepreneurship 

Education 6 

Entrepreneurship Education 1 1.000 .603 .462 .397 .471 .398 

Entrepreneurship Education 2 .603 1.000 .420 .447 .446 .472 

Entrepreneurship Education 3 .462 .420 1.000 .529 .625 .639 

Entrepreneurship Education 4 .397 .447 .529 1.000 .684 .718 

Entrepreneurship Education 5 .471 .446 .625 .684 1.000 .721 

Entrepreneurship Education 6 .398 .472 .639 .718 .721 1.000 
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Item-Total Statistics 

Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item- 

Total Correlation 

Squared Multiple 

Correlation 

Cronbach's Alpha 

if Item Deleted 

Entrepreneurship Education 1 21.88 10.302 .584 .436 .863 

Entrepreneurship Education 2 22.03 9.972 .595 .434 .863 

Entrepreneurship Education 3 21.83 10.029 .670 .492 .848 

Entrepreneurship Education 4 21.73 10.183 .697 .580 .844 

Entrepreneurship Education 5 21.79 9.830 .749 .623 .835 

Entrepreneurship Education 6 21.74 10.040 .750 .659 .836 
 
 
 

 

Scale: Risk Propensity 
 
 

Case Processing Summary 

N % 

Cases Valid 405 100.0 

Excludeda 0 .0 

Total 405 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 
 
 

Reliability Statistics 
 
 
 
 

Cronbach's Alpha 

Cronbach's Alpha 

Based on 

Standardized 
Items 

 
 
 
 

N of Items 

.878 .878 3 
 
 

 
Item Statistics 

Mean Std. Deviation N 

Risk Propensity 1 4.36 .857 405 

Risk Propensity 2 4.28 .823 405 

Risk Propensity 3 4.35 .830 405 
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Inter-Item Correlation Matrix 

Risk Propensity 1 Risk Propensity 2 Risk Propensity 3 

Risk Propensity 1 1.000 .677 .696 

Risk Propensity 2 .677 1.000 .747 

Risk Propensity 3 .696 .747 1.000 
 
 

 
Item-Total Statistics 

Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item- 

Total Correlation 

Squared Multiple 

Correlation 

Cronbach's Alpha 

if Item Deleted 

Risk Propensity 1 8.63 2.387 .735 .540 .855 

Risk Propensity 2 8.71 2.415 .772 .605 .821 

Risk Propensity 3 8.63 2.366 .787 .625 .807 
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Factor Analysis 
 
 
 

KMO and Bartlett's Test 

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. .959 

Bartlett's Test of Sphericity  Approx. Chi-Square  12264.670  
  df  406  
 Sig. .000 

 
 

Communalities 

Initial Extraction 

Entrepreneurial Intention 1 1.000 .767 

Entrepreneurial Intention 2 1.000 .790 

Entrepreneurial Intention 3 1.000 .842 

Entrepreneurial Intention 4 1.000 .828 

Entrepreneurial Intention 5 1.000 .821 

Entrepreneurial Intention 6 1.000 .786 

Attitudes Toward the Behaviour 1 1.000 .713 

Attitudes Toward the Behaviour 2 1.000 .770 

Attitudes Toward the Behaviour 3 1.000 .765 

Attitudes Toward the  Behaviour 4 1.000 .784 

Attitudes Toward the Behaviour 5 1.000 .757 

Subjective Norms 1 1.000 .655 

Subjective Norms 2 1.000 .562 

Subjective Norms 3 1.000 .600 

Perceived Behavioral Control 1 1.000 .813 

Perceived Behavioral Control 2 1.000 .867 

Perceived Behavioral Control 3 1.000 .895 

Perceived Behavioral Control 4 1.000 .876 

Perceived Behavioral Control 5 1.000 .863 

Perceived Behavioral Control 6 1.000 .829 

Entrepreneurship Education 1 1.000 .615 

Entrepreneurship Education 2 1.000 .644 

Entrepreneurship Education 3 1.000 .633 

Entrepreneurship Education 4 1.000 .745 

Entrepreneurship Education 5 1.000 .764 

Entrepreneurship Education 6 1.000 .810 

Risk Propensity 1 1.000 .724 

Risk Propensity 2 1.000 .652 

Risk Propensity 3 1.000 .656 

Extraction Method: Principal Component Analysis. 
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Total Variance Explained 

Initial Eigenvalues Extraction Sums of Squared Loadings 

Component Total % of Variance Cumulative % Total % of Variance Cumulative % 

1 15.565 53.671 53.671 15.565 53.671 53.671 

2 2.785 9.605 63.276 2.785 9.605 63.276 

3 2.430 8.378 71.654 2.430 8.378 71.654 

4 1.047 3.609 75.263 1.047 3.609 75.263 

5 .854 2.944 78.208    

6 .686 2.367 80.574    

7 .509 1.756 82.331    

8 .483 1.665 83.996    

9 .438 1.512 85.507    

10 .408 1.407 86.914    

11 .365 1.260 88.174    

12 .329 1.134 89.308    

13 .302 1.042 90.350    

14 .269 .926 91.276    

15 .265 .912 92.188    

16 .252 .870 93.058    

17 .228 .788 93.846    

18 .222 .765 94.611    

19 .203 .700 95.311    

20 .184 .636 95.947    

21 .179 .617 96.564    

22 .174 .601 97.164    

23 .146 .504 97.669    

24 .140 .483 98.152    

25 .134 .461 98.613    

26 .119 .409 99.022    

27 .108 .372 99.393    

28 .100 .343 99.737    

29 .076 .263 100.000    

Extraction Method: Principal Component Analysis. 
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Component Matrixa 
 
 

Component 
1 2 3 4 

Entrepreneurial Intention 1 .779 -.287 -.275 .042 

Entrepreneurial Intention 2 .835 -.233 -.152 .122 

Entrepreneurial Intention 3 .827 -.255 -.228 .202 

Entrepreneurial Intention 4 .850 -.184 -.185 .194 

Entrepreneurial Intention 5 .832 -.158 -.237 .219 

Entrepreneurial Intention 6 .824 -.151 -.159 .242 

Attitudes Toward the Behaviour 1 .795 -.156 -.238 -.020 

Attitudes Toward the Behaviour 2 .850 -.144 -.133 .093 

Attitudes Toward the Behaviour 3 .832 -.156 -.212 .057 

Attitudes Toward the  Behaviour 4 .854 -.126 -.179 .082 

Attitudes Toward the Behaviour 5 .830 -.176 -.147 .124 

Subjective Norms 1 .711 -.008 -.241 -.301 

Subjective Norms 2 .709 .164 -.049 -.174 

Subjective Norms 3 .688 .167 -.058 -.308 

Perceived Behavioral Control 1 .704 -.099 .547 -.089 

Perceived Behavioral Control 2 .729 -.094 .572 .002 

Perceived Behavioral Control 3 .741 -.125 .573 -.047 

Perceived Behavioral Control 4 .730 -.112 .574 .033 

Perceived Behavioral Control 5 .751 -.068 .542 .040 

Perceived Behavioral Control 6 .775 -.068 .472 .029 

Entrepreneurship Education 1 .625 .325 -.266 -.221 

Entrepreneurship Education 2 .765 .205 -.121 .049 

Entrepreneurship Education 3 .412 .674 -.044 .085 

Entrepreneurship Education 4 .388 .734 .016 .236 

Entrepreneurship Education 5 .451 .731 -.004 .164 

Entrepreneurship Education 6 .452 .739 .116 .216 

Risk Propensity 1 .702 .069 -.122 -.460 

Risk Propensity 2 .743 .137 -.045 -.282 

Risk Propensity 3 .717 .174 -.093 -.320 

Extraction Method: Principal Component Analysis. 

a. 4 components extracted. 
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Correlations 
 
 
 
 
 
 
 

Correlations 
 

EI 
 

RP 
 

ATT 
 

SN 
 

PBC 
 

EE 

EI Pearson Correlation 1 .665** .882** .672** .613** .478** 

Sig. (2-tailed) 
 

.000 .000 .000 .000 .000 

N 405 405 405 405 405 405 

RP Pearson Correlation .665** 1 .691** .654** .561** .584** 

Sig. (2-tailed) .000 
 

.000 .000 .000 .000 

N 405 405 405 405 405 405 

ATT Pearson Correlation .882** .691** 1 .728** .629** .510** 

Sig. (2-tailed) .000 .000 
 

.000 .000 .000 

N 405 405 405 405 405 405 

SN Pearson Correlation .672** .654** .728** 1 .553** .583** 

Sig. (2-tailed) .000 .000 .000 
 

.000 .000 

N 405 405 405 405 405 405 

PBC Pearson Correlation .613** .561** .629** .553** 1 .426** 

Sig. (2-tailed) .000 .000 .000 .000 
 

.000 

N 405 405 405 405 405 405 

EE Pearson Correlation .478** .584** .510** .583** .426** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 
 

N 405 405 405 405 405 405 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Regression 
 
 

Descriptive Statistics 

Mean Std. Deviation N 

EI 4.0996 .96420 405 

RP 4.3292 .75031 405 

ATT 4.0721 .93742 405 

SN 4.2099 .79126 405 

PBC 3.5827 1.19068 405 

EE 4.3663 .62626 405 
 
 

 

Correlations 

EI RP ATT SN PBC EE 

Pearson Correlation EI 1.000 .665 .882 .672 .613 .478 

RP .665 1.000 .691 .654 .561 .584 

ATT .882 .691 1.000 .728 .629 .510 

SN .672 .654 .728 1.000 .553 .583 

PBC .613 .561 .629 .553 1.000 .426 

EE .478 .584 .510 .583 .426 1.000 

Sig. (1-tailed) EI . .000 .000 .000 .000 .000 

RP .000 . .000 .000 .000 .000 

ATT .000 .000 . .000 .000 .000 

SN .000 .000 .000 . .000 .000 

PBC .000 .000 .000 .000 . .000 

EE .000 .000 .000 .000 .000 . 

N EI 405 405 405 405 405 405 

RP 405 405 405 405 405 405 

ATT 405 405 405 405 405 405 

SN 405 405 405 405 405 405 

PBC 405 405 405 405 405 405 

EE 405 405 405 405 405 405 
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Variables Entered/Removeda 
 
 
Model 

 
 
Variables Entered 

Variables 

Removed 

 
 

Method 

1 EE, PBC, SN, RP, 
ATTb 

. Enter 

a. Dependent Variable: EI 

b. All requested variables entered. 
 
 
 

Model Summary 
   

 
R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

Change Statistics 

Model R R Square Change F Change df1 df2 Sig. F Change 

1 .887a .788 .785 .44714 .788 295.920 5 399 .000 

a. Predictors: (Constant), EE, PBC, SN, RP, ATT 
 
 
 
 

ANOVAa 

 
Model 

  
Sum of Squares 

 
df 

 
Mean Square 

 
F 

 
Sig. 

1 Regression 295.821 5 59.164 295.920 .000b 

Residual 79.773 399 .200   

Total 375.594 404    

a. Dependent Variable: EI 
 

b. Predictors: (Constant), EE, PBC, SN, RP, ATT 
 
 

Coefficientsa 

 
 

Unstandardized Coefficients 

Standardized 

Coefficients 

 
 
 

 
t 

 
 
 

 
Sig. 

 
 

95.0% Confidence Interval for B 
 
Model 

  
B 

 
Std. Error 

 
Beta 

 
Lower Bound 

 
Upper Bound 

1 (Constant) .138 .166  .828 .408 -.189 .464 

RP .107 .046 .083 2.349 .019 .017 .197 

ATT .784 .040 .762 19.600 .000 .705 .862 

SN .029 .045 .024 .644 .520 -.060 .118 

PBC .061 .025 .076 2.469 .014 .013 .110 

EE -.008 .046 -.005 -.179 .858 -.099 .083 

a. Dependent Variable: EI 
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